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1. HEJIX OCBOEHUA JTUCHUTIINHBI

1.1|OcHOBHO L0 MPEHoAaBaHus JUCUUAILIHHBI «IHOCTPaHHBIH S3bIK TPO(ECCHOHATBHOTO OOIICHHS ISl MATHCTPOB SIBIISCTCSI
(hopMupOBaHHE HHOA3BIYHOW KOMMYHHKATHBHON KOMIIETSHIINH, TO3BOJISIONICH UCIIOh30BaTh MHOCTPAHHBIHN S3bIK B IPOIECCEe
YCTHOTO U MMMCHbMEHHOTO JIEJIOBOTO OOIIEHHS Ha YPOBHE, o0ecnieunBaroieM 3¢ HeKTHBHYIO NMPO(ECCUOHATBHYIO JeSTEIbHOCTS.
[MpakTH4ecKoe BIaJCHUEe HHOCTPAHHBIM SI3BIKOM MPEAIOoJIaraeT BIaJeHHe METOAAMH U CIOCO0aMK OU3HEC-KOMMYHHKAIH,
6usHec-koppecnonaeHImuH. L{enp 00ydeH s MarHCTPOB HHOCTPAHHOMY SI3BIKY 3aK/IF0YACTCS B IPHOOPETCHUH H TAlIbHEHIIIEM
Pa3BUTHU MPOPECCHOHANBHON HHOSI3BIYHON KOMITETEHIINH, HEOOXOJUMBION TSt 3)(HEKTUBHOTO MEKIMIHOCTHOTO JICIIOBOTO
0O0IIIeHHsI ¢ MPUMEHEHHEM PO(EeCCHOHATBHBIX A3BIKOBBIX OPM U CPEICTB.

2. TPEBOBAHUA K PE3YJBbTATAM OCBOEHUA JUCITUIIJIMHBI

YK-4:Cnoco0eH npuMeHSATH COBpeMeHHble KOMMYHMKATUBHBIE TEXHOJIOTHH, B TOM YHcJie HA HHOCTPAaHHOM(bIX) fI3bIKe(aX), 1JIs
aKaJeMH4YeCKOro U NpogeccuoHaJIbLHOr0 B3auMOAeCTBUS

B pe3y/bTaTe 0CBOCHUS JUCHHMILIMHBI 00Y4AIOLIMIiCS 10JKeH

3HaTh:

-YHOTPEOUTENILHYIO JIGKCUKY HHOCTPAaHHOTO sI3bIKa B 00beMe, He0OX0AUMOM JIJIsl OOLICHUS, YTCHUS U TIEPEBOIa MHOSA3BIYHBIX TEKCTOB
npodeccnoHanbHON HaNPaBICHHOCTH;

- IGKCUYECKHE M TPaMMAaTHYECKUE CTPYKTYPhI H3y4aeMOTO S3bIKa; MPaBHUiIa YTEHUS U CIIOBOOOPa30BaHUS;

- mpaBwiIa 0HOPMIIEHHS YCTHOW MOHOJIOTHIECKON M THATIOTMIECKON PeUH;

- 3HATh 3aKOHOMEPHOCTH JICIIOBO# YCTHOU M MHChbMEHHOW KOMMYHHKAIIMH Ha HHOCTPAHHOM sI3bIKe(COOTHECeHO ¢ nHaukaropom YK- 4.1)

YMmeTn:

- CHCTEMHO aHAITM3UPOBaTh HH(POPMAIIHIO U BRIOUPATh 00pa3oBaTebHbIC KOHICTIIHHT;

- IPUMEHSITH METOJIBI ¥ CIIOCOOBI ICIIOBOTO OOIICHUS JJIsI HHTEJUIEKTYAIbHOTO PAa3BUTHS, IOBBIIICHUS KYJILTYPHOTO YPOBHSI,
npo(hecCHOHATBEHON KOMITIETEHTHOCTH;

- UCTIOJIb30BaTh TEOPETHUESCKUE 3HAHUS [Tl TCHEPAIIMU HOBBIX HjICii- BOCIIPHHUMATH CMBICTIOBYIO CTPYKTYPY TEKCTa; BBIIEIATD TIaBHYIO U
BTOPOCTENEHHYIO HH()OPMALIHIO;

- IPUMEHSITh 3HAHHS HHOCTPAHHOTO SI3bIKA JIJIsl OCYIISCTBICHUSI MEXIIHYHOCTHOTO U MPO(HECCHOHANTBLHOTO OOIICHNS;

- YUTATh JIUTEPATYPY MO CIICHUATBHOCTH, aHATU3UPOBATH IOIYICHHYIO HH)OPMALIHIO;

- IEPEeBOIUTH NPOQECCHOHANIEHBIE TEKCTHI (0e3 coBaps);

- COCTABJIATh HAay4HBIC TEKCTHI HA HHOCTPAHHOM SI3BIK(COOTHECEHO ¢ nHAnKaropom YK-4.2)

Baagertn:

- HaBbIKaMH ITyOJIMYHOM peuu, apryMeHTaIU1, BeACHUS UCKYCCHUH; HABBIKAMU ITUCbMEHHOHN peuH;

- cmocobamMy OpUEHTHPOBAHUS B UICTOYHUKAX HHpOpManuu ()KypHaIIBI, CaiiThl, 00pa3oBaTeIbHBIC TOPTANBI U T.1I.);

- OCHOBHBIMHU HaBBIKAMHU M3BJICUCHUS ITIABHOW U BTOPOCTENIEHHON MH(OpMaLUH;

- HaBBIKaMH NIPHOOPETEHMs], UCTIOJIb30BAHUSA U OOHOBJICHUS TyMaHUTAPHBIX, 3HAHUI;

- HaBBIKAMH BBIPAXXECHUS MBICIEH 1 COOCTBEHHOTO MHEHHS B MEXXJIMYHOCTHOM U JIETIOBOM OOIEHUH HAa HHOCTPAHHOM SI3BIKE;

- HaBBIKaMH [JICJIOBOI MMCbMEHHOW M YCTHOU pedyr Ha MHOCTPAHHOM SI3bIKE;

- HaBbIKAMH U3BJICUYEHUS HEOOXOIUMON HH(GOPMALUH U3 OPUTHHAIBHOTIO TEKCTa SKOHOMHUYECKOTO XapaKTepa;

- HaBBIKAMH COCTABJICHHS KPATKHX TEKCTOB CIICLHATN3NPOBAHHOIO XapaKTepa, aHHOTAalNi(COOTHECEHO ¢ HHIuKaTopoM YK-4.3)

3. CTPYKTYPA U COAEP)KAHUE JUCIHUIIJINHbBI

Kon HaumeHnoBanmue pa3jiesioB U TeM /BUA 3aHATHS/ Cemectp / | Yacos Kommneren- Jlutepatypa
|_3aHATHA Kvpe MM
Paznen 1. «KoMMyHHKANUsI U MeKIyHAPOIHbII
MapKeTHHI»
11 1.1. 1 2 YK-4 JIL.1JI11.2 J11.3
Jlexcndeckue eqUHUIIBI: BUABI KOMMYHUKaIuu. PazsTie JI1.4J12.1 J12.2

HaBBIKOB ayMpoBaHus.Pa3BuTHE HABBIKOB aHAJIUTUYECKOTO
qTeHHs: "DIEKTPOHHOE ITHCHMO KaK (popMa JIeT0BOi
KoMMyHHKauuu'". Hamucanue npocToro 1e10BOro NuchbMa.

Mp/
1.2 1.2 Jlekcuueckue eqUHUIIBI: MapKETHHT. Pa3BUTHE HAaBBEIKOB 1 2 VK-4 JI1.1 J11.2 J11.3
aynuposaHus "Kak BBIHTH Ha MEXyHapOIHBIN PBIHOK". JI1.4J712.1 J12.2

CIOKHBIE CyIeCTBUTENbHBIC. Pa3BUTHE HABBIKOB TOBOPEHHUS
"Co3nanue riobansHoro Openaa” /Tlp/




1.3 Tema: Komannuposka. [Ipudactue mpoieamnero BpeMeHH. YK-4 JIL.1JI1.2 J11.3
Hacrosiee cosepiiieHHOE BpeMs. JI1.4J12.1 J12.2
Poccuiickas 3apy6esxxHas Toprosis. [Ipoctoe Oyaymiee Bpems.

