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1. HEJIX OCBOEHUA JUCHUTIINHBI

OCHOBHOH IIeJbIO MPENOAaBaHUsl TUCIUILIHHBI « THOCTPaHHBIH A3bIK MPO(ECCHOHATBHOTO OOIICHHSD JJISl MATHCTPOB SBIISETCS
(bopMHpOBaHHE HHOA3BIYHOH KOMMYHHKATHBHOW KOMIICTCHLIMH, TI03BOJIIOIICH HCIIOIb30BaTh HHOCTPAHHBI A3BIK B IPOLIECCE YCTHOTO
MUCHMEHHOTO JISIIOBOTO OOIICHHS HA YPOBHE, oOecnednBaromeM 3 HeKTUBHYIO TPOGECCHOHATBHYIO NeATebHOCTD. [IpakTiyeckoe BlIacHue
HMHOCTPAHHBIM SI3bIKOM IIPE/II0JIaracT BiIaICHIE METOAaMHU U criocobaMu On3HeC-KOMMYHHUKALHiA, On3Hec-KoppecnoHaeHIuum. 1enb
00y4eHHs MarHCTPOB HHOCTPAHHOMY SI3BIKY 3aKITFOUACTCS B IPHOOPETCHUH U ANbHEHIIIEM pa3BUTHH TPO(HECCHOHATBHONW HHOS3BIYHOM
KOMIICTCHIIUH, HCOOXOAUMBION TSt 3P HEKTHBHOTO MEKIMIHOCTHOT'O ACIIOBOrO OOLICHHS C MPUMEHEHHEM MTPO(ECCHOHATBHBIX SI3BIKOBBIX
¢dbopM u cpencTs.

2. TPEBOBAHUSA K PE3YJbTATAM OCBOEHUS JTUCITUIIJINHBI

YK-4:CniocodeH npuMeHATh COBPeMeHHbIe KOMMYHHUKATHBHbIE TEXHOJOTHH, B TOM YHCJIe HA HHOCTPaHHOM(BIX) fI3bIKe(ax), AJ1s
aKaJieMH4ecKoro u npog)ecCHOHAIBLHOI0 B3aUMO/elicCTBUS

B pe3yjabTaTe 0CBOCHHUS TUCHUITIIHHBI oﬁyqamumiicﬂ JOJIKCH:

3HaTb:

-YIOTPEeOHUTENBHYIO JEKCUKY HHOCTPAHHOTO sI3bIKa B 00beMe, He0OXOJUMOM JUIsl OOIIEHHS, YTEHHS 1 IepeBOIa HHOS3BIYHBIX TEKCTOB
npodeccuoHanbHON HaPaBICHHOCTH;

- JIEKCMYECKUE U TPAaMMaTHIECKHE CTPYKTYPBI H3y4aeMOrTo SI3bIKa; PaBHiIa YTEHUS U CIIOBOOOPA30BaHHS;

- npaBuia 0GOPMIIEHHS YCTHOM MOHOJIOTHYECKON U ANAIOTMIECKON peul;

- 3HaTh 3aKOHOMEPHOCTH [[CJIOBOM YCTHOW M IMIMCbMEHHOW KOMMYHUKALUK HA HHOCTPAHHOM SI3bIKe(COOTHECEHO ¢ nHaukaTopoM YK- 4.1)

YMeTb:

- CHCTEeMHO aHAJIM3UPOBATh HHGOPMAIHIO U BEIOMPATh 00pa30BaTeNIbHbIC KOHIICHIINH;

- IPAMEHSATH METOBI U CIIOCOOBI IETOBOTO OOMICHNUS IS MHTEIUIEKTYaIbHOTO Pa3BUTHS, TIOBHIIIEHNS KyIbTyPHOTO YPOBHS,
npodeccroHanbHOM KOMIETEHTHOCTY;

- ICTIONTB30BATh TEOPETHIECKHE 3HAHHS JUIS TeHEePAINH HOBBIX HIeH- BOCHPHHAMATH CMBICIIOBYIO CTPYKTYPY TEKCTa; BEIACIIATH TIABHYIO H
BTOPOCTENEHHYIO0 HH(OPMAIIHIO;

- IPUMEHSATH 3HAHUS HHOCTPAHHOTO A3BIKA I OCYIIECTBICHNS MEXIMIHOCTHOTO Y NMPO(ECcCHOHAIBHOTO OOICHHS;

- YUTATh JIUTEPATypy MO CIELHUATBHOCTH, aHAIU3UPOBATh OTYUYEHHYI0 HH(OPMALIHIO;

- IEPEBOIUTH PO(ECCHOHANTLHBIE TEKCTHI (0€3 coBaps);

- COCTABJIATh Hay4YHBIC TEKCTHI Ha HHOCTPAHHOM SI3BIK(COOTHECEHO ¢ nHAnKaropoM YK-4.2)

Baanernb:

- HaBbIKaMH ITyOJIMYHON pedu, apryMeHTaluu, BeACHUs IUCKYCCUH; HABBIKAMU [THCbMEHHOH peuH;

- cmocobamMy OPUEHTHPOBAHUS B UCTOYHUKAX HHpOpMaLuK (3KypHaJIbI, CaiiThl, 00pa3oBaTeIbHbIE TOPTANILI U T.1.);

- OCHOBHBIMH HaBBIKAMHU W3BJICUCHNUS TIIABHON W BTOPOCTENEHHON HH(QOpManum;

- HaBbIKaMH [IPUOOPETEHHUS, UCTIONb30BAHUS U OOHOBJIEHHS I'yMaHUTAPHbIX, 3HAHUI;

- HaBBIKAMH BBIPAXKCHHS MBICIICH B COOCTBEHHOTO MHEHHS B MEXKIMYHOCTHOM H JIETIOBOM OOIIEHNH Ha HHOCTPAHHOM SI3BIKE;

- HaBBIKaMH [I€JIOBOM MMCbMEHHON M YCTHOM pe4r Ha MHOCTPAHHOM S3bIKE;

- HaBBIKAMH U3BIICYEHHS HEOOXOJUMOM HH(POPMAIMU U3 OPUTUHAIBHOTO TeKCTa 3KOHOMHIECKOTO XapaKTepa;

- HaBBIKAMH COCTABJICHHS KPATKHX TEKCTOB CIICLATN3HPOBAHHOIO XapaKTepa, aHHOTAlNH(COOTHECEHO ¢ nHAnKatopoM YK-4.3)

3. CTPYKTYPA U COJAEP KAHUE JUCIHUIIJINHBI

Kon HaumenoBaHue pa3iesioB U TeM /BUA 3aHATHUSI/ Cemectp| YacoB |Kommere| Jlutepatypa
3aHATH / Kype H-

Pazgen 1. «KomMyHnkanus ¥ MesKIyHAPOAHBIH MAPKETHHI»

1.1 1.1. Jlexcuueckue eIUHHIIBI: BUIbl KOMMYHUKAIMK. Pa3BTHE HAaBHIKOB 1 2 VK-4 |JI1.1J11.2 J11.3
ayaupoBaHus.Pa3BuTHE HaBBIKOB aHAIMTHYECKOTO YTeHHUs: "DIEKTPOHHOE JI1.4J12.1 J12.2
IIICHMO Kak (hopMa JIeoBoi KoMMyHHKanuu'". Hanncanue npocToro AeinoBoro
muceMa. /TIp/

1.2 1.2 Jlekcuueckue equHUIIBI: MapKeTHHT. Pa3BuTie HaBBIKOB ayaupoBanus "Kak 1 2 VK-4 |JI1.1J11.2 J11.3
BBIMTH Ha MeXAyHapoAHbIH pbIHOK". Ci10KHBIE CyIIEeCTBUTENbHBIE. Pa3sBurue JI1.4J712.1 J12.2
HaBbIKOB roBopenus "Co3nanue ritobansaoro Openpa" /IIp/

1.3 |Tema: Komanguposka. [Ipryactue npormreaniero Bpemenu. Hacrosimee 1 4 YK-4 [JI1.1J11.2 J11.3
COBEpLICHHOE BPEMs. JI1.4J12.1 J12.2
Poccuiickas 3apyoexHas Toproeius. [Ipocroe Oyaymiee Bpems. /Cp/

1.4 |Yrenue: pa3BUTHE HABLIKOB aHAIM3a U pedepUPOBAHUS HHOCTPAHHOTO TEKCTA 1 4 YK-4 [JI1.1J11.2 J11.3
I'pammaTuka: PazBuTie HaBBIKOB yIIOTPEOIICHUS TPAMMATHIECKUX CTPYKTYP JI1.4J12.1 J12.2

BPEMEH aHIJIMICKOTro Iy1arosia B yCTHOM U MMCbMEHHON pedn

/Cp/




Paznen 2. «CraHoBJIeHHe [1eJIOBBIX CBfI3eil U CTpaTeruu ycrnexa

2.1 |2.1 Jlekcuyeckue eANHUIBI: PA3HOBHIHOCTH ACTOBBIX B3aUMOOTHOIICHHUH. VK-4 |JI1.1J11.2 J11.3
PasButne naBeikoB rosopenus "lIpoBeaenue neperosopos". Pa3Butrie HaBBIKOB JI1.4J12.1 JI2.2
ayauposanust "Jlenooe nmaptaepctBo" /Cp/

2.2 |2.2 Pa3BuTue HaBHIKOB M3BJIe4YeHHs HHMopMamu u3 Tekcta "[IyTh Kk ycnexy YK-4 [JI1.1J11.2 J11.3
Kapinoca Cniuma". TIpedukcanbHoe ciioBooOpazoBanue. PazBurie HaBBIKOB JI1.4J12.1 J12.2
roBopeHus "Benenue neperosopos” /Cp/

2.3 |Tema: JlenoBble Ha3HaYeHHs. DKBUBAIEHTE MOJAJIbHEIX riaroiios to beable to, to VK-4 |JI1.1J11.2 JI1.3
have to.Kouctpyxkmmu as ... as, not so ... as. beamuunsie riiaroast. Ymp. 1-8,Ymp. JI1.4J12.1 JI2.2
3-7. /Cp/

2.4 |Tema: B opuce. MopanbsHsIe Tarossl €an, may, must.ITpsmoe 1 KOCBEHHOE YK-4 [JI1.1 J11.2 JI1.3
nononHeHue. OOCTOATENBCTBO LIEH, BBIpAXEHHOE HHPUHUTHBOM. YT1Ip. 6-14. JI1.4J12.1 J12.2
/Cp/

2.5 |lloaroroBka mokitaaoB mo mpoiaerasiM Temam B LibreOffice /Cp/ YK-4 [JI1.1J11.2 J11.3

