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1. HEJIX OCBOEHUA JUCHUTIIMHBI

1.1|OcHOBHOI LeNBbIO TIPENOAABAHMS JUCUUAILIHHBI «VIHOCTPaHHBIN SI3BIK IPO(YECCHOHAIBHOTO OOIICHHS ISl MATHCTPOB SIBIISCTCS
(hopMupOBaHHE HHOA3BIYHOW KOMMYHHKATHBHON KOMITETEHIINH, TIO3BOJIAIONICH HCTIONb30BaTh HHOCTPAHHBIH SI3BIK B IPOLIECCE
YCTHOTO U MMMCHbMEHHOTO JIEJIOBOTO OOIIEHHS Ha YPOBHE, oOecnieunBaroieM 3¢ HeKTHBHYIO NMPO(ECCUOHATBHYIO JeSTEIbHOCTS.
[MpakTH4ecKoe BIaJCHUEe HHOCTPAHHBIM SI3BIKOM IMPEATOIaraeT BiIaJieHHe METOAaMH U CIIoco0aMu OM3HeC-KOMMYHHKAIH,
6usHec-koppecnonaeHIuH. L{enh 00yYeHUs MarHCTPOB HHOCTPAHHOMY SI3BIKY 3aKJII0YACTCs B IPHOOPETEHUH U AAIbHEHIIIEM
pa3BUTHU MPOPECCHOHANTBEHON HHOSI3BIYHON KOMITETEHIINH, HEOOXOIUMBIOH /1711 3 (HEKTHBHOTO MEXIMIHOCTHOTO JICTIOBOTO
0O0IIIeHHsI ¢ MPUMEHEHHEM PO(EeCCHOHATIBHBIX A3bIKOBBIX OPM U CPEICTB.

2. TPEBOBAHUA K PE3YJBbTATAM OCBOEHUA JUCITUIIJIMHBI

YK-4:Cnoco6en npuMeHSTh COBpeMeHHble KOMMYHHMKATHUBHbIE TEXHOJIOTMH, B TOM YHcJie HA HHOCTPAaHHOM(BIX) A3bIKe(aX), 11
aKaJeMHUIeCcKOro H npogeccHOHAJILHOI0 B3aNMOACHCTBUS

B pesyabTaTe 0CBOCHHS M CUMILINHBI 00y4al0IHiicH JOJKEH:

3HaTh:

-YHOTpEOHUTENbHYIO JEKCUKY HHOCTPAHHOTO SI3bIKa B 00beMEe, HEOOXOAMMOM 15l OOLIEHNsI, YTCHUS U NIEPEeBO/a HHOS3BIUHBIX TEKCTOB
npodeccnoHaIbHON HAPaBIEHHOCTH;

- IGKCHYECKHE M IPaMMAaTHYECKUE CTPYKTYPHI H3y4aeMOro sI3bIKa; IpaBHila YTCHUS U CJIOBOOOPa30BaHMS;

- mpaBmiIa 0QOPMIICHUSI YCTHOW MOHOJIOTHYECKON H INAIOTHIECKON peyr;

- 3HATh 3aKOHOMEPHOCTH JIECNOBOI YCTHOM M MUChMEHHOH KOMMYHHKAI[MH Ha HHOCTPAHHOM SI3bIKe(COOTHECEHO ¢ nHaukaropom YK- 4.1)

YMeTh:

- CHCTEMHO aHAJTU3UPOBATh HH(MOPMAIIHIO U BRIOUPATh 00pa30BaTeNbHbIe KOHIICTIIHH;

- IPUMEHSTh METObI U CIIOCOOBI JACTOBOTO OOMICHUS ISl THTEJIEKTYaIbHOTO Pa3BUTHUS, MOBBIIIEHHS KYIbTYPHOTO YPOBHS,
Ipo(heCCHOHANBHOM KOMIICTCHTHOCTH;

- HCTIONIb30BAaTh TEOPETUUCSCKUE 3HAHUS [Isl TeHEPAI[MH HOBBIX e - BOCOIPUHUMATEH CMBICIOBYIO CTPYKTYPY TEKCTa; BBIICIATH [JIABHYIO
BTOPOCTETICHHYIO HH(OPMAIIHIO;

- IPUMEHSTh 3HAHHS HHOCTPAHHOTO SI3bIKA JJISI OCYIIECTBICHUS MEKJIMYHOCTHOTO U MPO(ECCHOHAIBLHOTO OOIICHUS;

- YUTAaTh JIUTEPATYPY MO CIICUUATLHOCTH, aHATU3UPOBATH MOMYICHHYIO HH)OPMALIHIO;

- IEPEeBOIUTH NPOQEeCcCHOHANBHBIE TEKCTHI (0€3 croBapsi);

- COCTaBJIATh HAyYHBIC TEKCTHI Ha HHOCTPAHHOM SI3BIK(COOTHECEHO ¢ HHAnKaropom YK-4.2)

Baanerts:

- HaBbIKaMU ITyOJIMYHOM peun, apryMeHTAaIUH, BeCHHUS AUCKYCCHUH; HaBbIKAMU MUCbMEHHOHN peul;

- crioco0amMM OPUEHTHPOBAHMUS B UCTOYHUKAX MH(POPMAIMU (KypHAIbL, CAlThI, 00pa3oBaTelIbHbIC TIOPTAJBI U T.1.);

- OCHOBHBIMU HaBBIKaMH U3BJICUCHHUS [VIABHOM M BTOPOCTENIEHHON HH(OpMaNuy;

- HaBBIKAMH IPUOOPETEHMS, UCTIONB30BAHUS U OOHOBJIEHHS TYMaHUTAPHBIX, 3HAHUIA;

- HaBBIKAMU BBIPAXKEHUSI MBICTIEH 1 COOCTBEHHOTO MHEHHS B MEXJIMYHOCTHOM U JIETIOBOM OOIIEHUU HA HHOCTPAHHOM SI3BIKE;

- HaBBIKAMHU JIEJIOBOM MMHCbMEHHOM U YCTHOW PeYM Ha HHOCTPAHHOM S3BIKE;

- HaBbIKAMU U3BJI€YEHUS HEOOXOIUMON HHGOPMAUHU U3 OPUTHHATBHOTO TEKCTa SKOHOMHUYECKOTO XapaKTepa;

- HABBIKAMH COCTABIICHHSI KPATKHX TEKCTOB CIICIUAIH3UPOBAHHOTO XapaKTepa, aHHOTalui(CoOTHeceHO ¢ nHAnKaropom YK-4.3)

3. CTPYKTYPA U COAEP)KAHUE JTUCIUIIJINHBI

Kon HaumenoBaHue pa3/iejioB U TeM /BU/I 3aHATUS/ Cemectp / | Yacos Komnerten- Jlutepatypa
|_3aHATHA Kvpe MM
Paznen 1. «KoMMyHHKAIUsi 1 Me:KTYHAPOTHBIH
MapKeTHHI»
11 1.1. 1 2 YK-4 J1.2J11.1J11.4
Jlexcndeckue eqUHUIIBI: BUABI KOMMYHUKaIuu. PazsTue JI1.3J12.2 J12.1

HaBBIKOB ayMpoBaHus.Pa3BuTHE HABBIKOB aHAJTUTUYECKOTO
qTeHHs: "DIEKTPOHHOE IHCHMO KaK (popMa JIeT0BOi
KoMMyHHKauuu'". Hamucanue npocToro 1e10BOro NuchbMa.

Mp/
1.2 1.2 Jlekcuueckue eqUHUIIBI: MapKETHHT. Pa3BUTHE HaBBEIKOB 1 2 VK-4 JI1.2 J11.1 J11.4
aynuposaHus "Kak BBIHTH Ha MEXyHapOIHBIN PBIHOK". JI1.3J12.2 J12.1

CIOKHBIE CYIeCTBUTENbHbBIC. Pa3BUTHE HaBBIKOB TOBOPEHHUS
"Co3nanue riobansHoro Openaa” /Tlp/




1.3 Tema: Komanauposka. [Ipuyactue nporieamero BpeMeHH. YK-4 J1.2J11.1J11.4
Hacrosiee coBepiieHHOE BpeMsl. JI1.3J12.2 J12.1
Poccuiickas 3apyoexHas Toprosius. [Ipoctoe Oynymee
Bpems. /Cp/

1.4 UreHue: pa3BUTHE HABBIKOB aHANIN3a U peepUpOBaHUs VK-4 J1.2J11.1J11.4
HWHOCTPAHHOTO TEKCTa JI1.3J12.2 J12.1
I'pamMmaruka: Pa3BuTHE HABBIKOB YIIOTPEOICHUS
rpaMMaTHYECKHX CTPYKTYP BpPEMEH aHIIIMHCKOTO TJIaroiia B
YCTHOH M MUCBMEHHOU peun
/Cp/

Pa3zgen 2. «CraHoBJIeHHE 1€JIOBBIX CBSI3€il M CTPaTeruu
ycnexa»

2.1 2.1 Jlekcuyeckue eIMHUIIBI: PA3HOBUIHOCTH JICIOBBIX YK-4 J1.2J11.1 J11.4
B3aMMOOTHOIIEHUH. Pa3BUTHE HaBBIKOB TOBOPEHHS J1.3J12.2 J12.1
"[IpoBenenue neperoBopos". Pa3BuTue HaBHIKOB
ayauposanust "Jlenooe nmaptaepcTBo" /Cp/

2.2 2.2 Pa3BuTHe HABBIKOB M3BJICUCHUS NHPOPMALIUHU U3 TEKCTA YK-4 J1.2 J11.1 J11.4
"ITyts k ycnexy Kapnoca Ciuma". IlpedukcanbHoe J1.3J12.2 J12.1
cnoBooOpa3oBaHue. Pa3BuTne HaBBIKOB roBopeHus "Benenue
neperosopoB" /Cp/

2.3 Tema: JlenoBble Ha3HAYCHMS. DKBUBAJIEHTHI MOAAIbHBIX VK-4 JI1.2J11.1 J11.4
riarosos to beable to, to have to.Konctpykimu as ... as, not JI1.3J712.2 J12.1
SO ... as. besnuunsie rnaronsl. Yup. 1-8,Ymp. 3-7. /Cp/

2.4 Tema: B oduce. MoaasnbHbIe riarosisl can, may, VK-4 JI1.2J11.1 J11.4
must.IIpsiMoe 1 kocBeHHOE fomnoaHeHHe. OOCTOSTENbCTBO J1.3J12.2 J12.1
LeNH, BRIpa)KeHHOE MHOUHUTHBOM. YTIp. 6-14. /Cp/

2.5 IMoaroroBka JOKITAI0B MO MPOMIeHHEIM TeMaM B Libre VK-4 JI1.2 J11.1J11.4
Office JI1.3J12.2 J12.1
/Cp/

2.6 /3auér/ YK-4 J1.2J11.1 J11.4

JI1.3J12.2 J12.1
Paznen 3. "3ansitocTh U pucku"

3.1 3.1 Jlekcudeckue eqUHULBL: TPYJOYCTPOHCTBO, MOTUBALIUS YK-4 J1.2J11.1 J11.4
yCIeUIHO# paboThl. Pa3BuTHE HABBIKOB ayaupOBaHus " JI1.3J12.2 J12.1
OcHoBBI ycriemHoro ousHeca". Pa3BuTie HaBBIKOB
roopenus " [Togbop mepconana Ha KIFOYeBbIe TO3UIAN" .

