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1. HEJIX OCBOEHUSA TUCIUITJINHBI

1.1| (dopMupoBaHHe Y 00YJAIOMUXCS CIOCOOHOCTEH 1 TOTOBHOCTH K MEXKKYJIBTYPHOMY OOIICHHUIO.

2. TPEBOBAHUA K PE3YVJIBTATAM OCBOEHUSA JUCHUAIIJINHBI

YK-4. CnocoGeH 0OCyHIeCTBJISATH JEJOBYI0 KOMMYHHKAIIMI) B YCTHOI W MUCBMeHHO# (GopMax Ha rocylapcTBEHHOM sI3bIKe
Poccuiickoii @enepannu 1 HHOCTPaAHHOM(bIX) A3bIKe(aX)

B pe3ynbTaTe 0cBOeHHS THCHHILTHHBI 00yIAIOIIHIACS TOJKEH:

3HaTh:

- COBPEMCHHBIC KOMMYHHKATHBHBIC TEXHOJOTUH Ha TOCYJapCTBCHHOM M MHOCTPAHHOM SI3bIKaX; 3aKOHOMEPHOCTH JICJIOBOH YCTHOH U
MUCbMEHHOW KOMMYHHKAIMK (COOTHECEHO ¢ MHAnKaTtopoM YK-4.1)

YMmeTb:

- NPUMCHATHL Ha MPAKTUKEC KOMMYHHKATHBHBIC TCXHOJIOIMH, MCTOABI U CIIOCOOBI JCJI0BOI'o O6H.IeHI/IH (COOTH@CGHO C MHAHUKaTOpOM
VK-4.2)

Baanern:

- HaBBIKAMH MEXIIMIHOCTHOTO JIEIOBOTO OOIIEHHS Ha TOCYIapPCTBEHHOM U WHOCTPAHHOM SI3BIKaX, C MPUMEHEHHEM MPO(eCCHOHATEHBIX
SI3BIKOBBIX ()OPM M CPEACTB (COOTHECEHO ¢ MHAUKATOpoM YK-4.3)

3. CTPYKTYPA U COOEPKAHUE JUCHUITJIMHBI

Pa3gen 1. Unit 1 "People of the World"

Ne HauMeHoBaHHe TeMbl, KpaTKoe CoAep:KaHue Brn sansrus / Cemecrp /| Kommectso Komnerenuuu
- o KP nep pa6otsl / popma ITA Kypc 4acoB !
Tema 1.1 Unit " Heroes and Villains"
11 Juarnoctuueckoe tecrupoBanue.s/b Unit 1 Lessons la Lead in ex.1$ [pakTHyeckue 1 4 VK-4
" | Listening p.6 Ex-s 2-3; Reading p. p.6 ex.3;verbs: to be, to have 3aHATHSA
1.2 | Tema 1.2 S/b Speaking p.7 ex.6; Writing ex.6 p.7;w/b p.4 ex.1 C"‘M";Z%’(‘)TTZ“"H*"‘ 1 4 VK-4
Tema 1.3 Vocabulary practice (Character).p.8 ex-s 1-5; Listening p.9 ex-s CamocTosiTenbHas
1.3 1 4 VK-4
6-7 pabora
1.4 |Tema 1.4 W/b Lessons 1b p.5 ex-s 2-5 Camocrostenbiias 1 4 YK-4
pabora
Tema 1.5 S/ b Present & Past Continuous, p.10; ex.1-3; Listening p.10 ex-s CaMoCTosTeIbHAsL
1.5 |3-4;Reading p.11 ex-s 5-6;Writing p.11 ex8. 1 4 YK-4
pabora
1.6 | Tema 1.6 W/b. Grammar in use p.p.6-7 ex.3-7; Reading p.8x-s 1-3 CaMo;z%f)TTZHLHaﬂ 1 4 YK-4
Tema 1.7 S/b Listening and speaking skills Personal qualities p.12 ex-s CaMocTosTeIbHAs
1.7 |1-3;p.13 ex-s 4-8; Oral topic" Does appearance matter?"; Translation; 1 4 YK-4
- pabora
Rendering.
1.8 | Tema 1.8 W/b Listening p.9 ex-s 1-4; p.10-11 ex-s 1-8 Camoctostenbias 1 4 VK-4
pabora
Paznen 2. Unit 2 "Lifestyles"
Ne HauMeHoBaHHe TeMbI, KPaTKoe COepKaHue Brn sansus / Cemecrp /| Kommaectso KomnereHuuu
i o KP Aep pa6otsl / popma ITA Kypc 4acoB u
21 Tema 2.1. Unit 2 "Lifestyles" Lead-in Speakig, Reading, Writing INpaxruyeckue 1 ) VK-4
’ p-16-17 ex-s 1-5:Vocabulary Practice pp.18-19 ex-s 1-9 3aHATHS
2.2 | Tema 2.2 W/b Vocabulary Practice pp.12-13 ex-s 1-6 CaMO;Z%}:)TT:HLHa’I 1 6 YK-4
23 Tema 2.3 S/b 2a Grammar in Use "Comparatives and Superlatives" CamocTosiTenpHas | 4 VK-4
| pp-20-21 ex-s 1-8; w/b pp 14-15 ex-s 1-5 pabora
Tema 2.4 Writing a letter of application" p.24 ex-s 1-4; Translation; CamocTosiTenpHas
2.4 . 1 4 VK-4
Rendering pabora
Tema 2.5 Self -Assessment Module 1 pp.26-27 ex-s 1-8; Oral topic CamocTosiTenpHas
25 | " . - 1 4 VK-4
lifestyles";Rendering an article. pabora




Paznen 3. Unit 3 " Earth calling "

Buj 3ansitus /

Cemecrtp /

KosmmuecTBo

Ne HauMmeHoBaHHe TeMbl, KPaTKoe COAep:KaHue paGoT / dopma MA Kype 4acoB Komnerenuuu
Tema 3.1 Unit 3 S/b Unit 3a, " The Earth in our hands". Lead-in pp. 30 IMpaxruueckue
3.1 . . L 1 2 VYK-4
ex-s ; Reading ex.2;Speaking ex.3; Listening ex.4 3aHATHSA
39 Tema 3.2 Vocabulary practice "Environmental Issues" p. 32 ex.1; CamocrosiTenbHast 1 4 VK-4
" [ Listening p.32 ex.2; Speaking pp.32-33 ex-s 4-8. pabora
Tema 3.3 Grammar in use 'Present Perfect/Present Perfect Continuous " CamocTosiTenpHas
33 . N . 1 4 VK-4
Reading,Listening,Speaking p.34 ex-s 1-6 pabora
34 Tema 3.4 Listening and Speaking Skills "Protecting animals" p.36 ex.1;| CamocrosTenbHas 1 6 VK-4
*" | Describing pictures p.36 ex-s 2-3.;Translation;Rendering. pabora
35 Tema 3.5 Vocabulary practice "Environmental issues" pp. 20-21 ex-s 1-7; CamocTosiTenpHas | 4 VK-4
"~ |Reading p.24 ex-s 1-4 ; Listening and Speaking p. 25 ex.-s 1-3 pabora
Pasneua 4. Unit 4 "Travellers' Tales'
Ne HanmenoBaHue TeMbl, KpaTKoe cojepaKaHue Bn sansrus / Cemecrp /| Koawiectso Komnerenuun
h P KP aep pa6otsl / popma ITA Kypc 4acoB u
Tema 4.1 Unit 4 S/b Section 4a Lead-in Speaking,Listening pp.40-41 ex-s [pakTuyeckue
4.1 1 2 YK-4
1-5 3aHATHSA
4.2 | Tema 4.2 S/b Writing an advertisement p.40 ex. 5b Camoctosenbias 1 4 YK-4
pabora
4.3 | Tema 4.3 Vocabulary practice pp.42-43 ex-s 1-8 Camocrostenbiias 1 4 YK-4
pabora
4.4 |Temad.4 W/b p.28 ex-s 1-3 Camoctostenbias 1 2 VK-4
pabora
45 Tema 4.5 S/b Grammar in use " Past Simple /Past Continuous"; CamocrosiTenbHast 1 4 VK-4
"~ | Definite/Indefinite articles pp.44-45 ex-s 1-10 pabora
4.6 |Tema 4.6 S/b Listening and Speaking skills pp 46-47 ex-s 1- 9 CaM";Z%’(‘)TTz“"Ha" 1 4 VK-4
4.7 |Tema 4.7 S/b Writing a story (1st person narrative) p.48 ex-s 1-6 CaMO;i%’(I)TTZHBHaﬂ 1 4 YK-4
4.8 |Tema 4.8 W/b Reading p.32 ex-s 1-4 Camocrosrenpias 1 2 VK-4
pabora
Tema 4.9 S/b pp.50-51 ex-s 1-8; Oral topic" Travelling"; Translation; CamocrosiTenbHast
4.9 - : 1 4 YK-4
Rendering an article. pabora
4.10 |Tema 4.10 W/b Writing a story p.34-35 ex-s 1-5 Camoctostenbias 1 2 VK-4
pabora
4.11 |TloaroroBka K MpOMEXyYTOUHOI arTecTaluu 3auer 1 4 YK-4
Pasznen 5. Unit S ""On Offer"
Ne HaunmenoBaHue TeMbl, KPaTKoe coJepKaHue Brn sansrus / Cemecrp /| Kommaectso Kommnerenuun
i o KPp Aep pa6otsl / popma ITA Kypc 4acoB u
Tema 5.1 Unit 5"Moments in Life";Unit 5 "On offer" CaMocTosTeIbHAs
5.1 |Lead-in pp. 54-55 ; reading; Listening; Speaking ex-s 1-7 2 6 YK-4
pabora
Tema 5.2 Vocabulary practice : Shops and products; Reading; Asking for| CamocrositenbHast
5.2 . L 2 6 YK-4
prices; Listening;pp.56-57 ex-s 1-8 pabora
53 Tema 5.3 Grammar in use "Modals (present /past forms); Making| CamocrositenbHas 2 6 VK-4
™ | requests; Too/ enough; Pharasal verb "Look" pp.58-59 ex-s 1-13 pabora
54 Tema 5.4 Listening and speaking skills : Losing patience/Calming down; IIpaxTHyeckne 2 ] VK-4
" | Describing objects;Offering and accepting gifts pp.60-61 ex-s1-10 3aHSTHS
5.5 |Tema 5.5 W/b Reading p.40 ex-s 1-3; Listening and Speaking p.41 ex-s 1-4 CaMO;Z%’;TTZHBHM 2 8 YK-4
5.6 |Tema 5.6 Writing a report assessing a good and bad points p.62 ex.-s 1-3 CaMO;Z%’;ZzHLHM 2 8 YK-4
Tema 5.7 W/b Writing a report assessing a good and bad points p.62 ex.-s
57 113 Camocz(é;(l)TTzanaﬂ 2 3 VK-4
Oral topic" On Offer"; Translation; Rendering an article. P
Paznea 6. Unit 6 "Happy Days"
Ne HaunmenoBaHue TeMbl, KPaTKoe coJep:kaHue Brn sansrus / Cemecrp /| Kommaectso Komnerenuun
a ) KP aep paGorsl / popma ITA Kypce 4acoB u




Tema 6.1 Unit 6 "Happy Days" Lead -in Listening; Reading ;Speaking;

6.1 | Writing CaMOCZ‘é’:}TTZ”"Ha" 2 8 VK-4
pp-64-65 ex-s 1-6 P
Tema 6.2 W/b Vocabulary practice "Celebrations" :Greetings/ Wishes" CamocTosiTenpHas
6.2 2 8 VK-4
pp.44-45 ex-s 1-5 pabora
6.3 [Tema 6.3 Grammar in use (Future forms) pp.68-69 ex-s 1-8 CaMO;i%’(I)TTZHBHaﬂ 2 8 YK-4
Tema 6.3 Listening and Speaking: making arrangements, giving offers, CamocTosiTenbHas
64 |. .. 2 4 VYK-4
inviting p.70-71 ex-s 1-10; pabora
6.5 |Tema 6.4 Reading p.48 ex-s 1-4; Listening skills p.49 ex-s 1-3 CaMO;;%:_anHaﬂ 2 4 YK-4
Tema 6.5 Writing a postcard p.72 ex-s 1-5; Culture Clip: Reading and IMpaxruueckue
6.6 | . 2 4 YK-4
listening p.73 ex-s 1-5 3aHATUSA
Tema 6.6 W/b p.50-51 ex-s 1-5 Writing ( an article describing a festival
CamocrosiTenbHast
6.7 |you attend) ; aGora 2 7 YK-4
Oral topic "Happy Days"; Translation; Rendering an article. P
Pa3nen 7. Unit 7 "Eating Out"
Ne HauMmeHoBaHHe TeMbl, KPaTKoe COAep:KaHue Brn sansus / Cemecrp /| Konmuectso Komnerenuuu
: o kP aep pabotsl / popma ITA Kypc 4acoB !
Tema 7.1 Unit 7 "Eating out" Lead-in ;Listening:Writing;Speaking pp.78| CamocrosrenbHas
7.1 2 2 VYK-4
-79 ex-s 1-5 pabora
Tema 7.2 Vocabulary practice :Cooking methods; in the supermarket; food| CamocrostenbHas
7.2 2 4 YK-4
tastes pp. 52-53 ex-s 1-7 pabora
Tema 7.3 Grammar in use (Past Perfect/ Past Continuous) pp.54-55 ex-s| CamocrosTenbHas
7.3 2 2 VK-4
1-9 pabora
Tema 7.4 W/b Grammar in use p. 82 Countable and uncountable nouns pp.| CamocrosTenbHas
7.4 2 6 VK-4
82-ex-s 1-9 pabora
Tema 7.5 |Listening and Speaking skills:Eating out; Table| CamocrosTenbhast
7.5 o . 2 2 VK-4
manners;Describing pictures p.84-85 ex-s 1-9 pabora
7.6 [Tema 7.6 W/b Writing ( a thank you e-mail) pp.58-59 ex-s 1-6 CaMO;E%’:)TTZHBHaﬂ 2 2 YK-4
7.7 | Tema 7.7 Writing a Story pp.86 ex-s 1-5; Rendering an article CaMO;Z%;(‘;ZHbHaﬂ 2 2 VK-4
7.8 | Tema 7.8 Literature Corner: translation; Oral topic: Eating out" CaMO;;%ZTTZHBHaﬂ 2 2 YK-4
Paznen 8. Unit 8 "Fit for life"
Ne HaunmenoBaHue TeMbl, KpaTKoe coJepKaHue Brn sansrus / Cemecrp /| Kommaectso Komnerenuun
i o KP Aep pa6ots1 / popma ITA Kypc 4acoB u
8.1 Tema 8.1. Unit 8 "Fit for Life Speakig, Reading, Writing CamocrosiTenbHast 2 4 VK-4
’ p-88-83 ex-s 1-5:Vocabulary Practice pp90-91 ex-s 1-6 pabora
8.2 |Tema 8.2 W/b Vocabulary Practice pp.60-61 ex-s 1-7 CaMO;Z%’(I;zHLHa’I 2 2 YK-4
8.3 |Tema 8.3 S/b 2a Grammar in Use "Passive Voice" pp-92-93 ex-s 1-11. CaMo;Z%ZTTZHLHaﬂ 2 4 YK-4
8.4 |Tema 8.4 Listening and Speaking skills pp. 64-65 ex-s 1-5 CaMO;i%’(I)TTZHBHaﬂ 2 2 YK-4
8.5 |Tema 8.5 Reading p.64 ex-s 1-5; Translation; Rendering CaMO;z%;(‘)TTZHbHaﬂ 2 4 VYK-4
Tema 8.6 Writing a letter of application" p.24 ex-s 1-4; Translation; CamocrosiTenbHast
8.6 . 2 4 YK-4
Rendering pabora
8.7 |IloaroroBka K MPOMEXyTOYHOI aTTeCTALMH DK3aMeH 2 9 YK-4

