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1. HEJIX OCBOEHUSA JUCIHUTIINHBI

1.1|popmupoBanue y 00y4aronuxcsi HABBIKOB COLIMOKYJIBTYPHON U MEXKKYJIBTYPHONH KOMMYHHKAIIUH, 00€CTICYNBAIOIINX aJIeKBATHOCTh
COIMANBHBIX ¥ MPO(ECCHOHATBHBIX KOHTAKTOB, a TaKKe (HOPMUPOBaHKME HABBIKOB aHAIN3a TPOOIEM MEKKYIBTYPHOU
KOMMYHHKAIMHU U [TOMCKA CPEICTB UX YCIICLIHOTO PEIICHHS.

2. TPEBOBAHUSA K PE3YJbTATAM OCBOEHUS JTUCITUIIJINHBI

YK-5:CniocodeH aHAJIU3MPOBATHL H YYHUTBIBATh Pa3HO00pa3He KyJbTYp B IPoLecce Me:KKYJIbTYPHOI0 B3aUMO/ielicTBHA

B pe3yjabTaTe 0CBOCHUS ITUCHUITIHHBI oﬁyqamumiicsn JIOJIZKCH

3HaTh:

OCHOBHBIC TIPHHITUITBI K HOPMBI JISIOBOTO OOIICHHUS; MEXaHU3M (DYHKIIMOHUPOBAHUS PA3IUYHBIX OAPA3CICHUI OPraHU3alnii, BIUCAHHBIX B
OPTaHMU3aIlMOHHYIO CTPYKTYPY (COOTHECeHO ¢ mHauKkatopoM YK-5.1)

YMmeTn:

IPHMEHSTH Ha PaKTHKe 3HAHHSA 00 OCHOBHBIX (pOpMax JIETOBOTO OOIMICHHUS, HOpMax IEIOBOTO Pa3srOBOPA; PEaTN30BEIBATE OCHOBHEIC
(YHKIMN yIIpaBICHNS NIPH IPOBEICHUH COBEIIAHUIH, IEPErOBOPOB (COOTHECEHO ¢ nHAMKatopoM YK-5.2)

Baanern:

OCHOBHBIMHU HaBBIKaMH JICTIOBOTO ATHKETa B MPO(ECCHOHATBHOM IeSITENbHOCTH; HABBIKAMU aKTUBHOTO MEKIMIHOCTHOTO OOIICHUSI
(cootreceno ¢ uaAMKaTOpoM YK-5.3)

3. CTPYKTYPA U COAEP KAHUE JUCHUIIJIMHBI

Kox HanmeHoBaHue pa3/e10B H TeM /BHJ 3aHATHSA/ Cemectp / | Hacos Komneren- JlutepaTtypa
3AHATUSA Kvnc U

Pasgen 1. Main directions in the field of cross-cultural
communication research

11 The object, subject and methods of research, interdisciplinary 1 2 VK-5 JI1.1J11.2J12.1 J12.2
communication " The history of the discipline. structure. The J2.3712.4
concept and basic theory of the discipline. The main directions
of research in the US theory of intercultural communication,
Western Europe and Russia. /JIex/

1.2 "Communication and its types, the basic unit of verbal 1 2 VK-5 JI1.1J11.2J12.1 J12.2
communication: texts, communicative acts." The structure of J2.3712.4

the communicative act. Communication acts as the basic unit
of verbal communication. Classification of communicative

acts. /Jlex/
1.3 "The problem of understanding in intercultural 1 4 VK-5 JI1.1 J11.2J12.1 J12.2
communication.”" The essence of the determining factors and J2.3712.4

the process of perception. The skillset of a competent manager
working in a cross-cultural eivironment: /ITp/

1.4 Culture and perceptions. Intercultural conflicts and ways to 1 10 VK-5 JI.1J11.2J12.1 J12.2
overcome them. Interpersonal attraction in intercultural J2.3712.4
communication. Attribution in intercultural communication.

/Cp/

15 "The language and conceptual image of the world. Linguistic 1 2 VK-5 JI1.1J11.2J12.1 J12.2

personality, secondary language personality. "The forms and J2.3712.4

styles of verbal communication. Direct and indirect styles of
verbal communication. The instrumental and affective
communication styles. Cultural and behavioral and linguistic
trend "political correctness”, difference and similarities

Mp/
1.6 Psychological mechanisms of stereotypes. Ethnic stereotypes. 1 8 VK-5 JI1.1J11.2J12.1 J12.2
Functions of stereotypes. Stereotypes and prejudices in J2.3712.4

intercultural communication. The results of intercultral
interaction. /Cp/

Pazpen 2. Cultural and anthropological foundations of the
CCC




2.1 Gender and age identification in intercultural communication. 2 VK-5 JI1.1 J11.2J12.1 J12.2
National languages and regional dialects. Social status. Social J12.3712.4
stratification. Social idiolects. Cultural identity.