Mp/

3.2 3.2. JlekcuuecKue eMHUIIBI : PUCKH BEACHUS OU3HECa. TUIIBI YK-4 JI1.2 J11.1 J11.4
PHUCKOB, KPU3UCHBIE CUTYyallUU. Pa3BuTHE HaBBIKOB JI1.3J12.2 J12.1
aynupoBaHus " YmpasneHue puckamu. Kak Beridtu u3
KPU3UCHOM cuTyanun". Pa3BuTHe HaBbIKOB aHATMTUYECKOTO
YTeHHs TeKcTa " VIHTepHAIIMOHAU3ALNS - PUCK HIIH HOBBIE
Bo3moxxHoctu." /TIp/

3.3 Tewma : Paboune BzanmooTtHomeHus. CobecenqoBanne mpu YK-4 JIL.2 JI1.1 J11.4
ycrpoiicTBe Ha paboty. CrpasartenbHblii 3aior. Yp. 1-4. JI1.3J12.2 J12.1
Bpemennsie hopMBI cTpagaTessHoro 3aora. Yup. 1-7.

CyddukcanpHoe c1oBo0Opa3oBaHHE.
CobecenoBanue mnpu ycTpoiictee Ha padoty. /Cp/

3.4 Tema: CtpaxoBaHue Ou3Heca OT PUCKOB. CTPaxoBast VK-4 J1.2J11.1 J11.4
MoJINTUKA Komnanuu. Hapeuwst. JI1.3J12.2 J12.1
Hapeuns B anrnuiickoMm si3pike. OOpa3oBaHue aHTTTHHCKIX
Hapeunii. Crenenu cpaBHenus. Ynop. 5-9. /Cp/

Paznen 4. "CTuiim MeHeIKMEHTa M CIIOCOOBI
npuBJieyeHue puHaHCHpoBaHusA'"

4.1 4.1. Jlexcnueckue enuHuULbl: CTUIM MeHEHKMEHTa. Pa3BuTne VK-4 JI1.2 JI1.1 J11.4
HaBBIKOB aynupoBaHus "KiroueBblie (akTOpbl YCIEIIHOTO JI1.3J12.2 J12.1

MeHemkMenTa ". Pa3BuTHe HaBBIKOB aHAJIUTHYECKOIO
yrenus: "[IpenMyiecTBa 1 HEJOCTATKN PA3IUIHBIX CTHIICH
MeHepkMeHTa". /Cp/




4.2 4.2. Jlekcuueckue eqununsl: Ilpusneuenue 2 4 YK-4 J1.2J11.1J11.4
(uHaHcupoBaHus. Ynpasienue GpuHancamu. Pazsutne JI1.3J12.2 J12.1
HaBBIKOB roBopenus " Kakue cmocoObl MpUBICUCHHS
(bUHAHCOB IS BEJICHHS MaJloro OM3Heca JOCTYITHBI B
Hamtelt crpane?" /Cp/

43 Tema:Pabota B xomane. CoBeTHI KakK JIy4Ille OpraHu30BaTh 2 4 VK-4 JI1.2 JI1.1 J11.4
paboty B koMaHzie. MoianbHbIe TIarojibl. Y norpeoieHue JI1.3J12.2 J12.1
MOJIATBHBIX TJ1ar0JIOB ¢ NePPEKTHHIM HHOUHUTHBOM.

VYup. 1-5 /Cp/

4.4 UreHue: pa3BUTHE HABBIKOB AHHOTUPOBAHUS U 2 2 YK-4 J1.2J11.1 J11.4
pedeprupoBaHUs HHOCTPAHHOTO TEKCTa. JI1.3J12.2 J12.1
I'paMmaTHKa: pa3BUTHE HABBIKOB YIIOTPEOISHUS
TpaMMaTHYECKHX CTPYKTYP BPEMEH aHTIMHCKOTrO Ijlaroia B
JICUCTBUTEIBHOM H CTPAJAaTEIBHOM 3aJI0TaX B YCTHOH U
mUcbMeHHO# peun /Cp/

4.5 IToaroToBKa JOKJIAIO0B MO MPOiaeHHBIM TeMaM B Libre 2 4 VK-4 J1.2J11.1J11.4
Office JI1.3J712.2 J12.1
/Cp/

4.6 /3auér/ 2 4 YK-4 J1.2J11.1 J11.4

JI1.3J712.2 J12.1

4. POHJ OOEHOYHBIX CPEJACTB

Ctpykrypa u cojeprkaHue (OHIa OLCHOIHBIX CPECTB JUIS MPOBEACHNUS TEKYIIeH 1 IIPOMEXYTOYHOH aTTeCTAINH IPEACTABICHBI B
IIpunoxenuu 1 k paGodeil mporpamMMe JTUCIUIINHBL.

5. YYHEBHO-METOANYECKOE U THOOPMAIIMOHHOE OBECIHEYEHHUE JUCHUIIINHBI

5.1. OcHoBHas TUTEpPaTypa

ABTODBI, COCTaBUTENHN 3arnaBue H3paTenscTBO, IO Konuu-Bo
JI1.1  |Imunens E. A. JlMnakTHYecKie MaTepHabl 11 camoctoaTenbHoil  |Cankr-IletepOypr: https://biblioclub.ru/inde
pabotsl o kypey «Business Englishy («demopoit HHCTUTYT crequanbHON X.php?
AHIIMICKHI SI3BIK»): yaeOHOoe mocobue [eJaroruky u ncuxonorun, | Page=book&id=438772
2015 HEOTPaHMYIEHHBIN JOCTYII
JUTS 3apETUCTPUPOBAHHBIX
oJib30BaTeneit
JI1.2 |Myprasuna 3. M., English for Professional Communication: mo Kazanb: Kazanckwuii nayano | https://biblioclub.ru/inde
Amuposa . T, mucuiuinee «HOCTpaHHBIHN SA3BIKY: ydeOHOe -MCCJIEI0BATEIbCKUI x.php?
A6HyJ'IJ'H/IH n. 1., mocooue TEXHOJOTMYECKUMN page:book&ld:259048
Ceicoes B. A. yuusepcuter (KHUTY), HEOrpaHUYEHHBIN JOCTYI
2012 UL 3apETUCTPUPOBAHHBIX
noJb30BaTeneh
JI1.3  |JIykuna, JI. B. Kypc aHrmMicKoro s3pIKa Uit MaruCTPAHTOB. Boponex: BopoHexckuii http://www.iprbookshop.r
English Masters Course: yueGHoe riocobue st roCyJapCTBEHHbII u/55003.html
MArucTPaHTOB 0 Pa3BUTHIO M COBEPIICHCTBOBAHHUIO |apXUTEKTYPHO- HEOrPaHUYEHHBIN JOCTYII
00X M PEAMETHBIX (AEI0BOH aHMIMACKMH S3BIK) | cTponTe bHBIN UL 3apETUCTPUPOBAHHBIX
KOMIIETEeHINH yausepcurer, 95C ACB NoJb30BaTeneh
b 9
2014
JI1.4 |Aunucumosa, A. T. English for Business Communication: y4e6Hoe Kpacnonap: FOxHbrit http://www.iprbookshop.r
10COOHE TI0 ITIOBOMY aHIIIMHCKOMY SI3BIKY JUIst MHCTHTYT MEHEKMEHTA, u/25955.html
CTYIEHTOB, O0YYAIOIIMXCS 110 HAMIPABICHUSIM 2013 HEOTPaHMYEHHBIN JOCTYII
«IKOHOMHKA), «MEHEDKMEHT JUTS 3apETUCTPUPOBAHHBIX
oJib30BaTenei
5.2. lonoiHUTeIbHAS JIUTEpaTypa
ABTOpBI, COCTaBUTENN 3arnaBue WznarenscTBO, roj Konunu-o
JI2.1 |Benpuuxkast, JI. B., JenoBoii anrimiickuii 361k = English for Business |Munck: TerpaCucremc, http://www.iprbookshop.r

Bacwmnesckas, JI. 1.,
Bopucenko, /1. JI.

Studies: yue6HOE TOCOOHE

Terpanur, 2014

u/28071.html
HeOFpaHl/l‘-[eHHblﬁ ﬂOCTyl’l
VTS 3aPETUCTPUPOBAHHBIX
MOJIb30BaTENEH




ABTOpBI, COCTaBUTEIH 3arnaBue N3natenbcTBO, TON Komma-Bo
J2.2 |Ykpaunen U. A. WHOCTpaHHBIiA SI3bIK (aHTTTMHACKHIT) B Mocksa: Poccutickuii https://biblioclub.ru/inde
PO eCCUOHATBHOM eI TENEHOCTH: YIeOHO- roCyJapCTBEHHbII x.php?
METOANIECKOE TTOco0He YHHUBEPCHTET TIPABOCYIHS page=book&id=439638
(PI'VII), 2015 HEOTPaHMIEHHBIN JOCTYII
IUTS 3aPETHCTPUPOBAHHBIX
T0JIb30BaTeNIeH

5.3 Ilpo¢eccuonanibuble 6a3bl JAHHBIX U HH(POPMAIIMOHHBIE CIPABOYHBIE CHCTEMBI

Koncynprant +

TapanT

Cambridge Dictionary https://dictionary.cambridge.org/ru/

T"azera Financial Times https://www.ft.com/

5.4. IlepeyeHs MPOrpaMMHOro odecreveHust

Libre Office

5.5. YueOHO-MeTOAMYECKHE MaTepHuaJibl 1Jl CTYACHTOB ¢ OrPAHUYECHHBIMH BO3MOKHOCTAMH 3/10POBbS

IIpu HEOOXOIUMOCTH O 3asBJICHUIO OO0YYalOUIETOCs C OTPAaHUYEHHBIMH BO3MOXKHOCTSIMU 3[I0POBbSl y4€OHO-METOANYECKHE MaTepHalbl
NPENOCTaBIAIOTCS B (hOpMax, aJalTHPOBAHHBIX K OTPAHWYEHHSM 310POBbS M BOCHPHUSTHS HHGOpManuy. J{Jis 11 ¢ HapyIIEeHUIMH 3PESHUSL:
B ¢popme ayanodaiina; B meqyaTHol popme yBeIHYeHHBIM mpudToM. Jjist U1 ¢ HapyIICHUSIMHU cllyxa: B (JOpMe DIIEKTPOHHOTO JOKYMEHTA; B
neyatHo# ¢opme. [t U1 ¢ HAPYIISHUSIMU OTIOPHO-/IBUTATEIFHOTO anmapara: B GopMe 3JIeKTPOHHOTO JOKYMEHTa; B IEYaTHOH GopMe.