JI1.4J12.1 J12.2

2.6 |/3auér/ VYK-4 [JI1.1J11.2 J11.3
Paznen 3. "3ansitocTh U pucku"

3.1 |3.1 JIekcuueckue eAUHUIIBL: TPYLOYCTPOHCTBO, MOTUBALIUS YCIIEIIHOM paboThI. YK-4 [JI1.1JI1.2J11.3
Pa3ButHe HaBBIKOB aynupoBanus " OCHOBBI ycreniHoro 6usHeca". Pazsutue JI1.4J12.1 J12.2
HaBBIKOB rosopenus :" [Tonoop nepconana Ha xiroueBsie mosuruu'. /Tlp/

3.2 [3.2. Jlexcuueckue eIMHMIIBI | PUCKH BEACHUS OM3HECA. TUITBI PUCKOB, KPU3HUCHBIC YK-4 |[JI1.1 J11.2 JI1.3
cutyanuu. Pa3Butue HaBBIKOB ayAupoBaHus " YpasieHue puckamu. Kax BeiiiTu JI1.4J12.1 J12.2
13 KpU3HUCHOM cuTyanuu'". Pa3BuTrHe HaBBIKOB aHATUTUIECKOTO YTSHHS TEKCTa "

VHTepHAIMOHAIU3ALHS - PHCK W HOBBIE BO3MOkHOCTH." /TIp/

3.3 |Tema : PaGouue B3aumootHoueHus. CobeceroBaHUE IPU YCTPOHCTBE HA padoTy. YK-4 [JI1.1J11.2 J11.3
CrpanarenbHsiii 3a5or. Yup. 1-4. BpemenHbie GOpMBI CTpaaTeNIbHOTO 3aJI0Ta. JI1.4J12.1 J12.2
Vup. 1-7. CyddukcanabsHoe c10Bo0Opa3oBaHHUE.

CobecemoBanue Mmpu yCTpoicTBe Ha padory. /Cp/

3.4 |Tema: CrpaxoBaHue Ou3Heca OT PUCKOB. CTPaxoBasi MOJIUTHKA KOMITaHHU. YK-4 [JI1.1J11.2 J11.3
Hapeuns. JI1.4J712.1 J12.2
Hapeuns B animiickoMm si3eike. OOpa3oBaHue aHTTTHACKUX Hapednit. CTeneHu
cpaBHeHus. Yop. 5-9. /Cp/

Pazgen 4. "CTuim MeHeI:KMEHTa H  CIIOCOOBI IPHBJICYeHHE
¢punancupopanus"

4.1 |4.1. Jlekcnueckue equHULbl: CTUIIM MEHEXKMEHTA. Pa3BuTHe HaBBIKOB YK-4 [JI1.1J11.2 JI1.3
aynupoBanus "Kirouesie (pakTOPhI YCIEIIHOTO MeHEKMeHTa . Pa3Burue JI1.4J12.1 J12.2
HaBBIKOB aHAJIMTHUYECKOro uTeHus: "[IpenmyniecTBa U HEJOCTATKU Pa3IUYHBIX
cruineit meHepxkmenra'. /Cp/

4.2 |4.2. Jlexcuueckue enuHunpl: [IpuBnedenue GpuHancupoBanus. YIpaBieHue YK-4 [JI1.1J11.2J11.3
¢unancamu. Pa3Butne HaBbIKOB roBopeHus " Kakue criocoObl MpUBIICUCHUS JI1.4J12.1 J12.2
(UHAHCOB JJIs BEJICHUsI MaJIOro OM3Heca AOCTYIHBI B Haiueil ctpane?" /Cp/

4.3 |Tema:Pa6ota B komanae. COBETHI KakK JIydllle OpraHM30BaTh paboTy B KOMaH Ie. VK-4 |JI1.1J11.2 J11.3
MopanbHble rJ1aroiisl. YnorpeOieHue MoJAIbHBIX TJIAr0JIOB € MEPPEKTHBIM JI1.4J12.1 J12.2
MHOUHATHBOM.

Yup. 1-5 /Cp/

4.4  |YreHue: pa3BUTHE HABBIKOB aHHOTHPOBAHUS U pedeprupoBaHHst HHOCTPAHHOTO YK-4 [JI1.1J11.2J11.3
TEKCTa. JI1.4J12.1 J12.2
I'paMMmaTuka: pa3BUTHE HABBIKOB YIOTPEOICHNS IPaMMaTHYECKUX CTPYKTYP
BpPEMEH aHTJIMHACKOTO IJIarojia B IeHCTBUTEIBHOM M CTPAIAaTeIbHOM 3aJI0TaX B
YCTHOU M MUCbMEHHOH peun /Cp/

45 |Ilogroroeka mokiIanoB mo npoiineHusiM TemaMm B LibreOffice YK-4 [JI1.1J11.2 J11.3
/Cp/ JI1.4J12.1 J12.2

4.6 |/3auér/ YK-4 [JI1.1J11.2 JI1.3

JI1.4712.1 J12.2

4. ®OHJ OHEHOYHBIX CPEJICTB

CtpyKTypa u cosiepkanue (oHa OLEHOYHBIX CPEJCTB JIsl POBEJCHUS TEKYICH U MPOMEKYTOYHOH aTTeCTAIMU IPEICTABIICHBI B
[Ipunoxenun 1 k paboyei nporpaMme JUCLHUILTAHBL.




5. YYHEBHO-METOAMYECKOE 1 THOOPMAINIMOHHOE OBECIIEYEHUE JUCHUIIINHBI

5.1. OcHoBHas1 JUTEpaTYypa

ABTODBI, COCTaBUTEIHN 3arnaBue H3parenscTBO, IO Konnu-Bo
JI1.1 |Myprasuna 3. M., English for Professional Communication: mo |Kazaus: Kazaunckuii Hayuso | https://biblioclub.ru/inde x.php?
Awmmposa . T, JucnuIuTnHe «IHOCTpaHHBIH S3bIK»: Y4eOHOE |-Hcciie1oBaTehCKUiA page=book&id=259048
Abaymmua U. 1., mocooue TEXHOJIOTHYECKU I HEOTpaHMYECHHBIN JOCTYH IS
Ceicoes B. A. yrusepcuter (KHUTY), 3aperucTpUpPOBAHHBIX
2012 10JIb30BaTeNei
JI1.2  |IIounens E. A. JInakTHIECKHUE MaTEPHAbI IS Canxkr-IlerepOypr: https://biblioclub.ru/inde x.php?
CaMOCTOSITEIIbHON paGOTLI o Kypcy I/IHCTI/ITyT CIIENHAJIbHOM page:book&id:438772
«Business English» («/lenoBoit anTTHACKUH |11 1aroruku 1 MCHXoIOruH, HEOTPaHMYEHHBIH JOCTYI IS
SI3BIK»): yaeOHoe mocodne 2015 3aperucTpUPOBAHHBIX
T0JIb30BaTeNei
JI1.3 |Anucumosa, A. T. English for Business Communication: Kpacnonap: FOxHbrit http://www.iprbookshop.r
ydae6HOe TIocobHe 10 eTOBOMY aHTTMHCKOMY |HHCTHTYT MEHeKMEHTa, u/25955.html HeorpanueHHBIH
SI3BIKY JUTS CTYJEHTOB, O0YUAIOIIHXCS [0 2013 JOCTYII JUTS 3aPETHCTPUPOBAHHBIX
HAIPABJICHUSIM «IKOHOMHKAY, «MEHEDKMEHT 0JIb30BaTENEN
JI1.4 |Jlykuna, JI. B. Kypc aHrmiickoro s3pIka st MarucTpantoB. | Boponesx: Boponexckuii http://www.iprbookshop.r
English Masters Course: yue6noe nocobue  [rocymapcreeHHsblii u/55003.html HeorpannueHHBIH
JUISL MATMCTPAHTOB 10 PA3BUTHIO U APXUTEKTYPHO- JIOCTYII ISl 3apErMCTPUPOBAHHBIX
COBEPLICHCTBOBAHUIO OOILMX H IPEAMETHEIX | cTpouTe bHbIH 0JIb30BaTeNEN
(enoBO# aHTITMICKHUH SI3BIK) KOMIIETSHIIMI yrusepcurer, I5C ACB,
2014
5.2. lonoiHUTEIbHASA JIUTEPATypa
ABTOpBI, COCTaBUTEIH 3arnaBue WznarenscTBO, T Konunu-Bo
JI2.1 |Vkpaunen U. A. WHOCTpaHHBII S3bIK (aHITIMACKUIT) B Mocksa: Poccuiickuii https://biblioclub.ru/inde
poeccHoHaNbHO IeATeNbHOCTH: yIeOHO- roCyJapCTBEHHBIN X.php?
METOANIECKOE TIOCOOHE YHHBEPCHTET NPABOCY LM page=book&id=439638
(PT'YII), 2015 HEOTPaHMYEHHBIN JOCTYII
VTS 3aPETHCTPUPOBAHHBIX
oJIb30BaTeNei
J12.2  |Benpuuxkas, JI. B., JenoBoit anrimiickuii 361k = English for Business  |Munck: TetpaCucremc, http://www.iprbookshop.r
Bacunesckas, JI. 1., Studies: yuebHOE mocoOue Terpamur, 2014 u/28071.html
Bbopucenko, /. JI. HEOTPaHWYEHHBIN JOCTYII
IUISL 3apETHCTPUPOBAHHBIX
T110JIb30BaTeei

5.3 Ilpodeccuonanbubie 6a3bl JAHHBIX H HHPOPMANIOHHBIE CIIPABOYHBIE CHCTEMBI

Koncymprant +

TapanT - https://internet.garant.ru/

Cambridge Dictionary https://dictionary.cambridge.org/ru/

I'azera Financial Times https://www.ft.com/

5.4. IlepeyeHs MPOrpaMMHOro o0ecreveHust

LibreOffice

5.5. Y4eOHO-MeTOANYECKHE MATePHAJIBI IJIsl CTYJEHTOB € OTPAHMYEHHBIMHU BO3MOKHOCTAMH 3/10POBbS

[Ipn HEOOXOIUMOCTH IIO 3asBICHHIO OOYYArOUIETOCsl C OrPaHMYCHHBIMH BO3MOXKHOCTAMH 3J0POBbS Y4eOHO-METOAMYECKHE MaTephaiibl
MPEJOCTABISAIOTCA B OPMaX, aAallTHPOBAHHBIX K OTPaHHUYEHHUSM 370POBbS U BOCHPUATHS WHPopManuu. J{Js Il ¢ HapYIICHUSIMH 3PCHUS: B
bopme ayanodaiina; B me4aTHOH GopMe YBETHYSHHBIM IWPUPTOM. [IJIs NI ¢ HAPYIICHUSIMU CITyXa: B (JOPMeE DIIEKTPOHHOTO JOKYMEHTa; B
neyatHoH dopme. JUs U] ¢ HApYIISHUSIMU OTIOPHO-IBUTaTeNbHOI0 anmapara: B GopMe 3JIeKTPOHHOTO JOKYMEHTa; B IEUaTHOH opMe.