/JTex/

22 Subject "Acculturation in intercultural communication.” The 2 YK-5 JI1.1 J11.2J12.1 J12.2
concept and essence of culture. The development of culture: J12.3712.4
socialization and inculturation divercity of culture, behavior
and values. Cultural identity. Culture and language. /Jlex/

2.3 "Culture shock™ in the development of "foreign" culture. 6 VK-5 JI1.1 J11.2J12.1 J12.2
Model development of "foreign" culture M. Bennett. J12.3712.4
Mechanisms of development of the "foreign" culture. Factors
influencing the culture shock. The main stages of
acculturation. /TTp/

24 "The problem of understanding in intercultural 8 VK-5 JI1.1 J11.2J12.1 J12.2
communication™: concept and essence of stereotypes and J12.3712.4
prejudices. Factors, emergence of prejudices, the ways to
overcome them. /Cp/

25 "Psychological mechanisms of stereotypes". Ethnic 4 VK-5 JI1.1 J11.2J12.1 J12.2
stereotypes. Functions of stereotypes. Stereotypes and J2.3712.4
prejudices in intercultural communication. The results of
cross-cultural communication. /TTp/

2.6 "Verbal and non-verbal means of the CCC" The essence of the 22 VK-5 JI1.1J11.2J12.1 J12.2
non-verbal communication. The ratio of verbal and nonverbal J12.3712.4
communication in different cultures. Sources of non-verbal
communication.  Social conditionality of verbal and
non-verbal communication. The main forms of non-verbal
communication. Sensor. Proxemics. Chronemics. /Cp/

2.7 /3auét/ 0 VK-5 JI1.1J11.2J12.1 J12.2

J12.3J12.4

4. POHJ OOEHOYHBIX CPEJACTB

CtpykTypa u coiepKanue (oHIa OLEHOYHBIX CPEICTB JIsl POBEJCHUS TEKYIIECH 1 MPOMEXKYTOYHOH aTTECTAIlUU MPEICTABIICHBI B
[punoxennn 1 x paboueii mporpaMMe TUCIHIUINHEL.

5. YYHEBHO-METOANYECKOE U THOOPMAIIMOHHOE OBECIIEYEHHUE JUCHUIIINHBI

5.1. OcnoBHas 1uTEpPaTYypa

ABTOpBI, COCTaBUTEIH 3arnaBue W3narensctBo, rox Konuu-Bo
J1.1 |Maknakosa E. A, The Basics of Business Intercultural Communication: |Boponesx: Boporesxckast https://biblioclub.ru/inde
JIutBunosa 10. A., OCHOBBI JIEIOBOH MEXKyIbTYPHOH KOMMYHHKAIMA:  |roCyIapCcTBEHHAS x.php?
I/IHyHI/IHa A. A. y‘IeGHOC nocodue JIECOTEXHUYECKAS aKaJIeMHUs, page:book&ld:14247l
2011 HEOTPaHWIEHHBIH JOCTYII
JUTS 3aPETHCTPUPOBAHHBIX
MOJIb30BaTENEN
JI1.2 |TI'puropses, b. B., Intercultural Communication. MeXKyIbTypHBIE Canxkr-IletepOypr: http://www.iprbookshop.
Yymakosa, B. 1. KOMMYHHUKAIIUH IMetpomnonuc, 2008 ru/27058.html
HeOFpaHI/I‘IeHHbII\/'l J0CTyII
JUTS 3aPETHCTPUPOBAHHBIX
MOJIb30BaTENEN
5.2. lonoiHUTEIbHAS JIUTEpaTypa
ABTOpBI, COCTaBUTEIH 3arnaBue W3narensctBo, rox Konuu-Bo
JI2.1 |Xepunr A., Maryccek |[lenoBasi KOMMYHHKAIHs : TUCbMa U TelIe(hOHHbIS [B. m.]: Max Hueber, 2007 35
M., 3urep . pasroBOpEL: yuel.
2.2 Bectuuk Mockosckoro Yuusepcutera. Cepust 19. Mocksa: M3atenscTBoO http://biblioclub.ru/index.

JIMHTBUCTHKA U MEXKKYJIbTYpHass KOMMYHUKaIst

MocCKOBCKOTro

yHuBepcurera, 2014

php?
page=book&id=426564
HeOl‘paHI/I‘leHHHﬁ JOCTYIL
JJIA 3apCTUCTPHUPOBAHHBIX
M0JIb30BaTENEH




ABTOpLI, COCTaBUTCIIN 3armaBue H3HaTeJ'H>CTBO, rog Konnu-so

JI2.3 |Hanuesckas O. E., English for Cross-Cultural and Professional Mocksa: ®JIMHTA, 2017 https://biblioclub.ru/inde
Manés A. B. Communication: yqe6HOe mocoone X.php?
page=book&id=93369
HeOFpaHI/I‘{eHHHﬁ JOCTYII
JUI 3apETUCTPUPOBAHHBIX

10JIb30BaTeNnei
JI2.4 |Myprasuna, 3. M., English for Professional Communication: yue6noe  |Kasaus: Kazanckuii http://www.iprbookshop.
Awmuposa, . T, HocoOue MO UCIUIUINHE «MHOCTPAHHBIN SI3BIK» U |HAMOHAIBHBIH ru/61945.htmi
Aoy, . 1., OakanaBpoB 10 HampasieHuo 152200.62 HCCIIEI0BATEBCKHIA HEOTpaHUYEHHBIHN JOCTYTI
Ceicoes, B. A. «HAHOWHKEHEPHS» TeXHOJOrHUeCKU JUISL 3apETUCTPUPOBAHHBIX
yHHuBepcurter, 2012 HOJIB30BATENICH

5.3 IlpodeccnonanbHble 0a3bl JAHHBIX U HHPOPMAILMOHHbIE CIIPABOYHbBIE CHCTEMbI

Cambridge Dictionary On line cnosaps u Te3aypyc https://dictionary.cambridge.org/ru/

