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1. HEJIX OCBOEHUA JUCIHHUITINHBI

1.1|OcHOBHO# LIeNTbIO MPETNOaBAHUS JUCIMIUTUHBI «ITHOCTPAaHHBIH A3BIK MPOHECCHOHATEHOTO OOIIEHHUS» IS MATHCTPOB SIBISIETCS
(bopMUpOBaHHE HHOA3BIMHONW KOMMYHHUKATUBHOI KOMIIETECHIINH, MTO3BOJISIOIICH UCTIONb30BaTh HHOCTPAHHBIH SI3BIK B MPOLIECCE
YCTHOTO W MHCHbMEHHOTO JICJIOBOTO O0IIEHHS Ha YPOBHE, oO0ecneunBaromieM 3QGEeKTHBHYIO MPOGECCUOHANBHYIO JESITEBHOCTb.
HpaKTI/I‘{CCKOC BJIaICHUC NHOCTPAHHBIM SA3BIKOM MPEATIOJIaracT BjIa€HUEC METOaMU U Cl'lOCO6aMI/l 6H3HeC-KOMMyHI/IKaU,I/II7I,
6usHec-koppecnonaeHInN. 1{ens 00ydeH s MArHCTPOB HHOCTPAHHOMY SI3BIKY 3aKJIFOUAETCs B IPHOOPETCHIH | TabHEHIIEM
pa3BuTHH MPO(YECCHOHATBHON HHOSI3BIYHON KOMIIETCHIINH, HE00X0IMMBIOH 1151 3((HEKTHBHOTO MEKIMIHOCTHOTO ICIOBOTO
OOIIeHNS ¢ IPUMEHEHHEM MTPO(EeCCHOHANTBHBIX S3BIKOBBIX (JOPM U CPEICTB.

2. TPEBOBAHUA K PE3YJIbTATAM OCBOEHUSA TN CHHUIIJIMHBI

YK-4:CrniocodeH npuMeHsITh COBpeMeHHbIe KOMMYHHKATHBHBIE TEXHOJIOTHH, B TOM YHCJIe HA HHOCTPAaHHOM(bIX) si3bIKe(aXx), 1JIs1
aKaJeMH4ecKoro u npogeccuoHAILHOr0 B3auMoaeicTBUS

B pe3yjabTaTe 0OCBOCHUA TUCHHUIIIMHBI oﬁyqaloumﬁcsl JOJIZKCH:

3HaTh:

-YHOTPEOUTENBHYIO JEKCUKY HHOCTPAHHOTO SI3bIKa B 00beMe, HeOOXOJUMOM JUIsl OOIIEHHS, YTEHHS 1 IEPEBOIa HHOSM3BIYHBIX TEKCTOB
npodeccnoHaIbHON HaPaBIeHHOCTH;

- JIEKCUUECKUE U TPaMMaTHYECKUE CTPYKTYPBI H3Y4aeMOro SI3bIKa; MPaBHUJIa YTEHHUS U CJIOBOOOPA30BaHNS;

- mpaBmiIa 0QOPMIICHHUS yCTHOM MOHOJIOTHIECKON M TUATIOTHIECKON PEeUH;

- 3HaTh 3aKOHOMEPHOCTH JIEJIOBOM YCTHOM M MHChbMEHHOW KOMMYHHUKAIIMHM HAa HHOCTPAHHOM $I3bIKe(COOTHECEHO ¢ nHaukaTopoM YK- 4.1)

YMmeTn:

- CHCTEMHO aHAIM3UPOBATh MH(POPMAIIHIO B BBIOUPATh 00pa3oBaTeNbHbIe KOHIETIIIH;

- IPUMEHSATh METOABI U CIIOCOOBI AEIOBOT0 OOLIEHUS JJIsl UHTEJUIEKTYaJIbHOTO PAa3BUTHUS, IOBBIILIEHUS KyJIbTYPHOTO YPOBHS,
npodeccuoHaIbHON KOMIIETEHTHOCTH;

- HCTIONIB30BATh TEOPETHUECKUE 3HAHMS JUISl TeHEPALIMU HOBBIX HAEH- BOCIPHHUMATH CMBICTIOBYIO CTPYKTYPY TEKCTa; BBIAEIISITh MJIABHYIO U
BTOPOCTENICHHYIO HH(OPMALHUIO;

- IPUMEHSTDH 3HaHUSI HHOCTPAHHOTO SI3bIKA JJISI OCYIIECTBICHHUS MEXKIMIHOCTHOTO U MPO(ECCHOHAIBHOTO OOIICHUS;

- YUTATh JUTEPATypy MO CHEUUATBHOCTH, AaHATM3UPOBATH MTOIYIECHHYIO HH)OPMAIIHIO;

- IEPEBOIUTH MPOQecCHOHANBHBIE TEKCTHI (03 croBaps);

- COCTaBJIATh HAyYHBIE TEKCTHI HA HHOCTPAHHOM SI3BIK(COOTHECEHO ¢ mHauKatopoM YK-4.2)

Baanern:

- HaBbIKaMU MyOJMYHOH peun, apryMeHTaliy, BeIeHHs JUCKYCCUU; HABBIKAMU ITMCbMEHHOM peyH;

- crtoco0amMy OpUEHTUPOBAHUS B UCTOYHUKAX HHPOpMaIuK (>KypHaJibl, CaliThl, 00pa3oBaTeIbHbIE MOPTAJbI U T.11.);

- OCHOBHBIMM HAaBBIKaMH U3BJICUCHUS TVIABHOW M BTOPOCTENIEHHON MH(OpMaNuHy;

- HaBbIKAMHU TPHOOPETEHUS, UCTIOJIL30BaHUS 1 OOHOBJICHUS TYMaHUTAPHBIX, 3HAHUIA;

- HaBBIKAMU BBIPKEHUS MBICIIEH 1 COOCTBEHHOTO MHEHUS B MEKJIMIHOCTHOM U JIETIOBOM OOIIEHUH HAa HHOCTPAHHOM SI3BIKE;

- HaBBIKaMU JIeIOBOM MUCHbMEHHOH M YCTHOH pedn Ha HHOCTPAaHHOM SI3BIKE;

- HaBBIKAMH M3BJIEYEeHHS HEOOXOIMMOW HH(POPMAIIMU U3 OPUTHHAIBHOTO TEKCTa SKOHOMUYECKOTO XapaKTepa;

- HaBBIKAMHU COCTABJICHHUS KPATKUX TEKCTOB CHEIUAIN3UPOBAHHOTO XapaKTepa, aHHOTAIHI(COOTHECEHO ¢ MHAUKaTopoM YK-4.3)

3. CTPYKTYPA U COAEPKAHUE JUCHHUITIJIMHBI

Kon HaumMeHnoBaHue pa3eioB U TeM /BU/I 3aHATHS/ Cemectp / | Yacos Komnerten- JlutepaTtypa
|_saHaTHs Kvne LY
Paznen 1. «KoMMyHHKanusi B MeskIyHapOAHbIii
MapKeTHHI»
1.1 1.1. 1 2 YK-4 JI1.1 J11.2 J11.3
Jlexcuueckue eqMHUIIBL: BUABI KOMMYHHKAIK. Pa3BTie JI1.4J12.1 J12.2

HaBBIKOB ayIUpOBaHMs1.Pa3BuTHE HABBIKOB aHATUTHIECKOTO
yTeHUs: "DNEKTPOHHOE MUChbMO Kak opMa JIeIoBOH
KoMMyHHKanuu'". Hanmmcanue mpocToro JenoBoro nuchbMa.

Mp/
1.2 1.2 Jlexcudeckue eqUHUIIBI: MApKETUHT. Pa3BUTHE HABBIKOB 1 2 YK-4 JIT.1 JI1.2 JI1.3
aynupoBanus "Kak BBIATH Ha MEXyHapOIHBII PHIHOK'. JI1.4J12.1 J12.2

CIIOXKHBIC CYIIECTBUTENbHBIC. Pa3BUTHE HABBIKOB FTOBOPCHUSI
"Co3znanue riiobansHoro 6penga” /Ilp/




1.3 Tema: Komanguposka. [Ipugactre npomreamero BpeMeHu. YK-4 JIT.1 JI1.2 JI1.3
Hacrosmee coBepmenHOe Bpems. JI1.4J12.1 J12.2
Poccuiickas 3apy6esxHas Toprosis. IIpocroe Oynyiiee BpeMsl.

/Cp/

1.4 UreHue: pa3BUTHE HABBIKOB aHANIN3a U pedepupoBaHus VK-4 J1.1J11.2J11.3
HWHOCTPAHHOTO TEKCTa JI1.4J12.1 J12.2
I'pammaruka: Pa3BuTie HABBIKOB yNOTPEOICHUS
rpaMMaTHYECKHX CTPYKTYpP BpEMEH aHTIIMHCKOTO TJIaroya B
YCTHOHM M MUCbMEHHOU peduun
/Cp/

Paznen 2. «CtaHoBJIeHHeE 1€JIOBBIX CBsI3eil M CTpaTeruu
ycmexa»

2.1 2.1 Jlekcuyeckue eIMHUILIBI: PA3HOBUIHOCTH JETOBBIX YK-4 JIT.1 J11.2 J11.3
B3aUMOOTHOIICHN!. Pa3BUTHE HABBIKOB TOBOPEHUS JI1.4J12.1 J12.2
"IIpoBenenue neperopopos". Pa3Butue HaBbIKOB
ayaupoBanus "JlenoBoe nmaptHepceTo" /Cp/

2.2 2.2 Pa3BuTHE HaBBIKOB M3BJICYCHUS NHPOPMALIUK U3 TEKCTa YK-4 JIT.1 J11.2 J11.3
"ITyTs k ycnexy Kapnoca Crnuma". I[IpedukcansHoe JI1.4J12.1 J12.2
cinoBooOpazoBaHue. Pa3BuTre HaBBIKOB roBopeHus "BeneHue
nieperosopos" /Cp/

2.3 Tema: [lenoBbie Ha3HAYCHHSI. DKBUBAICHTHI MOIATBHBIX VK-4 JI1.1 J11.2 JI1.3
riaroJioB to beable to, to have to.Koncrpykuumu as ... as, not JI1.4J12.1 J12.2
S0 ... as. besnuunsie rmaronel. Yap. 1-8,Ynp. 3-7. /Cp/