4. POHJ] OIIEHOYHbBIX CPEACTB

CrpykTypa W comepkaHue (OHAA OLCHOYHBIX CPEICTB IS TPOBEOCHUS TEKYNIErOo KOHTPOJS M IIPOMEXYTOYHOH aTTecTalnu
npenctasieHs! B [Ipmnoxennn 1 x pabodeit mporpaMMe TUCITUTIIHHEL

5. YYHEBHO-METOAUYECKOE 1 TH®OPMAIIMOHHOE OBECIIEYEHUE JUCHUIIJIMHBI

5.1. YueOHble, HayYHbIe H METOAMYECKHE U3TAHUS

ABTODBI,
COCTaBUTEIH

3arnaBue

W3narenscTBO, roxg

Bubnuoreka /
Komnaectro




ABTODBI,

bubGmmorexka /

3arnaBue WznarenscTBO, TOA
COCTaBUTENH KonuuectBo
1 AraGexsu U. T1. Auruiickuii s3pIK 1711 GakanaBpos: yued. nocodbue | Poctos u//l: ®enuke, 2015 bubnuorexa PIOY
JUIS CTYZIGHTOB By30B (PUHX) / 41 axk3.
2 Yepemuna B. b., AHnrnmiickuii s3bIK npodeccuonansuoro odomenust: | Pocros w/Jl: M3n-8o PIDY bubnunoreka PI'DY
Ietrposa 10. A., yue0. nocobue (PUHX), 2015 (PUHX) / 57 3xs.
T'opnuenxo /1. 4.
3 O' Hun P, lykBopt HHTeHcHBHOE 00y4eHHe aHITIMHCKOMY SI3BIKY. Oxcgopn: Oxford bubnunoreka PI'DY

M., I'aiig K.

[lepBeiii ceprudukar

Universiti Press, 2009

(PUHX) / 144 k3.

4 3ustauHosa 1O, H.

Practical modern english lexicology: npakTudeckast

Kazann: Kazanckuii

OBC «YHuBepcureTckas

JIEKCHKOJIOTHSI COBPEMEHHOTO QaHIJIMHCKOTO SI3bIKa: | HAIIMOHAIHHBIH OubmroTeka OHIAH»
y4ebHoe mocodue HCCTIEI0BATEbCKHIA
TEXHOJIOTHYECKHUH
yHusepcuteT (KHUTY),
2008
5 EnglishMag: xypran OBC «YHuBepcureTckas
O6ubnmoTeka OHIANH»
6 Changing Societies & Personalities ,2017 3BC «IPR SMART»

5.2. IlpodeccuonanbHbie 6a3bl JAHHBIX U HH(POPMAIMOHHBIE CIPABOYHbIE CUCTEMbI

PROMT — nepeBoaurKH U CIOBapH — WWw.promt.ru
IMTepeBomunk oHnaiH u cnoBaps oT PROMT — www.translate.ru
Iopran oTkpeITEIX AaHHBIX PO https://data.gov.ru/

5.3. IlepeyeHb NpOrpaMMHOro odecredyeHust

Onepanuonnas cucrema PEJI OC
Libre Office

5.4. YueOHO-MeTOANYECKHE MATEPHAJIbI A1 00y4AIOLIMXCS ¢ OTPAHMYEHHBIMHU BO3MOKHOCTSIMH 310POBbSI

[Tpn HEOOXOMMMOCTH I10 3asBICHUIO 0OY4YarOMIErocsi ¢ OrpaHMYEHHBIMH BO3MOXKHOCTSMH 3J0POBbsI y1€OHO-METOANUECKHE MaTepHaIb]
MPEIOCTABIAIOTCA B (hOpMax, aJaiTHPOBAHHBIX K OTPAHHUYCHHSAM 3IO0POBBS M BOCHPHUATHS MH(popMarwd. [ JHI] ¢ HApyIIEHHSIMH
3peHust: B hopMme ayanodaiina; B meuyaTHO GopMe yBEIWUeHHBIM MpUTOM. I IuI] ¢ HapymIeHUAMH ciIyXa: B ()OpMe IEKTPOHHOTO
JOKYMEHTa; B IeyaTHol ¢opme. it IHIl ¢ HAapyIICHUSIMH OIIOPHO-/ABUraTeIbHOIO ammapara: B (opMe 3JIeKTPOHHOTO JIOKYMEHTa; B
neyaTHou opme.

6. MATEPUAJIBHO-TEXHUYECKOE OBECHIEYEHUE JUCIHUITIMHBI

INomerwenust Juisi BceX BUJIOB paloT, NPEAyCMOTPEHHBIX yYeOHBIM IUIAHOM, YKOMIUICKTOBaHBI HEOOXOAMMOW CIELMAIU3UPOBAHHON
y4eOHOI MeOEIbI0 M TEXHUIECKHMU CPEICTBAMH O0Y4EHHUS:

- CTOIIBI, CTYJIBS;

- IePCOHATIBHBIA KOMIIBIOTEP / HOYTOYK (IIEPEeHOCHOH);

- IPOEKTOP;

- 9KpaH / HUHTEPAaKTHBHAS JOCKA.

7. METOINYECKHUE YKAZAHUA JJIA OBYYAIOIIUXCA 110 OCBOEHUIO TN CITUITJINHBI

MCTO}]I/I‘IGCKI/IC YKa3aHus 110 OCBOCHHWIO JUCHUIIIIMHBI ITPEACTABJICHBI B HpI/IJ'lO)KeHI/II/I 2k pa60qe171 nporpamMme JUCHUIIIIUHBI.




®OH/J ONEHOYHbIX CPEIACTB

Hpuioxenue 1

1 OnucaHue NoKa3aTeJsiell U1 KpUTepueB OLleHUBAaHUSI KOMIIETEeHI M1 Ha
pPa3/IMYHbIX 3Tanax uX popMUPOBaAHHUS, ONIMCAHHE IIIKAJI OLleHUBAHUS

1.1 Ilokazarenu U KpUTEPUH OLIEHUBAHMSI KOMIIETEHIUN:

3VH,
COCTaBJIAIOLINE
KOMIIETCHIIUIO

ITokazarenu
OLICHUBAHUA

Kputepuu onieHuBanus

CpeﬂCTBa OLICHUBaHUA

roCyJapCTBEHHOM s3bIKe PO

YK-4: CiocobeH oCylIeCTBIATh ASTOBYI0O KOMMYHHUKAITUIO B YCTHOM M MUChbMEHHOM (hopMax Ha
ccuiickoit deaepanuu 1 THOCTPaHHOM(BIX) s3bIKe(ax)

3HaThb
COBPEMEHHBIC
KOMMYHUKATHUBHBI
€ TEXHOJIOTHHU Ha
rocyJapCTBEHHOM
Y UHOCTPAHHOM
SI3BIKAX;
3aKOHOMEPHOCTHU
JIeJIOBOM YCTHOM U
MMACHEMEHHOMN
KOMMYHUKAaII1

N3yuenue
PEKOMEHI0BaHHO
W IUTEpaTypsl,
CaMOCTOATEIIbHBIN
MIOUCK U
obpaboTka
nHpopmauu

[TosHOTA ¥ TPAaBUIILHOCTH MIEPEBO/IA
(opdorpaduueckas,
rpaMMaTHYecKas, CHHTAaKCHUecKas),
COOTBETCTBUEC CTUIIUCTUKHN
HIEPEBOHOTO TEKCTA €r0
COZICPKaHHMIO, TIEPeBOT 0HOPMIICH B
COOTBETCTBUH C TPAMMaTHYCCKUMHU
N CUHTaKCUYCCKHUMHU IIpaBUJIaMU
PYCCKOro / aHTJIMHACKOTO SI3bIKA

1 cemectp: Bompocsr k
3agery (1-20),
KOHTPOJIbHBIC 33JaHUS
(pazgen 1-4), KOMIUIEKT
3aJaHUHN 10
po(heCcCUOHATLHBIM
tekctam (1-4), Tect 1 (1-
20)

2 cemectp: Bompocs! k
sk3ameny (1-10),
KOHTPOJIbHBIC 33JaHUS
(pazgen 5-8), KOMIUIEKT
3aJaHuH 110
npo¢ecCuoHAIBHBIM
TekctaM (5-8), tect 2 (1-
20)

YMeTb NPUMEHSTH
Ha MPAKTHUKE
KOMMYHHUKaTUBHBI
€ TEXHOJIOTUH,
METO/IbI U
CIIOCOOBI
JIEJI0BOTO
o01eHus

Urenue u yCTHBIN
IIEPEBOJ TEKCTA C
aHTIIUICKOTO
S3bIKa Ha PYCCKUI
SI3BIK

Hcxonanas uaopmaiiys nepeiaHa
MIOJIHOCTBIO U BEPHO,
IIPOJIEMOHCTPUPOBAHO YMEHUE
OerJyio ycTHO nepeaBarh MOJHOE
coJiep’KaHue MHOSA3BIYHOTO TEKCTA C
YYETOM €r0 CTUIMCTHYECKUX
ocobeHHoCTeN

1 cemectp: Bompocs! k
3agery (1-20),
KOHTPOJIbHBIC 3a/IaHUS
(paznmen 1-4), KoMILIeKT
3a/IaHMM 110
npohecCuoHaTbHBIM
tekctam (1-4), tect 1 (1-
20)

2 cemectp: Bompocs! k
sk3ameny (1-10),
KOHTPOJIbHBIE 3a/TaHUS
(paznmen 5-8), KOMILIEKT
3aJJaHuH 10
npodeccrnoHaTbHBIM
TekctaM (5-8), tect 2 (1-
20)




Bnanetrs N3yuenue VYBepeHHO M caMocToATeNbHO | 1 ceMecTp: Bompocs! k

HABBIKAMU PEKOMEHJIOBAaHHO | IPUHMMAET  PELICHHUs no | 3auety (1-20),

MEXIJIMYHOCTHOTO | ¥ TuTeparypsl, NOAJEPKAHUIO KOMMYHHKAIIMH | KOHTPOJIbHBIE 3aJaHUS

JIEeJI0BOTO CaMOCTOSITENIbHBIN | Ja’ke B HECTAHAAPTHBIX CUTyalusX. | (pasaen 1-4), KOMIUIEKT

oO1IeHus HA | TOMCK U JleMoHCTpHUpyeT yMEHHME BECTH | 3aJaHHil o

rocy1apcTBeHHOM | 0OpaboTka npodeccuoHanbHOe OOIIEHNE HA | MPOPECCHOHATBHBIM

U HMHOCTPaHHOM | mHboOpMaruu MHOCTPAaHHOM $I3bIKE, TOUHO U €MKO | TekcTaMm (1-4), Tect 1 (1-

sI3BIKAX, c OTBEYAaTh Ha nocrasiienubie | 20)

PUMEHEHUEM BOIPOCHI, pa3BepHYTO u | 2 cemectp: Bompocs! k

npodeccuoHaIbH apryMEHTHPOBaHO BBIpaXarTh CBoe | 9k3ameny (1-10),

BIX SI3BIKOBBIX MHEHUE KOHTPOJIbHBIE 3aJJaHUS

dopm u cpencts (paznen 5-8), KOMILIEKT
3aJaHUN 10
npodeccrnoHaTbHBIM
TekcTam (5-8), Tect 2 (1-
20)

1.1 IIxanbl OLleHUBaHUI
Texymuii KOHTPOJIb YCIIEBAEMOCTH W TPOMEKYTOYHAsI aTTECTALMS OCYIIECTBIACTCS B

paMKax HaKOIMHUTEJIbHON OAJIIIbHO-PEUTHHTOBOM cucTeMbl B 100-0a/ibHOM 1IKase:

JI1s sK3aMeHa:

84-100 GaysioB (OIIEHKA «OTIMYHOY)

67-83 6aToB (OLIEHKA «XOPOIIO0»)

50-66 6amIoB (OIIEHKA «YIOBIETBOPUTEIHLHO)
0-49 6anoB (OLIEHKA «HEYTOBIETBOPUTEIHHO))

ns 3auera:

2
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0.
1.
12.
13.

