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1. HEJIX OCBOEHUSA JUCIHUTIINHBI

1.1|Pa3BuTHe 3HaHUH, yMEHHUH U HABBIKOB M0 COBEPLICHCTBOBAHHUIO COLMATIBHO-TIPOGECCHOHANBHON eITeNbHOCTH JUIHOCTH Ha
OCHOBE TBOPUYECKOMU JICATEILHOCTH U CAMOOLICHKU

2. TPEBOBAHUSA K PE3YJbTATAM OCBOEHUS JTUCITUIIJINHBI

YK-6:Crnioco0eH onpeeasiTb M peajin30BbIBATH NPUOPHUTETHI COOCTBEHHOM AesiTeIbHOCTH H CIIOCO0OBI €e COBEPIIEHCTBOBAHMSA HA
OCHOBE CAMOOIEHKH

B pe3yJabTaTe 0CBOCHUS ITUCHUITIHHbI oﬁyqamumiicsn JIOJIZKCH

3HaTh:

OCHOBHBIE YCJIOBHS I IPHHIHITEI TPO(GECCHOHATEHOTO 1 IMYHOCTHOTO PAa3BUTHS, CIOCOOBI COBEPILIEHCTBOBAHUS CBOEH JAEATEILHOCTH Ha
OCHOBE CaMOOIICHKH U TBOPYECTBA (COOTHECEHO ¢ mHuKaTopoM YK-6.1)

YMeThb:

penIath 3a1a4u COOCTBEHHOTO PO(HECCHOHATBHOTO U IMYHOCTHOTO Pa3BUTHS, BKIFOYAs 33/1a41 H3MEHEHHS KaphepHOH TPAaeKTOPHH,
PACCTaBIATh MPUOPUTETHI COIUATHHO-TPO(ECCHOHATTBHOTO pa3BUTHUsI (COOTHECEHO ¢ HHIUKaTopoM YK-6.2)

Baanern:

HaBbIKaMHU YIIpaBJICHUA CBOCH MO3HABATEILHOM JNEATEIBHOCTBIO U €€ COBEPIICHCTBOBAHUA HA OCHOBE CAMOOILICHKU U IPUHIUIIOB KPEATUBHOI'O

MBIIUIEHNS B TEUSHNE BCEH KNU3HU (COOTHECEHO ¢ MHAMKAaTOpoM YK-6.3)

3. CTPYKTYPA U COAEP KAHUE JUCHUIIJIMHBI

Kox HanmeHoBaHue pa3/e10B H TeM /BH] 3aHATHSA/ Cemectp / | Hacos Komneren- JlutepaTtypa
3AHATUSA Kvoe M

Paznen 1. Concepts of personality in social and
professional activities

1.1 1.1 Personality in the socio-cultural and historical context. 2 2 YK-6 JI1.1 J11.4 J11.5J12.1

formation. The main concepts of personality in the history of
philosophy and psychology: rationalistic and irrationalistic
philosophy, psychoanalysis, behaviorism, existentialism,
personalism, humanistic psychology, activity concept. The
relationship between the concepts of man, society, individual,
personality, sociocultural identity, social agency. Social
typology of personality. The specificity of the individual in
social and professional activities: cognitive, practical,
axiological aspects. The main characteristics of the
professional activity of the individual. The unity of
motivational, communicative, intellectual and existential
parameters of personality development. Personal development
in the process of mastering professional skills. Definition of
professional skills. Communicative, intellectual and existential
relations as the basis for the formation and development of
personal professional skills. /JIex/

1.2 1.2 The structure of personality as a subject of social and 2 2 YK-6 JI1.1J11.2 J11.4
professional development. JI1.5J12.1 J12.2 J12.3
The structure of personality as an integrative entity. The main J12.4 J12.6

psychological and socio-cultural components in the structure
of personality: temperament and character, inclinations and
abilities, needs and orientation, consciousness and
self-awareness. Higher mental and behavioral competencies of
a person as a subject of social and professional activity:
activity, freedom, creativity, conscious goal setting (design and
forecasting), self- organization (formation and implementation
of priorities of one's own activity), reflection and self-esteem,
professional competence (professionalism),professional
responsibility. /TIp/

Personality as a sociocultural phenomenon: the history of JI2.2 J12.3 J12.5 J12.6
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1.3 Basic concepts of personal development.