/Cp/

1.4 UreHue: pa3BUTHE HABBIKOB aHAIU3a U pedepupoBaHus VK-4 JI1.1J11.2J11.3
WHOCTPAHHOTO TEKCTa JI1.4J12.1 JI2.2
I'pammarika: Pa3BuTrE HABBIKOB yIIOTPEOICHUS
TrpaMMaTHYECKHUX CTPYKTYP BPEMEH aHTIMHCKOTO TJIaroya B
YCTHOH M MUCBMEHHOW peun
/Cp/

Pazngen 2. «CraHoBJjieHHE 1€I0BbIX CBSI3el U CTPaTerHu
ycnexa»

2.1 2.1 Jlekcu4eckue eTUHMIIBL: PA3SHOBUIHOCTH JACIOBBIX YK-4 JI1.1J11.2 J11.3
B3aUMOOTHOILIEHNH. Pa3BUTHE HaBBIKOB TOBOPEHHS JI1.4J12.1 J12.2
"IIpoBenenue nmeperoBopoB". PazBuTne HaBBIKOB
aynuposanus "JlenoBoe maptaepctBo” /Cp/

2.2 2.2 Pa3BuTHe HABBIKOB M3BIICUCHHS HHPOPMAIIUH U3 TEKCTa YK-4 JI1.1J11.2 J11.3
"ITyTs k ycnexy Kapnoca Cnuma". Ilpedukcanbaoe JI1.4J12.1 J12.2
cnoBooOpazoBaHue. Pa3BuTre HaBLIKOB roBopeHus "Beyenue
neperosopos" /Cp/

2.3 Tema: [lenoBele Ha3HAYEHMSI. DKBHBAIEHTHI MOJAIBHBIX VK-4 JI1.1J11.2 J11.3
rnarosos to beable to, to have to.Konctpyxkiuu as ... as, not so JI1.4J12.1 J12.2
... as. besnuunsie rmaronsl. Yp. 1-8,Ymp. 3-7. /Cp/

24 Tema: B oduce. MonansHbie ritaronsl can, may, must.Ilpsmoe YK-4 JIL.1J11.2 J11.3
U KOCBeHHOE JonoiaHeHne. OOCTOATEILCTBO LEIH, JI1.4J12.1 J12.2
BBIpa)KEHHOE HHOUHUTHBOM. YTp. 6-14. /Cp/

2.5 TloaroroBka JOKIAI0B IO MPOiaeHHBIM TeMaM B Microsoft VK-4 JI1.1J11.2 J11.3
Office JI1.4J12.1 J12.2
/Cp/

2.6 /3auér/ YK-4 JI1.1J11.2J11.3

JI1.4J12.1 J12.2
Pa3nen 3. "3ansitocTh U pucku"

3.1 3.1 Jlekcudeckue equHUIIBL: TPYAOyCTPOUCTBO, MOTHBAIINS YK-4 JIT.1J11.2 J11.3
yCIIEHIHOH paboThl. Pa3BuTHE HaBBIKOB ayaAUpOBaHUs " JI1.4J12.1 J12.2
OcHOBHI ycnienrHoro OusHeca". Pa3Burue HaBBIKOB TOBOPEHUS
:" TTonOop nepconana Ha kiatoueBbie nozuuu'. /TIp/

3.2 3.2. Jlekcndeckuie eJMHAIBI : PUCKU BEACHUS OM3HECA. THUIIBI VK-4 JI1.1 J11.2 JI1.3
PHUCKOB, KpU3UCHBIE CUTyalluu. Pa3BuTue HaBBIKOB JI1.4J712.1 J12.2
aynupoBanus " YnpaeneHue puckamu. Kak Beritu u3
KPHU3MCHOM cuTyanuu". Pa3Burue HaBbIKOB aHAIMTUYECKOTO
yTeHus TekcTa " IHTepHallMOHANIN3ALNS - PUCK HITH HOBBIE
Bo3moxHoctu." /TIp/

3.3 Tema : Paboune BzaumootHomenusi. CobeceioBaHuE MPH YK-4 JI1.1J11.2 J11.3
ycrpoiictBe Ha paboty. CrpamarensHbIi 3anor. Ymp. 1-4. JI1.4J12.1 J12.2
Bpemennsbie popMmsbl cTpagarensHoro 3anora. Ymp. 1-7.

CydduxcanbHoe ciioBooOpa3oBaHHe.
CobecenoBanue 1mpu ycTpoiicTse Ha padoty. /Cp/

3.4 Tema: CtpaxoBaHue OU3HeECa OT PUCKOB. CTPaxoBas MOJUTHKA YK-4 JIT.1 J11.2 J11.3
kommaHuu. Hapeuwus. JI1.4J12.1 J12.2
Hapeuns B anrnuiickoMm si3eike. OOpa3oBaHUe aHINIMHCKUX
Hapeunii. CteneHn cpaBHeHus. Ymp. 5-9. /Cp/

Paznen 4. "CTuiim MeHeKMEHTA M CIIOCOOBI
npusJjedenne puHancupopanus'

4.1 4.1, Jlexcuueckue equuuipl: CTHIN MeEHEKMEHTa. Pa3Burue VK-4 JI1.1 J11.2 JI1.3
HaBBHIKOB ayaupoBaHus "KitoueBsle (paKTOpPhI yCIEIIHOTO JI1.4J12.1 J12.2

MeHeKMeHTa ". Pa3BUTHE HABBIKOB aHAIMTUYECKOTO UTCHUSL:
"[Ipenmy1miecTBa U HENOCTATKU PA3IUUHBIX CTHIICH
MeHeprkMenTa". /Cp/




4.2 4.2. Jlexcuueckue eqununsl: Ilpusneyenue hUHAHCUPOBAHMUS. 2 4 VK-4 JI1.1J11.2J11.3
VYnpasnenue puHaHcamu. Pa3BuTrHe HABBIKOB TOBOpEeHNUs " JI1.4J12.1 J12.2
Kaxwe crioco0b! npuBiIedeHUs (GHHAHCOB JUIS BEACHUS
MaJioro Ou3Heca IoCTyIHbI B Hatreld crpane?” /Cp/

4.3 Tema:Pabota B komanze. COBETHI KaK JIydllle OpraHU30BaTh 2 4 VK-4 JI1.1J11.2J11.3
paboty B koMaH/ie. MoanbHbIe TIaroisl. Y norpeoieHue JI1.4712.1 J12.2
MO/JIaJIbHBIX TJIar0JIOB ¢ MEPHEKTHBIM HHPUHUTHBOM.

VYup. 1-5 /Cp/

4.4 UreHue: pa3BUTHE HABBIKOB aHHOTUPOBAHHUS U 2 4 YK-4 JIL.1J11.2 J11.3
pedepupoBaHus HHOCTPAHHOTO TEKCTa. JI1.4J12.1 J12.2
I'pamMmaTuka: pa3BUTHE HABBIKOB YIIOTPEOICHNUS
rpaMMaTHYECKHUX CTPYKTYP BpPEMEH aHIIIMHCKOTO TJIaroia B
JeHCTBUTEIEHOM M CTPAIaTeIIbBHOM 3aJI0TaX B YCTHOM 1
nucbMeHHo# peun /Cp/

4.5 IoaroroBka OKIAI0B MO TPOiaeHHBIM TemaMm B Microsoft 2 4 VK-4 JI1.1J11.2 J11.3
Office JI1.4712.1 J12.2
/Cp/

4.6 /3auér/ 2 4 YK-4 JI1.1J11.2J11.3

JI1.4712.1 J12.2

4. POHJ OOEHOYHBIX CPEJACTB

CtpykTypa u cojepkanue (oHma OLEHOYHBIX CPEACTB I MPOBEACHNUS TEKYIIeH 1 IPOMEXyTOTHOH aTTeCTAIIMH IPECTABICHEI B
IMpunoxenuu 1 x paboueil mporpaMMe JUCIUIUINHEL.

5. YYHEBHO-METOANYECKOE U THOOPMAIIMOHHOE OBECIIEYEHHUE JUCHUIIINHBI

5.1. OcHoBHas TUTEpPaTypa

ABTODBI, COCTaBUTETHN 3arnaBue H3paTenscTBO, IO Konuu-Bo
JI1.1  |Myprasuna 3. M., English for Professional Communication: o Kasanb: Kazanckuii mayuno | https://biblioclub.ru/inde
Awmuposa . T, TUCIUILTHHE «THOCTpaHHBIHN S3BIKY: yIeOHOE -HCCIIEIOBATEBCKU I x.php?
Aonymmun . 1., nocobue TEeXHOJIOTHUYECKUI page=book&id=259048
Ceicoes B. A. yrusepcuter (KHUTY), HEOTPaHWIEHHBIN JOCTYTI
2012 JUISL 3apETHCTPUPOBAHHBIX
MOJIb30BaTEICH
JI1.2  |HImunens E. A. JunakTHdaeckue MaTepralsl s camocTosTensHol  (Cankr-IletepOypr: https://biblioclub.ru/inde
pab6otsr o Kypcy «Business English» («denooii WHCTUTYT cHenranbHOR x.php?
AHTITUHACKHI ﬂSLIK»)Z yqeGHoe nocobune MEJAarOrUKH M IICHXOJIOTHH, page:book&ld:438772
2015 HEOTpaHHYEHHBIH T0CTYI
JUISL 3apEerUCTPUPOBAHHBIX
noJb30BaTeneh
JI1.3 |Anucumosna, A. T. English for Business Communication: y1e6noe Kpacuonap: FOxHb1#1 http://www.iprbookshop.
MocoOue Mo JACTOBOMY aHIIIMHCKOMY SI3BIKY IS WHCTUTYT MEHEIDKMEHTA, ru/25955.html
CTYZIEHTOB, 00YYaIOIMXCsl 110 HAITPABICHUSIM 2013 HEOrpaHWYEHHBII TOCTyI
«9KOHOMHK2», KMEHEIDKMEHT» JUISL 3apEerUCTPUPOBAHHBIX
noJbp30BaTeneh
JI1.4 |Jlykuna, JI. B. Kypc anrmmiickoro s3bika 111 Marucrpanrto. English|Boponesx: Boponexckuit http://www.iprbookshop.
Masters Course: yue6Hoe nocobue it MaruCTPaHTOB|rocyJapCTBEHHBIH ru/55003.html
M0 Pa3BUTHIO U COBEPUICHCTBOBAHMIO OOILIUX U apXUTEKTYPHO- HEOTPAHUYEHHBIN AOCTYI
NPEIMETHBIX (1€I0BOM aHITIMHCKHIA A3BIK) CTPOUTENBHEIH VIS 3aPEruCTPUPOBAHHBIX
KOMIIETEHIIUH yauepcutet, 9bC ACB noJb30BaTenen
9 b
2014
5.2. lonoiHUTeIbHAS JIUTEpaTypa
ABTOpBI, COCTaBUTENN 3arnaBue WznarenscTBO, roj Konunu-o
JI2.1 |Ykpaunen U. A. WHOCTpaHHBIH A3bIK (aHTITHICKHIT) B Mocksa: Poccuiickmii https://biblioclub.ru/inde
po(eCCHOHANBHO IeATeNbHOCTH: yIeOHO- rOCyJapCTBEHHBIN x.php?