6. MATEPUAJIBHO-TEXHUYECKOE OBECIIEYEHUE JUCHUIIJIMHbBI (MOAYJIST)

Iomemenust a1 MpOBEIEHHS BCEX BUIOB PadOT, MPEIYCMOTPEHHBIX YUeOHBIM IIIAHOM, YKOMITJIEKTOBAHBI HEOOX0IUMOTH
CIECIMAIN3UPOBAHHON yuyeOHON MeOeIbI0 M TEXHUYECKUMH CPEJCTBAMH 00YUYEHHUS: CTOJIBL, CTYJIbSI, IEPCOHAIBHBIN KOMITBIOTEDP (HOYTOYK
MIePEHOCHOH ), MPOEKTOp, SKpaH/HHTEPAaKTUBHAS JOCKA.

7. METOAUYECKHUE YKA3ZAHUSA JJIS1 OBYYAIOIUXCSA 11O OCBOEHUIO JUCHUTIIJIMHBI (MOY JIST)

Meroaudeckue yKa3aHHs 10 OCBOSHHIO AUCIUIUTMHEI IpeicTaBiIeHb! B [IproxkeHnu 2 K pabouei mporpaMMe IUCIIATUTHHEL.




IIpunoxenue 1

1. Onucanue nokasaresieil ¥ KpUTepueB OLICHUBAHUSA KOMIIETCHIUI HA
Pa3JIUYHBIX 3Tanax ux ¢GopmMupoBaHus, ONMUCAHHUE IKAJ OLCHUBAHMS

1.1 Iloka3aTenu U KpUTEPUU OLIECHUBAHUS KOMITETECHIIMIA:

3VH, cocrasisromnie
KOMIIETEHIIUIO

TloxazaTenmn
OLICHMBaHMS

Kpurepuu oneHnBanus

CpencTsa
OIIEHUBAHMS

YK-4 cnocoden NPUMEHATH COBPEMEHHbBIC KOMMYHUKATUBHLIC TEXHOJIOI'UU, B TOM YUCJIC HA
HHOCTPAHHOM SI3BIKE JJId AKAACMHUYCCKOI0 U npmbeccnonanbnoro B3aI/IMOI[eI7[CTB](Iﬂ

3uaunmue: - --
YIOTPEOUTENBHYIO
JIEKCUKY UHOCTPAHHOTO
SI3BIKA B 00BEME,
HEOOXOTUMOM JIJIst
OOIIIeHUS, YTCHUS H
MEepeBOaa NHOA3SBIYHBIX
TEKCTOB
npogecCHOHATBHOM
HaIpaBJICHHOCTH;

- IEKCUYECKUE U
rpaMMaTHICCKHE
CTPYKTYPBI H3y9aeMOT0
A3bIKa; NpaBUjia YTCHUA U
CJIOBOOOpa30BaHUS;

- IpaBwiIa OPOPMIICHHS
YCTHOI MOHOJIOTUYECKOU
U IUAJIOTUYECKOU peuu;
- 3HaTh 3aKOHOMEPHOCTH
JIeTIOBOU YCTHOM U
MMCbMEHHOU
KOMMYHHKAIIHY Ha
WHOCTPAHHOM SI3BIKE.

[lepeBoauT ci0Ba C
[PyCCKOTO Ha aHITIMICKUI
1 C aHIVIMICKOIO Ha
[DYCCKHIA, IPOU3HOCUT
CJI0BA, YNTAET TEKCT
BCILyX, OIIpENeIieT U
Ha3bIBAaCT
TpaMMaTHIECKUe
CTPYKTYPHI,

M3MEHSIET YacTh PeuH B
COOTBETCTBUH C
KOHTEKCTOM

ITonHOTA M CcOAEpKAaTEIBHOCTh OTBETA,
NPaBHJIBLHOCTH IIEPEBOJA, YIOTPEOICHUS
JIEKCUUYECKUX €IUHUI] U TPAMMAaTHUECKUX
KOHCTPYKIHUH, COOTFOIeHNE
WHTOHAIIMOHHBIX ()OPM B COOTBETCTBHE C
3a/1aHHOI KOMMYHUKaTUBHOM CUTyallen.

Tectsr 1-2
VYcTHBIM onpoc (TEeKCTs! 1-
10), Bonpocs! k 3agety (1
Kypc -1-4; 2 xypc — 1-4)

YMmeHue: -- CUCTEMHO
aHaIM3UPOBATh
UHpOpPMAIHIO u
BBIOMpATh
obpa3oBaTeNbHbIE
KOHICTIIUH;

- OPUMEHSTH METOABI U
CIHOCOOBI JIEJI0BOTO
00IIEeHUS TUTS
HHTEIUIEKTYaIbHOTO
pa3BuUTHs,  TIOBBIIICHHS
KYJIBTYPHOIO YPOBHH,
npodeCCHOHATBHOM
KOMIICTCHTHOCTH,

- UCIIOJIb30BaTh
TEOPETUYECKHE  3HAHHS
JUIL TCHEepalMd HOBBIX
uuen- BOCTIPHHHUMATH
CMBICIIOBYIO  CTPYKTYPY
TEKCTa; BEIJICIIATH
TJIAaBHYIO u
BTOPOCTETIEHHYIO
UHPOPMALIHIO;

- MMPUMEHATH 3HAHUSA
HWHOCTPAHHOI'O A3bIKA 1A
OCYIIECTBIICHHS
MEXKIIMYHOCTHOI'O u
po¢eCcCHOHATBHOTO
OOIICHHUS;

[IepeBOUT MpeIoKEeHNs
B COOTBETCTBHU C
BaIaHHBIM CTHJIEM,
MepeBOIUT
PKOHOMHMYECKHH TEKCT OT
2000 3HaKOB ¢ y4eToM
MpeIaraeMoro CTHIIS,
OTBEUaeT
ApryMEHTHPOBAHO Ha
BOTIPOCHI B (hopme
MOHOJIOTa HJIH JUaJIora

Copepxanue OTBETa mepenano 6e3
HCKa)KEHUS TEKCTa, TPAaMOTHO U

CTUIIMCTUYCCKU BEPHO,

KoppekTtHoe ynotpebieHue
TpaMMATHYCCKUX U CTUIIUCTUICCKUX

KOHCTPYKLHUH.

Tectsr 1-2
YcTHBIH onpoc (TEeKCTHI 1-
10), Bompocsr k 3agety (1

kypc -1-4; 2 kypc — 1-4)




- YUTaTh JIATEpPaTypy IO
CIICIIHANIBHOCTH,
AQHAIU3HPOBATD
HOJIy4EeHHYIO
HHPOPMAITHIO;

- HIePEBOIHUTh
npodeccroHanbHbIe
TeKcThI (0e3 cioBapsi);

- COCTaBIISITh
HAay4YHBIE TEKCTHI

Ha WHOCTPaHHOM

SA3BIK.

Bianenmne- HaBbIKaMu
nyOIMYHOI peun,
apryMeHTalUH, BEJCHUS
JICKYCCUH; HaBBIKAMHU
MIMCBMEHHOU peuu;

- cnocobamu
OPHEHTHPOBAHUS B
HCTOYHHKAX
uHpOpManuy (KypHAIEI,
caiiThl, 00pazoBaTeIbHbIC
MOPTAaJbl U T.1.);

- OCHOBHBIMH HaBbIKaMH
U3BJICYCHYSI TJIaBHOU U
BTOPOCTENICHHOMI
uHpopmanuy;

- HaBBIKAMHU
nproOpeTeHs,
UCIIONIb30BaHUS U
O0OHOBIICHHSA
TYMaHUTapHBIX, 3HAHUII;
- HaBBIKAMH BBIPKCHUS
MBICIIEH ¥ COOCTBEHHOTO
MHEHUS B
MEKJIMYHOCTHOM U
JIeJIOBOM OOIIIEHUH Ha
MHOCTPAaHHOM SI3bIKE;

- HaBBbIKAMH JIEJIOBOM
MUCbMEHHOW U YCTHOM
peur Ha THOCTPaHHOM
A3BIKE;

- HaBBIKAMH M3BJICUCHHS
HEOOXOIUMON
HHQOPMAIIUH 13
OPHMTHHAJIBHOTO TEKCTa
HKOHOMHUYECKOTO
Xapakrepa;

- HaBBIKAMH COCTaBJICHHS
KPaTKUX TEKCTOB
CIeHaIN3UPOBAHHOTO
XapakTepa, aHHOTAIHH.

