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1. HEJIX OCBOEHUA JTUCHUTIINHBI

1.1|OcHOBHOI LEeNBbIO TIPENOAABAHMS JUCHUAILIHHBI «VIHOCTPaHHBIN SI3BIK IPO(YECCHOHAIBHOTO OOIICHHS ISl MATHCTPOB SIBIISCTCS
(hopMupOBaHHE HHOA3BIYHOW KOMMYHHKATHBHON KOMIIETSHIINH, TO3BOJISIONICH UCIIOh30BaTh MHOCTPAHHBIHN S3bIK B IPOIECCEe
YCTHOTO U MMMCHbMEHHOTO JIEJIOBOTO OOIIEHHS Ha YPOBHE, o0ecnieunBaroieM 3¢ HeKTHBHYIO NMPO(ECCUOHATBHYIO JeSTEIbHOCTS.
[MpakTH4ecKoe BIaJJCHUEe HHOCTPAHHBIM SI3BIKOM MPEANOoJaraeT BIaJeHHe METOAAMH U CIIOCO0aMK OU3HEeC-KOMMYHHKAIH,
6usHec-koppecnonaeHImuH. L{enp 00ydeH s MarHCTPOB HHOCTPAHHOMY SI3BIKY 3aK/IF0YACTCS B IPHOOPETCHUH H TAlIbHEHIIIEM
Pa3BUTHU MPOPECCHOHANBHON HHOSI3BIYHON KOMITETEHIINH, HEOOXOJUMBION TSt 3()(HEKTUBHOTO MEKINIHOCTHOTO JICIIOBOTO
0O0IIIeHHsI ¢ MPUMEHEHHEM PO(EeCCHOHATBHBIX A3BIKOBBIX OPM U CPEICTB.

2. TPEBOBAHUA K PE3YJBbTATAM OCBOEHUA JUCITUIIJIMHBI

YK-4:Cnoco0eH npuMeHATH COBpeMeHHble KOMMYHMKATHBHBIE TEXHOJIOTHH, B TOM YHcJ/ie HA HHOCTPaHHOM(bIX) fA3bIKe(aX), 1JIs
aKaJeMH4YeCKOro U NpogeccuoHaJIbLHOr0 B3auMOAeCTBUS

B pe3y/bTaTe 0CBOCHUS JUCHHMILIMHBI 00Y4AIOLIMIiCS 10JKeH

3HaTh:

-YHOTPEOUTENILHYIO JIGKCUKY HHOCTPAaHHOTO sI3bIKa B 00beMe, He0OX0AUMOM JIJIsl OOLICHUS, YTCHUS U TIEPEBOIa MHOSA3BIYHBIX TEKCTOB
npodeccnoHanbHON HANPaBICHHOCTH;

- IGKCUYECKHE M TPaMMAaTHYECKUE CTPYKTYPhI H3y4aeMOTO S3bIKa; MPaBHUiIa YTEHUS U CIIOBOOOPa30BaHUS;

- mpaBwiIa 0HOPMIIEHHS YCTHOW MOHOJIOTHIECKON M THATIOTMIECKON PeUH;

- 3HATh 3aKOHOMEPHOCTH JICIIOBO# YCTHOU M MHChbMEHHOW KOMMYHHKAIIMH HA HHOCTPAHHOM sI3bIKe(COOTHECEHO ¢ nHankaropom YK- 4.1)

YMmeTn:

- CHCTEMHO aHAITM3UPOBaTh HH(POPMAIIHIO U BRIOUPATh 00pa3oBaTebHbIC KOHICTIIHHT;

- IPUMEHSITH METOJIBI ¥ CIIOCOOBI ICIIOBOTO OOIICHUS JJIsI HHTEJUIEKTYAIbHOTO PAa3BUTHS, IOBBIIICHUS KYJILTYPHOTO YPOBHSI,
npo(hecCHOHATBEHON KOMITIETEHTHOCTH;

- UCTIOJIb30BaTh TEOPETHUESCKUE 3HAHUS ISl TCHEPAIMU HOBBIX HjICii- BOCTIPHHUMATH CMBICTIOBYIO CTPYKTYPY TEKCTa; BBIIEIATD TIaBHYIO U
BTOPOCTENEHHYIO HH()OPMALIHIO;

- IPUMEHSITh 3HAHHS HHOCTPAHHOTO SI3bIKA JIJIsl OCYIISCTBICHUSI MEXIIUYHOCTHOTO U MPO(ECCHOHATBHOTO OOIICHHUS;

- YUTATh JIUTEPATYPY MO CIICHUATBHOCTH, aHATU3UPOBATH IOIYICHHYIO HH)OPMALIHIO;

- IEPEeBOIUTH NPOQECCHOHANIEHBIE TEKCTHI (0e3 coBaps);

- COCTABJIATh HAay4HBIC TEKCTHI HA HHOCTPAHHOM SI3BIK(COOTHECEHO ¢ nHAnKaropom YK-4.2)

Baagertn:

- HaBbIKaMH ITyOJIMYHOM peuu, apryMEHTAaIUH, BeACHHUS AUCKYCCHUH; HaBbIKAMU MUCbMEHHOHN peul;

- cmocobamMy OpUEHTHPOBAHUS B UICTOYHUKAX HHpOpManuu ()KypHaIIBI, CaiiThl, 00pa3oBaTeIbHBIC TOPTANBI U T.1I.);

- OCHOBHBIMHU HaBBIKAMHU M3BJICUCHUS ITIABHOW U BTOPOCTENIEHHON MH(OpMaLUH;

- HaBBIKAMH NIPUOOPETEHNS, UCTIONB30BaHUS U OOHOBJICHUS TYMaHUTapHbIX, 3HAHUH;

- HaBBIKAMH BBIPAXXECHUS MBICIEH 1 COOCTBEHHOTO MHEHHS B MEXXJIMYHOCTHOM U JIETIOBOM OOIEHUH HAa HHOCTPAHHOM SI3BIKE;

- HaBBIKaMH [JICJIOBOI MMCbMEHHOW M YCTHOU pedyr Ha MHOCTPAHHOM SI3bIKE;

- HaBBIKAMH U3BJICUYEHUS HEOOXOJUMON UH(OPMALIUH U3 OPUTUHATBHOIO TEKCTA SKOHOMHUECKOTO XapaKTIepa;

- HaBBIKAMH COCTABJICHHS KPATKHX TEKCTOB CIICLHATN3NPOBAHHOIO XapaKTepa, aHHOTAalNi(COOTHECEHO ¢ HHIuKaTopoM YK-4.3)

3. CTPYKTYPA U COAEP)KAHUE JUCIUIIJINHbBI

Kon HaumeHnoBanmue pa3jiesioB U TeM /BH 3aHATHS/ Cemectp / | Yacos Kommneren- Jlutepatypa
| 3aHATHS Kvpc 1000
Pazgen 1. «KomMMyHuKauus 1 Me:KIyHAPOAHbII
MapKeTHHI»
11 1.1. 1 2 YK-4 JIL.1JI11.2 J11.3
Jlexcndeckue eqUHUIIBI: BUABI KOMMYHUKaIuu. PazsTie JI1.4J12.1 J12.2

HaBBIKOB ayMpoBaHus.Pa3BuTHE HABBIKOB aHAJIUTUYECKOTO
qTeHHs: "DIEKTPOHHOE THCHMO KakK (popMa NeToBOM
KoMMyHHKauuu'". Hamucanue npocToro 1e10BOro NuchbMa.

Mp/
1.2 1.2 Jlekcuueckue eqUHUIIBI: MapKETHHT. Pa3BUTHE HAaBBEIKOB 1 2 VK-4 JI1.1 J11.2 J11.3
aynuposaHus "Kak BBIHTH Ha MEXyHapOIHBIN PBIHOK". JI1.4J712.1 J12.2

CIoXHBIE CYIeCTBUTENbHBIC. Pa3BUTHE HABBIKOB TOBOPEHHS
"Co3nanue riobansHoro Openaa” /Tlp/




1.3 Tema: Komannuposka. [Ipudactue mpoieamnero BpeMeHH. YK-4 JIL.1JI1.2 J11.3
Hacrosiee cosepiiieHHOE BpeMs. JI1.4J12.1 J12.2
Poccuiickas 3apyOexxHas Toprosis. [Ipoctoe Oyaymiee Bpemsi.

