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1. HEJIX OCBOEHUA JTUCHUTIINHBI

1.1|OcHOBHOI LEeNBbIO TIPENOAABAHMS JUCHUAILIHHBI «VIHOCTPaHHBIN SI3BIK IPO(YECCHOHAIBHOTO OOIICHHS ISl MATHCTPOB SIBIISCTCS
(hopMupOBaHHE HHOA3BIYHOW KOMMYHHKATHBHON KOMITETSHIIHH, TO3BOJISIIONICH HCIIOJIb30BaTh HMHOCTPAHHBIN SI3BIK B IPOLIECCe
YCTHOTO U MMMCHbMEHHOTO JIEJIOBOTO OOIIEHHS Ha YPOBHE, o0ecnieunBaroieM 3¢ HeKTHBHYIO NMPO(ECCUOHATBHYIO JeSTEIbHOCTS.
[MpakTH4ecKoe BIaJCHUEe HHOCTPAHHBIM SI3BIKOM IMPEATOIaraeT BIaJeHHe METOAaMH U CIIOCO0aMU OM3HEeC-KOMMYHHKAIH,
6usHec-koppecnonaeHImuH. L{enp 00ydeH s MarHCTPOB HHOCTPAHHOMY SI3BIKY 3aK/IF0YACTCS B IPHOOPETCHUH H TAlIbHEHIIIEM
pa3BUTHU MPOPECCHOHANTBEHON HHOSI3BIYHON KOMITETEHIINHU, HEOOXOIUMBIOH /171 3 (HEKTHBHOTO MEXKIMIHOCTHOTO JICTIOBOTO
0O0IIIeHHsI ¢ MPUMEHEHHEM PO ECCHOHATIBHBIX A3BIKOBBIX JOPM U CPEJICTB.

2. TPEBOBAHUA K PE3YJBbTATAM OCBOEHUA JUCITUIIJIMHBI

YK-4:Cnoco0eH npuMeHATH COBpeMeHHble KOMMYHMKATHBHBIE TEXHOJIOTHH, B TOM YHcJ/ie HA HHOCTPaHHOM(bIX) fA3bIKe(aX), 1JIs
aKaJeMH4YeCKOro U NpogeccuoHaJIbLHOr0 B3aNMO/IeiCTBHUSI

B pe3y/bTaTe 0CBOCHUS JUCHHMILIMHBI 00Y4AIOLIMIiCS 10JKeH

3HaTh:

-YHOTPEOUTENILHYIO JIGKCUKY HHOCTPAaHHOTO sI3bIKa B 00beMe, He0OX0AUMOM JIJIsl OOLICHUS, YTCHUS U TIEPEBOIa MHOSA3BIYHBIX TEKCTOB
npodeccnoHanbHON HaNPaBICHHOCTH;

- IKCUYECKHE M TPAMMAaTHYECKUE CTPYKTYPhI H3Y4aeMOT0 S3bIKa; MPaBHiIa YTEHUS U CIIOBOOOPA30BaHUS;

- mpaBwiIa 0HOPMIIEHHS YCTHOW MOHOJIOTHIECKON M THATIOTMIECKON PeUH;

- 3HATh 3aKOHOMEPHOCTH JICIIOBO# YCTHOU M MHChbMEHHOW KOMMYHHKAIIMH HA HHOCTPAHHOM sI3bIKe(COOTHECEHO ¢ HHanKatopom YK- 4.1)

YMmeTn:

- CHCTEMHO aHAITM3UPOBaTh HH(POPMAIIHIO U BRIOUPATh 00pa3oBaTebHbIC KOHICTIIHHT;

- IPUMEHSITH METOJIBI ¥ CIIOCOOBI ICIIOBOTO OOIICHUS JJIsI HHTEJUIEKTYAIbHOTO PAa3BUTHS, IOBBIIICHUS KYJILTYPHOTO YPOBHSI,
npo(hecCHOHATBEHON KOMITIETEHTHOCTH;

- UCTIOJIb30BaTh TEOPETUUCSCKUE 3HAHUS [Tl TeHEPAIIMH HOBBIX UJIeii- BOCIIPHHUMATH CMBICTIOBYIO CTPYKTYPY TEKCTa; BBIIEIATD TIaBHYIO U
BTOPOCTENEHHYIO HH()OPMALIHIO;

- IPUMEHSITh 3HAHHS HHOCTPAHHOTO SI3bIKA JIJIs OCYIIECTBICHUSI MEXITUYHOCTHOTO U MPO(ECCHOHATBHOTO OOIICHUS,;

- YUTATh JIUTEPATYPY MO CIICUUATILHOCTH, aHATU3UPOBATH HOIYICHHYIO HH)OPMALIHIO;

- IEPEeBOIUTH NPOQECCHOHANIEHBIE TEKCTHI (0e3 coBaps);

- COCTABJIATh HAay4HBIC TEKCTHI HA HHOCTPAHHOM SI3BIK(COOTHECEHO ¢ nHAnKaropom YK-4.2)

Baagertn:

- HaBbIKaMH ITyOJIMYHOM peuu, apryMeHTaIU1, BeACHUS AUCKYCCHU; HaBbIKAaMU MMCbMEHHON peun;

- cmocobamMy OpUEHTHPOBAHUS B UICTOYHUKAX HHpOpManuu ()KypHaIIBI, CaiiThl, 00pa3oBaTeIbHBIC TOPTANBI U T.1I.);

- OCHOBHBIMHU HaBBIKAMHU M3BJICUCHUS ITIABHOW U BTOPOCTENIEHHON MH(OpMaLUH;

- HaBBIKaMH NTPHOOPETEHHs], UCTIONIb30BAHUSA U OOHOBJICHNS TYMaHUTAPHBIX, 3HAHUN;

- HaBBIKAMH BBIPAXXECHUS MBICIEH 1 COOCTBEHHOTO MHEHHS B MEXXJIMYHOCTHOM U JIETIOBOM OOIEHUH HAa HHOCTPAHHOM SI3BIKE;

- HaBBIKaMH [JICJIOBOI MMCbMEHHOW M YCTHOU pedyr Ha MHOCTPAHHOM SI3bIKE;

- HaBBIKAMH U3BJICUYEHUS HEOOXOJUMON MH(POPMALUH U3 OPUTHHAIBHOTO TEKCTa SKOHOMUUECKOTO XapaKTepa;

- HaBBIKAMH COCTABJICHHS KPATKHX TEKCTOB CIICLHATN3NPOBAHHOIO XapaKTepa, aHHOTAalNi(COOTHECEHO ¢ HHIuKaTopoM YK-4.3)

3. CTPYKTYPA U COAEP)KAHUE JUCIUIIJINHbBI

Kon HaumeHnoBanmue pa3jiesioB U TeM /BUA 3aHATHS/ Cemectp / | Yacos Kommneren- Jlutepatypa
| 3aHATHS Kvpc 1000
Pazgen 1. «KomMMyHuKauus 1 Me:KIyHAPOAHbII
MapKeTHHI»
11 1.1. 1 2 YK-4 JIL.1JI11.2 J11.3
Jlexcndeckue eqUHUIIBI: BUABI KOMMYHUKaIuu. PazsTie JI1.4J12.1 J12.2

HaBBIKOB ayMpoBaHus.Pa3BuTHE HABBIKOB aHAJIUTUYECKOTO
qTeHus: "DIEKTPOHHOE THCHMO KaK (popMa eOBON
KoMMyHHKauuu'". Hamucanue npocToro 1e10BOro NuchbMa.

Mp/
1.2 1.2 Jlekcuueckue eqUHUIIBI: MapKETHHT. Pa3BUTHE HAaBBEIKOB 1 2 VK-4 JI1.1 J11.2 J11.3
aynuposaHus "Kak BBIHTH Ha MEXyHapOIHBIN PBIHOK". JI1.4J712.1 J12.2

CI0OKHBIE CYIeCTBUTENbHBIC. Pa3BUTHE HAaBBIKOB TOBOPEHHS
"Co3nanue riobansHoro Openaa” /Tlp/




1.3 Tema: Komannuposka. [Ipudactue mpoieamnero BpeMeHH. YK-4 JIL.1JI1.2 J11.3
Hacrosiee cosepiiieHHOE BpeMs. JI1.4J12.1 J12.2
Poccuiickas 3apyOexxHas Toprosis. [Ipoctoe Oyaymiee Bpems.

/Cp/

1.4 UreHue: pa3BUTHE HABBIKOB aHAIU3a U pedepupoBaHus YK-4 JI1.1J11.2J11.3
WHOCTPAHHOTO TEKCTa JI1.4J12.1 JI2.2
I'pammarika: Pa3BuTrE HABBIKOB yIIOTPEOICHUS
TrpaMMaTHYECKHUX CTPYKTYP BPEMEH aHTIMHCKOTO TJIaroya B
YCTHOH M MUCBMEHHOW peun
/Cp/

Pazngen 2. «CraHoBJjieHHE 1€I0BbIX CBSI3el U CTPaTerHu
ycnexa»

2.1 2.1 Jlekcu4eckue eTUHMIIBL: PA3SHOBUIHOCTH JACIOBBIX YK-4 JI1.1J11.2 J11.3
B3aUMOOTHOILIEHNH. Pa3BUTHE HaBBIKOB TOBOPEHHS JI1.4J12.1 J12.2
"IIpoBenenue nmeperoBopoB". PazBuTne HaBBIKOB
aynuposanus "JlenoBoe naptaepctBo" /Cp/

2.2 2.2 Pa3BuTHe HABBIKOB M3BIICUCHHS HHPOPMAIIUH U3 TEKCTa YK-4 JI1.1J11.2 J11.3
"ITyTs k ycnexy Kapnoca Cnuma". Ilpedukcanbaoe JI1.4J12.1 J12.2
cnoBooOpazoBaHue. Pa3BuTre HaBLIKOB roBopeHus "Beyenue
neperosopos" /Cp/

2.3 Tema: [lenoBele Ha3HAYEHMSI. DKBHBAIEHTHI MOJAIBHBIX YK-4 JI1.1J11.2 J11.3
riarosos to beable to, to have to.Konctpykiuu as ... as, not so JI1.4J12.1 J12.2
... aS. besnmunete rmaronsl. Yp. 1-8,Ymp. 3-7. /Cp/