50-100 6a10B (3a4TEHO)
0-49 GanoB (He 3a4TEHO)

TunoBbie KOHTPOJIbHBIC 32JaHUS WJIH MHbIC MaTepHAJIbl, HEO0X0AMMbIE IS OLECHKH
3HAHM, YMEHHMI, HABBIKOB U (MJIM) ONBITA JEATEJbHOCTH, XaPAKTEPU3YIOLIMX ITAIbI
¢GopMupoBaHusi KOMIIeTeHIM B Mpollecce 0CBOCHUS 00pa30BaTeILHOI MPOrpaMMbl

Bonpocsl k 3auery
1 cemecTp

bpuranckas npecca.

Hcropus pycckoro s3bIka.

Ob6nacTu )KypHaJIUCTHKH.

Kypnanucrckas sTUKa.

W3BecTHBIE )KYPHATUCTBHI.

TeneBunenue BenukoOputanum.

Panuo BenukoOpuranum.

bnoru: HoBast popmMa KOMMYHUKALIMU WJIA HOBBIA THI JKYPHATUCTUKU?
Benymiye kananbl COBpeMEHHOTO OPUTAHCKOTO TEJIEBUICHUS.

Bo3HuKHOBEHHME NEPUOANIECKON TIeYaTh B MUpe. [IpudurHBI OSBIICHNS IT€YaTH.
KypHanuctuka cOBpeMEHHONH AHITINY.

JKaHpbI COBpEMEHHOM KYPHATUCTUKH.

HHTEepBbIO B COBPEMEHHOM )KYPHAIUCTUKE: ITOHATHE, IIOATOTOBKA, [IPOBEJCHUE.




14. Kpynseiimme MeXIyHapoJIHble MeAMA-XOJAUHIU. VX XapakTepucTHKa W BIMSHUE Ha
pa3BUTHE MUPOBOI1 JKYpPHATUCTUKH.

15. OcHoBHas xapakrepuctuka u ocooernoctd CMU BenukoOpurannu

16. Dxonomuka bputanumu.

17. Otnomenus mexay Opuranckumu CMU u GpUTaHCKUM 0OIIIECTBOM.

18. Pexmama u CMU.

19. ®ynKIUM KypHATUCTUKA

20. Knaccudukanusi COBpeMEHHBIX OpUTAHCKHX KYpPHAJIOB.

Kpurepun oueHuBanms:

- 50-100 GamnoB (3a4TEHO) BBICTABISACTCS, €CIU NPH OTBETE OBUIM COOJIOICHBI BCE
dboHeTHyECKHE TpaBUJIAa AHTIUHCKOTO $3bIKa, MPOM3HOIIEHHWE U MHTOHAIUS CJIOB IEpe/laHbl
BEPHO; MIEPEBO/I BHIIIOJIHEH BEPHO, MPOIEMOHCTPHUPOBAHO 3HAHUE JIEKCUKH M TPAMMATHKHU TEKCTOB
[0 TeMaTHUKe; CTYAEHT MPOJEMOHCTPUPOBAI CIOCOOHOCTh MOHHMMATh Ha CIyX BOIPOCHI Ha
AHTIJIUICKOM SI3BIKE U JaBaThb HAa HUX I'PAMOTHBIC Y6CI[I/ITCJIBHBIC OTBCTHI,

- 0-49 OGamtoB (He 3aYTEHO) BBICTABISIETCS, €CIAM CTYACHT IMPOJCMOHCTPUPOBAI
HETIOHMMAaHWE TEKCTa, HE CMOT TepeaTh ero CoJepKaHue MO0 mepenal HeBEPHO; MPU YTSHUU
TeKcTa OBUIM  JIOMYIICHBbl 3HA4YUTENbHbIE (OHETHYecKHe OMmMOKHU;, TpH  TMEepeBOje
MPOJCMOHCTPUPOBAHO  HE3HAHWE  OOJBIIOTO  KOJMYECTBA  JICKCHYECKHX  CIUHUI] U
rpaMMaTHYEeCKUX SBIICHUHN; MPOJAEMOHCTPUPOBAHA HECIIOCOOHOCTh TTOHUMATh Ha CIyX BOMPOCHI
Ha aHIJINHACKOM SI3BIKE U JaBaTb HAa HUX BECPHBIC OTBCTHI.

Bonpoch k 3k3aMeHy
2 cemecTp

1. Environmental protection

2. Travelling abroad (passport and customs control)

3. Applying for a job

4. Computers and their role in modern world (pluses and minuses)
5. Our world in 50 years (modern techniques and innovations)

6. What makes a good journalist

7. Work of the foreign correspondent

8. Success in interviewing

9. The world-famous newspapers

10. Training for journalism in Britain

Kpurepun onenuBanus:

- 84-100 6an10B (OIIEHKA «OTIMYHOY) BBICTABIISIETCS CTY/ICHTY, €CIIH OH B LIEJIOM CIIPABUIICS
C TIOCTAaBJICHHBIMU PEYEBBIMHU 3a/auaMH. Ero BbICKa3bIBaHUS ObUIM CBS3aHHBIMH M JIOTHUECKH
HIOCJIeIOBATEIbHBIMU. J[Mama30H MCMOJB3YEMBIX SI3BIKOBBIX CPEICTB OBUI JIOCTATOYHO IIMPOK.
SI3BIKOBBIE CpPENCTBAa OBLIM NPAaBHIBHO YMOTPEOJIECHBI, MPAKTHUYECKH OTCYTCTBOBAIM OIIUOKH,
HapyIIAKIINe KOMMYHUKAIMIO, WM OHM ObLIM HE3HAYUTEIbHBIMHU. [10Ka3ai JIETKOCTh peyH |
JOCTaTOYHO NPaBUIILHOE pon3HoIIeHHe. Ero peds Obljia SMOIIMOHAIEHO OKpallieHa, B Hell HMeIH
MECTO HE TOJBKO Tepefada OTACIbHBIX (DAKTOB, HO M 3JEMEHThl UX OICHKH, BBIPAKCHHS
COOCTBEHHOT'O MHEHHS.

- 67-83 Gana (OIeHKa «XOPOIII0») BBICTABIISETCS CTYJCHTY, €CIIM OH B IIEJIOM CIIPABHUIICS C
NIOCTABJICHHBIMHU PEYEBBIMH 337a4aMH; BbICkasbIBaHUE OBLIO CBS3aHHBIM M TIOCIIEIOBATEILHBIM.
Hcnonp3o0Ban 10BOJLHO OOJBLION 00BEM S3BIKOBBIX CPEACTB, KOTOpPblE ObUIM YNOTPEOIECHbI
npaBuiIbHO. OJJHAKO cJeTal OTIeIbHbIE OIMOKH HapyIIaloliue KOMMYHHUKanuio. Ero peus Obuia
HEIOCTATOYHO  OKpAIlleHa, 3JCMEHThl OIEHKH HMMEIM MECTO, HO B OOJbIICH CTeNeHH
BBICKA3bIBaHHUE COACPKAIO HH(POPMAIHIO U OTPAKAI0 KOHKPETHBIE (haKThI;



- 50-66 Gamna (OIEHKa «yJOBIETBOPUTEIBHO») CTABUTCS CTYACHTY, €CIIM OH YacTHUYHO
CIIPABHWJICS C KOMMYHHUKAaTUBHOM 3aJadeil, HO IPaMMaTH4YECKHE CTPYKTYpPBhl HE COOTBETCTBOBAIIN
KOMMYHHUKATHUBHOH 3ajade. Vcmoip3oBal MUHUMAaJIbHBIA OOBEM SI3BIKOBBIX cpencTB. Jleman
yacTble Iay3bl Ha IOMCK HYKHBIX CJIOB WIM Ha IOCTpoeHHe IpemnoxeHud. He mokasan
aBTOMAaTU3M OTBETOB.

- 0-49 GamnoB (OLIEHKA «HEYAOBJIETBOPUTEIIBHO») BBICTABIIAETCS CTYIEHTY, €CIIM OH HE
CHpaBWJICS C KOMMYHHKATUBHOM 3a7aueil. He coOutoan HOpMbI IPOU3HOIICHNUS, TPAMMAaTHKH, HE
3HaN o01eynoTpeOuTanbHON JeKkcuKky. He nmokaszan ymeHust oTBe4aTh Ha BONPOCHI 110 CYLIECTBY
3a KOPOTKHM MPOMEKYTOK BPEMEHHU.

KonTposabHble 3a1annst
1 cemecTp

Paznen 1.

3a,I[aHI/I€ 1. 3amoHKUTE Ta6J'II/II_Iy BO BCCX BPCMCHAX M ACIICKTaX C IJ1arojioM to cook — rorosurs B 1-
OM JIMIIC €CAUHCTBCHHOT'O YHMCJIA. I[aﬁTe NEepeBO IO KAXKIAbIM AHTTIMMCKUM TJ1aroJIOM.

Acriekr Simple Continuous Perfect Perfect
Bpewmst Continuous
Hacrosee | cook

S rotoBIIO
IIpomenmmee
bynymee

3aganne 2. M3 JaHHBIX aHIVIMHACKUX TpaMMaTHYeCKUX (OpM BBIOEPUTE Ty, KOTOPYIO BBHI
ynoTpeouiu Obl IPU MEPEBOJIE CIAETYIOUINX PYCCKUX MPEIOKEHUH]:
1) S y4y anrnuiickue cioBa 0OObIYHO HAa HOYb
a) learn b) am learning c) have learned
2) 51 y4y aHIVIMHACKHM A3BIK YK€ HECKOJIBKO JIeT, ¢ 1990 r.
a) am studying b) have been studying c)study d) had studied
3) B Hacrositiee Bpemst s MUILY STOT TECT, HE OTBJICKANWTE MEHS.
a) write  b) am writing c) have been written
4) 51 HuKorAa HE MUCAaJI TAKUX TECTOB.
a) wrote b) have written ¢) was writing
5) S okonuma mkoay B 1992 1.
a) had left b) left  c) have left
6) S mpoumMTan aHTIUIICKUI paccka3 BUepa rnepej TeM, Kak MaMa BEpHYJIach ¢ paboThI.
a)hadread b) read c) was reading
7) B nmponutom roy B 3TO BpeMS 5 FOTOBMJICS K 9K3aMEHY 0 aHTJTUHCKOMY SI3BIKY.
a) prepared  b) was preparing ) had prepared
8) BecHoii 51 6yay cnaBaTh SK3aMEHBI 110 YETHIPEM MPEAMETaM.
a) shall take b) shall be taking c¢) shall have taken
9) MbI cnaauM Bce SK3aMEHbl B YHUBEPCUTET K KOHILY aBIycTa.
a) shall pass b) shall have passed c) shall be passed

3aﬂaHI/IC 3. HpO‘-ITI/ITC TCKCT U NIEPCBCAUTEC TOJBKO IMOAYCPKHYTHIC I'JIar OJIbI

WILDLIFE



There are still thousands of different species of animals alive on earth. In the past there
were more. 360 species have disappeared since the year 1600. Now almost one thousand
more are in danger of disappearing. Where have all the tigers gone? Fifty years ago there
were 50,000 tigers. Now there are less than 3000. If people didn't hunt big cats for their
furs, there would be many more of them. What has happened to the whales? Very few of
the three largest species of whales are left.

There are about 200,000 plant species in the world. 200,000 of them — one in ten- are
in danger of disappearing. What will happen to man himself, if this goes on? Will he join
the dodo - a bird that died out long ago? Many nations have noticed this danger. In some
countries there are large national parks to save some species. Many big zoos in the world are
trying to protect 'some rare animals that are in danger of isappearing. Some organizations are
working for this end, too. As a scientist has said " You can’t just save one eagle, you must save
the forest".

Pasznea 2.

3ananue 1. [lepen Bamu BuI0-BpeMeHHas Tabuia. Hamumure, rjae B 3-eM Jnile e AMHCTBEHHOTO
yucaa ¢ riarojom to build dopmsr B cTpamarensHom 3asore. JlaiTe pyccKuii mepeBoj Mo
KaKJ[bIM aHTJIMHCKUM TJIAroJIOM.

AcHexT Simple Continuous Perfect
Bpewms
Hacrosimee Is built
IIpowmenmee
bynymee

3aganve 2. M3 JaHHBIX aHIVIMHACKUX TIpaMMaTH4eckux (opM BbIOEpUTE Ty, KOTOPYIO BBHI
ynoTpeOusn Obl IpU MEPEBOJIE CIENYIOMNX MPEIIOKEHUMN:
1) MHOTro 10MOB OBLIIO MOCTPOEHO B MPOILIOM TOTY.

a) were built b) had built
2) Koraa st mpuexai B 3TOT FOpo/i, 3TOT A0M CTPOHJICS.

a) was built  b) had been built ~ c) was building d) was being built
3) MHoro 10MoB cTpouTcst B MOCKBE €KEro/THO.

a) are built ~ b) have been built  ¢) were being built.

4) 3ToT 10M OBLI YK€ IOCTPOEH, KOTJa g mpuexai

a) was built  b) had been built c) was being built

3amanne 3. Kakoe mpemyiokeHre Bbl ObI BHIOpAH, €CJIM ObI XOTENIU CKa3aTh, 9YTO MOCKBa caMblil
Oomb1oi ropoa B Poccun?

1) Moscow is a large city of Russia.

2) Moscow is the largest city of Russia.

3) Moscow is one of the largest cities of Russia

3ananue 4. [lepeBeauTe TOIBKO MOAYEPKHYTHIE CTEIIEHN CPAaBHEHUS ITPUIIAraTeNIbHbIX U HAPEUNI:
1) 800-year-old Moscow is one of the youngest giant cities in the world.
2) Two heads are better than one.

Paspen 3.



3aganue 1. 3anmonHuTe TabnMIy npwiiaratenbHbIMH Dig, heavy, interesting B Tpex cTemeHsx
cpaBHeHHMs1. Hamummre pycckuil mepeBo o1 KaXIbIM MPUIIaraTeIbHbIM.