METOIMUYECKOE ITocobue

YHHUBEPCUTET NPaBOCYIUS
(PT'VID), 2015

page=book&id=439638
HeOFpaHVl'—[eHHblﬁ JIOCTyl'l
JUISL 3apETUCTPUPOBAHHBIX
0JIb30BaTEIICH




ABTOpBI, COCTaBUTEIH 3arnaBue W3narenbctBO, TOX Komma-Bo
JI2.2 |benpuuxas, JI. B., Jenosoit anrimiickuit s3pik = English for Business — [Munck: TerpaCucremc, http://www.iprbookshop.
Bacunesckas, JI. 1., Studies: yuebHOE mocodue Terpanur, 2014 ru/28071.html
Bbopucenko, /1. JI. HEOTpaHUYEHHBIHN JOCTYI
JUTS 3apETUCTPUPOBAHHBIX
ToJIb30BaTeNei

5.3 IlpodeccnonanbHble 0a3bl JAHHBIX U HHPOPMAILMOHHbIE CIIPABOYHBIE CHCTEMbI

Koncynpranr +

l'apant
Cambridge Dictionary https://dictionary.cambridge.org/ru/

I"azera Financial Times https://www.ft.com/

5.4. IlepeyeHs MPOrpaMMHOro odecreveHust

Microsoft Office
5.5. ylleGHO-MeTOle/I‘IeCKI/le MaTepuaJabl 1Jd CTYACHTOB ¢ OrpaHUYC€HHBIMHA BO3MOKHOCTAMM 310POBbHA

IIpr HEOOXOAMMOCTH IO 3asBICHHIO OOYYAOIIEroCsl ¢ OTPAHHYCHHBIMH BO3MOXKHOCTSIMH 370POBbsI YUEOHO-METOAHMYCCKHE MAaTepHAIIbI
MPEIOCTABISIIOTCS B JOpMax, alalTUPOBAHHBIX K OTPAHUYCHHSM 3I0POBbSI U BOCTIPUATHS HHGOpMAIUK. J[Jis JIUII ¢ HApyNISHUSMU 3pSHUSL: B
¢dopme ayanodaiina; B eyaTHO# popMe yBelnnYeHHbIM mipudToM. s JHIl ¢ HAPYIICHUSIMH ClyXa: B (popMe 3JIEKTPOHHOTO JIOKYMEHTA; B
neyatHo# (opme. st U] ¢ HAPYIICHUSIMU OTIOPHO-IBUTATENHHOTO ammnapara: B GopMe 3JeKTPOHHOTO JOKYMEHTa; B IEUYaTHOM GopMe.

6. MATEPUAJIBHO-TEXHUYECKOE OBECIIEYEHME JJUCITMITJIMHBI (MOAY JIS)

[Momemnienus A7t NpOBEAECHHS BCEX BUIOB PadoOT, MPEAYCMOTPEHHBIX yIEOHBIM IIAHOM, YKOMILIEKTOBAaHBI HEOOXO0IUMOM
CHEeNUANN3UPOBAHHON yueOHOW MeOeIIbI0 M TEXHUYECKUMH CPEJICTBaMH 00yUYeHHSI.

7. METOAUYECKHUE YKA3ZAHUSA JJIS1 OBYYAIOIUXCS ITIO OCBOEHUIO JUCHUTIIMHBI (MOY JISI)

Meroaudeckue yka3aHHs 110 OCBOSHHIO TUCIUILIMHEI IIpescTaBlieHsl B [Iprioskernn 2 k padodeil mporpaMme AUCIUTLIHHEL




IIpunoxenue 1

1. OnucaHMe NoKa3aTe/jieid M KpUTepyeB OLleHUBAaHUA KOMIIeTEeH MU Ha
pa3/IMYHbIX 3Tanax uX GpOpMUPOBaAHUSA, ONIUCAHHE LIKAJI OLle HUBAHUA

1.1 INoka3arenu u KPUTCPHUU OLICHUBAHHA KOMHGTGHHHﬁI

3VH, cocrasisromnie
KOMIIETEHIIUIO

TloxazaTenmn
OLICHMBaHMS

Kpurepuu oneHuBanus

CpencTsa
OIIEHUBAHMS

YK-4 cnocoden NMPUMEHATDH COBPEMEHHbBIC KOMMYHUKATUBHDBIC TEXHOJIOI'HHU, B TOM YHUCJIC HA
HHOCTPAHHOM SI3BIKE JId AKAACMHUYCCKOI0 U npmbeccnonaﬂbnoro B3

auMoOJelCcTBUSA

3HaHue: -
--yIOTPEOUTEITEHYIO
JIEKCUKY HHOCTPAHHOTO
SI3BIKA B 00bEME,
HEOOXOIUMOM IS
OOIIIEHMS, YTEHHS 1
TIePEBO/Ia HHOSI3BITHBIX
TEKCTOB MPO(ECCUOHATBHOM
HaTpaBJICHHOCTH;

- IGKCHYECKHUE U
rpaMMaTHYCCKHe
CTPYKTYPBI H3y4aeMOT0
SI3BIKA; TIPABUJIA YTCHUS U
cJ10BO0OOpa30BaHUS;

- npaBuiIa oopmiteHHs
YCTHOW MOHOJIOTHYECKON U
JIUAJIOTMYECKOH peuy;

- 3HAaTh 3aKOHOMEPHOCTH
JIeJI0BOM YCTHOM U
MMICHbMEHHOM
KOMMYHHUKAIIMH Ha
HHOCTPAaHHOM
SI3BIKE(COOTHECEHO C
unukaropom YK-4.1)

[lepeBoauT ci0Ba
[PyCCKOTO Ha aHTTIMICKUI
1 C aHIVIMICKOTo Ha
[PYCCKHI, MPOU3HOCUT
CJI0Ba, YUTAET TEKCT
BCILyX, OIIpENieIeT U
Ha3bIBAaCT
rpaMMaTHYECKHe
CTPYKTYPHI,

M3MEHSIET YacTh PeuH B
COOTBETCTBUH C
KOHTEKCTOM

IlonHoTa u COACPIKATCIbHOCTL OTBCTA,
MMPaBUJIbHOCTH IEPEBOAA, yHOTpeGJ’IeHHH

JICKCUYCCKHUX CIAUHHUI K

IpaMMaTHYECKUX KOHCTPYKIUH,
coOIIr0IeHre MHTOHATMOHHBIX (opM B

COOTBETCTBHE C 3aJaHHOU

KOMMYHHUKaTUBHOW CUTYyaLUEH.

Tecr 1-2
VY CTHBIN 0npoc (TEKCTHI
1-10), Bompocs! k
3agety (1 cemectp -1-4;
2 cemectp — 1-4)

YmMmeHue: --  CHUCTEMHO
aHAITN3UPOBATh
HHPOPMALIUIO U BBIOMPATH
00pa3oBaTeNbHBIC
KOHIIETIIHH,

- MPUMEHATh METOAbI H
CIOCOOBI JIETIOBOTO
oOmeHus TS
HHTEJUICKTYaIbHOTO
pa3BUTHS, MTOBBILIICHHUS
KYJBTypHOTO YPOBHS,
pogeCCHOHATBHOM
KOMITETEHTHOCTH;

- HCII0JIb30BaTh
TEOPETHYCCKHEC 3HAHUS JIJIS
TCHEpAallUd HOBBIX HJICH-
BOCTIPHHUMATh
CMBICJIOBYIO CTPYKTYPY
TEKCTA; BBIACIATH IIaBHYIO
u BTOPOCTETICHHYIO
nHPOPMALHNIO;

- NPUMEHATh  3HAHHA
WHOCTPAHHOTO S3bIKA JUIS
OCYIIECTBIICHUS
MEXJTMIYHOCTHOTO u
po(eCCHOHATHHOTO
00IIEHUS;

- YUTaTh JUTEpPaTypy IO

[epeBOaUT MPeITOKEHHS
B COOTBETCTBHUH C
BaaHHBIM CTHIIEM,
MEePEBOJUT
PKOHOMUYECKHH TEKCT OT
2000 3HaKOB € y4eTOM
MpeaIaraeMoro CTHIIS,
OTBEYaCT
ApTYMEHTHPOBAHO Ha
BOTIPOCHI B (hopme
MOHOJIOTa WITH THaJIoTa

ConeprxaHue 0TBeTa IepegaHo 6e3
HCKa)XeHHUS TeKCTa, TPaMOTHO U

CTHJINCTHYECKH BEPHO;
KoppekTHoe ynorpebnenue

rpaMMaTUYCCKUX U CTUIIUCTUYCCKUX

KOHCTPYKLIHUK.