2.4 Tema: B opuce. MopanbHbIe TIaroisl can, may, YK-4 JIT.1JI1.2 JI1.3
must.ITpsmoe u kocBernHOE AonoHeHHE. OOCTOATENBCTBO JI1.4J12.1 J12.2
1IeJH, BBIpaXXEHHOE HHPUHUTHBOM. YTIp. 6-14. /Cp/

2.5 ITonroroBka J0KIJIAI0B 10 MPOHACHHBIM TeMaM B Libre VK-4 JIT.1 J11.2 J11.3
Office JI1.4J12.1 J12.2
/Cp/

2.6 /3auér/ YK-4 JI.1J11.2 J11.3

J11.4J12.1 J12.2
Paznen 3. "3ansaTocTh M pucku'

3.1 3.1 Jlexcrudeckue equHUIBL: TPYA0YCTPOHCTBO, MOTHUBAIIUS YK-4 JIT.1 JI1.2 JI1.3
yCHEIHOM paboThl. Pa3zBuTHe HaBBIKOB ayAUpOBaHUS " J1.4J12.1 J12.2
OcHoBEHI ycrienrHoro Ou3Heca". Pa3BuTie HABBIKOB TOBOPEHHS
:" TTon6op nepcoHana Ha kiroueBsie nosummn'. /Tlp/

3.2 3.2. JIekcu4eckue eJMHUIBI ;| PUCKH BEACHUs OM3HECa. THUIIBI VK-4 JIT.1 J11.2 J11.3
PUCKOB, KPU3HCHBIE CUTyalluH. Pa3BUTHE HABBIKOB JI1.4J12.1 J12.2
aynupoBanus " Yropasnenue puckamu. Kak Beiiitu u3
KPU3MCHOW cuTyauun". Pa3Burue HaBbIKOB aHAJIUTHYECKOTO
9yTeHHs TeKcTa " VIHTepHAIlMOHATM3ALKS - PHCK HIIH HOBBIE
Bo3moxxHocTH." /TIp/

33 Tema : PaGoune B3aumoorHouenus. CodbeceroBaHue mnpu YK-4 JI.1JI1.2 J11.3
ycTpoiicTBe Ha paboty. CrpanareibHblii 3anor. Ymp. 1-4. JI1.4J12.1 J12.2
BpemenHbie popMBI cTpasaTensHOro 3anora. Ymp. 1-7.

CyddukcanpHoe c10BOOOpa3oBaHHUE.
CobecemoBanue mpu yCTpoicTBe Ha padoty. /Cp/

3.4 Tema: CtpaxoBaHue OH3HECA OT PUCKOB. CTPAX0OBast MOJIMTHKA YK-4 JIT.1 JI1.2 JI1.3
xoMmmanuu. Hapeuns. JI1.4J12.1 J12.2
Hapeuus B anrnuiickom si3bike. OOpa3oBaHUe aHTIIMHCKUX
Hapeunii. Crenenu cpaBHeHUS. Yrp. 5-9. /Cp/

Paznen 4. "CTHu MeHeIKMEHTAa H CIIOCOOBI
npuBJjeyeHue puHaHcupoBanus'

4.1 4.1. Jlekcnueckue equHuLpl: CTHIN MEHeDKMeHTa. PasButue YK-4 JI1.1 J11.2 J11.3
HaBBIKOB ayaupoBaHus "KitoueBble (pakTOph! yCIEMHOro JT1.4J12.1 J12.2

MeHeDKMeHTa . Pa3BuTiHE HABBIKOB AHAINTHYCCKOTO UTCHHS:
"TIperMyIIeCTBa ¥ HEJOCTATKH PA3INYHBIX CTHIICH
meHexkMenTa". /Cp/




42 4.2, Jlekcuveckue equHuibl: [IpuBnedenue puHaHCHPOBAHUS. 2 4 YK-4 J1.1J11.2J11.3
VYrpagienue puHaHcamu. Pa3BUTHE HABBIKOB TOBOpPEHUS " J1.4J12.1 J12.2
Kakue criocoOb! puBieyeHns: GUHAHCOB JUIA BEACHUS
MaJioro OM3Heca JOCTYIHEI B Hateil crpane?" /Cp/

43 Tema:Pabota B xomane. CoBeTHI Kak JIydIlle OpraHu30BaTh 2 4 YK-4 JI1.1JI1.2 J11.3
paboty B kKoMaH/ie. MojanbHbIe Taroibl. YnorpedieHue J11.4J12.1 J12.2
MOJIAJIBHBIX TJIAaroJioB ¢ neppeKTHBIM HHOUHUTUBOM.

VYup. 1-5 /Cp/

4.4 UreHne: pa3BUTHE HABBIKOB AaHHOTHPOBAHUS U 2 2 VK-4 J1.1J11.2J11.3
pedeprupoBaHUs HHOCTPAHHOTO TEKCTA. J1.4J12.1 J12.2
I'pammartHKa: pa3BUTHE HABBIKOB YIIOTPEOICHUS
TPaMMaTHYECKHUX CTPYKTYp BPEMEH aHIIIMICKOTO TiIaroiia B
JIECTBUTEIILHOM U CTPaJIaTEeIbHOM 3aJI0raX B YCTHOH U
nicbMeHHoit peun /Cp/

4.5 [MoaroroBka mokaI0B 10 npoiiieHHbIM TeMaM B Libre Office 2 4 YK-4 J1.1J11.2J11.3
/Cp/ J1.4J12.1 J12.2

4.6 /3auér/ 2 4 YK-4 JI1.1J11.2 J11.3

J11.4J12.1 J12.2

4. ®OHJI OHEHOYHBIX CPEJCTB

CrpykTypa U conepkanue (HOHIa OLIEHOYHBIX CPENICTB IS POBEICHNS TEKYIIeH U MPOMEXYTOUHOH aTTeCTalluy MPEICTaBICHEI B
IMpunoxenuu 1 x paboueil mporpaMMe JUCHUIUIUHEIL.

5. YYEBHO-METOAUYECKOE 1 HTHOOPMAIIMOHHOE OBECIIEYEHUE TUCHUIIJIMHBI

5.1. OcHoBHas AUTEpaTYpa

ABTOpBI, COCTaBUTEIH 3arnaBue WznarenscTBO, 01 Konunu-Bo
JI1.1 |Myprasuna 2. M., English for Professional Communication: mo Kazanb: Kazanckuii Hayyno | https://biblioclub.ru/inde
Amuposa . T, nucuuruinHe « THOCTpaHHBIN S3bIKY: yueOHOe -HCCIIEIOBATEIBCKUI x.php?
A6mymmun U. 111., mocobue TeXHOJIOTHYCCKUH page=book&id=259048
Ceicoes B. A. yuusepcuter (KHATY), HEOTPaHWYEHHBIN JOCTYII
2012 IUISL 3aPETHCTPUPOBAHHBIX
0Jib30BaTenei
JI1.2  |Ilmunens E. A. JlnakTuueckue Matepuansl 1j1s camocTtoaTenbHol | Cankr-IletepOypr: https://biblioclub.ru/inde
pabotsr o kypcy «Business English» («/lenoBoii WHCTUTYT CeNUaIbHOM x.php?
AHTIIMHACKUH A3BIK»): yueOHOoe mocodue MEJAroruKy 1 ncuxonoruy, | page=book&id=438772
2015 HEOTPaHWYIEHHBIN OCTYII
UTSL 32PETUCTPUPOBAHHBIX
NoJIb30BaTeNeH
JI1.3 |Anucumosa, A. T. English for Business Communication: yae6Hoe Kpacuonap: FOxHBbI1 http://www.iprbookshop.
mocoOue Mo JICTIOBOMY aHIIIMHCKOMY SI3BIKY JUIS HMHCTUTYT MEHEJDKMEHTA, ru/25955.html
CTY/ICHTOB, O0YYAIOIIMXCSI 10 HAMIPABICHUSIM 2013 HEOTPaHWYIEHHBIN OCTYII
«IKOHOMHKA», «MECHEDKMCHTY JUISL 3aPErHCTPUPOBAHHBIX
NoJIb30BaTeNeH
JI1.4 |Jykuna, JI. B. Kypc anrmmiickoro s3bika 1t MmaructpanTos. English| Boponex: Boponexckuit http://www.iprbookshop.
Masters Course: yae6HOe mocoOue st rOCy/AapCTBEHHBII ru/55003.html
MaruCTpaHTOB 110 Pa3sBUTHIO M COBEPLICHCTBOBAHHIO |apXHTEKTypHO- HEOTpaHWYEHHBIN OCTYII
OOIIMX M IPEAMETHBIX (IET0BOH aHTTTMHCKHHN S3bIK) CTPOHTENBHBIH JUISL 3aPETHCTPUPOBAHHBIX
KOMIIETEHLIUH yauBepcutet, O6C ACB [10JIL30BaTEIEH
b b
2014
5.2. lono/IHUTe/ILHASI JIUTEPATYpa
ABTOpBI, COCTaBUTEIHN 3arnaBue W3narenbcTBO, TOXT Komnma-Bo
JI2.1 |Ykpaunen U. A. WHocTpaHHBIH SA3BIK (aHTIHHACKHUIT) B Mocksa: Poccuiicknii https://biblioclub.ru/inde
poeCcCHOHANBHOM AeATENbHOCTH: y4eOHO- roCyJapCTBEHHBIN x.php?