24 Tema: B oduce. MonansHble Tiaronsl can, may, must.Ilpsmoe YK-4 JIL.1J11.2 J11.3
U KOCBeHHOE JonoiaHeHne. O0CTOATEILCTBO LEH, JI1.4J12.1 J12.2
BBIpa)KEHHOE HHOUHUTHBOM. YTp. 6-14. /Cp/

2.5 TloaroroBka JOKIAI0B IO TpoiaeHHsIM TeMaM B Libre VK-4 JI1.1J11.2 J11.3
Office JI1.4J12.1 J12.2
/Cp/

2.6 /3auér/ YK-4 JI1.1J11.2J11.3

JI1.4J12.1 J12.2
Pa3nen 3. "3ansitocTh U pucku"

3.1 3.1 Jlekcudeckue equHUIIBL: TPYAOyCTPOUCTBO, MOTHBAIINS YK-4 JIT.1J11.2 J11.3
yCIIEHIHOH paboThl. Pa3BuTHE HaBBIKOB ayaAUpOBaHUs " JI1.4J12.1 J12.2
OcHOBHI ycnienrHoro OusHeca". Pa3BuTie HaBBIKOB TOBOPEHHUS
" TTonbop nepconana Ha kiatoueBbie nozuuu'. /TIp/

3.2 3.2. Jlekcndeckuie eJMHAIBI : PUCKU BEACHUS OM3HECA. THUIIBI VK-4 JI1.1 J11.2 JI1.3
PHUCKOB, KpU3UCHBIE CUTyalluu. Pa3BuTue HaBBIKOB JI1.4J712.1 J12.2
aynupoBanus " YropaeneHue puckamu. Kax Beridtu u3
KpHU3MCHOM cuTyauuu". Pa3BuTre HaBbIKOB aHAJIUTUIECKOTO
yTeHus TekcTa " IHTepHallMOHANIN3ALNS - PUCK HITH HOBBIE
Bo3moxHoctu." /TIp/

3.3 Tema : Paboune BzaumootHomenusi. CobeceioBaHuE MPH YK-4 JI1.1J11.2 J11.3
ycTpoiictBe Ha pabdoty. CrpagarensHbIi 3anor. Ymp. 1-4. JI1.4J12.1 J12.2
Bpemennsbie popMmsbl cTpagarensHoro 3anora. Ymp. 1-7.

CydduxcanbHoe ciioBooOpa3oBaHHe.
CobecenoBanue 1mpu ycTpoiicTse Ha padoty. /Cp/

3.4 Tema: CtpaxoBaHue OU3HECa OT PUCKOB. CTPaxXoBasi MOJIUTHKA VK-4 JIT.1 J11.2 J11.3
kommaHuu. Hapeuwus. JI1.4J12.1 J12.2
Hapeuns B anrnuiickom si3pike. OO6pa3oBaHue aHINIMHCKUX
Hapeunii. CteneHn cpaBHeHus. Ymp. 5-9. /Cp/

Paznen 4. "CTuiim MeHeKMEHTA M CIIOCOOBI
npusJjedenne puHancupopanus'

4.1 4.1. Jlexcuueckue equuunbl: CTHIN MEHEHKMEHTa. Pa3Butre VK-4 JI1.1 J11.2 JI1.3
HaBBHIKOB ayaupoBaHus "KitoueBsle (paKTOpPhI yCIEIIHOTO JI1.4J12.1 J12.2

MeHeKMeHTa ". Pa3BUTHE HABBIKOB aHAIMTUYECKOTO UTCHUSL:
"[Ipenmy1miecTBa U HENOCTATKU PA3IUUHBIX CTHIICH
MeHeprkMenTa". /Cp/




4.2 4.2. Jlexcuueckue equHULBE: [IpuBIedyeHne GHUHAHCHPOBAHUSL. 2 4 VK-4 JI1.1J11.2J11.3
VYnpasnenue puHaHcamu. Pa3BuTrHe HABBIKOB TOBOpEeHNUs " JI1.4J12.1 J12.2
Kaxwe crioco0b! npuBiIedeHUs (GHHAHCOB JUIS BEACHUS
MaJioro Ou3Heca IoCTyIHbI B Hatreld crpane?” /Cp/

4.3 Tema:Pa6ota B komanze. CoBETHI KaK JIydllle OpraHU30BaTh 2 4 YK-4 JI1.1J11.2J11.3
paboty B koMaH/ie. MoanbHbIe TIaroisl. Y norpeoieHue JI1.4712.1 J12.2
MO/JIaJIbHBIX TJIar0JIOB ¢ MEPHEKTHBIM HHPUHUTHBOM.

VYup. 1-5 /Cp/

4.4 UreHue: pa3BUTHE HABBIKOB aHHOTUPOBAHHUS 1 2 2 YK-4 JIL.1J11.2 J11.3
pedepupoBaHus HHOCTPAHHOTO TEKCTa. JI1.4J12.1 J12.2
I'pamMmaTuka: pa3BUTHE HABBIKOB YIIOTPEOICHNUS
rpaMMaTHYECKHUX CTPYKTYP BpPEMEH aHIIIMHCKOTO TJIaroia B
JeHCTBUTEIEHOM M CTPAIaTeIIbBHOM 3aJI0TaX B YCTHOM 1
nucbMeHHo# peun /Cp/

4.5 IMoaroroBka qoKIaa0B Mo mpoiaernsiM Temam B Libre Office 2 4 VK-4 JI1.1J11.2 J11.3
/Cp/ JI1.4712.1 J12.2

4.6 /3auér/ 2 4 YK-4 JI1.1J11.2J11.3

JI1.4712.1 J12.2

4. POHJ OOEHOYHBIX CPEJACTB

CtpykTypa u cojepkanue (oHaa OLEHOYHBIX CPEACTB IS IPOBEACHNUS TEKYIIEH 1 IPOMEXYTOUHOH aTTeCTaI[HH MPEICTaBICHEI B
IMpunoxenuu 1 x paboueil mporpaMMe JUCIUIUINHEL.

5. YYHEBHO-METOANYECKOE U THOOPMAIIMOHHOE OBECIIEYEHHUE JUCHUIIINHBI

5.1. OcHoBHas TUTEpPaTypa

ABTODBI, COCTaBUTETHN 3arnaBue H3paTenscTBO, IO Konuu-Bo
JI1.1  |Myprasuna 3. M., English for Professional Communication: o Kasanb: Kazanckuii mayuno | https://biblioclub.ru/inde
Awmuposa . T, TUCIUILTHHE «THOCTpaHHBIHN S3BIKY: yIeOHOE -HCCIIEIOBATEBCKU I x.php?
A6nymmn U. 111, nocooue TEeXHOJIOMYECKU page=book&id=259048
Ceicoes B. A. yrusepcuter (KHATY), HEOTPaHWIEHHBIN JOCTYTI
2012 JUISL 3apETHCTPUPOBAHHBIX
oJib30BaTenei
JI1.2  |HImunens E. A. JunakTHdaeckue MaTepralsl s camocTosTensHol  (Cankr-IletepOypr: https://biblioclub.ru/inde
pab6ots! o Kypcy «Business Englishy («enooi WHCTUTYT cHenranbHOM x.php?
AHTITUHACKHI ﬂSLIK»)Z y‘IC6HOC rnmocobune MEJAarOrUKH M IICHXOJIOTHH, page:book&ld:438772
2015 HEOTpaHHYEHHBIH T0CTYI
JUISL 3apEerUCTPUPOBAHHBIX
noJb30BaTeneh
JI1.3 |Anucumosna, A. T. English for Business Communication: y1e6noe Kpacuonap: FOxHb1#1 http://www.iprbookshop.
MocoOue Mo JACTOBOMY aHIIIMHCKOMY SI3BIKY IS WHCTUTYT MEHEIDKMEHTA, ru/25955.html
CTYZIEHTOB, 00YYaIOIMXCsl 110 HAITPABICHUSIM 2013 HEOrPaHUYEHHBIN JOCTYII
«9KOHOMHK2», KMEHEIDKMEHT» JUISL 3apEerUCTPUPOBAHHBIX
noJbp30BaTeneh
JI1.4 |Jlykuna, JI. B. Kypc anrmmiickoro s3bika 111 MarucrpantoB. English|Boponex: Boponexckuit http://www.iprbookshop.
Masters Course: yue6Hoe nocobue /71l MaruCTPaHTOB|rocyJapCTBEHHBIH ru/55003.html
M0 Pa3BUTHIO U COBEPUICHCTBOBAHMIO OOILIUX U apXUTEKTYPHO- HEOTPAHUYEHHBIN AOCTYI
NPEIMETHBIX (1€I0BOM aHITIMHCKHIA A3BIK) CTPOUTENBHEIH VIS 3aPEruCTPUPOBAHHBIX
KOMIIETEHIIUH yauepcutet, 9bC ACB noJb30BaTenen
9 b
2014
5.2. lonoiHUTeIbHAS JIUTEpaTypa
ABTOpBI, COCTaBUTENN 3arnaBue WznarenscTBO, roj Konunu-o
JI2.1 |Ykpaunen U. A. WHOCTpaHHBIH A3bIK (aHTITHICKHIT) B Mocksa: Poccuiickmii https://biblioclub.ru/inde
po(eCCHOHANBHO JeATeTbHOCTH: yIeOHO- rOCyJapCTBEHHBIN x.php?