«Koncynprantlimrocy

«TapanT» http://www.internet.garant.ru/

5.4. IlepeyeHb MPOrpaMMHOI0 obecrieyeHust

LibreOffice

5.5. YueOHO-MeTOAMUYECKHE MaTepuaJibl 1JM CTYACHTOB ¢ OrpPaHUYC€HHBIMHA BO3MOKHOCTAMM 310POBbHA

IIprr HEOOXOAMMOCTH IO 3asABICHHI0 OOYYAOIIETrOCsl ¢ OTPAHHYCHHBIMH BO3MOXKHOCTSIMU 3IOPOBbS Y4€OHO-METOAMYCCKHE MAaTepHAIIBI
MPEIOCTABISIIOTCS B hOpMax, aalTUPOBAHHBIX K OTPAHUYEHHSM 3I0POBbSI U BOCTIPUATHS HHGbOPMAIUH. J[Jis JIUII ¢ HapyIISHUSMU 3PSHUs: B
¢dopme ayanodaiina; B eyaTHO# popMe yBEIMYCHHBIM HIpUGTOM. J[JIsl JIUI] ¢ HApYIIEHUSIMHU cyXa: B (hOpMe BJICKTPOHHOTO TOKYMEHTA; B
neyatHo# (opme. JJist Ml ¢ HAPYIICHUSIMUA OTIOPHO-IBUTATENBHOTO ammnapara: B GopMe 3JeKTPOHHOTO JOKYMEHTa; B MIEUYaTHOH GopMe.

6. MATEPUAJIBHO-TEXHUYECKOE OBECIIEYEHHME JUCITUITJIMHBI (MOY JIST)

IMomemneHus A7st NPOBEAEHHS BCEX BUIOB PadoOT, MPEAYCMOTPEHHBIX YIEOHBIM IJIAHOM, YKOMIUIEKTOBAHBI HEOOXOAUMO¥
CHENUANTN3UPOBAHHON yueOHOW MeOeIbI0 M TEXHUUECKUMHU CpeicTBaMK 00yueHus. [ npoBeieHHs JIEKIIMOHHBIX 3aHATHH UCTIONB3YETCS
JIEMOHCTPaLMOHHOE 000pYIOBaHHUE: CTOJIBI, CTYIbSI, IPOEKTOP, SKPaH, IOCKA, IEPCOHATBHBIA KOMITBIOTEP/HOYTOYK

7. METOAUYECKHUE YKA3ZAHUA 1)1 OBYYAIOIIIAXCA 11O OCBOEHHUIO JUCHUTIVIMHBI (MO/LY JIS)

MGTOHI/I‘ICCKI/IC YKa3aHudg 10 OCBOCHUIO AUCHUIIIMHBI ITPEACTABJICHBI B HpI/IHO)KeHI/II/I 2k pa60qel‘/'1 nporpaMmme JUCHUILINHBIL.




IIpunoxenue 1

K paboueii mporpamme

®OH/J OHEHOYHBIX CPEJICTB

1 OnucaHue noKa3sarejen u KpUTEepHeEeB OLl€HUBAHUA KOMHETEHHI/Iﬁ Ha pa3/IMYHBIX 3TallaX UX
(l)OpMPlpOBaHPlH, OIMHMCaHHE IIKaJI O€HUBAHUA

1.1 Iloka3atenu u KPpUTCPUU OLICHUBAHUA KOMIIETCHLIMIA:

3VH, cocrasisromnie
KOMIIETEHIUIO

IToxa3aTenn oricHUBAHUS

Kpurepun oniennBanust

CpencTBa
OIIEHUBAHMS

VYK-5: CriocoOeH aHaIM3upoBaTh U YYUTHIBATh pa3HOOOpasue KyJIbTyp B MPOLIECCE MEKKYIBTYPHOTO B3aUMOICHCTBHS

3HaTh: OCHOBHbIC IPUHIIUIIBI 1
HOPMEI JIEJIOBOTO OOIICHUS;
MEXaHU3M (YHKIIUOHUPOBAHHUS
paanqux Ho/:[pa3/:[eneH1/u71
opraHmauHﬁ, BIIMCAHHBIX B
OPTaHU3AI[MOHHYIO CTPYKTYPY

OcymiecTBiIeHHE TTOMCKA U cOopa
HeoOxomuMoi HH(OpMAITHIH,
UCIIOJIb30BaHHE Pa3IMIHBIX 0a3
JaHHBIX, COBPEMCHHBIX
nH(popMaLMOHHO-
KOMMYHUKAIIMOHHBIX TEXHOJOT UM
U IN100abHBIX HHPOPMAIIMOHHBIX

pecypcoB

[lonHOoTa W cOAEpPXKATEIBHOCTh OTBETA;
YMEHUE TPUBOAUTH INPUMEPHI; YMEHHE
OTCTamBaTh CBOK [O3ULMIO; yMEHHUE
MOJIb30BaTHCSA JOMOJHUTEILHOM
JIUTEpaTypoOy MpH MOATOTOBKE K 3aHATHIM;
COOTBETCTBHUE OTBETOB MaTepurasam JIEKIIUN
n yd4eOHOM JHTEepaTypbl, CBEICHUSIM U3

nH(popManMoOHHbBIX pecypcoB MHTEpHET

T — Tect
B3 — Bompocsr
Kk 3auety (1-40)

npo¢heCCHOHATBHOM
JeATETbHOCTH; HABBIKAMHU
AKTHBHOTO MEKJINYHOCTHOTO

00IIEeHUS

CUTYallMOHHBIX 3aIaHUN JJIs
OLICHKH 3HAHHH,
XapaKTePU3YIOMINX TAITBI
(hopMuUpOBaHUS KOMITCTCHIINU

3aj1a4, CBOOOIHOE U NPAaBUIIbHOE
000CHOBaHUE POOIEMHBIX CUTYaIIUi

YMerb: Wzydenue yaeOHoi mutepatypsl; | BcecropoHHHE, cHcTeMaTH3HPOBaHHEIE, C3 -
MPUMEHSTh Ha NIPaKTHKe MOJATOTOBKA K IPAaKTUUYECKUM riyOOKHUe 3HaHUS, yMEHHE IPUMEHSTh UX | cHTyalnnoHHOe
3HaHHs 00 OCHOBHBIX (hopMax 3aHATHUSAM, BBIIIOJIHEHHE Ha MpaKTHKe IIPU PELICHUH KOHKPETHBIX 3agaHue 1
JIETIOBOT0 OOLICHUSI, HOpMax CUTYallMOHHBIX 3aaHuil 1is 3a7a4, CBOOOIHOE U NPaBUIIbHOE

