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1. HEJIX OCBOEHUSA TUCIUITJINHBI

1.1| (opMupOBaHKE CHCTEMHBIX 3HAHHH O BHEITHEH cperie MeXTyHapOaHOTO OM3Heca

2. TPEBOBAHUA K PE3YVJIBTATAM OCBOEHUSA JUCHUAIIJINHBI

IK-2. CiocoGeH roToBUTHh aHAJTHTHYECKHE MATEPHAJIBI I OLEHKH MEPONPHUATHHA B 00JaCTH IKOHOMUYECKOH MOJIMTHKH U
TNIPUHATHS CTPATETMYeCKUX PelleHnii HA MUKPO- H MAKPOYPOBHE

B pe3ynbTaTe 0cBOeHHS THCHHILTHHBI 00yIAIOIIHIACS TOJKEH:

3HaTh:

OCHOBHBIC aHAJIUTUYCCKUEC MaT€pualibl I OLCHKU MCpOHpI/IHTI/Iﬁ B obiactu MEXKAYHApOAHOIO ousHeca (COOTHSCCHO C UHAUKAaTOPOM
TK-2.1)

YMmeTb:

TOTOBHUTH aHAJMTUYCCKUEC MaTCpHaJibl JJI OLICHKH MCpOHpI/IﬂTI/Iﬁ B o0JacTu MCKIYHApOOHOT'O OusHeca (COOTHeCeHO
TK-2.2)

C MHAUKATOPOM

Baaners:

METOIIAMH OIICHKH MEPOIIPHUATHI B 00JIACTH MEKTyHAPOTHOTO OM3Heca (CooTHeCeHO ¢ nHankaTtopom I1K-2.3)

3. CTPYKTYPA U COAJEPKAHMUE JTUCIUIIJINHBI

Pa3gen 1. Information gathering and processing related to business environment

Buj 3ansTus / Cemectp /| KoamuectBo
Ne HaumeHoBaHHe TeMbl, KPaTKOe COAEP:KAHHE Komnerenuuu
pa6otsl / popma ITA Kypc 4acoB
11 Deplslon mfikmg whe_n managing thev business: different approaches. A role P — 1 5 K2
of information gathering and processing.
12 Decision making when managing the business: different approaches. Main [pakTHyeckue 1 2 K2
’ instruments of decision making. 3aHATHUS
. . . . IIpaktuyecku
1.3 | Arole of information gathering and processing. pa coxme 1 2 [K-2
3aHSATHS
. . aMOCTOsITeIIbHAS
1.4 | A structure of contemporary business environment. C O;C)a%mea 1 10 [K-2
Main components of business environment, a dynamics of business
1.5 |environment. A significance of information gathering and processing| JlekioHnHbIe 3aHATHS 1 2 IK-2
process for commercial success of the company.
16 Main components of business environment, a dynamics of business [pakTHyeckue 1 2 K2
" | environment. 3aHSTHS
1.7 A significance of information gathering and processing process for [IpakTryeckue 1 2 MK-2
’ commercial success of the company. 3aHATHS
18 Internet-resources containing urgent information related to business| CamocrosTenbHas | 10 MK-2
’ environment. pabora
Main sources of information related to external business environment
1.9 . . . . . JlekoHHbBIE 3aHIATHS 1 2 TK-2
analyzing. Main methods of information gathering.
110 Main sources of information related to external business environment [pakTuyeckue | 5 K2
’ analyzing. 3aHATHSA
1.11 [ Main methods of information gathering. lpaxruseciue 1 2 IK-2
3aHATHUSA
112 Mal_n stages of gathermg 1nf0rmat10n_ relateq to exterpal business P — 1 5 K2
environment analyzing. Main methods of information processing.
1.13 | A structure of strategic process in multinational companies. CaMO;;%:_anHaﬂ 1 6 [K-2
. . . . MOCTOSITENbHAs
1.14 | Statistical methods of information processing. Cavoctoarenbia 1 4 [K-2
pabora
115 Main stages of gathering information related to external business IIpaxTyeckue 1 2 MK-2
’ environment analyzing. 3aHSTHS
1.16 | Main methods of information processing. Hpakmiieckue 1 2 [K-2
3aHSATHSA

Paznen 2. Instruments for decision making based on business environment analyzing




Ne HauMeHoBaHHe TeMbl, KpaTKoe CoAep:KaHue Brn sansrus / Cemecrp /| Konmuectso Komnerenuuu
i oK aep pa6ots1 / popma ITA Kypc 4acoB !
Main methods of management decision making based on information
2.1 |[processing: SWOT-analysis, PEST(PESTLE)-analysis, 5 competitive| JlekunonHsle 3aHsATHS 1 2 [K-2
forces. Strategic matrix instruments
Main types of management decisions in multinational companies CamocTosiTenpHas
22 ; ) . . 1 8 [K-2
demanding careful analysis of business environment. pabora
2.3 | Strategic matrix instruments. Hpaxmiieckue 1 2 IK-2
3aHSTHS
Main methods of management decision making based on information
. . . . [IpaxTHyeckue
2.4 |processing: SWOT-analysis, PEST(PESTLE)-analysis, 5 competitive ARSI 1 2 [K-2
forces.
25 Corpqrate strategy developing based on matrix instruments using. The GE/ P — 1 5 K2
McKinsey matrix.
2.6 | Main types of corporate strategies of multinational companies. CaMO;;%ZTTZHBHaﬂ 1 12 IK-2
2.7 | Corporate strategy developing based on matrix instruments using. Tp z;l;:;l;;me 1 2 IK-2
2.8 | The GE/McKinsey matrix. Tpaxmiieckue 1 2 TK-2
3aHSATHSA
29 Busme7$s strategy develqpmg based on matrix instruments using. The M. T — 1 ) K2
Porter’s matrix for generic business strategy choosing.
2.10 | Main methods for business strategies development. Camocrostenpias 1 4 [K-2
pabora
2.11 |Business strategy developing based on matrix instruments using. lpaxrueciue 1 2 [K-2
3aHATHSA
2.12 | The M. Porter’s matrix for generic business strategy choosing. Hpiﬁf{z‘;i?”e 1 2 IK-2
213 Prod_uct portfolio managing based on matrix instruments using. The BCG P — 1 5 K2
matrix.
2.14 | Main methods of the product portfolio managing. CaMO;;%ZTTZHBHaﬂ 1 6 IK-2
Product portfolio managing based on matrix instruments using [pakTHyeckue
2.15 . 1 2 [K-2
(LibreOftfice) 3aHSTHS
The Boston Consulting Group matrix: main objectives for using, main IpaxTHyeckne
2.16 . 1 2 IK-2
advantages and shortcomings. 3aHSTHS
2.17 |IloaroroBka K MPOMEXYTOUHOI aTTECTAINH 3auer 1 0 TIK-2