/Cp/

1.4 UreHue: pa3BUTHE HABBIKOB aHAIU3a U pedepupoBaHus YK-4 JI1.1J11.2J11.3
WHOCTPAHHOTO TEKCTa JI1.4J12.1 JI2.2
I'pammarika: Pa3BuTrE HABBIKOB yIIOTPEOICHUS
TrpaMMaTHYECKHUX CTPYKTYP BPEMEH aHTIMHCKOTO TJIaroya B
YCTHOH M MUCBMEHHOW peun
/Cp/

Pazngen 2. «CraHoBJjieHHE 1€I0BbIX CBSI3el U CTPaTerHu
ycnexa»

2.1 2.1 Jlekcu4eckue eTUHMIIBL: PA3SHOBUIHOCTH JACIOBBIX YK-4 JI1.1J11.2 J11.3
B3aUMOOTHOILIEHNH. Pa3BUTHE HaBBIKOB TOBOPEHHS JI1.4J12.1 J12.2
"IIpoBenenue nmeperoBopoB". PazBuTne HaBBIKOB
aynuposanus "JlenoBoe maptaepctBo” /Cp/

2.2 2.2 Pa3BuTHe HABBIKOB M3BIICUCHHS HHPOPMAIIUH U3 TEKCTa YK-4 JI1.1J11.2 J11.3
"ITyTs k ycnexy Kapnoca Cnuma". Ilpedukcanbaoe JI1.4J12.1 J12.2
cnoBooOpazoBaHue. Pa3BuTre HaBLIKOB roBopeHus "Beyenue
neperosopos" /Cp/

2.3 Tema: [lenoBele Ha3HAYEHMSI. DKBHBAIEHTHI MOJAIBHBIX YK-4 JI1.1J11.2 J11.3
riarosos to beable to, to have to.Konctpykiuu as ... as, not so JI1.4J12.1 J12.2
... as. besnuunsle rnaronsl. Yip. 1-8,Ymp. 3-7. /Cp/

2.4 Tema: B oduce. MonansHbie ritaronsl can, may, must.Ilpsmoe VK-4 JI1.1 J11.2 J11.3
U KOCBeHHOE JonoiaHeHne. O0CTOATEILCTBO LEH, JI1.4J12.1 J12.2
BBIpa)KEHHOE HHOUHUTHBOM. YTp. 6-14. /Cp/

2.5 TloaroroBka JOKIAI0B IO MPOiaeHHBIM TeMaM B Microsoft VK-4 JI1.1J11.2 J11.3
Office JI1.4J12.1 J12.2
/Cp/

2.6 /3auér/ YK-4 JI1.1J11.2J11.3

JI1.4J12.1 J12.2
Pa3nen 3. "3ansitocTh U pucku"

3.1 3.1 Jlekcudeckue equHUIIBL: TPYAOyCTPOUCTBO, MOTHBAIINS YK-4 JIT.1J11.2 J11.3
yCIIEHIHOH paboThl. Pa3BuTHE HaBBIKOB ayaAUpOBaHUs " JI1.4J12.1 J12.2
OcHoBHI ycriemHoro 6u3Heca". Pa3BuTHE HABBIKOB TOBOPEHHS
:" TTonOop nepconana Ha kiatoueBbie nozuuu'. /TIp/

3.2 3.2. Jlekcndeckuie eJMHAIBI : PUCKU BEACHUS OM3HECA. THUIIBI VK-4 JI1.1 J11.2 JI1.3
PHUCKOB, KpU3UCHBIE CUTyalluu. Pa3BuTue HaBBIKOB JI1.4J712.1 J12.2
aynupoBanus " YropaeneHue puckamu. Kax Beridtu u3
KpHU3HCHOM cuTyauuu". Pa3BuTre HaBbIKOB aHAIUTUUECKOTO
yTeHus TekcTa " IHTepHallMOHANIN3ALNS - PUCK HITH HOBBIE
Bo3moxHoctu." /TIp/

3.3 Tema : Paboune BzaumootHomenusi. CobeceioBaHuE MPH YK-4 JI1.1J11.2 J11.3
ycTpoiictBe Ha pabdoty. CrpagarensHbIi 3anor. Ymp. 1-4. JI1.4J12.1 J12.2
Bpemennsbie popMmsbl cTpagarensHoro 3anora. Ymp. 1-7.

CydduxcanbHoe ciioBooOpa3oBaHHe.
CobecenoBanue 1mpu ycTpoiicTse Ha padoty. /Cp/

3.4 Tema: CtpaxoBaHue OU3HECa OT PUCKOB. CTPaxXoBasi MOJIUTHKA VK-4 JIT.1 J11.2 J11.3
kommaHuu. Hapeuwus. JI1.4J12.1 J12.2
Hapeuns B anrnuiickoMm si3eike. OOpa3oBaHUe aHINIMHCKUX
Hapeunii. CteneHn cpaBHeHus. Ymp. 5-9. /Cp/

Paznen 4. "CTuiim MeHeKMEHTA M CIIOCOOBI
npusJjedenne puHancupopanus'

4.1 4.1. Jlexcuueckue eauuunbl: CTHIN MEHEKMEHTa. Pa3Butue VK-4 JI1.1 J11.2 JI1.3
HaBBHIKOB ayaupoBaHus "KitoueBsle (paKTOpPhI yCIEIIHOTO JI1.4J12.1 J12.2

MeHeKMeHTa ". Pa3BUTHE HABBIKOB aHAIMTUYECKOTO UTCHUSL:
"[Ipenmy1miecTBa U HENOCTATKU PA3IUUHBIX CTHIICH
MeHeprkMenTa". /Cp/




4.2 4.2. Jlexcuueckue eqununsl: Ilpusneyenue hUHAHCUPOBAHMUS. 2 4 VK-4 JI1.1J11.2J11.3
VYnpasnenue puHaHcamu. Pa3BuTrHe HABBIKOB TOBOpEeHNUs " JI1.4J12.1 J12.2
Kaxwe crioco0b! npuBiIedeHUs (GHHAHCOB JUIS BEACHUS
MaJioro Ou3Heca IoCTyIHbI B Hatreld crpane?” /Cp/

4.3 Tema:Pabota B komanze. COBETHI KaK JIydllle OpraHU30BaTh 2 4 YK-4 JI1.1J11.2J11.3
paboty B koMaH/ie. MoanbHbIe TIaroisl. Y norpeoieHue JI1.4712.1 J12.2
MO/JIaJIbHBIX TJIar0JIOB ¢ MEPHEKTHBIM HHPUHUTHBOM.

VYup. 1-5 /Cp/

4.4 UreHue: pa3BUTHE HABBIKOB aHHOTUPOBAHHUS 1 2 4 YK-4 JIL.1J11.2 J11.3
pedepupoBaHUs HHOCTPAHHOTO TEKCTa. JI1.4J12.1 J12.2
I'pamMmaTuka: pa3BUTHE HABBIKOB YIIOTPEOICHNUS
rpaMMaTHYECKHUX CTPYKTYP BpPEMEH aHIIIMHCKOTO TJIaroia B
JeHCTBUTEIEHOM M CTPAIaTeIIbBHOM 3aJI0TaX B YCTHOM 1
nucbMeHHo# peun /Cp/

4.5 IMoaroroBka JOKIAI0B MO TpoiiaeHHsIM TeMaM B Microsoft 2 4 VK-4 JI1.1J11.2 J11.3
Office JI1.4712.1 J12.2
/Cp/

4.6 /3auér/ 2 4 YK-4 JI1.1J11.2J11.3

JI1.4712.1 J12.2

4. POHJ OOEHOYHBIX CPEJACTB

CtpykTypa u cojepkanue (oHIa OLEHOYHBIX CPEACTB JUIS IPOBEACHNUS TEKYIISH 1 MPOMEXYTOYHOH aTTECTAI[UU PECTaBICHEI B
IMpunoxenuu 1 x paboueil mporpaMMe JUCIUIUINHEL.

5. YYHEBHO-METOANYECKOE U THOOPMAIIMOHHOE OBECIIEYEHHUE JUCHUIIINHBI

5.1. OcHoBHas TUTEpPaTypa

ABTODBI, COCTaBUTETHN 3arnaBue H3paTenscTBO, IO Konuu-Bo
JI1.1  |Myprasuna 3. M., English for Professional Communication: o Kasanb: Kazanckuii mayuno | https://biblioclub.ru/inde
Awmuposa . T, TUCIUILTHHE «THOCTpaHHBIHN S3BIKY: yIeOHOE -HCCIIEIOBATEBCKU I x.php?
A6nymmn U. 111, nocooue TEeXHOJIOMYECKU page=book&id=259048
Ceicoes B. A. yrusepcuter (KHATY), HEOTPaHWIEHHBIN JOCTYTI
2012 JUISL 3apETHCTPUPOBAHHBIX
oJib30BaTenei
JI1.2  |HImunens E. A. JunakTHdaeckue MaTepralsl s camocTosTensHol  (Cankr-IletepOypr: https://biblioclub.ru/inde
pab6ots! o Kypcy «Business Englishy («enooi WHCTUTYT crenranbHOR x.php?
AHTITUHACKHI ﬂSLIK»)Z y‘IC6HOC rnmocobune MEJAarOrUKH M IICHXOJIOTHH, page:book&ld:438772
2015 HEOTpaHHYEHHBIH T0CTYI
JUISL 3apEerUCTPUPOBAHHBIX
noJb30BaTeneh
JI1.3 |Anucumosna, A. T. English for Business Communication: y1e6noe Kpacuonap: FOxHb1#1 http://www.iprbookshop.
MocoOue MO JACTOBOMY aHIIIMHCKOMY SI3BIKY IS WHCTUTYT MEHEIDKMEHTA, ru/25955.html
CTYZIEHTOB, 00YYaIOIMXCsl 110 HAITPABICHUSIM 2013 HEOrPaHUYEHHBIN JOCTYII
«9KOHOMHK2», KMEHEIDKMEHT» JUISL 3apEerUCTPUPOBAHHBIX
noJbp30BaTeneh
JI1.4 |Jlykuna, JI. B. Kypc anrmmiickoro s3bika 111 Maructpantos. English|Bopouesx: Boponexckuit http://www.iprbookshop.
Masters Course: yue6Hoe nocobue /71l MaruCTPaHTOB|rocyJapCTBEHHBIH ru/55003.html
M0 Pa3BUTHIO U COBEPUICHCTBOBAHMIO OOILIUX U apXUTEKTYPHO- HEOTPAHUYEHHBIN AOCTYI
NPEIMETHBIX (1€I0BOM aHITIMHCKHIA A3BIK) CTPOUTENBHEIH VIS 3aPEruCTPUPOBAHHBIX
KOMIIETEHIIUH yauepcutet, ObC ACB noJb30BaTenen
b b
2014
5.2. lonoiHUTeIbHAS JIUTEpaTypa
ABTOpBI, COCTaBUTENN 3arnaBue WznarenscTBO, roj Konunu-o
JI2.1 |Ykpaunen U. A. WHOCTpaHHBIH A3bIK (aHTITHICKHIT) B Mocksa: Poccuiickmii https://biblioclub.ru/inde
po(eCCHOHANBHO IeATeNbHOCTH: yIeOHO- rOCyJapCTBEHHBIN x.php?

