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1. HEJIX OCBOEHUSA JUCIHUTIINHBI

1.1|OcHOBHOI LeNTbIO TIPENOAABAHMS JUCHUATLIHHBI «VIHOCTPaHHBIN SI3BIK IPO(YECCHOHAIBHOTO OOIICHHS Il MATHCTPOB SIBISCTCS
(hopMupOBaHHE HHOS3BIYHOW KOMMYHHKATHBHON KOMIIETCHIIMH, TO3BOJIIONICH HCIONIB30BaTh MHOCTPAHHBIH SI3BIK B MPOLIECCEe
YCTHOTO U MMUCHbMEHHOTO JIEJIOBOTO OOIIECHHS Ha YPOBHE, oOecnieunBaromieM 3¢ HeKTHBHYIO NMPO(ECCUOHATBHYIO JeSTEIbHOCTS.
IMpakTH4ecKoe BIaJCHUEe HHOCTPAHHBIM SI3BIKOM MPETOIaraeT BiIaJicHHe METOAaMH U CIIoco0aMu OM3HeC-KOMMYHHKAIH,
6usHec-koppecnonaeHImuH. L{enp 00ydeH s MAarHCTPOB HHOCTPAHHOMY SI3BIKY 3aKITF0UACTCS B IPHOOPETCHUH H JAlIbHEHIIIEM
pa3BUTHU MPOHECCHOHANTBEHON HHOSI3BIYHON KOMITETEHIINH, HEOOXOIUMBIOH /1711 3 (HEKTHBHOTO MEXIMIHOCTHOTO JICIIOBOTO
0O0IIIeHHsI ¢ MPUMEHEHHEM PO(EeCCHOHATBHBIX A3bIKOBBIX (JOPM U CPEJICTB.

2. TPEBOBAHUSA K PE3YJbTATAM OCBOEHUS JTUCITUIIJINHBI

YK-4:CniocodeH npuMeHATh COBPeMeHHbIe KOMMYHHUKATHBHbIE TEXHOJOTHH, B TOM YHCJIe HA HHOCTPAaHHOM(BIX) fI3bIKe(ax), AJ1s
aKaJieMH4ecKoro u npog)ecCHOHAIBLHOI0 B3aUMO/eliCTBUS

B pe3yabTaTe 0cBOCHMS AMCUMIIJIMHBI 00YYaAIOUIMIiCS JOJIKEH:

3HaTb:

-YHOTPEOUTENILHYIO JIGKCUKY HHOCTPAaHHOTO sI3bIKa B 00beMe, HE0OX0AUMOM JIJIsl OOLICHUS, YTCHUS U TIEPEBOIa MHOSA3BIYHBIX TEKCTOB
npodeccnoHanbHON HaNPaBICHHOCTH;

- IGKCUYECKHE M TPaMMAaTHYECKUE CTPYKTYPbI H3y4aeMOro sI3bIKa; IpaBHiia YTCHUS U CIIOBOOOPA30BaHHUS;

- mpaBwiIa 0HOPMIIEHHS YCTHOW MOHOJIOTHIECKON M THATIOTMIECKON PeUH;

- 3HATh 3aKOHOMEPHOCTH JICIIOBO# YCTHOU M MHChbMEHHOW KOMMYHHKAIIMH HA HHOCTPAHHOM sI3bIKe(COOTHECEHO ¢ uHauKatopom YK- 4.1)

YMeTb:

- CHCTEMHO aHAJTU3UPOBATh HH(MOPMAIIHIO U BBIOUPATh 00pa3oBaTeNbHbIC KOHICTIIHH;

- IPUMEHSITH METOJIbI ¥ CIIOCOOBI ICIIOBOTO OOIICHHS JJIsI MHTEJUIEKTYAIbHOTO PAa3BUTHS, IOBBIIICHUS KYIETYPHOTO YPOBHSI,
npo(hecCHOHATBEHON KOMITIETEHTHOCTH;

- UCTIOJIb30BaTh TEOPETHUESCKUE 3HAHUS [Tl TeHEPAIMU HOBBIX HCH- BOCTIPHHUMATH CMBICTIOBYIO CTPYKTYPY TEKCTa; BBIIEIATD TIaBHYIO U
BTOPOCTENEHHYIO HH()OPMALIHIO;

- IPUMEHSATh 3HaHUS MHOCTPAHHOT'O S3bIKA AT OCYIIECTBICHUS MEXIINUHOCTHOTO U NMPO(ECCHOHATHLHOTO OOILIEHUS;

- UUTATh JIUTEPATYPY IO CIICHUAIFHOCTH, aHAIU3UPOBATH MOIYICHHYIO HH()OPMAIILIO;

- IEPEeBOIUTH NPO(ECCHOHANIBHBIE TEKCTHI (0e3 coBaps);

- COCTABJIATh HAayYHBIC TEKCTHI HA HHOCTPAHHOM SI3BIK(COOTHECEHO ¢ nHAnKaropom YK-4.2)

Baanern:

- HaBbIKaMH ITyOJIMYHOM pedu, apryMEHTalU1, BeACHUS TUCKYCCUH; HAaBBIKAMU [THCbMEHHOH peH;

- crocobamMy OpUEHTHPOBAHHUS B UICTOYHUKAX HHpOpMauu ()KypHAIIBI, CaiiThl, 00pa3oBaTeIbHbIC TOPTANBI U T.1I.);

- OCHOBHBIMHU HaBBIKAMHU M3BJICUCHUS ITIABHOW 1 BTOPOCTENIEHHON UH(OpMaLUH;

- HaBBIKaMH NTPHOOPETEHHs], NCTIOJIb30BAHUSA U OOHOBJICHUS T'yMaHUTAPHBIX, 3HAHUI;

- HaBBIKAMH BBIPAXKEHUSI MBICIIEH 1 COOCTBEHHOTO MHEHHS B MEXXJIMYHOCTHOM U JIETIOBOM OOILEHUU HA HHOCTPAHHOM SI3BIKE;

- HaBBIKaMH [JICJIOBOI MMCHbMEHHOW M YCTHOW pedr Ha MHOCTPAHHOM SI3bIKE;

- HaBBIKAMH U3BJICUYEHUS HEOOXOJUMON UH(POPMALIUH U3 OPUTHHAIBHOTO TEKCTa YKOHOMHUYECKOTO XapaKTepa;

- HaBBIKAMH COCTABJICHHS KPATKHX TEKCTOB CIICIHATN3NPOBAHHOTO XapaKTepa, aHHOTAlNi(COOTHECEHO ¢ HHIuKaTopoM YK-4.3)

3. CTPYKTYPA U COJEPKAHUE JTUCITUITJINHBI

Kon HaumeHnoBaHue pa3jiejioB U TeM /BUA 3aHATUS/ Cemectp / | Yacos Komneren- Jlutepatypa
| 3aHATHA Kvne 107011
Pazgen 1. «KomMyHukanusi ¥ Me:KIyHAPOAHBII
MAapKeTHHI»
11 1.1 1 2 YK-4 JI1.1J11.2 J11.3J12.1
Jlexcuueckue eMHULIBL: BUBI KOMMYHUKanuu. Pa3ssTue J2.2

HaBBIKOB ayMpoBaHus.Pa3BuTHE HABBIKOB aHAJIUTUYECKOTO
qTeHHs: "DIEKTPOHHOE ITHCHMO KaK (popMa Je0BOi
KoMMyHHKauuu'". Hamucanue npocToro J1e10BOro nuchbma.

Mp/
1.2 1.2 Jlekcuyeckue eqUHUIIBI: MapKETHHT. Pa3BUTHE HAaBBEIKOB 1 2 VK-4 JI1.1 J11.2 J11.3J12.1
aynuposaHus "Kak BBIHTH Ha MEXyHapOIHBIN PBIHOK". J2.2

CIOKHBIE CyIeCTBUTENbHBIC. Pa3BUTHE HaBBIKOB TOBOPEHHUS
"Co3nanue riobansHoro Openaa” /TIp/




1.3 Tema: Komannuposka. [Ipudactue nporeamnero BpeMeHH. YK-4 JIT.1J11.2 J11.3J12.1
Hacrosiee cosepiiieHHOE BpeMs. J2.2
Poccuiickas 3apyoexxHas Toprosis. [Ipoctoe Oyaymiee Bpemsi.

/Cp/

1.4 UreHne: pa3BUTHE HABBIKOB aHAIN3a U pedepupoBaHus YK-4 JIT.1J11.2 J11.3J12.1
WHOCTPAHHOTO TEKCTa J12.2
I'pammartika: Pa3BuTre HABBIKOB yIIOTPEOICHHS
TrpaMMaTHYECKHUX CTPYKTYP BPEMEH aHTIMHCKOTO TJIaroya B
YCTHOH M MUCBMEHHOU peun
/Cp/

Pazgen 2. «CraHoBJ/ieHHeE 1eJIOBBIX CBsI3eil M cTpaTernu
ycmexay»

2.1 2.1 Jlekcu4ecKue eTUHMIIBL: PA3SHOBUIHOCTH JACTIOBBIX YK-4 JIL.1J11.2 J11.3J12.1
B3aMOOTHOIIICHH. Pa3BUTHE HABBIKOB TOBOPCHUS 2.2
"IIpoBenenue nmeperoBopoB". PazBurne HaBHIKOB
aynuposanus "JlenoBoe maptaepctBo” /Cp/

2.2 2.2 Pa3BuTHe HABBIKOB M3BIICUCHHS HHPOPMAIIUH U3 TEKCTa YK-4 JI1.1J11.2 J11.3J12.1
"ITyts k ycnexy Kapnoca Couma". IlpeduxcansHoe J2.2
cnoBooOpazoBaHue. Pa3BuTre HaBBIKOB roBopeHus "Beenue
neperoBopos" /Cp/

2.3 Tema: [lenoBele Ha3HAYEHMSI. DKBHBAIEHTHI MOJAIBHBIX YK-4 JI1.1 J11.2 J11.3J12.1
rinarojios to beable to, to have to.Koucrpyxkiuu as ... as, not so 2.2
... aS. besnmunete rmaronsl. Ymp. 1-8,Ymp. 3-7. /Cp/