4. POHJ] OIEHOYHbBIX CPEICTB

CrpykTypa W comepkaHue (OHAA OIEHOYHBIX CPEACTB IS TPOBEACHHS TEKYNIETro KOHTPOJS M IIPOMEXYTOYHOH aTTecTalnh
npencTasieHs! B [Tpunoxennn 1 x paboueil mporpaMMe TUCIIUMIINHEL

5. YYHEBHO-METOAUWYECKOE 1 TH®OPMAIIMOHHOE OBECIIEYEHUE JUCHUIIJIMHBI

5.1. Y4eOHble, HayYHbIe U MEeTOAMYECKHE U3TaHUS

ABTODEI, bubnmuoreka /
3arnaBue UsnarenascTBO, IO
COCTaBUTEIN KommnuectBo
1 Kynpos B. M. Poccus u mup: DxoHomuka Poccunt B MupoBOM Cankr-IlerepOypr: OBC «YHuBepcureTckas
KOHTEKCTe: MOHOTpadust Anereiis, 2010 OubIMOTEeKa OHJIANH»
2 Bymyes, B. B., TOK u sxonomuka Poccun. Buepa, ceronus, 3aBrpa | MockBa: DHeprus, 9BC «IPR SMART»
I'pomos, A. U., 1990-2010-2030 HHCTUTYT 3HEpreTHYecKoi
Kprokos, B. A., crpareruu, 2011
Kypuues, H. K.,
Macrtemanos, A. M.




ABTOpHI, bnbmmorexa /

3arnaBue W3narenscTBo, rox
COCTaBUTENH KonuuectBo
3 Arysapos, 3. A., Dxonomuka Poccuu u EBpornsl B 31oxy PocroB-Ha-/lony: 9BC «IPR SMART»
Arysaposa, JI. A., 100anu3aui. DKOHOMHUECKOE Pa3BUTHE, UznarensctBo FOxHOTO
Aneunn, A. B., ATaes, | MexaHH3Mbl YNIPAaBIeHAs W HHGOPMATU3ALMK CTPAH | heiepaIbHOTO
A. M., Benoxpsuios, K. | eBpomneiickoro coro3a: COOpHUK HaydIHBIX PaboT yHHBepcuTeTa, 2012

A., BenokpeutoBa, O. | meHTpa ec Ha IOTro-3armaje pocCuu
C., bepexnas, E. C.,
borganosa, E. A.,
by6mukosa, E. U.,
Boponuna, T. B.,
lunesiHo, A. A,
Eneuxwnii, A. H.,
Epmunosa, M. 1.,
3ynme, B. B., Kannmnna,
A. B., Kocenxkona, E.
JI., Jlazapes, P. C.,
Jlazapesa, E. 1.,
Mapuyxos, A. H.,
Macmnrokosa, E. B.,
Margeesa, JI. T,
Myp3us, A. /1.,
Hukwuraesa, A. 10.,
MMucapckas, O. B.,
ITnernena, A. C.,
ITonewnos, C. 1.,
Ilonosa, B. E., ITonosa,
JI. A., Poros, 1. U.,
Pybunckas, 2. /1.,
Pynuna, A. A.,
Cemennxuna, H. C.,
Cunenxo, E. E.,
TnoctHakoB, A. A.,
Ilans, A. B.,
[lleruenko, /1. A.,
IIIn6anosa-Poenxo, E.
A., Ilunaxos, E. @,
benssckuit, /1. B.,
Heanos, C. I1.,
Kapnayxoga, O. C.,
Kopmees, C. A.,
Marseena, JI. I,
Hukwuraesa, A. 10.,
umnanos, E. ®.

4 Becrtauk PocToBCKOTO TOCYIapCTBEHHOTO , 1996 3BC «IPR SMART»
sKoHoMHYeckoro yHusepcutera (PHX)

5.2. IIpodeccnoHanbHbIE 6a3bl JaHHBIX U MHGOPMAILMOHHBIE CIPABOYHBIE CHCTEMBbI

NCC «KoncynsrantlImocy
NCC «I"apant http://www.internet.garant.ru/

5.3. IlepeyeHs MPOrpaMMHOTO o0ecTiedeHnst

OnepaunonHas cucrema PEJ] OC
LibreOffice

5.4. YueOHO-MeTOONYECKHE MaTepuaJibl 1J1s1 06y'{aloumxca C OrpaHUY€HHBIMHU BO3MOKHOCTHAMM 310POBbA

Ipu HEOGXOAUMOCTH TI0 3asBICHUIO 00YYAIOIIEr0Cs ¢ OTPAHHYCHHBIMU BO3MOXXHOCTSIMH 3/I0POBbsl yUeOHO-METOIUIECKHE MATEPUAITBI
OPEIOCTABISIOTCS B (hOpMax, aJanTHPOBAHHBIX K OTPAHMYCHHSM 30POBbS M BOCHPHUSTHS MHGoOpManuu. s UL ¢ HAPYIICHUSIMH
3penus: B Gpopme ayauodaiiia; B meyatHoH GpopMe yBeIHUeHHBIM MIpudTOM. [IJIst JIHI] ¢ HAPYIICHUAMHE CIyXa: B (JopMe DIICKTPOHHOTO
JIOKyMEHTa; B me4aTHoi (opme. J[iist auil ¢ HAPYIMICHUSIMUA OMOPHO-JBUIATEIBHOTO ammapara: B (OpMe 3IEKTPOHHOTO JOKYMEHTa; B
meyaTHoOM opme.

6. MATEPUAJIBHO-TEXHUYECKOE OBECIIEYHEHHME JIUCIIUITJINHBI

ITomemenust s Bcex BHAOB padoT, MPEIyCMOTPEHHBIX YYEOHBIM IUTAaHOM, YKOMIIICKTOBAaHBI HEOOXOIMMOW CIHEIHaII3HPOBAHHON
y4eOHOI MeOeIbI0 U TEXHUUSCKIMU CPEACTBAMHU O0yIeHHS:

- CTOJIBI, CTYJIbS;

- IePCOHAIILHBIA KOMITBIOTEP / HOYTOYK (TTepEeHOCHOH);

- IPOEKTOD;

- 9KpaH / UHTEPAaKTHBHAs JOCKa.




[Momenienust A1k CaMOCTOSTEIBHON PabOThl 00YyYAIOIIUXCS OCHANICHBI KOMITBIOTCPHOH TEXHUKOW C BO3MOKHOCTBHEO HOIKITIOUCHHS K
cetr "MHTEpHET" M 00ECTIICUCHNEM JIOCTYTIA K 3JICKTPOHHON HH()OPMAIIMOHHO-00pa30BaTeIbHOM cpee.