6. MATEPUAJIBHO-TEXHUYECKOE OGECIIEYEHHME JJUCITUIIJIMHBI (MOY JIST)

ITomemenus ajst OpOBEAEHHS BCEX BULOB PabOT, IPEIyCMOTPEHHBIX YUeOHBIM INIAHOM, YKOMILIEKTOBAaHbI HEOOX0AUMOIL
CHELHATN3UPOBAHHON y4eOHON MeOEeNbI0 U TEXHUUECKUMU CPEACTBAMH O0Y4eHHUS:

- CTOJIBI, CTYJIbA;

-IIepPCOHAJIbHBIN KOMIIBIOTEP/HOYTOYK (IIEPEHOCHOM);

MIPOEKTOP, IKPaH/MHTEPAKTHUBHAS JOCKA.

7. METOANYECKHUE YKA3AHUA AJI1 OBYYAIOHIUXCS IO OCBOEHUIO JUCHUIIJIMHBI (MO1Y JIS)

Meroaudeckue ykazaHHs 110 OCBOSHHIO IUCLIUILIMHEI IpescTaBiieHsl B [Ipunoskennn 2 k padoyei mporpaMme AUCHUIIIHHEL




IMpunoxenue 1

1. OnucaHMe mNoOKa3zaTeJged H KpUTEpHEB OLl€HUBaAHUA KOMHETCHI.[I/Iﬁ Ha Ppas3/IMYHbIX 3TalaxX HX

(l)OpMPlpOBaHP[H, OIMHMCaHHE NIKAJIOEHNBAHHU

A

1.1Tloka3zarenu M KpUTSPUH OIICHUBAHHS KOMIICTEHITHIA:

3VH, cocrasisromnie
KOMIIETEHIUIO

IToxazarenn
OLICHMBaHMS

Kpurepuu onieHuBanust

CpencrBa
OIIEHUBAHMS

YK-4 cnocodeH NnpuMeHATh COBPeMeHHbIe KOMMY
aKaJgeMH4ecKoro u npog)ecCHOHAIBHOI0 B3aHMO/

HUKAaTUBHBIC TCXHOJIOI'UH, B

eiicTBuA

TOM YHUCJI€ HA HHOCTPAHHOM SI3BIKE Il

3HaHHe: - --ynoTpeOUTENBHYIO JIEKCUKY
WHOCTPAHHOTO sI3bIKa B 00beMe, HEOOXOUMOM JIJIs
0O0IIeHNs1, YTEHHS U NIEPEBOAa HHOSI3BIYHBIX TEKCTOB

IlepeBomuT cioBa c
PYCCKOT0 Ha aHTJTUICKUH U
C aHIJIMICKOTO HA PYCCKUH,

ITonHoTa u
COZEpPIKATEIBbHOCTh
OTBETA, IPABWIBHOCTb

Tecr 1-2
YcrHbli onpoc
(texctor 1-10),

HpO(l)eCCHOHaHBHOﬁ HaIlpaBJIEHHOCTH; IIPOU3HOCHUT CJIOBA, YUTACT | TMEPEBOAA, yHOTpe6HeHI/Iﬂ BOHpOCBI K
- ICKCHYECKHE H IPAMMATHYECKHE CTPYKTYPBI TEKCT BCITyX, ONPEACIACT U| JISKCHIECKUX CIUHHUI] 1 3agery (1
H3yMaeMOro S3bIKa; IPABHIIA YTCHUS 1 Ha3bIBAET IpaMMaTHYECKUX cemectp -1-4;
C10BOOGPa30BAHNS; rpaMMaTHIECKHUE KOHCTPYKINH, 2 cemecTp —
- IpaBmMIa 0hOPMIIEHHs YCTHOM MoHonoruyeckoii u | CTPYKTYPEL cobmozernue 1-4)
JHATOTHUECKOH PeuH; HU3MEHsET 4acTh peuH B MHTOHAIIMOHHBIX (OpM B
- 3HRTH 3AKOHOMEDHOCTH JISII0BOM YCTHOM 1 COOTBETCTBUH C COOTBETCTBHE C 3aJ1aHHO
MMUCbMEHHONH KOMMYHHMKALIMU HAa HHOCTPAaHHOM KOHTEKCTOM KOMMYHHIKATHBHOU
sI3bIKe(COOTHECEHO ¢ HHAUKaTopoM YK-4.1) cHTyatmeH.
YMmeHmue: - - CUCTEMHO aHAJIU3UPOBATH [lepeBonut npeanoxenust B| CoaepkaHue OTBETa Tecr 1-2
nH(popManuio 1 BHIOUPATh 00pa3oBaTEIBHbIC COOTBETCTBHH C 33J]aHHBIM | TlepenaHo Oe3 uckaxkeHus| Bompocs! k
KOHLENIWY; CTUJIEM, IIEPEBOJUT TEKCTa, TPaMOTHO U 3agery (1
- IPUMEHATH METOIBI M CIIOCOOBI JIETIOBOTO HSKOHOMHYECKHUH TEKCT OT CTHJINICTUYECKU BEpPHO; cemectp -1-4;
0OIIeHH ST 1T MHTEJUIEKTYaIbHOTO Pa3BUTHS, 2000 3HaKOB C y4eToM KoppexTHoe 2 cemecTp —
MOBBIIIEHUS KYJIBTYPHOTO YPOBHS, IpeIaraéMoro CTHIIA, ynorpebieHue 1-4)
npodecCHOHAILHON KOMIIETEHTHOCTH; OTBEYaeT rpaMMaTHYECKUX U
- HCIOJIb30BaTh TEOPETHUYECKHIE 3HAHUS IS apryMeHTHPOBaHO Ha CTHIIMCTUYECKUX
TeHEepalny HOBBIX HJCH- BOCTIPHHIMATh BOIIPOCHI B (hopme KOHCTPYKIHH.
CMBICIIOBYIO CTPYKTYPY TEKCTa; BBIACIATH ITIABHYIO | MOHOJIOTA HIIH JHaiora
1 BTOPOCTENICHHYIO HH(OPMALIHIO;
- IPUMEHSTH 3HAHNS! HHOCTPAHHOTO SI3bIKA JUIs
OCYIIECTBJICHUSI MEXJIUYHOCTHOTO H
PO ECCHOHATBHOTO OOIICHHUS;
- YUTaTh JIUTEPATYPY IO CHEIMATbHOCTH,
AQHAJIM3UPOBATh MOJYUCHHYIO HH(OPMAIIHIO;
- IEPEeBOIUTH NMPO(DeCcCHOHATIFHBIE TeKCTHI (0e3
cioBaps);
- COCTaBJIATh HAYYHBIE TEKCTHI HA
WHOCTPAHHOM S3BIK(COOTHECEHO C
uukatopom YK-4.2)
HaBpikn: myGnmdaHON pedn, apryMeHTAIIH, I'oTOBHT M BBICTYIIAET C Brimonaenue Bompocs! k
BE/ICHUS ANCKYCCHH; HABBIKAMH MTMCbMEHHON peuy; | JIOKJIAJIOM II0 KOMMYHUKaTHBHOMN 3agery (1
BJIAJICHUS CIIOCOOAMH OPUEHTHPOBAHUS B CaMOCTOSTENIFHO 3aJ]a4yM B IOJIHOM o0beme;| cemecTp -1-4;
UCTOYHUKAX HHpOpMaIuu (KypHAJIbI, CAUTHI, BBEIOpAHHOU TEME; doHeTHIeCKOE 2 cemecTp —
oOpa3oBaTeNpHBIE TIOPTANBI U T.11.); Pecdepupyer TekcT B odopmiienne 1-4)
- HaBBIKM W3BJICYEHMSI [TIABHOW U BTOPOCTEIIEHHOM [IUCbMEHHOW U YCTHOM COOTBETCTBYET IPABUIIAM
nHpOpMaNNy; thopmax, a3bika; KoppekrHoe
- HaBBIKH NIPHOOPETEHHS, UCTIOIB30BaHMS U l'oToBuT M OTBEUaeT yrnoTpebieHue
O0OHOBIICHHS TYMaHUTAPHBIX, 3HAHUH; MOHOJIOT WJIU JUAJIOT pedb | JEKCHUYECKHX €IUHMUIL; JIOKJIaf ¢
- HaBBIKH BBIPAYKEHUS MBICIIEH U COOCTBEHHOTO 0 3aJJaHHOU TeMme IHonumanue Ipe3eHTanuen
MHEHUSI B MEXXJIMYHOCTHOM U JIEJIOBOM OOIIEHUH Ha rpaMMaTHYECKUX U (1-10),
HMHOCTPaHHOM SI3BIKE; CTUIIMCTUYECKUX
- HaBBIKU JIEJIOBOM MUCHbMEHHOM U YCTHOH peuu Ha KOHCTPYKIUH.
HMHOCTPaHHOM SI3BIKE; CaMocCTOATENbHOCTD
- HaBBIKY W3BJICUCHHS HEOOX0ANMON HH(OpMAIH BBIBOJIOB M CY)KJICHHH C
13 OPUTHHAIBHOTO TEKCTA 3KOHOMUYECKOTO COOTBETCTBYIOIINM
XapakTepa; MIPAaBUIIBHBIM
- HAaBBIKH COCTAaBJICHHUS KPATKUX TEKCTOB HCTIOIb30BaHUEM
CHEHaTN3UPOBAHHOTO XapaKTepa, JIEKCHYECKHX U
aHHOTALMH(cOOTHECEHO ¢ MHAUKaTOpoM YK-4.3) rpaMMaTHYECKHUX

CTPYKTYp HO

npezmo;erHoﬁ TEMCE




1.2 IIkaJbl OLlEHUBAHUS:
Texkyluii KOHTPOJb YCIIEBAEMOCTH M IPOMEXYTOYHAs aTTECTAlMs OCYLIECTBISICTCS B pPaMKaX HAaKOMUTEIbHOM
OATbHO-PEUTHHTOBOM crcTeMbl B 100-0aJThHOM TIKaTe:

50-100 6amnoB (3a4er)
0-49 6annoB (He3ayer)

2 TunoBble KOHTPOJIbHBIE 3aJaHUSI MJIM HHBIE MaTepHAJIbI, He00XO0AMMbIe ISl OLIeHKH 3HAHWI, yMeHHii, HABBIKOB 1 (WJIH)
ONBITA JeSATeILHOCTH, XapaKTepH3YIOUIUX 3Tanbl (OPMHPOBAHUS KOMIETEHIMii B INpolecce O0CBOEHHUsI 00pa3oBaTeILHOI
MPOrpaMMbl

Bonpocs! k 3auery
1o qucuuiuiiae_HOCTPAHHBIN A3bIK NPO(ecCHOHAJBHOI0 001IeHU (AHTJIHICKUIT)

1 cemecTtp
KommyHukanus
MexnyHapoaHblii MADKETHHT
Oransl CTAaHOBJICHUS JEJIOBBIX CBs3el
Crpareruu ycnexa

~wbdpE

2 cemecTp
3aHATOCTh B Pa3HBIX chepax AesTeIbHOCTH
Pa3HOBUAHOCTH PUCKOB
CTHiIi MEHEIKMEHTA
VYupasnenue hpuHaHCAMU

Hpwbn PR

HHcTpyKuus Mo BHINOJHEHUIO:
3ager npoxo Ut B popmare Oecenpl 0 MPOHAEHHBIM TEMaM B TCUCHHE CEMECTPA.