Tecr 1-2
Y CTHBIH 0OTIPOC (TEKCTHI
1-10), Bompocs! x
3agery (1 cemectp -1-4;
2 cemectp — 1-4)




CHELHAIBHOCTH,
aHAIIN3UPOBATh
MOJyYEHHYIO
nH(pOPMAIIHNIO;

- MIEPEBOANUTH
pogeccHoHaNbHEIC
TeKCTHI (0e3 cioBaps);

- COCTaBIIATh
Hay4HBIE TEKCTHI HA
HHOCTPaHHOM
SI3BIK(COOTHECEHO C
HUHAUKAaTOPOM

VK-4.2)

Baagenue- HaBbIKaMU ["OTOBHT 1 BBICTYIIACT C BrInonHeHne KOMMYHUKaTUBHOM | YCTHBIHM onpoc (TeKCTh
myOIMYHOM peun, [IOKJIA/TOM I10 3aJ[a4M B IIOJTHOM 00BbEME; 1-10), Bompocsl k
apryMeHTaluH, BeficHusy  [CAMOCTOATCIBHO donernyeckoe odopmiieHne 3agery (1 cemectp -1-4;
JIUCKYCCHUH; HaBBIKAMU prIGpanHoi Teme; COOTBETCTBYET NpaBUJIaM A3bIKa; 2 cemectp — 1-4)

N . IPedepupyer TekcT B
MACbMEHHOU peyu; . . KoppekTHoe ynoTpebieHue
[HCBMEHHOM M YCTHOM
- cocobamu

bopmax, JIEKCUYECKUX €HHULI;

OpPHEHTHPOBAHUS B [ OTOBHT H OTBEYACT [ToHnMaHue rpaMMaTHYECKUX U

HCTOYHHMKAX HH(YOPMALIUK  |MOHOJIOT MM AHATIOT CTHIIMCTHIECKUX KOHCTPYKITHH. JIOKJa] C TIpe3eHTanueH
(>KypHAIIBI, CalTHI, pedb 110 3a1aHHOI Teme CaMOCTOSITENBHOCT BBIBOJOB U (1-10),
00pazoBaTebHbIEC TTOPTAIIBI CYXJICHHH C COOTBETCTBYIOIINM

UT.J.); MIPaBUJILHBIM HCIIOJb30BaHHEM

- OCHOBHBIMH HaBBIKAMU JIEKCUYECKUX M TPAMMaTHYECKUX

U3BJICYCHUS [TIABHOU U CTPYKTYp IO NPEAJIOKEHHON TeMe

BTOPOCTEIICHHON

nHpopmanny;

- HaBBIKAMHU

npuoOpeTeHus,

UCTIONIb30BAHUS U

OOHOBIICHHS

T'YMaHHUTAPHBIX, 3HAHUH;
- HAaBBIKAMH BBIPKCHHS
MBICTICH 1 COOCTBEHHOTO
MHCHHSA B MEKITHIHOCTHOM
U JIeJIOBOM OOIIIEHUH Ha
WHOCTPAHHOM SI3bIKE;

- HaBbIKaMH JI€JI0OBOM
MMUCbMEHHOM U YCTHOM
peuy Ha HHOCTPaHHOM
SI3BIKE;

- HaBBIKAMU U3BJICUCHHUS
HEOOXOIUMO
HHPOPMALINH U3
OpPUTHHAIBEHOTO TEKCTA
HKOHOMHYECKOTO
XapakTepa;

- HABBIKAMHU COCTaBJICHHS
KpaTKHUX TEKCTOB
CHeUaTu3uPOBAHHOTO
Xapakrepa,
AHHOTAIUH(COOTHECEHO C
unaukaropoM YK-4.3)

1.2 IIkanbl OlEHUBAHUS:
Texkyuuii KOHTPOJIb YCIEBAEMOCTH M MPOMEXKYTOUYHAsI aTTeCTalUsl OCYIIECTBISETCS B
paMKax HaKOMUTEIbHOUN OaTbHO-PEHTHHTOBOM cucTeMbl B 100-0amipHOM mIkane:

50-100 6anmoB (3auer)
0-49 GamnoB (He3a4eT)

2 TunoBbie KOHTPOJIbHBbIE 32IaHUS UJIM HHbIE MATEPHUAJIbI, HEO0OXOAUMBbIE /1JIs1 OLEeHKH 3HAHUM, YMEHU,
HABBIKOB U (MJIM) ONbITA JESITEJbHOCTH, XapaKTEePH3YIOIIHUX J3TAnbl ()OPMHPOBAHUS KOMIIETCHIHI B



npoiecce 0OCBOCHHsI 00pPa30BaTeIbHON MPOrPaMMBbI

Bonpocsl k 3auery

1o gucuumuinHe_HOCTpAHHBIN si3bIK NPodecCHOHANLHOIO 00IeHUs

(AHTJIMICKMIT)
1 xypce
1. KommyHukamus
2. MexnyHapoJHbII MAaPKETHHT
3. Drtarbl CTaHOBJICHHUS JICJIOBBIX CBA3EH
4. Crpareruu ycrexa
2 Kypc

3aHATOCTh B pa3HbIX chepax MesTeIbHOCTH
PaznoBUHOCTH PUCKOB

Crunu MeHeKMEHTA

VYnpasnenue puHaHCAMH

oD

HMHcTpyKuus 10 BHINOJTHEHHIO:

3auer mpoxoauT B popmare Oecenbl 1Mo MPOHACHHBIM TEMaM B TEUYCHHUE CEMECTPa.

Kpurepun oueHuBaHmsi:

- Ctynenry BeictaBisiercs «3auer» (100-50 6annoB), ecin KOMMYHUKATUBHBIE 3a/1a4H BBIIIOJIHEHBI ITOJIHOCTHIO,
MCIOJIb30BaHHBIN CIIOBApHBIN 3amac, FpaMMaTH4YeCKUe CTPYKTYpBI, (OHETHUECKOe 0(POPMIICHUE BbICKa3bIBAHUS
COOTBETCTBYET IIOCTAaBJICHHOMN 3a]aue;

- CryneHty BbIcTaBiseTcs «He3aueT» (49-0 GansoB), €ciy OTBETHI HE CBSI3aHbI C BOIPOCAMU, HATMUYHE
rpyOBIX OMIMOOK B OTBETE, HEOHUMAHHE CYIIHOCTH M3JaraeMoro BOIpoca, HeyMeHHe MPUMEHSTh
3HaHUS Ha NPAaKTUKE, HEYBEPEHHOCTh U HETOYHOCTh OTBETOB Ha JIOTOJIHUTEIbHbIC U HABOIAIINE
BOIIPOCHI

YcrHblii onpoc
1



Master the mix of continuity and change

Stefan Stern

What makes winning businesses
different from the also-rans? Having
better products and services helps.
Good leadership is essential. But the
strongest companies manage some-
thing else that is rare. They cope
with crises and big strategic change
without drifting off course. How rare
is this?

o Gerry Johnson, a professor at
Lancaster University Management
School, and two colleagues from the
Rotterdam School of Management,
George Yip, the dean, and researcher

s Manue] Hensmans, have been study-
ing companies that, over a 20-year
period, achieved almost uninter-
rupted success while dealing with
big changes. They have interviewed

v senior executives (past and present)
from some of these companies to
find out what went on, how deci-
sions were made and what the
prevailing atmosphere was like.

s The big danger, even for success-
ful businesses, is strategic drift, Prof

38

Johnson says. Companies start out
on the right track but they can all too
easily lose their way. When things
become critical, existing leadership
is kicked out, new leaders come in,
and the cycle starts again. But not, in
the case of a few exceptional busi-
nesses. Tesco, Cadbury and the
medical products group Smith &
Nephew all dealt with big changes
while avoiding disaster.

How? A combination of four char-
acteristics, or traditions as the
researchers call them, seems to be
crucial. The first is continuity. This
involves “the reinvention of the
company’s distinctive business
model” to fit in with prevailing mar-
ket conditions.

The second is anticipation. This is
where it starts to get tricky. To build
in anticipation, “alternative leaders™
have to be allowed to start work on
the future shape and direction of the
company but without undermining
the current leadership. At Tesco in

the late 1960s and early 1970s, 2
new generation of managers (includ-
ss ing future boss Tan MacLaurin)
began transforming the business
under the nose of the founder Jack
Cohen.
This leads to the third characteris-
& tic of a winning business, which the
academics call “contestation”™ or
difference that grows out
of conflict”. This is vital. Dynamic,
growing businesses benefit from the
& creative tension of civilised dis-
agreement. The Smith & Nephew
culture was shaped by argument,
Prof Johnson suggests. A witness to
Tesco board meetings in the mid-
7 1980s told him that they were
argumentative and confrontational
“but like a family arguing rather than
a group of enemies™.
The final characteristic is mobil-
75 ity, meaning a flexible recruitment
policy that tries to put the best per-
son in the job, which prevents the
growth of a time-serving culture.

S —— SRR
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A guide to being a successful female boss

Locy Kellaway
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The careerist: Pro bono work

Rhymer Rigby

Pro bono work is usezlly thought of
as the preserve of lawyers, but
organisations 2s varied as zdvertising
zgencies aod professional services
s firms zlso domate their staff s tme 0
good canses —either for fres or for
reduced fees. Although employees
should do pro bono woek for selfiess
reasons, yoar good deeds can zlso be
% rewardad it terms of yoar career.

How does pro bono work add fo
my experience?
If yoo are relatively junior, it can
be 2 very good way to step mp.
15 “People who do pro bono work
in the Accenture Development Part-
. perships typically tzke on more
senior roles than they woald in big
corporate roles,” says Royee Bell, 2
2 senior execotive at the coasultzncy
firm. “You get to see 2 lot of nuts 2nd
bolts 2nd it's very good to get ouat-
side the normal cosy corporzie
world. You'd think that someoae
| > who sets up za IT system in Chad
| would bave 2 broader view than 2

.

pasonwbolnsonlywortedm
Fortune 200 companies.”