METOIMUYECKOE ITocobue

YHHUBEPCUTET NPaBOCYIUS
(PT'VID), 2015

page=book&id=439638
HeOFpaHVl'—[eHHblﬁ JIOCTyl'l
JUIS 3apETUCTPUPOBAHHBIX
0JIb30BaTEIICH




ABTOpBI, COCTaBUTEIH 3arnaBue W3narenbctBO, TOX Komma-Bo
JI2.2 |benpuuxas, JI. B., Jenosoit anrimiickuit s3pik = English for Business — [Munck: TerpaCucreme, http://www.iprbookshop.
Bacunesckas, JI. 1., Studies: yuebHOE mocodue Terpanur, 2014 ru/28071.html
Bbopucenko, /1. JI. HEOTpaHUYEHHBIHN JOCTYI
JUTS 3apETUCTPUPOBAHHBIX
ToJIb30BaTeNei

5.3 IlpodeccnonanbHble 0a3bl JAHHBIX U HHPOPMAILMOHHbIE CIIPABOYHBIE CHCTEMbI

Koncynpranr +

l'apant
Cambridge Dictionary https://dictionary.cambridge.org/ru/
Tazera Financial Times https://www.ft.com/

5.4. IlepeyeHs MPOrpaMMHOro odecreveHust

Libre Office

5.5. YueOHOo-MeTOANYECKHE MaTepuaJabl 1Jd CTYACHTOB ¢ OrpaHUYC€HHBIMHA BO3MOKHOCTAMM 310POBbHA

IIpr HEOOXOAMMOCTH IO 3asABICHHIO OOYYAOIIETrOCsl ¢ OTPAHHYCHHBIMH BO3MOXKHOCTSIMU 3[0POBbSI y4eOHO-METOANYCCKHE MAaTepHAIIbI
MPEIOCTABISIIOTCS B JOpMax, alalTUPOBAHHBIX K OTPAHUYCHHSM 3I0POBbSI U BOCTIPUATHS HHGOpMAIUK. J[Jis JIUII ¢ HApyNISHUSMU 3pSHUSL: B
¢bopme ayanodaiina; B neyaTHOH popMe yBeIMYCHHBIM HIpUGTOM. JIJIs UL ¢ HAPYIICHUSIMU cyXa: B (hOpMe 3IIEKTPOHHOTO JOKYMEHTA; B
neyatHo# (opme. st U] ¢ HAPYIICHUSIMU OTIOPHO-IBUTATENHHOTO ammnapara: B GopMe 3JeKTPOHHOTO JOKYMEHTa; B IEUYaTHOM GopMe.

6. MATEPUAJIBHO-TEXHUYECKOE OBECIIEYEHHME JUCITUITJIMHBI (MOY JIST)

IMomemenHNs IS IPOBEICHHUS BCEX BHIOB PAabOT, MPEIyCMOTPEHHBIX yIeOHBIM IIAHOM, YKOMILIEKTOBAHBI HEOOXOIMMOH
CIELHATU3UPOBAHHON yueOHON MeOeNbIo U TEXHUUECKUMU CPEACTBAMU 00YUEHHS: CTOJIbL, CTYJIbsl, IE€PCOHAIBHBIA KOMIBIOTEP (HOYTOYK
HEepeHOCHOIT), IPOeKTOp, IKpaH/MHTEPaKTHUBHAS J0CKA.

7. METOAUYECKHUE YKA3AHUS JJIS1 OBYYAIOIIIUXCS ITIO OCBOEHUIO JUCHHUTIIMHBI (MO Y JIST)

MCTOI[I/I'{CCKI/IC YKa3aHHs 110 OCBOCHUIO NUCHUIUIMHBI IIPEACTABIICHBI B HpI/IJ'IO)KCHI/II/I 2K pa6oqel71 InporpaMMe JUCHUITIUHBI.




IIpunoxenue 1

1. OnucaHMe MoKa3areJ/jiell U KpUTepHeB OLleHUBAHUA KOMIIeTEHUHA Ha
pa3/IMYHbIX 3Tanax uX GOpMUPOBaAHUSA, ONIUCAHUE LIKAJI OLle HUBAHUA

1.1 INoka3arenu u KPUTCPHUU OLICHUBAHHA KOMHCTGHHI/II\KJK

3VH, cocrasisrorme
KOMITETEHITHIO

IlokazaTenn
OLICHMBaHMS

Kpurepuu oneHuBanus

CpencTsa
OLICHUBAHMS

YK-4 cnocoben NPUMEHATDb COBPEMEHHbBIC KOMMYHUKATUBHDBIC TEXHOJIOI'HH, B TOM YUCJIC HA
HHOCTPAHHOM SI3BIKE IJId AKAACMHU4YCCKOI0 U HpO(l)eCCI/IOHaJIbHOFO BSaHMOHeﬁCTBHﬂ

3HaHue: -
--yIOTPEOUTEITEHYIO
JIEKCUKY HHOCTPAHHOTO
SI3BIKA B 00bEME,
HEOOXOIUMOM IS
OOIIIEHMS, YTEHHS 1
TIePEBO/Ia HHOSI3BITHBIX
TEKCTOB
po¢eCCHOHATBHOM
HaTpaBJICHHOCTH;

- JIGKCUYECKUC U
rpaMMaTHYCCKHe
CTPYKTYPHI H3y9aeMOT0
SI3BIKA; TIPABUIIA UTCHUS U
CII0BOOOpa30BaHU;

- IpaBwiIa OPOPMIICHHS
YCTHOM MOHOJIOTUYECKOU
W JUAaJIOTUYEeCKOM peuu;
- 3HaTh 3aKOHOMEPHOCTH
JIeJI0BOM YCTHOU U
MMICHbMEHHOM
KOMMYHHUKAIIMH Ha
HWHOCTPAaHHOM SI3BIKE.

[IepeBoauT cioBa c
[PyCCKOTO Ha aHTJIMICKUI
1 C aHIVIMIICKOTO Ha
IPYCCKHIA, MPOU3HOCUT
CJIOBA, YUTAET TEKCT
BCILyX, OIIpeNieIieT U
Ha3bIBAacT
rpaMMaTHYeCKHe
CTPYKTYPHI,

M3MEHSET YacTh PeuH B
COOTBETCTBUH C
KOHTEKCTOM

ITonHOTA M CcOAEp>KaTEIBHOCTh OTBETA,
NPaBHJIBLHOCTH IIEPEBOJA, YIOTPEOICHUS
JIEKCUYECKUX €MHUIl ¥ IPaMMaTHIECKUX
KOHCTPYKIHUH, COOTFOIeHNEe
WHTOHAIIMOHHBIX ()OPM B COOTBETCTBHE C
3aJJaHHOM KOMMYHUKAaTUBHOW CUTyallUeH.

Tectsr 1-2
VYcTHBIH onpoc (TEKCTH

1-10), Bompocs! k 3auderty (1

kypc -1-4; 2 xypc — 1-4)

YMmeHue: -- CHCTEMHO
aHATM3UPOBATh
nHdopmanuio U
BBIOMpATh
obpazoBarebHbIC
KOHIIEIIINH,

- TIPUMEHSITh METOMABI H
CIoco0BI JICIIOBOT'O
oO1eHus TUTS
HHTEJJICKTYaIbHOTO
pa3BUTHA, TIOBBIIIICHUA
KYJIbTYPHOTO YPOBHA,
npodeccruoHaTbLHOM
KOMIICTCHTHOCTH,

- HCIOJIb30BATh
TEOPETHYCCKUE  3HAHUS
JUIS  TEHEepaIlid HOBBIX
umiei- BOCIIPUHHUMATh
CMBICJIOBYIO  CTPYKTYpPY
TEKCTA,; BBIJICTISTH
TJIABHYIO u
BTOPOCTETICHHYO
nHPOPMALHNIO;

- MIPUMEHATH 3HAHUA
HWHOCTPAHHOI'O A3bIKA JJIA
OCYIIECTBIICHHS
MEXJIIMYHOCTHOT'O )5
po(eCCHOHATHHOTO
00IIEHUS;

[IepeBoaUT MpenIokKeHUs
B COOTBETCTBHU C
BaIaHHBIM CTHJIEM,
epeBOIUT
PKOHOMHMYECKHH TEKCT OT
2000 3HaKOB ¢ y4eToM
MpeIaraeMoro CTHIIA,
OTBEUaeT
ApryMEHTHPOBAHO Ha
BOTIPOCHI B (hopme
MOHOJIOTa HJIM JUaJIora

Copepxanne OTBeTa nepenano 6e3
HCKa)KEHUS TEKCTa, TPAaMOTHO U

CTUIIMCTUYCCKU BEPHO,

KoppekTHoe ynotpebieHue
rpaMMaTHYECKHX U CTHINCTHYECKUX

KOHCTPYKLHH.

Tectsr 1-2
Y CTHBIN 0npOC (TEKCTHI

1-10), Bompocs! k 3auerty (1

Kypc -1-4; 2 kypc — 1-4)




- YUTaTh JUTEPATypy IO
CHEHATBHOCTH,
aHATU3UPOBATH
MOJTY4CHHYTO
nH(pOPMAIIHIO;

- MIEPEBOANTD
npodeccroHabHbIE
TeKCTHI (0e3 cioBaps);

- COCTaBJIATh
HAay4HBIE TEKCTHI

Ha WHOCTPaHHOM

SI3BIK.

Buagenme- HaBbIKaMu
yOJIMYHOM peun,
apryMeHTaluH, BeICHNS
JIMCKYCCUH; HaBBIKaMU
[IUCBMEHHOU peun;

- cocobamu
OpPHEHTHPOBAHUS B
HCTOYHHUKAX
nHpOpManuu (KypHaJFbI,
calThl, 00pa3oBaTeIbHbBIC
MOPTAaJbl U T.1.);

- OCHOBHBIMH HaBBIKAMU
U3BJICYCHUS [T1ABHOU U
BTOPOCTEIICHHON
nHpopmanny;

- HaBBIKAMHU
nproOpeTeHus,
UCTIONIb30BAHUS U
OOHOBIICHHS
TYMaHUTAPHBIX, 3HAHUH;
- HaBBIKAMU BBIPKEHHS
MBICJICH 1 COOCTBEHHOTO
MHEHUS B
MEXJINYHOCTHOM U
JIEIOBOM OOIIEHNH Ha
WHOCTPAHHOM SI3bIKE;

- HaBBIKaMU JIEJIOBOU
MUCBMEHHOM U YCTHOM
pedr Ha THOCTPAHHOM
SI3BIKE;

- HaBBIKAMH M3BIICUCHHS
HEOOXOIUMOI
HHPOPMALINH U3
OpPUTHHAIBHOTO TEKCTa
HKOHOMHYECKOTO
XapakTepa;

- HABBIKAMHU COCTaBJICHHS
KpaTKuX TEKCTOB
CHeLUaIu3uPOBAHHOTO
XapakTepa, aHHOTAIMH.