7. METOIUYECKHUE YKA3ZAHUSA JJIS1 OBYYAIOIIUXCS 11O OCBOEHUIO JUCIIMITJIMHBI

MCTOI[I/I'-ICCKI/IC YKa3aHus [0 OCBOCHUIO JUCHHUINIMHBI IPECACTABICHBI B HpI/IJ'[O)KCHI/II/I 2K pa60l1e171 nporpamMme JUCHUIIIIUHBI.




®OH/JI OHEHOYHbIX CPEJICTB

ITpunoxxenue 1

1. Onucanue nmoka3artejeid 1 KpUTEepUeB OLeHMBAHUS KOMIIETEHIIUI HA Pa3JIMYHbIX 3Tanax
uXx (popMupoOBaHMS, ONIUCAHME IIKAJ OLIEHUBAHUS

1.1 Iloka3arenu u KpUTEpUU OLIECHUBAHMSI KOMIIETEHIIUI:

3VH, [Tokazarenu Kputepuu onennBanus CpencrtBa
COCTaBJISIOLINE OIICHUBAHUS OIICHUBAHUS
KOMIIETEHITUIO

[1K-2: Crioco6eH TOTOBUTh aHATUTUYECKHE MaTePHaIbl 7Sl OLICHKH MEPONPUATHI B 001acTi
9KOHOMMYECKOM MOJIUTUKU U IPUHATHS CTPATETMUECKUX PELIEHUI Ha MUKPO- U MAaKpOYPOBHE

MaTepuaibl st
OLIEHKHU

MaTCpraIoB JIJId

OLICHKH MEpOTIPUSATHI B

MPEJICTABICHHOM B
0TBeTax UHQPOpMAIIH

3uamo: Amnanuzupyer [TonHoTa M Bormpocs! k 3auery
OCHOBHBIE coJiep>KaHue COJIEPKaTENBHOCTh (1-50), BompoCHI
aHAJIUTHYECKHE AHATUTHYECKUX OTBETa; COOTBETCTBHUE 1t oripoca (1-37),

TeMbl J0K1a10B (1-
28), TecTsl (pasaen

MaTCpuraIbl J1JId
OIICHKH

MaTepurajlIoB IJId

OLICHKH MEpOIPUATUI B

MaTepHuasoB JIJIsl OLICHKU
MEPOIPHUATHIA B 00J1aCTH

MEpONPHUITUH B obacTu Marepuanam JIEKIUU U 1-2), rpynnoBsie
obnactu SKOHOMUYECKOM y4eOHOM JTUTEepaTyphl, u/unm
MEX/YHApOAHOIO | IIOJIMTUKU U IIPUHATUS | CBEJCHUSIM U3 MHIUBUAYaJIbHbBIE
OusHeca CTpaTErMYeCKuX MH(pOPMAaLMOHHBIX TBOpYECKHE
penieHui Ha MUKpo- U | pecypcoB MHTEpHET 3ananus (1-10)
MaKpOypOBHE
Ymems: OcymectBisger YposeHb Bormpocs! k 3auery
FOTOBUTH MOJATOTOBKY MOJArOTOBJIEHHBIX (1-50), Bonpochl
aHAJINTUYECKUE AHAJINTUYECKUX AHAJINTUYECKUX 1t oripoca (1-37),

TeMBbI 10K1a]10B (1-
28), TecTsl (pazaen

peleHui Ha MUKpPO- U

MaKpOYpOBHE

MaKpOypOBHE

MEpONPHUITHH B oOnactu SKOHOMUYECKOH 1-2), rpymnnoBsie
obnactu 9KOHOMHYECKOM MIOJINTUKU U TIPUHATUSA u/unn
MEXIYHApOJAHOIO | MOJIUTUKU U MPUHATUS | CTPATETMUECKUX PELICHUH | MHAUBUIyalbHbIE
OusHeca CTPaTErMYECKUX Ha MUKpPO- U TBOPUYECKHE
pelIeHU Ha MUKPO- U | MAKpOYPOBHE 3aganust (1-10)
MaKpOYPOBHE
Bnaoemw: Hcnonb3yeT HaBbIKU ConepkaTenbHOCTh Bomnpocsl k 3auety
METOJIaMH OLIEHKH | TOATOTOBKH IIOATOTOBJIEHHBIX (1-50), BompochI
MEpPOIPUATHI B AQHAJIUTUYECKUX AQHAJIUTUYECKUX 1t oripoca (1-37),

obsacTu MaTEpUAJIOB JUIs MaTepHaioB Ul OLIEHKHU | TeMBbI JOKJIaa0B (1-
MEXIYHApOJAHOIO | OLIEHKU MEPONPUATUH B | MEPOIIPUATHI B obnactu | 28), TecTsl (pa3aen
OusHeca obsacTu 9KOHOMMUYECKOMN 1-2), rpynmnoBsie
SKOHOMMYECKOM MOJINTUKU U TPUHATHUS u/nnm
MOJINTUKU U IIPUHATUS | CTPATErMYECKUX PELIEHUN | MHAUBHUyaJIbHbIE
CTpaTEernyecKux Ha MUKPO- U TBOpUYECKHE

3ananus (1-10)

1.2 lIkanel OLIEHUBAHUSA:
Tekylmuii KOHTPOJIb YCHEBAEMOCTH M MPOMEKYTOYHAsl aTTECTALUsl OCYILECTBISETCS B
paMKax HaKOMUTEIbHON OaUIbHO-PEUTHHTOBOM cucTeMbl B 100-6amibpHOM 1mIKane:



50-100 6aiu10B — «3aU4TEHO»
0-49 GaIoB — «HE 3aYTEHOY.

2 TunmoBble KOHTPOJIbHBbIE 33aHHUS WJIM MHbIe MaTepHAJIbl, HEOOXOIUMbIE JJsl OLEHKH
3HAHUI, YyMEeHHUH, HABHLIKOB M (MJIM) ONbITA JAEATEJbHOCTH, XaPAKTEPU3YIOIIMX 3TAMbI
(opMupoBaHUA KOMIIETEHIMI B MpoLiecce 0CBOEHHUs 00pa30BaTeIbHOMH POrpaMMbl