What about opportunities for
» building relationships?
Pro bono work oftea brings fogether
people from different parts of
otgammomdnnnghlmakz
wise meet. Phil Georgiadis,
35 chairman of Walker Media, the
Loadoa 2gency, says it caa cut
throogh hierarchies, too. “T'm 2bout
to do some work for the Great
Ormond Street Hospital for Children
2 2nd I'll enlist 2 coaple of graduates
to work with me — that'll be the
account tezm. So suddenly yoa have
a graduate who is reporting directly
to the chzirman, which is very rre,”
s heexplams.

What about job satisfaction?
Using yoar professional skills in the
service of good causes oficn adds 2
kind of ethical dimension to your
0 career 2nd cza be very motivating.
Maya Mehta, 2 senior associate at

Clifford Chance, the law firm, says
that ber inspiration for starting the
Newham Asian Women's Project

point where I couldn’t just turn the
page. | wanted to do something
zboat it.” She says it is zlso one way
@ of bridging the divide betweea
Canzry Wharf and the less privi-
leged arezs that srround it.
Pro bono work can be rewanding
in other ways, t0o. Mr Georgiadis
¢ says you can be freer to be more
creative with work done for chari-
ties: “You oftza have the opportunity
10 do some really interesting market-
ing and you have more freedom than
2 youmight have with, say, 2 breakfast
cereal ™ Mr Bell adds that Accenture
Development Partnership projects
tend to be smaller 2nd shorter than
their corporate counterparts: “It’s
7s much easier to see overall results
and understznd the positive effect of
what you are doing.”
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‘Coc-z;C_(;la agem ;n;re$lbn Chi;la brands

Jonathan Birchall

Coca-Cola already owns two of
China's three best-selling sparkling
drinks but by 2020 it wants to have
four more $1ba brands in what has
s become its thind-largest market by
revenue. The ambitious target
reflects Coca-Colz's confidence that
its Jong-term plans to more than -
ple sales in China are secure both
» from domestic rivals and from
poteatial political pitfalls.
Coca-Cola's revenoes have grown
by acompound annual rate of 19 per
ceat over the past five years and it
15 claims to be widening its lead over
its ivals. [t says it has double Pepsi-
Cola's total sales in China, supported
in particular by its stronger preseace
in still drinks, water and juices. The
» company has also coatinved lo
expand its range of noa-carbonated
drinks where it competes with both
Jocal and international brands.
It has Jaunched Glacean enhanced
% water, 28 well as its first dairy and
juice drink, Minute Maid Super

_

Pulpy Milky, entering 2 | billioe-
case market where competitors
inclode Wahaha, Dasoee’s former
» joint ventore partaer. Coke and
Sprite already each sell more than
§1ba annually and Coca-Cola is
forecasting thatits Yoan Ye tea brand
and its Ice Dew bottled water— both
35 launched last year - will also be
§1ba China brands by 2020, in spite
of facing stroag competition from
Taiwan's Tingyi, which has aboot
half the total ready-to-drink tea
© market.

In terms of political challenges,
the world's largest soft drinks
compeny suffered a blow this March
whea China's ministry of commerce

&5 blocked its planned $2.4ba takeover
of China's largest juice company,
Huiyuan. Since the setback, Cocz-
Cola has contissed the kind of
high-level commitment to China

52 demoastrated by its sponsoeship of
the Beijing Olympics, recently
announcing plans to invest $2ba in

(China over the pext three years.
Mubtar Kent, chief executive,
s noted that at a meeting with Wang
Qishan, China'’s vice-premier for
economic affairs, Coca-Cola had
beea praised for being the oaly US
company 10 have a pavilioa at Jast
& year's Shanghai World's Expo. Mr
Keat says be regards the poteatial
obstacles to Coca-Cola’s China
ambitions coming from broader
political pressures as China's growth
& could still fal short of expectations.
He does not see this, including the
threat of potential nationalist reac-
tion to Coca-Cola’s US brand
identity. “Everyone’s walking
» around with Nikes, and drieking
Coke and wearing Oakleys. | think
there's a difference between that and
the view of the US - people doa't
wory at 2 consumer fevel, at a brand
 level,” says Doug Jackson, head of
Coke's China business unit.




Time for communication

to move towards ceptre stage

Paul Argent

The last few years have scen the big-
gest collapse in confidence in
business in almost a century — to the
point where probably the least

s trusted spokespeople on the planet
today are corporale executives.
When intense mistrust prevails,
whatever 2 company does says
something about it, everything ¢om-

10 municates, and communication
affects everything,

This is changing the definition of
communication. Communication
today is more of a two-way dialogue

15 and this has been aided by the rise of
social media like Facebook and
Twitter and the explosion of infor-
mation-sharing online. Today’s
best-in-class companies, such as

20 Dellinthe US and Philips in Europe,
do not just engage in dialogue. They
use the latest technology as a source
of ideas, opinions and competitive
intelligence, for product develop-

25 ment, employee engagement and
media monitoring.

In addition to rethinking the defi-
nition of communication, the best
companies are rethinking its struc-

30 ture. There is a greater need for

imegration, collaboration and part-
nership among corporate leadership,
haman capital, finance, sales and
legal teams.

35 Another change in communica-
tion by leading companies is the
rethinking of key themes. This was
the main finding of research by the
Tuck School of Business at Dart-

% mouth, conducted with Doremus, a
business-to-business communica-
tions agency. It found that the
best-in-class companies have been
guided by six themes;

« a Focus on value and values
Stakeholders demand value for
moncy when buying goods and ser-
vices, but they also expect to see a
strong sct of corporate values in the

so companies with which they do busi-
ness. Walmart, Hyundai and BMW
have used this theme in their adver-
{ising and communications,

b Evolve a sense of responsibll-

ss ity Corporute responsibility today is
not just about philanthropy or being
green, [t is about companies being
responsible across all business prac-
tices. NGOs, consumers, employees

& and investors are ready to punish

companies that ignore evolving
social values, JPMorgan Chasc has
done a fabulaus job reflecting its
corporate responsibility initiatives

s on its website and in advertising.

¢ Strategy must drive communi-
cation As Jon Iwata, [BM's senior
vice-president for marketing and
communications, puts =t: “Lincoln

2 suid, ‘Character is the tree; reputa-
tion is the shadow.' I'm afraid too
many people in PR, marketing and
advertising spend more Lime manip-
ulating the shadow than tending to

75 the tree.”

d Shifting from the problem to
the solution Stakcholders are most
receptive to realistic and optimistic
plans, and arc often ready to pay

% less attention to probiems of the
past year,

¢ Not communicating is a com-
munication im itself You either tell
your story or have it told for you.

5 [ Re-evaluate positioning The
crisis has led 1o disruption in how
companies are thought of by con-
stituencies, which provides a
tremendous opportunity to reposi-

oo tion, rebeand and redevelop.
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More about results than time

[’pllln Manchester

On the surface, flexible working
might seem to be about people
being able to choose their working
hours and, perhaps. spend some
time working away from the
office. But it is also a fundamental
change in the way people work -
and. more importantly. the way
they are managed. Flexible work-

1o ing is a shift from “time-based™ to

15

2

2

w

jo

s

“results-based”™ working practices
and could herald the biggest
change in the workplace since the
start of the industrial revolution.

New employee legislation is one
of the main motivations for
employers to introduce flexible
working practices — but not the
only one. In Europe, for example,
employers are obliged to offer par-
ents with young or disabled chil-
dren the right to request flexible
working. While legislation is a
major catalyst to introducing flex-
ible working, there are other rea-
sons. In the US, for example, the
fall in the price of mass market
computer and communications
technologies 1is encouraging
organisations to allow more home
working.

Flexible working is also likely to
appeal to a wider skill pool and
help with staff retention. Mary
Sue Rogers, human capital man-
agement leader at IBM CGlobal
Services, savs that IBM has
embraced flexible working to help

“w
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with recruitment. "In Europe,
companies have to provide flexible
working because of legislation —
but it is also a way to recruit from
a broader skill pool, including
women and older people. With an
ageing worklorce we have to find
ways to retain older staff, It also
gives greater scope to male
employees who increasingly want
flexible working to create a better
work/life balance, A recent survey
of UK graduates found that
work/life balance was third on
their Jist of carcer priorities.” She
adds that 55 per cent of IBM's
cmplovees work flexibly and €0
per cent are “enabled” to do so,
“To us, it is foremost a business
imperative. It is about staff reten-
tion, increased productivity and
cost reduction,” she notes,

A survey of 300 UK human
resource professionals in small to
medium-sized enterprises (SMEs),
commissioned by Arizona-bascd
telecommunications company
Inter-Tel, found that 40 per cent
found it difficult to attract the
right skills from their local mar-
ket and 30 per cent thought they
could attract staff if they were
offered Aexible working. But they
also had significant reservations -
with 93 per cent concerned that
staff were more likely to bend the
rules if they work from home.
Doug Neal, rescarch fellow at the
US Computer Sciences
Corporation, identifies this atti-

tude as being at the heart of
ga cultural shift prompted by flexi
working: “The problem is not
with the worker - 1t is also w
the boss, Management has to f
a way to measure ‘results’ ratl
than time, We have to find n
ways to evaluate workers - ¢
their bosses,™

He adds that organisations m
find wayvs to bujld trust betwe
employer and employee: “How ¢
evaluate people when I can't .
them? In formal terms, trust is
outcome of a series of henefic
transactions. You have to buil
culture of trust from work
together”

Although new legisiation
forcing organisations to ad
flexible working practices, th
are sound business reasons to g
cmployees more flexibil
QOrganisations which hi
embraced flexible working hi
found that it can cut costs
improve productivity, More img
tantly, it enables them to recr
staff frem a much broader sl
pool and relain staff. But (¢ d
mean a fundamental change
the relationship between stafy @
management, Both must learry
trust ecach other and focus
results rather than time spent
the office.
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How to engage your employees

A e eecrreceresmassresssmse

Ade Sodeinde, a 17-year-old
Nigerian, became famous last
week for making some of Britain's
trains run on time. Ms Sodeinde,
in her year working for Central
Trains before going to university,
solved the puzzle of why trains
leaving the depot ran late. She
found that the tracks in the depot
needed upgrading and were slow-
ing the trains’ journeys to their
starting platforms. Drivers and
conductors also had to wait before
boarding because of the time
taken for safety inspections and
cleaning. By refurbishing the
tracks and reorganising inspec-
tion and cleaning, Central was
able to eliminate the problem,
potentially saving itself £750,000
($1.37m) a vear in fines for late
running - and vastly reducing pas-
senger frustration and deilay.