I'OTOBUT M BBICTYIAET C
ITOK/1a/I0M 110
CaMOCTOSITEJIbHO
BEIOPaHHOH TeMe;
IPedepupyer TekcT B
[MMCHMEHHOHN U YCTHOM
(bopmax,

['OTOBUT K OTBEYAET
MOHOJIOT WJIU JTUAJIOT
[pedb 10 3alaHHON TeMe

BeinosiHeHre KOMMYHHKATHBHOM 3a/1a4H B
IMOJIHOM 00BEME;
®doueTryeckoe ohopMIICHUE
COOTBETCTBYET MPABHUIIAM S3bIKA;
KoppekrHoe ynoTpebiieHne TeKCuIeCKuX
eJIMHUIL;

[MoHuMaHK1e TPaMMaTHYECKHUX U
CTUINCTUYIECKUX KOHCTPYKI[HIA.
CaMOCTOSITEIbHOCTD BBIBOJIOB M CYXICHUH]
C COOTBETCTBYIOIIMM MPABHUIbHBIM
HCIIOJIb30BAaHUEM JICKCUYECKHX H
rpaMMaTHYECKUX CTPYKTYP IO
IIPEJIOKEHHOU TEME

Tectsr 1-2
VYcTHBIM onpoc (TEeKCTs! 1-
10), Bonpocs! k 3agety (1
kypc -1-4; 2 kypc — 1-4)

JOoKa ¢ peseHranmeii (1-
10),

1.2 IlIkaJiel OlICHUBAHUA:
Texkyuuii KOHTPOJIb YCIEBAEMOCTH M MPOMEXKYTOUYHAsI aTTeCTalUsl OCYIIECTBISETCS B

paMKax HaKOMUTEIHHOUN OauTbHO-pEHTHHTOBOM cucTeMbl B 100-0amipHOM mIkane:

50-100 6anmoB (3auer)

0-49 Gannos (He3ayer)



2 TunoBble KOHTPOJbHBIE 32JaHUSA UJIM MHbIe MATEPHUAJIbI, HEO0XOAUMBbIE 1JIs1 OLEHKH 3HAHUM, YMEHUH,
HABBIKOB U (WJIH) ONbITA AESITEJIbHOCTH, XaAPAKTEPU3YIOIIUX 3Tanbl ()OPMHUPOBAHUS KOMIIETEHUUH B
npouecce 0CBOeHHUsi 00pPa30BaTeJIbHOM NPOrpaMMBbl

BOHpOCLI K 3a49€Ty

1o gucuuiuinHe_HOCTPAHHBIN A3bIK NPodecCHOHAILHOIO 00IIeHU S

(AHrauiicKmii)
1 xypce
1. KommyHnukanus
2. Mex1yHapOAHbIN MapKETHUHT
3. DTarnbl CTAHOBJICHUS JCJIOBBIX CBSI3EH
4. Crpateruu ycrnexa
2 Kypc¢
1. 3aHATOCTH B pa3HBIX chepax AeaTeIbHOCTH
2. PazHoBuIHOCTH PUCKOB
3. CTriii MEHEKMEHTA
4, VYrpasieHue puHaHcaMu

HMHcTpyKuus 10 BHINOJTHEHHIO:

3auer mpoxoauT B popmare Oecenbl 1Mo MPOHACHHBIM TEMaM B TEUCHHE CEMECTpa.

Kpurepun oueHuBaHmsi:

- Ctynenry BeictaBisiercs «3ader» (100-50 6anoB), eciny KOMMYHUKATUBHBIE 3a/1a4H BBIIIOJHEHBI ITOJIHOCTHIO,
MCIOJIb30BaHHBIN CIIOBApHBIN 3amac, rpaMMaTHYeCKHUe CTPYKTYpBI, (POHETHUECKOEe 0(POpPMIICHHE BbICKa3bIBAaHUS
COOTBETCTBYET IIOCTABJICHHOMW 3aJaue;

- CryneHty BbIcTaBisieTcs «He3aueT» (49-0 6aiioB), eciy OTBETHI HE CBA3aHbI C BONPOCAMH, HATUYHE
rpyObIX OIKMOOK B OTBETE, HEIOHUMAHHUE CYIIIHOCTH U3JIaraéMoro BOIpoca, HEyMEHHE IPUMEHSATh 3HAHUS HA
IIPAKTUKE, HEYBEPEHHOCTh U HETOYHOCTh OTBETOB HA JJOTIOJIHUTEIbHBIE U HABOSIINE BOIPOCHI

TecTnI
1 xypce

Tecr 1

A Complete the sentences with the words in the box.

bush grapevine nutshell  stick wall

| heard itonthe ... you’ve been promoted.
| asked Rudy to say yes or no, but he just beat around the .........

Look,ina ... , my trip to Singapore was a huge success.

| think you got the wrong end of the _......... . I’m not going on holiday, I’'m going on a business trip.

John just doesn’t listen. It’s like talking to a brick

O wWN R

B Complete the multi-word verbs with off, on or up.
Lfthansa pilots have called 6 strike action planned for next week after new talks were set 7 with

the German airline.



The announcement late on Wednesday averted, or at least put 8 , a four-day stoppage that could have cost
Lufthansa tens of millions of Euros.

The Union’ action had built 9 the dispute into one of the worst to hit Germany in recent years, adding
to wave of industrial action across the European airline sector, which has also affected British Airways.

In the end, the stoppage ended after 24 hours when the two sides agreed to carry 10 negotiating.
Lufthansa says strike action costs it at least $25 m a day.

C Choose the correct words to complete each sentence.

11 We’re meeting tomorrow to discuss the new (market / marketing) strategy.
12 Can we discuss the (sales / price) figures? | was expecting an increase, not a decrease.
13 We’re excited about the launch of the new (product / brand) range in South America.

14 I’d like you to meet Liam. He’s the one who organised the successful advertising (image / campaign) in
London last year.

15 We have brand (loyalty / leader), we just need to increase our market share.

D Put the words in the correct order to make sentences.

16 morning strategy marketing purpose our of discuss the to meeting is this
LI

17 I’ve idea heard a best long the time for

That’s .........ccccceuue.

18 they however are crazy want you all your ideas, think

19 other about ideas this we do can about what ?
L

20 New York City was thinking we maybe go should to

OTBeThI:

1 grapevine 2 bush 3 nutshell 4 stick 5 wall 6 off 7 up 8 off 9 up 10 on 11 marketing 12 sales 13 product 14
campaign 15 loyalty 16 The purpose of the meeting this morning is to discuss our marketing strategy. 17
That’s the best idea I’ve heard for a long time. 18 We want all your ideas, however crazy you think they are. 19
Any other ideas about what we can do about this? 20 | was thinking maybe we should go to New York City.

2 Kypc
Tecr 2
A Match the prefixes (56-60) to the words (a—¢).
lem
2 under
3dis
4 de

Shi



a)  perform

b)  regulate

c) lateral

d) loyal

e)  power

B Choose the correct word from Exercise A to complete the sentences.
6 Itwas .. of John to tell our competitors about the new product launch.
7 The government is going to ..., the sector in the near future.

8. We don’t need someone who’s going to ... the way Leon did. We need someone who can sell!
9. The two countries agreed to work hard to improve relations.

10 Ifyou ... employees — give them real control over their work - that increases productivity.

C Write the most appropriate modal verb (positive or negative) in each gap. The meaning is given in
brackets.

1.1 ... have taken the train but the last one had left, so | got a taxi. (If there had been a train ...)

12. You ... have ordered more paper for the copier. I’d already ordered it. (It wasn’t necessary.)

13 They ... have left the office already. It’s only 3 p.m. (It’s impossible.)

14 There were only two people who could have written this note. It wasn’t Axel, so it ..., have been Victoria.

(It could only have been.)

15You ... have gone to the presentation on database management. It was great! (It was recommended.)
16.He ... have fired the best engineer due to the fact that our company turned into the less competitive in the
market

D Match four of the five managers below with the team where they will be best suited.
Susan: creative, inspiring, diplomatic

Matt: decisive, competent, responsible

Benny: sociable, loyal, considerate, logical

Stella: supportive, sociable, flexible

lan: organised, efficient, logical

17 We have some brilliant and creative people in our team but we’re not always good at handling everyday
routines. We need someone to remind us about what to do and when — someone who knows where everything is
kept, and can suggest the best way to do things.

Person: ...

18 Ideally, our new team member should enjoy working with people and should get on well with others. He or
she should be able to explain things clearly to customers. And — as our work is never routine — it is important to
be able to adapt quickly to changing situations.

Person: ...

19 The ideal candidate must be able to deal with all kinds of difficult situations, and take control when
something goes wrong. He or she must be able to keep a clear head and not get distracted when things happen

fast. Because this person will manage a large team and a large budget, he or she must be sensible and able to



make good judgements.
Person:

20 We need someone who can produce new and effective ideas and can give other people a feeling of
excitement and a desire to do something great. This person also needs to deal politely and skilfully with our
team of artists and designers without upsetting them.

Person: ...

OTtBeThI

le2a3d4b5c 6disloyal 7deregulate 8 underperform 9 bilateral 10 empower 11 would 12 needn’t 13 can’t
14 must 15 should 16 should 17 lan 18 Stella 19 Matt 20 Susan

Kpurtepuu onenuBanus:

MaxkcuManbHOE KOJMYeCTBO 0alioB, KOTOPOE CTYJAEHT MOeT HabpaTh — 20 OayioB (3a KaXIblil MPaBUIIbHBIN
OTBET CTYJEHT noiy4aer 1 6ar).

YcrHblii onpoc
1

Why it pays to put the workers in the picture

by Alicia Cregg

When workplace disputes flare up, the blame is often laid on a break-down in communication. Talking may not
always resolve disagreements, but withholding management plans until the last moment can certainly make a
difficult situation worse. From 6th April 2005, UK employees gain the legal right to know about, and be
consulted on matters that affect them at work. This covers anything from the economic health of the
business to decisions likely to cause redundancies or changes in how work is organised. The new rules, which
implement a European Union directive, move the UK closer to other European states, most of which already
require work- place consultation.

There are good reasons for businesses to forge ahead with such agreements voluntarily.  First, there is
the common sense belief, backed by academic research, that companies do better when their employees are
well informed and have a say in decisions that affect them. Second, by kick-starting negotiations the employer
effectively takes charge. The regulations give organisations free reign to agree internally what consulting and
informing employees amounts to in practice — what topics will be discussed, how often and by what means. In the UK
—in contrast to most other EU states — once a framework forinformation and consultation has been agreed, there is
no requirement to work through elected representatives. If the workforce approved, a business could rely solely on
face-to-face and electronic communication.

The mobile operator 3 prefers the personal approach. Whenever possible, it uses video calls and e-mail to put its
young work- force in contact with senior man-agers. At the other end of the spectrum is AstraZeneca, the Anglo-
Swedish pharmaceuticals group, which has a history of consulting employees through elected forums and union
representatives. Consulting through intermediaries can yield dividends, particularly during a change of
ownership or under a redundancy programme. Another point in favour of a mediated approach, says Ross
Hutchison, head of internal communications at KPMG, the accountancy firm, is that representatives can be
taken into the confidence of management in a way that anentire workforce cannot.