Questions for the Quiz (Bompocsr k 3aueTy)
1. Describe main approaches to decision-making in international business.
2. Describe the rational approach to decision-making.
3. Describe the intuitive approach to decision-making.
4. Describe advantages and shortcomings of the brain storming as an approach to decision-
making.
5. Describe peculiarities of decision-making in international management.
6. Describe a structure of decision-making process.
7. Describe main collective forms of decision-making.
8. Describe main sources of information for decision-making in international business.
9. Describe main approaches to strategic decision making in international business.
10. Describe main components of international business environment.
11. Describe a structure of the strategic planning process.
12. Describe main types of the organizational structure of international companies.
13. Describe characteristic features of the modern business environment.
15. Describe examples of the modern business environment of international business behavior.
16. Characterize main sources of data for the MNE corporate strategy elaboration.
17. Describe contemporary approaches to information sources choosing when analyzing
international business environment.
18. Describe analytic agencies providing information about international consumer and financial
markets.
19. Characterize the best approach to information about the business environment choosing.
20. Describe priorities in marketing agency choosing for examining some potential target
international markets.
21. Describe main sources of information used for business strategy development.
22. Describe main parts of a process of corporate strategy developing.
23. Describe stages of gathering information about a situation in international consumer markets.
24. Describe main methods of respondents surveying planning.
25. Describe main methods of results of respondents surveying processing.
26. Describe stages of information gathering process related to external business environment.
27. Describe main characteristics of the market attractiveness in international business.
28. Describe main methods of brand’s characteristics preferences identifying.
29. Describe a method of analysis of variance — ANOVA using in international business
environment examining.
30. Describe main scales being used in international environment analyzing.
31. Describe using the SWOT-analysis in international environment analyzing.
32. Describe using the PEST (PESTLE)-analysis in international environment analyzing.
33. Describe using the 5 Competitive Forces analysis in international environment analyzing.
34. Describe using the M. Porter’s matrix in international environment analyzing.
35. Describe using the GE/McKinsey matrix in international environment analyzing.
36. Describe using the BCG matrix in international environment analyzing.
37. Describe objectives of the business strategy developing.
38. Describe objectives of the corporate strategy developing.
39. Describe main objectives of the Boston Consulting Group matrix using.



40. Describe main objectives of the M. Porter’s matrix using.

41. Describe main advantage of the nominal scale using when examining the international
business environment.

42. Describe main advantage of the ordinal scale using when examining the international
business environment.

43. Describe main advantage of the interval scale using when examining the international
business environment.

44. Describe a discriminant analysis and its applications in international environment examining.
45. Describe main advantage of the ratio scale using when examining the international business
environment.

46. Describe main strategies which could be elaborated when using the BCG matrix.

47. Describe main strategies which could be elaborated when using the M. Porter’s matriX.

48. Describe main strategies which could be elaborated when using the GE/McKinsey matrix.
49. Describe main strategies which could be elaborated when using the SWOT-analysis matrix.
50. Describe main strategies which could be elaborated when using the PEST (PESTLE)-
analysis matrix.

Kpurepun ouenuBanmsi:

50-100 («3auTeHO»)- BBICTABIISIETCS, €CITH U3JI0KEHHBIN MaTeprall (pakTHIeCKH BEpeH, HaTn4Ine
IITyOOKMX WCYEPIBIBAIOIINX 3HAHMH B OOBbEME IPOHAEHHOW MNPOrpaMMbl JUCIMIUIMHBI B
COOTBETCTBMHM C TIIOCTABJICHHBIMH IPOrPaMMON Kypca MLEIIMH U 3aJadaMd  OOy4YeHWUs,
NpaBWIbHBIC, YBEPEHHbIC JCHCTBUS 10 NPUMEHEHHMIO TIOJYYCHHBIX 3HAHMH Ha MpPaKTHKE,
IPaMOTHOE U JIOTUYECKH CTPOMHOE M3JI0KECHHE MaTepHayia MpH OTBETE, YCBOCHHE OCHOBHOW U
3HAKOMCTBO C JOTOJIHUTEIBHOW JIMTEpaTypol; MPH HAIMYUHM TBEPABIX U JIOCTATOYHO IMOJHBIX
3HAHHUH B 00BEME MPONJICHHON MPOrpaMMbl TUCHHUILUIMHBI B COOTBETCTBUH C LIEISMHU OOydYCHUS,
NpaBWIBHBIC JCHCTBUS MO MPUMEHEHHIO 3HAHUM Ha MPAKTHKE, YETKOE M3JIOKEHUE Marepuala,
JIONYCKAIOTCSL OTACIBHBIC JIOTUYECKUE U CTHIIMCTHYCCKHUE TIOIPEITHOCTH, OOYUYAIOIIUICS YCBOMIT
OCHOBHYIO JIUTEPATypy, PEKOMEHJOBAaHHYIO B paboueil mporpaMme AUCIUILIMHBL, TIPH HATHYUH
3HaHM B 00beMe MPOHICHHOTO Kypca B COOTBETCTBHH C LIEISIMU OOYyUCHUSI, U3JI0)KECHHE OTBETOB
C OTIENBHBIMU OIMIMOKAMU, UCTIPABICHHBIMU TIOCIIE TOMOJIHUTEIBHBIX BOIPOCOB; NMPABUIBLHBIC B
L[E€JIOM JEHCTBHS 110 IPUMEHEHUIO 3HAaHUM Ha IIPAKTHUKE;

0-49 («He 3a4TE€HO») - €CIM OTBETHI HE CBSA3aHBI C BOIPOCAMH, HAJTHYHE I'PyOBIX OMIMOOK B
OTBETEe, HEIOHUMAHUE CYIIHOCTH M3JIaraéMoro OTBETa Ha BOIIPOC, HEYMEHUE TIPUMEHSITh 3HAHUSI
Ha MPaKTHUKE, HEyBEPEHHOCTh U HETOYHOCThH OTBETOB Ha JIONOJTHUTEIbHBIEC U HABOASIINE BOTIPOCHI.

Questions for the survey (Bompocs! st orpoca)

1.Describe initial stages of the decision-making process.

2. Describe a consequence of the perfect decision-making process stages.

3.Describe a role of alternative decisions in the perfect decision-making process.

4. Describe the most characteristic features of the modern business environment.

5.Describe an effective approach to information sources on business environment choosing.
6.Describe an effective approach to processing methods of information on business environment
choosing.

7.Describe main channels of trading by futures.

8.Describe first stages of gathering information about a situation in a market.



9.Describe methods of information gathering for understanding criteria of product/service
choosing by the consumer.

10.Describe methods of processing of respondents surveying data.

11.Describe initial stages of the process of external business environment analyzing.

12.Describe components of external business environment.

13. Denominate the most important issue when gathering information about external business
environment.

14. Describe main objectives of the nominal scale using in external business environment
examining.

15. Describe main objectives of the ordinal scale using in external business environment
examining.

16. Describe main objectives of the interval scale using in external business environment
examining.

17. Describe main objectives of the rational scale using in external business environment
examining.

18. Denominate main objective of discriminant analysis

19.Describe a methodology of the SWOT-analysis.