Ms Sedeinde will no doubt be in
great demand when she gradu-
ates. But just how large, estab-
lished companies persuade
employees to put in that extra
effort is one of management's
great puzzles. Staff know where
the problems and opportunities lie
and there will always be employ-
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ees with ideas for new products or
better service. All it requires is for
them to speak up and for someone
to listen.

Most companies say they listen
to their people - but as managers
are often unhappy to have their
current strategies disrupted and
new ideas get trapped in corporate
bureaucracy, would-be innovators
become jaded, and cynical.

Yet there is a link between
engaged employees, satisfied cus-
tomers and corporate profitability,
according to a recent study by the
Forum for People Performance
Management & NMeasurement at
Northwestern University. The
Forum studied 100 US companies
to find out how engaged their staff
were and whether this had any
effect on corporate profitability
The Northwestern researchers
wanted to look at employees, such
as Ms Sodeinde, who did not deal
directly with customers. What
impact did their attitudes have on
the company's success? Well, the
results were clear. The companies
with the happiest and most
engaged employees had the most
satisfied, highest-spending cus-
tomers.

So how do you make employees

70

75

o0

o
W

95

more engaged and content? Roger
Martin, dean of the Rotman
School of Management at the
University of Toronto, argues that
people are happiest not only when
they are respected members of a
team they admire but when the
team and the company are
respected by the world outside,
Being part of a trusted, honest
group is an indispensable compo-
nent of employvee happiness and
engagement. So is establishing
ties with colleagues yvou respect,
When groups appear to be per-
forming, companies should hesi-
tate before disrupting them. The
vogue for forming new teams for
each task may work in companies
small enough for everyone to
know each other. When people
constantly have to establish new
links of trust, customers will
probably suffer. Companies
should think hard, too, before they
outsource the work of a function-
ing team. The company you out-
source Lo may be a happy, engaged
bunch, but I would not count on it.

From the Financial Times



Nasa’s exercise in managing risk

By Victora Gt

The US space agency grounded its
three remaining space shuttles
after Columbia disintegrated upon
re-entry to Earth's atmosphere in
s February 2003, killing the seven
crew members. Yet even today, sci-
entists are still divided over
whether the management culture
at Nasa has changed enough to
wensure the shuttle’'s safety.
Behavioural Science Technology,
the California-based consulting
group that works with other
industries such as railways on
15 safety issues, was hired 18 months
ago to help change the manage-
ment culture at the agency.
Nasa set out to improve employ-
ees’ relationships with supervi-
20 SOT'S to encourage dissent, empha-
sise teamwork and raise manage-
ment credibility, Although they
are still under pressure from bud-
gets and deadlines, Nasa man-
26 agers say they now take the time
to listen to concerns of engineers
and others on issues that may
compromise safety. BST measured
attitudes to safety and the work
10 environment in February 2004,
then again six months later, and
says the culture at Nasa has

changed. But although 40 per cent
of the managers surveyed said
they saw changes for the better,
only 8 per cent of workers said the
same,

James Wetherbee, a former
shuttle commander, has in recent
o months questioned whether the
culture at Nasa has changed
enough to make safety a priority.
And a report released last month
from George Washington
University says the pressures of
getting the shuttles back into
space leads the space agency to
make questionable safety deci-
sions. The study places the cur-
rent chances of a catastrophic fail.
ure on the shuttle at about one in
55 for every mission, Despite Nasa
spending nearly $2bn over the past
two yvears making safety improve-
ments to the shuttle, the risk
remains high enough to make any
astronaut's heart dance at take-off
and re-entry. In fact, the George
Washington researchers argue
6o that more money and effort

should be spent to come up with

an alternative to the space shut-
tles.

In the wake of the Columbia dis-

65 aster, an independent panel, the

Columbia Accident Investigation
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Board, was formed to investigate
the accident. Some of the findings
of the CAIB report were embar-
7o rassing for Nasa. Engineers had
expressed concern about the
falling debris, but their fears were
dismissed, The CAIB severely crit-
icised a lax safety culture at Nasa
75 as contributing to the disaster,
and issued a check-list of 15 points
to get the shuttles back up and
running.
Some critics believe Nasa
2a should be doing more to reduce
the number of manned missions.
Much of the cargo for the shuttle,
they argue, could be transported
robotically. Others have called for
85 the space agency to adopt a more
aggressive schedule in developing
a replacement for the shuttle. But
those are issues for the medium
term. In the coming weeks, getting
sa the shuttle safely into space and
back to Earth will be the priority,
and the world will be waiting with
bated breath to see if Discovery
can get off its launch pad without
g5 mishap.*

From the Financial Times

* In fact, the launch of Discovery was
successful.




Online shopping expected to grow
by 35% this year

Ll | A

Consutners are expected to spend
33 per cent more buying a host of
items from clothes to CDs online
this vear, taking total spending for
52005 to an estimated £19.6bn,
according to the Interactive Media
Retail Group. In its first annual
report, published today, IMRG
said it expected 4m more Britons
10 to shop online this year, taking the
total shoppers to 24m, more than
half the UK’s adult population.
The latest figures underline the
sharp growth of internet shop-
15 ping in the decade since 1994,
While internet shopping account.
ed for just £300m of retail sales in
1999, by 2004 consumers were
spending £14.5bn online, accord-
20 ing to IMRG.

Online shopping is also counter-
acting slupgish consumer spend-
ing on the high street. Houschold
expenditure grew by only 0.2 per

25 cent in the fourth quarter of 2004,
“For a sector to have grown from
scratch in ten years with very lit-
tle investment suggests that the
internet’s time has come,” said

30 James Roper, IMRG chief execu-
tive.

The larger retailing groups -
Kingfisher, Argos, Dixons, Tesco
and Boots - are spending money

35 on developing their internet offer-
ing, but many retail chains are not
investing in online shopping,
which in turn is allowing entrants
such as figleaves.com, which sells

4o underwear, and asos.com, the
clothing e-shop, to gain a foothold
in the market.

2004, the IMRG estimated
that the top 100 retailers in the UK

&5 spent just £100m on their internet
presence - and most of this came
from a handful of stores, But in
spite of the neglect from big retail-
ers, the growing popularity of

so online shopping looks set to con-

10

tinue as more people gain access
to the internet.
Figures out from 2004 from
QOfcom, the communications regu-
s5 lator, showed that more than 56
per cent of homes had internet
access, with a third of those hay-
ing a broadband connection, The
emergence of maobile commerce
6o technology could also mean that
people will be able to shop online
from their mobile phones.
IMRG said electrical and cloth-
ing goods were experiencing
65 strong growth online, with more
than £2bn of electrical goods sold
over the internet in 2004, Dixons,
the high street electrical retailer,
expects its online sales - currently
70 at £170m - to hit £1bn in the next
five years. Meanwhile, clothing is
another big expansion area, with
sales growing 37 per cent o £644m
in 2004.

From the Financial Times



Webhiker’s guide to galaxies

By David Bowen

One of the frustrations of people who
run large websites is that their efiorts
are often judged on superficial
criteria, It is always nice to win an

s award, but the sad truth is that
judges rarely have time 1o go inlo
sites in enough depth. So. what is
never analysed is whether the site
really functions properly and does

w0 what it is meant to do. This is not the
fault of the judges; it is because large
online presences are complex
beasts. You really have to get stuck
into them to see whether they are

15 coherent.

Few big organisations have just
one site - typically they have one at
the centre and a galaxy of others
covering countries, subsidiaries,

20 brands and other specialities. This
means we have 10 look both at the
way the central site works, and at the
way the galaxy spins around it (or
fails to).

25 There are always reasons why a
web presence has the structure it
does, but they are rarely simple -
usually a mix of historical accident,
lack of budget, decentralised

30 organisation, internal politics, the
whimsy of bosses, and any number
of other factors.

So here are three questions to ask
yourself to see just how coherent

35 your own presence is. First, is your
central site one coherent beast, or is
it made up of a group of vaguely
co-ordinated offerings? The US State
Department site, for example, looks

4o neat — with nice bold links across the
top, which are the same wherever
you are in the site. But it soon
becomes clear that it is a federation
of sites that have little in common.