KpunTepuu onenuBanus:

- 50-100 oOamwtoB (3auer) - KOMMYHHMKATHUBHBIC 3a/laud BBINOJHEHBI IIOJHOCTBIO, HCIIOJIb30BAHHBIA CIIOBapHBIA 3ariac,
rpaMMaTHYeCKUE CTPYKTYPbI, (hoHETHUECKOe 0(OPMIICHHE BBICKa3bIBAaHUSI COOTBETCTBYET IIOCTABICHHOMW 3a/1aue;

- 0-49 GannoB (He3a4eT) - OTBETHI HE CBSI3aHBI C BONPOCAMH, HaJM4YKMe IpyObIX OIIMOOK B OTBETE, HEMOHMMAHUE CYIIHOCTH
M3JIaraeéMoro BOINpPOCa, HEYMEHHE NPUMEHSITh 3HAaHHS Ha MPaKTHUKE, HEYBEPEHHOCTh M HETOYHOCTh OTBETOB Ha JIOTIOJHUTENBHBIC U
HaBOJISIHE BOTIPOCHI

TecThl
no nucuumuiiie_HOCTpaHHbIH A3bIK NPOodecCHOHANBLHOI0 001IeHUs

Tecr 1
Pasnenn 1-2

A Complete the sentences with the words in the box.

bush grapevine nutshell stick wall

I heard it on the you’ve been promoted.
I asked Rudy to say yes or no, but he just beataround the
Look, ina, , my trip to Singapore was a huge success.

I think you got the wrong end of the .......I'm not going on holiday, I’'m going on a business trip.
John just doesn’t listen. It’s like talking to a brick

Complete the multi-word verbs with off, on or up.

Choose the correct words to complete each sentence.

O OWOARWNER

We’re meeting tomorrow to discuss the new (market / marketing) strategy.

Lufthansa pilots cancel strike

Lufthansa pilots have called 10 Lufthansa tens of millions of euros. 24 hours when the two sides agreed to
..................... 16 strike action The union’s action had built 20 carry 2 negotiating.

planned for next week after new talks .. ° the dispute into Lufthansa says strike action costs it at
Were Sefei Tt 17 with the one of the worst to hit Germany in least €25m a day.
5 German airline. recent years, adding to a wave of
The announcement late on 15 industrial action across the European
Wednesday averted, or at least airline sector, which has also affected FT
PUL «ievererennansrenessa 8, @ four-day British Airways.
stoppage that could have cost In the end, the stoppage ended after FINANCIAL

TIMES

7 Can we discuss the (sales / price) figures? | was expecting an increase, not a decrease.



8 We’re excited about the launch of the new (product / brand) range in South America.
9 I"d like you to meet Liam. He’s the one who organised the successful advertising (image / campaign) in London last year.
10 We have brand (loyalty / leader), we just need to increase our market share.

A.

Choose the appropriate phrase (a—h) to complete these sentences.

we met somewhere

went to Carmen Diaz’s presentation

was given your name

in sales or product development
see we’re in the same line of work

could try Pietro Sylvani
we met some time ago

mentioned your name

Hello. You don’t know me, but I’m Jeff Watson. |

Rank Xerox.

W>wW>wW

>

A:
B:
A:

. Haven’t
. Yes, | think

. Oh, yes.
: ’'m looking for someone to help out with some training and Janice

| see.

You

Bpefore?
14 Was it at the supply chain conference in Miami? A:

. Isn’t he in Shanghai?
. No, he’s back in Rome now.

Hi. My name’s Roger Lee.

Hi, Roger. I’'m Erki Jenssen. |
Yes, that’s right. Are you

17
18,

1 by Janice Hayes — we used to work together in Personnel at

. I need to find someone who can help with our distribution in Italy.
16

E Put the words in the correct order to make sentences.

19 morning strategy marketing purpose our of discuss the to meeting isthis The

20 I’ve idea heard a best long the time for That’s
21 they however are crazy want you all your ideas, think We
22 other about ideas this we do can about what ?

Any

23 New York City was thinking we maybe go shouldto |
24 Manhattan hotel in could go just four-star for a We
25 will a idea, that’s, money good because save it Yes,

Paszgenn 3-4
A Choose the correct verb tense for 1-5

Tect 2

v

53

&

3
8

Mobiles ring the changes in stores

JC Penney, the mid-price US
department

store chain,
% (is cutting / cut)
‘hat on expenses last year,
as its core middle-class shoppers were
hit by the recession. But it did not stop
spending on everything.

“We invested heavily in our digital
initiatives,” Mike Ullman, chief
EXECULIVE, vrvrrrraareaeaenrnns 7 (told /
had told) investors recently. “During
the downturn, under the covers, there
was a lot of heavy investment in
building muscle to make sure we got a
headstart in this.”

JC Penney, with more than 1,000
stores, is at the leading edge of digital
retailing. In February, for example, it
held its monthly board meeting at
Facebook’s headquarters in California,
where its board members were given a
crash course in the potential of social
networking.

The competition is only slightly
25 behind JC Penny. Target, the US
discount retailer, .... 2
(prepares / is preparing
entirely independent digital platform,
ending its dependence on Amazon, the
online marketplace which currently
..................... » (runs / ran) its
website. Work on a new global
e-commerce platform has been
accelerated by Walmart, the world’s
5 largest retailer. Gap, the clothing
retailer, is preparing to launch
e-commerce businesses in western
Europe, Canada and China.
Honeenoronpeorsconaas X (I've never seen
40 /I never saw) a time like this in retail,”
says Andy Murray, head of Saatchi &
Saatchi X, the in-store marketing
agency that works with customers
including Walmart and Procter &
45 Gamble. “I think mobile is changing
everything in retail.”

8

w
G

Much of the initial attention has
been focused on retailers embracing
new digital marketing techniques

50 aimed at mobile users, such as sending
text messages, and using digital
money-off coupons, and on steps to
make their existing websites function
on mobile browsers. But retailers are

s5 also facing a world that has been
changed by the fact that shoppers will
now increasingly be online, via their
phones, even as they visit a physical
store. They will expect a unified
60 shopping experience.

FINANCIAL
TIMES

B Find five examples of passive verbs in the text.

Yes, that’s right. We both_*°.



O 0o ~NO»

10

C Find adverbs in the text with the following meanings. 11 more than a little
12 alot

13 asmallamount ______

14 completely ___

15 more and more

D Complete the conversation with the appropriate phrase (a—j).
a) 1don’t want to repeat myself but

b) Hold on now

C) 1 want to ask a question.

d) if you give us $2,500 next week

e) providing you can

f) So what you’re saying is

g) Are you saying

h) I"d like to make a suggestion.

i) I'msorry to say

J) how do you feel

Dean: We agreed a budget of $15,000.

Alan: Right. But we’ve had some unexpected costs. Dean:

Alan: Yes, " I’ve been saying for the last six months that we simply don’t have any more money for this.

Alan: '8 that you don’t have the money, or that you don’t want to spend it? Dean: 91 think we should leave
this point and come back to it later.

Alan: 2 don’t you think we need to sort this out before we talk about anythingelse? Dean:

Bianca: Well, 221 agree with Alan on this one. We need to talk through it.

!¢ that you need more than that.

Bianca,__* about this?

Alan: Thanks, Bianca. Dean, 2 we can deliver the machines, and we’ll give your employees training on them. That

wasn’t part of the original agreement, but we can do that.
Dean: % What date are you offering to do the installation?

Alan: We can agree to installation on 12 August, % give us the extra money.

HHcTpyknus mo BHINOJHEHUIO

B mpornecce TecTHpoBaHMS CTYIEHT AOJDKEH OTBETHTh Ha BCE BONPOCHI. Bpems BBIMONHEHMS KaXIOTo TecTa cocTasisieT 40
MUHYT.

Kpurepuu ouennBaHus:

MakcumasbHOe KOJIMYECTBO 0aJUIOB, KOTOPOE CTYIEHT MOXKeT Hadparh — 50 0ainsioB 3a TecT. 3a KaxIplil IpaBUJIbHBIH OTBET B
TeCTe CTYICHT MHoydaeT 2 Oana.

YcrHbli onpoc

Master the mix of continuity and change

Stefan Stern

°

w

-1

G

What makes winning businesses
different from the also-rans? Having
better products and services helps.
Good leadership is essential. But the
strongest companies manage some-
thing else that is rare. They cope
with crises and big strategic change
without drifting off course. How rare
is this?

Gerry Johnson, a professor at
Lancaster University Management
School, and two colleagues from the
Rotterdam School of Management,
George Yip, the dean, and researcher
Manuel Hensmans, have been study-
ing companies that, over a 20-year
period, achieved almost uninter-
rupted success while dealing with
big changes. They have interviewed
senior executives (past and present)
from some of these companies to
find out what went on, how deci-
sions were made and what the
prevailing atmosphere was like.

The big danger, even for success-
ful businesses, is strategic drift, Prof

w
@

Johnson says. Companies start out
on the right track but they can all too
easily lose their way. When things
become critical, existing leadership
is kicked out, new leaders come in,
and the cycle starts again. But not, in
the case of a few exceptional busi-
nesses. Tesco, Cadbury and the
medical products group Smith &
Nephew all dealt with big changes
while avoiding disaster.