JIeJIOBOTO pa3roBopa; OLICHKH 3HaHUiA, 000CHOBaHKE MPOOIIEMHBIX CUTYAIHH

peann30BbIBaTh OCHOBHBIE XapaKTepU3YIOIUX ITAIBI

(YHKIINH yIIpaBICHAS TIPH (hopMHpOBaHNS KOMITETCHIH

MPOBEICHUH COBEIIAHNH,

MIEpETOBOPOB

Bnaners: Nzyuenne yueOHOI nutepaTypsl; | BcecTopoHHuUe, cucTeMaTU3UPOBAHHEIE, C3 -
OCHOBHBIMH HaBBIKAMHU MOJTOTOBKA K MPAKTHUYECKUM I7TyOOKHE 3HAHUS, yMEHHE IPUMEHATh UX | CHTyallHOHHOE
JICIOBOTO 3THUKETA B 3aHATHUSAM, BBITIOJIHEHHE Ha MPaKTHKe IIPU PELICHNH KOHKPETHBIX 3amaHue 2

1.2 Ikanbl OLlEHUBAHUS:

Texkymuii KOHTPOJb YCIIEBAEMOCTH U  IPOMEXKYTOUHAS
0auTEHO-peUTHHTOBOH cucTeMbl B 100-0ainipHOI mKare.

3auer:
50-100 6anoB (3auer);
0-49 6amnoB (He3auer).

arrecTald OCYHICCTBIIACTCA B paMKax HaKOIIUTEJIbHOI

2. TunoBbie KOHTPOJIbHbIE 3aJaHNS WJIN HHbIEe MaTepHaJIbl, HeO0OX0AUMBbIE VI OLlEHKH 3HAHWI, YMEeHUIl, HABBIKOB U

(nsim)
o0pa3oBaTe/IbHOM NPOrpaMMBbl

no pucimmiunne «Cultural Diversity and History of Intercultural Interaction (Paznoo6pasue

O©CoOoO~NOOOUIh~WN -

. Cultural Identity

onbiTa JEeATEJILHOCTH,

XapaKTepU3yIIUX 3Talbl

(popmupoBanus

KOMIIETEHIIMii B

BOHpOCbI K 3a4€eTy

KyJIBTYP ¥ UCTOPHS MEXKYJIbTYPHOTO B3aMOJICHCTBHS)»

. History of the Intercultural communication theory.
. The relationship of the Intercultural communication theory with other sciences.

. The application of Intercultural communication tools in modern business activity.
. The forms of communication.
. The theory of intercultural communication in the system of the human sciences.
. The basic model of communication.
. Theory of Intercultural communication (object, subject, target).
. Areas of Communications.

npouecce

OCBOCHMUSHA




10. The objectives and functions of the communicative act.

11. Culture and behavior.

12. Speech influence and speech interaction

13. A method of encoding information

14. Acculturation as the development of a foreign culture.

15. Verbal communication. Verbal interference.

16. The culture and values.

17. The concept of "linguistic identity". The identity of the language personality.

18. The ideas of the relationship of language and culture.

19. National specifics of nonverbal communication.

20. Questions of internal inter-ethnic communication.

21. The process of perception and understanding of the Intercultural communication.

22. The criteria for the success of Intercultural communication.

23. The specificity of mass communication and its functions.

24. The discrepancy between etiquette and cultural norms in the Intercultural communication.

25. "Culture shock" in the process of mastering a foreign culture.

26. The concept of intercultural competence.

27. The concept of enculturation and interculturation.

28. The criteria for the success of communication.

29. Stereotypes in the perception of foreign culture

30. The notions of “"concept” and "conceptual sphere”.

31. Problems of perception of other cultures: ethnocentrism, cultural relativism.

32. Verbal and non-verbal form of communication

33. The nature and mechanisms of perception

34. Cross-cultural conflicts and ways to overcome them

35. Language and culture

36. The model of development of foreign culture. M. Bennett

37. Theories of Cross-Cultural Communication

38. The Intercultural communication prejudices

39. The discrepancy between the cultural norms of communication

40. The concept and essence of culture

Kpurepuu ouenku:

- 50-100 6a0B (OlIEHKa «3a4€T») BBICTABISIETCS 00y4aIOIEeMyCsl, €CJIH OH IPOYHO YCBOMII ITPEAYCMOTPEHHBIH POrpaMMHBIi
Martepual; MNOpaBUWJIbHO, aprymeéHTUPOBaHO OTBETWUJI Ha BCE€ BOIPOCHI, C TMPUBCACHUEM MNPHUMEPOB; IOKasal FHy6OKI/Ie
CUCTEMATU3UPOBAHHBIC 3HAHUWA, BJIAJACET NPUCMAMH PACCYKIACHUSA U COMNOCTABJIACT MAaT€pual M3 pa3HbIX HCTOYHHUKOB: TECOPUIO
CBA3BIBACT C MPAKTUKOW, APYTUMHM TEMaMH JAHHOTO Kypca, APYTHX H3y9aeMBIX IPEAMETOB; 0e3 ONIMOOK BBIIOIHMUI MPaKTHYECKOe
3alaHucC, O6$[3aTeJ'II)HI)IM YCJI0BUEM BBICTABJIEHHOM OILICHKU SABJIACTCA I'PpaMOTHO HepeBe}Z[eHHLIﬁ TCKCT, YMEJIO OTCTAauBACT CBOIO TOYKY
3pEHNs, apTyMEHTUPOBAHHO M3JIaraeT MaTepHall.