['OTOBUT M BBICTYIIAET C
ITOK/IaI0M 110
CaMOCTOSITEIBHO
BEIOPaHHOH TeMe;
IPedepupyer TekcT B
[MMCHMEHHOHN U YCTHOM
(bopmax,

['0TOBUT K OTBEYaET
MOHOJIOT MJIM JTUAJIOT
[pedb 110 3a/laHHON TeMe

BeimosiHeHre KOMMYHHKATHBHOM 3a/1a4H B
IMOJIHOM 00BEME;
®doueTryeckoe ohopMIICHUE
COOTBETCTBYET MPABHUIIAM S3bIKA;
KoppekTtHoe ynoTpebiieHne TeKCuIeCKUuX
eIMHULL;

[MoHuMaHKe TPaMMaTHYECKHUX U
CTUIMCTUYECKUX KOHCTPYKIHA.
CaMOCTOSITEIbHOCTD BHIBOJIOB M CYXICHUH]
C COOTBETCTBYIOIIMM MPABHUIbHBIM
HCIIONTb30BAaHUEM JICKCUYECKHX H
rpaMMaTUYECKUX CTPYKTYp IO
IIPEJIOKEHHOU TEME

Tectsr 1-2
VY CTHBIN 0npoc (TEKCTHI
1-10), Bompocs! k 3auety (1
Kypc -1-4; 2 xypc — 1-4)

JIOKJIaJ] C MPE3EHTaUeN
(1-10),

1.2 IlIkanbl OIEHUBAHUS:
Texkyuuii KOHTPOJIb YCIEBAEMOCTH M MPOMEXKYTOUYHAsI aTTeCTalUsl OCYIIECTBISETCS B
paMKax HaKOMUTEIbHOUN OaTbHO-pEHTHHTOBOM cucTeMbl B 100-0amipHOM mIkane:

50-100 6anmoB (3auer)
0-49 GamnoB (He3a4eT)

2 TunoBbie KOHTPOJIbHBIC 32JaHUS WM HHbIEe MAaTePHAJIbl, He00X0AMMBbIE /15l OLCHKH 3HAHWI, YMEHHI,
HABBIKOB U (MJIM) ONbITA JESATEJbHOCTH, XapaKTEPH3YIOIIMX J3TAanbl (POPMHPOBAHUS KOMIIETCHU M B
npouecce 0CBOCHUs1 00pa30BaTeJbHOM NPOrpaMMbl



Bomnpocsl k 3a4ety

no aucuumiiie_MHOCTPaHHBIN SA3BIK NPodecCHOHATLHOIO 00 IeHUS

(AHrauiicKmii)
1 kypc
1. KommyHukanus
2. MexayHapOoaHbIH MapKETHHT
3. Drambl CTaHOBJICHUS JCJIOBBIX CBS3CH
4. Crpareruu ycrexa
2 Kypc
1. 3ansTocTh B pa3HbIX cepax AedaTeIbHOCTH
2. Pa3HOBUIHOCTH PHCKOB
3. Crunu MeHeIKMeHTa
4. YmupasneHue GpuHaHCAMU

HNHcTpyKuus 1o BHINOJTHEHHUIO:
3ayet npoxoaAuT B popmare Oeceibl [0 MPOHACHHBIM TEMaM B TEYEHHUE CEMECTPA.
Kpurepun onenuBanus:
- Crynenty BbIcTaBisercs «3ade» (100-50 6am1oB), eciii KOMMYHUKATUBHBIE 331a4H BBIIIOJIHEHBI [TOJHOCTBIO,
WCTIOJIb30BaHHBIN CIIOBAPHBIN 3a11ac, TpaMMaTHYECKHAE CTPYKTYPHBI, (POHETHUECKOE 0(POPMIICHHE BBICKa3bIBAHUS
COOTBETCTBYET ITOCTABJICHHOH 3a/1a4e;
- Crynenty BbIcTaBisieTcs «He3aueT» (49-0 6anioB), eciiv OTBETHI HE CBSI3aHbI C BOIPOCAMHU, HaJIUuKe
rpyObIX OMIMOOK B OTBETE, HEIOHUMAaHKE CYIIIHOCTH U3J1araéMoro BoIpoca, HeyMeHue NPUMEHATh
3HAHUA Ha IPAKTHKE, HEYBEPEHHOCTh U HETOUHOCTh OTBETOB Ha JONOJIHUTEIIbHBIE U HaBOASILINE

BOIIPOCHI
TecTnl
1 kype
Tecr 1
A Complete the sentences with the words in the box.
bush  grapevine nutshell  stick wall
1 | hearditonthe .. you’ve been promoted.
2 | asked Rudy to say yes or no, but he just beat around the
3 Look,ina ... , my trip to Singapore was a huge success.
4 | think you got the wrong end of the . I’m not going on holiday, I’'m going on a business
trip.
5 John just doesn’t listen. It’s like talking to a brick .
B Complete the multi-word verbs with off, on or up.
Lfthansa pilots have called 6 strike action planned for next week after new talks were set 7 with
the German airline.
The announcement late on Wednesday averted, or at least put 8 , a four-day stoppage that could have cost
Lufthansa tens of millions of Euros.
The Union’ action had built 9 the dispute into one of the worst to hit Germany in recent years, adding to
wave of industrial action across the European airline sector, which has also affected British Airways.
In the end, the stoppage ended after 24 hours when the two sides agreed to carry 10 negotiating.

Lufthansa says strike action costs it at least $25 m a day.
C Choose the correct words to complete each sentence.

11 We’re meeting tomorrow to discuss the new (market / marketing) strategy.
12 Can we discuss the (sales / price) figures? | was expecting an increase, not a decrease.



13 We’re excited about the launch of the new (product / brand) range in South America.

14 I’d like you to meet Liam. He’s the one who organised the successful advertising (image / campaign) in
London last year.

15 We have brand (loyalty / leader), we just need to increase our market share.

D Put the words in the correct order to make sentences.

16 morning strategy marketing purpose our of discuss the to meeting is this
The

17 I’ve idea heard a best long the time for

B L

18 they however are crazy want you all your ideas, think

20 New York City was thinking we maybe go should to

OTBeTHI.

1 grapevine 2 bush 3 nutshell 4 stick 5 wall 6 off 7 up 8 off 9 up 10 on 11 marketing 12 sales 13 product 14
campaign 15 loyalty 16 The purpose of the meeting this morning is to discuss our marketing strategy. 17 That’s
the best idea I’ve heard for a long time. 18 We want all your ideas, however crazy you think they are. 19 Any
other ideas about what we can do about this? 20 | was thinking maybe we should go to New York City.

2 Kypc
Tect 2
A Match the prefixes (56-60) to the words (a—¢).
lem
2 under
3 dis
4 de
5 bi
a)  perform
b)  regulate
c) lateral
d) loyal
e)  power
B Choose the correct word from Exercise A to complete the sentences.
6 Itwas .. of John to tell our competitors about the new product launch.
7 The government is goingto . the sector in the near future.

8. We don’t need someone who’s going to ... the way Leon did. We need someone who can sell!
9. The two countries agreed to work hard to improve relations.

10 |Ifyou .. employees — give them real control over their work - that increases productivity.

C Write the most appropriate modal verb (positive or negative) in each gap. The meaning is given in
brackets.

o have taken the train but the last one had left, so | got a taxi. (If there had been a train ...)

12. You ... have ordered more paper for the copier. I'd already ordered it. (It wasn’t necessary.)
13They ... have left the office already. It’s only 3 p.m. (It’s impossible.)

14 There were only two people who could have written this note. It wasn’t Axel, soit have been

Victoria. (It could only have been.)



15 You have gone to the presentation on database management. It was great! (It was recommended.)

16. He have fired the best engineer due to the fact that our company turned into the less competitive in

the market.
D Match four of the five managers below with the team where they will be best suited.

Susan: creative, inspiring, diplomatic
Matt: decisive, competent, responsible
Benny: sociable, loyal, considerate, logical
Stella: supportive, sociable, flexible

lan: organised, efficient, logical

17 We have some brilliant and creative people in our team but we’re not always good at handling everyday
routines. We need someone to remind us about what to do and when — someone who knows where everything is
kept, and can suggest the best way to do things.

Person: .. .

18 Ideally, our new team member should enjoy working with people and should get on well with others. He or she
should be able to explain things clearly to customers. And — as our work is never routine — it is important to be
able to adapt quickly to changing situations.

Person: ...

19 The ideal candidate must be able to deal with all kinds of difficult situations, and take control when something
goes wrong. He or she must be able to keep a clear head and not get distracted when things happen fast. Because
this person will manage a large team and a large budget, he or she must be sensible and able to make good
judgements.

Person: ...

20 We need someone who can produce new and effective ideas and can give other people a feeling of excitement
and a desire to do something great. This person also needs to deal politely and skilfully with our team of artists
and designers without upsetting them.

Person: .. .

OTBeTBI

le2a3d4b5c 6disloyal 7deregulate 8 underperform 9 bilateral 10 empower 11 would 12 needn’t 13 can’t 14
must 15 should 16 should 17 lan 18 Stella 19 Matt 20 Susan

Kpurtepun onenuBanus:
MaxkcruManbHOE KOJIMYEeCTBO 0alioB, KOTOPOE CTYJEHT MOKeT HaOpaTh — 20 6aysioB (3a KaX/Iblil paBUIIbHBIN
OTBET CTYJIEHT Iosryyaet 1 Gan).

YcrHbli onpoc
1
Why it pays to put the workers in the picture

by Alicia Cregg

When workplace disputes flare up, the blame is often laid on a break-down in communication. Talking may not
always resolve disagreements, but withholding management plans until the last moment can certainly make a
difficult situation worse. From 6th April 2005, UK employees gain the legal right to know about, and be
consulted on matters that affect them at work. This covers anything from the economic health of the
business to decisions likely to cause redundancies or changes in how work is organised. The new rules, which
implement a European Union directive, move the UK closer to other European states, most of which already



require work- place consultation.

There are good reasons for businesses to forge ahead with such agreements voluntarily.  First, there is
the common sense belief, backed by academic research, that companies do better when their employees are well
informed and have a say in decisions that affect them. Second, by kick-starting negotiations the employer
effectively takes charge. The regulations give organisations free reign to agree internally what consulting and
informing employees amounts to in practice — what topics will be discussed, how often and by what means. In the UK —
in contrast to most other EU states — once a framework forinformation and consultation has been agreed, there is no
requirement to work through elected representatives. If the workforce approved, a business could rely solely on
face-to-face and electronic communication.

The mobile operator 3 prefers the personal approach. Whenever possible, it uses video calls and e-mail to put its
young work- force in contact with senior man-agers. At the other end of the spectrum is AstraZeneca, the
Anglo-Swedish pharmaceuticals group, which has a history of consulting employees through elected forums and
union representatives. Consulting through intermediaries can yield dividends, particularly during a change of
ownership or under a redundancy programme. Another point in favour of a mediated approach, says Ross
Hutchison, head of internal communications at KPMG, the accountancy firm, is that representatives can be taken
into the confidence of management in a way that anentire workforce cannot.