How? A combination of four char-
acteristics, or traditions as the
researchers call them, seems to be
crucial. The first is continuity. This
involves “the reinvention of the
company’s distinctive business
model” to fit in with prevailing mar-

s ket conditions.

The second is anticipation. This is
where it starts to get tricky. To build
in anticipation, “alternative leaders™
have to be allowed 1o start work on
the future shape and direction of the
company but without undermining
the current leadership. At Tesco in

S

)

the late 1960s and early 1970s, a
new generation of managers (includ-
ing future boss Tan MacLaurin)
began transforming the business
under the nose of the founder Jack
Cohen.

This leads to the third characteris-
tic of a winning business, which the
academics call “contestation™ or
“respectful difference that grows out
of conflict”™. This is vital. Dynamic,
growing businesses benefit from the

s creative tension of civilised dis-

agreement. The Smith & Nephew
culture was shaped by argument,
Prof Johnson suggests. A witness to
Tesco board meetings in the mid-
1980s told him that they were
argumentative and confrontational
“but like a family arguing rather than
a group of enemies™.

The final characteristic is mobil-
ity, ing a flexible recrui
policy that tries to put the best per-
son in the job, which prevents the
growth of a time-serving culture.

= i
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A guide to being a successful female boss

Lecy Kellaway
Everyyex, Se FT pebistes a st ef
B2 top 10 womes chief execstives
is e werkd w0 0k shoot B
| secmmsof their socoess. The sumber
isuzmu.?e;ai‘n’shb.\'qi
s1ys you m=st work busd smd bave
fm. Fene Rosexfzid of Knft siys
you must foliow yoer passicn. The
octers 'k aver e Empoemee of
n Bavisg 2 et of deing yourself,
of wock-Ef bafince, of wamwerk
and of being butie.
Therz was cely coz Ssoondt
2cie. This was somdad by Dozg
w Maghe, who ress Geee Elecic
Agciances, 1 Chinese mumfactrer
| of sirconditioners ind S ated €2
gisth most impertast busizess-
wocue nthe wocd “Toever ziss,”
f » she says. *T sever admit mitales
| milmdsyyoccet” [zad @i
‘ nd krgied kvis o shocing. ©

oot of e St | Boeghrza iz
Yee Sicter Depg, 2s he s some-

The careerist: Pro bono work

Rhymer Rigby

Pro bono work is usezlly thought of
as the preserve of lawyers, but

% rewzrdad it terms of yoar caresr.

| How does pro bono work add fo
' my experience?
If you are relatively junior, it can
be 2 very good way o step ©p.
15 “People who do pro bono work
in the Accenture Development Part-
. nerships typically tzke on more
| senior roles than they woald in big
corporate roles,” says Royee Bell, 2
2 senior execotive 2t the coasultzncy
firm. “You get to see 2 lot of muts 2nd
bolts 2nd it's very good to get oat-
side the normal cosy corporzte
world. You'd think that someoae
| 25 who sets up 2a IT system in Chad
| would bave 2 broader view than 2

~

= tmes bows, hus ackisved msulie. sties el ber enderdings their
Grze Electric Apphiaaces Bas  » work i agly oc boring Vet fe 20
atismdped suriclirmtrsin | yemGseomnisimzmae
e past three years of 5295 per  top of Ber business, while Dot |
ot Oemzitrpednde Soer- CEOs - ol and ol - It four
» Desg-sever-srong scdool of  erfveyexsiefor Soyamsuoct
mmgrmest 5 someding St enly = orsquasiod. '
works iz Cma, whem S fonloess Peingcde s fexsibar
for mutocracy B considenitie nd conditicaing mat be Rusder. Fox
gecry of mzzmment s st 2ot Ssier Deezand fx 2l Seoder |
s making meory 2 las tevobed CECs wtora cooiocted, gickd. |
iaclsde such soppy practices 3w boseses Asemihkedneld |
meztoreg e Mdegre ek ey are acmaly weg of mot Asd
Listveck wstDsee TheSez- iz e meantime ey Bave a choice.

texder [ime, 3 docamentary aboct
x Efe 2t Amenicaz Vogee, nd e
oot that e Sister-Dong-zevee-
wmeag pproach aa woek gEis
ey o e most bighly ewclved
30 most competithe of ndnres
& fubie.
For 30 mimuzs, w2 02 2 000 vETy
persozable womas who pever
praises axyene aad bardly ever

personwbolnsonlywortedm
Fortune 200 companies.”

What about opportunities for
2 building relationships?
Pro bono work ofien brings togsther
people from different parts of
uganmnomﬂnnnghlmuirr
wise meet. Phil Georgiadis,
15 chairman of Walker Media, the
Loadoa 2gency, says it caa cut
through hierarchies, too. “T'm 2bout
to do some work for the Great
Ommond Strect Hospital for Children
o 2nd I'll ealist 2 coaple of graduates
to work with me — that'll be the
a2ccount tzm. So snddealy yoa have
a graduate who is reporting directly
to the chzirman, which s very reee,”
15 heexplains.

What about job satisfaction?
Using your professional skills in the
service of good causes ofien adds 2
kind of ethical dimension to your
% career 2nd cza be very mofivating.
Maya Mehta, a senior associate at

Either rale by fear - wiich sl
soris i Chea and is fasbicn - cc

& rrle by hasging ca shout passica
and peotes a8 boging B2 i yoe
= wrg, Do cos Wil mice.

T

Clifford Chance, the law fimm, says
that ber inspiratioa for starting the
Newham Asian Women's Project
55 pro oo scheme cams from reading
zhout foroed marrizses: Trgot tothe
point where I couldn’t just turn the
page. | wanted to do something
zboat it.” She says it is 2lso one way
@ of bridging the divide betweea
Caznzry Wharf znd the less privi-
leged arezs that serround it.
Pro bono work can be rewarding
in other ways, too. Mr Georgiadis
& says you can be freer to be more
creative with work done for chari-
ties: “You ofiza have the opportunity
10 do some really interesting market-
ing and you have more freedom than
n youmight bave with, say, 2 breakiast
cereal.” MrBell adds that Acceniure
Development Partnership projects
tend to be smaller 2nd shorter thaa
their corporate counterparts: “It’s
75 much easier to see overall results
and understand the positive effect of
what you zre doing.”



Coca-Cala tafgets more $1£IC]1111& brands

Jonathan Birchall

Coca-Cola already owns two of

China's three best-selling sparkling

drinks but by 2020 it wants o have

four more $1ba brands in what has

s become its thind-largest market by

revenue. The ambitious target

reflects Coca-Cola's confidence that

its Jong-term plans to more than tri-

ple sales in China are secure both

% from domestic rivals and from

potential political pitfalls.

Coca-Cola's revenoes have grown

by acompound annual rate of 19 per

ceat over the past five years and it

15 claims to be widening its lead over

its rivals. [t says it has double Pepsi-

Cola'stotal sales in Chinz, supported

| imparticular by its stronger preseace

in still drinks, water and juices. The

» company has also coatinued to

expand its range of non-carbonated

drinks where it competes with both
Jocal zad international brands.

Tthas laanched Glacean eshanced

% water, as well s its first dairy and

juice drink, Minote Maid Super

_

5

Paul Argenti

The last few years have seen the big-
gest collapse in confidence in
business in almost a century — to the
point where probably the least

5 trusted spokespeople on the planet
today are corporale executives.
When intense mistrust prevails,
whatever 2 company does says
something about it, everything com-

10 municates, and communication
affects everything,

This is changing the definition of
communication. Communication
today is more of a two-way dialogue

1s and this has been aided by the rise of
social media like Facebook and
Twitter and the explosion of infor-
mation-sharing online. Today’s
best-in-class companies, such as

20 Dellin the US and Philips in Europe,
do not just engage in dialogue. They
use the latest technology as a source
of ideas, opinions and competitive
intelligence, for product develop-

25 ment, employee engagement and
media monitoring.

1n addition to rethinking the defi-
nition of communication, the best
companies are rethinking its struc-

30 ture. There is a greater need for

Pulpy Milky, entering 2 | billios-  China over the pext three years.
case market where competitors Mubtar Keat, chief executive,
inclede Wzhaha, Dasone’s former &5 noted that 2t 2 meeting with Wasg

» joint ventore partner. Coke and Qishan, China's vice-premier for
Sprite already each sell more than economic affairs, Coca-Colabad |
$1ba ansually and Coca-Colais  beea praised for being the oaly US ‘
forecasting hatits Yoan Yeteabrand  company to have a pavilion at Jast
andits oo Dew bottled water-both @ year's Sanghai Workd's Expo. Mr

3 lannched last year - will also be  Keat says be regards the potential
$1ba Chinzbrands by 2020, inspite  obstacles to Coca-Cola’s China
of facing stroag competition from ambitions coming from broader
Taiwan's Tingyi, which has about  politcalpressures 25 Cha's growh
half the total ready-to-drink tea & could sl fall short of expectations.

o market. He does not see this, including the

In terms of political challenges,  threat of potential natiosalist eac- |

the world's largest soft drinks  tion to Coca-Cola's US brand |
compeny sufferedablowthisMarch  ideatity. “Everyone's walking
whea Chins's minisry of commerce  » around with Nikes, and driking

s blocked itsplanned $2 4batakeover  Coke and wearing Oakleys. | think
of China’s largest juice company,  there'sadifference betweea that and
Huiyuan, Since the setback, Cocz-  the view of the US - people doa't
Cola bas continved the kind of  worryataconsumerlevel, tabrand |
high-level commitment to China Jevel,” says Doug Jackson, beadof |

9 demonstrated by its sponsorshipof  Coke's China business unit. |
the Beijing Olympics, recently
announcing plans to invest $2ba in

Time for communication
to move towards ceftre stage

integration, collaboration and part-
nership among corporate leadership,
haman capital, finance, sales and
legal teams.

35 Another change in communica-
tion by leading companies is the
rethinking of key themes. This was
the main finding of research by the
Tuck School of Business at Dart-

% mouth, conducted with Doremus, 8
busi 19-busi: COmMMuUNica-
tions sgency. It found that the
best-in-class companies have been
guided by six themes:

4 a Focus on value and values
Stakeholders demand value for
moncy when buying goods and ser-
vices, but they also expect to seea
strong sct of corporate values in the

so companies with which they do busi-
ness. Walmart, Hyundai and BMW
have used this theme in their adver-
fising and communications.

b Evolve a sense of responsibll-

<5 ity Corporate responsibility today is
not just about philanthropy or being
green. [t is about companies being
responsible across all business prac-
tices. NGOs, consumers, employees

w0 and investors are ready to punish

companies that ignore evolving
social values, JPMorgan Chasc has
done a fabulous job reflecting its
corporate responsibility initiatives
on its website and in advertising.