But do the gains from indirect consultation outweigh the attractions of more direct approaches? Not everyone is
persuaded that they do. Alison Gill, co-founder of Getfeedback, a talent management consultancy, argues that
knowledge exchange and online polling, not elected assemblies, produce better performance. “The goal is to involve
people directly and profit from their ideas.” In spite of earlier opposition, a growing number of companies believe that
putting employees in the picture is good for business. If the remainder do not follow suit, they may now find their
workers give them little choice.

2
Goodbye to the golden age of global brands

by Richard Tompkins



In the Harvard Business School professor Theodore Levitt’s seminal paper The Globalization of Markets,
written in 1983, he argued that, as new media and technology shrank the world, people’s tastes would converge,
creating a single global market that would be dominated by the world’s most successful brands. So, when the
Berlin Wall fell and the barriers to world trade came down, itseemed Prof Levitt would be proved right. Global
brand owners poured into the newly opened markets and, facing little competition in countries unaccustomed to
consumer culture, they thought they would clean up. Then, some awkward commercial realities started to
close in.

Once local consumers had tried these new products, they found them far too expensive to buy ona regular
basis, even if they liked them. And soon, local producers sprang up offering much better value for money with
products of only slightly inferior quality at a vastly lower price. Usually, too, these products were better suited to
local tastes and cultural preferences than those being foisted onto consumers by the global corporations. The
global brand owners were left spreading their advertising and other fixed costs over tiny market shares and
often faced extra costs, such as tariffs. In many of these countries today, global brand owners command the
super-premium end of the market in any given product category, while local brands command the rest. The
global brand owners could try to move into the mass market by creating low-price products designed to suit
local tastes, but that would throw them into head-on competition with local companies possessing better
distribution channels and a far deeper understanding of the market. Increasingly, therefore, they have resorted to
buying local brands and the companies that ownthem. And here, of course, lies the paradox. Whatever is the point
of owning a global brand if it does not work in global markets?

Let us be optimistic and suppose the poor countries do become rich. But what do we see happening in rich
countries? Ever-proliferating brand choices. There are more soft drink brands than there have been for years, more
fast food chains, more packaged goods, more cars. Supermarkets are competing with brand owners by selling own
label products that are as good as the branded version but cost 20-30 per cent less.

Global brands, of course, are not about to disappear. But it must now be clear that Prof Levitt was mistaken in
believing the world’s tastes would converge on standardized products. Everything we have learned about
consumerism over the decades shows that, as people become better off, they want more choices, not fewer.
Global brands may be here to stay, but their golden age is over.

3
Teams seek strength in affiliations

by Stefan Stem

The global consultancies share some characteristics of the largest branches of Tesco. Vast out-of- town
supermarkets may offer everything you need to keep the home well stocked, but do they really give you the
quality that could be yours by spending a couple of hours in boutiques, delicatessens and food halls?
Perhaps the one-stop shop can meet all your basic and immediate needs.

But some management challenges require a pooling of expertise and talent from a team of consultancies
working together. “On paper the biggest firms have all the capabilities you might s want,” says Andrew Crowley,
vice- president of consulting and systems integration for CSC, the international information technology
consultancy. “But there is a risk element to that. A consortium gives you a slightly different view on life, and
probably better value as well.” That view is echoed by Bernard Brown, senior vice-president for consulting in
the UK, Americas and Asia-Pacific for Atos Origin, the IT consultancy. “You won’t necessarily haveall the skills to
meet the ‘end-to-end requirements of a large client,” he says. “But we have to partner. It is an essential part of
our work.  For Mr Brown, there are several core elements to a successful collaboration. “First, what are the rules
of engagement?” he asks. “How will we work together, how will we measure progress? Then we look for
seamless teamwork —can we keep the same team throughout a project lasting between six and 18 months? Then
there is personal integrity: do our strategies and approaches fit?

Personal relationships matter enormously too. Business hasn’t changed that much, in spite of all the new ways of
communicating. Then there is the commitment of all involved, and the question of cultural fit and values: if your
values are not shared at the outset you will find out later to your cost. Finally, there is the question of joint
marketing: how do we protect each other’s brand?

Mr Crowley does not underestimate the difficulty of making consortia work for both client and consultant. “You
need explicit work share agreements up front,” he says. “Otherwise you will find yourself arguing over what
percentage of the work goesto one partner or another. You need that commercial relationship inplace, with
agreed milestones for the project. Partnerships are dynamic. They evolve, and like a marriage there will be ups and
downs.

The interpersonal relationships are vital, and greed will destroy it. You need the same ethics, the same values, so
you can combine your skills and not fight over revenues. Last year Atos Origin replaced IBM as the International
Olympic Committee’s IT partner for the next three Olympic games. In Athens last summer Atos was managing more



than 2,300 different suppliers, often without written contracts in place. “Without our experience of partnering, we
would never have been able topull that off,” Mr Brown says.

4
Message machine creates abuzz
By Bernard Simon

Like Google in search engines and Hoover in vacuum cleaners, Research In Motion (RIM) has achieved the
distinction of having its product turned into a verb. Almost 3m people around the world now “BlackBerry”
their friends and colleagues with messages using the Canadian company’s distinctive hand-held device.

The BlackBerry has transformed RIM over the past six years from an obscure supplier of two- way pagers into the
maker of one of the world’s hottest products. RIM reported earlier this week that it had signed up 470,000 new
subscribers in the quarter to February 29; it expects to add more than 500,000 more over the next three months.
RIM shares have rocketed from less than $10 in autumn 2002 to $73 this week. The company now has a market
value of $14bn, (£7.5bln), over taking Nortel Networks as Canada’s technology superstar. Not surprisingly, RIM’s
success is attracting attention from some of the giants of the communications and soft- ware industries, and
observersare wondering how long the company can sustain its phenomenal record.

The BlackBerry —whose name comes from the supposed resemblance of the miniature keyboard on its original
device to the beads of the fruit — “remains the preeminent mobile messaging solution in the market today,” says
Jason Tsai, analyst at ThinkEquity Partners, am investment bank.

RIM has so far kept the competition at bay with a canny, three- pronged strategy: expanding its target
market, co-opting potential rivals as partners and customers and constantly adding fresh features to the
BlackBerry device and its supporting software. The BlackBerry began life as a gadget for Wall Street
investment bankers, Washington politicians and corporate executives. More recently, RIM has turned its
attention to the professional consumer retail market, which now makes up about one-fifth of its sub- scriber
base.

RIM has vastly broadened its market by licensing almost 100 distributors, including VVodafone, Verizon
Wireless, Cingular Wireless and T-Mobile. RIM expects to sign up China Mobile Communications later this year.
To make the devices more affordable, many carriers offer BlackBerry contracts similar to those for mobile
phones. According to Mr Tsai, “the carriers love BlackBerry not only for the higher average revenue per unit it
generates, but for the strong margins, since it consumes very little bandwidth.”

Unlike some other companies, RIM has not jealously guarded its technology, seeking out alliances with friend
and potential foe alike, including Microsoft. “If you partner well and thoughtfully, you get pulled along by the
current,” says Jim Balsillie, RIM’s joint chief executive.

The question is whether RIM’s success will ultimately jeopardise its independence. Mr Balsillie and RIM’s
founders Mike Lazaridis and Doug Fregin own only about 16 per cent of the company stock in total. Brant
Thompson, analyst at Goldman Sachs, singles out Nokia and Motorola as possible predators. Alex Slawsby, an
analyst at International Data Corporation, the research group, says that “there are many different
companies with designs on being an alternative to HIM”. In his view, the BlackBerry’s biggest advantage is an
intangible one. For the time being, he says, none of its rivals possesses “that buzz- creating element that the
public loves”.

5
More about results than time
By Philippe Manchester

On the surface, flexible working might seem to be about people being able to choose their working hours and,
perhaps, spend some time working away from the office. But it is also a fundamental change in the way people work
and, more importantly, the way they are managed. Flexible working is a shift from “time-based” to “results-based”
working practices and could herald the biggest change in the workplace since the start of the industrial revolution.

New employee legislation is one of the main motivations for employers to introduce flexible working practices — but
not the only one. In Europe, for example, employers are obliged to offer parents with young or disabled children the
right to request flexible working. While legislation is a major catalyst to introducing flexible working, there are other
reasons. In the US, for example, the fall in the price of mass market computer and communications technologies is
encouraging organizations to allow more home working.

Flexible working is also likely to appeal to a wider skill pool and help with staff retention. Mary Sue Rogers, human
capital management leader at IBM Global Services, says that IBM has embraced flexible working to help with
recruitment. “In  Europe, companies have to provide flexible working because of legislation — but it is also a way
to recruit from a broader skill pool, including women and older people. With an ageing workforce we have to find ways
to retain older staff. It also gives greater scope to male employees who increasingly want flexible working to create a
better work/life balance. A recent survey of UK graduates found that work/life balance was third on their list of career



priorities.” She adds that 55 per cent of IBM’s employees work flexibly and 90 per cent are “enabled” to do so.
“To us, it is foremost a business imperative. It is about staff retention, increased productivity and cost reduction,” she
notes.

A survey of 300 UK human resource professionals in small to medium-sized enterprises (SMES), commissioned by
Arizona-based telecommunications company Inter-Tel, found that 40 per cent found it difficult to attract the right skills
from their local market and 30 per cent thought they could attract staff if they were offered flexible working. But they
also had significant reservations — with 93 per cent concerned that staff were more likely to bend the rules if they work
from home. Doug Neal, research fellow at the US Computer Sciences Corporation, identifies this attitude as being at
the heart of the cultural shift prompted by flexible working: “The problem is not all with the worker it is also with the
boss. Management has to find a way to measure ‘results’ rather than time. We have to find new ways to evaluate
workers — and their bosses.”

He adds that organisations must find ways to build trust between employer and employee: “How do I evaluate people
when I can’t see them? In formal terms, trust is the outcome of a series of beneficial transactions. You have to build
a culture of trust from working together.”

Although new legislation is forcing organisations to adopt flexible working practices, there are sound business reasons
to give employees more flexibility.

Organisations which have embraced flexible working have found that it can cut costs and improve productivity. More
importantly, it enables them to recruit staff from a much broader skill pool and retain staff. But it does mean a
fundamental change in the relationship between staff and management. Both must learn to trust each other and focus on
results rather than time spent in the office.