METOIMUYECKOE ITocobue

YHHUBEPCUTET NPaBOCYIUS
(PT'VID), 2015

page=book&id=439638
HeOFpaHVl'—[eHHblﬁ JIOCTyl'l
JUIS 3apETUCTPUPOBAHHBIX
0JIb30BaTEIICH




ABTOpBI, COCTaBUTEIH 3arnaBue W3narenbctBO, TOX Komma-Bo
JI2.2 |benpuuxas, JI. B., Jenosoit anrimiickuit s3pik = English for Business — [Munck: TerpaCucreme, http://www.iprbookshop.
Bacunesckas, JI. 1., Studies: yuebHOE mocodue Terpanur, 2014 ru/28071.html
Bbopucenko, /1. JI. HEOTpaHUYEHHBIHN JOCTYI
JUTS 3apETUCTPUPOBAHHBIX
ToJIb30BaTeNei

5.3 IlpodeccnonanbHble 0a3bl JAHHBIX U HHPOPMAILMOHHbIE CIIPABOYHBIE CHCTEMbI

Koncynpranr +

l'apant
Cambridge Dictionary https://dictionary.cambridge.org/ru/
Tazera Financial Times https://www.ft.com/

5.4. IlepeyeHs MPOrpaMMHOro odecreveHust

Microsoft Office
5.5. yqeﬁHO-MeTOle/I‘leCKl/le MaTepuaJabl 1Jd CTYACHTOB ¢ OrpaHUYC€HHBIMHA BO3MOKHOCTAMM 310POBbHA

IIpr HEOOXOAMMOCTH IO 3asABICHHIO OOYYAOIIETrOCsl ¢ OTPAHHYCHHBIMH BO3MOYKHOCTSMH 3[J0POBbsSI Y4eOHO-METOANYCCKHE MAaTepHAIIBI
MPEIOCTABISIIOTCS B JOpMax, alalTUPOBAHHBIX K OTPAHUYCHHSM 3I0POBbSI U BOCTIPUATHS HHGOpMAIUK. J[Jis JIUII ¢ HApyNISHUSMU 3pSHUSL: B
¢dopme ayanodaiina; B meyaTHOH popMe yBEIMYCHHBIM IpUTOM. J[JIsl JIUI[ ¢ HApYIICHUSIMU CIyxa: B popMe 3JIEKTPOHHOTO JOKYMEHTA; B
neyatHo# (opme. st U] ¢ HAPYIICHUSIMU OTIOPHO-IBUTATENHHOTO ammnapara: B GopMe 3JeKTPOHHOTO JOKYMEHTa; B IEUYaTHOM GopMe.

6. MATEPUAJIBHO-TEXHUYECKOE OBECIIEYEHHME JUCITUITJIMHBI (MOY JIST)

[Momemnenus aA7st NpOBEAEHHS BCEX BUIOB PadOT, IPEIYCMOTPEHHBIX YUeOHBIM IIIAHOM, YKOMITJIEKTOBAHBI HEOOXOIUMOTH
CHEeNUANN3UPOBAHHON yueOHOW MeOeIIbI0 M TEXHUYECKUMH CPEJICTBaMH 00yUYeHHSI.

7. METOAUYECKHUE YKA3ZAHUWSA JJIS1 OBYYAIOIUXCSA 11O OCBOEHHUIO JUCHUTIIJIMHBI (MOY JIST)

Meroaudeckue ykazaHHs 110 OCBOSHHIO AUCIUILIMHEI IpecTaBieHb! B [Ipuioskernu 2 k pabodei mporpaMme AUCIUTUTHHBL




IIpunoxenue 1

1. OnucaHMe NoKa3aTe/jieid M KpUTepyeB OLleHUBAaHUA KOMIIeTEeH MU Ha
pa3/IMYHbIX 3Tanax uX GOpMUPOBaAHUSA, ONIUCAHUE LIKAJI OLle HUBAHUA

1.1 INoka3arenu u KPUTCPHUU OLICHUBAHHA KOMHCTGHHHI?II

3VH, cocrasisromnie
KOMIIETEHIIUIO

IloxazaTenn
OLICHMBaHMS

Kpurepuu oneHuBanus

Cpenctsa
OLICHUBAHHS

YK-4 cnocoden NMPUMEHATDH COBPEMEHHbBIC KOMMYHUKATUBHLIC TEXHOJIOI'UU, B TOM YUCJIC HA
HHOCTPAHHOM SI3BIKE VI aKAACMHU4YCCKOIro U npocbeccnonanbﬂoro B3

AaNuMOJAeHCTBUSA

3HaHue: -
--yMOTPeOUTETBHYIO
JICKCUKY WHOCTPaHHOTO
SI3BIKA B 00bEME,
HEOOXOIUMOM IS
OOIIEHHsT, YUTEHUS 1
MepeBOIa HHOSI3BIYHBIX
TEKCTOB MPO(ECCUOHATBHOM

MNepeBoant cnosac
[PYCCKOro Ha aHMMIACKMIA
M C aHIIMIACKOrO Ha
[PYCCKWUIA, NPOU3HOCUT
cnoBa, UMTaeT TeKcT
BC/IYX, onpeaenser n
Ha3blBaeT
rpammaTuyeckme
CTPYKTYpbI,

IlonHoTa u COACPIKATCIbHOCTL OTBCTA,
MMPaBUJIbHOCTH IEPEBOAA, yHOTpe6JleHI/IH

JICKCUYCCKHUX CIAUHHUI K

IpaMMaTHYECKUX KOHCTPYKIUH,
coOIIr0IeHre MHTOHATMOHHBIX (opM B

COOTBETCTBUEC C BaI[aHHOﬁ

KOMMYHHUKaTUBHOW CUTYyaLUEH.

Tecr 1-2
VY CTHBIN 0npoC (TEKCTHI
1-10), Bompocs! k
3agery (1 cemectp -1-4;
2 cemectp — 1-4)

HallpaBJICHHOCTH; M3MeHsET YacTb peyn B
- JIGKCUYECKHE U COOTBETCTBUN C
rpaMMaTHYeCKue KOHTEKCTOM
CTPYKTYpPBI H3y4aeMOro
SI3bIKa; IPaBHJIA YTCHHS U
cJ10BO0OOpa30BaHUS;
- npaBuiIa oopmiteHHs
YCTHOW MOHOJIOTHYECKON U
JIUAJIOTMYECKOH peuy;
- 3HaTh 3aKOHOMEPHOCTH
JIeJI0BOM YCTHOM U
[IUCBMEHHOU
KOMMYHUKAIINU Ha
WHOCTPaHHOM
SI3BIKE(COOTHECEHO C
unukaropom YK-4.1)
Ymenune: -- cucreMHo [[lepesoaut ConeprxaHue 0TBeTa IepegaHo 6e3 Tect 1-2
aHAIM3UPOBATH npeanoxeHus B HCKa)KeHUS TEKCTa, TPaMOTHO 1 YcTHbI onpoc (TEKCTHI
HHPOPMALIUIO U BBIOMpATH [COOTBETCTBUM C CTHJIICTUYECKU BEPHO; 1-10), Bompocs! x
00pa3oBaTeNbHBIC 33/aHHbBIM CTUNEM, KoppekTHoe ymoTpebieHme 3auery (1 cemectp -1-4;
KOHLENIWY; nepesoauT IrpaMMaTU4YECKUX U CTHJIMCTUYECKUX 2 cemectp — 1-4)
- pHMEHATh MeTOABI | [PKOHOMUHECKMH Tekct ot KOHCTPYKIIHH.
CII0COBHI JIeTI0BOTO 2000 3HaKoB C y4eTom
o menus Juis [PeAnaraemoro ctuns,
HMHTEJUIEKTYaJIbHOTO oTBEYACT
pas3BuTHS, TOBBIEHNs [PV eHTVIPOBAHO Ha
KyJIBTYPHOTO YPOBHS, Bonpochi & gopme
% MOHO/I0ra UM Ananora
npodeccHoHaIBLHOM
KOMITETEHTHOCTH;
- UCIIOJIb30BATh

TEOPETHYECKUE 3HAHUS JIs1
reHepaluyd HOBBIX UJIEH-
BOCIIpUHUMATH
CMBICIIOBYIO CTPYKTYPY
TEKCTA; BBIACIIATH I'NTABHYIO
u BTOPOCTETIEHHYIO
nHPOPMALHNIO;

- OpUMEHSTH  3HAHUS
HHOCTPAHHOTO SI3bIKA JUIS
OCYIIECTRIICHHUS
MEXKJIHIHOCTHOTO u
podeCCHOHANTBEHOTO
00IIEHUS;