¢ Strategy must drive communi-
cation As Jon Iwata, [BM's senior
vice-president for marketing and
communications, puts «t: “Lincoln
suid, ‘Character is the tree; reputa-
tion is the shadow.' 1'm afraid too
many people in PR, marketing and
advertising spend more Lime manip-
ulating the shadow than tending to
the tree.™

d Shifting from the problem to
the solution Stakcholders are most
receptive to reulistic and optimistic
plans, and are often ready to pay
% less attention to probiems of the
past year,

¢ Not communicating is a com-
munication in itself You either tell
your story or have it told for you.

f Re-evaluate positioning The
crisis has led (o disruption in how
companies are thought of by con-
stituencies, which provides a
tremendous opportunity to reposi-
9 tion, rebeand and redevelop.




More about results than time

fmllp Manchester

On the surface, flexible working
might seem to be about people
being able to choose their working
hours and, perhaps. spend some

s time working away from the
office. But it is also a fundamental
change in the way people work -
and. more importantly. the way
they are managed. Flexible work-

1o ing s a shift from “time-based™ to

“results-based”™ working practices

and could herald the biggest
change in the workplace since the
start of the industrial revolution.
New employee legislation is one
of the main motivations for
employers to introduce flexible
working practices - but not the
only one. In Europe, for example,

20 employers are obliged to offer par-
ents with voung or disabled chil-
dren the right to request flexible
working. While legislation is a
major catalyst to introducing flex-

25 ible working, there are other rea-
sons. In the US, for example, the
fall in the price of mass market
computer and communications
technologies 1is encouraging

30 organisations to allow more home
working.

Flexible working is also likely to
appeal to a wider skill pool and
help with staff retention. Mary

35 Sue Rogers, human capital man-
agement leader at IBM Global
Services, sayvs that IBM has
embraced flexible working to help

15

with recruitment. “In Europe,
w companies have to provide flexible
working because of legislation —
but it is also a way to recruit from
a broader skill pool, including
women and older people. With an
ageing worklorce we have to find
ways to retain older staff. It also
gives greater scope to male
employvees who increasingly want
flexible working to create a better
work/life balance, A recent survey
of UK graduates found that
work/life balance was third on
their list of carecer priorities.” She
adds that 55 per cent of IBM's
cmployvees work flexibly and €0
per cent are “enabled” to do so,
“To us, it is foremost a business
imperative. It is about staff reten-
tion, increased productivity and
cost reduction,” she notes,

A survey of 300 UK human
resource professionals in small to
medium-sized enterprises (SMEs),
commissioned by Arizona-based
telecommunications company
Inter-Tel, found that 40 per cent
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tude as being at the heart of ¢

ga cultural shift prompted by flexi
working: “The problem is not
with the worker - It Is also w
the boss, Management has to f
a way to measure ‘results’ ratl

gs than time, We have to find n
ways to evaluate workers - ¢
their bosses.™

He adds that organisations m
find ways to build trust betwe

9o employer and employee: “How ¢
evaluate people when I can't .
them? In formal terms, trust is
outcome of a series of benefic
transactions. You have to buil

os culture of trust from work
together.”

Although new legisiation
forcing organisations to ad
flexivle working practices, th

s00 are sound business reasons to g
cmployees more flexibil
QOrganisations which b
embraced flexible working hi
found that it can cut costs @

sas improve productivity, More img
tantly, it enables them to recr

-~
oW

found it difficult to attract the
right sKills from their local mar-
ket and 30 per cent thought they
could attract staff if they were
offered Aexible working. But they
also had significant reservations —
with 93 per cent concerned that
staff were more likely to bend the
rules if they work from home.
Doug Neal, research fellow at the
Us Computer Sciences
Corporation, identifies this atti-

staff from a much broader sl
pool and relain staff. But it d
mean a fundamental change

wo the relationship between stafy @

management, Both must leary
trust ecach other and focus
results rather than time spent
the office.

From the Saesciol T3

How to engage your employees

Michaet Skapinker . o

Ade Sodeinde, a 17-year-old
Nigerian, became famous last
week for making some of Britain's
trains run on time. Ms Sodeinde,
s in her year working for Central
Trains before going to university,
solved the puzzle of why trains
leaving the depot ran late. She
found that the tracks in the depot
10 needed upgrading and were slow-
ing the trains’ journeys to their
starting platforms. Drivers and
conductors also had to wait before
boarding because of the time
s taken for safety inspections and
cleaning. By refurbishing the
tracks and reorganising inspec-
tion and cleaning, Central was
able to eliminate the problem,
20 potentially saving itself £750,000
($1.37m) a vear in fines for late
running - and vastly reducing pas-
senger frustration and delay.
Ms Sedeinde will no doubt be in
25 great demand when she gradu-
ates. But just how large, estab-
lished companies persuade
employees to put in that extra
effort is one of management’s
10 great puzzles. Staff know where
the problems and opportunities lie
and there will always be employ-
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ees with ideas for new products or
better service. All it requires is for
them to speak up and for someone
to listen.

Most companies say they listen
to their people - but as managers
are often unhappy to have their
current strategies disrupted and
new ideas get trapped in corporate
bureaucracy, would-be innovators
become jaded, and cynical.

Yet there is a link between
engaged employees, satisfied cus-
tomers and corporate profitability,
according to a recent study by the
Forum for People Performance
Management & Measurement at
Northwestern University. The
Forum studied 100 US companies
to find out how engaged their staff
were and whether this had any
effect on corporate profitability.
The Northwestern researchers
wanted to look at employees, such
as Ms Sodeinde, who did not deal
directly with customers. What
impact did their attitudes have on
the company's success? Well, the
results were clear. The companies
with the happiest and most
engaged employees had the most
satisfied, highest-spending cus-
tomers.

So how do you make employees

70

75
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0
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90
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more engaged and content? Roger
Martin, dean of the Rotman
School of Management at the
University of Toronto, argues that
people are happicst not only when
they are respected members of a
team they admire but when the
team and the company are
respected by the world outside.
Being part of a trusted, honest
group is an indispensable compo-
nent of employvee happiness and
engagement. So is establishing
ties with colleagues you respect.
When groups appear to be per-
forming, companies should hesi-
tate before disrupting them. The
vogue for forming new teams for
each task may work in companies
small enough for everyone to
know each other. When people
constantly have to establish new
links of trust, customers will
probably suffer. Companies
should think hard, too, before they
outsource the work of a function-
ing team. The company you out-
source to may be a happy, engaged
bunch, but I would not count on it.

From the Financial Times
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Nasa’s exercise in managing risk

By Victoria Griffith

The US space agency grounded its
three remaining space shuttles
after Columbia disintegrated upon
re-entry to Earth's atmosphere in
February 2003, killing the seven
crew members. Yet even today, sci-
entists are still divided over
whether the management culture
at Nasa has changed enough to
ensure the shuttle’s safety.
Behavioural Science Technology,
the California-based consulting
group that works with other
industries such as railways on
safety issues, was hired 18 months
ago to help change the manage-
ment culture at the agency.

Nasa set out to improve employ-
ees’ relationships with supervi-
sors to encourage dissent, empha-
sise teamwork and raise manage-
ment credibility, Although they
are still under pressure from bud-
gets and deadlines, Nasa man-
agers say they now take the time
to listen to concerns of engineers
and others on issues that may
compromise safety. BST measured
attitudes to safety and the work
environment in February 2004,
then again six months later, and
says the culture at Nasa has
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changed. But although 40 per cent
of the managers surveyed said
they saw changes for the better,
only 8 per cent of workers said the
same,

James Wetherbee, a former
shuttle commander, has in recent
months questioned whether the
culture at Nasa has changed
enough to make safety a priority.
And a report released last month
from George Washington
University says the pressures of
getting the shuttles back into
space leads the space agency to
make gquestionable safety deci-
sions. The study places the cur-
rent chances of a catastrophic fail-
ure on the shuttle at about one in
55 for every mission, Despite Nasa
spending nearly $2bn over the past
two years making safety improve-
ments to the shuttle, the risk
remains high enough to make any
astronaut's heart dance at take-off
and re-entry. In fact, the George
Washington researchers argue
that more money and effort
should be spent to come up with
an alternative to the space shut-
tles.

In the wake of the Columbia dis-
5 aster, an independent panel, the

Columbia Accident Investigation

]
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Board, was formed to investigate
the accident. Some of the findings
of the CAIB report were embar-
7o rassing for Nasa. Engineers had
expressed concern about the
falling debris, but their fears were
dismissed, The CAIB severely crit-
icised a lax safety culture at Nasa
75 as contributing to the disaster,
and issued a check-list of 15 points
to get the shuttles back up and
running.
Some critics believe Nasa
2 should be doing more to reduce
the number of manned missions.
Much of the cargo for the shuttle,
they argue, could be transported
robotically. Others have called for
the space agency to adopt a more
aggressive schedule in developing
a replacement for the shuttle. But
those are issues for the medium
term. In the coming weeks, getting
the shuttle safely into space and
back to Earth will be the priority,
and the world will be waiting with
bated breath to see if Discovery
can get off its launch pad without
55 mishap.*
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From the Financial Times

* In fact, the launch of Discovery was
successful.
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Online shopping expected to grow

CAMB RN, o insiitasaissnsas

Consumers are expected to spend
33 per cent more buying a host of
items from clothes to CDs online
this vear, taking total spending for
2005 to an estimated £19.6bn,
according to the Interactive Media
Retail Group. In its first annual
report, published today, IMRG
said it expected 4m more Britons

10 to shop online this year, taking the

15

total shoppers to 24m, more than
half the UK’s adult population.
The latest figures underline the
sharp growth of internet shop-
ping in the decade since 1994,
While internet shopping account.
ed for just £300m of retail sales in
1999, by 2004 consumers were
spending £14.5bn online, accord-

20 ing to IMRG.

10

Online shopping is also counter-
acting sluggish consumer spend-
ing on the high street. Houschold
expenditure grew by only 0.2 per

by 35% this year

25 cent in the fourth quarter of 2004.
“For a sector to have grown from
scratch in ten years with very lit-
tle investment suggests that the
internet’s time has come,” said

30 James Roper, IMRG chief execu-

tive.

The larger retailing groups -
Kingfisher, Argos, Dixons, Tesco
and Boots - are spending money

35 on developing their internet offer-
ing, but many retail chains are not
investing in online shopping,
which in turn is allowing entrants
such as figleaves.com, which sells

4o underwear, and asos.com, the
clothing e-shop, to gain a foothold

in the market.