20. Describe features of statements we should include into a quadrant Opportunities when doing
the SWOT-analysis.

21. Describe features of statements we should include into a quadrant Strengths when doing the
SWOT-analysis.

22. Describe a methodology and a main objective of M. Porter’s matrix using.

23. Describe a methodology and main objectives of the GE/McKinsey matrix using.

24. Describe a methodology and main objectives of the BCG matrix using.

25. Describe a methodology and main objectives of the PEST (PESTLE) matrix using.

26. Denominate main benefit for managers using PESTLE-analysis instead PEST-analysis.

27. What are the main objectives of the 5 competitive forces analysis using?

28. Denominate main strategies for business units characterized by the GE/McKinsey axes as
“Low level of the industry attractiveness/Weak competitive position in the industry”.

29. Denominate main management’s conclusions after completing the M. Porter’s matrix filling.
30. Denominate main benefit for managers using the M. Porter’s matrix.

31. Denominate a main objective of the SWOT-analysis using when developing a business
strategy.

32. Denominate a main advantage of the SWOT-analysis using for business strategy developing.

33. Denominate main benefit for managers using matrices when taking strategic decisions.



34. Denominate the main characteristics of the “Cash cows” in the BCG matrix.
35. Denominate the main characteristics of the “Dogs” in the BCG matrix.
36. Denominate a preferred strategy for “Stars” (in the BCG matrix) management.

37. Denominate a preferred strategy for “Cash cows” (in the BCG matrix) management.

Kpurepum oueHuBanmus:

CTYICHT MOXET BBICTYIIUTh MAKCUMYM 4 pa3a, KaKI0e 3a/aHue OI[CHUBACTCSI MAKCUMYM B 5
0aJIoB.

MakcuMajbHO€e KoJn4ecTBo 0arios — 20.

3-5 OayoB — CTYNEHT MPEACTaBHI HMCUYEPIBIBAIONIYI0 WH(GOPMAILMIO IO TeMe, COOOIIeHuE
COZEPKUT HEOOXOJMMbIE TIPUMEPHI, TOSCHEHNUS;

1-2 6annoB — CTyEHT MPEeACTaBUI HH(OPMAIHIO HE B TIOJIHOM 00bEMe, UMEIOTCS CYIIECTBEHHBIE
OLIMOKY B U3JI0KEHHUH, IPUMEP HEaeKBATHBI 3a/JaHHUIO;

0 6ayIoB — COAEepPKUT TPYOBIE OMMOKH, IIOJTHOCTHIO CKAXKAIOIIIE PEabHYIO KapTHUHY.

TeMbl 10KJIaI0B
A structure of international business environment — main components.
Dynamics of the modern external business environment.
Contemporary approaches to decision-making in international business.
Advantages and shortcomings of different approaches to decision-making.
Quantitative examination of international external business environment planning.
Statistical methods in external business environment examining.
The need for information when different approaches to decision-making are being used.
The contemporary system of information and analytic agencies providing international
business by data related to external environment.
9. Correlation and regression analyses in processing data related to international business
activities planning.
10. Dependent and independent variables in processing data related to international business
activities planning.
11. Dispersion and discriminant analysis in processing data related to international business
activities planning.
12. Information gathering for international marketing strategy developing.
13. World famous information and analytic agencies providing services regarding situation on
international markets.
14. The Bloomberg agency: history of development and current activities.
15. The AC Nielsen agency: history of development and current activities.
16. The Ipsos agency: history of development and current activities.
17. Describing foreign target market using socio-demographic tendencies and indicators.
18. Describing foreign target market using economic and technological tendencies and indicators.
19. Cryptocurrencies and condition of the world economy.
20. Scenario analysis in international external business environment describing.
21. Describing strategic groups of the competitors.
22. Value chains analyzing and describing.
23. Market maps: drawing and analyzing (international markets).
24. Matrix methods for international markets describing.
25. Frame analysis in external business environment describing.
26. Digital instruments in external business environment describing.
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27. Methods of competitive positions identifying and competitors describing.
28. Competitors’ marketing strategies identifying and describing.

Kpurepun oueHuBanmusi:

MakcumajbHoe Ko1u4ecTBo 6a/uioB — 20.

10-20 Gamma — CTyIEHT MPEACTaBWJ HCYEPIBIBAIOIIYI0 MHPOPMAIHMIO IO TEME, COOOIICHHE
COJICPKUT HEOOXOIUMbIC TPUMEPBI, TOSICHCHHUS,

1-9 GamnoB — CTyIEHT IpeaCcTaBII MHPOPMAIIUIO HE B TIOJTHOM 00BbeMe, UMEIOTCS CYIIICCTBEHHBIE
OIIMOKY B U3TIOKEHUH, IPUMEP HEaICKBATHBI 33]JaHUIO;

0 6ayuTOB — COAEPIKUT TPYOBIE OIMIMOKH, IIOJTHOCTHIO UCKAXKAIOIINE PEabHYIO KapTHUHY.

TecThl
Pazpgen 1.

Topic 1. Decision-making when managing the business: different approaches. A role of
information gathering and processing.

Question 1.1 The empirical approach to decision making is characterized by:

a) careful analysis of information gathered;

b) a highest priority of accumulated experience;

c) a highest priority of assurance in advantages of a concrete alternative.

Question 1.2 The rational approach to decision making is characterized by:

a) careful analysis of information gathered;

b) a highest priority of previously accumulated experience;

c) a highest priority of assurance in advantages of a concrete alternative.

Question 1.3 The intuitive approach to decision making is characterized by:

a) careful analysis of information gathered;

b) a highest priority of accumulated experience;

c) a highest priority of assurance in advantages of a concrete alternative.

Question 1.4 Brain storming relates to a following group of decision-making approaches

a) collective;

b) unformal;

C) quantitative.

Question 1.5 The decision-making is:

a) people inducing to choosing a decision;

b) a process of alternatives generating;

¢) a conscious choosing of the best alternative decision.

Topic 2. Main components of business environment, a dynamics of business environment. A
significance of information gathering and processing process for commercial success of the

company.



Question 2.1 What components of external environment are able to have a direct influence on the
company?

a) political factors, trade unions, international processes;

b) competitors, consumers, suppliers, laws and administrative structures;

c) competitors, suppliers, political factors, technical progress.

Question 2.2 Define the first stage of the strategic planning process:

a) setting objectives;

b) opportunities and threats identifying;

¢) advantages and weak points of the company identifying.

Question 2.3 What type of the organizational structure is most often being used by international
companies offering on different markets a wide range of products?

a) matrix;

b) divisional;

¢) linear-functional.

Question 2.4 The most demanded analytic agency providing information about international
consumer markets is

a) Bloomberg;

b) AC Nielsen;

c) DSM.

Question 2.5 Define the best term/approach to information about the business environment
choosing.

a) relevant information analyzing;

b) all accessible information sources analyzing;

c) the most reliable information analyzing.

Topic 3. Main sources of information related to external business environment analyzing. Main
methods of information gathering.

Question 3.1 What does belong to main sources of business information related to external
environment?

a) newspapers;

b) business information databases;

c) speeches of famous politicians.