CreneHb OOHOCIIOXKHOE JBycnoxHoe MHOrocoXHO0¢e

[onoxutenbHast Big Heavy Interesting
OOJIBIITON TSOKEJIBIN WHTEPECHBIN

CpaBHuTEIIbHAS

[IpeBocxonHas

3aganue 2. Kakoil mepeBoji JaHHOTO aHTJIMMCKOTO MPEI0KEHUS TPpaBUJICH?
This book is less interesting than that one

1) Dta kHura 60JIE€ HHTEPECHAS, YEM Ta.

2) Dta KHHra Takas )Ke HHTepPECHas, KaK Ta.

3) Dra KHHMra camasi HHTEpeCHasl.

4) DTa KHUTa MEHEE UHTEPECHAsI, YeM Ta.

3ananue 3. B kakom u3 4-x npeasiokeHuil npeaMeT 00J1ajaeT HauBbICIIUM KauyecTBOM?
1) This house is .higher than my house.

2) This house is as high as my house.

3) This, house is very high.

4) This house is the highest in our town.

Pazgea 4.

3az[aHHe 1. 3amomnure Ta6JII/II_Iy MOJAJBHBIMHU TIJIarojlaMM M HMX 3KBHUBAJICHTaAMH B HACTOMAIICM,
npomeameM M 6YIIYHIGM BpPCMCHHU. MOI[aJIbHBIC rj1arojibl 1 MX OSKBUBAJCHTHI, BbIPpAXKAIOIIUC
6o3mooicHocmsb can, may, to be able(to), to be allowed(to)

Bpewms Hacrosimee | IIpomeniee bynymee
I'maron
Bo3MoxHOCTB
(peanpHas, pU3NYECKas UM YMCTBEHHAs)
MoxHo
Moxer
1) can
2) to be able (to)
Paspeienue
Mory, MHE pa3peneHo
3) may
4) to be allowed (to)

3aganue 2. V3 AaHHBIX MOJAIbHBIX IJ1arojioB BhIOEPUTE TOT, KOTOPBIM BBl yHoTpeOWsIn Obl MpU
NEPEBOJIE CAEAYIOIUX MIPEITOKEHUN:

a)hadto b) must c) areto d) oughtto e) should

1) NUmxeHep nomkeH(HEOOXOIMMO) 3HATh CBOMCTBAa CTPOMTEIbHBIX MATEpUAlIOB, WHAUE MOXKET
MIPOU30MTH HECUACTHE.

2) U3-3a 6one3HM OH JOKCH ObLI IpepBaTh yueoy.

3) CryneHThI JODKHBI(MM MPEJICTOUT) CAaBaTh K3aMEHbI 110 SI3bIKY B HIOHE.

4) Bol nomxHbI (00s13aHbBI) 00eperaTh MOKOH CBOMX COCECH U HE BKIIFOUATh TPOMKOTOBOPUTEIN Ha
MIOJTHYIO MOIIIHOCTH TTO3JHO BEYEPOM.
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5) Te1 nomwkHa (Tede crenyer) mo3aboTUTBCS O CBOEM 3[I0POBBE U 00PATUTHCS K Bpady.

3amanue 3. CpocuTe CBOEro TOBapHIla, Kakylo paboTy OH JOJDKEH ObUI 3aKOHYHTH Ha MPOILION
Hezene.

1) What kind of work were you requested to finish last week?

2) What kind of work did you finish last week?

3) What kind of work could you finish last week?

4) What kind of work did you have to finish last week?

3a,I[aHI/Ie 4.06T>}ICHI/ITC, 4TO COrjiaCHO JOIrOBOPCHHOCTH, Bamra CeCTpa OO0JI’KHA ObLIa yexaTb B
JlonoH Ha nponuIoil Hexene.

1) My sister was told to go to London last week.

2) My sister was to go to London last week.

3) My sister was able to go to London last week.

4) My sister could go to London last week.

3ananue 5. Bbl He npuHecan cBoeMy ToBapully KHUrY. OObsicHUTE, uTO BBl HE cMorin HaliTu ee
BYepa.

1) 1 didn't have to find this book yesterday.

2) 1 wasn't allowed to find this book yesterday.

3) I had to find this book yesterday.

4) 1 could not find this book yesterday.

2 cemecTp

Pasznea 5.

3ananue 1. Give the words with the opposite meanings to:
majority

consent

to pay attention

to win

to allow

b

3amanue 2. Give the words with the similar meanings to:
to poll;

to resign;

to veto;

to violate;

to approve;

revenue;

impartial;

responsibility;

diverse.

©CoNo~wWNE

3aganue 3. Complete the following text with the words and phrases from the box, using them in the
appropriate form.

constitution; federal, law;
structure; government; to govern;
voter; to vote; to be elected (2);




national, responsibility; to be appointed
to name; violation; to be removed from office

The United States is a (a) union of 50 states, with District of Columbia as the seat of
the (b) government. The Constitution outlines (c) of the national government and
specifies its powers and activities. Other government activities are the (d) of the individual
states, which have their own (e) and (f) . Within each state there are counties, townships,
cities and villages, each of which has its own elective (g) .

All government in the United States is “of, by and for the people”. Members of Congress,
the President, state officials and those who (h) counties and cities (i) by popular vote.
The President (j) the heads of federal departments while judges are either (k) directly
by the people or (1) by elected officials (m) mark unsigned ballot in private booths, so
that no one else can find out for whom a citizen (n) Public officials may (o) for failing
to perform their duties properly, as well as for serious (p) of law.

3ananue 4. Complete the table

1 tun 2 THI 3 Tun
If the President appoints him,| If the President appointed him,| If the President had appointed
the Senate will approve the Senate would approve him yesterday, the Senate would

have approved

If I were a lawyer | would like
to be Supreme Court Justice

If a foreign diplomat had been
involved in this case the
Supreme Court would have
heard it

If there is only the Supreme
Court it will not be able to
view all cases

We wouldn’t have wasted so
much time yesterday if
everybody had come in time

IfI were you I wouldn’t break
the law

Pasnen 6.

3ananue 1. Finish the sentences:

If I could adopt a new law ...

If T had a lot of money ...

If I were the President ...

If I won a car in a lottery ...

If I could speak English fluently ...
If I were Supreme Court Justice...

ocoarwNE

3amanwue 2. Transform Direct Speech into Indirect Speech.
1. She says, “I’ 1l join you in a minute”.

2. He said to me, “I’ m absolutely sure”.

3. He said, “The trial has been cancelled”.




4. They said “The coroners will inquire into unnatural deaths”.
5. She asked me, “Does a solicitor deal with petty crimes”.

6. I asked him, “Does the FBI investigate kidnapping?”

7. We asked them, “How did it happen?”’

8. “What’s the matter?” the policeman asked.

9. She said to me, “I’ll vote next year”.

10. My colleague asked, “When did the elections take place?”

3ananue 3. Translate the following sentences from Russian into English.

K nepBoMy ceHTSIOpst BEIOOPBI yXKE COCTOSIIHCH.

Koraa s mosmy4un paboTy B Cyzie, OH yiKe ObUI BEpXOBHBIM CYJIbCH.

K ToMy BpeMeHU ero yxe BbIOpaIH B CEHAT.

OmHa cka3asa, 9TO y4acTBOBaa B BEIOOPAX B IPOILIOM TOTY.

OH Hanmcal, 4To TaKue CIIy4au pacCMaTPUBAIOTCS B allCJUISIIIMOHHOM CY/IE.
Moti 6part ckazai, 4To OyeT rojJocoBaTh 3a 3TOT0 KaHIUaaTa.

oakrwdE

Pazgen 7.

3amanune 1. Ynorpebure nHPuHUTHB ¢ yacTuled to uau Oe3 Hee. [lepeBeauTe mpeaioKeHUs Ha
PYCCKUH SA3BIK.

1. Why don't you (to take/take) a holiday?

2. She agreed (to help/help) me.

3. I think he'll agree (to have/have)the meeting in his office.

4. You were able (do/to do) it yourself.

3amanune 2. Ilepenumure npeuioxKeHUs, MOCTABbTE TJArojl B macCMBHOM 3anore. [lepeBemute
IpCAIOKCHUS Ha pYCCKI/Iﬁ A3BIK.

1. Windscreens (make) from glass.

2. My new car (deliver) tomorrow.

3. This shop (build) in 1956.

4. | (tell) about that yesterday.

3az[aHHe 3. Hepel’II/II_I_II/ITe MMPEAJIOXKCHUS, 3aMCHHUB aKTHUBHBIH 3aJ10T HAa IACCUBHBIMN.
1. He was sure someone had moved his paper.

2. Alan will paint the house for us while we're away.

3. Somebody has drunk all the water.

4. Many citizens visited the Sales last week.

3aganue 4. 3aMeHUTE ITACCUBHLIM 3aJ10T Ha aKTUBHBIHN.
1. This building was designed by a German architect.
2. We're being driven to the airport by my brother.

3. He's been offered a good job by manager.

4. | was taught to use a computer by Mr. Wilson.

3aganue 5. YKaxuTe (HanUIIuTe) MHPUHUTHB OT cileayonmx npudactuit I1I:
broken, felt, gone, led, paid, met, put, sent, spent, told.

3ananue 6. [lepenuimmre v nepeBeIUTe TEKCT, HCIIOIB3YS CI0BAPh.

WHOLESALING
Wholesaling is a part of the marketing system. It provides channels of distribution which
help to bring goods to the market. Generally indirect channels are used to market manufactured
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consumer goods. It could be from the manufacturer to the wholesaler, from the retailer to the
consumer or through more complicated channels. A direct channel moves goods from the
manufacturer or producer to the consumer.

Wholesaling is often a field of small business. About a quarter of wholesaling units account
for one-third of total sales.

Two-third of the wholesaling middleman are merchant wholesalers who take title to the
goods they deal in. There are also agent middlemen who negotiate purchases or sales or both. They
don't take title to the goods they deal in. Sometimes they take possession though. These agents don't
earn salaries. They receive commissions. This is a percentage of the value of the goods they sell.

Wholesalers simplify the process of distribution. As a wholesaler handles a large assortment
of items from numerous manufacturers he reduces the problem of both manufacturer and retailer. The
store-keeper does not have to deal directly with thousands of different people. He usually has a well-
stocked store and deals with only a few wholesalers.

Answer the questions.

1. What is the aim of the wholesaling?
2.What is an indirect channel of distribution?
3. What channel of distribution is preferable?

Pasnen 8.

3ananue 1. YnorpeOure nHGUHUTHB IJ1aroiia ¢ yactuiei to mim 6e3 He€. [lepeBeauTe nmpeioxeHus
HAa PYCCKUH S3BIK.

1. 1 would love (learn / to learn) Japanese.

2. Do you know how (to use / use) computer?

3. If you want (to go / go) to China you have (to get / get) a visa.

4. Do you think Ann will agree (have / to have) the meeting in her office?

3amanue 2. Ilepenuiivre NpeiokKEHUs, MOCTABbTE TIJaroj B maccuBHOM 3ainore. [lepeBenute
INpCAJIOKCHU S Ha py'CCKI/Iﬁ A3BIK.

1. Over forty languages (speak) in Kenya.

2. The telephone (invert) by a Scotsman.

3. You wedding dress (finish) in a couple of days.

4. Our shop (visit) by hundreds of buyers everyday.

3a,Z[aHI/IC 3. HepenHmHTe MMpEAJIOKCHUS, 3aMCHUB aKTUBHBIN 3aJI0T Ha IACCUBHBIM.
1. They’ve found your wallet in the supermarket.

2. The whole family watches this program.

3. Somebody has taken my book.

4. We were discussing the plan when he came.

3a,Z[aHI/Ie 4. HepenHmHTe MMpEAJIOKCHUS, 3aMCHUB IACCUBHBIM 3aJI0T HA aKTUBHBIN.
1. Paris is visited by thousand of tourists every year.

2. The last lecture will be given by Prof. James.

3. A definite answer will have been given you by Monday.

4. The catalogues may be looked through by our customer.

3aganue 5. YKaxuTe MHQUHUTHB OT ceaytonux npudactuii |1:
brought, found, flown, hurt, left, made, seen, shown, stood, thought.

3amanwue 6. [lepenumuTe U IepeBeINTE TEKCT, UCIOIB3YS CIIOBAPb.
RETAILING
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Retailing is selling goods and services to the ultimate consumer. Thus, the retailer is the most
expensive link in the chain of distribution. Being middlemen, they make their profit by charging the
customer 25 to 100 per cent more than the price they paid for the item.

The retailers operate through stores, mail-order houses, vending machine operators. There are
different types of retail stores: department stores, discount houses, cooperatives, single line retailers.
The major part (over 95 per cent) of retail establishments concentrate on a single line of merchandise
for example, food, hardware, etc. But nowadays there is a trend for many single line stores to take on
a greater variety of supplies.

The retailer performs many necessary functions. First, he may provide a convenient location.
Second, he often guarantees and services the merchandise he sells. Third, the retailer helps to promote
the product through displays, advertising or sales people. Fourth, the retailer can finance the customer
by extending credit. Also the retailer stores the goods in his outlet by having goods available.
Answer the questions.

1. What is retailing?
2. In what way does a retailer serve a customer?
3. In what way does a retailer serve a manufacturer?

NHcTpyKuus mo BbINOJHEHUIO: Bpems BBINONHEHUsS KOHTPOJBHBIX 3afaHuil cocTaBisger 60
MUHYT.