But do the gains from indirect consultation outweigh the attractions of more direct approaches? Not everyone is
persuaded that they do. Alison Gill, co-founder of Getfeedback, a talent management consultancy, argues that
knowledge exchange and online polling, not elected assemblies, produce better performance. “The goal is to involve
people directly and profit from their ideas.” In spite of earlier opposition, a growing number of companies believe that
putting employees in the picture is good for business. If the remainder do not follow suit, they may now find their
workers give them little choice.

2
Goodbye to the golden age of global brands
by Richard Tompkins

In the Harvard Business School professor Theodore Levitt’s seminal paper The Globalization of Markets,
written in 1983, he argued that, as new media and technology shrank the world, people’s tastes would converge,
creating a single global market that would be dominated by the world’s most successful brands. So, when the
Berlin Wall fell and the barriers to world trade came down, it seemed Prof Levitt would be proved right. Global
brand owners poured into the newly opened markets and, facing little competition in countries unaccustomed to
consumer culture, they thought they would clean up. Then, some awkward commercial realities started to close
in.

Once local consumers had tried these new products, they found them far too expensive to buy ona regular
basis, even if they liked them. And soon, local producers sprang up offering much better value for money with
products of only slightly inferior quality at a vastly lower price. Usually, too, these products were better suited to
local tastes and cultural preferences than those being foisted onto consumers by the global corporations. The
global brand owners were left spreading their advertising and other fixed costs over tiny market shares and often
faced extra costs, such as tariffs. In many of these countries today, global brand owners command the
super-premium end of the market in any given product category, while local brands command the rest. The
global brand owners could try to move into the mass market by creating low-price products designed to suit local
tastes, but that would throw them into head-on competition with local companies possessing better
distribution channels and a far deeper understanding of the market. Increasingly, therefore, they have resorted to
buying local brands and the companies that ownthem. And here, of course, lies the paradox. Whatever is the point of
owning a global brand if it does not work in global markets?

Let us be optimistic and suppose the poor countries do become rich. But what do we see happening in rich
countries? Ever-proliferating brand choices. There are more soft drink brands than there have been for years, more
fast food chains, more packaged goods, more cars. Supermarkets are competing with brand owners by selling own
label products that are as good as the branded version but cost 20-30 per cent less.

Global brands, of course, are not about to disappear. But it must now be clear that Prof Levitt was mistaken in
believing the world’s tastes would converge on standardized products. Everything we have learned about
consumerism over the decades shows that, as people become better off, they want more choices, not fewer.
Global brands may be here to stay, but their golden age is over.

3
Teams seek strength in affiliations
by Stefan Stem

The global consultancies share some characteristics of the largest branches of Tesco. Vast out-of- town
supermarkets may offer everything you need to keep the home well stocked, but do they really give you the
quality that could be yours by spending a couple of hours in boutiques, delicatessens and food halls?



Perhaps the one-stop shop can meet all your basic and immediate needs.

But some management challenges require a pooling of expertise and talent from a team of consultancies
working together. “On paper the biggest firms have all the capabilities you might s want,” says Andrew Crowley,
vice- president of consulting and systems integration for CSC, the international information technology
consultancy. “But there is a risk element to that. A consortium gives you a slightly different view on life, and
probably better value as well.” That view is echoed by Bernard Brown, senior vice-president for consulting in the
UK, Americas and Asia-Pacific for Atos Origin, the IT consultancy. “You won’t necessarily haveall the skills to meet
the ‘end-to-end requirements of a large client,” he says. “But we have to partner. It is an essential part of our work.
For Mr Brown, there are several core elements to a successful collaboration. “First, what are the rules of
engagement?” he asks. “How will we work together, how will we measure progress? Then we look for seamless
teamwork —can we keep the same team throughout a project lasting between six and 18 months? Then there is
personal integrity: do our strategies and approaches fit?

Personal relationships matter enormously too. Business hasn’t changed that much, in spite of all the new ways of
communicating. Then there is the commitment of all involved, and the question of cultural fit and values: if your values
are not shared at the outset you will find out later to your cost. Finally, there is the question of joint marketing: how do
we protect each other’s brand?

Mr Crowley does not underestimate the difficulty of making consortia work for both client and consultant. “You need
explicit work share agreements up front,” he says. “Otherwise you will find yourself arguing over what percentage
of the work goesto one partner oranother. You need that commercial relationship inplace, with agreed
milestones for the project. Partnerships are dynamic. They evolve, and like a marriage there will be ups and downs.

The interpersonal relationships are vital, and greed will destroy it. You need the same ethics, the same values, so you
can combine your skills and not fight over revenues. Last year Atos Origin replaced IBM as the International Olympic
Committee’s IT partner for the next three Olympic games. In Athens last summer Atos was managing more than 2,300
different suppliers, often without written contracts in place. “Without our experience of partnering, we would never
have been able topull that off,” Mr Brown says.

4
Message machine creates abuzz
By Bernard Simon

Like Google in search engines and Hoover in vacuum cleaners, Research In Motion (RIM) has achieved the
distinction of having its product turned into a verb. Almost 3m people around the world now “BlackBerry” their
friends and colleagues with messages using the Canadian company’s distinctive hand-held device.

The BlackBerry has transformed RIM over the past six years from an obscure supplier of two- way pagers into the
maker of one of the world’s hottest products. RIM reported earlier this week that it had signed up 470,000 new
subscribers in the quarter to February 29; it expects to add more than 500,000 more over the next three months.
RIM shares have rocketed from less than $10 in autumn 2002 to $73 this week. The company now has a market
value of $14bn, (£7.5bln), over taking Nortel Networks as Canada’s technology superstar. Not surprisingly, RIM’s
success is attracting attention from some of the giants of the communications and soft- ware industries, and
observersare wondering how long the company can sustain its phenomenal record.

The BlackBerry —whose name comes from the supposed resemblance of the miniature keyboard on its original
device to the beads of the fruit — “remains the preeminent mobile messaging solution in the market today,” says
Jason Tsai, analyst at ThinkEquity Partners, am investment bank.

RIM has so far kept the competition at bay with a canny, three- pronged strategy: expanding its target market,
co-opting potential rivals as partners and customers and constantly adding fresh features to the BlackBerry
device and its supporting software. The BlackBerry began life as a gadget for Wall Street investment bankers,
Washington politicians and corporate executives. More recently, RIM has turned its attention to the professional
consumer retail market, which now makes up about one-fifth of its sub- scriber base.

RIM has vastly broadened its market by licensing almost 100 distributors, including VVodafone, Verizon
Wireless, Cingular Wireless and T-Mobile. RIM expects to sign up China Mobile Communications later this year.
To make the devices more affordable, many carriers offer BlackBerry contracts similar to those for mobile phones.
According to Mr Tsai, “the carriers love BlackBerry not only for the higher average revenue per unit it generates,
but for the strong margins, since it consumes very little bandwidth.”

Unlike some other companies, RIM has not jealously guarded its technology, seeking out alliances with friend and
potential foe alike, including Microsoft. “If you partner well and thoughtfully, you get pulled along by the current,”
says Jim Balsillie, RIM’s joint chief executive.

The question is whether RIM’s success will ultimately jeopardise its independence. Mr Balsillie and RIM’s
founders Mike Lazaridis and Doug Fregin own only about 16 per cent of the company stock in total. Brant
Thompson, analyst at Goldman Sachs, singles out Nokia and Motorola as possible predators. Alex Slawsby, an
analyst at International Data Corporation, the research group, says that “there are many different
companies with designs on being an alternative to HIM”. In his view, the BlackBerry’s biggest advantage is an



intangible one. For the time being, he says, none of its rivals possesses “that buzz- creating element that the public
loves”.

5
More about results than time
By Philippe Manchester

On the surface, flexible working might seem to be about people being able to choose their working hours and, perhaps,
spend some time working away from the office. But it is also a fundamental change in the way people work and, more
importantly, the way they are managed. Flexible working is a shift from “time-based” to “results-based” working practices
and could herald the biggest change in the workplace since the start of the industrial revolution.

New employee legislation is one of the main motivations for employers to introduce flexible working practices — but
not the only one. In Europe, for example, employers are obliged to offer parents with young or disabled children the right
to request flexible working. While legislation is a major catalyst to introducing flexible working, there are other reasons. In
the US, for example, the fall in the price of mass market computer and communications technologies is encouraging
organizations to allow more home working.

Flexible working is also likely to appeal to a wider skill pool and help with staff retention. Mary Sue Rogers, human capital
management leader at IBM Global Services, says that IBM has embraced flexible working to help with recruitment. “In
Europe, companies have to provide flexible working because of legislation — but it is also a way to recruit from a
broader skill pool, including women and older people. With an ageing workforce we have to find ways to retain older staff.
It also gives greater scope to male employees who increasingly want flexible working to create a better work/life balance.
A recent survey of UK graduates found that work/life balance was third on their list of career priorities.” She adds that 55
per cent of IBM’s employees work flexibly and 90 per cent are “enabled” to do so. “To us, it is foremost a business
imperative. It is about staff retention, increased productivity and cost reduction,” she notes.

A survey of 300 UK human resource professionals in small to medium-sized enterprises (SMES), commissioned by
Arizona-based telecommunications company Inter-Tel, found that 40 per cent found it difficult to attract the right skills
from their local market and 30 per cent thought they could attract staff if they were offered flexible working. But they
also had significant reservations — with 93 per cent concerned that staff were more likely to bend the rules if they work
from home. Doug Neal, research fellow at the US Computer Sciences Corporation, identifies this attitude as being at
the heart of the cultural shift prompted by flexible working: “The problem is not all with the worker it is also with the boss.
Management has to find a way to measure ‘results’ rather than time. We have to find new ways to evaluate workers —
and their bosses.”

He adds that organisations must find ways to build trust between employer and employee: “How do I evaluate people
when I can’t see them? In formal terms, trust is the outcome of a series of beneficial transactions. You have to build a
culture of trust from working together.”

Although new legislation is forcing organisations to adopt flexible working practices, there are sound business reasons to
give employees more flexibility.

Organisations which have embraced flexible working have found that it can cut costs and improve productivity. More
importantly, it enables them to recruit staff from a much broader skill pool and retain staff. But it does mean a fundamental
change in the relationship between staff and management. Both must learn to trust each other and focus on results rather
than time spent in the office.