- YWTaTh JMTEPATypPy IO




CHEHATBHOCTH,
aHATU3UPOBATH
MOJTY4CHHYTO
nH(pOPMAIIHNIO;
- MIEPEBOANTH
pogeccHoHaNbHEIC
TeKCTHI (0e3 cioBaps);
- COCTaBIISTh
Hay4YHBIC TEKCTHI Ha
WHOCTPaHHOM
SI3BIK(COOTHECEHO C
WHIIUKaTOPOM
VK-4.2)
Baagenue- HaBbIKaMU FOTOBWT M BbICTYNaeT C BrInonHeHne KOMMYHUKaTUBHOM | Y CTHBIHM onpoc (TeKCTh
myOIMYHOM peun, /lOKN3J0M MO 3aJ[a4M B IIOJTHOM 00bEME; 1-10), Bompocst k
apryMeHTalluy, BeJIeHUss  |[CAMOCTOATE/IbHO donernyeckoe odopmiieHne 3agery (1 cemectp -1-4;
JMCKYCCHH,; HaBbIKAMU BbIGPaHHOM Teme; COOTBETCTBYET IIpaBUjaM A3bIKa, 2 cemectp — 1-4)
MACbMEHHOU peyu; Pedepupyet TekcT B KoppekTHoe ynoTpebieHue
- crocobamu MUCbMEHHOM 1 YCTHOI JIEKCHYECKUX E€IUHULIL,
OPUEHTHPOBAHHS B (hopmax, [ToHMMaHUEe TPaMMATHIECKHX
HCTOYHHKAX MHpopMannu [ oToBUT 1 OTBCHACT CTHIIMCTHIECKUX KOHCTPYKIHH. JIOKJIaJ] C TIpEe3CHTaueH
o IMOHOJIOT HJIM JHaJIoT
(>KypHAIIBI, CalTHI, et 10 3aKaHHOM TeMe CaMOCTO%TeJ‘ILHOCTL BBIBOJIOB U (1-10),
00pazoBaTebHbIEC TTOPTAIIBI CYXJICHHH C COOTBETCTBYIOIINM
UT.J.); MIPaBUJILHBIM HCIIOJb30BaHHEM
- OCHOBHBIMH HaBBIKAMU JIEKCUYECKUX M TPAMMaTHYECKUX
U3BJICYCHUS [TIABHOU U CTPYKTYp IO NPEAJIOKEHHON TeMe
BTOPOCTEIICHHON
nHpopmanny;
- HaBBIKAMHU
npuoOpeTeHus,
UCTIONIb30BAHUS U
OOHOBIICHHS
TYMaHUTAPHBIX, 3HAHNUI;
- HaBBIKAMU BBIPKEHHS
MBICJICH 1 COOCTBEHHOTO
MHEHUS B MEXJIMIHOCTHOM
U JIeJIOBOM OOIIIEHUH Ha
WHOCTPAHHOM SI3bIKE;
- HaBBIKaMU JIEJIOBOU
MMUCbMEHHOM U YCTHOM
peuy Ha HHOCTPaHHOM
SI3BIKE;
- HaBBIKAMH M3BIICUCHHS
HEOOXOIUMO
HHPOPMALINH U3
OpPUTHHAIBHOTO TEKCTa
HKOHOMHYECKOTO
XapakTepa;
- HABBIKAMHU COCTaBJICHHS
KpaTKHUX TEKCTOB
CHEMaTU3UPOBAHHOTO
XapaxTepa,
AHHOTAIUH(COOTHECEHO C
unaukaropoM YK-4.3)

1.2 IlIkaJiel OlICHUBAHUA:
TeKyWwmrn KOHTPONb YCNEBAEMOCTM U NMPOMENKYTOUYHAsA aTTecTauua OCYLLEeCTBASETCA B

pPaMKax HaKoONUTeNbHOM 6anNbHO-PEUTUHIOBOM cucTembl B 100-6annbHOM WKane:

50-100 6annos (3aveT)

0-49 6annos (HesayeT)



2 Tunosble KOHTPO/bHbIE 3a4aHMUA UAWN MHbIE MmaTepuanbl, Heobxoaumble ANA OUEHKU 3HAHUI, YMEHWUIA,
HaBbIKOB M (MnM) onbiTa AEeATeNbHOCTU, XapaKTepu3ylowWMX 3Tanbl GOPMMPOBAHUA KOMNETEHUMA B
npouecce ocBoeHUAa 0b6pa3oBaTeIbHOU NPOrpammbl

Bonpocbl K 3auety

no ancumnamHe_NHOCTpaHHbIN A3blK NpodeccuoHanbHOro obuieHuns

(aHrnuickunii)
1 Kypc
1. KommyHukarus
2. MexayHapoaHbI MAPKETHHT
3. DTarbl CTAHOBJICHHUS JICJIOBBIX CBA3CH
4. Crpateruu ycnexa
2 Kypc
1. 3aHATOCTh B pa3HbIX chepax IesATeNbHOCTH
2. PazHoBuUIHOCTH PUCKOB
3. Ctriii MEHEKMEHTa
4, VYrpasieHue puHaHcaMu

HMHcTpyKuus 10 BHINOJTHEHHIO:

3auer mpoxoauT B popmare Oecenbl 1Mo MPOHASHHBIM TEMaM B TEUCHHUE CEMECTPA.

Kpurepun oueHuBaHmsi:

- Ctynenry BeicTaBisiercs «3auer» (100-50 6annoB), ecin KOMMYHUKATUBHBIE 3a/1a4H BBIIIOJIHEHBI TOJIHOCTBIO,
MCMOJIb30BaHHBIN CIIOBapHBIN 3amac, rpaMMaTHYeCKHe CTPYKTYpBI, (OoHETHUECKOe 0(pOpMIIEHHE BBICKAa3bIBAHUS
COOTBETCTBYET IIOCTAaBJICHHOMN 3a/]1aue;

- CryneHTy BbICTaBIsieTCs «He3aueT» (49-0 6ayioB), eciiv OTBETHI HE CBA3AaHbI C BOIPOCAMHU, HAINYHE
rpyObIX OIKMOOK B OTBETE, HEIOHUMAHHUE CYIIIHOCTH U3JIaraeMoro BOIpoca, HEyMEHHE IPUMEHSTh 3HAHUS Ha
IIPAKTUKE, HEYBEPEHHOCTh M1 HETOYHOCTh OTBETOB Ha JONIOJIHUTENBHBIE U HABOSIINE BOIPOCHI
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Master the mix ot continluity

Stefan Stern

What makes winning businesses
different from the also-rans? Having
better products and services helps.
Good leadership is essential. But the
strongest companies manage some-
thing else that is rare. They cope
with crises and big strategic change
without drifting off course. How rare
is this?

o Gerry Johnson, a professor at
Lancaster University Management
School, and two colleagues from the
Rotterdam Schoo! of Management,
George Yip, the dean, and researcher

s Manue] Hensmans, have been study-
ing companies that, over a 20-year
period, achieved almost uninter-
rupted success while dealing with
big changes. They have interviewed

v senior executives (past and present)
from some of these companies to
find out what went on, how deci-
sions were made and what the
prevailing atmosphere was like.

5 The big danger, even for success-
ful businesses, is strategic drift, Prof

3

Johnson says. Companies start out
on the right track but they can all too
easily lose their way. When things
become critical, existing leadership
is kicked out, new leaders come in,
and the cycle starts again. But not, in
the case of a few exceptional busi-
nesses. Tesco, Cadbury and the
medical products group Smith &
Nephew all dealt with big changes
while avoiding disaster.

How? A combination of four char-
acteristics, or traditions as the
researchers call them, seems to be
crucial. The first is continuity. This
involves “the reinvention of the
company’s distinctive business
model” to fit in with prevailing mar-
ket conditions.

The second is anticipation. This is
where it starts to get tricky. To build
in anticipation, “alternative leaders™
have to be allowed to start work on
the future shape and direction of the
company but without undermining
the current leadership. At Tesco in

and change

the late 1960s and early 1970s, 2
new generation of managers (includ-

ss ing future boss Tan MacLaurin)

began transforming the business
under the nose of the founder Jack
Cohen.

This leads to the third characteris-

& tic of a2 winning business, which the

academics call “contestation™ or
“respectful difference that grows out
of conflict”. This is vital. Dynamic,
growing businesses benefit from the

& creative tension of civilised dis-

agreement. The Smith & Nephew
culture was shaped by argument,
Prof Johnson suggests. A witness to
Tesco board meetings in the mid-

7 1980s told him that they were

argumentative and confrontational
“but like a family arguing rather than
a group of enemies™.

The final characteristic is mobil-

75 ity, meaning a flexible recruitment

policy that tries to put the best per-
son in the job, which prevents the
growth of a time-serving culture.

S
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A guide to being a successful female boss

Locy Kellaway
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The careerist: Pro bono work

Rhymer Rigby

Pro bono work is usezlly thought of
as the preserve of lawyers, but
organisations 2s varied 2s advertising
zgencies 2od professionz] services
s firms zlso donate their staf s tme f0
good canses —either for fres or for
reduced fees. Althoagh employees
should do pro bono woek for selfiess
rezsons, yoar good deeds can 2lso be
» rewzrdad it terms of yoar career.