6
Nasa’sexerciseinmanaging risk

by Victoria Griffith

The US space agency grounded its three remaining space shuttles after Columbiadisintegrated upon re-entry to
Earth’s atmosphere in February 2003, killing the seven crew members. Yet even today, scientists are still divided
over whether the management culture at Nasa has changed enough to ensure the shuttle’s safety.
Behavioral Science Technology, the California-based consulting group that works with other industries such as
railways on safety issues, was hired 18 months ago to help change the management culture at the agency.

Nasaset outtoimprove employees’ relationships with supervisors to encourage dissent, emphasise
teamwork and raise management credibility. Although they are still under pressure from budgets and
deadlines, Nasa managers say they now take the time to listen to concerns of engineers and others on
issues that may compromise safety. BST measured attitudes to safety and the work environment in
February 2004, then again six months later, and says the culture at Nasa has changed. But although 40 per cent
of the managers surveyed said they saw changes for the better, only 8 per cent of workers said the same.

James Wetherbee, a former shuttle commander, has in recent months questioned whether the culture at Nasa
has changed enough to make safety a priority. And a report released last month from George Washington
University says the pressures of getting the shuttles back into space leads the space agency to make
questionable safety decisions. The study places the current chances of a catastrophic failure on the shuttle at
about one in 55 for every mission. Despite Nasa spending nearly $2bm over the past two years making safety
improvements to the shuttle, the risk remains high enough to make any astronaut’s heart dance attake-off and
re-entry. In fact, the George Washington researchers argue that more money and effort should be spent to come
up with an alternative to the space shuttles.

In the wake of the Columbius disaster, an independent panel, the Columbia Accident Investigation Board, was
formed to investigate the accident. Some of the findings of the CAIB report were embarrassing for Nasa. Engineers
had expressed concern about the falling debris, but their fears were dismissed. The CAIB severely criticised a lax
safety culture atNasa contributing to the disaster, and issued a check-list of 15 points to get the shuttles back up
and running.

Some critics believe Nasa should be doing more to reduce the number of manned missions.

Much of the cargo for the shuttle, they argue, could be transported robotically. Others have called for the space
agency to adopt a more aggressive schedule in developing a replacement for the shuttle. But those are issues for
the medium term. In the coming weeks, getting the shuttle safely into space and back to Earth will be the priority,
and the world will be waiting with bated breath to see if Discovery can get off its launch pad without
mishap.

7
Online shopping expected to grow by 35% this year

by Elizabeth Rigby



Consumers are expected to spend 35 per cent more buying a host of items from clothes to CDs online this year, taking
total spending for s 2005 to an estimated £19.6bn, according to the Interactive Media Retail Group. In its first annual
report, published today, IMRG said it expected 4m more Britons to shop online this year, taking the total shoppers
to 24m, more than half the UK’s adult population. The latest figures underline the sharp growth of internet
shopping in the decade since 1994. While internet shopping account- ed for just £300m of retail sales in 1999, by 2004
consumers were spending £14.5bm  online, according to IMRG.

Online shopping is also counter- acting sluggish consumer spending on the high street. Household expenditure grew by
only 0.2 per cent in the fourth quarter of 2004.

For a sector to have grown from scratch in ten years with very little investment suggests that the net’s time has
come,” said James Roper, IMRG chief executive.

The larger retailing groups Kingfisher, Argos, Dixons, Tesco Boots — are spending money on developing their
internet offering, but many retail chains are notin  online shopping, which in turn is allowing entrants as
figleaves.com, which sells underwear, and asos.com, the clothing e-shop, to gain a foothold in the market.

In 2004, the IMRG estimated that the top 100 retailers in the UK spent just £100m on their internet presence and
most of this came from a handful of stores. But in spite of the neglect from big retailers, the growing popularity of online
shopping looks set to continue as more people gain access to the internet.

Figures out from 2004 from Ofcom, the communications regulator, showed that more than 56 per cent of homes had
internet access, with a third of those having a broadband connection. The emergence of mobile commerce and technology
could also mean that people will be able to shop online from their mobile phones.

IMRG said electrical and clothing goods were experiencing such a strong growth online, with more than f2bn
of electrical goods sold over the internet in 2004. Dixons, the high street electrical retailer, expects its online sales —
currently at £170m — to hit £1bm in the next five years. Meanwhile, clothing is another big expansion area, with
sales growing 37 per cent to £644m in 2004.

8
Virtual teams: Global harmony is their dream

by Sarah Murrey

If managing diversity in the work- place is a tough task for business leaders, the challenges of keeping executives from
different back-grounds working together efficiently in various par ts of the world is even more difficult. “One of the
things you should take into account  is whether  your team includes members who don’t speak English well,”
says Joanne Yates, a professor of management at MIT Sloan, who has studied the use of communication and
information systems in companies. “Any good virtual team has a communication plan that includes weekly conference
calls or e-mail check-ins, but with a virtual team where not everyone speaks English well, the regular report- ins should
be in written mode rather than by phone or conference call.”

The other advantage of e-mail communications is that, for those working in different time zones, group messages can
be responded to when it is convenient, reducing the need for early morning or late night calls. At the same time, using
e-mail can remove much of the hierarchy of professional communications, since many executives find it far less
intimidating to send an e-mail to someone in a senior position than to telephone them.

However, cultural or behavioural differences that can manifest themselves in face-to-face working situations
can be exacerbated in virtual team working, particularly when the group has members from different
backgrounds. One reason for this is that, when one is physically immersed in a new culture, it takes less time to
adapt to the social norms and become aware of cultural sensitivities. So those trying to do this at a
distance may find it tougher to fit in, increasing the potential for misunderstandings between team members.
“You don’t build the relationships in the same way as you do working face-to-face,” says Martin Galpin, managing
psychologist at Pearn Kandola, a UK- based research business and consultancy of occupational
psychologists.

Prof Yates points out that, when people in professional  groups come from different backgrounds or
cultures, it is often useful to appoint someone in the team who knows both cultures as the person responsible
for setting the norms of working behaviour during a project that is being carried out from different locations.

And virtual working certainly does not eradicate the sort of cultural misunderstandings that can arise in a
face-to-face situation. Prof Yates cites an online mini- conference she recently observed that took place
between a group of US and Japanese executives working in the research and development unit of a Japanese
company. “A Japanese executive was putting text into a  window for instant messaging when one of the
Americans started asking questions in the middle of the presentation,” she explains. “That was not culturally
familiar and required an instant response which caused real problems.”
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Silicon Valley’s lesson in patience
By John Gapper

From the point of view of investors in technology shares, last week was a painful one. Rising inventories at
semiconductor manufacturers and disappointing earnings announcements led to a fall in share prices. The Nasdag index
surged last year of expectations of a sharp recovery but has since drifted slowly downwards.

Seen from Silicon Valley, however, the decline in share prices is a good thing. A mini-bubble threatened to develop
this spring, as investment banks lined up to take Google public, and the number of initial public offerings (IPOs) surged.
That bubble is now deflating, forcing venture capitalists to focus on their task: long-term investment in innovation.

A healthy stock market helps innovation, of course. When valuations of technology companies are strong, it encourages
new enterprises to come to market through IPOs. A successful [PO is the ultimate prize for entrepreneurs who must pass
through several rounds of venture capital funding to make their companies worth buying.

But the formula only works when venture capital firms select a few of these companies and filter them through four
or five stages of funding. Most start-ups must develop their business for up to ten years before they are mature enough to
be acquired by other companies, or come to market.

But the decline intechnology shares since spring this year is making the IPO market more testing and the Silicon
Valley consensus is that the decline will continue. Asked which of them so thought the Nasdaq was still over- valued, all
four members of a panel of venture capitalists and bankers raised their hands. Indeed, a member of the panel predicted
either a sharp fall in the Nasdaq or five flat years before earnings catch up. That may not be good news for the bankers,
but venture capitalists can be thankful. They are now making profits again, and institutions are eager to put money into
new funds that will invest in technology start-ups as, aside from the bubble years, venture capital has been a far more
profitable way to invest in technology than putting money into IPOs of venture-funded companies.

As long as markets overestimate the growth prospects and earnings quality of technology stocks, venture capitalists will
be tempted to rush immature start-ups towards IPOs before they are strong enough. In contrast, markets that are stable,
or falling towards true value, encourage them to stick to cultivating enterprises with long-term potential. So, in the face of
a deflating market, everyone will have to learn, or relearn, the virtue of patience: today’s  early-stage investments may
not mature for a decade.

It sounds unfortunate, but venture capital investors should realise the danger of trying to force independence on too
many companies too fast. For shareholders of publicly quoted technology companies, the state of the stock market is
depressing. For Silicon Valley, it could be just the ticket.

10
FT SUMMER SCHOOL.: Expect the unexpected

by Morgen Witzel

Crises are an inevitable part of management and the larger the business grows the bigger the crises seem to become.
However robust a business seems, it is still fallible — as has been shown by the recent histories of Arthur Andersen and
Marconi.

An understanding of risk is to essential in crisis management. Sophisticated modelling techniques and expert
consultants can help managers appreciate risks better, especially those stemming from global issues such as terrorism and
climate change. Closer to home, risks such as changing customer preferences or takeover threats may be best
analysed within the company itself. The constant monitoring of what is going on in the larger world is an essential
activity. Once a range of possible  future crises has been established, contingency plans can be put in place.

However, not every crisis can be foreseen. The chances of an airliner crashing, for example, are extremely small, but
every airline must still live with the possibility. When an Air France Concorde crashed on take-off from Paris the first
accident involving a Concorde — Air France was prepared to deal with the issue. Managers moved quickly to withdraw
Concorde from service, announce an investigation into the accident and reassure the travelling public that it was still
safe to fly Air France. The following day the airline’s share price did decline, but not by much and not for very long.

Intel, the world’s leading maker of semiconductors, suffered a huge and unforeseen crisis when it emerged that a small
proportion of its Pentium microprocessors were faulty. Quickly assessing the options, the company took the brave step of
recalling and replacing the entire production run of the series. The move cost more than $1bln (£550m) and
probably saved the company. Intel showed that it was committed to its product, whatever the short-term cost, and
customers responded positively.

Looking back on the incident, Andy Grove, Intel’s chairman and then chief executive, compared managing in a severe
crisis to an illness. Strong, healthy companies will survive, although at a cost to themselves. Weak companies will be
carried off by the disease and will die. In Mr Grove’s view, the key to successful crisis management is preparedness. For
ward thinking and planning are essential; understanding the nature of the crisis that might occur can help managers



be better prepared, as the Air France example shows.