- 0-49 GanoB (o1ieHKa «HE3aueT») BHICTABIIAETCA 00yJaromeMycs, KOTopblid He cripaBuics ¢ 50% Bonpocos U 3aaHni Ousera,
B OTBCTAX Ha APYTHUC BOMPOCHI AOITYCTUII CYIIIECTBCHHBIC omnOku. He MoxxeT oTBETHTH Ha JAONOJIHUTEIIbHBIC BOIIPOCHI, IPCATIOKECHHBIC
npenoaaBaTeyICM.

Tect
. Intermediate-level culture includes
. practices of the middle class
. symbols (e.g., language), meanings, and norms
. relationship expectation
. all of the above

o0 T -

. Deep-level culture includes

. nonverbal communication emphasis
. relationship expectation

. traditions, beliefs, and values

. all of the above

o 0O T 2N

. Surface-level culture includes .

. relationship expectation

. verbal communication emphasis

. cultural artifacts or systems that have mass appeal and that infiltrate our daily life
. all of the above

o0 T W

4. Relationship expectation is how much role formality/informality or task/social tone you want

to forge in the interaction.

a. True

b. False

5. Culturally shared involve answers to questions such as human origins, concepts of time, space, reality, and the

existence of a supernatural being.



a. traditions
b. beliefs
€. norms
d. values

6. Culture is a learned system that consists of patterns of traditions, beliefs,
values, norms, meanings, and symbols that are passed on from one generation to the next and are
shared to varying degrees by interacting members of a community.

a. normative

b. meaning

c. language

7. These can include myths, legends, ceremonies, and rituals that are passed on from one
generation to the next via an oral or written medium.

a. Culturally shared traditions

b. Culturally shared beliefs

c. Cultural norms

d. Cultural values

8. Music and images produced by Snoop Dogg, Beyoncé Knowles, and other musical artists,
belong to what level of culture?

a. Surface-level culture

b. Intermediate-level culture

c. Deep-level culture

d. Immediate-level culture

9. There has been a dramatic increase in intercultural dating and marriage relationships in the
United States.

a. True

b. False

10. Through the study of intercultural communication, we can deepen our other-awareness, but
not our self-awareness.

a. True

b. False

11. Cultural norms belong to deep-level culture.
a. True
b. False

12 Television shows such as Dancing with the Stars and American Idol are primarily examples
of intermediate-level culture, and specifically, examples of culturally shared beliefs.

a. True

b. False

13. A symbol refers to a sign, artifact, word(s), gesture, or nonverbal behavior that stands for or
reflects something that is meaningful for one individual.

a. True

b. False

14. Ben celebrates Hanukkah with his family each December. He is participating in which aspect of deep-level culture?
a. culturally shared traditions

b. Culturally shared beliefs

c. Immediate-level culture

15. Culturally shared traditions include myths, legends, ceremonies, and rituals passed on from
one generation to the next via a written medium because oral ones have perished.

a. True

b. False

16. intercultural communication emphasizes the importance of integrating knowledge and an
open-minded attitude and putting them into adaptive and creative practice in everyday communication.

a. stiff

b. Flexible

c. open

17. Our ability to change our interaction behaviors and goals to meet the specific needs of the situation is which criterion of a
flexible intercultural communicator?



a. informal learning
b. communication adaptability
c. ethnorelative

18. Caleb returns from a vacation in Greece and announces that Greeks are unfriendly and cold because they won't strike up
conversations with him on the subways as is often done in the United States. What mindset is Caleb using to evaluate Greek behavior?

a. flexible intercultural communication

b. culturally shared traditions

c. ethnocentric mindset

19. identity involves the emotional significance that we attach to our sense of belonging or affiliation with the
larger culture.

a. cultural

b. gender-identity

c. enculturated

20. refers to a stressful transitional period when individuals more from a familiar environment into an unfamiliar
one.
a. hostility
b. acculturation
c. culture shock
Kuiouu k Tecty

1 B 6.B 11.B 16.b
2 Cc 7.A 12.B 17.b
3 C 8.a 13. A 18.c
4 A 9.A 14. A 19.a
5 A 10.B 15. A 20.c

HNHcTpyKuMs M0 BHINOJIHEHUIO

B nponecce tectupoBaHusl CTyIEHT AODKEH OTBETHUTHh HAa BCE BONMPOCHL. Bpems BhIMONHEHUs TecTa cocTaBisieT 40 MUHYT.
MaxkcuManapbHOE KOJIUYECTBO OalioB, KOTOPOE CTYACHT MOXKET HaOpaTh 3a BEINONHEHHE TecToB — 20 OammoB. 1 Oamm 3a KaXkabrit
BEpPHBII OTBET

Kommiekr CUTYAIITHOHHBIX 3aJaHui

CuryauunonHnoe 3aganue 1

“Bilingual Labels”

As one of North America’s largest importers of cotton garments, Great Northern Apparel of Toronto decided it was high time to
start sourcing men’s dress shirts in China. From an industry contact in the United States vice president Pete Martin heard about
Evergreen Garments, a large manufacturer in Guangzhou specialized in supplying the U.S. market.