Howdoesprobuowkaddto

my experience?
If yoo are relatively junior, it can
be 2 very good way to step ©p.
15 “People who do pro bono work
in the Accenture Development Part-
. perships typically tzke on more
senior roles than they woald in big
corporate roles,” says Royee Bell, 2
2 senior execetive at the coasulizncy
firm. “You get to see 2 lot of nuis 2nd
bolts and it's very good to get out-
side the normal cosy corporzie
world. You'd think that someone
| > who sets up za IT system in Chad
| would bave 2 broader view than a

.

3

pusonwbohasonlywmtedm
Fortune 200 companies.”

What about opportunities for
» building relationships?
Pro bono work oftea brings fogether
people from different parts of
aganmomuhonnghlmaim
wise meef. Phil Georgiadis,
35 chairman of Walker Media, the
Loadoa 2gency, says it caa cut
throogh hierarchies, too. “I'm 2bout
to do some work for the Great
Ommond Street Hospital for Children
o and I'll enlist 2 coaple of graduates
to work with me — that'll be the
account tezm. So suddenly yoa have
a graduate who is reporting directly
to the chzirman, which is very rare,”
&5 heexplams.

What about job satisfaction?
Using yoar professional skills in the
service of good causes oficn addsa
kind of ethical dimeasion to your
% career 2nd cza be very motivating.
Maya Mehta, 2 senior associate at

Clifford Chance, the law fim, says
that ber inspiration for starting the
Newham Asian Women's Project

point where I couldn’t just turn the
page. | wanted to do something
zboat it.” She says it is 2lso one way
@ of bridging the divide betweea
Canary Wharf and the less privi-
leged arezs that surround it.
Pro bono work can be rewarding
in other ways, too. Mr Georgiadis
& says you can be freer to be more
creative with work done for chani-
ties: “You oftea have the opportunity
10 do some really inferesting market-
ing and you have more freedom than
% youmight have with, say, 2 breakfast
cereal.” Mr Bell 2dds that Accenture
Development Partnership projects
tend to be smaller 2nd shorter than
their corporate counterparts: “It’s
7s much easier to see overall results
and understand the positive effect of

what you zre doing.”
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‘Coc-z;C_(;la agem ;n;re$lbn Chi;la brands

Jonathan Birchall

Coca-Cola already owns two of
China's three best-selling sparkling
drinks but by 2020 it wants to have
four more $1ba brands in what has
s become its thind-largest market by
revenue. The ambitious target
reflects Coca-Colz's confidence that
its Jong-term plans to more than -
ple sales in China are secure both
» from domestic rivals and from
poteatial political pitfalls.
Coca-Cola's revenoes have grown
by acompound annual rate of 19 per
ceat over the past five years and it
15 claims to be widening its lead over
its ivals. [t says it has double Pepsi-
Cola's total sales in China, supported
in particular by its stronger preseace
in still drinks, water and juices. The
» company has also coatinved lo
expand its range of noa-carbonated
drinks where it competes with both
Jocal and international brands.
It has Jaunched Glacean enhanced
% water, 28 well as its first dairy and
juice drink, Minute Maid Super

_

Pulpy Milky, entering 2 | billioe-
case market where competitors
inclode Wahaha, Dasoee’s former
» joint ventore partaer. Coke and
Sprite already each sell more than
§1ba annually and Coca-Cola is
forecasting thatits Yoan Ye tea brand
and its Ice Dew bottled water— both
35 launched last year - will also be
§1ba China brands by 2020, in spite
of facing stroag competition from
Taiwan's Tingyi, which has aboot
half the total ready-to-drink tea
© market.

In terms of political challenges,
the world's largest soft drinks
compeny suffered a blow this March
whea China's ministry of commerce

&5 blocked its planned $2.4ba takeover
of China's largest juice company,
Huiyuan. Since the setback, Cocz-
Cola has contissed the kind of
high-level commitment to China

52 demoastrated by its sponsoeship of
the Beijing Olympics, recently
announcing plans to invest $2ba in

(China over the pext three years.
Mubtar Kent, chief executive,
s noted that at a meeting with Wang
Qishan, China'’s vice-premier for
economic affairs, Coca-Cola had
beea praised for being the oaly US
company 10 have a pavilioa at Jast
& year's Shanghai World's Expo. Mr
Keat says be regards the poteatial
obstacles to Coca-Cola’s China
ambitions coming from broader
political pressures as China's growth
& could still fal short of expectations.
He does not see this, including the
threat of potential nationalist reac-
tion to Coca-Cola’s US brand
identity. “Everyone’s walking
» around with Nikes, and drieking
Coke and wearing Oakleys. | think
there's a difference between that and
the view of the US - people doa't
wory at 2 consumer fevel, at a brand
 level,” says Doug Jackson, head of
Coke's China business unit.




Time for communication

to move towards ceptre stage

Paul Argent

The last few years have scen the big-
gest collapse in confidence in
business in almost a century — to the
point where probably the least

s trusted spokespeople on the planet
today are corporale executives.
When intense mistrust prevails,
whatever 2 company does says
something about it, everything ¢om-

10 municates, and communication
affects everything,

This is changing the definition of
communication. Communication
today is more of a two-way dialogue

15 and this has been aided by the rise of
social media like Facebook and
Twitter and the explosion of infor-
mation-sharing online. Today’s
best-in-class companies, such as

20 Dellinthe US and Philips in Europe,
do not just engage in dialogue. They
use the latest technology as a source
of ideas, opinions and competitive
intelligence, for product develop-

25 ment, employee engagement and
media monitoring.

In addition to rethinking the defi-
nition of communication, the best
companies are rethinking its struc-

30 ture. There is a greater need for

imegration, collaboration and part-
nership among corporate leadership,
haman capital, finance, sales and
legal teams.

35 Another change in communica-
tion by leading companies is the
rethinking of key themes. This was
the main finding of research by the
Tuck School of Business at Dart-

% mouth, conducted with Doremus, a
business-to-business communica-
tions agency. It found that the
best-in-class companies have been
guided by six themes;

« a Focus on value and values
Stakeholders demand value for
moncy when buying goods and ser-
vices, but they also expect to see a
strong sct of corporate values in the

so companies with which they do busi-
ness. Walmart, Hyundai and BMW
have used this theme in their adver-
{ising and communications,

b Evolve a sense of responsibll-

ss ity Corporute responsibility today is
not just about philanthropy or being
green, [t is about companies being
responsible across all business prac-
tices. NGOs, consumers, employees

& and investors are ready to punish

companies that ignore evolving
social values, JPMorgan Chasc has
done a fabulaus job reflecting its
corporate responsibility initiatives

s on its website and in advertising.

¢ Strategy must drive communi-
cation As Jon Iwata, [BM's senior
vice-president for marketing and
communications, puts =t: “Lincoln

2 suid, ‘Character is the tree; reputa-
tion is the shadow.' I'm afraid too
many people in PR, marketing and
advertising spend more Lime manip-
ulating the shadow than tending to

75 the tree.”

d Shifting from the problem to
the solution Stakcholders are most
receptive to realistic and optimistic
plans, and arc often ready to pay

% less attention to probiems of the
past year,

¢ Not communicating is a com-
munication im itself You either tell
your story or have it told for you.

5 [ Re-evaluate positioning The
crisis has led 1o disruption in how
companies are thought of by con-
stituencies, which provides a
tremendous opportunity to reposi-

oo tion, rebeand and redevelop.
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More about results than time

[’pllln Manchester

On the surface, flexible working
might seem to be about people
being able to choose their working
hours and, perhaps. spend some
time working away from the
office. But it is also a fundamental
change in the way people work -
and. more importantly. the way
they are managed. Flexible work-

1o ing is a shift from “time-based™ to

15

2

2

w

jo

s

“results-based”™ working practices
and could herald the biggest
change in the workplace since the
start of the industrial revolution.

New employee legislation is one
of the main motivations for
employers to introduce flexible
working practices — but not the
only one. In Europe, for example,
employers are obliged to offer par-
ents with young or disabled chil-
dren the right to request flexible
working. While legislation is a
major catalyst to introducing flex-
ible working, there are other rea-
sons. In the US, for example, the
fall in the price of mass market
computer and communications
technologies 1is encouraging
organisations to allow more home
working.

Flexible working is also likely to
appeal to a wider skill pool and
help with staff retention. Mary
Sue Rogers, human capital man-
agement leader at IBM CGlobal
Services, savs that IBM has
embraced flexible working to help

“w
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with recruitment. "In Europe,
companies have to provide flexible
working because of legislation —
but it is also a way to recruit from
a broader skill pool, including
women and older people. With an
ageing worklorce we have to find
ways to retain older staff, It also
gives greater scope to male
employees who increasingly want
flexible working to create a better
work/life balance, A recent survey
of UK graduates found that
work/life balance was third on
their Jist of carcer priorities.” She
adds that 55 per cent of IBM's
cmplovees work flexibly and €0
per cent are “enabled” to do so,
“To us, it is foremost a business
imperative. It is about staff reten-
tion, increased productivity and
cost reduction,” she notes,

A survey of 300 UK human
resource professionals in small to
medium-sized enterprises (SMEs),
commissioned by Arizona-bascd
telecommunications company
Inter-Tel, found that 40 per cent
found it difficult to attract the
right skills from their local mar-
ket and 30 per cent thought they
could attract staff if they were
offered Aexible working. But they
also had significant reservations -
with 93 per cent concerned that
staff were more likely to bend the
rules if they work from home.
Doug Neal, rescarch fellow at the
US Computer Sciences
Corporation, identifies this atti-

tude as being at the heart of
ga cultural shift prompted by flexi
working: “The problem is not
with the worker - 1t is also w
the boss, Management has to f
a way to measure ‘results’ ratl
than time, We have to find n
ways to evaluate workers - ¢
their bosses,™