METOIUYECKOE IToCco0ue

YHHUBEPCHUTET TPABOCY M
(PTVYII), 2015

page=book&id=439638
HEOTPaHWYIEHHBIN OCTYII
JUTSL 3aPErHCTPUPOBAHHBIX
MOJTh30BaTENCH




ABTOpBI, COCTaBUTEIH 3armnaBue WznarenscTBO, TOX Konng-Bo
JI2.2 |Benpuuxkasi, JI. B., Jlenosoit anrnuiickuit s3eik = English for Business  |Munck: TerpaCucremc, http://www.iprbookshop.
Bacunesckas, JI. ., Studies: yue6Hoe mocobue Terpanur, 2014 ru/28071.html
Bbopucenko, /1. JI. HEOTPaHUYEHHBINA JOCTYI
JUISL 3apETUCTPHPOBAHHBIX
N0JIb30BaTeNeH

5.3 Ilpo¢eccuonabHble 6a3bl JAHHBIX U HH(POPMALIMOHHbIE CIIPABOYHbIE CHCTEMBI

Koncynprant +

lapant

Cambridge Dictionary https://dictionary.cambridge.org/ru/

I'azera Financial Times https://www.ft.com/

5.4. IlepeyeHb MPOrpaMMHOI0 obecrieyeHust

Libre Office

5.5. YueGHO-MeTOAMYECKHEe MATEPUAJIBI ISl CTYA€HTOB ¢ OrPAHMYeHHbIMH BO3MOKHOCTSIMH 3/10POBbSI

IMpu HEOOXOAMMOCTH MO 3asABICHUIO OOYYAIOMIErOCss C OrPAHHYCHHBIMH BO3MOXKHOCTSMH 3J0POBBSI YI€OHO-METOINICCKHE MATECPUAIIBI
MPEIOCTABISIIOTCS B JOpMax, aIalTUPOBAHHBIX K OTPAHUYCHHSM 3I0POBbsI U BOCTIPUATUS MHPOpMANUK. J[Jis JIUI ¢ HApYIICHUSMH 3PCHUSL: B
dopme ayauodaiina; B meyaTHOH (hopMme yBeIMYCHHBIM mpudTOM. J[JIsl U1 ¢ HApyIIEHUSAMH CiyXa: B (pOpMe JEKTPOHHOTO JOKYMEHTA; B
nedaTHoit Gopme. JIs muLl ¢ HAPYIICHUSIMA OMIOPHO-JIBUTATEIIBLHOTO arnapara: B popMe 3JIEKTPOHHOTO JIOKYMEHTa; B IIe4aTHOU Gopme.

6. MATEPUAJIBHO-TEXHUYECKOE OBECHHEYEHUE JUCHUIIINHBI (MOJY JIS)

IMomemnienus A7t NpoBEAEHUS BCEX BUJIOB paboT, IPeAyCMOTPEHHBIX YIEOHBIM IIJIAaHOM, YKOMILIEKTOBaHbI HEO0XO0JMMON
CIICIMATN3APOBAHHON y4eOHOM MEOEIbI0 i TEXHHIECKUMHE CPEACTBAMHU OOYUCHUSI: CTONBI, CTYJIbsSI, IEPCOHATBHBII KOMITbIOTEp (HOYTOYK
MEPEHOCHOH ), POEKTOP, IKPaH/MHTEPAKTHUBHAS JOCKA.

7. METOAUYECKHUE YKA3AHUSA JJISA OBYYAIOIIUXCA IO OCBOEHUIO JUCHUIIVIMHBI (MO JIS)

MGTO,HI/I‘IGCKI/IC YKa3aHus 110 OCBOCHUIO JUCHUIIIIMHBI IIPEACTABIICHLI B HpI/IJ'IO)KGHI/II/I 2k pa6011e171 nporpaMme JUCHUIIINHBL.

Hpuioxenue 1

1. OnucaHue NoKa3aTeJiell U KpUTepHEB OLleHUBAHMS KOMINIEeTEHIMI Ha
pa3/IMYHbIX 3Tanax uX GopMUPOBaAHUA, ONMCAHMeE LIKAJ OLLleHUBAHUA

1.1 Iloka3arenu ¥ KpUTEPUU OLICHUBAHUSI KOMIIETEHIIHNA:
3VYH, cocrasusrorie [Tokazaremm Kputepnu onennBanus CpencrBa
KOMIIETEHIUIO OLICHUBAHUS OLICHUBAHUS

YK-4 cnioco0eH NnpuMeHSATh COBPeMeHHbIe KOMMYHUKATHBHbIE TEXHOJIOTHHM, B TOM YHCJIe HA
HHOCTPAHHOM SI3bIKE JJIfl AKAJAEMUYECKOro M Npo(eccHoHaILHOI0 B3aMMO1eiiCTBUS

3uanue: - -- Ilepesomur cioBa c ITonHOTA W CotepKaTETLHOCTh OTBETA, Tector 1-2
YHOTPEOUTENEHYTO [PyCCKOr0 Ha aHIJIMMCKHH | [IpaBMIIBHOCTB IIEPEBOJIA, YIOTPEOIeHUs | YCTHBIIM onpoc (TeKCTsl 1-
JNIEKCHKY HHOCTpaHHOro | AHIVIHHCKOTO Ha JIEKCHYECKHUX eJIMHUI U rpamMmarideckux | 10), Bompocsr k 3adery (1
[PYCCKHI, TPOU3HOCHUT . .
KOHCTPYKILUH, COOIoIeHNE Kypc -1-4; 2 kypc — 1-4
OBIQ B o0beue, OB, HITACT TEKCT UHTOHA HOHEzIX (1)0’ M B COOTBETCTBHE C P P )
HEOOXOIUMOM JIJIst BCITyX, OIpe/iesser u 1 p 0 )
OBIIEHHS, YTCHHS 1 HA35IBACT 3aJaHHOM KOMMYHUKAaTHBHOI CUTYyaIHeH.
NEPEBO/Ia HHOS3BIUHBIX  [[PAMMaTHYECKHe
TEKCTOB CTPYKTYDBI,
HpO(I)eCCHOHaHLHOI;‘I M3MEHACT 4aCTh pEYU B
A ICOOTBCTCTBHUU C
HaMpaBIEeHHOCTH; COHTEKCTOM
- JIEKCUYECKHUE U
rpaMMaTU4ecKue

CTPYKTYPBI H3y4aeMoro
SI3BIKA; TIPAaBUJIA YTCHUS H
CII0BOOOpa30BaHMUS;

- IpaBwiIa 0POPMIICHUS
YCTHOM MOHOJIOTHYECKON




Y JIMAJIOTUYECKON peun;
- 3HaTh 3aKOHOMEPHOCTH
JIeJIOBOM YCTHOM U
MMHUCHEMEHHOU
KOMMYHHUKAIIUU Ha
HWHOCTPAHHOM SI3BIKE.

YMeHue: -- CHCTEMHO

aHAIM3UPOBATH
WH(GOPMAITHIO u
BEIOMPATH
o0pa3oBaTebHbIC
KOHIICTIIUH;

- OPUMEHSATH METOJIBI U
CIIOCOOBI JIETIOBOTO
oO0IIeHUS VISt
HHTEJUICKTYaJIbHOTO
pa3BUTHs,  TOBBIIICHHS
KYJIbTYPHOTO YPOBHS,
npodecCHOHATbHON
KOMIICTEHTHOCTH;

- HCTOB30BaTh
TEOPCTUYCCKHE  3HAHHUS
JUIS  TEHEepalMd HOBBIX
Uaen- BOCIIPUHUMATh
CMBICJIOBYIO  CTPYKTYpY
TEKCTa,; BBIJICIISITh
TIIABHYO u
BTOPOCTEIICHHYIO
“HpOpMaNHIo;

- TOPUMEHATh  3HAHUSA
WHOCTPAHHOTO SI3bIKA TSI
OCYIIECTBIICHHS
MEXJIMYHOCTHOTO u
poQeCcCHOHATBEHOTO
o0IIIeHH S

- YHTaTh JIATEPATYpy IO
CICIHATBHOCTH,
aHATU3UPOBATh
MOJYYCHHY IO
“H(pOPMAIIHIO;

- MEePEeBOANTD
npodecCHOHATbHBIE
TEKCTHI (6e3 croBaps);

- COCTAaBJIATh

HaY4YHBIC TEKCTBI
Ha HWHOCTpPaHHOM
SA3BIK.

[lepeBoauT NpeIOKEHUS
B COOTBETCTBHHU C
3aIaHHBIM CTHIIEM,
MEePEeBOTUT
PKOHOMUYECKUH TEKCT OT
2000 3HaKOB C y4eToM
[TPe/IaraeMoro CTHIIA,
OTBEYaeT
apryMEHTHPOBAHO Ha
BOIPOCHI B hopMme
MOHOJIOTA I ANAJIora

Copepxanue oTBeTa nepeaano 6e3
HCKa)KEHUS TEKCTa, TPaMOTHO 1
CTHIIUCTUYIECKH BEPHO;
KoppekTtaoe ynorpebeHne
TpaMMaTHYECKAX U CTHIIMCTHICCKAX
KOHCTPYKLUI.

Tector 1-2
YcTHBIH onpoc (TeKCTH 1-
10), Bompocsr k 3agery (1

Kypc -1-4; 2 kypc — 1-4)

Biiagenme- HaBbIKaMU
myOJIMYHOM peun,
apryMeHTAalluH, BEICHUS
JICKYCCUH; HAaBbIKAMHU
THUCBMEHHOW peun;

- cocobamu
OPHEHTHPOBAHUS B
HCTOYHUKAX
nHpopmanmu (KypHaIbl,
caiiThl, 00pazoBaTelIbHbIE
MOPTAaJBI U T.11.);

- OCHOBHBIMH HaBbIKaMH
W3BIICUYEHUS TTIABHOW U
BTOPOCTEIIEHHON
“HpOPMAINH;

- HaBBIKAMH
npuodpeTeHus,
HCIIOJIb30BAaHUS U
OOHOBIICHHSA
TYMaHUTApHBIX, 3HAHUII;

["OTOBHUT U BEICTYTIAET C
IMOKJIaZIOM 110
CaMOCTOSITEIIBHO
BEIOpaHHOI Teme;
Pedepupyer TekcT B
MMCbMEHHOMN M YCTHOM
(bopmax,

["oTOBHUT U OTBEUYAET
MOHOJIOT WJIY JTHAJIOT
[peub 10 3aJaHHOU TeMe

BrinosiHeHHe KOMMYHHUKATUBHOM 3a7a4n B
IIOJIHOM 00BEME;
doneTryeckoe ohopmiIeHHE
COOTBETCTBYET IIPaBUIIAM A3bIKA;
KoppekTHoe yrnoTpebieHne TIeKCuIeCKuX
€IV HHII;

[MoHuMaHKe TPAMMATHYECKHUX U
CTHIMCTHIECKUX KOHCTPYKI[HA.
CaMOCTOSITEIbHOCTD BBIBOJIOB U CYXICHHH]]
C COOTBETCTBYOIIUM PABHIBHBIM
UCIIONB30BaHUEM JIEKCHYECKHUX U
IrpaMMaTHYECKUX CTPYKTYD IO
MIPENJIOKEHHON TeMe

Tectrr 1-2
YcrHblit onpoc (TekcTsl 1-
10), Bompocsr k 3auery (1

Kypc -1-4; 2 xypc — 1-4)

IOKIIaJ ¢ mpe3eHTamuei (1-
10),




- HaBBIKAMH BBIPAXKCHUS
MBICJIEH U COOCTBEHHOTO
MHCHUS B
MEKIMYHOCTHOM M
JIEJIOBOM OOII[EHNH Ha
WHOCTPAaHHOM SI3bIKC;

- HABBEIKAMH JI€JIOBOI
MHACbMEHHOU U YCTHOM
peYr Ha MHOCTPaHHOM
SI3BIKE;

- HaBBIKAMH U3BJICHCHUS
HE00X0IUMOI
nH(pOpPMALIAN U3
OpPUTHHAIILHOTO TEKCTa
9KOHOMHYECKOTO
XapakTepa;

- HaBBIKAMH COCTABIICHUS
KpaTKHUX TEKCTOB
CHCIHATU3UPOBAHHOTO
XapakTepa, aHHOTAIIHH.