M 2004, the IMRG estimated
that the top 100 retailers in the UK

45 spent just £100m on their internet
presence - and most of this came
from a handful of steres, But in
spite of the neglect from big retail-

tinue as more people gain access
to the internet.
Figures out from 2004 from
QOfcom, the communications regu-
55 lator, showed that more than 56
per cent of homes had internet
access, with a third of those hay-
ing a broadband connection, The
emergence of mobile commerce
6o technology could also mean that
people will be able to shop online
from their mobile phones.
IMRG said electrical and cloth-
ing goods were experiencing
65 strong growth online, with more
than £2bn of electrical goods sold
over the internet in 2004, Dixons,
the high street electrical retailer,
expects its online sales - currently
o at £170m - to hit £1bn in the next
five years. Meanwhile, clothing is
another big expansion area, with
sales growing 37 per cent to £644m
in 2004.

ers, the growing popularity of

so online shopping looks set to con-

From the Financial Times



Webhiker’s guide to galaxies

By David Bowen

One of the frustrations of people who
run large websites is that their efforts
are often judged on superficial
criteria. It is always nice to win an
5 award, but the sad truth is that

judges rarely have time 10 go inlo
sites in enough depth. So, what is
never analysed is whether the site
really functions properly and does

1w what it is meant to do. This is not the
fault of the judges; it is because large
online presences are complex
beasts. You really have to get stuck
into them to see whether they are

15 coherent.

Few big organisations have just
one site - typically they have one at
the centre and a galaxy of others
covering countries, subsidiaries,

20 prands and other specialities. This
means we have 10 look both at the
way the central site works, and at the
way the galaxy spins around it (or
fails to).

There are always reasons why a
web presence has the structure it
does, but they are rarely simple -
usually a mix of historical accident,
lack of budget, decentralised

25

30 organisation, internal politics, the
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whimsy of bosses, and any number
of other factors.

So here are three questions to ask
yourself to see just how coherent
your own presence is. First, is your
central site one coherent beast, or is
it made up of a group of vaguely
co-ordinated offerings? The US State
Department site, for example, looks
neat — with nice bold links across the
top, which are the same wherever
you are in the site. But it soon
becomes clear that it is a federation
of sites that have little in common.
Some areas have no links back to
the main site, and are not covered by
the same search engine.

Second and third, can visitors
easily get to your country, business
and other sites, and can they get
back? Many people will find a
corporate site by writing in the name
of the company and adding “.com', or
by putting its name into Google. Now
you need to get them to the
information they need. A weli-
classified directory can do the trick,
but check aut ICI (wwweici.com), with

its neat expandable “pilot’
mechanism. Or UBS (www.ubs.com),
with its logical service finder. Or look
at Thyssen Krupp's Base
{base.thyssenkrupp.com), a highly
sophisticated search engine that lets
visitors find the relevant site or
information by product, customer
sector, location, subsidiary name, or
other criteria. The basic journey back
from an outlying site should be more
straightforward — a link to your home
page.

Bult can, say, a visilor to your
French site get direct to the central
investor area? If not, why not? Can a
75 jobseeker in Singapore look for
positions across your entire
organisation? Is a journalist in Brazit
getting the right mix of local and
global news? Thought not, These are
the subtleties that may not win you
an award — but they will make your
site work belter. That is good for your
organisation, its customers and other
stakeholders. And of course, for your
as job.
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HHcTpyKuus no BHINOJHEHUIO

CTyZneHTy BbIAeTCsl TEKCT JUIS YTECHUs, IepeBoja u pedepuposanust. Bpemst moarotosku k otBery cocrasmseT 30 muH. [anee
CTYZEHT YHUTacT ()parMEeHT TEKCTA BCIIYX, 3aUUTHIBACT MIEPEBO M pe)epupyeT TEKCT. Y CTHBIH ONPOC MPOBOIMTCS 2 pasza B CEMECTpP B
KOHIIE MPOXOKACHHUSA KKIOTO paszena. Bo BpeMsi yCTHOTO onpoca CTyJeHT IOJDKEH OTBETHTh Ha BCE BOIPOCH MPENOAaBaTes o
TeMe. Bpems oTBeTa CoCcTaBIsgeT 5 MUHYT.

Kpurepuu oneHnBanus:

MakcuMaabHOE KOJHYECTBO OaIoB, KOTOPOE CTYIACHT MOXKeT HaOparh — 10 OamioB 3a 1 TekcT (3a 1 ceMecTp BBIMOJIHACTCS
pedepupoBanue IByX TEKCTOB).
9-10 68J'IJ'IOB — KOMMYHUKATUBHBIC 3aJa491 BbITTIOJTHCHBI IMOJIHOCTBIO, HCITOJIb30BaHHBIN CHOBapHBIﬁ
rpaMMaTHYEeCKUe CTPYKTYPbI, (hoHeTHUECKOE 0(OpPMIICHHE BBICKA3bIBAHUS COOTBETCTBYET IIOCTABICHHOMW 3a/1aue;
7-8 OangoB - KOMMYHHMKATHUBHBIC 3a/1a4d BBIIIOJIHEHBI YaCTHYHO, MCIIOJIH30BAHHBIN CIIOBAPHBIN 3amac, rpaMMaTHYeCKHe
CTPYKTYpBI, (oHEeTHUECKOE O(QOpPMIIEHHE BBICKA3bIBAHUSI COOTBETCTBYET IOCTABJICHHOM 3ajaue, HEOOJbIINE HAPYIICHUS
HCIIOJIb30BAHUS CPEJICTB JIOTUUECKOH CBA3H;

5-6 6a/oB — KOMMYHHKATHBHBIC 3a/[a4d BBIMIOJIHEHBI HE TOJHOCTHIO, MCIOJB30BAH OTPAaHMYCHHBIN CIOBApHBINA 3amac,

rpaMMaTHYECKHUE CTPYKTYPHI U (POHETHYECKOE O(hOPMIICHHE BHICKA3bIBAHUS MMEIOT HEOOJ IS HAPYIIICHHS,
0-4 68J'IJ'IOB — KOMMYHUKATHUBHBIC 3a1a41 HC BBITIOJTHCHBI, HAJITNUIUEC I'py6I)IX OIHI/IGOK B OTBETC, HCIIOHUMAHNE CYINTHOCTHU
nsjrara€Moro Borpoca, HCyMCHUC IMPUMEHATH 3HAHUA Ha MMPAKTUKE, HCYBEPEHHOCTH U HCTOYHOCTH OTBETOB Ha
JOTIOJTHUTCIIBHBIC 1 HABOASAIIE BOIIPOCHI

3armac,

TeMbl J0KJIA/I0B € IIpe3eHTalueil
no guciumirHe MHoCTpaHHblil A3BIK NPodecCHOHATBHOT0 001eHus (AT i CKMii)

KommyHunkanus B OusHece.

Kapsepa

Konkypenuus

Poccuiickas u MexyHapoiHas TOPrOBJIS.
OCHOBBI ycTienHoro Ou3Heca
OKOHOMHYECKHE TI0KA3aTeNN PEATPHUATHS
CocraBileHHEe TOIOBOI0 OTYETA
BaHKpOTCTBO MpeAnpUsATHS

. IImanupoBaHue Mpon3BOICTBA

10. Ynpasienue nepcoHanom

©CoNoO N R

HHcTrpyknust 1o BHINOJHEHUIO
CTyIeHT roTOBUT 2 OKJIaaa B TEYEHUH ceMecTpa. MeToan4ecKie peKOMEH/IAlMH 110 HAIIMCAHMIO M TPeOOBaHUS K O(OPMIICHHIO
coJiepxKarcs B IPUIIOKEHUH 2



Kpurtepuu oneHuBaHuA:
MaxkcnManbHoe KommdecTBO 30 6ayoB (1Mo 15 6aitoB 3a Ka) bl TOKIa)

— 10-15 GamsioB - W3NIOKEHHBIH MaTepuall (paKTUUECKH BEPEH, IPUCYTCTBYET HAINYNE MIYOOKMX MCUEPIBIBAIOIINX 3HAHUI 110
MOJITOTOBJICHHOMY BOIIPOCY, B TOM YHCJIE OOLIMPHBIC 3HAHHS B I[EJIOM IO AUCHHUILIMHE; TPAMOTHOE U JIOTHYECKH CTPOHHOE HU3JIOKECHHUE
Marepuaa, IUPOKOE UCIIOIb30BAaHHUE HE TOJIHKO OCHOBHOM, HO M JOTIOJIHUTEILHOH JINTEPaTYPhI;

— 8-9 OauloB - W3NIOXKEHHBIH MaTepual BEpEeH, HaJIWYMe IIOJHBIX 3HAaHWH B O0BEME NPONAEHHOW MpPOrpaMMbl IO
MOJIrOTOBJICHHOMY BOIIPOCY; TPaMOTHO€ M JIOTMYECKH CTPOHHOE H3JIOKEHHE Marepuaja, IMIMPOKOE HCHOJIB30BaHUE OCHOBHOU
JUTEPATYPBI;

— 4-7 0GanmnoB — W3JIOKEHHBI MaTepHal BEpEeH, HAJIMYHe TBEPIBIX 3HAHWH B 00bEeMe NPONICHHOW INPOrpaMMBbl IO
MOJITOTOBJICHHOMY BOIIPOCY; M3JIOKEHHE MaTepHaia ¢ OTACIbHBIMH OLMIMOKaMH, YBEPEHHO UCIIPABICHHBIMHU HCIIOJIb30BAHUE OCHOBHOM
JIUTEPATYPBL;

— 0- 3 6anmoB — paboTa He CBsA3aHA C BHIOPAHHOW TEMOH, HaJNMYWe TPYOBIX OMMOOK, HETIOHMMAaHHE CYIIHOCTH H3JIaraeMoro
BOIIpOCA.

3 MeToaudyeckue MaTepuaJjbl, Oonmpeacasmme npoueaypbl OucHUBaHUSA 3HaHHﬁ, yMe]—[Hﬁ, HaABBbIKOB H (P[.]'II/I) omnbITa
AEATECIBbHOCTH, XaPaKTEPU3YIOIIHUX ITAIIbIL q)OpMPIpOBa]—[HH KOMIIeTeHIM A
Hpoueaypm OLICHUBAaHUA BKIKOYAKOT B cebs TeKyIIII/Iﬁ KOHTPOJIb U MIPOMEKYTOUYHYIO aTTECTAllHIO.