Question 3.2 Denominate the world-famous information agency providing business and society
by financial information:

a) CNN;

b) AC Nielsen;



c) Bloomberg.

Question 3.3 Denominate the Russia famous information agency providing business by
information about urgent situation on different markets:

a) Megaresearch;

b) RBC;

c) Step-by-Step.

Question 3.4 Denominate the first priority in marketing agency choosing for examining some
potential target markets.

a) a specialized one;

b) having the best internet site;

c) a famous one.

Question 3.5 Denominate the most accessible market information service:

a) newspapers;

b) business information databases;

c¢) Google analytics.

Topic 4. Main stages of gathering information related to external business environment analyzing.
Main methods of information processing.

Question 4.1 What is the first stage of information gathering process related to external business
environment?

a) constructing a structure of the process;

b) setting objectives of information gathering;

¢) choosing methods of information processing.

Question 4.2 Denominate the most important characteristic of the market attractiveness.

a) belonging to a new industry;

b) compact territorial size;

c) actual size increasing.

Question 4.3 Denominate the main method of brand’s characteristics preferences identifying

a) expert interviewing;

b) focus groups;

c) respondents interviewing.

Question 4.4 Denominate the main principle in information (about external environment)
gathering.

a) sufficient informativeness level;

b) maximal informativeness level,

C) costs minimizing.



Question 4.5 Denominate main objective of analysis of variance — ANOVA using.

a) data homogeneity analysis;

b) data differences analysis;

¢) producing forecasts.

Paznen 2.

Topic 5. Main methods of management decision making based on information processing: SWOT-
analysis, PEST (PESTLE)-analysis, 5 competitive forces. Strategic matrix instruments.
Question 5.1 What are the main objectives of the SWOT-analysis using?

a) examining the rivals’ positions on the market;

b) business strategy elaborating;

c) external environment influence on the company positions examining.

Question 5.2 What are the main difficulties the managers face when using the SWOT-analysis?
a) deficit of information;

b) confusing Opportunities and Strengths;

c) difficulties when processing the information.

Question 5.3 What are the main objectives of the PEST (PESTLE)-analysis using?

a) examining the rivals’ positions on the market;

b) business strategy elaborating;

c) external environment influence on the company positions examining.

Question 5.4 Denominate main benefit for managers using PESTLE-analysis instead PEST-
analysis.

a) getting more informative picture of the environment;

b) reducing time spent for performing the analysis;

C) getting an opportunity of producing more precise forecasts.

Question 5.5 What are the main objectives of the 5 competitive forces analysis using?

a) identifying main sources of competition on the market;

b) business strategy elaborating;

c) external environment influence on the company positions examining.

Topic 6. Corporate strategy developing based on matrix instruments using. The GE/McKinsey
matrix.

Question 6.1 What are the main objectives of the GE/McKinsey matrix using?

a) choosing business strategy for a market;

b) distributing resources between existing business units of the company;

¢) identifying main objectives for the company activities.

Question 6.2 Denominate axes forming the GE/McKinsey matrix.



a) product’s market share and total revenue;

b) competitive position and industry/market attractiveness;

¢) competitive position and expected level of profitability.

Question 6.3 Denominate a main objective of the corporate strategy reviewing.

a) concentrating resources in the most profitable industries/markets;

b) cutting unexpected expenses;

C) optimizing the organizational structure.

Question 6.4 Into what main parts the corporate strategy should be divided:

a) reviewing a list of existing business units and planning opening new business units when starting
a business in new markets;

b) reviewing domestic business units and international business units;

¢) planning and controlling activities.

d) reviewing a list of existing business units and planning opening new business units when starting
Question 6.5 Denominate main management’s conclusions after completing the GE/McKinsey
matrix filling.

a) identifying main directions of investments and main actives for selling;

b) identifying main components of management development programs;

c) identifying costs of main business processes.

Topic 7. Business strategy developing based on matrix instruments using. The M. Porter’s matrix
for generic business strategy choosing.

Question 7.1 What are the main objectives of the M. Porter’s matrix using?

a) choosing business strategy for a market;

b) distributing resources between existing business units of the company;

c) identifying main objectives for the company activities.

Question 7.2 Denominate axes forming the M. Porter’s matrix.

a) competitive scope and source of competitive advantage;

b) competitive position and top management’s activities effectiveness;

c) competitive position and market attractiveness.

Question 7.3 Denominate a main objective of the business strategy developing.

a) concentrating resources in the most important activities;

b) cutting unexpected expenses;

¢) optimizing the organizational structure.

Question 7.4 Into what main parts the business strategy should be divided:

a) profits and lost parts;

b) functional strategies defining organizing of each important the company activity on the market;
10



c) activities planning and controlling.

Question 7.5 What are the main objectives of the Key success factors concept using?

a) identifying main targets on the market for functional strategies directing;

b) powerful business strategy elaborating;

¢) taking into account external environment influence when develop the business strategy.
Topic 8. Product portfolio managing based on matrix instruments using. The BCG matrix.
Question 8.1 What are the main objectives of the Boston Consulting Group matrix using?
a) choosing business strategy for a market;

b) distributing resources between existing business units of the company;

c) choosing strategies for the product portfolio management.

Question 8.2 Denominate axes forming the BCG matrix.

a) competitive scope and source of competitive advantage;

b) market size changing (increasing) and relative market share meaning;

c) competitive position and market attractiveness.

Question 8.3 Denominate a main objective of the product portfolio management strategy
developing.

a) optimizing the product portfolio from a point of view of current and short/middle term revenue
maximizing;

b) cutting unexpected expenses;

c) optimizing the organizational structure.

Question 8.4 Denominate the main characteristics of the “Stars”:

a) having a big relative market share on the rapidly growing market;

b) having a small relative market share on the rapidly growing market;

¢) having a big innovative potential.

Question 8.5 Denominate the main characteristics of the “Problem kids”:

a) having a big relative market share on the rapidly growing market;

b) having a small relative market share on the rapidly growing market;

¢) having a unique set of features.

HHCTpYKIMA N0 BHINOJTHEHHIO

W3 mpeniokeHHBIX TECTOBBIX 3aJaHuil BEIOpATh OJMH NMPABWIBHBIN OTBET. B Kaxaom 3amanuu
TOJIbKO OJIMH MPaBUJIbHBIN OTBET.

Kpurepun ouennBanus:

MakcuMaibHOe KoJn4ecTBo 6a/1u10B — 40.

BeimomHsieTcs 1Ba Tecta B ceMectp. MakcuManbHBINA 0amt 3a cemectp — 40.