1.2 [IIkanel OLleHUBAHUS:
Tekylunii KOHTPOJIb YCIEBAEMOCTH M MPOMEXKYTOUYHAsI aTTECTALUS OCYIIECTBIISIETCS B
pamMKax HaKOMUTEIbHOW 0aUIbHO-PEUTHHTOBOM cucTeMbl B 100-0asibHOM 1IKae:

50-100 G6amioB (3auer)
0-49 GamnoB (He3auer)

2 TunoBbie KOHTPOJIbHBIE 3aJaHUSI UM UHbIE MATEPHAJIbI, HE00X0IUMbIe /1Sl OLleHKU 3HAHMUI, YMEHUI,
HABBIKOB M (HJIM) ONMBITA JIeSITEJIbHOCTH, XapaAKTePU3YIIUX dTanbl (GOpMHPOBAHHSA KOMMETEHIHH B
npoiecce 0CBOeHHsI 00Pa30BaTeILHOI NPOrpaMMbl

Bonpocsl k 3auery
no pucuuminie_HoCcTpaHHbIN SI3bIK NPO(decCHOHAILHOI0 001IeHHS

(AHTIMHCKHIA)
1 kypc
1. KoMmyHwuKanus
2. MexnyHapoaHbIi MapKETUHT
3. Dranbl CTAaHOBJIEHUS JEJIOBBIX CBS3EH
4. Crpareruu ycnexa
2 kypce
1. 3aHATOCTB B pa3HBIX cepax AesiTeIbHOCTU
2. Pa3HOBUAHOCTH PUCKOB
3. CTwin MeHeIKMeHTa
4. VYmnpapneHue puUHaHCAMU

MHCTpYKIHUS 0 BHITIOJTHEHHIO:

3ayet npoxoauT B popmate Oecelibl 1o MPOiIEHHBIM TEMaM B TE€YEHUE CEMECTpa.

Kpurtepuu onennBanus:

- Crynenty BbicTaBisercs «3auer» (100-50 6ansioB), eca KOMMYHUKATHBHBIE 3a/1a4l BBIIOJIHEHBI TIOJTHOCTHIO,
MCIIOJIb30BAaHHBIN CIOBAPHBIN 3arac, TpaMMaTHYeCcKue CTPYKTYphbl, (poHeTHueckoe opopmileHHE BbICKa3bIBaHUS
COOTBETCTBYET IIOCTABJICHHOH 3a/1a4e;

- Crynenty BbIcTaBisieTcs «He3aueT» (49-0 6aisioB), eciiv OTBETHI HE CBSI3aHBI C BOIPOCAMHU, HATHUUE
rpyOBIX OIIMOOK B OTBETE, HEIOHUMAHKE CYIITHOCTH M3J1araeMoro BoIlpoca, HeyMeHHe IPUMEHSTh
3HaHHWA Ha NIPAKTUKE, HCYBCPCHHOCTh U HCTOUYHOCTb OTBCTOB HAa JOIIOJITHUTCIIBHBIC U HABOAAIIIUEC
BOIIPOCHI



TecThbI

1 kype
Tecr 1
A Complete the sentences with the words in the box.
| __bush grapevine  nushell stek _wal ]
1 lhearditonthe . you’ve been promoted.
2 I asked Rudy to say yes or no, but he just beat around the ... .
3 Look,ina___ . ... , my trip to Singapore was a huge success.
4 I think you got the wrong end of the __ . ... . . ’'m not going on holiday, I’m going on a business
trip.
5 John just doesn’t listen. It’s like talking toa brick ...

B Complete the multi-word verbs with off, on or up.

Lfthansa pilots have called 6 strike action planned for next week after new talks were set 7 with
the German airline.

The announcement late on Wednesday averted, or at least put 8 , a four-day stoppage that could have cost
Lufthansa tens of millions of Euros.

The Union’ action had built 9 the dispute into one of the worst to hit Germany in recent years, adding
to wave of industrial action across the European airline sector, which has also affected British Airways.

In the end, the stoppage ended after 24 hours when the two sides agreed to carry 10 negotiating.
Lufthansa says strike action costs it at least $25 m a day.

C Choose the correct words to complete each sentence.

11 We’re meeting tomorrow to discuss the new (market / marketing) strategy.

12 Can we discuss the (sales / price) figures? I was expecting an increase, not a decrease.

13 We’re excited about the launch of the new (product / brand) range in South America.

14 I’d like you to meet Liam. He’s the one who organised the successful advertising (image / campaign) in
London last year.

15 We have brand (loyalty / leader), we just need to increase our market share.

D Put the words in the correct order to make sentences.

16 morning strategy marketing purpose our of discuss the to meeting is this
The -----------------------------------------

17 I’ve idea heard a best long the time for

That’s ... ..eeceeeeeereeeeereeeesereeen

18 they however are crazy want you all your ideas, think

We e,

19 other about ideas this we do can about what ?
SRR
20 New York City was thinking we maybe go should to

I

OTBeThI:

1 grapevine 2 bush 3 nutshell 4 stick 5 wall 6 off 7 up 8 off 9 up 10 on 11 marketing 12 sales 13 product 14
campaign 15 loyalty 16 The purpose of the meeting this morning is to discuss our marketing strategy. 17
That’s the best idea I’ve heard for a long time. 18 We want all your ideas, however crazy you think they are. 19
Any other ideas about what we can do about this? 20 I was thinking maybe we should go to New York City.

2 Kypc



Tect 2
A Match the prefixes (56-60) to the words (a—e).
1 em
2 under
3 dis
4 de
5hbi

a)  perform
b)  regulate

c) lateral

d) loyal

e) power

B Choose the correct word from Exercise A to complete the sentences.
6 It was of John to tell our competitors about the new product launch.
7 The government is going to _____ the sector in the near future.

8. We don’t need someone who’s going to ____ the way Leon did. We need someone who can sell!
9. The two countries agreed to work hard to improve ____ relations.

10 Ifyou ___ employees — give them real control over their work - that increases productivity.

C Write the most appropriate modal verb (positive or negative) in each gap. The meaning is given in
brackets.

1.1 have taken the train but the last one had left, so I got a taxi. (If there had been a train ...)

12. You ... have ordered more paper for the copier. I’d already ordered it. (It wasn’t necessary.)

13 They _......... have left the office already. It’s only 3 p.m. (It’s impossible.)

14 There were only two people who could have written this note. It wasn’t Axel, soit ... have been
Victoria. (It could only have been.)

15 You ... have gone to the presentation on database management. It was great! (It was recommended.)
16.He ... have fired the best engineer due to the fact that our company turned into the less competitive in
the market.

D Match four of the five managers below with the team where they will be best suited.

Susan: creative, inspiring, diplomatic
Matt: decisive, competent, responsible
Benny: sociable, loyal, considerate, logical
Stella: supportive, sociable, flexible

Ian: organised, efficient, logical



17 We have some brilliant and creative people in our team but we’re not always good at handling everyday
routines. We need someone to remind us about what to do and when — someone who knows where everything is
kept, and can suggest the best way to do things.

Person:

18 Ideally, our new team member should enjoy working with people and should get on well with others. He or
she should be able to explain things clearly to customers. And — as our work is never routine — it is important to
be able to adapt quickly to changing situations.

Person:

19 The ideal candidate must be able to deal with all kinds of difficult situations, and take control when
something goes wrong. He or she must be able to keep a clear head and not get distracted when things happen
fast. Because this person will manage a large team and a large budget, he or she must be sensible and able to
make good judgements.

Person:

20 We need someone who can produce new and effective ideas and can give other people a feeling of
excitement and a desire to do something great. This person also needs to deal politely and skilfully with our
team of artists and designers without upsetting them.

Person:

OTBeTnI
le2a3d4b5c 6disloyal 7deregulate 8 underperform 9 bilateral 10 empower 11 would 12 needn’t 13 can’t
14 must 15 should 16 should 17 Ian 18 Stella 19 Matt 20 Susan

Kputepuu oneHuBanus:
MakcuMaabHOE KOJIMYECTBO 0AJUIOB, KOTOPOE CTYJACHT MOXKET HaOpaTh — 20 6ayuioB (3a KaKJbIi MPaBHIbHBIN
OTBET CTYJICHT Toyty4aeT 1 Gan).

YcTHbli onpoc
1
Why it pays to put the workers in the picture

by Alicia Cregg

When workplace disputes flare up, the blame is often laid on a break-down in communication. Talking may not
always resolve disagreements, but withholding management plans until the last moment can certainly make a
difficult situation worse. From 6th April 2005, UK employees gain the legal right to know about, and be
consulted on matters that affect them at work. This covers anything from the economic health of the
business to decisions likely to cause redundancies or changes in how work is organised. The new rules, which
implement a European Union directive, move the UK closer to other European states, most of which already
require work- place consultation.

There are good reasons for businesses to forge ahead with such agreements voluntarily. First, there is the
common sense belief, backed by academic research, that companies do better when their employees are well
informed and have a say in decisions that affect them. Second, by kick-starting negotiations the employer
effectively takes charge. The regulations give organisations free reign to agree internally what consulting and
informing employees amounts to in practice — what topics will be discussed, how often and by what means. In the UK
— in contrast to most other EU states — once a framework for information and consultation has been agreed, there is
no requirement to work through elected representatives. If the workforce approved, a business could rely solely on
face-to-face and electronic communication.

The mobile operator 3 prefers the personal approach. Whenever possible, it uses video calls and e-mail to put its
young work- force in contact with senior man-agers. At the other end of the spectrum is AstraZeneca, the Anglo-
Swedish pharmaceuticals group, which has a history of consulting employees through elected forums and union
representatives. Consulting through intermediaries can yield dividends, particularly during a change of



ownership or under a redundancy programme. Another point in favour of a mediated approach, says Ross
Hutchison, head of internal communications at KPMG, the accountancy firm, is that representatives can be
taken into the confidence of management in a way that an entire workforce cannot.