Kpurepun ouenuBanmsi:
MakcuMaabHOE KOJTMYECTBO 0AJUIOB 32 KaXKIBI CeMeCTp, KOTOpOe CTYIACHT MoxeT HaOpath — 40
(10 6amnos 3a 1 pazumen)

- 10-9 GayoB BBICTABISAETCS CTYACHTY, €CIIH M3JIOKEHHBIN MaTepuan (pakTHudecKu
BEPEH, NPUCYTCTBYET HAIWYHE TIIyOOKMX HMCUYEPIBIBAIOUINX 3HAHUN IO IMOATOTOBICHHOMY
BONPOCY, B TOM 4HKCJe OOIIMPHBIE 3HAHUS B IEJIOM IO AUCIMILIUHE; TPAMOTHOE U JIOTUYECKU
CTpOIfHOE U3JI0KEHHWE MaTepualla, MIMPOKOE HCIOJIb30BAHWE HE TOJIBKO OCHOBHOW, HO U
JOTIOTHUTEIILHOU JTUTEPaTYPhI;

- 8-6 0aiTOB BRICTABIIIETCS CTYICHTY, €CITM M3JI0KEHHBIN MaTeprall BEpEH, HAJTMUNE
TBEP/IbIX 3HAHUH B 00bEME POIIEHHON MPOrpaMMBbl 0 MOATOTOBIEHHOMY BOIPOCY; U3JI0KEHHE
Marepuaja C OTACIbHBIMH OMIMOKaMH, YBEPEHHO HCIPABICHHBIMH HCIOJIH30BAHHE OCHOBHOM
JTUTEPaTyPHI;

- 5-3 0a/uIoB BBICTABISIETCS CTYNIEHTY, MOKa3aBIIEMY HE JOCTATOYHO TIyOOKOe
3HaHHE TEOPUH MEXKKYIbTYPHOH KOMMYHHUKAIlMH, HE yMEIOIeMy B TIIOJIHOH Mepe
apryMeHTHPOBAaHO 0OOCHOBATh pellIeHNe KOHKPETHBIX 3a/1a4

- 2-0 Gayta BBICTABIISACTCS CTYACHTY, €CIM OH HE 3HAET OOJBIIEH YaCTH OCHOBHOTO
coJiep)kaHusl y4eOHOHM MporpamMmbl, JOMYCKAaeT TpyOble OMMOKKM B (OPMYIHMPOBKAX OCHOBHBIX
HNOHATUI JUCUUIUIMHBI M HE YMEET MCIIOJIb30BaTh IOJYyYEHHbIE 3HAHUS IPU pELICHUU
NPaKTUYECKHX 3a/1a4.

KommiekT 3aganuii mo npo)ecCHOHAJIBHBIM TEKCTaM

1 cemectp

Pazgen 1.

O3HaKOMUTEIIFHOE YTCHHE. HpO‘{HTaf/'ITC TCKCT, BBIACIUTC TEMY, OCHOBHYIO MBICJIb. Brinmonnute
3aaaHus 110 TCKCTY. HepeCKa)KI/ITe OCHOBHO€ COACPKAHUEC TCKCTA HA AHTJIMHACKOM SI3BIKE.

THE BRITISH PRESS
11



Today, the daily newspapers of Britain can be divided very easily into two groups. The first
group consists of the “quality” newspapers, which provide their readers with important political and
other news of the day at home and abroad. These papers include The Times and The Daily Telegraph
of London, The Guardian of Manchester, and a lot of other newspapers published outside London.
Most of these newspapers have a circulation of only between 100,000 and 300,000, and The Daily
Telegraph has a circulation of about a million. The great majority of these newspapers are strongly
conservative in their politics, but they report fairly fully on political events, so that an intelligent
reader can form some idea of what is going on in the world.

The second group of newspapers consists of the popular press. They do not report important
world events, if a political story is sensational enough they will report it, but most of their space is
devoted to what only can be described as gossip and personalities. Film stars’ babies, ~ murder
cases, and divorces often take most of place in their columns. These “popular” papers include the
Daily Express and the Daily Mirror both with circulation of over four million daily and the Daily
Mail, the Daily Sketch with circulation of between one million and two million. For every
Englishman who reads one of the “serious” newspapers there are ten others who read the “popular”
newspapers.

Big business advertisers have an enormous effect on the major part of the British daily press.
It happens because it costs much more to print and distribute each copy of a paper than the reader
pays for his copy. Since the publishers of the popular newspapers can make, they do not want to
work at a loss, so they sell whole pages, half pages, and smaller space in their newspapers to the
advertisers for them to make propaganda for their goods. The income from such advertisements is
enormous: a full page advertisement in the Daily Express costs the advertiser $ 10,000. The
advertiser is only ready to pay this very large sum of money because he knows that his advertisement
will be read by at least four million people.

3aganue 1. Match English and Russian equivalents.

1. Daily newspapers a. PekmamupoBats TOBapbl

2. intelligent reader b. exxeqHEBHBIE ra3€ThI

3. sensational events C. YMHBII YHTATEINb

4. a copy of a paper d. noxox orpomeH

5. make propaganda for the goods €.CEHCAIMOHHBIE COOBITUS

6. income is enormous f. sK3eMILIsIp ra3eTsl

3amanue 2. Choose the right word.

1. Today the daily newspapers in England can be ........ into two groups.
a) published b) provided c) divided

2. The quality newspapers are strongly ........ .

a) Conservative b) important c) sensational

3. Film stars’ babies, murder cases, divorces often take most of place in their ......... .
a) copies b) pages c) columns

4. The income from the ......... is enormous.

a) propaganda b) advertisements C) newspapers

3ananue 3. Complete the sentences.

1. Today the daily newspapers in England can be divided into ........ .
2. The first group consists of ........ .

3. The second group of newspapers consists of ........ )

4. Big business advertisers have an enormous effecton ........ .

3ananue 4. Answer the questions on the text.
1. What are the two groups of British daily newspapers?
2. Are the “quality” newspapers strongly conservative?
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3. What items do the “popular” newspapers report?

4. Can you name any “quality” and “popular” newspapers?

5. Are the Englishmen fond of “popular” newspapers?

6. Why does big business have an enormous effect on the daily press?

Pasnen 2.

[IpounTaiiTe TEKCT W TEpEeBEIUTE €ro MUCbMEHHO Ha PYCCKUH s3bIK. BbIMONHUTE 3a1aHus Mo
TEKCTY.

Press in the USA
All American newspapers and in general all periodicals are privately owned, controlled and
managed. In addition to the commercial ones, a large number of publications are produced by
industrial organizations and churches, schools, clubs and other community bodies.

The US publishes more newspapers and periodicals than any other capitalist country. Most
dailies give a greater emphasis to local news because of the strong interest in local affairs. That is
why there are no national newspapers. Almost every small town has its own paper.

Fifty-five daily papers have circulation of over 250,000 copies, including five in New York and five
in Chicago.

Daily newspapers in the major American cities usually contain from 40 to 100 or more pages
on weekdays. Daily papers in small cities of 20,000 people contain about 20 pages on weekdays.
Sunday editions of major papers have 200 or more pages. This size is explained by two main reasons.
First, a newspaper carries items of interest to everyone — young people and old people, businessmen
and workers, buyers and sellers. Second, the selling price is not enough to pay for producing the
paper. In order to earn additional money, newspapers sell advertising space to private citizens and
business firms, and a large part of the paper is taken up by advertisement.

Vocabulary:

Community body-o0riecTBeHHast OpraHU3aIns
Advertising space-mecTo st peKJIaMbl

the main source of profits-rmaBHbIii HCTOYHUK T0XOI0B
affairs-nena, coObITHs

General understanding:

1. What organizations are a large number of American publications produced by?

2. Why are there no national newspapers the USA?

3. How many pages are there in daily newspapers is the major American cities and in small ones?
4. Why do Sunday editions of major papers have 200 or even more pages?

5.How do the owners of newspapers earn additional money?

Points for discussion:
1. Should all newspapers and periodicals be privately owned? What are the main advantages of I1t?

2. What is the most possible size of daily newspapers and Sunday editions?
3. What can be done to earn additional money except selling advertising space?

Pa3pnen 3.

[TpounTaiiTe TEKCT M TNEPEBEIUTE €ro MUCbMEHHO Ha pycckuil s3bIk. [Ipm HeobxommmocTu
UCIIOJIb3YITE CI0Baphb. 3aTE€M BBIIIOJIHUTE 33JaHUS 110 TEKCTY.

Economy of the U.K.
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A nation’s economy is a term for the system that creates wealth through the production and
sale of goods and services. England was the first country in the world to experience industrialization.
The industrial revolution started in the textile- mills of Lance’-shire in the late 18" century.

Britain’s economy power rests on its industries and natural resources. These include the
extraction of oil and gas from the North sea, coal mining, agriculture, textiles, fishing, electron’
tourism, publishing, chemicals and financial service.

As part of the European Union Britain enjoys extensive trading relations with its neighbours
across the channel as well as with many countries around the world.

The United Kingdom has an economy based mainly on private enterprises. Since 19S0 ail of
the largest public industries have been privatized. They are no longer controlled by the government.
Examples are coal, steel, shipbuilding, civil aviation, electricity, T gas and water supplies.

The best indicator of an economy’s health is its annual total output of goods and services,
which is called the gross national product or, simply, GNP.

Agriculture accounts for about 3% of the gross national product and employs 2% of the
population. Since Roman times the cultivation of wheat has been the main agricultural activity, Fruit
growing in the south and sheep rearing in the north are traditional sources of employment.

Britain has rich mineral deposits: coal, iron tin. Oil production has allowed Britain to become
self-sufficient in petroleum and accounts for over 5% of Britain’s annual GNP.

Manufacturing industries now account for one fifth of the GNP and employ less than one-third
of the work force. Major manufacturing products include ‘metal goods, ships, motor vehicles,
petrochemicals, and other chemicals.

Export of goods and services accounts for as much as one-third of the GNP, and the British
merchant navy remains one of the largest in the world. The European Union which the United
Kingdom joined in 1973, accounts for three-fifths of the country’s trade. Exports to the countries of
the Commonwealth represent approximately one-tenth of the United Kingdom’s total exports and
ordinarily exceed imports.

Vocabulary:

Textile mill- rexcTunbHas Gpadpuka
extraction- qoObIua

annual- rogoBoii

total- oOmmii

Ooutput- MPOU3BOAUTEIBHOCTD, BBITYCK
wheat- nmenuna

tin- omoBo

self- sufficient- camogocTaTouHbIi
merchant- nmpojaseir, TOProBbIit
exceed- mpeBbIIATh

3amanue 1. Look up the pronunciation and the meaning of the following

words:

industrialialization coal mining
neighbor agricultural
enterprise self- sufficient
supply approximately
vehicle ordinarily

3ananue 2. Match English and Russian equivalents:

1. to create wealth a) OCYIIECTBUTHh WHIYCTPHATH3AIINIO
2. to experience industrialization b) npupoHbIe HCKOTIaEMbIe

3. sale of goods ¢) noObrua HepTH

4. natural resources d) ToproBbie OTHOIIEHUS
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5. extraction of oil €) YaCTHOE IIPEIIPUSITHE

6. trading relations f) BasmoBO# HAITMOHATBHBIN MPOTYKT
7. private enterprise g) COCTaBJIATh

8. to gross national product h) coznaBarh O1arococTostHue

9.to account for 1) Mpojia’ka TOBapoB

10.annual total outputs J)0O1IIHit TOAOBOM BBIMTYCK MPOIYKIIHH

3amanue 3. Choose the right word or the word- combination:

1. National economy creates wealth through the production and ....
a) sales of goods and services b)annual total output

c) traditional sources of employment

2. The United Kingdom has an economy based mainly on ......
a) private enterprises b) state companies
c) public organizations

3. The test indicator of an economy, s health is......
a) oil production b) the gross national product
c) export of goods

4. Oil production ... over 5% of Britain, s annual CNP.
a) exceeds b) accounts for
c) includes

3amanue 4. Use the words in the sentences of your own
a) to employ, employment, unemployment, unemployed, employer, employee.
b) to save, safe, savings, saving.

3amanue 5. Say whether it is true or false?

1. Nation, s economy is a system that creates wealth through production and sale of goods and
services.

2. England was the third country in the world to experience industrialization.

3. The best indicator of an economy, s health is its annual total output of goods and services.

4. Manufacturing industries in the U.K. account for one half of the CNP.

5. The British merchant navy remains one of the largest in the world.

Pa3pnen 4.

[TpounTaiiTe TEKCT U MUCBMEHHO NMEPEBEIUTE €T0 Ha PYCCKUH SA3bIK. 3aTEM BBIIIOJHUTE 33/1aHUS 1O
TEKCTY.
Management lessons from Brazil

Flattening corporate hierarchies, delegating authority and empowering workers may be
today’s managerial orthodoxy, but even the most caring of modern managers might feel that the
way Ricardo Semler runs his company carries the doctrine of employee involvement to ridiculous
extremes.

At Semco, a Brazilian manufacturer of pumps, mixers, valves and other industrial equipment,
most employees decide their own salaries. Their bonuses, which are tied to the company’s profits,
are shared out as they choose. Everyone, including factory workers, sets his own working hours
and groups of employees set their own productivity and sales targets. There are no controls over
travel or business expenses. There are no manuals or written procedures. Workers choose their own
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boss and then publicly evaluate his performance. All employees have unlimited access to the
company’s books and are trained to read balance sheets. Everyone knows what everyone else
earns, and some workers earn more than their boss. Big corporate decisions, such as diversifications
and acquisitions, are made by all employees.

Far from collapsing into chaos, Semco has survived, and sometimes even thrived, amid the
turmoil of Brazil’s hyperinflationary economy, which has obliterated thousands of other small
manufacturers. Though hardly a roaring entrepreneurial success, this is no mean feat. MrSemler
expects Semco to earn about million on sales of some S30 million this year.The company has had
to expand or shrink quickly to weather some rough periods, laying off workers occasionally and
even coping with strikes. Today the firm is debt-free and has nearly 300 workers, with another 200
running their own ‘satellite’ businesses, set up as independent contractors with Semco’s help.
Semco’s unique management style would be unique anywhere, but in Brazil, where authoritarian
bossism remains in fashion, it looks even more bizarre....

MrSemler’s experiment in employee power seems to work largely because it is allied with
some old-fashioned, hard-headedness. As owner of the firm, MrSemler demands healthy dividends.
And because a large proportion of the earnings of all employees is tied directly to the firm’s profits,
peer pressure on employees not to abuse their freedoms is enormous. ‘It’s really very simple,” says
MrSemler. ‘All we’re doing is treating people like adults.’