6
Nasa’sexerciseinmanaging risk

by Victoria Griffith

The US space agency grounded its three remaining space shuttles after Columbiadisintegrated upon re-entry to
Earth’s atmosphere in February 2003, killing the seven crew members. Yet even today, scientists are still divided
over whether the management culture at Nasa has changed enough to ensure the shuttle’s safety.
Behavioral Science Technology, the California-based consulting group that works with other industries such as
railways on safety issues, was hired 18 months ago to help change the management culture at the agency.

Nasaset outto improve employees’ relationships with supervisors to encourage dissent, emphasise teamwork
and raise management credibility. Although they are still under pressure from budgets and deadlines,
Nasa managers say they now take the time to listen to concerns of engineers and others on issues that may
compromise safety. BST measured attitudes to safety and the work environment in February 2004, then
again six months later, and says the culture at Nasa has changed. But although 40 per cent of the managers
surveyed said they saw changes for the better, only 8 per cent of workers said the same.

James Wetherbee, a former shuttle commander, has in recent months questioned whether the culture at Nasa
has changed enough to make safety a priority. And a report released last month from George Washington
University says the pressures of getting the shuttles back into space leads the space agency to make questionable
safety decisions. The study places the current chances of a catastrophic failure on the shuttle at about one in 55
for every mission. Despite Nasa spending nearly $2bm over the past two years making safety improvements to the



shuttle, the risk remains high enough to make any astronaut’s heart dance attake-off and re-entry. In fact, the
George Washington researchers argue that more money and effort should be spent to come up with an
alternative to the space shuttles.

In the wake of the Columbius disaster, an independent panel, the Columbia Accident Investigation Board, was
formed to investigate the accident. Some of the findings of the CAIB report were embarrassing for Nasa. Engineers
had expressed concern about the falling debris, but their fears were dismissed. The CAIB severely criticised a lax
safety culture atNasa contributing to the disaster, and issued a check-list of 15 points to get the shuttles back up
and running.

Some critics believe Nasa should be doing more to reduce the number of manned missions.

Much of the cargo for the shuttle, they argue, could be transported robotically. Others have called for the space
agency to adopt a more aggressive schedule in developing a replacement for the shuttle. But those are issues for
the medium term. In the coming weeks, getting the shuttle safely into space and back to Earth will be the priority,
and the world will be waiting with bated breath to seeif Discovery can get off its launch pad without mishap.

7
Online shopping expected to grow by 35% this year
by Elizabeth Rigby

Consumers are expected to spend 35 per cent more buying a host of items from clothes to CDs online this year, taking total
spending for s 2005 to an estimated £19.6bn, according to the Interactive Media Retail Group. In its first annual report,
published today, IMRG said it expected 4m more Britons to shop online this year, taking the total shoppers to 24m,
more than half the UK’s adult population. The latest figures underline the sharp growth of internet shopping in the
decade since 1994. While internet shopping account- ed for just £300m of retail sales in 1999, by 2004 consumers were
spending £14.5bmr  online, according to IMRG.

Online shopping is also counter- acting sluggish consumer spending on the high street. Household expenditure grew by
only 0.2 per cent in the fourth quarter of 2004.

For a sector to have grown from scratch in ten years with very little investment suggests that the net’s time has come,”
said James Roper, IMRG chief executive.

The larger retailing groups Kingfisher, Argos, Dixons, Tesco Boots — are spending money on developing their internet
offering, but many retail chains are notin ~ online shopping, which in turn is allowing entrants as figleaves.com, which
sells underwear, and asos.com, the clothing e-shop, to gain a foothold in the market.

In 2004, the IMRG estimated that the top 100 retailers in the UK spent just £100m on their internet presence and
most of this came from a handful of stores. But in spite of the neglect from big retailers, the growing popularity of online
shopping looks set to continue as more people gain access to the internet.

Figures out from 2004 from Ofcom, the communications regulator, showed that more than 56 per cent of homes had
internet access, with a third of those having a broadband connection. The emergence of mobile commerce and technology
could also mean that people will be able to shop online from their mobile phones.

IMRG said electrical and clothing goods were experiencing such a strong growth online, with more than f2bn of
electrical goods sold over the internet in 2004. Dixons, the high street electrical retailer, expects its online sales —
currently at £170m — to hit £1bm in the next five years. Meanwhile, clothing is another big expansion area, with sales
growing 37 per cent to £644m in 2004.

8

Virtual teams: Global harmony is their dream
by Sarah Murrey

If managing diversity in the work- place is a tough task for business leaders, the challenges of keeping executives from
different back-grounds working together efficiently in various par ts of the world is even more difficult. “One of the things
you should take into account is whether  your team includes members who don’t speak English well,” says
Joanne Yates, a professor of management at MIT Sloan, who has studied the use of communication and information
systems in companies. “Any good virtual team has a communication plan that includes weekly conference calls or e-mail
check-ins, but with a virtual team where not everyone speaks English well, the regular report- ins should be in written mode
rather than by phone or conference call.”

The other advantage of e-mail communications is that, for those working in different time zones, group messages can be
responded to when it is convenient, reducing the need for early morning or late night calls. At the same time, using e-mail
can remove much of the hierarchy of professional communications, since many executives find it far less
intimidating to send an e-mail to someone in a senior position than to telephone them.

However, cultural or behavioural differences that can manifest themselves in face-to-face working situations can
be exacerbated in virtual team working, particularly when the group has members from different
backgrounds. One reason for this is that, when one is physically immersed in a new culture, it takes less time to



adapt to the social norms and become aware of cultural sensitivities. So those trying to do this at a
distance may find it tougher to fit in, increasing the potential for misunderstandings between team members.
“You don’t build the relationships in the same way as you do working face-to-face,” says Martin Galpin, managing
psychologist at Pearn Kandola, a UK- based research business and consultancy of occupational
psychologists.

Prof Yates points out that, when people in  professional  groups come from different backgrounds or
cultures, it is often useful to appoint someone in the team who knows both cultures as the person responsible for
setting the norms of working behaviour during a project that is being carried out from different locations.

And virtual working certainly does not eradicate the sort of cultural misunderstandings that can arise in a
face-to-face situation. Prof Yates cites an online mini- conference she recently observed that took place between
agroup of US and Japanese executives working in the research and development unit of a Japanese company. “A
Japanese executive was putting text into a  window for instant messaging when one of the Americans started
asking questions in the middle of the presentation,” she explains. “That was not culturally familiar and required
an instant response which caused real problems.”

9
Silicon Valley’s lesson in patience
By John Gapper

From the point of view of investors in technology shares, last week was a painful one. Rising inventories at semiconductor
manufacturers and disappointing earnings announcements led to a fall in share prices. The Nasdaq index surged last year of
expectations of a sharp recovery but has since drifted slowly downwards.

Seen from Silicon Valley, however, the decline in share prices isa good thing. A mini-bubble threatened to develop this
spring, as investment banks lined up to take Google public, and the number of initial public offerings (IPOs) surged. That
bubble is now deflating, forcing venture capitalists to focus on their task: long-term investment in innovation.

A healthy stock market helps innovation, of course. When valuations of technology companies are strong, it encourages
new enterprises to come to market through IPOs. A successful IPO is the ultimate prize for entrepreneurs who must pass
through several rounds of venture capital funding to make their companies worth buying.

But the formula only works when venture capital firms select a few of these companies and filter them through four or
five stages of funding. Most start-ups must develop their business for up to ten years before they are mature enough to be
acquired by other companies, or come to market.

But the decline intechnology shares since spring this year is making the IPO market more testing and the Silicon
Valley consensus is that the decline will continue. Asked which of them so thought the Nasdaq was still over- valued, all
four members of a panel of venture capitalists and bankers raised their hands. Indeed, a member of the panel predicted either
a sharp fall in the Nasdag or five flat years before earnings catch up. That may not be good news for the bankers, but venture
capitalists can be thankful. They are now making profits again, and institutions are eager to put money into new funds that
will invest in technology start-ups as, aside from the bubble years, venture capital has been a far more profitable way to
invest in technology than putting money into IPOs of venture-funded companies.

As long as markets overestimate the growth prospects and earnings quality of technology stocks, venture capitalists will be
tempted to rush immature start-ups towards IPOs before they are strong enough. In contrast, markets that are stable, or
falling towards true value, encourage them to stick to cultivating enterprises with long-term potential. So, in the face of a
deflating market, everyone will have to learn, or relearn, the virtue of patience: today’s  early-stage investments may not
mature for a decade.

It sounds unfortunate, but venture capital investors should realise the danger of trying to force independence on too many
companies too fast. For shareholders of publicly quoted technology companies, the state of the stock market is depressing.
For Silicon Valley, it could be just the ticket.

10
FT SUMMER SCHOOL.: Expect the unexpected
by Morgen Witzel

Crises are an inevitable part of management and the larger the business grows the bigger the crises seem to become.
However robust a business seems, it is still fallible — as has been shown by the recent histories of Arthur Andersen and
Marconi.

An understanding of risk is to essential in crisis management. Sophisticated modelling techniques and expert
consultants can help managers appreciate risks better, especially those stemming from global issues such as terrorism and
climate change. Closer to home, risks such as changing customer preferences or takeover threats may be best
analysed within the company itself. The constant monitoring of what is going on in the larger world is an essential activity.
Once arange of possible  future crises has been established, contingency plans can be put in place.

However, not every crisis can be foreseen. The chances of an airliner crashing, for example, are extremely small, but every
airline must still live with the possibility. When an Air France Concorde crashed on take-off from Paris the first accident
involvinga Concorde — Air France was prepared to deal with the issue. Managers moved quickly to withdraw Concorde



from service, announce an investigation into the accident and reassure the travelling public that it was still safe to fly Air
France. The following day the airline’s share price did decline, but not by much and not for very long.

Intel, the world’s leading maker of semiconductors, suffered a huge and unforeseen crisis when it emerged that a small
proportion of its Pentium microprocessors were faulty. Quickly assessing the options, the company took the brave step of
recalling and replacing the entire production run of the series. The move cost more than $1bln (£550m) and probably
saved the company. Intel showed that it was committed to its product, whatever the short-term cost, and customers
responded positively.

Looking back on the incident, Andy Grove, Intel’s chairman and then chief executive, compared managing in a severe
crisis to an illness. Strong, healthy companies will survive, although at a cost to themselves. Weak companies will be
carried off by the disease and will die. In Mr Grove’s view, the key to successful crisis management is preparedness. For
ward thinking and planning are essential; understanding the nature of the crisis that might occur can help managers be
better prepared, as the Air France example shows.