But do the gains from indirect consultation outweigh the attractions of more direct approaches? Not everyone is
persuaded that they do. Alison Gill, co-founder of Getfeedback, a talent management consultancy, argues that
knowledge exchange and online polling, not elected assemblies, produce better performance. “The goal is to involve
people directly and profit from their ideas.” In spite of earlier opposition, a growing number of companies believe that
putting employees in the picture is good for business. If the remainder do not follow suit, they may now find their
workers give them little choice.

2
Goodbye to the golden age of global brands
by Richard Tompkins

In the Harvard Business School professor Theodore Levitt’s seminal paper The Globalization of Markets,
written in 1983, he argued that, as new media and technology shrank the world, people’s tastes would
converge, creating a single global market that would be dominated by the world’s most successful brands. So,
when the Berlin Wall fell and the barriers to world trade came down, it seemed Prof Levitt would be proved
right. Global brand owners poured into the newly opened markets and, facing little competition in countries
unaccustomed to consumer culture, they thought they would clean up. Then, some awkward commercial
realities started to close in.

Once local consumers had tried these new products, they found them far too expensive to buy on a regular
basis, even if they liked them. And soon, local producers sprang up offering much better value for money with
products of only slightly inferior quality at a vastly lower price. Usually, too, these products were better suited to
local tastes and cultural preferences than those being foisted onto consumers by the global corporations. The
global brand owners were left spreading their advertising and other fixed costs over tiny market shares and
often faced extra costs, such as tariffs. In many of these countries today, global brand owners command the
super-premium end of the market in any given product category, while local brands command the rest. The
global brand owners could try to move into the mass market by creating low-price products designed to suit
local tastes, but that would throw them into head-on competition with local companies possessing better
distribution channels and a far deeper understanding of the market. Increasingly, therefore, they have resorted to
buying local brands and the companies that own them. And here, of course, lies the paradox. Whatever is the
point of owning a global brand if it does not work in global markets?

Let us be optimistic and suppose the poor countries do become rich. But what do we see happening in rich
countries? Ever-proliferating brand choices. There are more soft drink brands than there have been for years, more
fast food chains, more packaged goods, more cars. Supermarkets are competing with brand owners by selling own
label products that are as good as the branded version but cost 20-30 per cent less.

Global brands, of course, are not about to disappear. But it must now be clear that Prof Levitt was mistaken in
believing the world’s tastes would converge on standardized products. Everything we have learned about
consumerism over the decades shows that, as people become better off, they want more choices, not fewer.
Global brands may be here to stay, but their golden age is over.

3
Teams seek strength in affiliations
by Stefan Stem

The global consultancies share some characteristics of the largest branches of Tesco. Vast out-of- town
supermarkets may offer everything you need to keep the home well stocked, but do they really give you the
quality that could be yours by spending a couple of hours in boutiques, delicatessens and food halls? Perhaps
the one-stop shop can meet all your basic and immediate needs.

But some management challenges require a pooling of expertise and talent from a team of consultancies
working together. “On paper the biggest firms have all the capabilities you might s want,” says Andrew Crowley,
vice- president of consulting and systems integration for CSC, the international information technology
consultancy. “But there is a risk element to that. A consortium gives you a slightly different view on life, and
probably better value as well.” That view is echoed by Bernard Brown, senior vice-president for consulting in the
UK, Americas and Asia-Pacific for Atos Origin, the IT consultancy. “You won’t necessarily have all the skills to meet
the ‘end-to-end requirements of a large client,” he says. “But we have to partner. It is an essential part of our
work. For Mr Brown, there are several core elements to a successful collaboration. “First, what are the rules of
engagement?” he asks. “How will we work together, how will we measure progress? Then we look for seamless
teamwork —can we keep the same team throughout a project lasting between six and 18 months? Then there is
personal integrity: do our strategies and approaches fit?



Personal relationships matter enormously too. Business hasn’t changed that much, in spite of all the new ways of
communicating. Then there is the commitment of all involved, and the question of cultural fit and values: if your
values are not shared at the outset you will find out later to your cost. Finally, there is the question of joint
marketing: how do we protect each other’s brand?

Mr Crowley does not underestimate the difficulty of making consortia work for both client and consultant. ““You
need explicit work share agreements up front,” he says. “Otherwise you will find yourself arguing over what
percentage of the work goes to one partner or another. You need that commercial relationship in place, with
agreed milestones for the project. Partnerships are dynamic. They evolve, and like a marriage there will be ups and
downs.

The interpersonal relationships are vital, and greed will destroy it. You need the same ethics, the same values, so
you can combine your skills and not fight over revenues. Last year Atos Origin replaced IBM as the International
Olympic Committee’s IT partner for the next three Olympic games. In Athens last summer Atos was managing more
than 2,300 different suppliers, often without written contracts in place. “Without our experience of partnering, we
would never have been able to pull that off,” Mr Brown says.

4
Message machine creates a buzz
By Bernard Simon

Like Google in search engines and Hoover in vacuum cleaners, Research In Motion (RIM) has achieved the
distinction of having its product turned into a verb. Almost 3m people around the world now “BlackBerry”
their friends and colleagues with messages using the Canadian company’s distinctive hand-held device.

The BlackBerry has transformed RIM over the past six years from an obscure supplier of two- way pagers into the
maker of one of the world’s hottest products. RIM reported earlier this week that it had signed up 470,000 new
subscribers in the quarter to February 29; it expects to add more than 500,000 more over the next three months.
RIM shares have rocketed from less than $10 in autumn 2002 to $73 this week. The company now has a market
value of $14bn, (£7.5bln), over taking Nortel Networks as Canada’s technology superstar. Not surprisingly, RIM’s
success is attracting attention from some of the giants of the communications and soft- ware industries, and
observers are wondering how long the company can sustain its phenomenal record.

The BlackBerry — whose name comes from the supposed resemblance of the miniature keyboard on its original
device to the beads of the fruit — “remains the preeminent mobile messaging solution in the market today,” says
Jason Tsai, analyst at ThinkEquity Partners, ann investment bank.

RIM has so far kept the competition at bay with a canny, three- pronged strategy: expanding its target
market, co-opting potential rivals as partners and customers and constantly adding fresh features to the
BlackBerry device and its supporting software. The BlackBerry began life as a gadget for Wall Street
investment bankers, Washington politicians and corporate executives. More recently, RIM has turned its
attention to the professional consumer retail market, which now makes up about one-fifth of its sub- scriber
base.

RIM has vastly broadened its market by licensing almost 100 distributors, including Vodafone, Verizon
Wireless, Cingular Wireless and T-Mobile. RIM expects to sign up China Mobile Communications later this year.
To make the devices more affordable, many carriers offer BlackBerry contracts similar to those for mobile
phones. According to Mr Tsai, “the carriers love BlackBerry not only for the higher average revenue per unit it
generates, but for the strong margins, since it consumes very little bandwidth.”

Unlike some other companies, RIM has not jealously guarded its technology, seeking out alliances with friend
and potential foe alike, including Microsoft. “If you partner well and thoughtfully, you get pulled along by the
current,” says Jim Balsillie, RIM’s joint chief executive.

The question is whether RIM’s success will ultimately jeopardise its independence. Mr Balsillie and RIM’s
founders Mike Lazaridis and Doug Fregin own only about 16 per cent of the company stock in total. Brant
Thompson, analyst at Goldman Sachs, singles out Nokia and Motorola as possible predators. Alex Slawsby, an
analyst at International Data Corporation, the research group, says that “there are many different companies
with designs on being an alternative to HIM”. In his view, the BlackBerry’s biggest advantage is an intangible one.
For the time being, he says, none of its rivals possesses “that buzz- creating element that the public loves”.

5
More about results than time
By Philippe Manchester

On the surface, flexible working might seem to be about people being able to choose their working hours and, perhaps,
spend some time working away from the office. But it is also a fundamental change in the way people work and, more
importantly, the way they are managed. Flexible working is a shift from “time-based” to “results-based” working



practices and could herald the biggest change in the workplace since the start of the industrial revolution.

New employee legislation is one of the main motivations for employers to introduce flexible working practices — but
not the only one. In Europe, for example, employers are obliged to offer parents with young or disabled children the right
to request flexible working. While legislation is a major catalyst to introducing flexible working, there are other reasons.
In the US, for example, the fall in the price of mass market computer and communications technologies is encouraging
organizations to allow more home working.

Flexible working is also likely to appeal to a wider skill pool and help with staff retention. Mary Sue Rogers, human
capital management leader at IBM Global Services, says that IBM has embraced flexible working to help with
recruitment. “In Europe, companies have to provide flexible working because of legislation — but it is also a way to
recruit from a broader skill pool, including women and older people. With an ageing workforce we have to find ways to
retain older staff. It also gives greater scope to male employees who increasingly want flexible working to create a better
work/life balance. A recent survey of UK graduates found that work/life balance was third on their list of career
priorities.” She adds that 55 per cent of IBM’s employees work flexibly and 90 per cent are “enabled” to do so. “To
us, it is foremost a business imperative. It is about staff retention, increased productivity and cost reduction,” she notes.

A survey of 300 UK human resource professionals in small to medium-sized enterprises (SMEs), commissioned by
Arizona-based telecommunications company Inter-Tel, found that 40 per cent found it difficult to attract the right skills
from their local market and 30 per cent thought they could attract staff if they were offered flexible working. But they
also had significant reservations — with 93 per cent concerned that staff were more likely to bend the rules if they work
from home. Doug Neal, research fellow at the US Computer Sciences Corporation, identifies this attitude as being at
the heart of the cultural shift prompted by flexible working: “The problem is not all with the worker it is also with the
boss. Management has to find a way to measure ‘results’ rather than time. We have to find new ways to evaluate
workers — and their bosses.”

He adds that organisations must find ways to build trust between employer and employee: “How do I evaluate people
when I can’t see them? In formal terms, trust is the outcome of a series of beneficial transactions. You have to build a
culture of trust from working together.”

Although new legislation is forcing organisations to adopt flexible working practices, there are sound business reasons
to give employees more flexibility.

Organisations which have embraced flexible working have found that it can cut costs and improve productivity. More
importantly, it enables them to recruit staff from a much broader skill pool and retain staff. But it does mean a
fundamental change in the relationship between staff and management. Both must learn to trust each other and focus on
results rather than time spent in the office.