Vocabulary:

flattening- BeipaBHHMBaIOIIHICS
ridiculous- menenbrit

extreme- kpaliHOCTb

to share out- pa3mensaTe, pacpenensaTh
target- uemnp

to evaluate- oueHuBaTh

acquisition- mpuobperenue

to thrive- mporgeraTh, peycrneBaTh
amid- cpeau

turmoil- mrym, cymaroxa

obliterate- yanuTOXaTh

feat- mogBur

to expand- pacupsThCs, paciBeTaTh
to shrink- cokpamarscs

to weather- Gy1aromoyy4Ho BbIICPIKHBATH
bizarre- ctpaHHbIH, TPUYYTHBBII

to abuse- 3noynorpedsTH

toally- coenuusTh

3amanue 1. Look up the pronunciation and the meaning of the following words: hierarchy,
orthodoxy, doctrine, diversification, acquisition, bizarre, hyperinflationary, entrepreneurial,
procedure, target.

3ananue 2. Give Russian equivalents:

manufacturer performance
bonus authority
profit salary
productivity feat
employee manual

3amganue 3. Watch the words in these two columns according to their meaning:
1. industrial a) target
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2. balance b) style

3. sales c) decisions
4. business d) orthodoxy
5. management €) expenses
6.corporate f) equipment
7.peer g) sheet
8.managerial h) pressure
9.independent i) access

10. unlimited J) contractors

3ananue 4. Translate the following words and phrases and use them in the sentences of your own.
YcranaBnuBath pabounii rpaduk,

MMPOU3BOAUTCIILHOCTL TpyAa,

UMETh JOCTYII K YeMy- JIH00,

OLICHUBATh YbIO- TO ACATCIIbHOCTD,

IMpouBCTATh,

MEPCIKUTH TSOKENBIN nepuon,

YBOJIBHATDH pa60q1/1x,

CHPABIIATHCS C YeM- JIH00;

3nanue 5. Give the antonyms:

to expand to be allied
to lay off to thrive

to be debt- free to remain
to be old- fashioned to survive

3aganue 6. Answer the questions

What is unusual in the way Ricardo Sewler runs his company?

What privileges do most employees have?

Is it easy to manage the company this way?

Do you know any peculiarities of Brazilian economy?

Has the company ever had some rough periods?

Why this unique management style looks more bizarre in Brasil than anywhere else?

ok wdE

3ananue 7. Try to guess:

If something is orthodox, is it unusual?

If you carry an idea to extremes, are you considered reasonable?
Jet is used here as another word for d...c...d..:

If someone or something thrives, do they do well?

If you weather a difficult period, you sur... it.

If something is bizarre, it is o....

ok wdpE

2 cemecTp
Pa3nen 5.

HpOQHTaﬁTe TCKCT U MMCbMCHHO MICPEBCANUTC €TI0 HA pYCCKI/Iﬁ sI3bIK. BeImosHUTE 3alaHudA 110
TEKCTY.
MASS MEDIA AND PUBLIC RELATIONS
The concept of public relations as a distinct branch of communications is comparatively recent,
though the practice is of course ancient. Any organization wants to present itself to the public in the
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best possible light. Government departments and transport undertakings — particularly the Post
Office and London Transport — were among the first to tackle this form of self-presentation.

The Post Office in the 1930s made several excellent films as a public relations exercise, the
most famous (and still a classic) being Night Mail, directed by Harry Watt and Basil Wright with a
script by W.H. Auden and music by Benjamin Britten. London Transport led the way with its
excellent graphics and directional signs designed by Edward Johnston for Frank Pick, and a series
of posters of uniquely high standard.

Today public relations embraces all these visual and practical aspects of a company’s public
‘image’, and also controls the relations between the company and the press and television. Where a
company takes its public relations seriously and where the department has direct access to the
highest decision-making strata of the company at Board level, public relations may be useful. Where
the public relations department is a comparatively minor outpost, a front-line pillbox to warn the
company of imminent attack by predatory inquirers, public relations is useless and indeed —
dangerous, since it confirms the view of many journalists that public relations officers (‘PROs’) are
mere whitewashing agents paid to disguise what is really happening.

The public relations officer must work out the best way of introducing his company or
organization usefully to the media. This maybe by means of handouts — circulars sent through the
post — or printed publicity material; by special events such as press conferences or receptions; or on
a more personal level by introducing the company’s executives to journalists, sometimes over lunch.
Not all the most successful PROs work over substantial expense-account lunches, though and many
journalists are skeptical of this form of softening-up, however readily they may accept a good lunch.

It is for each PRO to determine what is the best and most cost-effective method of
communicating his company’s interests. This presupposes that the initiative comes from the PRO.

The other function of public relations departments is to answer queries from the press and
television. This is almost more important than the previously mentioned approaches. If a public
relations department earns a reputation for finding the answers to press queries swiftly, effectively
and accurately, and presenting them in a form that is usable by the media, then what that department
says is likely to be believed, trusted and used. If, on the other hand (as too often happens), a public
relations department treats press and television inquiries as tedious interruptions in the day’s work,
to be dealt with casually and at whatever space may suit the PRO, then the department will earn a
reputation for awkwardness and must not be surprised if journalists are constantly trying to get into
touch with the company bosses direct.

(From “Journalism Made Simple” by David Wainwright)

3amganue 1. Transcribe the following words and learn their pronunciation:

Comparatively, ancient, particularly, graphic, uniquely, seriously, access, strata, predatory, inquiry,
inquirer, whitewashing, disguise, circular, executive, substantial, skeptical, query, previously,
tedious, interruption, casually, awkwardness.

3amanue 2. Give Russian equivalents for the following phrases:

The public relations officer; by means of handouts; substantial expence-account lunches; the best
and most effective method; to answer queries; television inquiries; at whatever space; to get into
touch with somebody; to be usable by the media; a reputation for awkwardness; on the other hand,;
visual and practical aspects.

3ananue.3 Answer the following questions about the text:

1. What organizations were the first in Britain to introduce their presentation in the best possible
light?

2. How did they organize this form of self-presentation? When did it happen?

3.Why is it necessary to control the relations between the company and the press and television?

4. How does a direct access to the highest decision-making strata of the company influence public
relations of the company?
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5. In what case is public relations useless and dangerous?

6. Why does the author use the phrase “predatory inquiries” describing representatives of press and
television?

7. Do you agree that public relations officers are sometimes contemplated as unwelcome visitors?
Why?

8. Why does the author write that some journalists consider public relations officers as whitewashing
agents paid to disguise what is really happening?

Ex.4 Explain in English what is meant by the following phrases:

Awkward questions; a long awkward silence; a tedious book; casual manner; a comparative study;
casual readers of the newspaper; imminent danger; substantial changes.

Pasnea 6.

[TpounTaiiTe TEKCT U MEPEBEIUTE €r0 MUCHBMEHHO Ha pyccKuil s3bIK. [IpopedepupyiiTe TEKCT Ha
AHIJIMICKOM sI3bIKE. BBINOTHUTE 3aJaHuUs 110 TEKCTY.

IS ADVERTISING AN EVIL OR A BLESSING?

Advertising is both a communication process and an industry that is inextricably linked to
mass media in America and in some other societies. It is defined in dictionaries as the action that
attracts public attention to a product or business, as well as the business of preparing and distributing
advertisements. According to the American Marketing Association, advertising is “any paid form
of nonpersonal presentation and promotion of ideas, goods and services by an identified sponsor.”
Advertising has also been called “controlled, identifiable information and persuasion.” Advertising
becomes a matter of controversy for several reasons. Its role in society and in the economy has often
been debated.

Advertising has a well-established place in American life. The component parts of the
advertising industry — ad agencies, media service organizations, media advertising departments —
employ nearly 200,000 people and generate about $100 million in gross revenue annually.
Advertising is generally accepted by most Americans who recognize that it funds most of the media
they enjoy, provides consumer advice, and promotes a capitalist economy. It has been said that
American society is a commercial culture and advertising is an essential ingredient in that
formulation.

While advertising is a historical reality and one that provides “fuel” for most commercial
media in the United States, there are those who would prefer a communication system without
advertising. Questions are frequently raised about whether advertising unnecessarily stimulates
needs and wants of people, whether it encourages class-consciousness, materialism, and other values
that are not universally applauded. Such discussion is related to advertising’s impact and influence
in society, assessed by historians, philosophers, social scientists, and media researchers. The social
criticism of advertising often centers on whether advertising is truthful. While few critics today
advocate the abolition of advertising, there is an active movement to control this form of controlled
communication, presumably to serve the public interest. Special attention has been given to the
impact of advertising on children, the portrayal of women and minorities in advertising, and other
topics that have generated controversy.

(From “Media Debates”)

3amanue 1. Transcribe the following words and learn their pronunciation:

Advertising, inextricably, advertisement, identify, controversy, revenue, annually, consumer,
ingredient, commercial, frequently, unnecessarily, consciousness, applaud, truthful, presumably,
portrayal, minority, persuasion.

3ananue 2. Give Russian equivalents for the following words and phrases:
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To be inextricably linked to mass media; to attract public attention to something; to distribute
advertisements; nonpersonal presentation and promotion of ideas; an identified sponsor, identifiable
information; a matter of controversy; in gross revenue; to provide consumer advice; an essential
ingredient; to stimulate wants and needs of people; to encourage class-consciousness; to serve the
public interests; to advocate the abolition of advertising; to generate controversy.

3ananue 3. Answer the following questions about the text:

1. Why is advertising both a communication process and an industry?

2. How is advertising linked to mass media in America and in some other societies?

3. How does advertising attract public attention to a product or business?

4. Do you agree that advertising is inextricably linked to politics? Are political images also linked
to advertising?

5. Why do you think advertising has a well-established place in American life?

6. Would you prefer a communication system without advertising? Why?

7. What values are usually promoted by advertising?

8. Do you agree that advertising unnecessarily stimulates needs and wants of people? Why?

3amanue 4. Explain in English what is meant by the following phrases:

To become a matter of controversy; to be a component part of advertising industry; to generate
about $100 in gross revenue; to promote a capitalist economy; to provide “fuel” for most
commercial media; not universally applauded values; to be assessed by historians; the portrayal of
women and minorities in advertising.

Paszgen 7.

[IpounTaiiTe TEKCT U TEPEBEIUTE €ro NMUCBMEHHO Ha pycckuil s3bIK. [Ipu HEoOXxomumocTh
I/ICHOJ’IBSYFITG CJIOBaphb.
How Advertising Developed

Advertising is as old as civilization itself. In the ruins of ancient Egypt, explorers have
found papyrus posters offering rewards for the return of runaway slaves. In the ruins of the Roman
city of Pompeii, archaeologists have discovered political advertisements painted on walls along
streets bearing such entreaties as, “Vote for Cicero, the friend of the people.” However, until the
advent of mass selling in the nineteenth century, advertising played only a minor role in the
conducting of business. In early Greek and Roman days, signboards were placed above the doors of
business establishments, and town criers proclaimed that merchants had certain wares for sale.
These were merely means to attract customers to a shop, however; in contrast with modern
advertising and sales techniques, the display of merchandise and personal selling were depended
upon to make the sale.

After the invention of movable type accelerated printing in the mid-fifteenth century,
handbills, posters, and then newspapers were used in increasing quantities to advertise products.
Advertisements appeared in early American newspapers, but the volume did not grow to sizable
proportions until trade began to flourish in the metropolitan centers in the early days of the republic.
Almost all selling was local until about 1840, when the development of railroad transportation
enabled industry to send its products to consumers who lived far from the manufacturing plants.
National advertising resulted as business people used both magazines and newspapers to broaden
their markets. The first advertising agency in the United States was organized by Volney B. Palmer
circa 1840. His agency, and those that followed his, did not prepare copy but served primarily as
publishers’representatives. By 1860 approximately 30 agencies were selling space for more than
4000 American publications. Since there were no public lists of these publications and no way of
substantiating circulation claims, the agents could manipulate the buying and selling of space to
substantiating personal advantage.
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In 1869, however, George P. Rowell began publishing Rowell’s American Newspaper
Directory, a rather complete list of newspapers, together with careful estimates of circulation. Soon
other agencies were started along professional lines of providing planning and space buying services
for their clients. There was an upsurge in the use of pictorial art in advertisements, and the nation
began to be conscious of the first widely quoted slogans such as Ivory Soap’s “99 44/100 Per Cent
Pure” and “It Floats,” Eastman Kodak’s “You Press the Button — We Do the Rest,” and “Good
Morning, Have You Used Pear’s Soap?”

As newspaper and magazine circulations increased and new technological advances were
made, at the turn of the century advertising developed new slogans, better copywriters and artists,
and improved methods of analyzing products, media, and markets. Because much advertising was
deceptive and grossly exaggerated, a strong movement to regulate advertising was begun in the
1910s. This involved both federal and state laws and control systems initiated by responsible
advertising leaders.

The advent of radio and a steady improvement in the techniques of advertising, such as
copy-testing, the study of psychological appeals, and plans for integrated campaigns, characterized
the 1920s. Advertising fought to hold its own during the depression years of the 1930s against both
the near-paralysis of business and organized consumer objections to improper practices. During that
decade, advertisers increasingly used research methods, such as readership studies and audience
measurement.

During World War |1, the War Advertising Council was established by advertising
agencies, media, and advertisers as a voluntary contribution to the war effort. So successful was the
council in promoting the sale of war bonds, donation of blood, rationing, and the like, it was
continued as the Advertising Council, Inc., headquartered in New York. This private, non-profit
organization conducts more than 30 major public service campaigns each year pertaining to such
matters as health and safety, education, the environment, the disadvantaged, consumerism, the
economy, and community and international projects.

During the past four decades Smokey the Bear has told Americans that forest fires cost
them money as well as the loss of recreational facilities and the natural beauty of the country
(“Smokey Says: Remember, Only You Can Prevent Forest Fires!””). More recent council campaigns
have borne slogans such as: “Thanks to You It Works for All of Us: The United Way,” “ People
Start Pollution; People Can Stop It!,” “Take a Bite Out of Crime,” “Red Cross Is Counting on You,”
“55 Saves Lives,” and “Let’s Save Energy Now!”