After considerable correspondence Pete Martin flew to Guangzhou to finalize the purchase agreement for 8000 dozen shirts.
Discussions with the Evergreen Garment people proceeded amiably. Pete and the Evergreen team needed a full week of meetings to
agree on fabric construction, size and color breakdown, packing, delivery, price, payment terms and the other details of a large
transaction.

Exhausted from these lengthy negotiations, Pete was really looking forward to the signing ceremony. At this point however
Pete remembered that Evergreen had not yet exported garments to Europe or Canada and thus might not be familiar with Canadian
labeling requirements. So he explained that all apparel sold in Canada must have labels with the fiber content and laundering instructions
in both French and English.

This news caused the Chinese side some concern because they lacked French-language expertise and strongly preferred to
deal only with Chinese and English. Managing director Wang therefore replied with a smile, “Mr. Martin, I am afraid that supplying
labels in French and English will be difficult. This question will require further study.”

Pete Martin repeated politely that bilingual French/English labels were required by Canadian law. “Please understand that we
really have no choice on this — it’s the law.”

After a short discussion with his team, Mr. Wang again spoke up with a smile: “Mr. Martin, we will give your request serious
consideration. I’m afraid it will be very difficult, but of course we at Evergreen Garments will do our best to solve the problem.”

Relieved to have settled this final detail, Pete signed the contract of purchase and said his formal goodbyes to Mr. Wang and
his Evergreen team.

Seven months later Pete got a call from the quality control chief at the Great Northern warehouse. “Mr. Martin, we have a
problem. You know those 96,000 shirts that just came in from China? Well, they’ve got bilingual labels on them all right, but they’re in
English and Chinese!”

Pete Martin was stunned. He thought Evergreen had agreed to supply French/English labels. How would you explain to him
why the shirts were delivered with the wrong labels?

CutyanuoHHoe 3a1aHue 2



“The Reluctant Messenger”

Anita is the sourcing manager of Blue Genes, a major Dutch importer/wholesaler of denim garments. She is worried about late
delivery of 6000 fancy denim jackets ordered from Bali Jeans, her supplier in Indonesia. The contract shipping datefrom the Jakarta
airport was last week, and she still has no word from them.

Last year Bali shipped two small orders, both of them within two weeks or so of the contract delivery date and without major
garment defects. Based on that positive experience, Anita ordered 500 dozen jackets this season at a good price.

On-time delivery was critical this time because her company’s major retail customers would cancel if she shipped late, leaving
Blue Genes to “eat” the goods. Since these are big-ticket fashion jackets, the firm would take a heavy financial loss in addition to
alienating regular customers

Bali Jeans answered Anita’s last two fax inquiries promptly, reporting both times that production was “on schedule.” But now,
the fact is they are late.

As Anita sits steaming, her assistant pops in with a short fax from Mr. Suboto, marketing manager of Bali Jeans: “We regret to
inform you that due to late delivery of piece goods we are running slightly behind on production. Expect to deliver within two weeks.
Please immediately extend L/C validity by 45 days. Signed, Suboto.”

Groaning out loud, Anita asks herself “How could this happen? Why didn’t Suboto inform us right away when he found out
that the fabric was late? Obviously, if they are asking for an L/C extension of 45 days they will not deliver “within two weeks” as Suboto
now claims.”

Had she known about this delay two weeks ago Anita could have at least partially satisfied Blue Genes”most important retail
customers by shipping them some quantities of a similar style from China. But being unaware of the problem in Jakarta, her company
sold all those Chinese jackets just yesterday to a German retail group. Now Blue Genes is completely out of stock...and out of luck.
What cultural factor(s) explain Mr. Suboto’s failure to inform Anita earlier about this delay?

CutyanuonHoe 3asxanue 3

“How to Insult a Mexican Customer”

José Garcia Lopez, a Mexican importer, had been negotiating with a Danish manufacturing company for several months when
he decided to visit Copenhagen to finalize a purchase contract. He insisted on coming over as soon as possible.

To accommodate his potential customer, Flemming, the 40 year-old export manager, welcomed Sr. Garcia to Denmark for
meetings on Thursday and Friday. Flemming advised the Mexican that he had a flight to Tokyo scheduled for early that Saturday, but Sr.
Garcia replied that that was no problem since he planned to depart for Mexico about the same time on Saturday.

The business meetings went smoothly, and on Friday Sr. Garcia confided that he looked forward to signing the contract after
his return to Mexico.

That evening the Danes invited Sr. Garcia out for an evening on the town. Flemming and his 21 year-old assistant Margrethe
hosted an excellent dinner and then took their Mexican prospect on a tour of Copenhagen nightspots. Around midnight Flemming
glanced at his watch.

“Sr. Garcia, as I mentioned to you when we discussed your visit, I have a very early flight tomorrow to Tokyo. So you’ll
forgive me if | leave you now. Margrethe will make sure you get back to your hotel all right and then drive you to the airport tomorrow
morning. [ wish you a good flight!”

Next morning in the car on the way to the airport José Garcia was uncharacteristically silent. Then he turned to the young
assistant: “Margrethe, would you please tell your boss I have decided not to sign that contract after all. It is not your fault of course. If
you think about what happened last evening | believe you will understand why | no longer wish to do business with your company.”

CuryanmnonHoe 3aganue 4

Exporting to Taiwan

You are the new marketing manager of Glorious Paints, a Singapore manufacturer of marine paints. It is a fast-growing
company headed by three young, Western-educated directors.

Last year the marketing director led Glorious Paints to its first overseas sale, selling a large quantity of paint to Australia and
New Zealand. Director Tan achieved this success by first sending information to potential distributors along with cover letters
requesting appointments, then meeting with each interested candidate firm at their offices. After that Mr. Tan negotiated a distribution
agreement with the company he decided was best qualified to handle that market area. This process took about four months and sales
volume is already exceeding expectations.