TeKynmii KOHTPOJIb YCIICBACMOCTU MPOBOJUTCA C UCIOJIB30BAHUEM OLCHOYHBIX CPCIACTB, MPCIACTABJICHHBIX B m2 JaHHOTO
MIPUIIOKCHUA. PeSyJ'IBTaTBI TCKYILICTO KOHTPOJA JOBOAATCA 10 CBEACHUA CTYACHTOB 10 HpOMe)KyTO‘IHOﬁ aTTeCTalluu.

HpOME)KyTO‘-IHaﬂ aTTeCTalusl IPOBOAUTCA B (bOpMC 3ayera. 3a4eT OPOBOAUTCA IO OKOHYAHHUH TCOPETUYCCKOI'O O6y‘ICHI/I$I 0
Hayaja HpOMe)KyTO‘IHOﬁ aTTECTAalll B CI)OpMe CO6€C€I[OBaHI/IH 1o HpOP‘I,E[CHHBIM TEMaM.



IMpunoxenue 2
METOJNYECKHUE YKA3AHUSA IO OCBOEHUWIO JUCHUTIJIMHBI

Y4eOHBIM IITaHOM MPEAYCMOTPEHBI CIEIYIOINE BUIBI 3aHATHIA:

- IPAaKTUYECKUE 3aHATHS.

B Xone mpakTHuecKHX 3aHATHH YIIyOJSIFOTCS M 3aKPEIUIIOTCS 3HAaHHS CTYICHTOB IO Psiy BONPOCOB, Pa3BUBAIOTCSI HAaBBIKH
YCTHOM ¥ MUCHbMEHHOM peur Ha HHOCTPAHHOM SI3bIKE.

IIpu noAroToBKE K MPaKTUUECKUM 3aHATUAM KaKIbIH CTYIEHT JOJDKEH:

— M3YYUTh PEKOMEHJIOBAaHHYIO YUeOHYIO JIUTEPaTypy;

— MOATOTOBUTH OTBETHI HA BCE BOIPOCHI 110 U3y4aeMOU TeMe;

—THACHMEHHO BBIIIOJIHUTH JIOMAIIIHEE 33/1aHNE, PEKOMEHIOBAHHBIE MIPEIOAABATEIEM NP U3YICHUH KaXKOM TEMBI.

ITo cormacoBaHMIO ¢ MpenoAaBaTeleM CTYIEHT MOXET MOATOTOBUTH JOKJIAA WM COOOIIEHHE 1Mo TeMe 3aHsATus. B mpomecce
MOATOTOBKHM K MPAKTUYECKUM 3aHATHSIM CTYJICHTBI MOTYT BOCIHOJIB30BATHCSI KOHCYIBTAIMSIMU TIPEMOaBaTENs.

Bompocsl, He pacCMOTpEHHbIE Ha NMPAKTUYECKHX 3aHATHSX, JODKHBI OBITh M3YYEHBI CTYJCHTAMH B XOJE CaMOCTOSTECIBHOU
pabotel. KoHTpoIb caMOCTOSITENbHOM pabOTHI CTYyNEHTOB Hall ydeOHOW MpOTrpaMMOM Kypca OCYIIECTBISCTCS B XOAE 3aHATHH
METOJIOM YCTHOTO ONpOca M IOCPEACTBOM TECTHPOBaHMS. B Xome caMoCTOSATENbHOW pPabOThl KaXIblH CTYJIeHT 00s3aH
IIPOYUTATh OCHOBHYIO M II0 BO3MOXHOCTH JOINOJHUTENBHYIO JHTEpaTypy IO U3yyaeMoil TeMme, BBIMUCATH ONpeNeNICHUs
OCHOBHBIX MOHATHH; 3aKOHCIIEKTHPOBAaTh OCHOBHOE COJEp)KaHHUE; BHIMHUCATh KIIOYEBHIC CIOBA; BBINOJIHUThH 33JaHUS-OPUEHTHPHI B
npolecce YTEHHs PEKOMEHIYEeMOTo Marepuaja, MpOoaHAIN3UpPOBaTh IPE3CHTAMOHHBIM MaTepuaji, OCYIIECTBUTH 00o0OlIeHue,
CpaBHUTL C paHEC U3YUCHHBIM MAaTE€pHUaIiOM, BbIACJIUTE HOBOC.

Ilpn peanuzanuy pasnuYHBIX BUAOB y4eOHOH pabOTHl HCIOJIB3YIOTCSI pa3HOOOpasHble (B T.4. MHTEPAKTUBHBIC) METOJIBI
00yJeHUs, B YaCTHOCTH:

- MHTEPaKTHBHAS JOCKA JUIS TIOATOTOBKH U MPOBEICHUS IPAKTUIECKHUX 3aHATHH.

IHoaroroBka goK/IaJa C Npe3eHTalUeH

OpnHolt u3 HOpM CaMOCTOSATETIHHON AEATEIBHOCTH CTYACHTA SIBIISICTCS] HAIMCAHWE J0KIAJ0B. BhIMOMHEHNE TakKuX BUIOB PaboT
cnoco0cTByeT (POPMUPOBAHUIO Y CTY/ACHTA HaBBIKOB CAMOCTOSITEJIbHON Hay4YHOW JNESTEIbHOCTH, MOBBIIICHUIO €0 TEOPETHUECKOI 1
npo¢ecCHOHATBHON MOATOTOBKH, JIy4IIeMy YCBOCHUIO y4eOHOI0 MaTepHuana.

TeMbl IOKNIAJ0B ONPENEISIOTCs IpenojaBaTelieM B COOTBETCTBUH C MPOTPaMMOM TUCHUILTMHBI. KOHKpeTH3anus TeMbl MOXET
OBITH ClIeNIaHa CTYICHTOM CaMOCTOSTEIBHO.

CrenyeT akIEHTHPOBATh BHUMAHKE CTYJCHTOB Ha TOM, 4TO ()OPMYJIMPOBKA TeMbI (Ha3BaHUsI) pabOThI JOJKHA OBITh:

— sicHOM 1o popme (He comepkaTh HEyTOOOUNTAEMBIX U (ppa3 TBOWHOTO TOJIKOBAHUA);

~ coJep)KaTh KIFOUYEBHIE CIIOBA, KOTOPHIE PENPE3CHTHPYIOT NCCIIE0BATEIbCKYIO PadOTYy;

— OBITh KOHKPETHOH (HE COAEpKaTh HEONPEAETICHHBIX CIIOB «HEKOTOPBIE», «OCOOBIE» H T.11.);

~ coJepkaTh B cebe AeHCTBUTEIBHYIO 3a/1ady;

~ OBITH KOMITAKTHOM.

BribpaB Temy, HeoOXoaMMO TOAOOPaTh COOTBETCTBYIOUIMH WH(OPMAIMOHHBIA, CTATUCTUUECKHH Marepual M TPOBECTH €ro
npeABapuTenbHbld aHanu3. K HauOosee JOCTYMHBIM MCTOYHUKAM JIMTEPATyphl OTHOCSTCS (OHABI OMONMOTEKH, a TaK K€ MOTYT
HCTIONB30BaThCS AIEKTPOHHBIE HICTOYHUKY HH(pOopManuu (B TOM yucie U VIHTepHeT).

BaxHbiM TpeOOBaHHEM, MNPEIbSBIIEMbIM K HAllMCAHUIO JIOKJIAJOB Ha AaHIJIMHCKOM S3bIKE, SIBISETCS I'PaMOTHOCTb,
CTHIIMCTHYECKas aJIeKBaTHOCTb, COJIEPIKATEIBHOCTD (IIOJIHOTA OTPAXKECHUSI U PACKPBITHS TEMBI).

Jlokian JOMKeH BKIIOYATh TaKOW SJIEMEHT KaK BBIBOJIBI, MOJYYEHHBIE CTYIEHTOM B pe3yibTare paboThl ¢ HUCTOYHHKaAMH
nHpopmanum.

Jlokiazpl TPEICTaBISIIOTCS CTPOro B ONpeJeNieHHOe TpaduKoM Y4eOHOro Iporecca BpeMs M WX BBIIOJHEHHE SIBISETCS
00s13aTeNbHBIM YCIIOBUEM /IS JIOIYCKa K IPOMEXYTOYHOMY KOHTPOJTIO.

[Tpesenranus npenacTaBiseT co00i MyOIMYHOE BBHICTYNJICHHE HA MHOCTPAHHOM S3BIKE, OPHEHTHPOBAHHOE Ha O3HAKOMIICHHE,
yOexJeHue ciymaTeneid 1mo omnpeaeneHHol Teme-mpobieme. ObecneunBaeT BU3yaIbHO-KOMMYHHKATHBHYIO HOAJEPIKKY YCTHOTO
BBICTYIUICHHS, CHOCOOCTBYET €ro 3((eKTUBHOCTH U PE3yJIbTATHBHOCTH.

KauecTBeHHast mpe3eHTalns 3aBUCHT OT CIEAYIOIINX NapaMeTPOB:

- IIOCTaHOBKH TE€MBI, LIEJIU U IUIaHA BBICTYIIIICHHS;

— OIpeeNneHus IPOAODKUTENBHOCTH IPEACTABICHUS MaTepHana,;

- ydera 0COOEHHOCTeIl ayAUTOpHH, alpECHOCTH MaTepuaa;

- MHTEPaKTUBHBIX JIEHCTBHUI BHICTYMAIOIIETO (BKIIOYEHHE B 00CYK/IeHHE CIIylaTesei);

- MaHepbl MPEACTAaBJICHUS MPE3CHTAL[MH: COOJIOJICHHE 3PHUTEIbHOIO KOHTaKTa C ayJuTOpHEeH, BBIPa3UTEIbHOCTD,
KECTHUKYJISLHSA, TEJIOIBIKCHHUS;

— HaJIMYUS WUIIOCTPAi (He Meperpyskarolmx n300paxaeMoe Ha SKpaHe), KIIIOYEBbIX CJIOB,

— HYXHOT'0 10A0O0pa IIBETOBOH I'aMMBI;

~ HCIIOJIb30BaHUS YKA3KH.

[MpenopaBarenb K0MKEH PEKOMEHA0OBATh CTYAECHTaM

- He YuTaTh HAIMCAaHHOE Ha YKPaHe;

— 00s3aTe’IbHO HEOAHOKPATHO OCYIECTBUTH NPECTaBICHNE IPE3EHTalUH 0Ma;

- [PeAyCMOTpPETh MPOOJIEeMHbIE, CIIOXKHBIE /IS MOHUMaHHs (parMeHThl 1 IPOKOMMEHTHUPOBATH HX;

- IpeABHETh BO3MOXHBIEC BOIPOCHI, KOTOPbIE MOTYT OBITh 33/IaHbI 110 XOJY U B pe3yJIbTaTe IpeIbsIBICHUS TPE3CHTAIIH.