Major American advertisers provide volunteer coordinators. The agencies alternate in
conducting the campaigns, and the media offer free time and space for the ads. Each year the media
donate approximately $600 million in time and space in support of these campaigns. Urging
Americans to participate in the 1980 census consumed almost $38 million in such donations. The
media’s total dollar contribution has exceeded $9.2 billion.

The booming economy after World War 1l produced rapid growth in all areas of
advertising. Staffs were enlarged, branch offices of agencies proliferated, and small agencies formed
networks to provide reciprocal services for their clients across the country. Television — described
by industry leaders as the most important development affecting advertising in the twentieth century
—accelerated the trend toward larger agencies because it increased the complexities of advertising.
Television arrived at a most opportune time, for advertisers were introducing hundreds of new
products and products and consumers were eager to learn their merits. Advertisers turned
increasingly to research to provide facts about their products and services and to discover the
motivations of consumer markets.

During the 1960s and 1970s, advertising was confronted with the staggering task of helping
to move into the hands of consumers an unprecedented volume of manufactured goods. Periodic
recessions made this task more difficult. More money was entrusted to advertising personnel, and
their responsibilities mounted. Management demanded more efficient methods of measuring the
effectiveness of advertising as distinguished from other marketing functions. Many large agencies
went public — that is, converted their proprietorship to shares that were traded and priced on the
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stock market. In order to generate greater profits for principals and stockholders, some agencies
diversified into side businesses, such as retail stores and product manufacturing.

The computer, long used for the common chores of accounting and billing, came into more
sophisticated use, providing the breakouts and analyses necessary for sound manufacturing and
marketing decisions. As information increased, the computer helped management, advertising, and
marketing people understand the new world of product proliferation, market segmentation,
automated distribution, population shifts, and the profit squeeze. National computer networks were
established by large agencies using high-speed data transmission telephone lines and other
communications facilities. The computer was used to analyze consumer surveys, to assist in media
buying, to help in predicting the effectiveness of one media plan as opposed to another, to calculate
television program cost efficiencies in relation to client objectives, and in numerous other ways.

(From “Introduction to Mass Communications” byWarren R.
Agee, Phillip H. Ault, Edwin Emery)

Pa3pnen 8.

HepeBez[HTe CJICAYIOMUC TECKCThI TIMCBMCHHO C PYCCKOI'O A3bIKa Ha AHTJIMACKHUHN SA3BIK.

3aganue 1. XKypHanbHas pekjamMa HUMeeT LENbld psJi MPEeUMMYIIEeCTB 110 CPaBHEHUIO C
razeTHOW. OOBIYHBIA WUIIOCTPUPOBAHHBIN JKypHal, HE TOBOpS YK€ O CHEIHaJbHOM, HMEET
JIOBOJIBHO YETKO OUYEPUYEHHYIO IO CIELUAIbHBIM MapaMmerpaMm ayautoputo. M kpome Toro, Bo
MHOTUX ClyYasX YMCTO MOJUTpapuyecKrue BO3ZMOXKHOCTH JKYpHAJIOB rOpas3io IIHMpE, YeM raszer.
BeiOupas xypHan i myOJuKaluy peKiIaMbl, YIUTHIBAIOT HE TOJIBKO ayAMTOPHUIO, HO U YaCTOTY
BbIXOJIa JKYpHaJla, BO3MOXHOCTh MOIPaHUYHOIO pa3MelleHuss marepuana. KoHedHo, BenmuuHa
Jla’ke caMoro OOJIbIIOro OOBSIBICHUS B JKypHAJIe HE MOXET COIEPHUYATh C Pa3MepaMM I'a3eTHBIX
peKiIaM, HO 3aTO CaMO KauecTBO MOAAYM PEKIAMHOTO MaTepuaia (0T Oymaru A0 IBETa) 3/1eCh
HECOMHEHHO, Topa3io Bellle. Pexiama, pa3melieHHas B AEJIOBBIX JKypHaJIaX, JOJKHA COJEpkKaTh
00JIBIII0€ KOJTMYECTBO MOAPOOHOCTEH O MPOAYKTE: TEXHHUECKYIO HH(POPMAITUIO, YCIOBUS MTPOAAXKH,
KOHKPETHBIE MPOM3BOJCTBEHHBIE MpoOaeMbl. PekiiamMa B MOMyNSpHBIX KypHalax JOJDKHA ObITh
BbIJIEp>KaHa B 0oJiee Ipy’KECKOM TOHE.

B kauecTBe WIUTIOCTpallMU B )KypHAJIBHOW peKiiaMe Yallle BCEro MCIob3yIoT GoTorpaduro
— 4yepHO-0enyl0 WM LBETHYI, Tak Kak ¢oTtorpadus Oojee 4eTKO mepeaaeT oOpa3 MpOJyKTa.
®dotorpadus 10JKHA UCTOIb30BATH IPEUMYILECTBA TOBapA.

Taxxe pexkoMeHAyeTCs NPUIOKUTh K JKypHAJIbHOW pEKJIaMe 4YTO-TO, YTO IPHUBJIEYET
YyUTaTeNs: PELeNT, B KOTOPOM HCIIOJIb3YeTCs TaHHbIN TOBap, KYIOH Ha CKUJIKY, 00pa3Iibl IPOAYKTa,
KOTOpBIE MOKHO TOLapanarhb, HOHI0XaTh, MOUIYNaTh.

Bclo razeTHo-XypHaJIbHYIO peKiiaMy KIacCU(UIMPYIOT O CIEAYIOUIMM IpyTam:

1) pexiiama B TpaIUIIMOHHBIX ra3erax;

2) pekiiaMa B IIBETHBIX HILTFOCTPUPOBAHHBIX KypHaIaX;

3) pekiama B CeIUATIbHBIX PEKIAMHBIX U3IaHUSIX;

4) pekiiamMa B PErHOHAIBHBIX U MECTHBIX M3JaHUSIX.

3ananue 2. TeneBuaeHue u paguo

Oddekt TeneBU3MOHHOW pEKJIaMbl B IIEJIOM CYIIECTBEHHO BBINIE, YE€M Ta3eTHO-
JKYpHAJIbHBIN, B CBSI3U C TIOYTH O€3TpaHMYHBIMH BO3MOXHOCTSIMU BUJICO3AMMCH U MOHTa)ka. Tak
KaK peKJiaMa MOKET OBbITh BKIIFOUECHA TOYTH B JIIOOYIO Mepenady, TO TEICBHICHUE COXPAHSET U
«BBIOOPOUHBIE» BO3MOXKHOCTH. W, KOHEYHO, HMKakas, Oake camasl TOMyJsipHas rasera He
CPaBHUTCS 10 MAaCCOBOCTH ayJUTOPHUH C JIECATKAMH, a TO U COTHSIMU MWJUTMOHOB TEJIE3pUTENIEH,
«MPUHUKIIUX» K dKpaHaM BO BpeMs MOMYJSIpHOTO (yTOOILHOTO MaTda WU Pa3BIeKaTeNbHOM
nporpamMmebl. Pekiiama Ha TeneBUIeHUH BeChMa J1opora, €€ 3¢ (HEeKTUBHOCTh CYIIECTBEHHO 3aBUCHUT
OT BPEMEHHU CYTOK JUIsl TIOKa3a PeKJaMbl, OT YAauyHOW KOMIOHOBKM M MHOTHUX WHBIX (DaKTOPOB.
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Kpome Toro, 10BOJIBHO OCTpOM MpOoOsIeMOl SBISETCS BpeMsl, OTBOJMMOE Ha caMy pekiamy. M 3to
BOIIPOC HE TOJBKO JIEHET, HO U JOBOJIBHO KECTKMX HOPMATUBHBIX COOTHOLIECHUH MEXy 00beMOM
OCHOBHBIX U PEKJIAMHBIX Iepeay.

B pamuo- u TenenmporpamMmax He JOIyCKAaeTcs IIPEPhIBATh PEKJIAMOM IETCKHE U
pPENUTHO3HBIE TIepeadyn; PpaJAUONOCTAHOBKM M XYJOXKECTBEHHBIE (WIbMBI 0e3  coriacus
npaBooOiiafareneil; TpaHcIUpyeMble B MpsMOM 3(dupe mepenadyd, OCBELIAIoIINe JesTeIbHOCTb
OpraHOB rOCYJapCTBEHHOM BIIACTH; 00pa3oBaTeNbHbIC IIepeaaun 0oee 4eM OJuH pa3 B TeueHue 15
MUHYT Ha IEPUOJ, HE MPEBBINAINNA 45 CEKyHH; Nepefadd, MPOJOJDKUTEIBHOCTh TPAHCIIALUU
KOTOPBIX cocTaBiseT oT 15 mo 60 munyT, OoJiee ueM jBa pasa.

3amanue 3. HapyxxHas pexiiama

Hapyxnast peknama (anri. outdooradvertising) — MeauakaHall, KOTOPBIA JIOHOCHT
peKiiaMHbIe 0OpalleHus 10 MoayJareneld Ipy MOMOIIHM OTIIeYaTaHHBIX TUIOTPAPCKUM CIIOCOOOM
IUIAKAaTOB, PHCOBAHHBIX INMTOB WM CBETOBBIX Ta0JIO, yCTaHABIMBAaEMBbIX B MecTax HauOolee
OKHBJIEHHOTO YIIMYHOTO JBUKCHHSI, & TAKXKE BJIOJIb IOCCEHHBIX U JKEJIE3HBIX JIOPOT.

OCHOBHBIMH HOCHTEJISIMA Hapy>XHOW PEKJIaMbl CIIEIyeT Ha3BaTh PEKIaMHbIC IUTHI (QHTJL.
billboard), BeiBeckm ©Ha octaHoBkax (busshelter), 5JIeKTpPOHHO-MEXaHMYECKHE IIUTHI C
NEPUOANYECKH CMEHSIOMMMUCS n300pakeHussMu (prismavision), cBeToBble Kopoba (citylight),
cBeToBBIe KopoOa Ha omope (citylightonpole), cTaroHapHble MAaHHO Ha 3JaHUSAX — OpaHAMAaydPHI,
NPOCTPAHCTBEHHBIC KOHCTPYKIIMH, TPAHCIIAPAHT-PACTSDKKY (OaHHEPHI, OT aHIII. banner), «Oerymiast
CTpOKa» | Jp.

PexknamMHBI KOHTAaKT JOCTHraeTCss BO BPEMs IMEPEABMIKCHHS 1O TOPOJICKHAM YIHIAM H
aBTOCTpaZaM M IO3TOMY SIBISIETCS OYEHb KPATKUM II0 BpeMEHH. B cBsi3u ¢ oTUM oOparieHue
JOJDKHO OBITh JIAKOHMYHBIM, TEKCTBI — KpPAaTKUMH, a HW300paXEHUS — MPUBJICKAIOIIUMU
HENPOU3BOJIHLHOC BHUMAHUE W BBIPA3UTEILHBIMHU 110 (OopME.

[IpeumymiecTBaMu  HApYXHOW pPEKJIaMbl SIBJISIFOTCS: IIMPOKHMI OXBaT —ayAUTOPHH,
YaCTOTHOCTh, THUOKOCTh, OTHOCHUTEIBHO HEBBICOKAs CTOMMOCTb OJHOTO KOHTAaKTa |
JIOJITOBPEMEHHOCTD BO3JICHCTBUS HA ayUTOPHIO.

HapyxHas pexiama Hapsiay ¢ IPEMMYIIECTBAMH UMEET U HepocTaTku. K HuM Heo0XoaumMo
OTHECTU OOJBIINE CPOKH, HEOOXOIMMbIE Ha MPOBEACHNE KaMIaHUH C UCIIOJIb30BAaHUEM JaHHOTO
Menua-kanana. [loxg BiausiHMEM aTMOC(EPHBIX SBJICHHH (JIOXKAb, MOPO3, BETEp M T.M.) PE3KO
CHI)KAeTCS KauyeCcTBO H300pakeHUsT Ha muTax. Hocurtennm HapyKHOW pekjIambl TpeOyroT
MOCTOSTHHOTO ~ KOHTpOJII ~ HaJl WX COCTOSHHEM. Pekiamopnarenro,  OCYIIECTBISIOIIEMY
00IIeHAIIMOHATBHYIO KaMITaHUIO, TPOKOHTPOIMPOBATH 3TH MOMEHTHI MPAKTUYECKU HEBO3MOXKHO.

I/IHCTPYKIII/IH IO BBINNOJIHCHHUIO0: BpeMH BBITIOJIHCHUA IIEPEBOAA COCTABIIACT 60 MHUHYT.