24 Tema: B oduce. MonansHbie ritaronsl can, may, must.Ilpsmoe YK-4 JIL.1J11.2 J11.3J12.1
U KOCBEHHOE fgonojHeHue. OO0CTOSATENBCTBO LEH, J2.2
BBIpa)KEHHOE HHOUHUTHBOM. YTp. 6-14. /Cp/

2.5 TloaroroBka JOKIAI0B MO TpoiiaeHHsIM TeMaM B Libre VK-4 JI1.1 J11.2 J11.3J12.1
Office 2.2
/Cp/

2.6 /3auér/ YK-4 JI1.1J11.2 J11.3J12.1

2.2
Pa3nea 3. "3ansitocTh M puckn'

3.1 3.1 Jlekcudeckue equHUIIBL: TPYAOYCTPOUCTBO, MOTHBAIIUS YK-4 JIT.1 J11.2 JI1.3J12.1
yCIEeIHOM paboThl. Pa3BuTre HaBBIKOB ayAUpOBaHUS " J2.2
OcHOBHI ycnienrHoro OusHeca". Pa3BuTHe HABBIKOB TOBOPEHUS
:" TTonOop nepconana Ha kiatoueBbie nozuuu'. /TIp/

3.2 3.2. Jlekcnuveckue eIMHUIBI | PUCKH BEJCHUS OHM3HECa. THITBI VK-4 JI1.1 J11.2 J11.3J12.1
PHUCKOB, KpU3UCHBIE CUTYyalluu. Pa3BuTue HaBBIKOB J2.2
aynupoBanus " YrnpasneHue puckamu. Kak Beridtu u3
KpHU3MCHOM cuTyanuu". Pa3Burne HaBbIKOB aHAJIMTUYECKOTO
yTeHus TeKcTa " MIHTepHaIlMOHAIU3ALNS - PUCK HITH HOBBIE
Bo3MoxHocTu." /TIp/

3.3 Tema : Paboune BzaumootHomenusi. CobeceioBaHUE MPH YK-4 JI1.1J11.2 J11.3J12.1
ycrpoiicte Ha pabory. CrpanarensHslii 3amor. Yp. 1-4. 2.2
Bpemennsbie Gpopmsbl cTpagarensHoro 3anora. Ymp. 1-7.

CydduxcansHoe ciioBooOpa3oBaHHe.
CobecenoBanue 1pu ycTpoiictse Ha padoty. /Cp/

3.4 Tema: CtpaxoBaHue OU3HECa OT PUCKOB. CTPaxoBasi TOJIUTHKA YK-4 JI1.1J11.2 J11.3J12.1
kommaHuu. Hapeuwus. J12.2
Hapeuns B anrnuiickoMm si3eike. OOpa3oBaHUe aHINIMHCKUX
Hapeunii. Ctenenn cpaBHeHus. Ymp. 5-9. /Cp/

Paznen 4. "CTniu MeHeI)KMEHTAa U CIIOCOOBI
npusJjeyeHne puHancupopanus'
4.1 4.1. Jlexcuueckue equuunbl: CTHIN MEHEHKMEHTa. Pa3Butre VK-4 JI1.1 J11.2 J11.3J12.1

HaBBIKOB aynupoBanus "KiroueBbie GakTophl yCIIEIIHOTO
MeHePKMeHTa ". Pa3BUTHE HaBBIKOB aHAJIMTUYECKOTO YTEHUS:
"[Ipenmy1iecTBa U HEIOCTATKH PA3IMIHBIX CTUIIEH
MeHepxkmenra. /Cp/

J2.2




4.2 4.2, Jlekcnueckue equHULpbl: [IpuBneyenue GuHaHCUPOBAHUS. 4 YK-4 JI1.1J11.2 J11.3J12.1
VYnpasnenue puHancamu. Pa3BuTrHe HABBIKOB TOBOpEeHNUs " J12.2
Kakue criocoObl mpuBiIeUeHHs (HHHAHCOB JUTS BEICHUS
MaJioro Ou3Heca oCTyIHbI B Hatteld crpane?” /Cp/

4.3 Tema:PaboTa B komanae. COBETHI Kak JIy4llle OpraHu30BaTh 4 YK-4 JI1.1J11.2 J11.3712.1
paboty B koMaH/ie. MoanbHbIe TIaroisl. Y norpeoieHue J12.2
MO/JIaJIbHBIX TJIar0JIOB ¢ MepGhEKTHBIM HHOUHUTHBOM.

VYup. 1-5 /Cp/

4.4 UreHue: pa3BUTHE HABBIKOB aHHOTUPOBAHHUS U 2 YK-4 JI1.1 J11.2 J11.3712.1
pedepupoBaHUs HHOCTPAHHOTO TEKCTa. J12.2
I'pamMmaTuKa: pa3BUTHE HABBIKOB YIIOTPEOICHNUS
rpaMMaTHYECKHUX CTPYKTYP BpPEMEH aHIIIMHCKOTO TJIaroiia B
JICHCTBUTEIBHOM U CTPaJaTeIbHOM 3aJI0TaX B YCTHO U
nucbMeHHo# peun /Cp/

4.5 IMoaroroBka qoKiIaa0B Mo mpoinernsM Temam B Libre Office 4 VK-4 JI1.1 J11.2 J11.3712.1
/Cp/ 2.2

4.6 /3auér/ 2 4 YK-4 JI1.1J11.2 J11.3J12.1

J12.2

4. ®OHJ OHEHOYHbIX CPEACTB

CtpykTypa u cojepkanue (oHIa OLEHOYHBIX CPEACTB JUIS MPOBEICHNUS TEKYIIeH 1 IIPOMEKYTOYHOH aTTeCTalliy NIPEACTABIICHBI B
IMpunoxenuu 1 x paboueil mporpaMMe JUCIUIUINHEL.

5. YYHEBHO-METOJMYECKOE 1 TH®OPMAINIMOHHOE OBECIHEYEHHUE TUCIHUIIJIMHBI

5.1. OcHoBHasi InTepaTypa

ABTOPBI, COCTaBUTENHN 3arnaBue H3patenscTBO, IO Konuu-Bo
JI1.1  |Myprasuna 3. M., English for Professional Communication: o Kaszann: Kazanckuit https://biblioclub.ru/inde
Awmuposa . T, qucIUIInHe «HOCTpaHHBIHN SI3bIKY: yaeOHOe HAIMOHAJIbHBIN x.php?
A6nymmn U. 111, nocooue HCCIICIOBATEIbCKUI page=book&id=259048
Ceicoes B. A. TEeXHOJIOIHYECKUi HEOTPaHWIEHHBIN JOCTYTI
yuusepenter (KHUTY), JUTS 3apETUCTPUPOBAHHBIX
2012 MOJTH30BATENEH
JI1.2 |Anucumosna, A. T. English for Business Communication: y1e6noe Kpacuonap: FOxHb1it https://www.iprbookshop
mocoOue Mo AETOBOMY aHTIIMHCKOMY SI3BIKY JUIS WHCTUTYT MEHEP)KMEHTA, .ru/25955.html
CTYIEHTOB, O0YYAIOIIMXCS 10 HATPABICHUSIM 2013 HEOTPaHMYIEHHBIN JOCTYII
«IKOHOMHKA», «MEHEDKMEHT JUTS 3apETUCTPUPOBAHHBIX
T0JIb30BaTeNei
JI1.3  |Jlykuna, JI. B. Kypc anrmmiickoro s3bika 11 Maructpanrtos. English|Boponex: Boporexckuit https://www.iprbookshop
Masters Course: yueGHoe nocobue Jjisl MarucTPaHTOB | rocyrapcTBEHHbII .ru/55003.html
10 Pa3BUTHIO ¥ COBEPIICHCTBOBAHHIO OOIINX H APXMTEKTYPHO- HEOTPaHMYIEHHBIN JOCTYII
MPEIMETHBIX (JI€I0BON aHTIIMICKUIT A3BIK) CTPOMTEIBHBIN JUTS 3apETUCTPUPOBAHHBIX
KOMITETEHLIUH yausepeuter, 95C ACB M0JIb30BaTeNen
b 9
2014
5.2. lono/iHUTEIbHAS JIUTEpaTypa
ABTOPBI, COCTaBUTEIN 3arnaBue WznarenscTBO, TON Komnma-Bo
JI2.1 |lInunens E. A. JlunakTHyeckie MaTepuanbl 1 camocrostensHoil  |Cankr-ITeTepOypr: https://biblioclub.ru/inde
pab6otsr o kypcy «Business Englishy («IenoBoii WHCTHTYT CHENHATLHON x.php?
AHTIIMACKUI SI3BIK»): yaeOHOoe mocobue IearOrHKH U ncuxonorun, | Page=book&id=438772
2015 HEOTPaHMYEHHBIN TOCTYII
JUTS 3apETUCTPUPOBAHHBIX
M0JIb30BaTeNen
JI2.2 |Benpuuxkas, JI. B., JenoBoii anrmiickuii 361k = English for Business  [Mumnck: TerpaCucremc, https://www.iprbookshop

Bacunesckas, JI. 1.,
Bopucenko, /1. JI.

Studies: yue6HOE TOCOOHE

Terpanur, 2014

.ru/28071.html
HeOFpaHl/l‘-[eHHblﬁ ):(OCTyl'l
JUTSE 3apErUCTPUPOBAHHBIX

MoJib30BaTeen

5.3 IlpodeccnonaibHble 6a3bl AAHHBIX U HHPOPMAILHOHHbIE CIIPABOYHbIC CHCTEMbI




HCC "Koncynbrantllntoc"

UCC "Tapaut" http://www.internet.garant.ru/

Cambridge Dictionary https://dictionary.cambridge.org/ru/

I'azera Financial Times https://www.ft.com/

5.4. IlepeyeHb MPOrpaMMHOro odecreveHust

Libre Office

5.5. YueOHOo-MeTOANYECKHE MaTepuaJabl AJd CTYACHTOB ¢ OrpaHUYC€HHBIMHA BO3MOKHOCTAMM 310POBbHA

[Tpu HE0OXOIUMOCTH IO 3asBJICHUIO O0YYaIOUIErocs ¢ OTPAaHUYEHHBIMH BO3MOXKHOCTSIMU 3JI0POBbS Y4eOHO-METOJHYECKHE MaTephallbl
MIPEIOCTABIIIOTCS B popMax, afanTHPOBAHHBIX K OTPaHUYESHUSIM 310POBbS M BOCTIPUATHS HHPOpManuy. [Jist ULl ¢ HapyIIEHUSIMA 3pSHUS: B
¢dopme aynuodaiina; B neyarHoi Gpopme yBenuueHHbIM mpudrom. s IuIl ¢ HapyIIEHUSIMU CiIyXa: B pOpMe JIEKTPOHHOTO JOKYMEHTa; B
neyatHoOH (opme. [ auI] ¢ HapYIIEHUSIMU OTIOPHO-IBUTaTENBFHOTO anmnapara: B GopMe 3JIeKTPOHHOTO JOKYMEHTa; B IEYaTHOH GopMe.