55 Some areas have no links back to
the main site, and are not covered by
the same search engine.

Second and third, can visitors
easily get to your country, business
so and other sites, and can they get
back? Many people will find a
corporate site by writing in the name
of the company and adding *.com', or
by putting its name into Google. Now

55 you need to get them to the
information they need. A weli-
classified directory can do the trick,
but check out ICI (wwwici.com), with

its neat expandable “pilot’

6o mechanism, Or UBS {(www.ubs.com),
with its logical service finder. Or look
at Thyssen Krupp's Base
{base.thyssenkrupp.com), a highly
sophisticated search engine that lets

65 visitors find the relevant site or
information by product, customer
sector, location, subsidiary name, or
other criteria. The basic journey back
from an outlying site should be more

7a straightforward — a link to your home
page.

But can, say, a visilor to your
French site get direct to the central
investor area? If not, why not? Can a

75 jobseeker in Singapore look for
positions across your entire
erganisation? Is a journalist in Brazil
getting the right mix of local and
global news? Thought not, These are

3o the subtleties that may not win you
an award — but they will make your
site work better. That is good for your
organisation, its customers and other
stakeholders. And of course, for your

as job.

From the Financial Times

I/IHCprKHI/IH IO BBINTOJTHCHHU IO

CryneHTy BblIaeTCs TEKCT JJIs YTEHHUs, epeBosia U pedeprpoBanus. Bpemst MOArOTOBKU K OTBETY COCTaBIISET
30 muH. [lanee cTyaeHT yuTaeT pparMeHT TEKCTa BCIIyX, 3aUUTHIBAET MEPEBOJ U peepupyeT TEKCT. Y CTHBIN
OIIpOC ITPOBOAMTCA 2 pa3a 3a Kypc B KOHIIE IPOXO0XKIECHUS KaKI0ro pas3zaena. Bo Bpems yCTHOro omnpoca CTyIeHT

AOJIKCH OTBECTUTH HAa BCC BOITPOCHI MPCIIOJaBaTCIIA IO TEMCE. BpeMﬂ OTBETa COCTABIISICT 5 MUHYT.

Kpurepun onenuBanus:

MakcuMalnbHOE KOJIUYECTBO 63.JIJ'IOB, KOTOPOC CTYACHT MOXKET Ha6paTL — 50 6amnoB (33. 1 KYpPC BBIIIOJIHACTCA

pedepupoBaHue IBYX TEKCTOB, 3a 1 TeKCcT — 25 Gayion).

e 20-25 6. — KOMMYHUKATHBHBIC 33]]a91 BHIMIOJTHCHBI TOJHOCTBIO, WCIOJB30BAHHBIN CIOBAPHBINA 3ariac,
rpaMMaTHYeCKHe CTPYKTYpPHI, PoHEeTHIecKoe 0(hOpMIIEHUE BHICKA3BIBAHUS COOTBETCTBYET OCTABICHHOU

3a1aue;
e 15-19 6. -

KOMMYHUKATUBHBIE 3a/1a4d BBIIIOJIHEHBl YaCTUYHO, UCIIOJIIB30BAHHBIN CIOBApHBIN 3armac,
rpaMMaTHYeCKHe CTPYKTYpPHhI, PoHEeTHYECKOE O(hOPMIIEHUE BHICKA3bIBAHUS COOTBETCTBYET OCTABICHHON

3aaadc, HeOOoIbIINE HapyHICHUA UCTI0JIb30BaHUA CPCACTB JIOTUYIECKOM CBA3HU,

. 5-14 6. — KOMMYHHKATHUBHBIC 3ada4d BBIIIOJHCHBI HE ITOJIHOCTBIO, HMCIIOJIB30BaH Ol"p&HPI‘-IGHHBIfI
CJ'IOBapHHﬁ 3amnac, rpaMMaTH4YCCKUC CTPYKTYPBI U (1)OHCTI/I‘-ICCKOC O(I)OpMJ'ICHI/IC BBICKa3bIBaHUA HUMCIOT

HeOOoJIbIINE HApYIICHHUS;

e 0-460.- KOMMYHUKATHUBHBIC 3a/1a4X HC BLIITOJIHCHBI, HAJIUIUC PPY6BIX

OIIOOK B OTBCTEC, HCIIOHUMAHHUE CYIITHOCTHU HU3JIaracMoro BOImpoca, HCyMCHHEC ITPUMCHATE 3HAHUA Ha IPAKTHUKE,

HCYBCPCHHOCTb U HECTOUYHOCTb OTBCTOB HA JOIIOJHUTCIIBHBIC 1 HABOAAIIUC BOIIPOCHI

TeMbl 10KJIA10B € Mpe3eHTanuel

1o qucuuruiiHe_IHOCTpAHHBIN si3bIK NPodecCHOHANBLHOIO




O0IIEHNSA(AHTITHHCKHN)

1. KommyHukarusi B OuzHece.
2. Kapbepa
3. Konkypennus
4. Poccuiickas © MeXIyHapOaHasi TOPTOBIIA.
5. OCHOBBHI yCIIEIIHOTO OU3HECa
6. DKOHOMHYECKHE TTOKA3ATENIH MPEATIPUITHS
7. CocTaBiieHre TOA0BOTO OTYETA
8. BaHKPOTCTBO MpeANpHUATUS
9. [InanupoBaHue MPOU3BOJCTBA
10. VYpaBiieHue nepcoHagoM
HNHcTpykuus no BbINOJTHEHHIO
CTyneHT roTOBHT 2 AOKJIaJa B TSYCHUU ceMecTpa. MeToIMYecKue pEKOMEH IalluY 110 HAIIMCAHUIO U TPEOOBAHUS
K 0()OPMJICHHIO COJEPIKATCS B MPUIIOKECHHUH 2
Kputepuu oneHuBanus:
MakcumanbHoe KosnuecTBo S0 6ayioB (1o 25 6aioB 3a Kax bl JOKJIaT)

e 20-2506.- wusnoxxeHHBIH MaTepual (aKTUIECKH BEPEH, MPUCYTCTBYET HATHUNE
rI1yOOKUX MCYEPIBIBAIOIINX 3HAHUN TI0 TOJTOTOBIEHHOMY BOIIPOCY, B TOM YHCIIE
OOIIMpPHBIEC 3HAHHS B I[EJIOM 110 TUCIHIUIMHE, TPAMOTHOE U JIOTHYECKH CTPOMHOE
M3TI0’KEHUE MaTepuana, HIMPOKOE UCIOIb30BAHUE HE TOJILKO OCHOBHOM, HO U
JOTIOJIHUTEIBHOM JINTEPaTypHI;
e 15-19 6amioB - U3JI0KEHHBIN MaTepHUal BepeH, HATMYUE MOJHBIX 3HAaHUI B 00beMe
MIPOMICHHON MPOTPaMMBI 110 MOATOTOBICHHOMY BOIIPOCY; TPAMOTHOE U JIOTUYECKH
CTpOWHOE W3JIOKEHHE MaTepHuaia, IIMPOKOe HCIOJIb30BAHWE OCHOBHOM
JTUTEPaATYpPHI;
e 5-14 0. — U3NOXKEHHBIM Marepuana BEpEH, HAIWYHE TBEPJbIX 3HAHUN B 00bEME
MIPOMCHHON MPOTrPaMMBI 1O OJITOTOBIEHHOMY BOTIPOCY; M3JI0KEHHE MaTepuana ¢
OTACTHHBIMH OIIMOKaMH, YBEPEHHO HCIPABICHHBIMH HCIIOJIB30BAaHHE OCHOBHOM
JTUTEPATYPHI;
Menee 4 6. — pabota He cBs3aHa ¢ BHIOpaHHOH TeMoil, Hamuuue rpyObIX OMMOOK, HEMOHUMAaHUE CYLIHOCTH
M3JIaraeéMoro BOIpoca.

3 Meroanyeckne MaTepuabl, ONpeAesONe NPOueAyPbl OLCHUBAHUS 3HAHMI, YMEHUH, HABBIKOB H
(1J1M) oNbITA AeATeJTbHOCTH, XaPAKTEPU3YIOIIUX 3TAaNbl (POPMHPOBAHUS KOMIIETEHIIUH

[Tpoueaypsl OLIEHHBAHUS BKJIIOYAIOT B ¢€0s TEKYLIUI KOHTPOJIb M IPOMEKYTOUHYIO aTTECTALIUIO.
Texkymuil KOHTPOJIb YCIIEBAEMOCTH IIPOBOAUTCS C UCIIOIB30BAHUEM OLICHOYHBIX CPEICTB, IIPEACTABICHHBIX B
.2 JaHHOTO MpWIOXKEHHs. Pe3ynpTaThl TEKYIIEro KOHTPOJSI JOBOJSATCS 1O CBEIEHUS CTYAECHTOB [0
IIPOMEKYTOUHOHN aTTECTAllUU.

IIpomexyTouHasi arrecrauusi NpoBoauTcs B (GopMe 3aueTa. 3adyeT MPOBOJUTCS MO OKOHYAHUU
TEOPETUYECKOr0 00y4eHHUs 10 Hayajla MPOMEKYTOUYHOM arTecTanuu B popMe cobeceoBaHuUs M0 PO IEHHBIM
TEMaM.

Ipuaoxenue 2
METOAUYECKHUE YKA3AHUS IO OCBOEHUIO JUCHUITJIMHBI

Y4eOHBIM MJIaHOM MPEAYCMOTPEHBI CIIEYIOIINE BUIbI 3aHSITHIA:

- IPAKTUYECKUE 3aHATHSL.