Kpurepun onenuBanus:
MakcuMaabHOE KOJTUYECTBO 0AJUIOB 32 KaXKIbIH CEMeCTp, KOTOpOe CTYISHT MoxeT Habpath — 40
(10 Gammnos 3a 1 pazzmen)

- 10-9 6amioB BBICTABISIETCS CTYACHTY, €CIH TEPEBOJl BBIIOJHEH IOJIHOCTHIO,
oopMIICH CTHIIMCTHYECKH BEPHO, HCXOHAs MHPOPMAIUs TIepeiaHa IMOJHOCTBIO U TPAaBUIIBHO,
nepeBos; opOpMIIEH B COOTBETCTBUU C TPAMMATHUYECKUMHU M CHHTAKCHYECKHMMH TPaBHIAMU
PYCCKOT0/ aHTIIMICKOTO SI3bIKA;

—  8-6 OammoB BBICTABISIETCS CTYACHTY, €CIH TEPEBOJ BBITIOJHEH MOJHOCTHIO,
Oo(pOpMIIEH B IIEJIOM CTHJIMCTUYECKH BEPHO, OJHAKO JOMYIICHBI OTAENbHbIC CTUIMCTUYCCKUE
HETOYHOCTH; OOJIbIIasi YacTh MCXOIHON WH(pOpMAIHU TepenaHa BepHO, mepeBoa oGopMieH B
COOTBETCTBUU C TPAMMATUYECKUMU M CHHTAKCHUECKUMHU TPABUIAMH PYCCKOTO S3bIKa C
JOITYIIIEHHEM HEKOTOPBIX HETOUHOCTEHH;

— 5-3 OamnoB BBICTABISETCS CTYACHTY, €CJIHM TIEPEBOJ BBITIOJHEH YaCTHYHO,
JIOTTYIIIEHB HEKOTOPhIE CTUJIMCTUYECKAE HETOYHOCTH M TOTPEIIHOCTH, UCXOMHAs WH(POpMANUs
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nepejaHa JMIIb YaCTUYHO M C HUCKAKEHUSIMH, TaKXe JOINYyIIEHbl I'paMMaTH4YECKUE U
CUHTAKCUYECKHE HETOUHOCTH MPH 0(OPMIICHUH NEPEBOIHOTO TEKCTA HA PYCCKOM SI3BIKE;

— 0-2 OamioB BBICTABISIETCA CTYIEHTY, €CJIM TE€PEBOJ| BBIMOJHEH YacTUYHO,
JOTTYILI€HbI 3HAYUTENbHbIE CTUIIMCTUYECKNE HETOUHOCTH U TIOTPEUTHOCTH; UCXOJHAsl HH(OpMaLus
nepeJaHa YaCTUYHO M CO 3HAYUTEJIbHBIMM HCKAXCHHUSIMH, TaKXKE€ JOMYUIEHBI CYIIECTBEHHbIE
rpaMMaTH4YeCKUE U CUHTAKCUYECKHE OIIMOKHU Mpu 0(hOPMIICHUH NTEPEBOIHOTO TEKCTa Ha PYCCKOM
S3BIKE; JINOO OTKA3 OT BBHIMOJIHEHUS MTEPEBOA.

TecThl
1 cemectp
Tecr 1

1. During the day ........ events will happen that are quite unpredicted.
a.) strange b.) newsworthy c.) ordinary

2. The quality papers, sometimes called the “papers” of .......... , do print stories that they feel
should be recorded.
a.) time b.) history c.) record

3. Newspapers can describe events at greater length, add more relevant detail, give .........
comment from people in a position to detect trends.

a.) prominent b.) authoritative c.) perfect

4. The press ............ a range of political views, interests and levels of education.

a.) caters for b.) takes care of c.) looks for

5. Newspapers are almost always financially ........... of any political party.

a.) independent b.) dependent C.) supported

6. National newspapers are often described as “quality”, “mid-market” or “popular” papers on the
basis of .......... in style and contrast.

a.) differences b.) similarities c.) varieties

7. Popular newspapers appeal to people wanting news of a more ........ character, presented more
concisely.

a.) serious b.) political C.) entertaining

8. Quality papers are normally .......... in format and mid-market and popular papers tabloid.

a.) broadsheet b.) small-sheet c.) middle-sheet

9. Many newspapers are printed in colour and most produce .......... as part of the Saturday or
Sunday paper.

a.) comments b.) supplements c.) publications

10. Newspapers like law-enforcement agencies, are constantly ......... by people with unlikely
tales of intrigue, persecution and adventure.

a.) besieged b.) treated c.) relied

11 . of the national London and many regional daily newspapers lies in the hands of a

number of large corporations.
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a.) ownership b.) partnership c.) relationship

12. There is a difference between a newsreporter and a feature writer although both write about
1) AU on current events.

a.) report b.) inform c.) broadcast

13. News is transmitted to the public in ........... — crisp, concise headlines and brief, factual
reports with short interviews.

a.) bulletins b.) tabloids c.) weeklies

14. The Sunday paper is designed for family reading and is distinguished from the daily editions
by two elements: a huge feature “package” and bulk retail ......... .

a.) comments b.) advertising c.) sale

15. Newspapers advertising is divided into two types, ........ and classified.

a.) display b.) screen c.) tabloid

16. Classified advertisements are the small-print, generally brief ........ packed together near the
back of the paper.

a.) news b.) services C.) announcements

17. A column inch is a space one column wide and one inch ........ )

a.) long b.) deep c.) high
18. Display advertising is broken into two categories, retail and ......... , sometimes called general.
a.) local b.) regional c.) national

19. On some papers the publisher’s decisions on all matters are absolute, whereas in other instances
he must answer to ......... .
a.) a board of directors b.) a staff c.) a chief editor

20. The ............ task is to see the newspaper’s basic editorial and to see that they are carried out
efficiently by the various departments heads.
a.) editor’s b.) correspondent’s c.) publisher’s

2 cemecTp
Tect 2

1. Any organization wants to .......... itself to the public in the best possible light.
a.) put b.) show C.) present

2. Today public relations ............ all visual and practical aspects of a company’s public ‘image,
and also controls the relations between the company and the press and television.
a.) take in b.) embrace c.) comprehend

3. The public relations officer must .......... the best way of introducing his company or
organization usefully to the media.
a.) get out b.) take out c.) work out

4. It is for each PRO to determine what is the best and most cost-effective method of ........... his
company’s interests.



a.) communicating b.) writing c.) speaking

5. One of the functions of public relations departments is to answer ........ from the press and
television.
a.) questions b.) requirements C.) queries

6. A future public relations worker must be careful to select a broad band of social science ..........
, in addition to his communications concentration.
a.) courses b.) terms c.) classes

7. College graduates who prepare themselves both in communication skills and in general ..........
knowledge are in demand even though they may be inexperienced.

a.) basic b.) background C.) common

8. Although writing skill ranks highest in the minds of public relations men, there are .......... on
large staffs for those who prefer other types of work.

a.) openings b.) greetings c.) proposals

9. Specialists in ......... and statistical work, good speakers, radio-television and film specialists
these are some who can find a place in the public relations field and advance to high levels.

a.) supervision b.) supply C.) survey

10. Public relations is also a specialized staff functionin .......... , drawing heavily on journalistic
skills and upon social science techniques.

a.) marketing b.) management c.) advertising

11. The professional practitioner must ........... and evaluate the opinions of various “publics’ or
groups.

a.) assume b.) ascertain C.) assure

12. He plans and executes a program of action to develop effective two-way communication which

will result in mutual .......... , understanding and acceptance.

a.) responsiveness b.) sympathy C.) security

13. The public relations executive is a .......... level management man.

a.) first b.) middle c.) top

14. He deals .......... with the president, board of directors, and chief operating officers of a
company.

a.) directly b.) openly c.) firstly

15. Most newspapers try to average at least a 50-50 ......... between the amount of editorial and
advertising content.

a.) rating b.) ratio c.) ration

16. Circulation procedures of daily newspapers are much better organized than of most weeklies,

because the task of .......... and selling the paper must be done every day.

a.) distributing b.) advertising c.) delivering

17. Home delivery papers are sold to .......... on a weekly, monthly, or even an annual basis.
a.) advertisers b.) subscribers c.) distributors
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18. The circulation department of a daily newspaper provides good opportunities for young men
with salesand .......... instincts.
a.) publishing b.) editorial c.) promotional

19. Many newspapermen in editorial, advertising, and circulation departments look upon a
........... newspaper job as the goal of their careers.

a.) small b.) metropolitan c.) regional

20. The larger the city and the paper’s circulation, the ........ personal contact there is between the
newspaper’s creators and its readers.

a.) more b.) less C.) most

I/IHCprKIII/Iﬂ 1O BBLINOJHEHHIO. TeCThI BRIIIOIHIIOTCS WHIWBHUYAJIbHO B IMCBMCHHOM BH/JIEC I10
3aBCPUICHUHN U3YYCHUS COOTBCTCTBYIOLICTO MOYJIA. B KaXXJ10M 3aJaHUHN BLI6I/Ipa€TC$I TOJBKO
OJIWH BapuaHT OTBCTA.

Kpurepun ouenuBanmsi:
MaxkcumanbHOe KOJTMIeCTBO 0aJIoB 3a Kbl cemecTp — 20 6amnos (1 6amn 3a 1 BepHbIi
OTBET).

3 MeToanyeckue MaTepuaJbl, onpeaeisiomue Npoueaypbl oeHUBAHUS 3HAHMI, YMeHMI,
HABBIKOB M (MJIM) ONBITA JEATEJbHOCTH, XAPAKTEPH3YIOIIMX 3Tanbl (OPMHPOBAHHUSA
KOMIIeTeHIUI

IIponetyppl OLIEHMBAHMS BKIIOYAIOT B CE0Sl TEKYIIMH KOHTPOJIb M IMPOMEXKYTOUHYIO
aTTECTalUIO.

Tekymuii KOHTPOJIb YCIIEBAEMOCTH IPOBOAUTCS C MCIOJb30BAHUEM OLICHOYHBIX
CPEICTB, IMpPEICTaBICHHbIX B I. 2 JAHHOIO NPUIOKEHHUS. Pe3ynbTaThl TEKYyLIEro KOHTPOJIs
JIOBOJISATCS 10 CBEJICHUS CTYACHTOB JI0 IPOMEXYTOUYHOHN aTTECTALUH.

IIpomexyTounas arrecTanms NpoBoaAUTCS B (hopMe 3aueTa B 1 cemecTpe u 3K3aMeHa BO
BTOPOM CEMECTpE.

DK3aMeH NMPOBOJUTCS 110 PACIUCAHUIO IIPOMEKYTOYHON aTTECTALlUU B IIMCbMEHHOM BUJE.
KonnyectBo BompocoB B 3amanuu — 2.. IIpoBepka OTBETOB M OOBSBICHUE PpE3yJbTaTOB
IIPOU3BOJUTCS B JIEHb DK3aMeHa. Pe3ynbTaTel aTTecTaluu 3aHOCATCS B BEIOMOCTb U 3aUYETHYIO
KHWKKY cTyneHTa. CTyAeHTbl, He NpOLIEeIUINEe MPOMEXKYTOUHYIO aTTECTAllMI0 MO Tpaduky,
JTOJIKHBI JINKBUINPOBATh 33JI0JKEHHOCTh B YCTAHOBJICHHOM ITOPSAKE.

3aueT NpOBOJUTCS MO PACIIUCAHUIO TPOMEKYTOUHOM arTecTannu. KoinyecTBo BONpOCOB
B 3aJjaHUH — 2. OObsBIIEHUE PE3YIbTATOB IPOU3BOIUTCS B JIEHb 3a4eTa. Pe3ynpTaThl aTTecTaluu
3aHOCATCS B BEIOMOCTh M 3a4YETHYH0 KHWKKY CTyldeHTa. CTyAeHTbl, He MpOIIEIINe
IPOMEXYTOUHYIO aTTeCTali0 MO TrpaduKy, TODKHBI JIHMKBUAWPOBATH 3al0JKEHHOCTh B
YCTaHOBJICHHOM IIOPSIKE.
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IIpunoxenne 2

METOAUYECKHUE YKA3AHUSA 11O OCBOEHUIO ITNCHUTIJIMHBI

VY4eOHbIM MJIaHOM MPETyCMOTPEHBI CIIEAYIOIINE BUIbI 3aHITHIA:

- IPAKTUYECKUE 3aHSTHSL.

B xone mpakTuyeckux 3aHATUN YIIIyONSIOTCA U 3aKPEIUIAIOTCS 3HAHUSA CTYJEHTOB IO
MHOCTPAHHOMY f3BbIKY, Pa3BHBAIOTCS HABBIKM HCIIOJIb30BAaHUs I'PAMMATHKH, JEKCUKH, YCTHOU
MOHOJIOTHYECKOH ¥ JUATIOTUYECKOW peurd Ha WHOCTPAHHOM SI3BIKE 1O TEMAaTHUKE OBITOBOW U
po(hecCHOHATLHOM e TEIIbHOCTH 00YJYarOIIUXCSI.

[Ipu noAroTOBKE K MPAKTHUECKUM 3aHIATHUAM KaXKJbI CTYJEHT JOJKEH:

— U3yYUTh PEKOMEHIOBAHHYIO YUEOHYIO JTUTEPaTypY;

— U3YYUTh KOHCIIEKTbI JEKLINN;

— IIOArOTOBUTH OTBETHI HA BCE BOIIPOCHI MO0 U3YYAEMOM TEME.

Bompocel, He paccMOTpeHHBIE MPAKTUYECKUX 3aHATUAX, JOJKHBI OBITh HM3yUEHBI
CTYJICHTaMH B XOJI€ CAMOCTOSITEIbHOU pa0oThl. KOHTPOIL caMOCTOSTENHHOM PabOThI CTY/IEHTOB
OCYIIIECTBIISICTCS B X0JI€ 3aHATUH MMOCPEICTBOM TECTUPOBaHUs. B xoze camocTosTensHOM paboThl
KXl CTYACHT 00s513aH MPOYUTATh JIMTEPATypy MO U3ydyaeMOW TeMme, JOMOJHUTh KOHCHEKTHI
JEKIUM HEIOCTAIOLMM MaTepUalioM, BBIIMCKAMU M3 PEKOMEHJOBAaHHBIX IEPBOMCTOYHHUKOB.
Beinenuth HENMOHATHBIE TEPMUHBI, HAUTH UX 3HAYEHUE B SHIIUKIIONEINYECKUX CIOBapPsX.

CTyneHT NOJDKEH TOTOBUTHCSA K MPEACTOSIIEMY JTabOpaTOpHOMY 3aHATHUIO MO BCEM,
0003Ha4YEeHHBIM B pabouell mporpamme JUCIUIUTMHBI BOITPOCAM.

JInsi mOArOTOBKM K 3aHATHUSM, TEKYIIEMY KOHTPOJIIO M TMPOMEXKYTOYHOW aTTeCTallHU
CTYJIGHTBI MOTYT  BOCIIOJIb30BaTbCS  AJCKTPOHHO-OMOIMOTEYHBIMH  CHCTEMaMH. Takke
oOyuJaroruecss MOT'yT B35Th Ha JIOM HEOOXOIUMYIO TUTEpaTypy Ha aDOHEMEHTE YHUBEPCUTETCKOM
OMOTMOTEKH MM BOCIIOJIb30BAThCS YUTALHBIMA 3aJIaMHU.
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