6
Nasa’s exercise in managing risk

by Victoria Griffith

The US space agency grounded its three remaining space shuttles after Columbia disintegrated upon re-entry
to Earth’s atmosphere in February 2003, killing the seven crew members. Yet even today, scientists are still
divided over whether the management culture at Nasa has changed enough to ensure the shuttle’s safety.
Behavioral Science Technology, the California-based consulting group that works with other industries such as
railways on safety issues, was hired 18 months ago to help change the management culture at the agency.

Nasa set out to improve employees’ relationships with supervisors to encourage dissent, emphasise
teamwork and raise management credibility. Although they are still under pressure from budgets and
deadlines, Nasa managers say they now take the time to listen to concerns of engineers and others on issues
that may compromise safety. BST measured attitudes to safety and the work environment in February 2004,
then again six months later, and says the culture at Nasa has changed. But although 40 per cent of the

managers surveyed said they saw changes for the better, only 8 per cent of workers said the same.

James Wetherbee, a former shuttle commander, has in recent months questioned whether the culture at Nasa
has changed enough to make safety a priority. And a report released last month from George Washington
University says the pressures of getting the shuttles back into space leads the space agency to make
questionable safety decisions. The study places the current chances of a catastrophic failure on the shuttle at
about one in 55 for every mission. Despite Nasa spending nearly $2bm over the past two years making safety
improvements to the shuttle, the risk remains high enough to make any astronaut’s heart dance at take-off and
re-entry. In fact, the George Washington researchers argue that more money and effort should be spent to come
up with an alternative to the space shuttles.

In the wake of the Columbius disaster, an independent panel, the Columbia Accident Investigation Board, was
formed to investigate the accident. Some of the findings of the CAIB report were embarrassing for Nasa. Engineers
had expressed concern about the falling debris, but their fears were dismissed. The CAIB severely criticised a lax
safety culture at Nasa contributing to the disaster, and issued a check-list of 15 points to get the shuttles back up
and running.

Some critics believe Nasa should be doing more to reduce the number of manned missions.

Much of the cargo for the shuttle, they argue, could be transported robotically. Others have called for the space



agency to adopt a more aggressive schedule in developing a replacement for the shuttle. But those are issues
for the medium term. In the coming weeks, getting the shuttle safely into space and back to Earth will be the
priority, and the world will be waiting with bated breath to see if Discovery can get off its launch pad without
mishap.

7
Online shopping expected to grow by 35% this year
by Elizabeth Rigby

Consumers are expected to spend 35 per cent more buying a host of items from clothes to CDs online this year, taking
total spending for s 2005 to an estimated £19.6bn, according to the Interactive Media Retail Group. In its first annual
report, published today, IMRG said it expected 4m more Britons to shop online this year, taking the total shoppers to
24m, more than half the UK’s adult population. The latest figures underline the sharp growth of internet shopping in
the decade since 1994. While internet shopping account- ed for just £300m of retail sales in 1999, by 2004 consumers
were spending £14.5bn online, according to IMRG.

Online shopping is also counter- acting sluggish consumer spending on the high street. Household expenditure grew by
only 0.2 per cent in the fourth quarter of 2004.

For a sector to have grown from scratch in ten years with very little investment suggests that the net’s time has come,”
said James Roper, IMRG chief executive.

The larger retailing groups Kingfisher, Argos, Dixons, Tesco Boots — are spending money on developing their internet
offering, but many retail chains are not in online shopping, which in turn is allowing entrants as figleaves.com, which
sells underwear, and asos.com, the clothing e-shop, to gain a foothold in the market.

In 2004, the IMRG estimated that the top 100 retailers in the UK spent just £100m on their internet presence and
most of this came from a handful of stores. But in spite of the neglect from big retailers, the growing popularity of online
shopping looks set to continue as more people gain access to the internet.

Figures out from 2004 from Ofcom, the communications regulator, showed that more than 56 per cent of homes had
internet access, with a third of those having a broadband connection. The emergence of mobile commerce and technology
could also mean that people will be able to shop online from their mobile phones.

IMRG said electrical and clothing goods were experiencing such a strong growth online, with more than f2bn of
electrical goods sold over the internet in 2004. Dixons, the high street electrical retailer, expects its online sales —
currently at £170m — to hit £1bm in the next five years. Meanwhile, clothing is another big expansion area, with sales
growing 37 per cent to £644m in 2004.

8

Virtual teams: Global harmony is their dream
by Sarah Murrey

If managing diversity in the work- place is a tough task for business leaders, the challenges of keeping executives from
different back-grounds working together efficiently in various par ts of the world is even more difficult. “One of the
things you should take into account is whether your team includes members who don’t speak English well,” says
Joanne Yates, a professor of management at MIT Sloan, who has studied the use of communication and information
systems in companies. “Any good virtual team has a communication plan that includes weekly conference calls or e-mail
check-ins, but with a virtual team where not everyone speaks English well, the regular report- ins should be in written
mode rather than by phone or conference call.”

The other advantage of e-mail communications is that, for those working in different time zones, group messages can be
responded to when it is convenient, reducing the need for early morning or late night calls. At the same time, using e-
mail can remove much of the hierarchy of professional communications, since many executives find it far less
intimidating to send an e-mail to someone in a senior position than to telephone them.

However, cultural or behavioural differences that can manifest themselves in face-to-face working situations
can be exacerbated in virtual team working, particularly when the group has members from different
backgrounds. One reason for this is that, when one is physically immersed in a new culture, it takes less time
to adapt to the social norms and become aware of cultural sensitivities. So those trying to do this at a
distance may find it tougher to fit in, increasing the potential for misunderstandings between team members.
“You don’t build the relationships in the same way as you do working face-to-face,” says Martin Galpin, managing
psychologist at Pearn Kandola, a UK- based research business and consultancy of occupational psychologists.

Prof Yates points out that, when people in professional groups come from different backgrounds or
cultures, it is often useful to appoint someone in the team who knows both cultures as the person responsible
for setting the norms of working behaviour during a project that is being carried out from different locations.

And virtual working certainly does not eradicate the sort of cultural misunderstandings that can arise in a
face-to-face situation. Prof Yates cites an online mini- conference she recently observed that took place



between a group of US and Japanese executives working in the research and development unit of a Japanese
company. “A Japanese executive was putting text into a window for instant messaging when one of the
Americans started asking questions in the middle of the presentation,” she explains. “That was not culturally
familiar and required an instant response which caused real problems.”

9
Silicon Valley’s lesson in patience
By John Gapper

From the point of view of investors in technology shares, last week was a painful one. Rising inventories at
semiconductor manufacturers and disappointing earnings announcements led to a fall in share prices. The Nasdaq index
surged last year of expectations of a sharp recovery but has since drifted slowly downwards.

Seen from Silicon Valley, however, the decline in share prices is a good thing. A mini-bubble threatened to develop
this spring, as investment banks lined up to take Google public, and the number of initial public offerings (IPOs) surged.
That bubble is now deflating, forcing venture capitalists to focus on their task: long-term investment in innovation.

A healthy stock market helps innovation, of course. When valuations of technology companies are strong, it encourages
new enterprises to come to market through IPOs. A successful IPO is the ultimate prize for entrepreneurs who must pass
through several rounds of venture capital funding to make their companies worth buying.

But the formula only works when venture capital firms select a few of these companies and filter them through four or
five stages of funding. Most start-ups must develop their business for up to ten years before they are mature enough to be
acquired by other companies, or come to market.

But the decline in technology shares since spring this year is making the IPO market more testing and the Silicon
Valley consensus is that the decline will continue. Asked which of them so thought the Nasdaq was still over- valued, all
four members of a panel of venture capitalists and bankers raised their hands. Indeed, a member of the panel predicted
either a sharp fall in the Nasdaq or five flat years before earnings catch up. That may not be good news for the bankers,
but venture capitalists can be thankful. They are now making profits again, and institutions are eager to put money into
new funds that will invest in technology start-ups as, aside from the bubble years, venture capital has been a far more
profitable way to invest in technology than putting money into IPOs of venture-funded companies.

As long as markets overestimate the growth prospects and earnings quality of technology stocks, venture capitalists will
be tempted to rush immature start-ups towards IPOs before they are strong enough. In contrast, markets that are stable, or
falling towards true value, encourage them to stick to cultivating enterprises with long-term potential. So, in the face of a
deflating market, everyone will have to learn, or relearn, the virtue of patience: today’s early-stage investments may not
mature for a decade.

It sounds unfortunate, but venture capital investors should realise the danger of trying to force independence on too
many companies too fast. For shareholders of publicly quoted technology companies, the state of the stock market is
depressing. For Silicon Valley, it could be just the ticket.

10
FT SUMMER SCHOOL: Expect the unexpected
by Morgen Witzel

Crises are an inevitable part of management and the larger the business grows the bigger the crises seem to become.
However robust a business seems, it is still fallible — as has been shown by the recent histories of Arthur Andersen and
Marconi.

An understanding of risk is to essential in crisis management. Sophisticated modelling techniques and expert
consultants can help managers appreciate risks better, especially those stemming from global issues such as terrorism and
climate change. Closer to home, risks such as changing customer preferences or takeover threats may be best
analysed within the company itself. The constant monitoring of what is going on in the larger world is an essential
activity. Once a range of possible future crises has been established, contingency plans can be put in place.

However, not every crisis can be foreseen. The chances of an airliner crashing, for example, are extremely small, but
every airline must still live with the possibility. When an Air France Concorde crashed on take-off from Paris the first
accident involving a Concorde — Air France was prepared to deal with the issue. Managers moved quickly to withdraw
Concorde from service, announce an investigation into the accident and reassure the travelling public that it was still
safe to fly Air France. The following day the airline’s share price did decline, but not by much and not for very long.

Intel, the world’s leading maker of semiconductors, suffered a huge and unforeseen crisis when it emerged that a small
proportion of its Pentium microprocessors were faulty. Quickly assessing the options, the company took the brave step of
recalling and replacing the entire production run of the series. The move cost more than $1bln (£550m) and probably
saved the company. Intel showed that it was committed to its product, whatever the short-term cost, and customers
responded positively.

Looking back on the incident, Andy Grove, Intel’s chairman and then chief executive, compared managing in a severe
crisis to an illness. Strong, healthy companies will survive, although at a cost to themselves. Weak companies will be
carried off by the disease and will die. In Mr Grove’s view, the key to successful crisis management is preparedness. For



ward thinking and planning are essential; understanding the nature of the crisis that might occur can help managers be
better prepared, as the Air France example shows.