6. MATEPUAJIBHO-TEXHUYECKOE OGECIIEYEHME JJUCITMITJIMHBI (MOAY JIS)

ITomemenus At DpOBEAEHUS BCEX BUIOB PaboT, IPEAYCMOTPEHHBIX y4eOHBIM IIJIAHOM, YKOMILIEKTOBaHbl HEOOXO0IUMOM
CHeHaIN3UPOBaHHON yIeOHO! MeOeNbI0 M TEXHUIECKIMH CPEACTBAMH O0YUEHHS: CTOJIBI, CTYIIbsI, IIEPCOHABHBIN KOMIBIOTEP (HOYTOYK
[IEPEHOCHOM), IPOEKTOP, HKpPaH/UHTEPaKTUBHAsS OCKA.

7. METOAUYECKHUE YKA3ZAHUSA JJIS1 OBYYAIOIUXCSA 11O OCBOEHUIO JUCHUTIIJIMHBI (MOY JIST)

Meroaudeckue ykazaHHs 110 OCBOSHHIO TUCIUIUIMHEI IpescTaBlieHsl B [Iprnoskernn 2 k padodeil mporpaMme AUCIUTLIHHEL




Ipuioxenne 1

1. Onucanune nokasaresieil H KpUTEpHEB OLEHUBAHUS KOMIIETEHIMI HA PA3JIMYHBIX 3TANAX UX
(¢opMupoBaHusi, ONUCAHHE IIKAJ OLleHUBAHUS

1.1

ITokaszaTenu U KpUTEPUH OLICHUBAHMS KOMIIETCHIUN:

3VH, cocrapmusromniye
KOMIICTCHITHIO

TToka3zaTenu
OLICHUBAHUA

Kputepuu onieHUBaHUS

CpencrBa

OLICHWBAHHWA

(beCCI/IOHaJ'IBHOFO BSaHMOHeﬁCTBHH

VYK-4: CnocobeH npuMeHsITh COBPEMEHHBIE KOMMYHHUKATUBHBIE TEXHOJIOTHH, B TOM YHCII€ HA MHOCTPAHHOM(BIX)
s3bIKe(ax), Ui aKaJIeMUYEeCKOro U Ipo

3HaHue: - --ynoTpeOUTEIbHYIO
NIEKCUKY HHOCTPAHHOTO SI3bIKA B
00BbeMe, HEOOXOIUMOM JIJIs1 OOIIEHH,
YTCHHSI U TIEPEBOJIa HHOS3BIYHBIX
TEKCTOB MPoheCCHOHATBHOM
HaIpaBJICHHOCTH;

- ICKCUYIECKHUE U TPaMMaTHICCKUE
CTPYKTYpbI H3y4aeMOoro s3bIKa;
[IpaBUJIa YTEHUS U CIIOBOOOPA30BAHUS;
- IpaBuiIa 0OPMIICHHS YCTHON
MOHOJIOTHYECKON M JHAJJOTHUECKOM
peun;

- 3HATh 3aKOHOMEPHOCTH JIEJIOBOI
YCTHOM M MMCbMEHHON KOMMYHUKAIIUU
Ha MHOCTPAHHOM SI3bIKE.

[TepeBoauT cioBa
C PYCCKOIo Ha
AHTJITMICKUN U C
AQHTJIMMCKOTO Ha
[PYCCKHU,
MMPOU3HOCHUT CJIOBA,
YUUTAET TEKCT
BCITyX, OIpEIesieT
M Ha3bIBaET
rpaMMaTHYECKHE
CTPYKTYDBHI,
H3MEHSET YacTh
pedn B
COOTBETCTBUU C
KOHTEKCTOM

[TonHoTa M conepKaTeIbHOCTh
OTBETA, PABUJILHOCTH MEPEBO/IA,
yHOTPeOICHUS JTIEKCUUECKHUX
CAUHHUIl U T paMMaTI/I‘-IeCKI/IX
KOHCTPYKIUH, COOIIIOIeHUE
WHTOHAIMOHHBIX (HOPM B
COOTBETCTBHE C 3aJ]aHHOM
KOMMYHUKATUBHON CUTYyallUEH.

Tector 1-2
VYeTHBII onpoc
(texcter 1-10),

Bompocsl k 3a4ery]
(1 xype -1-4; 2
Kypc — 1-4)

YMeHue: -- CHCTEMHO aHAJIM3UPOBATH|
MH(POPMALIUIO u BBIOMpATH,
00pa3zoBaTebHbIC KOHIICTIIINH,
NPUMEHSTh METOJbl U
N1EJI0BOTO oO1IeHUS
MHTEJUIEKTYaJIbHOTO pa3BUTHUA,
MOBBINIEHUSI  KYJIBTYPHOTO  YPOBHS,
MpoQeCCHOHAIBHON KOMITIETEHTHOCTH;

- MICTIOJIb30BaTh TEOPETUUYECKHE 3HAHUS]
st TeHEpalnu HOBBIX uaei-
BOCIIPUHUMATh CMBICIIOBYIO CTPYKTYpY)|
TEKCTa;  BBIACTATH  TJABHYIO U
BTOPOCTENEHHYIO HH(OPMAIINIO;
NPUMEHATh 3HAaHUST HWHOCTPAHHOTO
SI3BIKA JUIs OCYIIECTBICHUS
MEKITHTIHOCTHOTO 171
MpohecCHOHANBFHOTO OOIIEHUS;

YUTATh JTUTEPATyPy o
CIHeLHaTbHOCTH, AHATU3UPOBATH,
MOJTy4YeHHYI0 HH(POPMaIIHIO;
NEPEeBOUTh  MPO(EcCHOHATbHbIE
TeKCTHI (0e3 cioBaps);

COCTaBJIATh HAay4HbIE TEKCTHI
MHOCTPaHHOM SI3bIK.

CIOCO0B]
IS

HAa|

[TepeBoauT
MPEIJIOKEHUS B
COOTBETCTBUH C
3aJIaHHBIM CTUJIEM,
MEepEBOIUT
PKOHOMUYECKUU
rexcT oT 2000
3HAKOB C yU4E€TOM
[pe1J1araeMoro
CTHJISI, OTBEYAET
ApryMEHTHPOBAHO
Ha BOIIPOCHI B
(hopMe MOHOIOTa
HJIM Juajora

Copnep:xaHue oTBeTa nepeaHo 0e3
HCKa)XEHUS TeKCTa, TPAMOTHO U
CTUJIIMCTUYCCKU BEPHO,
KoppekTtHoe ynotpebnenue
TpaMMaTHYCCKUX U
CTHJIUCTUYECKUX KOHCTPYKIUI.

Tectsr 1-2
VYceTHBIT onpoc
(texctsr 1-10),

Bompocsl k 3auery
(1 xypc -1-4; 2
Kypc — 1-4)




Bianenue- HaBbIKAMH MTyOJTMYHON
peuu, apryMeHTalllK, BEICHUS
ITMCKYCCUHW; HAaBBIKAMU MUCbMEHHOMN
peuu;

- croco6amMu OPUEHTUPOBAHUS B
MCTOYHUKAX nHpopMarmu (KypHAJIbL,
CalThl, 00pa30BaTEIIbHBIC TOPTAJIBI U
T.J1.);

- OCHOBHBIMH HaBBIKAMH M3BJICUCHHUS
[JIABHOM Y BTOPOCTEIIEHHOU
nHpopManuu;

- HaBBIKAMU pUOOpETEHMS,
HCIIOJIL30BAHUSA U OOHOBICHHUS
ryMaHUTapHbBIX, 3HAHUH;

- HaBBIKAMU BBIPAXKEHUS MBICJICH 1
COOCTBEHHOT'O MHCHHUS B
MEKITHYHOCTHOM U JIEJIOBOM OOIIEHHH
Ha UHOCTPAHHOM SI3BIKE;

- HaBbIKaMHU JEJIOBOM MUCbMEHHOMN 1
YCTHOM pedyr Ha HHOCTPAHHOM SI3BIKE;
- HaBBIKAMU M3BJIEYEHHS HEOOX0IUMOI
WH(OPMAIIUN U3 OPUTHHAIIEHOTO TEKCTA)
PKOHOMHUYECKOTO XapaKTepa;

- HABBIKAMU COCTABJICHHS KPATKUX
TEKCTOB CIICI[UATU3UPOBAHHOIO

TI"oToBUT 1
BBICTYTIAET C
TOKJIaJ0M IO
CaMOCTOSTEILHO
BBIOPAHHOW TEME;
Pedepupyer TekcT
B IIMCbMCHHOM 1
yCTHOM (hopmax,
I"oToBHUT U
O0TBEYaeT MOHOJIOT
WU JAAJIOT pedb
IO 3aJaHHON TeME

Xapakrepa, aHHOTALUM.