He adds that organisations m
find wayvs to bujld trust betwe
employer and employee: “How ¢
evaluate people when I can't .
them? In formal terms, trust is
outcome of a series of henefic
transactions. You have to buil
culture of trust from work
together”

Although new legisiation
forcing organisations to ad
flexible working practices, th
are sound business reasons to g
cmployees more flexibil
QOrganisations which hi
embraced flexible working hi
found that it can cut costs
improve productivity, More img
tantly, it enables them to recr
staff frem a much broader sl
pool and relain staff. But (¢ d
mean a fundamental change
the relationship between stafy @
management, Both must learry
trust ecach other and focus
results rather than time spent
the office.
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How to engage your employees

A e eecrreceresmassresssmse

Ade Sodeinde, a 17-year-old
Nigerian, became famous last
week for making some of Britain's
trains run on time. Ms Sodeinde,
in her year working for Central
Trains before going to university,
solved the puzzle of why trains
leaving the depot ran late. She
found that the tracks in the depot
needed upgrading and were slow-
ing the trains’ journeys to their
starting platforms. Drivers and
conductors also had to wait before
boarding because of the time
taken for safety inspections and
cleaning. By refurbishing the
tracks and reorganising inspec-
tion and cleaning, Central was
able to eliminate the problem,
potentially saving itself £750,000
($1.37m) a vear in fines for late
running - and vastly reducing pas-
senger frustration and deilay.

Ms Sedeinde will no doubt be in
great demand when she gradu-
ates. But just how large, estab-
lished companies persuade
employees to put in that extra
effort is one of management's
great puzzles. Staff know where
the problems and opportunities lie
and there will always be employ-
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ees with ideas for new products or
better service. All it requires is for
them to speak up and for someone
to listen.

Most companies say they listen
to their people - but as managers
are often unhappy to have their
current strategies disrupted and
new ideas get trapped in corporate
bureaucracy, would-be innovators
become jaded, and cynical.

Yet there is a link between
engaged employees, satisfied cus-
tomers and corporate profitability,
according to a recent study by the
Forum for People Performance
Management & NMeasurement at
Northwestern University. The
Forum studied 100 US companies
to find out how engaged their staff
were and whether this had any
effect on corporate profitability
The Northwestern researchers
wanted to look at employees, such
as Ms Sodeinde, who did not deal
directly with customers. What
impact did their attitudes have on
the company's success? Well, the
results were clear. The companies
with the happiest and most
engaged employees had the most
satisfied, highest-spending cus-
tomers.

So how do you make employees
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more engaged and content? Roger
Martin, dean of the Rotman
School of Management at the
University of Toronto, argues that
people are happiest not only when
they are respected members of a
team they admire but when the
team and the company are
respected by the world outside,
Being part of a trusted, honest
group is an indispensable compo-
nent of employvee happiness and
engagement. So is establishing
ties with colleagues yvou respect,
When groups appear to be per-
forming, companies should hesi-
tate before disrupting them. The
vogue for forming new teams for
each task may work in companies
small enough for everyone to
know each other. When people
constantly have to establish new
links of trust, customers will
probably suffer. Companies
should think hard, too, before they
outsource the work of a function-
ing team. The company you out-
source Lo may be a happy, engaged
bunch, but I would not count on it.

From the Financial Times



Nasa’s exercise in managing risk

VSR BITE

The US space agency grounded its
three remaining space shuttles
after Columbia disintegrated upon
re-entry to Earth's atmosphere in
s February 2003, killing the seven
crew members. Yet even today, sci-
entists are still divided over
whether the management culture
at Nasa has changed enough to
wensure the shuttle’'s safety.
Behavioural Science Technology,
the California-based consulting
group that works with other
industries such as railways on
15 safety issues, was hired 18 months
ago to help change the manage-
ment culture at the agency.
Nasa set out to improve employ-
ees' relationships with supervi-
20 SOT'S to encourage dissent, empha-
sise teamwork and raise manage-
ment credibility, Although they
are still under pressure from bud-
gets and deadlines, Nasa man-
26 agers say they now take the time
to listen to concerns of engineers
and others on issues that may
compromise safety. BST measured
attitudes to safety and the work
30 environment in February 2004,
then again six months later, and
says the culture at Nasa has

changed. But although 40 per cent
of the managers surveyed said
they saw changes for the better,
only 8 per cent of workers said the
same,

James Wetherbee, a former
shuttle commander, has in recent
s months questioned whether the
culture at Nasa has changed
enough to make safety a priority.
And a report released last month
from George Washington
University says the pressures of
getting the shuttles back into
space leads the space agency to
make questionable safety deci-
sions. The study places the cur-
rent chances of a catastrophic fail.
ure on the shuttle at about one in
55 for every mission, Despite Nasa
spending nearly $2bn over the past
two yvears making safety improve-
ss ments to the shuttle, the risk

remains high enough to make any

astronaut's heart dance at take-off
and re-entry. In fact, the George

Washington researchers argue
6o that more money and effort

should be spent to come up with

an alternative to the space shut-
tles.

In the wake of the Columbia dis-

65 aster, an independent panel, the

Columbia Accident Investigation
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Board, was formed to investigate
the accident. Some of the findings
of the CAIB report were embar-
7o rassing for Nasa. Engineers had
expressed concern about the
falling debris, but their fears were
dismissed, The CAIB severely crit-
icised a lax safety culture at Nasa
75 as contributing to the disaster,
and issued a check-list of 15 points
to get the shuttles back up and
running.
Some critics believe Nasa
ga should be doing more to reduce
the number of manned missions.
Much of the cargo for the shuttle,
they argue, could be transported
robotically. Others have called for
85 the space agency to adopt a more
aggressive schedule in developing
a replacement for the shuttle. But
those are issues for the medium
term. In the coming weeks, getting
sa the shuttle safely into space and
back to Earth will be the priority,
and the world will be waiting with
bated breath to see if Discovery
can get off its launch pad without
55 mishap.*

From the Financial Times

* In fact, the launch of iscovery was
suceessful.




Online shopping expected to grow
by 35% this year

il L S

Consumers are expected to spend
33 per cent more buying a host of
items from clothes to CDs online
this vear, taking total spending for
52005 to an estimated £19.6bn,
according to the Interactive Media
Retail Group. In its first annual
report, published today, IMRG
said it expected 4m more Britons
10 to shop online this year, taking the
total shoppers to 24m, more than
half the UK's adult population.
The latest figures underline the
sharp growth of internet shop-
15 ping in the decade since 1994,
While internet shopping account.
ed for just £300m of retail sales in
1999, by 2004 consumers were
spending £14.5bn online, accord-
20 ing to IMRG.

Online shopping is also counter-
acting sluggish consumer spend-
ing on the high street. Houschold
expenditure grew by only 0.2 per

25 cent in the fourth quarter of 2004,
“For a sector to have grown from
scratch in ten years with very lit
tle investment suggests that the
internet’s time has come,” said

30 James Roper, IMRG chief execu-
tive.

The larger retailing groups -
Kingfisher, Argos, Dixons, Tesco
and Boots - are spending money

35 on developing their internet offer-
ing, but many refail chains are not
investing in online shopping,
which in turn is allowing entrants
such as figleaves.com, which sells

s underwear, and asos.com, the
clothing e-shop, to gain a foothold
in the market.

2004, the IMRG estimated
that the top 100 retailers in the UK

45 spent just £100m on their internet
presence - and most of this came
from a handful of stores, But in
spite of the neglect from big retail-
ers, the growing popularity of

so online shapping looks set to con-

tinue as more people gain access
to the internet.
Figures out from 2004 from
Qfcom, the communications regu-
s5 lator, showed that more than 56
per cent of homes had internet
access, with a third of those hay-
ing a broadband connection, The
emergence of mobile commerce
6o technology could also mean that
people will be able to shop online
from their mobile phones.
IMRG said electrical and cloth-
ing goods were experiencing
65 strong growth online, with more
than £2bn of electrical goods sold
over the internet in 2004, Dixons,
the high street electrical retailer,
expects its online sales - currently
0 at £170m - to hit £1bn in the next
five years. Meanwhile, clothing is
another big expansion area, with
sales growing 37 per cent to £644m
in 2004.

From the Financial Times
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Webhiker’s guide to galaxies

By David Bowen

One of the frustrations of people who
run large websites is that their efiorts
are often judged on superficial
criteria, It is always nice to win an

s award, but the sad truth is that
judges rarely have time 1o go inlo
sites in enough depth. So. what is
never analysed is whether the site
really functions properly and does

w0 what it is meant to do. This is not the
fault of the judges; it is because large
online presences are complex
beasts. You really have to get stuck
into them to see whether they are

15 coherent.

Few big organisations have just
one site - typically they have one at
the centre and a galaxy of others
covering countries, subsidiaries,

20 brands and other specialities. This
means we have 10 look both at the
way the central site works, and at the
way the galaxy spins around it (or
fails to).

25 There are always reasons why a
web presence has the structure it
does, but they are rarely simple -
usually a mix of historical accident,
lack of budget, decentralised

30 organisation, internal politics, the
whimsy of bosses, and any number
of other factors.