Yet even while managers are planning how to deal with seismic events such as terrorist attacks or natural disasters, they
may be missing more subtle threats such as the development of new technologies that could undermine their business.
Good crisis management requires the ability to react to events swiftly and positively, whether or not they have been
foreseen.

MHCcTpyKIHUS 110 BHINOJTHEHUIO
CTyzneHTy BBIJaeTCsl TEKCT JJISl YTCHUS, IepeBosia U pedepupoBaHusi. Bpems moaAroToBKM K OTBETY COCTaBIISET
30 muH. [lanee cTyaeHT yuTaeT (pparMeHT TEKCTa BCIyX, 3aUUTHIBACT MEPEBOJ U pedepupyeT TeKCT. Y CTHBII
OIIPOC TPOBOJIMUTCSA 2 pasza 3a Kypc B KOHIIE NMPOXOXKACHUS KaXIOro pasaena. Bo Bpems ycTHOTro ompoca
CTYCHT JIOJDKEH OTBETUTH Ha BCE BONPOCHI MPETOAaBaTes Mo TeMe. Bpems oTBeTa COCTaBIseT 5 MUHYT.
Kiaroun NMpaBAJIbHBIX OTBE€TOB
[1pu BeIMONTHEHNH pedeprpOoBaHHs HEOOXOAUMO UCIIONB30BATh CIIEAYIOIINE KITHIIE:

1. Ha3BaHue cTaTbu, aBTOP, CTHJIb.
The article I’'m going to give a review of is taken from... CraTbs, KOTOpY!O 5 ceiiyac X0y NPOAHAIU3UPOBAThH
u3...
The headline of the article is— 3aronoBok craThu...

2. Tema. Jloruueckue yacTu.

The topic of the article is...- Tema cratbu

The key issue of the article is... —KimroueBbsIM BOITPOCOM B CTaThe SIBIISETCS
The article under discussion is devoted to the problem... —CraTbt0, KOTOPYIO MBI 00CYXk/1a€M, TOCBSIEHA
npoOeme. ..

3. KpaTkoe conepxanmue.
The author starts by telling the reader that —ABTOp HauMHaeT, paccka3bpiBas YUTATEIIO, YTO
At the beginning of the story the author ...—B nauane ucropuu aBTOp
...describes — ommceiBaeT
...depicts —u3o0pakaer
4. OTHOLIIEHNE ABTOPA K OTAeJIbHBIM MOMEHTAM.
The author outlines...—ABTOp onuceiBaet
The article contains the following facts..../ describes in details...—CtaTbs conepXur ciexyronme HakTH . ... /
MOJIPOOHO OMKCHIBACT
Let me give an example...—Ilo3BosibTe MHE IPUBECTHU PUMED ...
5. BeiBOA aBTOpA.
In conclusion the author says / makes it clear that.../ gives a warning that...—B 3akmrodenne aBTop roBOpHT /
MPOSICHSET, YTO ... / TAaeT MPeAyNpexaeHUE, 9To ...
At the end of the story the author sums it all up by saying ...—B koHIIe paccka3a aBTOp TIOJIBOJHUT UTOT BCETO
3TOTO, TOBOPA ...
6. Bamn BeIBOI.
Taking into consideration the fact that—IIpunumas Bo BHMMaHue TOT (akKT, 4YTO
The message of the article is that /The main idea of the article is—OcHoBHast uzest cTaTbu (OCTAHUE aBTOPA)

I have found the article dull /important / interesting /of great value —$ Haxoxy cTaThl0 CKy4YHOH /
BaYKHOW/MHTEPECHOI/ UMEIOITYI0 0O0JbIIOe 3HaUeHHE (IIEHHOCTB)

Kpurtepun onennBanus:
MaxkcuMmanbHOe KOJIMYECTBO OallJIOB, KOTOPOE CTYJEHT MOXeT Habpath — 40 6aisioB (3a 1 Kypc BBINOJIHAETCS
pedepupoBaHme IByX TEKCTOB, 3a 1 TekcT — 20 6aioB).

e 16-20 6. — KOMMYHUKaTUBHBIE 331a4H BBIIIOJIHEHBI IOJHOCTHIO, HCIOJb30BAHHBIA CIOBApHBIN 3armac,
rpaMMaTH4eCcKue  CTPYKTYphl,  (QoOHETHYecKoe  O(OpMIIGHHE  BBICKA3bIBaHUS  COOTBETCTBYET
MIOCTaBJIEHHOH 3ajaye;

e 14-16 0. - KOMMYHMKAaTHBHBIE 33aJauM BBIIIOJIHEHbl YAaCTUYHO, MCIOJIb30BAaHHBIA CIOBApHBIN 3amac,
rpaMMaTH4ecKue  CTPYKTyphl,  (QoHeTHYeckoe O(OpMIIEHHE  BbICKa3blBaHUS ~ COOTBETCTBYET
IIOCTAaBJICHHOH 3ajaue, HeOOJIbIINE HApYILEHHs UCIIOJIb30BAHUS CPECTB JIOTMYECKOMN CBSI3H;



e 5-13 6. — KOMMYHUKaTHUBHBIE 3aJlaud BBIIIOJHEHbI HE MOJHOCTHIO, HCIIOJIB30BAaH OTPAaHWYECHHBIN
CIIOBApHBIN 3amac, TpaMMaTH4ecKue CTPYKTYpHI U (oHeTHIecKoe o(opmileHHE BBICKA3bIBAHUS HMEIOT
HeOOJIbIIINEe HAPYIIICHHUS;

e 0-4 6. — KOMMYHHUKAaTUBHBIE 33]]a4¥ HE BBITIOJIHEHBI, HAJIYNE ITPYOBIX

OIMOOK B OTBETE, HEMOHMMAHHUE CYIIIHOCTH M3JIaraéMoro BONpoca, HEyMEHHE PUMEHSTh 3HaHUS Ha MIPAKTUKE,
HEYBEPEHHOCTh M HETOYHOCTH OTBETOB Ha JIOTIOJHUTEIIFHBIE M HABOASAIINE BOIPOCHI

Tembl 10KI210B € Npe3eHTal el

1o aucuuiuiiie_HOCTPaHHBIN A3BIK NPodeccuoHAJIBLHOI0
00 eHNA(AHTIHACKHIT)

. Kommynukanus B 6usnece.
. Kapnepa
. Konkypenuus
. Pocculickast u MexXayHapoHast TOPTOBIIS.
. OcHOBBI ycmienrHoro Ou3Heca
. DKOHOMHMYECKHUE NTOKA3ATENN MPEAIPHUITHUS
. CocTtaBiieHH€e roI0BOro OT4EéTa
. bankpotcTBO npeanpuUsITUL
. [ImaHupoBaHue nNpou3BOACTBA
10. VYnpasieHue nepcoHaaom
NHcTpyknus 1o BbINOJTHEHUIO
CryneHT roTOBUT 2 JIOKJIaJa B TeYEHUH Kypca. MeToauueckie peKOMeHIaluy M0 HallMCaHUIO U TpeOOBaHUS K
0(OPMIICHHUIO COAEPKATCS B MPHIIOKECHUN 2
Kpurepun oueHuBanus:
MakcumanbHoe koindecTBO 40 6amioB (1mo 20 6atoB 3a Kakabli JOKIIa))

O 00 1N DN K W~

e 16-20 6. - u3noXXeHHbIN MaTepral (aKTUUECKH BEPEH, IPUCYTCTBYET HAJTMUNE
rTyOOKUX MCYEPIBIBAIONIMX 3HAHUHN IO OArOTOBIEHHOMY BOIIPOCY, B TOM YHCJIE
OOIIMpPHBIE 3HAHUS B LIEJIOM IO AUCLMIUIMHE; TPAMOTHOE U JIOTUYECKH CTPOitHOe
U3JI0KEHHE MaTepuaa, HIMPOKOE UCII0JIb30BAHNE HE TOIBKO OCHOBHOM, HO U
JIOTIOJTHUTEIBHON JTUTEpaTyphl;
e 14-16 6amioB - W3JIOKEHHBIM MaTepuaj BEPEH, HAJIMYMUE IIOJIHBIX 3HAHWA B
o0beMe MPOHIEHHON MpOorpaMMbl 10 MOJArOTOBIEHHOMY BOIIPOCY; TPAMOTHOE U
JIOTHYECKU CTPOMHOE U3JI0KEHNE MaTepualla, IIMPOKOE UCII0JIb30BaHUE OCHOBHOM
JUTEPATYPHI;
e 5-13 0. — U3JIOXKEHHBIM MaTepuan BEpeH, HAJIM4YHE TBEPAbIX 3HAHUI B oObeMe
IIPOIIEHHOH MPOrpaMMBbl 110 MOATOTOBIEHHOMY BOIIPOCY; M3JIOKEHHE MaTepuala
C OTAEIbHBIMU OIIMOKAMHU, YBEPEHHO UCIPABIEHHBIMH HCIIOIb30BaHUE OCHOBHOM
JUTEPaTyphl;
Menee 4 6. — paboTra He cBsi3aHa C BBIOpaHHOW TeMOMW, HaIM4yue IPyObIX OLIMOOK, HETOHMMAaHHUE CYIIHOCTU
M3J1araéMoro BOIpoca.

3 MeToanyeckne MatepuaJibl, onpee/siiolife NpoueAypbl OlleHUBAHUS 3HAHUI, YMEeHWH, HABBIKOB U
(1K) onbITA AeATEJBLHOCTH, XapAKTePHU3YIOIINX 3Tanbl (JOpMUPOBAHUS KOMIIeTeH M

[Ipoueayps! orlleHMBaHMSI BKIIOYAIOT B c€0s1 TEKYIUI KOHTPOJIb U IPOMEXKYTOUHYIO aTTECTALIMIO.
Texymmii KOHTPOJIb YCIIEBAEMOCTH NPOBOJUTCS C UCIOJIB30BAaHUEM OLICHOYHBIX CPEJCTB, IIPEICTABICHHBIX B
.2 JaHHOTO NpWJIOXKEHUs. Pe3ynbTaTbl TEKyIIEro KOHTPOJIS JAOBOASTCA /O CBEIEHHUS CTYJIEHTOB [0
IIPOMEXKYTOYHOM aTTECTALINH.