BrinosiHeHnE KOMMYHUKATUBHOU
3aJla4d B IIOJHOM 00bEME;
donernueckoe 0hopMIICHHE
COOTBETCTBYET IIPABHIIAM SI3BIKA;
KoppektHoe ynorpebnenue
JICKCUYECKUX SMHHII,
[Tonnmanue rpaMMaTHYECKUX U
CTHJIMCTUYCCKUX KOHCTPYKITUH.
CaMOCTOSATENbHOCTH BBIBOJIOB U
CYKJIEHUH C COOTBETCTBYIOLIUM
MPAaBUJIbHBIM HCIIOJIb30BAHUEM
JIEKCUYECKUX U TPAMMaTHICCKHX
CTPYKTYp IO MPEAIOKEHHOM TeMe

Tects 1-2
VYcTHBIT onpoc
(texcter 1-10),

Bonpocsl k 3a4ery]
(1 xkypc -1-4; 2
Kypc — 1-4)

JIOKJIaJ C
Mpe3eHTalnei
(1-10),

1.2

[IIxanbp! oeHUBaHNUA:

Texyiuii KOHTPOJIb YCIIEBAEMOCTH U IIPOMEXKYTOUYHAS aTTECTalMsl OCYIIECTBIISETCS B paMKaxX HAaKOIMHUTEIbHOU
OamIbHO-peUTHHrOBOM cucTemsl B 100-0anibHOI 1mIKae:

50-100 6amnoB (3auer)
0-49 GamnmnoB (He3ayer)

2 TunoBble KOHTPOJIbHBIE 32/IaHUS UM MHbIE MaTePUAJIbl, HEO0OX0AMMbIe /ISl OLEHKH 3HAHUH, YMeHHId,
HABBIKOB U (WJIM) ONBITA JeSTeJbHOCTH, XapaKTePHU3YIOUMX 3Tanbl (OPMUPOBAHMA KOMIIETEHUHUH B
npouecce 0CBOeHHsI 00pa30BaTeIbHOM MPOrPaMMBbI

BOl'[pOCI)I K 3a49€Ty

IO JUCIHMITIIMHE I/IHOCTQaHHLIﬁ A3bIK HQOQCCCI/IOHZUILHOFO oﬁmennﬂ

(AHLIMI CKIiT)
1 kypc
1. KommyHukarus
2. MexayHapoaHbIlI MAapKETHHT
3. OTaIbl CTAaHOBJIEHHUS JEJIOBBIX CBA3EH
4. Crparerum ycriexa
2 Kypc
1. 3aHATOCTh B pa3HbIX chepax NesTeNbHOCTH
2. PasHoBHIHOCTH PHUCKOB
3. CTuian MeHeHKMEHTA
4. VYnpasienue puHaHCAMH

HNHcTpyKuus no BHINOJTHEHHUIO:

3aueT npoxoAuT B (popmare Gecebl M0 MPOIIEHHBIM TEMaM B TEUEHUE CEMECTpA.




Kpurepun oueHuBaHus:

- Crynenty BoicTaBisiercs «3ader» (100-50 6amioB), ecii KOMMYHUKAaTUBHBIC 331a4H BBITIOJIHEHBI MTOJTHOCTBIO,
UCIOJIb30BaHHBIN CIIOBApHBIN 3amac, FpaMMaTH4YECKHUE CTPYKTYPBI, GOHETHUECKOE O(POPMIICHHE BbICKa3bIBAHUS
COOTBETCTBYET IIOCTABICHHON 33]1a4€;

- CryneHty BbIcTaBiseTCs «He3aueT» (49-0 6aiioB), eciiy OTBETHI HE CBA3aHbI C BOIPOCAMH, HAIUYKE
rpyOBIX OMIKMOOK B OTBETE, HEMOHUMAHKE CYIIHOCTH U3JIaraeMoro BOIIpOca, HEyMEHHe MPUMEHATh 3HaHUS Ha
IIPAKTHUKE, HEYBEPEHHOCTh U HETOYHOCTh OTBETOB Ha JIOIOJIHUTENIbHBIE U HABOJALINE BOIPOCHI

TecTnl

1 kypc

Tect 1
A Complete the sentences with the words in the box.

bush  grapevine nutshell  stick wall

| heard itonthe ... you’ve been promoted.
| asked Rudy to say yes or no, but he just beat around the ..........

Look, ina ... , my trip to Singapore was a huge success.

| think you got the wrong end of the _......... . I’'m not going on holiday, I’m going on a business trip.

John just doesn’t listen. It’s like talking to a brick

OAWN R

B Complete the multi-word verbs with off, on or up.

Lfthansa pilots have called 6 strike action planned for next week after new talks were set 7 with
the German airline.

The announcement late on Wednesday averted, or at least put 8 , a four-day stoppage that could have cost
Lufthansa tens of millions of Euros.

The Union’ action had built 9 the dispute into one of the worst to hit Germany in recent years, adding to
wave of industrial action across the European airline sector, which has also affected British Airways.

In the end, the stoppage ended after 24 hours when the two sides agreed to carry 10 negotiating.
Lufthansa says strike action costs it at least $25 m a day.

C Choose the correct words to complete each sentence.

11 We’re meeting tomorrow to discuss the new (market / marketing) strategy.

12 Can we discuss the (sales / price) figures? | was expecting an increase, not a decrease.

13 We’re excited about the launch of the new (product / brand) range in South America.

14 I’d like you to meet Liam. He’s the one who organised the successful advertising (image / campaign) in
London last year.

15 We have brand (loyalty / leader), we just need to increase our market share.

D Put the words in the correct order to make sentences.

16 morning strategy marketing purpose our of discuss the to meeting is this
L1

17 I’ve idea heard a best long the time for

That’s

18 they however are crazy want you all your ideas, think

19 otherabout ideas this we do can about what ?
ANY oeeeeeeeeeseeeseassesesesssseseans o

20 New York City was thinking we maybe go should to



2 Kypc

Tecr 2
A Match the prefixes (56-60) to the words (a—¢).
lem
2 under
3dis
4 de
5bi
a)  perform
b)  regulate
c) lateral
d) loyal
e)  power
B Choose the correct word from Exercise A to complete the sentences.
6 ltwas ... of John to tell our competitors about the new product launch.
7 The government is going to ... the sector in the near future.

8. We don’t need someone who’s going to ..., the way Leon did. We need someone who can sell!
9. The two countries agreed to work hard to improve relations.

10 Ifyou .. employees — give them real control over their work - that increases productivity.

C Write the most appropriate modal verb (positive or negative) in each gap. The meaning is given in
brackets.

1.1 ... have taken the train but the last one had left, so | got a taxi. (If there had been a train ...)

12. You ... have ordered more paper for the copier. I’d already ordered it. (It wasn’t necessary.)

13 They .. have left the office already. It’s only 3 p.m. (It’s impossible.)

14 There were only two people who could have written this note. It wasn’t Axel, so it have been Victoria. (It

could only have been.)

15You ... have gone to the presentation on database management. It was great! (It was recommended.)
16.He . have fired the best engineer due to the fact that our company turned into the less competitive in the
market.

D Match four of the five managers below with the team where they will be best suited.

Susan: creative, inspiring, diplomatic
Matt: decisive, competent, responsible
Benny: sociable, loyal, considerate, logical
Stella: supportive, sociable, flexible

lan: organised, efficient, logical



17 We have some brilliant and creative people in our team but we’re not always good at handling everyday
routines. We need someone to remind us about what to do and when — someone who knows where everything is
kept, and can suggest the best way to do things.

Person: ..

18 lIdeally, our new team member should enjoy working with people and should get on well with others. He or she
should be able to explain things clearly to customers. And — as our work is never routine — it is important to be
able to adapt quickly to changing situations.

Person. ...

19 The ideal candidate must be able to deal with all kinds of difficult situations, and take control when something
goes wrong. He or she must be able to keep a clear head and not get distracted when things happen fast. Because
this person will manage a large team and a large budget, he or she must be sensible and able to make good
judgements.

Person: ...

20 We need someone who can produce new and effective ideas and can give other people a feeling of excitement
and a desire to do something great. This person also needs to deal politely and skilfully with our team of artists
and designers without upsetting them.

Person. ...

Kpurepun oueHuBaHmsi:

MaxkcumanbHOe KOJIMYECTBO 0aJIOB, KOTOPOE CTYJASHT MOXeT HaOpaTh — 20 6amioB (3a KayKAbIi MPaBUILHBIN
OTBET CTYJEHT moiy4aer 1 Oamn).

YcrHblii onpoc
1
Why it pays to put the workers in the picture

by Alicia Cregg

When workplace disputes flare up, the blame is often laid on a break-down in communication. Talking
may not always resolve disagreements, but withholding management plans until the last moment can
certainly make a difficult situation worse. From 6th April 2005, UK employees gain the legal right
to know about, and be consulted on matters that affect them at work. This covers anything from the
economic health of the business to decisions likely to cause redundancies or changes in how
work is organised. The new rules, which implement a European Union directive, move the UK closer to
other European states, most of which already require work- place consultation.

There are good reasons for businesses to forge ahead with such agreements voluntarily.  First,
there is the common sense belief, backed by academic research, that companies do better when their
employees are well informed and have a say in decisions that affect them. Second, by Kkick-starting
negotiations the employer effectively takes charge. The regulations give organisations free reign to
agree internally what consulting and informing employees amounts to in practice — what topics will be
discussed, how often and by what means. In the UK —in contrast to most other EU states — once a framework
forinformation and consultation has been agreed, there is no requirement to work through elected
representatives. If the workforce approved, a business could rely solely on face-to-face and electronic
communication.

The mobile operator 3 prefers the personal approach. Whenever possible, it uses video calls and e-mail to
put its young work- force in contact with senior man-agers. At the other end of the spectrum is
AstraZeneca, the Anglo-Swedish pharmaceuticals group, which has a history of consulting employees
through elected forums and union representatives. Consulting through intermediaries can yield dividends,
particularly during a change of ownership or under a redundancy programme. Another point in favour
of a mediated approach, says Ross Hutchison, head of internal communications at KPMG, the
accountancy firm, is that representatives can be taken into the confidence of management in a way
that an entire workforce cannot.

But do the gains from indirect consultation outweigh the attractions of more direct approaches? Not
everyone is persuaded that they do. Alison Gill, co-founder of Getfeedback, a talent management



consultancy, argues that knowledge exchange and online polling, not elected assemblies, produce better
performance. “The goal is to involve people directly and profit from their ideas.” In spite of earlier opposition,
a growing number of companies believe that putting employees in the picture is good for business. If the
remainder do not follow suit, they may now find their workers give them little choice.