B xone mpakTHUecKHuX 3aHATUN yrIIyOJISIOTCS U 3aKpeIUIsioTCsA 3HaHUS CTYIEHTOB IO PSAYy BOIPOCOB,
pa3BUBAIOTCS] HABBIKM YCTHOM M MMCbMEHHOM pEYM Ha HHOCTPAHHOM SI3BIKE.

[Tpu moAroToBKe K MPAKTUYECKUM 3aHATUSAM KaXIbIi CTYACHT JOJDKEH:

— U3Y4YUTh PEKOMEHJIOBAHHYIO YUEOHYIO JIUTEPATYPY;

— HOJrOTOBUTH OTBETHI HA BCE BOIMPOCHI 110 U3y4aeMOil TeMe;



—UCbMEHHO BBINOJIHUTH JOMAIlIHEE 3a/JaHhe, PEKOMEHJIOBAaHHbIE MpPENoJaBaTeieM INpH H3YYCHUU
KQKIOU TEMEL.

I[To cormacoBaHuIO ¢ TpernoaBaTeNeM CTYIEHT MOXKET MOArOTOBUTH JOKJIAJ MM COOOIIEHUE TI0 TeMe
3aHATUS. B mpouecce MOArOTOBKM K MPAKTHUUECKUM 3aHATHUAM CTYAEHTBI MOTYT BOCIOJIb30BaThCS
KOHCYJIbTAllUSIMU MPEI01aBaTENsL.

Bomnpocsl, He paccMOTpeHHbIE Ha IPAKTUYECKUX 3aHATHUAX, JOJKHBI ObITh M3yUYEHbI CTYIEHTAMU B X0J1€
caMocTosITeNbHON paboThl. KOHTpONb  caMOCTOATENbHOM paboTHI CTYACHTOB HaJl yueOHOH MporpaMMoi Kypcea
OCYILLIECTBIISICTCA B XOJ€ 3aHATUI METOAOM YCTHOIO OIpoca MM IOCPEICTBOM TecTHpoBaHUsA. B xoze
CaMOCTOSITENIbHONW ~ pabOThl  KaXIblii CTYyIEHT o00sf3aH MPOYMTaTh OCHOBHYI0O M IO BO3MOXXHOCTHU
JONOJHUTENbHYIO  JINTEpaTypy IO M3y4aeMoil TeMe, BbINMCATh OIPEJCNICHUS] OCHOBHBIX IOHATHI;
3aKOHCIIEKTUPOBAaThb OCHOBHOE COJIEP)KAHUE; BBINMCATH KJIKOYEBBIE CJIOBA; BBINOJIHUTH 33aJaHUS-OPUEHTUPHI B
Ipolecce YTEHUs1 pEKOMEHyeMOI0 MaTepuraa, IpoaHaIM3UpOBaTh IPE3EHTALIMOHHbII MaTepHral, OCyILECTBUTh
0000111eHrEe, CPABHUTH C PaHEe U3YYCHHBIM MAaTEPHAIOM, BBIJCIUTH HOBOE.

[lpy peanuzanuu pa3aUyuHBIX BUAOB Y4eOHOH pPabOThl MCIOJB3YKOTCS pa3HOOOpa3Hble (B T.U.
MHTEPAKTUBHbBIE) METO/IbI O0yUYEHUS], B YACTHOCTH:

- UHTEpaKTUBHAs JJOCKa JJIs IOATOTOBKU U IIPOBEAECHUS MPAKTUUECKUX 3aHATHI.

IloaroroBka AokJjIaza ¢ npe3eHTanueit

OpHoil w3 QopM CcaMOCTOSTENBbHONW JEATENbHOCTH CTYAEHTA SBJSETCA HAlMCaHWE JIOKJIAJIOB.
BeimonHeHue Takux BUIOB padOT CIOCOOCTBYET (OPMHPOBAHHUIO y CTYJCHTAa HABBIKOB CaMOCTOSATEIBHOM
Hay4YHOH JeATEeIbHOCTH, IOBBILICHUIO €r0 TEOPEeTHYECKOM M NpodecCHOHATBHOM MOATOTOBKH, Jy4llIeMy
YCBOGHHIO Y4eOHOT'O MaTepHaa.

TeMbl JOKIAJ0B ONPEAEISIOTCS IpernojaBaTesieM B COOTBETCTBMM C IPOrpaMMOM JTUCLMITIMHBIL.
Konkperu3zamus TeMbl MOXKET OBITh ClIeNIaHa CTYICHTOM CaMOCTOSITEIBHO.

Crnenyer akueHTHpPOBAaTh BHUMAaHHUE CTYAECHTOB Ha TOM, 4TO (pOpPMYJIMPOBKA TeMbl (Ha3BaHUs) pabOThI
JIOJKHA OBITh:

— sicHol 1o popme (He copepxaTh HEYA0O0UNTaeMbIX U (hpa3 ABOMHOTO TOJIKOBAHMS);

— cojepXkaTb KJIIOUEBBIE CJI0BA, KOTOPbIE PEIPE3EHTUPYIOT UCCIIEI0BATENLCKYIO paboTy;

—  OBITh KOHKPETHOH (HE co/iep’KaTh HEONPEIEICHHBIX CJIOB «HEKOTOPBIEY, «OCOObIE» U T.1.);

— cojepxaTh B ce0e IeCTBUTEIbHYIO 3a/1a4y;

~  OBITh KOMITAKTHOM.

BoiOpaB Temy, HeoOXoAMMO MOA00paTh COOTBETCTBYIOIIMN HWH(POPMAIMOHHBIN, CTaTUCTUYECKUIN
MaTepual M MpPOBECTH €ro IpeaBapuTeNbHbli aHanu3. K Hambonee NOCTYNHBIM HMCTOYHHMKAM JIUTEPATyphI
OTHOCSTCS (POHBI OUOIMOTEKH, a TaK K€ MOTYT UCIIOJIb30BATHCS SJIEKTPOHHBIE HCTOYHUKU HH(POpMaIUH (B TOM
yucne u MIHTepHeT).

BaxupiM TpeOoBaHMEM, MPEIBSIBIIEMbIM K HAIMMCAHUIO JOKJIAIOB HAa AHTJIMHCKOM SI3BIKE, SIBISETCS
IPaMOTHOCTh, CTUJIMCTUYECKAS aJICKBATHOCTD, CO/ICPKATEIBHOCTD (MIOJTHOTA OTPAKEHHS ¥ PACKPBITHS TEMBI).

Jlokitag 1oy KeH BKIIIOUATh TAaKOW 3JIEMEHT KaK BBIBOJIbI, [TOJIyUE€HHBIE CTYJIEHTOM B pe3yJIbTaTe paboThl C
MCTOYHHKAMU UH()OPMAIUH.

Jlokitagpl MpenCTaBisIOTCS CTPOrO B OINpeAesieHHoe IpaduKoM ydyeOHOro Impolecca BpeMsl M HX
BBINOJIHEHHE ABISETCA 0053aTENIbHBIM YCIOBUEM JUIsl IOMyCKa K IPOMEXYTOYHOMY KOHTPOJIIO.

[Mpesenrarust (B Power Point) npeacrasisier co00il myOIuyHOE BBHICTYIUIEHHE HA HHOCTPAHHOM SI3BIKE,
OPHEHTUPOBAHHOE Ha O3HAKOMJICHHME, YOeXJeHHe CiyllaTelied IO0 ONpeAeleHHOM Teme-mpolieMe.
ObecrieunBaeT BU3YalbHO-KOMMYHHUKATHUBHYIO TOJAEPKKY YCTHOTO BBICTYIUIEHMS, CIIOCOOCTBYET €ro
3G HEKTUBHOCTH U PE3YJIbTATUBHOCTH.

KauecTBeHHast mpe3eHTaus 3aBUCUT OT CJIEIYIOIINX TapaMeTPOB:

- TIOCTQHOBKH TEMBI, II€JIH U TJIaHA BBICTYIICHHS,

—  OIpelereHHsl MPOIOJKUTENLHOCTH MTPEICTaBICHHs MaTepHaa;

- ydyeTa 0COOCHHOCTEH ayAMTOpPUH, aPECHOCTH MaTepHaa;

- MHTEPaKTUBHBIX ACHCTBUI BHICTYNAIOUIETO (BKJIIOUYEHHE B 00CYKECHHUE CylaTenei);

— MaHephl NPEICTaBICHUS TNPE3CHTAlMU: COOJIOJACHUE 3PUTEIIBHOTO KOHTAaKTa C ayJauTopuei,
BBIPA3UTEILHOCTD, JKECTUKYIISIHS, TEJIOABIKEHHS,

- HaJIW4Ms WUTIOCTPAUi (He Mmeperpykarumx n300paxaeMoe Ha 3KpaHe), KIIOUEBBIX CIIOB,

- HYXXHOI0 1o100pa IIBETOBON T'aMMBblI;

- HCHOJb30BAaHHUS YKA3KH.

[IpenogaBatens AOTKEH PEKOMEHI0BATh CTY/I€HTaM

- HE YUTaTh HalMCAaHHOE Ha HKPAHE;

- 00d3aTenbHO HEOIHOKPATHO OCYIECTBUTH IPEACTABICHUE IPE3EHTALUH I0Ma;



- MpeaycMOTPETh MPOOJIEMHBIE, CIIOKHBIC ISl TOHUMAaHUs (parMEeHThl U IPOKOMMEHTHPOBATH HX;
- IpeIBUAETH BO3MOJKHBIE BOINPOCHI, KOTOpbIE MOTYT OBITh 33JaHbl 10 XOAY M B pE3yJIbTaTe
IIPEbSABICHUS PE3EHTALUH.