Yet even while managers are planning how to deal with seismic events such as terrorist attacks or natural disasters, they
may be missing more subtle threats such as the development of new technologies that could undermine their business. Good
crisis  management requires the ability to react to events swiftly and positively, whether or not they have been foreseen.

HNHcTpyKuus mo BHINOJTHEHHIO

CryneHTty BblIaeTCs TEKCT JJIs YTE€HUs, iepeBojia U pedepupoBanus. Bpems moAroToBKu K OTBETY COCTaBIISET
30 muH. [lanee cTyaeHT yuTaeT (parMeHT TEKCTa BCIYX, 3aUUTHIBAET NEPEBOJ U pedepupyer TEKCT. Y CTHBIM
OIIPOC MPOBOAUTCS 2 pa3a 3a Kypc B KOHIIE TPOXOXKJIEHHS KaXKA0ro pas3zaena. Bo Bpemst ycTHOro onpoca cTyJeHT
JIOJKEH OTBETUTh Ha BCE BONPOCHI IIPEoAaBaress no teme. BpeMs oTBeTa cocTaBisieT 5 MUHYT.

Karoun NpaBUJIbHBIX OTBETOB
ITpu BeInosHeHNH pedeprupoBaHUs HEOOXOAUMO UCIIONIb30BATh CIEAYIOINE KIIHIIE:
1. Ha3BaHue cTaTbH, aBTOP, CTHJIb.
The article I'm going to give a review of is taken from... CtaTbs, KOTOpPYIO 5 ceifuac X04y MPOAHATU3UPOBATD
u3...
The headline of the article is— 3aromnoBok crartpu. ..
2. Tema. Jlornyeckue 4acTu.

The topic of the article is...- Tema crarbu

The key issue of the article is... —KiroueBbIM BOIpocoM B CTaThe SBISETCS

The article under discussion is devoted to the problem... —CTaTbl0, KOTOPYIO MBI 00CYXk/1aeM, TOCBSIIIEHA
npobieme. ..

3. Kparkoe conep:kanue.
The author starts by telling the reader that —ABTtop HaurHaeT, paccka3bIBasi YUTATENIO, YTO
At the beginning of the story the author ...—B nauane ucropuu aBTop
...describes — omnucsiBaeT
...depicts —u300paxaer
4. OTHOLIEHNEe aBTOPA K OT/AeJIbHBIM MOMEHTAaM.
The author outlines...—ABTOp onuceiBaeT
The article contains the following facts..../ describes in details...—CTtaTbst conepxuT cieayromniue GakTsl .... /
MOAPOOHO OMHUCHIBAET
Let me give an example...—Ilo3BoibTe MHE PUBECTH PUMED ...
S. BeiBoj aBTOpA.
In conclusion the author says / makes it clear that.../ gives a warning that...—B 3akirouenue aBrop ropoput /
MIPOSICHSIET, UTO ... / TAaeT MpeaynpexaeHue, 9To ...
At the end of the story the author sums it all up by saying ...—B koHIIe paccka3a aBTOp HOJBOJUT UTOT BCETO
3TOTO, TOBOPS ...
6. Bau BbIBOSI.
Taking into consideration the fact that—ITpunrmas Bo BHEMaHKHE TOT HakT, 4TO
The message of the article is that /The main idea of the article is—OcHoBHas uzes crarbu (mocianue aBTopa)

I have found the article dull /important / interesting /of great value —$ wnaxoxy crartbto ckyuHoU /
Ba)KHOU/MHTEPECHOH/ MMEIOIIyI0 00JIbIIIOe 3HAUeHHE (IIEHHOCTD)

Kpurepun ouennBanus:
MaxkcumanabHOe KOJIHMYECTBO 0aioB, KOTOPOE CTYyAEHT MOXKeT HabpaTh — 40 6ayioB (3a 1 Kypc BBINOIHAETCS



pedepupoBaHme IBYX TEKCTOB, 3a 1 TekcT — 20 6aoB).

16-20 6. — KOMMyHUKaTHBHBIC 33/1a41 BBIIIOJIHEHBI ITOJIHOCTHIO, HMCIOJIB30BAHHBIA CIOBAapHBINA 3ariac,
rpaMMaTHYeCKUe CTPYKTYpBI, poHeTHIecKoe 0hOopMIICHHE BEICKA3bIBAHUS COOTBETCTBYET IIOCTABICHHON
3aj1a4e;

14-16 6. - KOMMYHHMKaTHBHBIC 3a]a4M BBIIOJHEHbl YaCTUYHO, MCIIOJIb30BAaHHBIA CIIOBApHBIN 3arac,
rpaMMaTHYECKUE CTPYKTYPBI, POHETHUECKOE O(POPMIICHUE BHICKA3bIBAHHS COOTBETCTBYET ITOCTABICHHOM
3aj1a4e, HeOOJIBIINE HAPYIICHUS HCIIOJIb30BAHHs CPEACTB JIOTUYECKOM CBSI3H;

5-13 6. — KOMMYHHMKATUBHBIC 33J[a4ll BBIIIOJHEHbI HE ITOJIHOCTBHIO, HCIIOJIb30BAaH OIrPAHUYCHHBIH
CIIOBApHBIH 3arac, rpaMMaTHYecKue CTPYKTYPbl U (oHeTHYeCKoe 0(OPMIICHHE BBHICKA3bIBAHHS UMCIOT
HeOOoJIbIINE HAPYILICHHS,

0-4 6. — KOMMYHHKaTHBHBIC 33/1a41 HE BBINOJIHEHBI, HAJTMYHUE IPYObIX

OIIMOOK B OTBCTC, HCIIOHMMAHHNEC CYITHOCTH U3JIaracMoro Bornpoca, HCyMCHUC NPUMCHAThL 3HAHWA HA IIPAKTUKCE,
HCYBCPCHHOCTh U HCTOUYHOCTDh OTBCTOB HA JOITOJIHUTEIBHBIC U HABOAAIIUEC BOIIPOCHI

P OO ~NO OIS, WN -

TeMbI JOKJIAA0B € Mpe3eHTauuel

o qucuuruiiHe_IHOCTpAHHBIN si3bIK NPO¢ecCHOHATBLHOIO
OOIIEHNA(AHTIHHCKHH)

. Kommynukamnus B 6usHece.

. Kapbepa

. Konkypenuus

. Poccuiickas u MexxayHapoHasi TOPTOBJISL.

. OcHOBBHI ycrienrHoro OusHeca

. DKOHOMUYECKHUE MOKa3aTeNu IPeaIPUITUS
. CocraBiieHH€e roI0BOT0 OT4YETA

. bBaHkpoTCcTBO MpeanpusTUs

. [IlmaHnpoBaHue MPOU3BOACTBA
0.

YnpasiieHue nepcoHaaom

HNHcTpyKIus M0 BHINOJTHEHHIO

CTyneHT roToBUT 2 J0KJa/a B TEYEHUU Kypca. MeToanuecKkue peKOMEeHIalliy 10 HAMCAHUIO U TPeOOBaHUS K
0(pOPMIIEHHUIO COJEPIKATCS B MPUITOKECHHUH 2

Kpurepun onenuBanus:

MakcumanbHoe konuuecTBo 40 6aioB (o 20 0aymioB 3a KaxAbId JOKIIaT)

e 16-206.- wu3N0KEHHBIN MaTepuall PaKTHYECKH BEPEH, IPUCYTCTBYET HATHYHE
IITyOOKHMX MCYEPIIBIBAOIINX 3HAHHIA TI0 TIOATOTOBICHHOMY BOIIPOCY, B TOM YHCIIE
OOIIMpPHBIE 3HAHMS B 1I€JIOM 110 TUCHUIUIMHE, TPAMOTHOE U JIOTHUECKH CTPOHOE
U3JI0KEHUE MaTepHraa, HIMPOKOe MCII0JIb30BaHUE HE TOJIBKO OCHOBHOM, HO U
JIOTIOJTHUTEIBHOMN JIUTEpaTyphl;

e 14-16 6amoB - U3J0KEHHBIN MaTepHUall BEpEH, HaIMYHUE MOJHbIX 3HaHUI B 00bemMe
PO IEHHOH MTPOTPaMMBI 110 TIOJITOTOBIEHHOMY BOIIPOCY; TPAMOTHOE H JIOTUYECKH
CTpOHHOE M3JIO)KEHHE MaTepuaia, IIMPOKOe HCIOJIb30BAHWE OCHOBHOM
JTUTEPaTypHI,

e 5-13 6. — U3NOXKEHHBI MaTepHal BEpeH, HAIMUMEe TBEPAbIX 3HAHUH B oObeMe
MIPOIIEHHOM MTPOrpaMMBI O MTOATOTOBJICHHOMY BOIIPOCY; U3JI0KEHHE MaTepuaa ¢
OTACTHHBIMHA OIMMOKaMH, YBEPEHHO HCIPABICHHBIMH HCITOJE30BAaHHE OCHOBHOM
JUTEPaTypHl;

Menee 4 6. — paboTa He cBsi3aHa C BHIOpPAHHOI TeMOMW, HaMU4HMe TPyOBIX OMIMOOK, HEMOHMMAHUE CYIIHOCTH
M3JIaraeMoro BOIpoca.

3 Meroauyeckue MaTepuajbl, onpeae/siionye NpoueAypbl OlleHUBAHUS 3HAHMII, YMEeHUI, HABBIKOB H
(MJM) ONBITA AEATEJbHOCTH, XaPAKTEPU3YIOIIUX 3TAaNbl JOPMHPOBAHUS KOMIIETCHIIUH



[Tpornerypsl OLleHUBaHMS BKIIIOYAIOT B c€0s TEKYINI KOHTPOJIb M IPOMEKYTOUHYIO aTTECTAIHIO.
Texkymmii KOHTPOJIb YCIIEBAEMOCTH MTPOBOAUTCS C UCIOIH30BAHUEM OLICHOUHBIX CPEICTB, MPEACTABICHHBIX B
n.2 JAHHOTI'O TIPUJIOKCHUA. Pe3yJII>TaTI:I TCKYLICTO KOHTPOJA MJOBOIAATCA A0 CBCACHUA CTYACHTOB IO
MPOMEKYTOYHOM aTTECTALIUH.