2
Goodbye to the golden age of global brands
by Richard Tompkins

In the Harvard Business School professor Theodore Levitt’s seminal paper The Globalization of
Markets, written in 1983, he argued that, as new media and technology shrank the world, people’s
tastes would converge, creating a single global market that would be dominated by the world’s most
successful brands. So, when the Berlin Wall fell and the barriers to world trade came down, it seemed
Prof Levitt would be proved right. Global brand owners poured into the newly opened markets and,
facing little competition in countries unaccustomed to consumer culture, they thought they would clean
up. Then, some awkward commercial realities started to close in.

Once local consumers had tried these new products, they found them far too expensive to buy on a
regular basis, even if they liked them. And soon, local producers sprang up offering much better value for
money with products of only slightly inferior quality at a vastly lower price. Usually, too, these products
were better suited to local tastes and cultural preferences than those being foisted onto consumers by the
global corporations. The global brand owners were left spreading their advertising and other fixed costs
over tiny market shares and often faced extra costs, such as tariffs. In many of these countries today,
global brand owners command the super-premium end of the market in any given product category,
while local brands command the rest. The global brand owners could try to move into the mass market
by creating low-price products designed to suit local tastes, but that would throw them into
head-on competition with local companies possessing better distribution channels and a far deeper
understanding of the market. Increasingly, therefore, they have resorted to buying local brands and the
companies that ownthem. And here, of course, lies the paradox. Whatever is the point of owning a global
brand if it does not work in global markets?

Let us be optimistic and suppose the poor countries do become rich. But what do we see happening in
rich countries? Ever-proliferating brand choices. There are more soft drink brands than there have been for
years, more fast food chains, more packaged goods, more cars. Supermarkets are competing with brand
owners by selling own label products that are as good as the branded version but cost 20-30 per cent less.
Global brands, of course, are not about to disappear. But it must now be clear that Prof Levitt was
mistaken in believing the world’s tastes would converge on standardized products. Everything we
have learned about consumerism over the decades shows that, as people become better off, they want
more choices, not fewer. Global brands may be here to stay, but their golden age is over.

3
Teams seek strength in affiliations
by Stefan Stem

The global consultancies share some characteristics of the largest branches of Tesco. Vast out-of- town
supermarkets may offer everything you need to keep the home well stocked, but do they really give
you the quality that could be yours by spending a couple of hours in boutiques, delicatessens and
food halls? Perhapsthe one-stop shop can meet all your basic and immediate needs.

But some management challenges require a pooling of expertise and talent from a team of
consultancies working together. “On paper the biggest firms have all the capabilities you might s want,”
says Andrew Crowley, vice- president of consulting and systems integration for CSC, the
international information technology consultancy. “But there is a risk element to that. A consortium
gives you a slightly different view on life, and probably better value as well.” That view is echoed by
Bernard Brown, senior vice-president for consulting in the UK, Americas and Asia-Pacific for Atos
Origin, the IT consultancy. “You won’t necessarily have all the skills to meet the ‘end-to-end requirements of
a large client,” he says. “But we have to partner. It is an essential part of our work.  For Mr Brown, there
are several core elements to a successful collaboration. “First, what are the rules of engagement?” he
asks. “How will we work together, how will we measure progress? Then we look for seamless teamwork



—can we keep the same team throughout a project lasting between six and 18 months? Then there is
personal integrity: do our strategies and approaches fit?

Personal relationships matter enormously too. Business hasn’t changed that much, in spite of all the new ways
of communicating. Then there is the commitment of all involved, and the question of cultural fit and values: if
your values are not shared at the outset you will find out later to your cost. Finally, there is the question of
joint marketing: how do we protect each other’s brand?

Mr Crowley does not underestimate the difficulty of making consortia work for both client and consultant.
“You need explicit work share agreements up front,” he says. “Otherwise you will find yourself arguing
over what percentage of the work goes to one partner or another. You need that commercial
relationship in place, with agreed milestones for the project. Partnerships are dynamic. They evolve, and like
a marriage there will be ups and downs.

The interpersonal relationships are vital, and greed will destroy it. You need the same ethics, the same
values, so you can combine your skills and not fight over revenues. Last year Atos Origin replaced IBM as
the International Olympic Committee’s IT partner for the next three Olympic games. In Athens last summer
Atos was managing more than 2,300 different suppliers, often without written contracts in place. “Without
our experience of partnering, we would never have been able topull that off,” Mr Brown says.

4
Message machine creates abuzz
By Bernard Simon

Like Google in search engines and Hoover in vacuum cleaners, Research In Motion (RIM) has
achieved the distinction of having its product turned into a verb. Almost 3m people around the world
now “BlackBerry” their friends and colleagues with messages using the Canadian company’s
distinctive hand-held device.

The BlackBerry has transformed RIM over the past six years from an obscure supplier of two- way pagers
into the maker of one of the world’s hottest products. RIM reported earlier this week that it had signed up
470,000 new subscribers in the quarter to February 29; itexpects to add more than 500,000 more over the
next three months. RIM shares have rocketed from less than $10 in autumn 2002 to $73 this week. The
company now has a market value of $14bn, (£7.5bln), over taking Nortel Networks as Canada’s
technology superstar. Not surprisingly, RIM’s success is attracting attention from some of the giants of
the communications and soft- ware industries, and observers are wondering how long the company can
sustain its phenomenal record.

The BlackBerry —whose name comes from the supposed resemblance of the miniature keyboard on its
original device to the beads of the fruit — “remains the preeminent mobile messaging solution in the
market today,” says Jason Tsai, analyst at ThinkEquity Partners, an investment bank.

RIM has so far kept the competition at bay with a canny, three- pronged strategy: expanding its target
market, co-opting potential rivals as partners and customers and constantly adding fresh features to
the BlackBerry device and its supporting software. The BlackBerry began life as a gadget for Wall
Street investment bankers, Washington politicians and corporate executives. More recently, RIM has
turned its attention to the professional consumer retail market, which now makes up about one-fifth
of its sub- scriber base.

RIM has vastly broadened its market by licensing almost 100 distributors, including Vodafone,
Verizon Wireless, Cingular Wireless and T-Mobile. RIM expects to sign up China Mobile
Communications later this year. To make the devices more affordable, many carriers offer BlackBerry
contracts similar to those for mobile phones. According to Mr Tsai, “the carriers love BlackBerry not
only for the higher average revenue per unit it generates, but for the strong margins, since it consumes very
little bandwidth.”

Unlike some other companies, RIM has not jealously guarded its technology, seeking out alliances with
friend and potential foe alike, including Microsoft. “If you partner well and thoughtfully, you get pulled
along by the current,” says Jim Balsillie, RIM’s joint chief executive.

The question is whether RIM’s success will ultimately jeopardise its independence. Mr Balsillie and
RIM’s founders Mike Lazaridis and Doug Fregin own only about 16 per cent of the company stock in total.
Brant Thompson, analyst at Goldman Sachs, singles out Nokia and Motorola as possible predators.
Alex Slawsby, an analyst at International Data Corporation, the research group, says that ‘“there
are many different companies with designs on being an alternative to HIM”. In his view, the BlackBerry’s



biggest advantage is an intangible one. For the time being, he says, none of its rivals possesses “that buzz-
creating element that the public loves”.

5
More about results than time
By Philippe Manchester

On the surface, flexible working might seem to be about people being able to choose their working hours and,
perhaps, spend some time working away from the office. But it is also a fundamental change in the way
people work and, more importantly, the way they are managed. Flexible working is a shift from “time-based” to
“results-based” working practices and could herald the biggest change in the workplace since the start of the
industrial revolution.

New employee legislation is one of the main motivations for employers to introduce flexible working practices
— but not the only one. In Europe, for example, employers are obliged to offer parents with young or disabled
children the right to request flexible working. While legislation is a major catalyst to introducing flexible
working, there are other reasons. In the US, for example, the fall in the price of mass market computer and
communications technologies is encouraging organizations to allow more home working.

Flexible working is also likely to appeal to a wider skill pool and help with staff retention. Mary Sue Rogers,
human capital management leader at IBM Global Services, says that IBM has embraced flexible working to help
with recruitment. “In  Europe, companies have to provide flexible working because of legislation — but it
is also a way to recruit from a broader skill pool, including women and older people. With an ageing workforce
we have to find ways to retain older staff. It also gives greater scope to male employees who increasingly want
flexible working to create a better work/life balance. A recent survey of UK graduates found that work/life
balance was third on their list of career priorities.” She adds that 55 per cent of IBM’s employees
work flexibly and 90 per cent are “enabled” to do so. “To us, it is foremost a business imperative. It is about staff
retention, increased productivity and cost reduction,” she notes.

A survey of 300 UK human resource professionals in small to medium-sized enterprises (SMES), commissioned
by Arizona-based telecommunications company Inter-Tel, found that 40 per cent found it difficult to attract the
right skills from their local market and 30 per cent thought they could attract staff if they were offered
flexible working. But they also had significant reservations — with 93 per cent concerned that staff were more
likely to bend the rules if they work from home. Doug Neal, research fellow at the US Computer Sciences
Corporation, identifies this attitude as being at the heart of the cultural shift prompted by flexible working:
“The problem is not all with the worker it is also with the boss. Management has to find a way to measure
‘results’ rather than time. We have to find new ways to evaluate workers — and their bosses.”

He adds that organisations must find ways to build trust between employer and employee: “How do I evaluate
people when I can’t see them? In formal terms, trust is the outcome of a series of beneficial transactions. You
have to build a culture of trust from working together.”

Although new legislation is forcing organisations to adopt flexible working practices, there are sound business
reasons to give employees more flexibility.

Organisations which have embraced flexible working have found that it can cut costs and improve productivity.
More importantly, it enables them to recruit staff from a much broader skill pool and retain staff. But it does
mean a fundamental change in the relationship between staff and management. Both must learn to trust each other
and focus on results rather than time spent in the office.