16-20 GaynnoB BBICTABISIOTCS CTYACHTY, e€ciu OH Aai 80% mpaBHIbHBIX OTBETOB;

11-15 6annoB BBICTABISIOTCS CTYACHTY, €cii OH Aall 70% mpaBUIIbHBIX OTBETOB;

5-10 6anoB BHICTABISIOTCS CTYICHTY, €CIIH OH Jai 51% MpaBUIBHBIX OTBETOB;
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0-4 GanioB BBICTABIAIOTCS CTYACHTY, €ClM OH Jan MeHee 50% MpaBUIIbHBIX OTBETOB.

prrIHOBBIe H/uau HHIUBUAYAJIbHBIC TBOPUYCCKUEC 3aJaHUA

1.Develop a model of external environment in vaccines development (pharmaceutical industry)
for using by research and development companies.

2. Develop a model of external environment in agricultural industry (wheat cultivation).
3. Develop a model of external environment in agricultural industry (cattle breeding).

4. Develop a model of external environment in agricultural industry (ostrich cultivation).

5. Develop a model of external environment in agricultural mechanical engineering.

6.Develop a methodology of industries examining for new perspective industry choosing (for
starting a new business) for a company delivering agricultural products from Russia to
Asia/Middle East countries.

7. Develop a methodology of industries examining for new perspective industry choosing (for
starting a new business) for Russian company developing software for gaming.

8. Develop a methodology of industries examining for new perspective industry choosing (for
starting a new business) for Russian company manufacturing aircrafts.

9. Develop a methodology of markets examining for new market choosing for Russian sewing
company currently working on a domestic market.

10. Develop a methodology of markets examining for new market choosing for Russian fast food
company currently working on a domestic market.

Kpurepun oneHuBanus:

MakcuMaibHOe KoJn4ecTBo 6auioB — 20.

KaXXJI0€ 3aJ]JaHue OIICHUBAETCSI MAaKCUMYyM B 5 Oasia.

JUUISL KaXKIOTO 3aIaHus.

5 OamoB — 3aJaHWE BBHITIOJHEHO BEPHO, OTBET TIOJHBIA, WCYEPIBIBAIOIINN, COICPKUT
HEOOXOIUMBbIE TPUMEPHI, TOSICHEHHUS, CTYACHT MPUCYTCTBYeT B ayAUTOpPUHU /OHJANH B
ANIEKTPOHHOMU CpENIE;

3-4 OGanna — 3a/laHue BBIOJIHEHO HE B MOJHOM O0BEMEe, UMEIOTCSl CYIIECTBEHHbBIE OIIMOKU B
W3JI0KEHUH, TIPUMEPHI HeaJIeKBAaTHBI 33JIaHUI0, CTYJICHT NMPHUCYTCTBYET B ayJIMTOPUHN /OHIJIAH B
ANEKTPOHHOMU CpELE;

2-1 6ayuIoB — OTBET HETOJHBIN, MMEIOTCS CYIIECTBEHHBIE OIIMOKH, KOTOpPHIE YCTPaHSIOTCS
CTYIEHTOM C TIOJCKa3Kd TperojaBareiss WIM JAPYyTUX CTYIEHTOB; 3aTpyAHsSETCS IaTh
TEeOpeTUIEeCKoe 000CHOBAHHE BOTIPOCA U MIPUBECTH COOTBETCTBYIOIIHNE MTPUMEPHI,

0 OamoB — 3aaHWe HE BBIMIOJHEHO BOOOIIE WM COACPKHUT TpyOble OIMIMOKH, MOJHOCTHIO
UCKaXAIONINe pe3yabTaT, CTYACHT OTCYTCTBYET B ayJUTOPUH / HE HAXOJWTCS OHJIAWH B
JJIEKTPOHHOU CpeJie.
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3 Metoanueckue MaTepuabl, onpeaeasiiomye Npoueaypbl OeHUBAHUA 3HAHUN, YMEHMI,
HABBIKOB M (MJIM) ONBITA [eATEJbHOCTH, XaAPaKTePU3yWIIUX 3Tanbl (GopMUpOBaHMS
KOMIIeTeHIIMH

[Tponietypsl OLIEHWBAHUS BKJIIOYAIOT B CE0S TEKYIIMHA KOHTPOJb M IMPOMEKYTOUHYIO
aTTECTALUIO.

Tekymuii KOHTPOJIb YCIIEBAEMOCTH IIPOBOJUTCS C HCIOJIB30BAHUEM OLEHOYHBIX
CPEACTB, NPEACTABICHHBIX B II. 2 JIAHHOTO MPUJIOKEHHS. Pe3ynpTaTbl TEKyIEero KOHTPOJIS
JIOBOJSATCS 10 CBEJICHUS CTYACHTOB JI0 IIPOMEXYTOYHOHN aTTECTALUH.

IIpomexyTouHas aTTecTanus NIpoBOAUTCS B hopMe 3a4eTa.

3adeT IpOBOJAUTCA MO PACHUCAHUIO IPOMEKYTOUHOM AaTTECTAllMM B MMCBMEHHOM BUJIE.
KomnyectBo BompocoB B 3amanun — 2. [IpoBepka OTBETOB M OOBSBICHUE pE3yIbTaTOB
IIPOU3BOJAUTCS B J€Hb 3a4eTa. Pe3ynpTaThl aTTECTalMU 3aHOCATCS B BEIOMOCTb M 3a4ETHYIO
KHWKKY cTyfaeHTa. CTyAeHTB, HE MpPOMIEAIINE MPOMEXKYTOUHYIO aTTeCTalui0 M0 Tpaduky,
JIOJKHBI JIMKBUIUPOBATh 3aJJ0JKEHHOCTh B YCTAHOBJICHHOM IOPSAKE.
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IIpunoxenne 2
METOJUYECKHUE YKA3AHUS IO OCBOEHUIO JUCHUITJIMHBI
VY4eOHbIM MJIaHOM NPELyCMOTPEHBI CIEAYIOIINE BUABI 3aHITHI:

- JICKIINH,

- IPAKTUYECKUE 3aHATHS.

B X01€ neKIIMOHHBIX 3aHATHI paCCMaTPUBAKOTCS BOIIPOCHI, KACAIOIIMECS UCTOPUUYECKUX U
aKTyaJIbHBIX BOIIPOCOB pAa3BUTHS 3KOHOMHUKM Poccuu, pasiauyHbIX €€ CEKTOPOB, JarTCA
PEKOMEHIAIIUHU ISl CAMOCTOSATEILHON paOOThI M TOATOTOBKE K MPAKTHYCCKUM 3aHITHSIM.