IIpoMe:kyTouHasi aTTecTanMsi TPOBOJAUTCA B (QoOpMe 3aueTa. 3adeT MPOBOIUTCSA IO PACIUCAHUIO
POMEKYTOUHOU aTTecTaluu B popme codece0BaHus O MPOMICHHBIM TeMaM.

Ipunoxenne 2



METOAUYECKHUE YKA3AHMUA ITO OCBOEHUIO JUCHUIIJIMHBI

Y4eOHBIM MJIaHOM MPEyCMOTPEHBI CIIEAYIOIINE BUbI 3aHATHH:

- IPAKTUYECKHE 3aHATHSL.

B xone mpakTHuecKuX 3aHATUN yriayONSIOTCS M 3aKpeIUISIOTCS 3HAHUS CTYAEHTOB IO PSAY BOIPOCOB,
Pa3BUBAIOTCS HABBIKK YCTHOM M MMCbMEHHON pe4r Ha MHOCTPAHHOM SI3bIKE.

[Ipu moAroToBKe K MPAKTUYECKUM 3aHATUSAM KaXAbIH CTYJCHT JTOJIKEH:

— M3YYHUTh PEKOMEHJIOBAHHYIO YUEOHYIO JIUTEPATYPY;

— MOJTrOTOBUTH OTBETHI HA BCE BOIIPOCHI 110 U3y4aeMoOil TeMe.

ITo cormacoBaHMIO ¢ MpernojaBaTeNeM CTYAEHT MOXKET MOJArOTOBUTH JOKIJIAJ MU COOOIIEHHE 10 TeMe
3aHATUSA. B mpoluecce MOATOTOBKM K TMPAKTUYECKUM 3aHATUAM CTYAEHTHI MOTYT BOCHOJIb30BaThCS
KOHCYJIbTAIIMSIMU TIPENogaBaTesisl.

Bompocsl, He paccMOTpeHHbIE Ha TPAKTUYECKUX 3aHATUSAX, JTOJDKHBI ObITh U3yU€HBI CTYICHTaMHU B XOJI€
camocTosTeNbHON paboThl. KOHTpONb camMocTOsATENbHON paboThl CTYIEHTOB HaJl y4eOHOH NporpaMmoii Kypca
OCYIIECTBIISIETCS B XOJI€ 3aHSATUNA METOJOM YCTHOTO OMpOca WM IMOCPEIACTBOM TeCcTHpoBaHUS. B xoxe
CaMOCTOSITENIHOW ~ pabOThl KaXIbld CTYJEHT OO0s3aH TPOYUTATH OCHOBHYIO M 10 BO3MOXXHOCTH
JOTIONIHUTENbHYIO  JIMTEpaTypy IO H3y4aeMOW TeMe, BBIIUCATh OINpEIeNIEHUS OCHOBHBIX TOHSTHUM;
3aKOHCIIEKTUPOBATh OCHOBHOE COJIEp’KAaHHE; BBIMUCATH KIIOUEBBIE CIIOBA; BBIMOJHUTH 33aHUS-OPHEHTHPHI B
Ipolecce UTEHUs] PEeKOMEHIYEeMOro MaTepuaia, MpOoaHAIM3HpPOBaTh IMPE3CHTALMOHHBIN  MaTepual,
OCYILECTBUTH 0000IIEHUE, CPABHUTH C PaHee U3yYSHHBIM MaTepHallOM, BBIJECIUTH HOBOE.

[Ipn peanuzamuu pa3IWYHBIX BUIOB Y4eOHOW pabOTHI HCHOJB3YIOTCS pa3HOOOpas3Hble (B T.d.
MHTEPAKTHBHBIE) METOABI O0YUYEHUSI.

JIJi1 TOTOTOBKYU K 3aHATHSM, TEKYIIEMY KOHTPOJIO M MPOMEKYTOYHON aTTeCTalliM CTYIEHTBHl MOTYT
BOCTIOJIB30BAThCS 3JIEKTPOHHO-OMOIMOTEYHBIMU CHCTEMaMH. Takke oOydarolrecs MOTYT B3ATh Ha JIOM
HEOOXOAMMYIO  JUTEpaTypy Ha  abOOHEMEHTE YHUBEPCUTETCKONW OHMOIMOTEKHM WM BOCIIOJIH30BATHCS
YUTATBHBIMU 3aJIaMH.

IHoaroroBka qoKIaaa ¢ npeseHTanuen

Opnoit u3 QopM CaMOCTOSATENbHOM JEATEIbHOCTH CTYAEHTa SBJSETCS HaIUCaHWE JOKJIAJOB.
BeinonHenne Takux BHIOB pabOT CIOCOOCTBYET (POPMHUPOBAHHMIO Y CTYJEHTAa HABBIKOB CaMOCTOSTENBLHOU
HAyYHOM JI€ATENBbHOCTH, TOBBIIIEHUIO €r0 TEOPEeTUYEeCKOW U MpOo(hecCHOHANBHOM MOATOTOBKH, JIydlIeMy
YCBOEHHIO Y4eOHOTr0 Marepuaia.

Tembl NOKIaZOB ONpEAENSIOTCS NPErnojaBaTeIeM B COOTBETCTBUU C MPOrPaMMOIl TUCIUIUIAHBL.
KonkpeTru3zaiust TeMbl MOXKET OBITh c/ieflaHa CTYJICHTOM CaMOCTOSITEIBHO.

Crnenyer akieHTHpPOBaTh BHUMAaHHE CTYJIEHTOB Ha TOM, 4TO (pOpMyIHMpOBKa TeMbl (Ha3BaHUs) PaOOTHI
JIOJI’KHA OBITh:

— sicHOM o popme (He coaepkaTh HEYyJ000UMTaeMBbIX U (hpa3 TBOWHOTO TOJKOBAHHMS);

— CcoJepXaThb KIFOYEBHIE CJI0BA, KOTOPBIE PEIPE3CHTUPYIOT UCCIIEI0BATENLCKYIO paboTy;

—  OBITh KOHKPETHOM (He coJlepKaTh HEOIPEICIEHHBIX CJIOB «HEKOTOPBIE», «OCOObIe» U T.1.);

— coaepxaTh B ce0e IeHCTBUTENbHYIO 3a/1auy;

—  OBITh KOMITAKTHOM.

BeiOpaB Temy, Heo0XoauMo NOA0OpaTh COOTBETCTBYIOIIUI WH(POPMALMOHHBIM, CTATUCTUYECKUN
MaTepral W MPOBECTH €ro IMpeIBapuUTENbHBIA aHanu3. K Hambosiee JOCTYMHBIM HCTOYHHUKAM JIHTEPATYPHI
oTHocATCS (hoH/IBI OMOIMOTEKH, a TaK K€ MOTYT MCIIOJb30BaThCs 3JEKTPOHHBIE MCTOYHUKH MHGpopMauuu (B
TOM urciie 1 UHTepHeT).

BaxxubiM TpeboBaHHMEM, MPEABABISIEMbIM K HAMMCAHUIO JTOKJIAJ0B HA AHTIMHCKOM SI3bIKE, SIBISETCS
IPaMOTHOCTb, CTHJIUCTHYECKAS aJIeKBATHOCTb, COJICPKATEIBHOCTD (TIOJTHOTA OTPAKEHHSI U PACKPBITHS TEMBI).

JlokJa JOKeH BKIIHOYATh TAKOW JIEMEHT KakK BBIBOJIBI, ITOJYYEHHBIE CTYJIEHTOM B pe3yjbTaTe paboThI
C HCTOYHHKAMH WH(OPMAIIHH.

Jloknaznel MpPEACTaBISAIOTCS CTPOrO B ONpeAeieHHOEe IpaduKoM YdeOHOTo Ipolecca Bpems U HX
BBITIOJIHEHHE SIBIISIETCSL 0053aTENIbHBIM YCIOBUEM JUTS JIOMYCKA K MTPOMEKYTOYHOMY KOHTPOITIO.

IIpesenramuss (B Power Point, Libre Office) mpexacraBnser coGoil myOiauyHOE BBICTYIUICHHE HA
MHOCTPAaHHOM $I3bIKE, OPHCHTUPOBAHHOE HAa O3HAKOMJICHHUE, yOeXKIIEHHE CITyIaTelNieil 1Mo onpeaesIeHHON TemMe-
npobaeme. ObecrnieunBaeT BU3yaJbHO-KOMMYHHMKATUBHYIO MOJEPIKKY YCTHOTO BBICTYIUIEHHUS, CIIOCOOCTBYET
ero 3 PeKTUBHOCTU U PE3YIbTATUBHOCTH.



KauecTBeHHas npe3eHTalus 3aBUCUT OT CIIEAYIOLINX IapaMeTPOB:

— TOCTaHOBKH TE€MBI, LI€JIH U IIJIaHa BBICTYIUICHHUS,

—  OIpeJleNeHNs POJOJKUTEILHOCTH IPEICTaBICHNS MaTepHara;

- yudeTa 0COOEHHOCTEH ayAUTOPHH, aAPECHOCTU MaTepHala,

— MHTEPaKTUBHBIX JEWCTBUN BHICTYNAIOUIETO (BKJIIOUEHUE B OOCYKICHHE CylaTenei);

— MaHepbl NpPEJCTaBICHUS IMpE3EHTAlMM: COOJIOJIEHUE 3pUTEIBHOIO KOHTaKTa C ayJuTOpueH,
BBIPA3UTEIbHOCTD, )KECTUKYIISILIMSL, TENOABUKCHHUS;

- HaJU4us WUIIOCTpalUi (He Ieperpyskaromux u300paxkaeMoe Ha HKpaHe), KIIF0UYEBbIX CJIOB,

—  HYKHOTO 1I07I00pa IIBETOBOW T'aMMBI;

—  HCIIOJIb30BAHMS YKa3KH.

[IpenonaBaTenb JOMKEH PEKOMEHI0BATh CTYACHTaM

— HE YUTaTh HAIlUCAaHHOE Ha 3KPaHE;

- 00s13aTeIbHO HEOJHOKPATHO OCYLIECTBUTH MPEACTABICHUE MPE3EHTAMH 10Ma;

- IMpeaycMOTpeTh NPOOJIEMHBIE, CIIOKHBIE JIUIsl IOHUMaHUs (parMeHThl ¥ IPOKOMMEHTHPOBATD UX;

— MpeIBUAETh BO3MOXHBIE BOIPOCHI, KOTOpble MOIYT OBITh 3aJaHbl IO XOJy U B pe3yjbTare
MPEIbSABICHUS IPE3EHTAIIIH.
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