6

Nasa’sexerciseinmanaging risk
by Victoria Griffith
The US space agency grounded its three remaining space shuttles after Columbiadisintegrated upon
re-entry to Earth’s atmosphere in February 2003, killing the seven crew members. Yet even today,
scientists are still divided over whether the management culture at Nasa has changed enough to
ensure the shuttle’s safety. Behavioral Science Technology, the California-based consulting group that
works with other industries such as railways on safety issues, was hired 18 months ago to help change
the management culture at the agency.
Nasa set out to improve employees’ relationships with supervisors to encourage dissent, emphasise
teamwork and raise management credibility. Although they are still under pressure from budgets
and deadlines, Nasa managers say they now take the time to listen to concerns of engineers and



others on issues that may compromise safety. BST measured attitudes to safety and the work
environment in February 2004, then again six months later, and says the culture at Nasa has changed.
But although 40 per cent of the managers surveyed said they saw changes for the better, only 8 per cent of
workers said the same.

James Wetherbee, a former shuttle commander, has in recent months questioned whether the culture
at Nasa has changed enough to make safety a priority. And a report released last month from George
Washington University says the pressures of getting the shuttles back into space leads the space agency
to make questionable safety decisions. The study places the current chances of a catastrophic failure
on the shuttle at about one in 55 for every mission. Despite Nasa spending nearly $2bm over the past two
years making safety improvements to the shuttle, the risk remains high enough to make any
astronaut’s heart dance attake-off and re-entry. In fact, the George Washington researchers argue that
more money and effort should be spent to come up with an alternative to the space shuttles.

In the wake of the Columbius disaster, an independent panel, the Columbia Accident Investigation
Board, was formed to investigate the accident. Some of the findings of the CAIB report were
embarrassing for Nasa. Engineers had expressed concern about the falling debris, but their fears were
dismissed. The CAIB severely criticised a lax safety culture atNasa contributing to the disaster, and
issued a check-list of 15 points to get the shuttles back up and running.

Some critics believe Nasa should be doing more to reduce the number of manned missions.

Much of the cargo for the shuttle, they argue, could be transported robotically. Others have called for the
space agency to adopt a more aggressive schedule in developing a replacement for the shuttle. But those
are issues for the medium term. In the coming weeks, getting the shuttle safely into space and back to
Earth will be the priority, and the world will be waiting with bated breath to seeif Discovery can get
off its launch pad without mishap.

7
Online shopping expected to grow by 35% this year
by Elizabeth Rigby

Consumers are expected to spend 35 per cent more buying a host of items from clothes to CDs online this year,
taking total spending for s 2005 to an estimated £19.6bn, according to the Interactive Media Retail Group. In its
first annual report, published today, IMRG said it expected 4m more Britons to shop online this year, taking
the total shoppers to 24m, more than half the UK’s adult population. The latest figures underline the sharp
growth of internet shopping in the decade since 1994. While internet shopping account- ed for just £300m of
retail sales in 1999, by 2004 consumers were spending £14.5bn online, according to IMRG.

Online shopping is also counter- acting sluggish consumer spending on the high street. Household expenditure
grew by only 0.2 per cent in the fourth quarter of 2004.

For a sector to have grown from scratch in ten years with very little investment suggests that the net’s time has
come,” said James Roper, IMRG chief executive.

The larger retailing groups Kingfisher, Argos, Dixons, Tesco Boots — are spending money on developing their
internet offering, but many retail chains are not in ~ online shopping, which in turn is allowing entrants as
figleaves.com, which sells underwear, and asos.com, the clothing e-shop, to gain a foothold in the market.
In 2004, the IMRG estimated that the top 100 retailers in the UK spent just £100m on their internet
presence and most of this came from a handful of stores. But in spite of the neglect from big retailers, the growing
popularity of online shopping looks set to continue as more people gain access to the internet.

Figures out from 2004 from Ofcom, the communications regulator, showed that more than 56 per cent of
homes had internet access, with a third of those having a broadband connection. The emergence of mobile
commerce and technology could also mean that people will be able to shop online from their mobile phones.
IMRG said electrical and clothing goods were experiencing such  a strong growth online, with more
than f2bn of electrical goods sold over the internet in 2004. Dixons, the high street electrical retailer, expects its
online sales — currently at £170m — to hit £1bm in the next five years. Meanwhile, clothing is another big
expansion area, with sales growing 37 per cent to £644m in 2004.

8

Virtual teams: Global harmony is their dream
by Sarah Murrey



If managing diversity in the work- place is a tough task for business leaders, the challenges of keeping executives
from different back-grounds working together efficiently in various par ts of the world is even more difficult.
“One of the things you should take into account  is whether  your team includes members who don’t
speak English well,” says Joanne Yates, a professor of management at MIT Sloan, who has studied the use of
communication and information systems in companies. “Any good virtual team has a communication plan that
includes weekly conference calls or e-mail check-ins, but with a virtual team where not everyone speaks English
well, the regular report- ins should be in written mode rather than by phone or conference call.”

The other advantage of e-mail communications is that, for those working in different time zones, group
messages can be responded to when it is convenient, reducing the need for early morning or late night calls. At
the same time, using e-mail can remove much of the hierarchy of professional communications, since many
executives find it far less intimidating to send an e-mail to someone in a senior position than to
telephone them.

However, cultural or behavioural differences that can manifest themselves in face-to-face working
situations can be exacerbated in virtual team working, particularly when the group has members
from different backgrounds. One reason for this is that, when one is physically immersed in a new
culture, it takes less time to adapt to the social norms and become aware of cultural sensitivities.
So those trying to do this at a distance may find it tougher to fit in, increasing the potential for
misunderstandings between team members. “You don’t build the relationships in the same way as you do
working face-to-face,” says Martin Galpin, managing psychologist at Pearn Kandola, a UK- based
research business and consultancy of occupational psychologists.

Prof Yates points out that, when people in professional groups come from different
backgrounds or cultures, it is often useful to appoint someone in the team who knows both cultures as
the person responsible for setting the norms of working behaviour during a project that is being carried
out from different locations.

And virtual working certainly does not eradicate the sort of cultural misunderstandings that can arise in
a face-to-face situation. Prof Yates cites an online mini- conference she recently observed that took
place between a group of US and Japanese executives working in the research and development unit of a
Japanese company. “A Japanese executive was putting text intoa  window for instant messaging when
one of the Americans started asking questions in the middle of the presentation,” she explains. “That
was not culturally familiar and required an instant response which caused real problems.”

9
Silicon Valley’s lesson in patience
By John Gapper

From the point of view of investors in technology shares, last week was a painful one. Rising inventories at
semiconductor manufacturers and disappointing earnings announcements led to a fall in share prices. The Nasdaq
index surged last year of expectations of a sharp recovery but has since drifted slowly downwards.

Seen from Silicon Valley, however, the decline in share prices is a good thing. A mini-bubble threatened to
develop this spring, as investment banks lined up to take Google public, and the number of initial public offerings
(IPOs) surged. That bubble is now deflating, forcing venture capitalists to focus on their task: long-term
investment in innovation.

A healthy stock market helps innovation, of course. When valuations of technology companies are strong, it
encourages new enterprises to come to market through IPOs. A successful IPO is the ultimate prize for
entrepreneurs who must pass through several rounds of venture capital funding to make their companies worth
buying.

Butthe formulaonly works when venture capital firms select a few of these companies and filter them through
four or five stages of funding. Most start-ups must develop their business for up to ten years before they are
mature enough to be acquired by other companies, or come to market.

But the decline in technology shares since spring this year is making the IPO market more testing and the
Silicon Valley consensus is that the decline will continue. Asked which of them so thought the Nasdaq was still
over- valued, all four members of a panel of venture capitalists and bankers raised their hands. Indeed, a member
of the panel predicted either a sharp fall in the Nasdagq or five flat years before earnings catch up. That may not be
good news for the bankers, but venture capitalists can be thankful. They are now making profits again, and
institutions are eager to put money into new funds that will invest in technology start-ups as, aside from the



bubble years, venture capital has been a far more profitable way to invest in technology than putting money into
IPOs of venture-funded companies.

As long as markets overestimate the growth prospects and earnings quality of technology stocks, venture
capitalists will be tempted to rush immature start-ups towards IPOs before they are strong enough. In contrast,
markets that are stable, or falling towards true value, encourage them to stick to cultivating enterprises with
long-term potential. So, in the face of a deflating market, everyone will have to learn, or relearn, the virtue of
patience: today’s  ecarly-stage investments may not mature for a decade.

It sounds unfortunate, but venture capital investors should realise the danger of trying to force independence on
too many companies too fast. For shareholders of publicly quoted technology companies, the state of the stock
market is depressing. For Silicon Valley, it could be just the ticket.

10
FT SUMMER SCHOOL.: Expect the unexpected
by Morgen Witzel

Crises are an inevitable part of management and the larger the business grows the bigger the crises seem to
become. However robust a business seems, it is still fallible — as has been shown by the recent histories of Arthur
Andersen and Marconi.

An understanding of risk is to essential in crisis management. Sophisticated modelling techniques and expert
consultants can help managers appreciate risks better, especially those stemming from global issues such as
terrorism and climate change. Closer to home, risks such as changing customer preferences or takeover threats
may be best analysed within the company itself. The constant monitoring of what is going on in the larger
world is an essential activity. Once a range of possible  future crises has been established, contingency
plans can be put in place.

However, not every crisis can be foreseen. The chances of an airliner crashing, for example, are extremely small,
but every airline must still live with the possibility. When an Air France Concorde crashed on take-off from
Paris the first accident involving a Concorde — Air France was prepared to deal with the issue. Managers
moved quickly to withdraw Concorde from service, announce an investigation into the accident and reassure the
travelling public that it was still safe to fly Air France. The following day the airline’s share price did decline,
but not by much and not for very long.

Intel, the world’s leading maker of semiconductors, suffered a huge and unforeseen crisis when it emerged that a
small proportion of its Pentium microprocessors were faulty. Quickly assessing the options, the company took the
brave step of recalling and replacing the entire production run of the series. The move cost more than $1bin
(£550m) and probably saved the company. Intel showed that it was committed to its product, whatever the
short-term cost, and customers responded positively.