Yet even while managers are planning how to deal with seismic events such as terrorist attacks or natural disasters, they
may be missing more subtle threats such as the development of new technologies that could undermine their business.
Good crisis management requires the ability to react to events swiftly and positively, whether or not they have been
foreseen.

HNHcTpyKuus no BbINOJTHEHHIO

CryneHTty BeIIaeTCsl TEKCT Uil YTEHUs, iepeBojia U pedepupoBanusi. Bpems moAroToBKM K OTBETY COCTABIISET
30 mun. [lanee cTyneHT yuTaeT pparMeHT TEKCTa BCIYX, 3aYMTHIBACT NEPEBOI U pedepupyer TeKCT. Y CTHBIN
OIIPOC MPOBOANTCA 2 pa3a 3a Kypc B KOHIIE IPOXOXKICHHS KaKI0T0 pasena. Bo Bpems ycTHOro onpoca CTyAeHT
JOJDKEH OTBETUTH HA BCE BOIIPOCHI IIPENOo/IaBaTels 1Mo TeMe. Bpems oTBeTa cocTaBisieT 5 MUHYT.

Karoun NMpaBUJIBHBIX OTBETOB
[Tpu BeImoNHEHNH pedeprupoBaHUs HEOOXOIMMO UCTIONB30BAThH CIEAYIOIINE KIIHIIE:
1. HazBanue cTaTbu, aBTOp, CTHJIb.

The article I'm going to give a review of is taken from... Crarbs, KOTOpPYIO s ceffuac Xouy poaHaIU3UPOBATH
u3...

The headline of the article is— 3aromxoBok crartsbu. ..

2. Tema. Jlornyeckue 4acTu.

The topic of the article is...- Tema craTbu

The key issue of the article is... —Kito4ueBbIM BOIIPOCOM B CTaThe SBISIETCS

The article under discussion is devoted to the problem... —CtaTbt0, KOTOPYIO MBI 00CYX1a€M, OCBSIICHA
npobieme. ..

3. Kparkoe cogep:kanue.
The author starts by telling the reader that —ABTop HaunHaeT, paccka3biBasi YUTATEITIO, YTO
At the beginning of the story the author ...—B nauane ucropuu aBTOp
...describes — onuceBaer
...depicts —u3o0paxaer
4. OTHOIIEHHE ABTOPA K OTAEIbHBIM MOMEHTAM.
The author outlines...—ABTOp onuckiBaer

The article contains the following facts..../ describes in details...—CraTbst conep>KuT ciaeayronme GakrTsl ..../
0IpOOHO OMHUCHIBAET

Let me give an example...—IIo3BoabTe MHE IPUBECTH TIPUMED ...
S. BeiBoj aBTOpA.

In conclusion the author says / makes it clear that.../ gives a warning that...—B 3akouenue aBTop roBopur /
HPOSICHSIET, UTO ... / IaeT NpeAyNpekAEeHHE, UTo ...



At the end of the story the author sums it all up by saying ...—B koHIIe paccka3a aBTOp MOJABOJAUT UTOT BCETO
3TOTO, TOBOPA ...

6. Bam BeIBOA.
Taking into consideration the fact that—IIpuarmas Bo BHuMaHue TOT GakT, 4YTO

The message of the article is that /The main idea of the article is—OcHoBHas uzes crarbu (IOCIaHUE aBTOPA)

I have found the article dull /important / interesting /of great value — HaxoXy cTaThi0 CKy4HOH /
B2XHOU/MHTEPECHON/ UMEIOITYI0 OOJBIIIOE 3HaYEHUE (IIEHHOCTD)

Kpurtepuu onenuBanus:

MaxkcumanabHOe KOJMYECTBO 0aioB, KOTOPOE CTyAEHT MokeT HabpaTh — 40 GaisoB (3a 1 Kypc BBIMOIHAETCS
pedepupoBaHue IBYX TEKCTOB, 3a 1 TekcT — 20 GayioB).

. 16-20 6. — KOMMYHHKATHBHBIE 331241 BBIITOJHEHBI TIOJHOCTHIO, MCIIOIB30BAHHBIA CIIOBAPHBIN 3arac,
rpaMMaTH4YeCKue CTPYKTYphI, (oHeTHueckoe O(pOpPMIICHHE BBICKAa3bIBAHUS COOTBETCTBYET IIOCTABICHHOMN
3amadge;

. 14-16 6. - KOMMYHHMKAaTHUBHBIC 33aJayll BBIIOJIHCHbI YaCTUYHO, MCIIOJIb30BAHHBIM CIIOBApHBIM 3arac,
rpaMMaTUYeCKHe CTPYKTYphI, (OHETHYeCKoe O(OpPMIIEHHE BBICKA3bIBAHUS COOTBETCTBYET ITOCTABICHHOMN
3aga4e, HEOONbIINE HAPYIICHHS UCTIOIB30BAHUS CPEACTB JIOTHYECKOH CBA3H;

. 5-13 6. — KOMMYHHMKAaTUBHBIC 3aJa4ll BBINIOJHEHBI HE TIOJIHOCTHIO, HCIIOJIB30BaH OTPAHWYCHHBIN
CIIOBAapHBIA 3amac, TpaMMaTH4eCKHe CTPYKTYpbl W (OHETHYEeCKOoe OQOPMIICHHE BBICKA3bIBAHUS HMEIOT
HeOOoJIbIINE HAPYIIICHHS,

. 0-4 6. — KOMMYHUKaTUBHBIE 33/1a41 HE BBIIIOJIHEHbI, HAINYHE IPYOBIX

OLIMOOK B OTBETE, HEMOHMMAHUE CYIIIHOCTH M3J1araéMoro BOIpoca, HEyMeHHe IPUMEHATh 3HaHUS Ha MPaKTHUKe,

HCYBCPCHHOCTb U HECTOUYHOCTH OTBCTOB Ha JOIIOJIHUTCIBHBIC U HABOASIINUEC BOIIPOCHI

TeMbI I0KJIA10B € Mpe3eHTauue

no nucruiuiiHe_VIHOCTpaHHbIH SI3bIK NPodeccHOHAIBLHOIO
O0IIEHNA(AHTIHHCKHNA)

Kommynukaius B OusHece.

Kapsepa

Konkypenuus

Pocculickas n MmexayHapoiHast TOPTrOBJIS.
OCHOBBI yCIIEIIHOro Ou3Heca
DKOHOMHUYECKHE TIOKA3aTeN! PEIIPUSITHS
CocraBieHue rojloBoro oT4éra
BaHKpOTCTBO NpeANpUATHS
[TnanupoBaHue MPOU3BOJICTBA

0. VYnpasieHne mepcoHaioM

HNHcTpyKuus M0 BHITIOJTHEHUIO

BOoo~Nook~wWNE

CryzaeHT TOTOBUT 2 JIOKJIaJa B TEUCHUH Kypca. MeTonnueckne peKoOMEHIAIiu 110 HAlMCAaHUIO U TPeOOBaHUS K
o OpMIIEHHIO COIEPKATCA B MIPUIIOKEHUU 2



Kpurepun oueHuBaHus:

MakcumanbpHoe konruecTBO 40 6aimoB (mo 20 6amioB 3a KaxAbIA JOKIAT)

16-20 6. - wu3NOXkKEHHBIN MaTepuan (PaKTUYECKU BEPEH, IPUCYTCTBYET HAIWYHE INTyOOKHUX HUCUEPIBIBAIOIINX
3HAaHUH MO MOJArOTOBIEHHOMY BOIIPOCY, B TOM YHCJI€ OOLIMPHBIC 3HAHUS B 1IEJIOM I10 TUCIUILIUHE; TPAMOTHOE U
JIOTHYECKH CTPOMHOE U3JI0KEHHE MaTepHaja, IIMPOKOE HCIIOIb30BaHUE HE TOJIBKO OCHOBHOM, HO H
JIOTIOJTHUTEIBHOMN JIUTEPATYPBI;

14-16 GannoB - U3NOKEHHBIA MaTepUaANl BEPEH, HATMYNE TIOJHBIX 3HAHUI B 00beMe TIPOIICHHON MporpaMmBbl 10
MOJATOTOBJIEHHOMY BOIIPOCY; TPaMOTHOE U JIOTMUYECKH CTPOMHOE W3J0KEHHE MaTepuala, HIMPOKOoe
MCIOJIb30BaHNUE OCHOBHOM JIUTEPATYPhI;

5-13 6. — U3NMOXKEHHBI MaTepuai BEpPEH, HATUYHE TBEPABIX 3HAHUH B 00beMe MPOWUICHHOW MPOTrpaMMBbl IO
MOJTOTOBJIEHHOMY BOIIPOCY;, HM3JIOKEHHE MaTepuaya ¢ OTACIbHBIMHU OMIMOKAaMH, YBEPEHHO MCIPaBICHHBIMHU
MCIOJIb30BaHNE OCHOBHOM JIUTEPATYPhI;

Menee 4 6. — paboTta He CBsi3aHa ¢ BBIOpAHHON TeMOH, HAJIMUKE TPYObIX OIMMOOK, HEIOHMMAHHWE CYIIIHOCTH

Hu3jlaracMoro BoIIpoca.

3 MeToauyeckue MaTepuabl, ONpeae/somme MPoueIypbl ONeHUBAHUS 3HAHUI, YMEeHH, HABBIKOB U
(11M) ONbITA JeSATEJIbHOCTH, XapaAKTEPU3YIOIIUX 3TAaNbl GOPMHUPOBAHUA KOMIIETEeHIH

[Tpouenypsl OLIeHHBAHUS BKJIIOYAIOT B ¢€0s TEKYLIUI KOHTPOJIb U IPOMEKYTOUHYIO aTTECTALIUIO.

Tekymuii KOHTPOJIb YCIIEBAEMOCTH IIPOBOJUTCS C UCIOJIB30BAHUEM OLIEHOYHBIX CPEJCTB, IPEACTaBICHHBIX B
.2 JaHHOTO MpPWIOXKEHUSA. Pe3ynpTaThl TEKYLIEro KOHTPOJIS JOBOJSTCS JO CBEJIEHUS CTYAEHTOB [0
IIPOMEKYTOUYHOM aTTECTALUU.

IIpome:xyTouHasi arrecranusi NPOBOJUTCS B QopMme 3aueTa. 3a4eT HPOBOAUTCS IO PaCHUCAHUIO
MIPOMEXYTOUHOM aTTecTalu B popme codeceJoBaHus 10 MPOIAEHHBIM TEMaM.