[IpomexyTouHasi aTTecTamusi MPOBOAWTCS B (hopMe 3adera. 3aueT MPOBOIUTCS MO PACITUCAHHIO
MIPOMEXYTOUHOM aTTecTalu B popme codeceqoBaHusl 110 MPOiICHHBIM TEMaM.



IIpunoxenne 2
METOAUYECKHUE YKA3AHUSA 11O OCBOEHUIO JTNCHUTIJIMHBI

Y4eOHBIM IIAaHOM MPETYCMOTPEHBI CIICAYIONINE BUABI 3aHATHH]:

- IPAKTUYECKUE 3AHSTHS.

B xone mpakTHUecKuX 3aHATHH YIayOssiIoTCS M 3aKPETUISIOTCS 3HAHUS CTYACHTOB IO PSAY BOIPOCOB,
Pa3BUBAIOTCS HABBIKMA YCTHOW U MHCbMEHHOW pe€Yr HA UHOCTPAHHOM SI3bIKE.

[Tpu MOAroTOBKE K MPAKTUYECKUM 3aHATUAM KaXAbIi CTYACHT JOJDKEH:

— U3YYUTh PEKOMEHIOBAHHYIO YUEOHYIO TUTEPATypy;

— IIOJArOTOBUTH OTBETHI HA BCE BOIIPOCHI 110 U3y4aEMOU TeMeE.

[To cormacoBaHHIO ¢ MpENoAaBaTeieM CTYACHT MOXKET MOATOTOBUTH TOKJIAJ WM COOOIICHHE 10 TeMe
3aHATHA. B mpomecce MOArOTOBKM K IMPAaKTUYECKUM 3aHATUSAM CTYIEHTBI MOTYT BOCIIOJIB30BaThCs
KOHCYJIbTAlIUSIMU ITPENOIaBATEIIS.

Bompocsl, He paccCMOTpEHHBIE Ha TPAKTUUECKUX 3aHATHSIX, JOJDKHBI ObITh U3YUYEHBI CTYJIEHTaMH B X0OJI€
caMoCTOosITeNbHOM paboThl. KOHTpONIb  caMoCTOsTENbHOM paboThI CTYIEHTOB HaJ y4eOHON IporpaMMmoii Kypca
OCYILIECTBIISIETCSL B XOJI€ 3aHATHI METOJIOM YCTHOTO OIpOoca WM IIOCPEACTBOM TecTHpoBaHus. B xoxe
CaMOCTOSITENILHOM  pabOTBhl KaXIbIil CTYyAEHT 00si3aH MPOYUTATh OCHOBHYIO M TI0O BO3MOKHOCTH
JIOTIOJIHUTENBHYIO  JINTEpPATypy IO H3y4aeMOW TEMe, BBIIIUCATh ONPEIEIICHUS OCHOBHBIX IOHSATHUMH;
3aKOHCIIEKTHUPOBAaTh OCHOBHOE COJIEpPKAHUE; BBIINUCATh KIKOYEBBIE CIIOBA; BBIIOJHUTH 33/1aHUSI-OPUEHTUPHI B
IIPOLIECCE YTEHUSI PEKOMEHIyEMOI'0 MaTepualia, IPOaHaIN3UPOBATh IPE3EHTALMOHHBIN MaTepHall, OCYIIIECTBUTD
0000111eHIe, CPABHUTH C PAaHEE U3YYEHHBIM MAaTEPUAIOM, BBIJEIUTH HOBOE.

[Ipu peanuzauuy pa3IuyHbBIX BUJOB y4yeOHOW paboOThl HCHOJB3YIOTCA pa3HOOOpa3Hble (B T.4.
WHTEPAKTUBHBIC) METO/BI O0yUYEHHUSI.

Jl1sl IOATOTOBKY K 3aHATHAM, TEKYLIEMY KOHTPOJIIO U MPOMEKYTOYHON aTTECTAllUU CTYJAEHThl MOTYT
BOCIIOJIb30BaThCS INEKTPOHHO-OMOIMOTEYHBIMU cUCTeMaMH. Taxke oOydarouiyecsi MOTYT B3STh Ha JIOM
HEOOXO/MMYI0  JHTEparypy Ha aOOHEMEHTe  YHHBEPCHTETCKOW OWOIMOTEKM WM BOCIOJIB30BATHCA
YUTAIbHBIMU 3aJ1aMHU.

IToaroroBka AokJyIaza ¢ npe3eHTanueil

OnmHO#l W3 (QOpM CaMOCTOSITENTFHOW JIEeATENFHOCTH CTYACHTA SBISIETCS HANWCaHUE JOKJIA/IOB.
BeinmonHenue Takux BUIOB pabOT CIOCOOCTBYET (OPMHMPOBAHUIO y CTYJEHTAa HABBIKOB CaMOCTOSATEIbHOM
HAYYHOH JeATENbHOCTH, IOBBIIICHUIO €ro TEOPETHYECKOW M TPOPECCHOHATBHONH MOATOTOBKH, IydIIeMy
YCBOCHMIO YU€OHOT0 MaTepuaia.

TeMbl JOKIIAJIOB ONPEACTSIOTCS MPENoJaBaTeieM B COOTBETCTBHH C TPOTPaMMOW JIHCIHUILTHHEL.
Konkperu3zaius TeMbl MOXKET OBITh ClIeJIaHa CTYIEHTOM CaMOCTOSITEIBbHO.

CrnenyeT akleHTUPOBAaTh BHUMaHUE CTYJEHTOB Ha TOM, YTO (POPMYJIUpPOBKA TeMbI (Ha3BaHUsS) pabOThI
JI0JKHA OBITh!

— sicHOM 1o popme (He copepxaTh HEY1000UUTaeMbIX U (hpa3 ABOMHOIO TOJIKOBAHMS);

— coJiepXaTh KIIOUYEBbIE CJI0BA, KOTOPBIE PEMPE3CHTUPYIOT UCCIIE0BATENBCKYIO paboTy;

= OBITh KOHKPETHOH (HE CO/IepKaTh HEOTPEIEICHHBIX CIIOB «HEKOTOPBIEY, «OCOOBIE U T.1.);

— coJlepxaTb B ceOe AeHCTBUTENbHYIO 33/1auy;

—  OBITb KOMIAKTHOM.

BeiOpaB Temy, Heo0XoAMMO MOJ00paTh COOTBETCTBYIOIIMN HH(MOPMAIIMOHHBIN, CTaTUCTHYECKHIMA
MaTepuall W MPOBECTH €ro IMpeIBapHUTENbHBI aHamu3. K Hamboiee MOCTYIHBIM HCTOYHHKAM JIUTEPATYPHI
oTHOCATCS (POHABI OMOIMOTEKH, a TaK K€ MOTYT UCIIOJIb30BATHCS IJIEKTPOHHBIE HICTOUHUKN HH(OopMaIuu (B TOM
gyucie u UaTepHer).

BaxubiM TpeOoBaHMEM, NMPEIbSIBIIEMbIM K HAHUCAHUIO JOKJIAJ0B Ha AHIVIMHCKOM SI3BIKE, SIBISETCS
IPaMOTHOCTB, CTHJINCTHYECKAs aJIEKBATHOCTh, COJIEPKATEIHHOCTH (TIOJTHOTA OTPAKEHUS i PACKPBITHS TEMBI).

Jloknaz 1oJKeH BKII0YaTh TAaKOH AJIEMEHT KaK BBIBOJIbI, IIOTY4YE€HHBIE CTYIEHTOM B pe3yJIbTaTe pabOThI C
WCTOYHUKAMHU HH(DOPMAITIH.

Jloknazipl MpesCTaBIsAIOTCS CTPOro B OMNpefelieHHoe rpadukoM ydeOHOro mporecca BpeMsi M HX
BBITTOJTHEHUE SBISIETCS 0053aTENBHBIM YCIOBHAEM JIJISI IOMTYCKa K MMPOMEKYTOYHOMY KOHTPOJTIO.

[pesentanust (B Power Point, Libre Office) npencraBnser co0oit myOaM4yHOE BBICTYIUICHUE Ha
WHOCTPAaHHOM SI3bIK€, OPHUEHTHUPOBAHHOE HAa O3HAKOMJIEHHME, YOEKIEeHHe CIiyliaTeiaell Mo ompeaeneHHOM
Teme-mipobneme. ObecrneunBaeT BU3YaJbHO-KOMMYHHKATHBHYIO TOJJIEPKKY YCTHOTO  BBICTYILICHMS,
crocoOcTBYeET ero 3G (HEKTUBHOCTH U PE3YJIbTATUBHOCTH.



KauecTBennas npe3CeHTaur 3aBUCUT OT CICAYIOIUX MapaMCTPOB:

IIOCTAHOBKH TE€MBI, LIEJIH U IUIAHA BBICTYIUICHHUS,

olpeeNeHUs IPOAOJKUTENBHOCTH NIPEACTABIECHUS MaTepuaa;

yueTa 0COOEHHOCTEH ayAUTOpUH, aAPECHOCTH MaTepuaa;

MHTEPAKTUBHBIX JCHCTBUI BHICTYNAIOIIETO (BKJIIOYEHHE B OOCYXKIEHHUE CITyIIaTelei);

MaHepbl NPEACTABICHUS IPE3EHTALUU: COOJIOJEHUE 3pUTEIBHOIO KOHTaKTa C ayAUTOpHUEH,

BBIPA3UTCIIBHOCTD, ) KCCTUKYIIAHA, TCIIOABUIKCHUSA

HaJIMYUS WUTIOCTpalMi (He Meperpykaroumx n300paxxacMoe Ha 9KpaHe), KITI0UYEBbIX CJIOB,
HY>KHOTO TI0JJ00pa IIBETOBOI raMMBI;
UCIOJIb30BAaHUS YKa3KH.

[IpenogaBatenp AOIKEH PEKOMEHI0BATh CTYIEHTaM

HC YUTAaTh HAIIMCAHHOC Ha SKPAaHE;

00s13aTeNIBLHO HCOOAHOKPATHO OCYHICCTBUTL NPCACTABJICHUC ITPE3CHTAIUN JOMA,

npeayCMOTpPCTh HpO6J’ICMHBI€, CJIOXKHBIC AJI ITIOHMMaHUA (bpal"MeHTBI 1 IPOKOMMCEHTHUPOBATH UX;
NpCeABUACTL BO3MOKHBIC BOIIPOCHI, KOTOPBIC MOTI'YT OBITh 3aladbl TI0 XO4Yy H B PE3YJbTATC

MMPECABABICHUA MMPE3CHTAIUN.