Looking back on the incident, Andy Grove, Intel’s chairman and then chief executive, compared managing in a
severe crisis to an illness. Strong, healthy companies will survive, although at a cost to themselves. Weak
companies will be carried off by the disease and will die. In Mr Grove’s view, the key to successful crisis
management is preparedness. For ward thinking and planning are essential; understanding the nature of the crisis
that might occur can help managers be better prepared, as the Air France example shows.

Yet even while managers are planning how to deal with seismic events such as terrorist attacks or natural
disasters, they may be missing more subtle threats such as the development of new technologies that could
undermine their business. Good crisis management requires the ability to react to events swiftly and positively,
whether or not they have been foreseen.

HMHcTpyKuus no BbINOJTHEHUIO
CryneHTy BeIIaeTCs TEKCT ISl YTEHUs, iepeBoia U pedepupoBanus. BpeMs MOATOTOBKH K OTBETY COCTABIISIECT
30 muH. [lanee cTyneHT yuTaeT GpparMeHT TEKCTa BCIYyX, 3aYMTHIBAET MEpeBO] U pedepupyeT TeKCT. Y CTHBIN
OITPOC TMPOBOAMTCS 2 pa3a 3a Kypc B KOHIIE MMPOXOXKICHHUS KOKAOTO paszena. Bo BpemMst yCTHOTO omnpoca CTyIeHT
JIOJKEH OTBETUTH Ha BCE BOIIPOCHI IpenoaBares 1no reMe. Bpems oTBera coctaBiser 5 MUHYT.
Kiroun npaBHJIBHBIX OTBETOB
[Tpu BeImosHEeHNH pedeprupoBaHUs HEOOXOIMMO UCTIONB30BATh CIEAYIOIINE KIIHIIE:

1. HazBanue cTaTtbu, aBTOP, CTUJIb.
The article I'm going to give a review of is taken from... Crarbs, KOTOpPYIO s ceifuac Xouy MpoaHaTU3UPOBATH
u3...
The headline of the article is— 3aronoBox cTaTbu. ..



2. Tema. Jlornyeckue 4acTu.

The topic of the article is...- Tema craTbu

The key issue of the article is... —KiroueBsIM BOIIPOCOM B CTAaThe SIBJISIETCS

The article under discussion is devoted to the problem... —CTaTbl0, KOTOPYIO MBI 00CYK/1a€M, TTOCBSIIIICHA
npobieme. ..

3. Kparkoe coep:kaHue.
The author starts by telling the reader that —ABTop HaunHaeT, paccKa3bpiBas YUTATEIIO, YTO
At the beginning of the story the author ...—B nauane ucropuu aBTOp
...describes — ommchkiBaeT
...depicts —wu3o0paxkaet
4. OTHOLIEHHE ABTOPA K OTAeJbHBIM MOMEHTAM.
The author outlines...—ABTOp onuceIBaeT
The article contains the following facts..../ describes in details...—CraTbst conepKuT ciaeayronme GpakTsl .... /
MOJIPOOHO ONHUCHIBACT
Let me give an example...—IIo3BoabTe MHE PUBECTH HPUMED ...
S. BeiBoj aBTOpA.

In conclusion the author says / makes it clear that.../ gives a warning that...—B 3akintoueHue aBTop roBopuT /
HPOSICHSET, YTO ... / IaeT IpeAyNpexkaAeHHe, uTo ...
At the end of the story the author sums it all up by saying ...—B koHI1ie paccka3a aBTOp HOJBOAUT UTOT BCETO

3TOTO, TOBOPA ...
6. Bam BLIBOS.
Taking into consideration the fact that—ITpuaumas Bo BHEMaHHE TOT (HaKT, 4TO
The message of the article is that /The main idea of the article is—OcHoBHas uies craTbu (MOCIaHUE aBTOPA)

I have found the article dull /important / interesting /of great value —$ HaxoXy CTaThl0 CKy4yHOH /
BXHOU/MHTEPECHON/ UMEIOIIYI0 0O0JIBIIIOE 3HaYCHHUE (IIEHHOCTD)

Kputepuu oneHuBanus:
MaxkcuManbHOE KOJIMYECTBO OaJIOB, KOTOPOE CTYIEHT MoKeT Habpath — 40 6amioB (3a 1 Kypc BBIOIHSAETCS
pedepupoBaHue IBYX TEKCTOB, 3a 1 TekcT — 20 6aysioB).

o 16-20 6. — KOMMYHHUKATHBHBIC 33]]a91 BHITIOJTHEHBI TOJIHOCTHIO, WCITOJIb30BAHHBIN CIIOBApHBIN 3arac,
rpaMMaTHYeCcKHe CTPYKTYpbI, (oHeTHdeckoe OGOpMIICHHE BBICKA3bIBAaHUS COOTBETCTBYET IOCTABICHHOM
3ajaue;

. 14-16 6. - KOMMYHHMKATHBHBIC 33/1a4dl BBIMOJIHEHBI YaCTUYHO, MCIIOJI30BAHHBIN CIIOBapHBIN 3arac,
rpaMMaTHYEeCKUE CTPYKTYphl, (QoHeTHueckoe O(OopMIEHHE BBICKAa3bIBAaHUS COOTBETCTBYET IOCTABICHHOMN
3ajaue, HeOOIbIIE HAPYIICHUS UCTIONIb30BAHUS CPEJICTB JIOTMUECKOM CBSI3U;

. 5-13 0. — KOMMYHUKAaTHBHBIC 3aJa4d BBIIOJHEHBl HE TMOJHOCTHIO, HCIOJB30BaH OTPAaHUYCHHBIN
CIIOBapHBIM 3amac, rpaMMaTHYecKHue CTPYKTypbl U (oHeTHuueckoe O(GOpMICHHE BBICKA3bIBAHUS HMEIOT
HeOOoJIbIINE HApYIICHHUS,

o 0-4 6. — KOMMyHHUKATHBHBIC 33]]Ja4l HE BBIMOJTHEHBI, HATHYHE TPYObIX

omuOOK B OTBETE, HETIOHUMAHUE CYIITHOCTH U3JIaraéMoro BOIIPOCa, HEYMEHHE MPUMEHSTh 3HAHUS Ha MPAKTHKE,
HEYBEPEHHOCTh U HETOYHOCTh OTBETOB HA JIOMOJIHUTEIbHBIE U HABOSIIINE BOIIPOCHI

TeMbI I0KJIA10B € Mpe3eHTanuel

no qucuuruiiHe_IHOCTpAHHBIN si3bIK NPo¢ecCHOHANBLHOIO
O0IIEHNA(AHTITHHCKHN)

KommyHnukaius B OusHece.

Kaprepa

Konkypenuust

Pocculickas u MexXayHapOIHast TOPTOBIIAL.
OcCHOBBI yCIIenTHOTO OM3Heca
DKOHOMHMYECKHE [T0KA3aTEIN NPEAIPUATUS
CocraBiieHe ToI0BOro oTuéra
bankporcTBO npeanpusTUs

N~ WNE



0. [TnanupoBaHue MPOU3BOICTBA

10. VYnpasiieHue nepcoHagoM

HNHCcTpyKIUs M0 BHINOJTHEHH O

CryneHT roToBUT 2 JOKIA/Ja B TEYCHUU Kypca. MeToanuecKue peKOMEHIalliy 110 HATMCAHHUIO U TPEOOBAHUS K
o opMIIEHHIO coiepKaTCs B IPHIIOKCHUN 2

Kputepuu oneHuBanus:

MakcumanbHoe konuecTBo 40 6aytoB (o 20 6ayioB 3a Kax bl JOKIIaT)

o 16-20 0. - wu3IOXKEeHHBIM MaTepHral (PaKTUIECKU BEpEH, IPUCYTCTBYET HAIWYHE TITYOOKUX
MCYEPIBIBAIONINX 3HAHUHN O OJATOTOBICHHOMY BOIIPOCY, B TOM YHCJIe OOIIUPHBIE 3HAHUSA B IIEJIOM T10
JUCLMIUIMHE; TPAMOTHOE U JIOTMUECKU CTPOMHOE U3JI0KEHUE MaTepHalla, IMPOKOE UCIOIb30BaHUE HE TOJIBKO
OCHOBHOI, HO U JIOTIOJIHUTEIbHON JIUTEPATYPHI;

o 14-16 GamioB - W3IOKCHHBIH MaTepuand BEpeH, HAJWYHE IOJIHBIX 3HAHUW B OOBEME MPOWICHHON
IIPOrpaMMbl 1O IOArOTOBJIEHHOMY BOIPOCY, I'PaMOTHOE M JIOTUYECKH CTPOWHOE MH3JI0KEHUE MaTepuaa,
HIMPOKOE UCII0JIb30BAHUE OCHOBHOI JINTEPATYPHI;

o 5-13 6. — u3NOXKEHHBIN MaTepran BEpeH, HaJluure TBEPAbIX 3HaHUN B 00beMe MPOIIEHHON IPOrpaMMBbI
0 MOJTOTOBJIIEHHOMY BOIIPOCY; M3JI0KEHHE MaTepHralia ¢ OTJEIbHBIMH OIUOKaMU, YBEPEHHO HCIPABICHHBIMU
HCII0JIb30BaHNE OCHOBHOMW JIMTEPATYpPhI;

Menee 4 6. — paboTa He cBsi3aHa C BBIOpPAHHOI TEeMOMW, HaNU4KMe TPYOBIX OMIMOOK, HEMOHMMAHUE CYIIHOCTH
M3JIaraeéMoro BOIpoca.

3 Meroauyeckue MaTepuasbl, onpeaeisionye Npoueaypbl olleHUBAHUS 3HAHMII, YMEeHUIl, HABHIKOB H
(nJM) onbITA 1eATEIbHOCTH, XapaAKTEePU3YIOIIUX ITANbl (GOPMUPOBAHUS KOMIIETEHIUIA

[Tpornetyps! OlIeHUBAHMS BKIIFOYAIOT B C€0s TEKYITHI KOHTPOIb M TPOMEKYTOUHYIO aTTECTAIHIO.