Following that success you were hired to expand exports to other Asian markets. The director called you into his office to
discuss market research showing that Taiwan is a promising market with high demand and little local competition. So you were
instructed to set up distribution there using the approach that had worked in Australia/New Zealand.

By searching data bases you came up with the names and contact information for a number of Taiwanese importers, agents,
representatives and wholesalers involved in the paint business. Next you sent off brochures and product information to these prospects,
enclosing a cover letter requesting an appointment to discuss possible representation.

You expected perhaps five or six of the companies to reply, as happened in Australia and New Zealand. To everyone’s surprise,
six weeks went by without a single response. At a strategy session Mr. Tan pointed out that many Taiwanese are not comfortable
corresponding in English, so you fired off a second mailing, this time in Chinese. But after another two months not a single prospective
distributor has answered your letters.

Mr. Tan is upset with your lack of progress in this attractive market. He has called a meeting for this afternoon and expects you
to come up with a solution. As you sit stirring your tea the questions revolve in your head like the spoon in the teacup. “What have I done
wrong? This strategy worked fine with the Aussies. Why not with the Taiwanese? What do we do now?”

I/IHCTPYK].U/IH O BBINNOJTHCHHU IO



Bpemsi BBIMOTHEHUS KaXIOTO0 CUTYAIIMOHHOTO 3aanus coctaBisieT 30 MuHyT. MakcHUMaabHOE KOJHMYECTBO 0AJLIOB, KOTOPOE
CTYJCHT MOXET HaOpaTh 3a pPEIICHUE OJHOTO CUTyaIllMOHHOTo 3amanus — 20 (3a 4 mpaBWJIBHO BBINONHEHHBIX C3 MakCHMalbHOE
KOJIM4eCcTBO OayuioB cocTapisieT 80).

KpuTtepuu oueHkH 3a Kaxaoe 3aJaHue:

. 17-20 GamroB BBICTAaBISACTCA CTYHNCHTY, €CJIM CTYACHT: 1) HOJIHO W apryMEHTHPOBAHHO OTBEYAET II0
COIEPKAHHMIO 3a1aHHs; 2) 0OHApy)KMBAET MOHUMAaHUE MaTepHala, MOXeT 00OCHOBATh CBOU CYXKICHHS, IPUMCHUTD 3HAHHS Ha
NPaKTUKE, MOXET NPHBECTH HEOOXOAMMBIC NPHUMEPHl HE TOJBKO IO Y4eOHHKY, HO M CaMOCTOSATEIBHO COCTABICHHEBIC; 3)
u3JlaraeT MaTepHal IocIeI0BaTeIbHO 1 IPABUIIBHO.

L4 14-16 BeIcTaBIAETCS CTYACHTY, €CJIK CTYACHT NacT OTBCT, yZ[OBJ'IeTBOpHIOHII/Iﬁ TEM KC Tpe6OBaHI/ISIM, 4To U
JITISL OLICHKH «5 6am103», HO JOITyCKaceT 1-2 OIHI/I6KI/I, KOTOPBIC CaM K€ UCIIPABJIACT.
L4 11-13 0annoB BEICTaBISETCS CTYACHTY, €CJIM CTYJACHT OGHapy)KI/IBaCT 3HAaHUC W IIOHMMAaHHC OCHOBHBIX

MOJIOKEHUH JAHHOTO 3aJaHusi, HO: 1) m3nmaraeT marepuan HENOJHO U JIOMYCKaeT HETOYHOCTU B MPOU3HOILICHUH CJIOB,
OTIPE/ICIICHUU TIOHATHI Wi (HOPMYIHPOBKE MPABUIT; 2) HE YMEET OCTATOYHO IIyOOKO M JTOKAa3aTeIbHO 00OCHOBAaTh CBOU
CYXKJICHUS M IIPUBECTH CBOM MPHUMEPHI; 3) M3JIaracT MaTepHall HEIOCICIOBATEIBHO U JIOIMYCKACT OIIUOKH.

. 10 m ™eHee Oa/uIOB BBICTAaBISETCA CTYACHTY, €CIM OH OOHapy)XWBaeT HE3HaHWE OTBETa Ha
COOTBETCTBYIOIIleE 3aJlaHUE, JOIyCKaeT OIMHOKH B YIOTPEOJICHWH CIIOB, (OPMYIHPOBKE OIpEACICHUN W MpPaBHI,
HCKaKAOIINE UX CMBICI, OECIIOPSI0YHO U HEYBEPEHHO H3JIaraeT MaTepHall.

3 MeToauyeckue MaTepuaJibl, onpeaejJsioniue nNpoueaypsbl OleHUBAHUS 3HAHUNA, YMeHU, HABBIKOB U (MJIM) ONbITA
IeATeIbHOCTH, XapaKTEePU3YIIIHNX 3TANbI (POPMHPOBAHUS KOMIETEHIHI

[Tpouenypsl OLIEHUBAHUS BKIIOYAIOT B CE0sl TEKYIINI KOHTPOJIb M IPOMEXYTOYHYIO aTTECTALIHIO.

Tekymuii KOHTPOJIb YCIIEBaEMOCTH MPOBOAUTCS C UCIOIH30BAHUEM OLIEHOYHBIX CPEJICTB, IPEACTABICHHBIX B I1.2 TaHHOTO
NIPWIOKEHHUs. Pe3ynbTaThl TEKyLEro KOHTPOJIS JOBOAATCA O CBEEHHS CTYACHTOB 0 IIPOMEXYTOUHOM aTTeCcTaluu.

3a4eT NMPOBOAUTCA MO PACIUCAHUIO IPOMEXKYTOUHOMH aTTeCTaINH.