So here are three questions to ask
yourself to see just how coherent

35 your own presence is. First, is your
central site one coherent beast, or is
it made up of a group of vaguely
co-ordinated offerings? The US State
Department site, for example, looks

4o neat — with nice bold links across the
top, which are the same wherever
you are in the site. But it soon
becomes clear that it is a federation
of sites that have little in common.

55 Some areas have no links back to
the main site, and are not covered by
the same search engine.

Second and third, can visitors
easily get to your country, business
so and other sites, and can they get
back? Many people will find a
corporate site by writing in the name
of the company and adding *.com', or
by putting its name into Google. Now

55 you need to get them to the
information they need. A weli-
classified directory can do the trick,
but check out ICI (wwwici.com), with

its neat expandable “pilot’

6o mechanism, Or UBS {(www.ubs.com),
with its logical service finder. Or look
at Thyssen Krupp's Base
{base.thyssenkrupp.com), a highly
sophisticated search engine that lets

65 visitors find the relevant site or
information by product, customer
sector, location, subsidiary name, or
other criteria. The basic journey back
from an outlying site should be more

7a straightforward — a link to your home
page.

But can, say, a visilor to your
French site get direct to the central
investor area? If not, why not? Can a

75 jobseeker in Singapore look for
positions across your entire
erganisation? Is a journalist in Brazil
getting the right mix of local and
global news? Thought not, These are

3o the subtleties that may not win you
an award — but they will make your
site work better. That is good for your
organisation, its customers and other
stakeholders. And of course, for your

as job.

From the Financial Times

" HCTPYKUUA NO BbiNOJZIHEHUIO

CTyZeHTy BblAaeTcs TEKCT ANA YTeHuA, nepeBoda U pedepnpoBaHus. Bpema NoaroToBKM K OTBETY COCTaBAAET
30 MuH. [lanee CTyAeHT ymTaeT GpparmeHT TEKCTa BC/YX, 3a4MTbIBAET Nepesos U pedepupyeT TeKCT. YCTHbIN
ONpoC NPOBOAWTCA 2 pas3a 3a KypC B KOHLe MPOXOXAEHMA KaxAoro paszena. Bo Bpemsa ycTHoro onpoca
CTYAEHT JO/IKEH OTBETUTb Ha BCe BOMPOCHI NPenogaBatens no Teme. Bpems oTBeTa COCTaBAAET 5 MUHYT.

Kputepuu oueHuBaHus:

MaKcuMManbHOEe KONMYecTBO 6annoB, KOTOPOE CTYAEHT MOXKET HabpaTtb — 50 6annos (3a 1 Kypc BbiNo/HAETCA
pedepmnpoBaHme ABYX TEKCTOB, 3a 1 TeKcT — 25 6annos.).

. 20-25 6. — KOMMYHMKaTMBHbIE 334,241 BbINOIHEHbI MOJIHOCTbIO, UCMO/Ib30BaHHbIN C/NIOBApPHbIN 3anac,
rpammaTuyeckme CTPYKTypbl, doHeTuyeckoe odpOopMaEeHMe BbICKa3blBaHMA COOTBETCTBYET MOCTABNEHHOMU
3apauve;

o 15-19 6. - KOMMYHWKaTUBHbIE 3a4a4M BbINOJIHEHbI YAaCTMYHO, UCMNOJIb30BaHHbIN CAOBAapPHbLIN 3anac,

rpaMmaTuyecKme CTPYKTypbl, ¢oHeTudyeckoe odopmaeHWe BbICKa3blBaHUA COOTBETCTBYET NOCTABEHHOM
3afaye, HebONblUME HapYLIEHMA UCNOIb30BAHNA CPEACTB IOTMYECKOM CBA3M;

. 5-14 6. — KOMMYHWKATUBHbIE 33[a4M BbIMNOJNHEHbI HE MNOJHOCTbI, WMCMNO/Ib30BaH OrPaHUYEHHbIM
CNOBApHbIM 3anac, rpaMmaTUYecKuMe CTPYKTYpbl U (oHeTUYeckoe 0popMIEHME BbICKA3biBaHUA UMEOT
HeboNblUMe HapyLeHus;

. 0-4 6. — KOMMYHMKATMBHbIE 33434M HE BbINOJIHEHbI, HaNNYMe rpybbiIx



OWNBOK B oTBeTe, HeENOHMMaAHME CYWWHOCTU WU3N1araemoro BOMpPoOCa, HeymeHue MNpuMeHATb 3HaHUA Ha
NnpakTnKke, HeyBepeHHOCTb M HETOYHOCTb OTBETOB Ha AOMNOJIHUTE/IbHbIE N HAaBOAALLLME BOMPOCHI

TeMbI T0KJIA10B ¢ MPe3eHTanuel

no aucumnanHe_UHOCTPaHHbIN A3bIK NpodeccMoHaNbHOro
obweHualaHrnninckuim

KomMmyHukanus B OusHece.

Kapnepa

Konkypenuus

Poccuiickas 1 MexTyHapoaHas TOProBIIs.
OCHOBBI yCIIEIIHOTO OU3HEca
DKOHOMHUYECKHE TIOKA3aTeNN IPEAIPUATHS
CocraBiieHne ro0BOro oT4éTa
bankpoTcTBO npeanpusTUs
IInannpoBaHue NpOU3BOICTBA

0. VYnpasieHue nepcoHalom

MHCTPYKLMA NO BbINOJHEHUIO

BOoo N~ WNE

CTyZeHT roToBUT 2 [O0KNaja B TeYeHMM cemecTpa. MeToguuyeckme peKoMeHZauMuM Mo HanucaHui WU
TpeboBaHMA K 0POPMIEHUIO COAEPIKATCA B MPUNOKEHUN 2

Kputepumn oueHnBaHus:

MakcumanbHoe Konmdectso 50 6annos (Mo 25 6ann08 3a Kaxkabli AOKAa4)

20-256.- U3N10XKEHHbIM MaTepnan GaKTUYECKM BEPEH, MPUCYTCTBYET HaZiMUME TYOOKUX UCUEPbIBAIOLLUX
3HAHWI NO NOArOTOB/IEHHOMY BOMPOCY, B TOM YMC/e OBOLMPHDbIE 3HAHMA B LLEJIOM NO AUCUUMNINHE; TPAaMOTHOE
N NOTUYECKMN CTPOMHOE U3N0XKEHNE MaTepMUana, LUIMPOKOE UCNONb30BaHWE HE TOIbKO OCHOBHOM, HO U
AONONHUTEIbHOM NTEPATYPbI;

15-19 6annoB - U3NOXKEHHbIAN MaTepuan BEPEH, HAAMYME NOAHbIX 3HAHUN B 06beme NPONAEHHOM NPOrpammbl
Nno NOAroTOB/IEHHOMY BOMPOCY; FPAMOTHOE W JIOTMYECKM CTPOMHOE W3/I0KEHWE MaTepuana, LWUpPOKoe
MCMONb30BaHME OCHOBHOW NUTEPATYPbI;

5-14 6. — N3N0XKEHHbIA MaTepuan BEPEH, HaNYMe TBEPAbIX 3HAHUIN B 0ObEME NPONAEHHOM Nporpammsbl Mo
NOAroTOBAEHHOMY BOMPOCY; U3NOXKEHWE MATepuana C OTAENbHbIMM OWWNOKAMM, YBEPEHHO MCMPABAEHHBIMM
MCMONb30BaHME OCHOBHOW NUTEPATYpbI;

MeHee 4 6. — paboTa He cBA3aHa C BbIOpaHHON TeMOWN, Hannuue rpybbix OWKNOOK, HEMOHUMAHME CYLLHOCTHU

n3naraemoro Bonpoca.

3 Meroauyeckue MaTepuajbl, onpeae/isonye NpoueAypbl OLeHUBAHUA 3HAHMIN, YMEeHHUI, HABLIKOB M
(MJM) ONBITA AEATEJbHOCTH, XaPAKTEPU3YIOIIUX 3TANbl (POPMHPOBAHUS KOMIIETCHIIUH

Mpoueaypbl OLEHUBAHWUA BKAOYAIOT B CEOA TEKYLLMIA KOHTPOJIb U NPOMEXKYTOYHYIO aTTecTauMio.



TeKywWwmii KOHTPONb YCNEeBaeMOCTM NPOBOAMTCA C UCNONb30BAaHNEM OLEHOUYHbIX CPeACTB, NPeAcTaBNAEHHbIX B

N.2 AAHHOTO MNPUNOXKEHMA. Pe3ynbTaTbl TeEKylWero KOHTPOAA [A0BOAATCA A0 CBeAEeHMA CTYAEeHTOB A0
NPOMEKYTOYHOM aTTecTauum.

MpomeKyTouHaa aTtTectayma nposoauTcA B ¢dopme 3a4yeTa. 3ayeT NPOBOAMTCA MO OKOHYaAHUU
TEOPETUYECKOro O00y4YeHMA [0 Havana MNPOMENKYTOYHON aTtrectaumm B ¢dopme cobecegoBaHMa Mo
npoMAeHHbIM TEMaM.



IIpunoxenne 2
METOAUYECKHUE YKA3AHUSA 11O OCBOEHUIO JTNCHUTIJIMHBI

YyebHbIM NAaHOM NpeaycCMOTPEHbI Ceaytolime BUAbl 3aHATUI:

- NPaKTUYeCKue 3aHATUA.

B Xxo4e nNpaKTMYeCKUX 3aHATUN yraybnsaloTca W 3aKpennaloTca 3HaHMA CTyAeHTOB NO pAdy BOMPOCOS,
Pa3BMBAIOTCA HABbIKM YCTHOMN U MUCbMEHHOW Peyn Ha MHOCTPAHHOM A3bIKeE.