I[Ipunoxenne 2

METOAUYECKHUE YKA3AHUSA ITO OCBOEHUIO INCHUTIJIMHBI

Y4eOHBIM IUIaHOM npeaAyCMOTPECHBI CICAYIOMINEC BUAbL 3aHSATHI:

- IIPAKTUYCCKUC 3aHATHA.

B xo0/1e pakTHYECKUX 3aHATHH YTITyOJISIOTCS U 3aKPEIUISIFOTCS 3HAHUSI CTYACHTOB 110 PSAY BOIIPOCOB, Pa3BUBAIOTCS
HaBbIKHU YCTHOﬁ W TUCHEMEHHOM p€4Uu Ha NHOCTPAHHOM A3BIKEC.

HpI/I MMOATOTOBKC K MPAKTUYCCKUM 3aHATUAM Ka)KI[LIﬁ CTYACHT NOJI’KCH:

— U3yYUTHh PEKOMEH/IOBaHHYIO YUEOHYIO TUTEPATYyPY;

— IIOATOTOBUTH OTBETHI HAa BCE BOIIPOCHI 110 H3yqaeM0171 TEME.

IIo cormacoBanmio ¢ npernoaaBaTejicM CTyJACHT MOXKET IMOATOTOBUTL JOKJIAJ UJIHU COO6H_IGHI/IG 110 TeMme 3aHATHA. B
IIpOoLEeCCe MOArOTOBKHU K IMMPAKTUYCCKUM 3aHATUAM CTYJACHTBI MOTI'YT BOCIIOJIB30BaThCA KOHCYJIbTAUAMU IIPEIIOAaBaTEIA.

Bormpockl, He paccMOTpeHHbIC Ha MTPAKTUYECKUX 3aHITHSIX, JODKHBI OBITh U3YYEHBI CTYJCHTAMH B XOJI€
CaMOCTOATENbHON paboThl. KOHTpOIHF  camMoCTOsATENHHOM pabO0THI CTYICHTOB HaJl y4eOHOM TporpamMmoit Kypca
OCYUIIECTBJISIETCS B XOJ/I€ 3aHATHII METOJAOM YCTHOIO ONpoca WM TMOCPEICTBOM TecTHpoBaHus. B xone
CaMOCTOSITETbHOHN pa60TBI Ka)K}IBIﬁ CTYACHT o0s13aH mpoYnTatb OCHOBHYHO H II0 BO3MOXHOCTHU
JOTIOJTHUTENBHYIO  JINTEpaTypy MO  H3y4yaeMOM TeMe, BBIIUCATH OIPEICICHUS] OCHOBHBIX MOHSATHUH;
3aKOHCIICKTUPOBATH OCHOBHOC COACPIKAHUC, BBIMMUCATH KIIOUYCBBLIC CJIOBA; BBINIOJHUTH 3adaHUA-OPUCHTUPBI B
Mpoliecce YTEHUsI PEKOMEH1YEMOT0 MaTepuaa, MpoaHaIN3upOBaTh MPE3EHTALIMOHHBIA MaTepHall, OCYILIECTBUTh
000011eHe, CPAaBHUTH C PaHEE U3YUEHHBIM MaT€PUAIIOM, BBIJEIUTH HOBOE.



IIpu  peanu3anuu  pa3IMYHBIX  BUIOB  y4eOHOH  paOOTBl  HCIHOJB3YIOTCS pa3HOOOpa3Hbie (B T.4.
WHTEPaKTUBHBIC) METOIBI OOYICHHUS.

sl TOATOTOBKM K 3aHATHAM, TEKYHNIEMY KOHTPOJIO W MPOMEKYTOYHOH arTecTallid  CTYACHTHI ~ MOTYT
BOCIIOJIL30BATHCS  DIICKTPOHHO-OMONMOTEYHBIMU CHCTEMaMH. Tarke oOydJaromecs MOTYT — B3Th ~ Ha  JIOM
HEOOXOMUMYIO JUTEepaTypy Ha abOHEMEHTE YHHBEPCUTETCKON OHMOIMOTEKH WIIM BOCIOJNB30BAThCS YUTATHHBIMU
3aJaMH.

IloaroroBka AokJIaza ¢ npe3eHTanueit

Onmnolt m3 QopM CcaMOCTOSTENBHOW JEATEIFHOCTH CTYACHTAa SBIISCTCS HANHMCAaHWE JOKJIAJOB.
BeimonHenue Takux BUAOB PabOT CHOCOOCTBYET (DOPMHPOBAHMIO Y CTYIEHTa HABBIKOB CaMOCTOSITEIHHOMN
HAYYHOU JEATEIBHOCTH, IOBBIMICHUIO €r0 TEOPEeTHYECKOHM W MpO(EeCcCCHOHANbHOW MOATOTOBKH, JIyYIIEMY
YCBOEHHIO Y4eOHOr0 MaTepuaia.

TeMbl [OKJIAQNOB OIPEIEISIOTCSA IPENoJaBaTeNieM B COOTBETCTBHM C IPOrPaMMON JTUCHIUIUINHBL.
Konkperu3zaius TeMbl MOXKET OBITh CIeJIaHa CTYICHTOM CaMOCTOSITEIBHO.

Crnenyer akUeHTUPOBATh BHUMAaHHE CTYAECHTOB HA TOM, YTO ()OPMYJIHPOBKA TeMbI (Ha3BaHUS) PaOOTHI
JOJDKHA OBITH!

= sicHOM 1o opMme (He comepkaTh HEYJ000UMTaeMBbIX U (hpa3 TBOWHOTO TOJKOBAHMS);

= coJlepXaTh KIIOYEBBIE CJI0BA, KOTOPBIE PEIIPE3CHTUPYIOT UCCIIE0BATEIBCKYIO paboTYy;

— OBITh KOHKPETHOH (HE COJepPIKaTh HEONPEACTICHHBIX CIIOB «HEKOTOPBIEY, «OCOOBIE) H T.II.);

= couepxartb B ceOe JeHCTBUTEIBHYIO 3a1a4y;

~  OBITh KOMIIAKTHOM.

BreiOpaB Temy, HeoOXoauMoO MOM00paTh COOTBETCTBYIOIIMK WH()OPMAIMOHHBIA, CTATHCTUYECKUI
Marepual ¥ MPOBECTH €ro NpeABapHUTENbHBbIN aHanu3. K Hamboliee AOCTYNHBIM HMCTOYHHUKAM JIMTEPATYpHI
oTHOCATCS (POHBI OMOIMOTEKH, a TaK K€ MOTYT UCIIOIB30BATHCS AIEKTPOHHBIE HCTOYHUKHU HH(OpMAIHH (B TOM
yucne u Uurepuer).

BaxupiM TpeOoBaHMEM, MPEIBSIBIIEMbIM K HAMMCAHUIO JOKJIAIOB HAa AHTJIMHACKOM SI3BIKE, SIBISETCS
IPaMOTHOCTB, CTHJICTHYECKAs a/IeKBaTHOCTh, COJIEPKATEILHOCTD (TIOJIHOTA OTPAYKEHUS U PACKPBITHS TEMBI).

Jloknax 1oymKeH BKITIOYATh TAaKOM 3JIEMEHT KaK BBIBOJIBI, ITOJy4YE€HHBIE CTYJCHTOM B pe3yJibTaTe paboThl
C UCTOYHUKAMHU MH(OPMALIUH.

Jloknmazsbl MPENCTaBISIOTCS CTPOrO B OMNpenesieHHoe rpadukoM ydeOHOro mporecca BpeMsi M HX
BBITIOJTHEHUE SIBJISIETCS 0053aTEIBHBIM YCIOBHEM ISl IOMYCKA K MTPOMEXYTOYHOMY KOHTPOJIIO.

[Mpesentanust (B Power Point, Libre Office) npencraBnser co0oii myOaM4YHOE BBICTYIUICHHUE Ha
MHOCTPAaHHOM $I3bIKE€, OPUEHTHPOBAHHOE HAa O3HAKOMIIEHHUE, yOeXJIeHHEe CilylaTeneil mo onpeeneHHol Teme-
npobieme. ObecrieynBaeT BU3yaJbHO-KOMMYHUKATUBHYIO MOJJEPKKY YCTHOTO BBICTYIUIEHHUS, CIIOCOOCTBYET
ero 3(()eKTUBHOCTH U PE3YJIbTATUBHOCTH.

KadecTBeHHast mpe3eHTaIs 3aBUCHUT OT CIIEAYIOIINX MTapaMeTPOB:

— IIOCTAHOBKH TEMBI, II€JIM U TJIaHA BBICTYIICHHUS;

—  OTpeAeeHUs MPOJIOJDKUTEIBHOCTH IPECTABICHUS MaTepHala,

- yuyeTa 0COOEHHOCTEH ayAMTOpPHUH, AAPECHOCTH MaTepHaa;

- MHTEPaKTUBHBIX AEHCTBUI BBHICTYNAIOUIETO (BKIOYEHHE B 00CYK/IEHUE CITyIlIaTeNnei);

— MaHephl NPEICTaBICHUS NPE3EHTAlMU: COOJIOJCHUE 3PUTENBHOTO KOHTAaKTa C ayJuTOpHeH,
BBIPA3UTEIILHOCTD, JKECTUKYIISAIINS, TEIOABIKEHIS;

-  HaJIW4Ms WUTIOCTpALUi (He meperpy’karimx 1300paxaeMoe Ha SKpaHe), KIIIOUEBBIX CIIOB,

- HY)KHOTO 10J00pa I[BETOBOW raMMB;

~ HCHOJb30BAaHHUS YKA3KH.

[IpenomaBaTens TOHKEH PEKOMEHIOBATh CTYACHTaM

- HE YUTaTh HalMCAaHHOE Ha HKPAHE;

- 00s3aTenbHO HEOTHOKPATHO OCYIIECTBUTH MPEACTABICHUE TIPE3EHTAIINH JIOMA;

- MpexycMOTPETh MPOOJIEMHBIE, CIIOKHBIE ISt TOHUMAaHUs (ParMeHThl U MIPOKOMMEHTHPOBATH UX;

- TPEeIBUACTH BO3MOXKHBIE BOIPOCHI, KOTOPBIE MOTYT OBITh 33JaHBI 1O XOAY M B pPE3yJbTaTe
NPEIbSBICHUS MTPE3CHTALNH.