3a4eTr NPOBOJUTCS 110 OKOHYAHHH TEOPETHIECKOro 00y4YEHHsI O Havyajla S9K3aMEHAIIMOHHOW cecchr B (hopMe codece10BaHus
10 IPOMIEHHBIM TeMaM. Pe3ynpTaThl aTTECTALlUK 3aHOCATCS B BEIOMOCTh U 3aU€THYIO KHIKKY cTyleHTa. CTyIeHTbI, HE IPOLIEIIINE
MIPOMEKYTOUHYIO ATTECTAIIHIO 0 TPadUKy CECCHU, TOJDKHBI TUKBUIUPOBATH 33JOJDKEHHOCTD B YCTAHOBJICHHOM TOPSIZIKE.



IIpunoxenue 2

METOINYECKHE YKA3AHUA 11O OCBOEHUIO JUCIITUIIJIMHBI

Y4eOHBIM IIAaHOM MPETYCMOTPEHBI CIICAYIONINE BUABI 3aHATHH:

- JICKLUU;

- IPAKTUYECKHUE 3aHATHS.

B Xxone neKIMOHHBIX 3aHATHM PacCMaTpPUBAIOTCS OCHOBHBIE TEOPETHMYECKHE BOIPOCHI Kypca, JarOTCs
PEKOMEHAALUY JIJIsl CaMOCTOATENbHOM pabOThl ¥ MOArOTOBKE K IPAKTUYECKUM 3aHATHIM.

B xone mnpakTHUECKMX 3aHATHH YIIyONSIOTCS M 3aKpeIUIIIOTCS 3HAHUS CTYIEHTOB IO  PSay
PacCMOTPEHHBIX Ha JIEKLUSIX BOIPOCOB, Pa3BUBAIOTCSI HABBIKM TBOPYECKOIO TEOPETUUECKOIO U MPAKTUYECKOTO
MBILIEHHSI, YMEHHE CAMOCTOSTENIBHO U3y4aTh JINTEPATYpPy, AHAIIU3UPOBATh [IPAKTHUKY.

[Tpu MOAroTOBKE K MPAKTUYECKUM 3aHATUSAM KaXKIbIN CTYACHT JOJIKEH:

— U3Y4YUTh PEKOMEH/IOBAaHHYIO YUEOHYIO JIUTEPATYPY;

— U3YYUTb KOHCIIEKTBI JICKLUH;

— IIOArOTOBUTH OTBETHI HA BCE BOIIPOCHI 110 U3y4aeMOM TEME;

—I[IMCbMEHHO BBINIOJIHUTL JOMAllHEE 3aJaHHE, PEKOMEHJIOBAaHHOE IIPENOJaBaTelIeM IIPU W3Yy4EHUU
Ka)KJI0! TEMBI.

[To cornmacoBaHuio ¢ mpernojaaBaTesieM CTYIACHT MOXKET MOJITOTOBUTH COOOIICHHE MO TeMme 3aHsThsi. B
IIpoLIeCCe MOATOTOBKM K MPAKTUYECKUM 3aHATHSIM CTYIEHTbl MOTYT BOCIIOJIb30BAaThCsl KOHCYJIbTALUSIMU
IpenojaBaTels.

Bomnpockl, He paccMOTpeHHblE Ha JEKIMAX M NPAKTUUYECKUX 3aHATUAX, JOJDKHBI OBITh H3y4YeHbI
CTY/IEHTaMM B XOJI€ CaMOCTOSITEIbHON paboThl. KOHTPOIb caMOCTOATENIbHOM pabOThl CTYA€HTOB Hajl y4eOHOH
IIPOrpaMMOMl  Kypca OCYIIECTBIISIETCS B XOJA€ 3aHATUH METOJOM YCTHOIO OIpOca WM IOCPEICTBOM
TecTUpoBaHus. B xone camocTosTenbHOW paOOThl Kaxblil CTyIEHT 00sf3aH MPOYUTaTh OCHOBHYIO M IO
BO3MOXXHOCTH JIOTIOJIHUTENBHYIO JIUTEPATypy IO M3y4aeMOM TeMe, JONOJHUTh KOHCHEKTBHI JIEKIUH
HEJOCTAIOUIMM MaTepuaoM, BBIMMCKAMH U3 PEKOMEH/IOBAaHHBIX NEPBOMCTOYHUKOB. BBIIETUTh HEMOHATHBIE
TEPMUHBI, HAUTH UX 3HAUYEHUE B SHIIMKJIONEANYECKUX CIIOBAPSX.

[Ipu peanu3zanuu pa3iaUYHBIX BUAOB Yy4eOHOW pabOTHl MCHOJIB3YIOTCS pa3HooOpa3Hble (B T..
MHTEPAKTUBHBIE) METO/IbI O0yUYEHUS], B YACTHOCTH:

- NHTEPAKTUBHAs 10CKa JJIs IOATOTOBKU U MPOBEACHUS JIEKIIMOHHBIX U CEMUHAPCKUX 3aHATUI.

JI1 IOArOTOBKM K 3aHATHUSAM, TEKYIIEMY KOHTPOIIO U MPOMEKYTOYHOM aTTECTAllMM CTYACHTBI MOTYT
BOCIIOJIb30BaThCsl 3JIEKTPOHHOM Oumbmmorexoil. Taxke oOyuarommuecss MOTYT B3STh Ha JOM HEOOXOIUMYIO
JIUTEepaTypy Ha abOHEMEHTE BY30BCKOM OMOJIMOTEKH MM BOCIIONIB30BaThCs YUTAIBHBIMU 3aJIlaMH BY3a.