Mpy NOAroTOBKE K NPaKTUUYECKUM 3aHATUAM KarKabli CTYAEHT JO/IXKEH:

— U3y4YUTb PEKOMEHA0BaHHY0 y4ebHyo NuTepatypy;

— MOAroTOBWTb OTBETbI Ha BCE BOMPOCHI NO M3y4aemoi Teme;

—MUCbMEHHO BbIMONHUTL AOMallHee 3ajaHue, PeKoOMeHoBaHHble npenogasaTenem MNpu U3yYeHUU KaxkaoM
TEeMblI.

Mo cornacoBaHuIo C NpenoaasaTesiemM CTYAEHT MOXeT NOAroTOBUTb A0KAAA UK COobLLeHNe No Teme 3aHATHSA. B
npouecce NOAroTOBKM K NPaKTUYECKUM 3aHATUAM CTYAEHTbl MOTYT BOCMO/1b30BaTbCA KOHCYAbTaUMAMM NpenoaaBaTtens.

Bonpocsl, He paccMOTpeHHbIE HA TPAKTUYECKUX 3aHATUSX, JOKHBI ObITh U3YUEHBI CTYIACHTAMU B XOJe
CaMOCTOSITeNTLHOU paboThl. KOHTPOJIE  caMOCTOSATEIBHON PabOThI CTYICHTOB HaJl yYeOHOH TIpOrpaMMoii Kypca
OCYILIECTBISICTCSI B XOJI€ 3aHSITHI METOJOM YCTHOTO OIpOca WM TOCPEICTBOM TeCcTHpoBaHus. B xoxe
CaMOCTOSITEIbHOM pa6OTI)I Ka)KIlI)If/'I CTYACHT o0s13aH npoynTarb OCHOBHYHO MW II0 BO3MOXHOCTHU
JOTIOIHUTEBHYIO  JINTEpPATypy IO H3y4aeMOW TeMe, BBINKUCATh OMPEICNICHUs OCHOBHBIX TOHSATHUH;
3aKOHCIICKTUPOBATHL OCHOBHOC COACPIKAHUC, BBIMMUCATH KIIIOYCBBIC CJIOBA; BBIIIOJHUTL 3adaHUA-OPUCHTUPBI B
MPOLIECCe YTEHHSI PEKOMEHIyeMOr0 MaTepHralia, IpoaHaJIu3upOBaTh MPE3eHTAMOHHBIN MaTepHall, OCYIIECTBUTh
00001IeHIe, CPABHUTH C PAHEE N3YYCHHBIM MAaTCPHUAIOM, BBIJICIIUTH HOBOE.

Mpu  peanusauum  pasaUdHbIX  BMAOB  y4yebHOM  paboTbl  UCNONbL3YIOTCS pasHoobpasHble (B T.u.
WMHTEPaKTUBHbIE) MeToabl 0By4YeHUs, B YaCTHOCTH:

- UHTEPAKTUBHAA A0CKa ANA NOATroTOBKU U NpoBedeHNA NMPAKTUYECKUX 3aHATUN.

IToaroroBka AokJyIaza ¢ npe3eHTanueil

OpHolt u3 (¢GopM CaMOCTOATEIbHOW JAESITEIbHOCTH CTYACHTA SBISIETCS HANKMCaHUE JIOKJIa/loB.
BeinmonHenue Takux BUIOB pabOT CHOCOOCTBYET (OPMHMPOBAHUIO y CTYJEHTAa HABBIKOB CaMOCTOSATEIbHOM
HAayYHOM J1€ATENbHOCTH, IOBBIIIEHUIO €r0 TEOPETUYECKOW M NPOQPEeCcCHOHAIBbHON MOArOTOBKH, JIydlIEMY
YCBOCHMIO YU€OHOT0 MaTepuaia.

Tembl NOKIAA0B ONpeAeNstoTcs MpernojaBaTesieM B COOTBETCTBUM C MPOTpaMMON JAMCUMILIMHBL.
Konkperu3zaius TeMbl MOXKET OBITh ClIeJIaHa CTYIEHTOM CaMOCTOSITEIBHO.

CrnenyeT akleHTUPOBAaTh BHUMaHUE CTYJEHTOB Ha TOM, YTO (POPMYJIUpPOBKA TEMbI (Ha3BaHUS) pabOThI
JI0JKHA OBITh!

= sicHOM o opMme (He cozepkaTh HEYJ000UNTaeMBbIX U (Dpa3 TBOMHOTO TOJIKOBAHUS);

— coJiepXKaTh KIIIOUYEBbIE CJI0BA, KOTOPBIE PEMPE3CHTUPYIOT UCCIIEI0BATENBCKYIO paboTy;

— OBITb KOHKPETHOM (HE coZepaTh HEONPEIEICHHBIX CJIOB «HEKOTOPbIE», «OCOObIE U T.11.);

— coJepxaTrb B ceOe AeHCTBUTEIbHYIO 33a4y;

— OBITb KOMIAKTHOM.

BeiOpaB Temy, HeoO0XoauMo MOA00paTh COOTBETCTBYIOIIUM HH(GOPMAIMOHHBIM, CTaTUCTUYECKUN
MaTepuaig M IMPOBECTU €ro mpeaBapuTenbHbli aHanu3. K Hanbonee NOCTYNMHBIM HCTOYHUKAM JIUTEPaTyphl
oTHOCcATCS (POHABI OMOIMOTEKH, a TaK K€ MOTYT UCIIOJIb30BATHCS IEKTPOHHBIE HCTOUHUKU MH(OPMAINH (B TOM
gyucie u UaTepHer).

BaxubiM TpeOoBaHMEM, NMPEIbSIBIIEMbIM K HAMMCAHUIO JOKJIAJ0B Ha AHIVIMHCKOM SI3BIKE, SIBISETCS
IrPaMOTHOCTh, CTUJIMCTHYECKAs aIeKBaTHOCTb, COJIEPKATEIBHOCTH (ITOJIHOTA OTPAXKEHUS U PACKPBITUS TEMBI).

Jlokmaz 1oJKeH BKIII0YaTh TAaKOHM 3JIEMEHT KaK BBIBOJIbI, IIOJY4YE€HHBIE CTYIEHTOM B pe3yJIbTaTe pabOThI C
MCTOYHUKAMHU UH(GOPMAIUH.

Jloknazipl MpesCTaBIsAIOTCS CTPOro B OIpefelieHHoe rpadukoM ydeOHOro mporecca BpeMs M HX
BBITIOJTHEHHE SIBJIIETCS 0053aTEIbHBIM YCIOBUEM JIJIS IONyCKa K MPOMEKYTOYHOMY KOHTPOJIIO.

[Mpesenrtanus (B Power Point) nmpencrasiser co6o0il myOarMyHOE BHICTYIUIEHHUE HA HHOCTPAHHOM SI3BIKE,
OPUEHTHUPOBAHHOE HAa O3HAKOMJIEHHE, YOEKJIeHHE CIlyllaTeled Mo OmpeleleHHON Teme-Tpodieme.
OOecnieunBaeT BHU3yalbHO-KOMMYHHUKATUBHYIO TOJIEPKKY YCTHOTO BBICTYIUICHHS, CIIOCOOCTBYET €ro
3¢ (HEKTUBHOCTHU U PE3yJIbTaTUBHOCTH.

KauecTBeHHast mpe3eHTanus 3aBUCUT OT CJIEIYIOIINX TapaMETPOB:



- IIOCTaHOBKH TEMBI, LIEJIU U IIJIaHa BBICTYIJICHUS;

—  OIpeleTcHUs NPOJOJDKUTEIBHOCTH IPEICTaBICHHS MaTEpPHUaIa;

- ydeTa 0COOCHHOCTEH ayAMTOPUH, APECHOCTH MaTepHaa;

— HHTEpPaKTUBHBIX JEHCTBUI BBICTYNAIOIIETO (BKIIOUEHHE B OOCYXKAEHUE CIyIIaTenei);

— MaHephl NPEACTaBICHUS NPE3CHTAMU: COOJIOACHUE 3PUTEIBHOTO KOHTAaKTa C ayJuTOpuei,
BBIPA3UTEIBHOCTD, KECTUKYIISLMA, TEJI0ABUKCHYS;

- HaJIMY¥s WUTIOCTPAUi (He meperpykaroimx u300pakaeMoe Ha SKpaHe), KIIIOUEBBIX CIIOB,

—  HY)KHOTo noa00pa IIBETOBOM raMMBl;

- HCIIOJIb30BAHMSI YKa3KH.

[IpenogaBarens NOKEH PEKOMEH0BATh CTYIEHTaM

- HE YUTaTh HAIIMCAaHHOE Ha 3KPAHE;

- 00d3aTenbHO HEOIHOKPATHO OCYLECTBUTh IPEACTABICHUE IPE3EHTALIUY JI0MA;

- MpeaycMOTPETh MPOOJIEMHEBIE, CIIOKHBIC JJISl TOHUMAaHUs (PParMEeHThI U IPOKOMMEHTHPOBATH HX;

- IpeIBUAETH BO3MOKHBIE BOINPOCHI, KOTOpPbIE MOTYT OBbITh 33JaHbl 10 XOAY M B pE3yJbTaTe
IIPEIbSABICHUS IPE3EHTALUH.