Texkymuii KOHTPOJIb YCIIEBAEMOCTH IIPOBOAMUTCS C UCIIOIb30BAHUEM OLIEHOUHBIX CPEJICTB, IPE/ICTABICHHBIX B
.2 JaHHOTO MpPWIOXKEHUSA. Pe3ynpTaThl TEKYLIEr0 KOHTPOJIS JOBOJSTCS JO CBEJIEHUS CTYAEHTOB [0
IIPOMEKYTOUHOHN aTTECTAllUU.

IIpoMekyTouHasi arrecTauMsi MNpPOBOAMTCA B (opMe 3adera. 3ayeT MPOBOAUTCS MO PACIHCAHUIO
MIPOMEXYTOUHOM aTTecTanuu B popme codece1oBaHus MO IPONAEHHBIM TEMaM.



Ipuio:xkenne 2

METOJUYECKHUE YKA3AHUSA 1O OCBOEHUIO JUCHUITJIMHBI
VY4eOHBIM MJIAHOM MPETyCMOTPEHBI CIIEAYIOIINE BUABI 3aHITHI:
- IPAKTUYECKHUE 3aHATUSL.
B Xxome mpakTHYeCKMX 3aHATHHA YIIIyOJSIOTCS M 3aKPEIUIIOTCS 3HAHWA CTYIACHTOB IO DSy BOIPOCOB,
Pa3BUBAIOTCS HaBbIKM YCTHOM U NMCbMEHHOW PeYM HAa MHOCTPAHHOM SI3bIKE.
[Tpu mOATOTOBKE K MPAKTUYECKUM 3aHATHSAM KaKIBIH CTYIEHT JOJKEH:
— U3Y4YUTh PEKOMEHIOBAHHYIO YUEOHYIO JINTEPATYpY;
— MOATOTOBUTH OTBETHI HA BCE BOMIPOCHI M0 N3Y4aeMOU TEME;
—MHMCbMEHHO BBINOJHUTH JOMAIHEe 3aJaHue, PEKOMEHJOBAaHHbIE IIPErojaBaTesleM IMPH H3YYEHUH KaxIoi
TEMBI.
ITo coryacoBaHuio C IpenojaBaTesieM CTYIEHT MOKET MOArOTOBHUThH JOKJIAJ MO TeMe 3aHsTusa. B mpouecce
MOJITOTOBKH K MPAKTUYECKUM 3aHSATHSAM CTYJCHTBI MOTYT BOCIIOJIb30BAaThCSI KOHCYIbTALUSAMH MPETOAABATEIS.
Bonpockl, He paccMOTpeHHblE HAa NPAKTUYECKUX 3aHATHUSAX, JOJDKHBI OBITh M3Yy4€Hbl CTYJAEHTAaMHU B XOJE
caMoCTosTeNbHON paboThl. KOHTpONb  caMOCTOSATENbHOM pabOTHI CTYACHTOB HaJl yueOHOH MporpaMMoi Kypcea
OCYILECTBIISETCA B XO/I€ 3aHATUI METOJOM YCTHOrO onpoca. B Xozme camocTosTenbHONH pabOThl  KaXJIbli
CTYZGHT 0053aH TPOYUTATh OCHOBHYIO W IO BO3MOXKHOCTH JIOTIOJHHUTEIBHYIO JUTEpaTypy IO
M3y4yaeMOM TeMe, BBIUCATh OINpPENeIEHUs] OCHOBHBIX MOHSATHH; 3aKOHCIEKTHUPOBATh OCHOBHOE CO/IEPIKAHUE;
BBINKCATh KIIIOYEBHIEC CII0BA; BHIOIHHUTD 33aHUs-OPUEHTUPHI B IPOIECCe YTCHUS PEKOMEHIyeMOro MaTepHara,
[IPOaHAJIM3UPOBATh MPE3CHTAMOHHBIA MaTepHaj, OCYIIECTBUTh 000OIIEHHE, CPaBHUTh C PaHEe H3y4EHHBIM
MaTepHalioM, BBIJCIUTH HOBOE.

IToaroroBka AokJyIaza ¢ npe3eHTanueil
OnHoit 13 HopM caMOCTOATENBHOM IEATEIIEHOCTH CTY/CHTA SBIISIETCS HAIMCAHKUE JTOKJIAZ0B. BhInonHeHne Taknux
BUJIOB PabOT COCOOCTBYET (POPMHUPOBAHUIO y CTYJEHTA HaBBIKOB CAMOCTOSITEIbHOW Hay4YHOH AEATENbHOCTH,
MOBBILIECHUIO €0 TEOPETUYECKON U TPO(ECCHOHATIBLHON MOATOTOBKH, JIyUIlIEMYy YCBOEHHUIO Y4eOHOr0 MaTepuania.
TeMmbl 10KIa10B ONpeneNsIOTCs MpenojaBaTeieM B COOTBETCTBUU € POrpaMMO TUCHUIIINHBL. KoHKpeTu3amus
TEMBI MOXKET OBITh C/leJlaHa CTYJJCHTOM CaMOCTOSTEIBHO.
Crenyer aklleHTHPOBAaTh BHUMaHUE CTYAECHTOB Ha TOM, YTO (hOPMYyITUpPOBKA TeMbl (Ha3BaHUs) pabOTHI 10JIKHA
OBITh:
- sCHOM 1o (hopMe (He coepkaTh HEY1000UNTaeMbIX U (ppa3 ABOHHOIO TOJIKOBAHUS);
- COJIEpKaTh KIIHOYEBBIE CII0OBA, KOTOPbIE PEIIPE3CHTUPYIOT UCCIEA0BATEILCKYIO paboTy;
- OBITh KOHKPETHOM (HE coJiepaTh HEOIIPEICIIEHHBIX CJIOB «HEKOTOPbIE», «0COObIe» U T.1.);
- coJiepkaTh B ce0e JeMCTBUTENbHYIO 331a4y;
- OBbITh KOMIIAKTHOH.
Bri6paB Temy, HeoOxoauMo nogo0paTh COOTBETCTBYIOLIIMN MH(DOPMAIIMOHHBINA, CTATUCTUUECKUNA MaTepHal U
IIPOBECTHU €ro MpeABapUTeIbHbIN aHanu3. K Hanbonee JOCTYIHBIM HCTOUHUKAM JIUTEPATYPbl OTHOCSATCS (POHIBI
OMONMOTEKH, a TaK K€ MOTYT HCIIOJB30BaThCA SJICKTPOHHBIE HCTOYHUKU WHpopManuu (B TOM YHUCIIE U
WuTepHer).
BaxHpM TpeOoBaHHEM, TMPEIbSABIIEMbIM K HAINHCAHUIO JIOKIAJ0B HA AaHTJIMHCKOM SI3BIKE, SIBISETCS
IPaMOTHOCTh, CTHJINCTHYECKAs aJJIeKBaTHOCTh, COJIEPKATEIBHOCTH (IIOJTHOTA OTPAXKEHUS U PACKPBITUS TEMBI).
Jloknam MOJbKeH BKITIOYATh TaKOW 3JEMEHT KaK BBIBOJIBI, MOJyYEHHBIE CTYIEHTOM B pe3yibTare padoThl C
MCTOYHHUKAMU UH()OPMAITIH.
JlokJiapl MPeCTaBIsIOTCS CTPOTO B OMNpeesieHHOe TpaduKoM ydyeOHOro IMpoliecca BpeMsl U UX BBIIIOJHEHUE
ABISIETCA 0053aTENbHBIM YCIOBHUEM IS IOMTyCKa K MPOMEXKYTOYHOMY KOHTPOJIIO.
[Mpesenrtarnust (B Libre Office) npeacrasiasier coboii mMyOauYHOE BBICTYIJICHHE HAa WHOCTPAHHOM S3BIKE,
OPHEHTUPOBAHHOE Ha O3HAKOMJICHHME, YOeXIeHHe Cciylareneid Mo ONpeleNieHHOH TeMe-mpolieme.
OOecnieunBaeT BHU3yalbHO-KOMMYHHUKATUBHYIO TIOMJIEPKKY YCTHOTO BBICTYIUICHHUS, CIIOCOOCTBYET €TO
3G HEKTUBHOCTH U PE3YJIbTATUBHOCTH.
KadecTBeHHast mpe3eHTaIUs 3aBUCHT OT CIIEAYIOIINX ITapaMeTPOB:
- MIOCTAHOBKH TEMBI, 11€JIH U TJIaHa BBICTYIICHUS;
- orpesieNieHus MPOAOKUTENBHOCTH MPEACTAaBICHUS MaTepuaa;
- ydeTa 0COOEHHOCTEH ayIUuTOPHH, aIpECHOCTH MaTepHaa;
- MHTEPAKTUBHBIX JEHCTBUI BBICTYNAIOILETO (BKJIIOUEHHE B OOCYXKIEHHUE CITyIaTesiei);
- MaHepbl NPEACTABICHUS TPE3EHTAlMU: COOJIOACHUE 3pPUTEIFHOTO KOHTAaKTa C ayauTOpHEH,
BBIPA3UTENIbHOCTD, JKECTUKYIIALUS, TEIOABHKEHMS,;
- HAJIWYHS WUTIOCTPAU (He meperpyskaroimx u300pakaeMoe Ha SKpaHe), KIIIOUEBBIX CIIOB,



- HY>KHOT'0 I0JJ00pa [IBETOBOM Ir'AMMBI;

- HCIIOJIb30BAaHUs YKa3KH.

IIpenogaBaTens AOKEH PEKOMEHI0BATh CTYACHTaM

- HE YUTaTh HAIIICAHHOE HA SKPAHE;

- 00513aTeJIbHO HEOJJHOKPATHO OCYIIECTBUTD MPEJICTABICHUE IPE3EHTALMU J0Ma;

- MPEIyCMOTPETh IPOOJIEMHBIE, CIIOKHBIE JJIs TOHUMAaHUs (parMEeHThl ¥ IPOKOMMEHTHPOBATH HX;

- IPEJBUAETh BO3MOXHBIE BOIPOCHI, KOTOPbIE MOTYT OBbITh 3a/JaHbl [0 XOIy M B pe3yJbTare
IIPEIbSABICHUS IPE3EHTALUH.