B xo/1e mpakTHUECKUX 3aHATHN YTIyOJISIOTCS U 3aKPETIISIOTCS 3HAHHSI CTYACHTOB TIO PAILY
PACCMOTPEHHBIX Ha JICKIUSIX BOIPOCOB, PA3BUBAIOTCS HABBIKU BJIAJACHUS IIEJIOCTHBIM ITOIX0I0M K
aHaJm3y paSBI/ITI/ISI CTpaHOBBIX OKOHOMHUYCCKUX CUCTEM MU HUX BJIIMAHHUC HaA paSJII/I‘-IHbIe ACIICKTHhI
MEXIyHApOJIHOTO OM3HEcCa ¢ UCIOIb30BaHUEM HCTOPUUECKUX M aKTYAJIbHBIX KEHCOB DKOHOMHKHU
Poccun.

[Ipu moATrOTOBKE K MPAKTHYECKUM 3aHITHAM KaXKIbI CTYACHT JIOJKCH:

— U3YYHUTh PEKOMEH/IOBAHHYIO YUEOHYIO JINTEPATYypPY;

— U3Yy4UTh KOHCIIEKTBI JIEKIUH;

— MOJATrOTOBUTH OTBETHI HA BCE BOIIPOCHI 110 U3y4aeMOU TEME.

Ilo cormacoBaHuIO C MPENOJAaBATENEM CTYACHT MOXKET IIOATOTOBUTH CCE 110 TEME 3aHATHS.
B mnponecce moArotoBKM K NPAKTHUECKUM 3aHSATHSIM CTYAEHTHI MOTYT BOCIOJIB30BaThCs
KOHCYJIbTAIIUSIMU IPENO01aBaTeNsL.

Bonpocel, He pacCMOTpeHHbIE Ha JIEKIUSAX U MPAKTUYECKUX 3aHATHUSAX, JOJDKHBI OBITH
U3y4YeHbl CTYJEHTaMHU B XOJI€ CAMOCTOSTEIbHON paboThl. KOHTPOJIb caMOCTOATENIbHOM paboThI
CTYACHTOB HaJ| y4eOHOI MporpaMMoi Kypca OCYLIECTBISETCS B X0J1€ 3aHATHI METOJIOM OIpoca.
B xone camocrosiTenbHON pabOThl KaXAblil CTyJEHT 00s3aH NPOYMTAaTh OCHOBHYIO M IIO
BO3MO>XHOCTH JOIOJIHUTEIIBHYIO JIUTEPATypy IO HM3y4yaceMOW TeMe, JOIOJHUTH KOHCIIEKTHI
JEKUUH HEIOCTAIOIIMM MaTepUalioM, BBIIMCKAMHU M3 PEKOMEHJOBAHHBIX IEPBOUCTOYHUKOB.
BoiaenuTs HEMOHATHBIE TEPMHUHBI, HAUTH UX 3HAUYEHUE B SHLUKIIONEINYECKUX CIOBAPSX.

JUis TMOATOTOBKU K 3aHATHUSM, TEKYLIEMY KOHTPOJIO M NPOMEXKYTOYHOW aTTeCTalluH
CTYJEHTBl MOTYT BOCIIOJIb30BATbCA  DJIEKTPOHHO-OMOIMOTEUYHBIMM  CcUCTEeMaMH. Takke
o0yuJaroImuecs: MOryT B3sTh Ha JJOM HEOOXOUMYIO JTUTEPATYpy HAa ADOHEMEHTE YHUBEPCUTETCKON
O6MOIMOTEKH WIIM BOCTIONIb30BAaThCS YUTATBHBIMU 3aJIaMH.

MeTtoanyecKue peKOMEHAALMH 10 HATUCAHUIO JCCe
[Ipu pabote Hax 3cce CTYAEHT pealu3yeT BaKHBIM 3Tam cBoero oOyueHus. B mpouecce

paboThI CTYIEHTY HEOOXOJUMO U3YUUTh PEKOMEHIOBaHHYIO JIUTEPATYpPy, COOpAaTh HEOOXOUMbIE
MaTepHuaibl, COPMHPOBATH COOCTBEHHOE IOHMMaHHUE IpeaMeTa MCCIEeOBaHHS Ha OCHOBE
KPUTUYECKOTO aHajlM3a pa3IMYHbIX MOJXOA0B K paccMarpuBaeMoil mpobiemaruke. CTyaeHT
BIIPAaBE MPUBJIEKATh U IONOJIHUTEIBHYIO JIUTEPATYPY.

OcHoOBHOM 3a1a4eii CTyZeHTA SIBJIETCS YIITyOJI€HHOE U3YyYeHUE TEOPETUUECKUX BOIIPOCOB
n30paHHOM TeMbl, KpUTHUECKUI aHAIU3 OCHOBHBIX MyOnukanuii. [Ipu sToM ciienyer moHUMAaTh,
YTO TAaKOW KPUTUUYECKUHN aHAJIN3 JIMTEPATYPhI IPECIEAYET IBE LEIH:

- 3HAKOMCTBO C (DaKTUIECKOM CTOPOHOM HCCIeAyeMON TeMBI (00yJaroras);

- MUCbMEHHOE U3JI0KEHHUE COIEPIKAHMS C LIETIbI0 TPOJEMOHCTPUPOBATH TOHUMAaHUE TEMBI
3cce M HaTMyue cOOCTBEHHOTO B3IJIsAA Ha UCCIIEAYEMYIO Ipobemy.

ITpu pabGote Haj 3cce CTYAEHT JOJKEH CTPEMUTHCS JBUraThes OT MPOCTOro Mepeckasa
3HaHUH ¥ UH(pOpPMAIMH, K UX TpaHc(hopMay U, BO3MOXKHO, MpUpalieHuto. B nporuecce paboThl
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JUIs PAacyeToB M aHaiuu3a IIOKa3aTeled II0 pPaccMaTpUBAaEMOM TeMe HCIOJb3YeTCsl IMaKeT
npuKiIaaHbIx nporpamm LibreOffice.
TpebGoBanust K 0pOPMIIEHHUIO FcCe

Texct nomxkeH ObITh BBIMIOTHEH B Te4aTHOM BHie (00beM 8-10 cTpanutl, 14 mpudT, moxyTOpHbIA
UHTEpBaJl), C IPHIOKEHUEM CIIMCKA HCTOYHHUKOB. B KpaTkoM BBeIeHHMH OOOCHOBBIBAETCA
aKTyaJbHOCTb TEMBI, YKa3bIBACTCS UCIIOIb30BaHHAs JTUTEPATypa, (GOPMYITUPYETCS LEeNb paboTHI.
OCHOBHas 4acCTb 3CCE COAEPIKUT BBICKA3aHHBIE CTYIEHTOM COOOpa)KeHUs U UX (PAKTOIOrHYECKOe
o0ocHOBaHME. B KpaTkoM 3aKkiIIOUEHUUM JIOJDKHBI COJIEP)KAaThCsA BBIBOJABI IO TEME 3CCE.
3aBepIaeTcs 3cce CIMCKOM HCI0JIb30BaHHBIX HCTOYHUKOB.
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