Formation and development of personality. Social
environment. Socialization and inculturation of personality.
The main stages of the socialization of the individual. Crises of
personal development. The role of the social environment in
the development of the personality of a professional. Personal
and professional self- determination are the main models.
Organization and planning of personal development: goals,
principles, methods and models. Factors and technologies of
personal development. Life orientation of the individual.
Lifeline modeling: tactics and strategy. Semantic and value
priorities of professional and personal development.
Preconditions and criteria of acme, its types. /JIex/

VK-6

J1.1J11.2 J11.4
JI1.5J12.1 J12.2 J12.3
J2.6

1.4

1.4 Philosophical reflection and self-assessment in social and
professional activities.

The specificity and structure of self-esteem in the structure of
personality. Empathy and self-esteem of the individual. Moral
self-assessment as the basis for improving one's own activity.
The development of social intelligence as a means of
improving the professional adaptation of the individual.
Readiness for continuous development of professional skills as
the basis of an active life position. The need for reflective
self-assessment. Philosophy as a theoretical and
methodological basis of personalized social reflection.
Philosophical reflection as a methodology for the development
of cognitive flexibility and openness of thinking. /IIp/

YK-6

JI1.1J11.2 J11.3 JI1.4
JI1.5J12.1 J12.2 J12.3
J12.4 J12.6

Pasnea 2. Development of the socio-professional
competence of a person

2.1

2.1 Creativity as a property of the social and professional
activity of the personality.

Freedom and creativity: socio-professional aspect. Creativity
and Creativity. Concept and typology of creativity. The
concept of novelty and innovation. Traditions and innovations
in professional activity. Application of innovations as a
condition for the development of personal professionalism.
Development of the creative beginning of a professional
personality. Personal aspects and social prerequisites for
creativity. Creativity and self-actualization in the context of
meaningful life and professional orientations. Search-
transformative professional activity as a unity of creativity of
communication and creativity of thinking of a person.
Synthesis of search and transformation in the process of
professional activity. The need to develop the creativity of
communication and creativity of thinking.

/Jex/

YK-6

JI1.1J11.2 J11.4
JI1.5J12.1 J12.2 J12.3
J12.4 J12.6

2.2

2.2. Innovative technologies for the development of
personality creativity.

Professionalism as a system of open personality traits. Looking
for something new and willingness to take risks. Theory and
methodology of creative activity. Heuristic methods in
scientific creativity. Heuristic principles of creative and
inventive activity. Heuristic methods for searching for ideas
and making decisions. Methods of psychological activation of
thinking, methods of systematic search, methods of directed
search.

Mp/

YK-6

JI1.1J11.2J11.4
JI1.5J12.1 J12.2 J12.3
JI2.6




2.3

2.3 Competence approach in professional activity.

Conceptual and methodological foundations of critical and
strategic thinking. Self-discipline and self-organization.
Rational activity planning and self-control. Values as the basis
of goal setting. Prioritization of goals and objectives. Methods
and forms of self-organization: time management, mind maps.
Communication as a condition for the implementation of
socio-professional agency. The culture of social
communications as a condition for the development of
creativity. Collective, group and individual creativity. The role
of education in the development of professional and creative
competencies of the individual. The level of economic,
political and social relations as a condition for the development
of professional and creative personality.

/Cp/

28

VK-6

J1.1J11.2 J11.4
JI1.5J12.1 J12.2 J12.3
J12.4 J12.6

2.4

2.4 Ethical aspects of social and professional activity.
Decision making and personal responsibility. Socio-
professional responsibility of the individual. Universal and
professional (special) aspects of the moral and ethical
development of the individual. Professional ethics and moral
culture of the individual. Philosophical and social content of
the category "professionalism". Professionalism in the integral
structure of personality. Genesis and trends in the development
of professionalism. Professional ethics as a social-normative
concretization of general ethics. Universal principles of
professional ethics: professional solidarity (corporatism),
professional duty and honor, professional responsibility. The
role of personal dignity in the implementation of the principles
of professional ethics. Areas of professional activity subject to
ethical regulation. Professional ethical codes (goals and
objectives). Actualization of professional ethics in the XXI
century. /JIex/

VK-6

JI1.1J11.2 J11.3 J11.4
JI1.5J12.1 J12.2 J12.3
J12.4 J12.6

2.5

2.5 Institutional and technological features of the formation of
socio-professional competence.

Socio-economic dynamics in society is an objective request for
the development of a professionally creative personality. The
social environment as a world for the development of the
creative potential of the individual, or as a condition for its
deformation. Social conditions and prerequisites for innovation
activity. Institutes for the formation of socio-professional
agency (state, civil society, education, science, business).
Intellectual and creative activity of the organization. Resource
and organizational principles for managing the development of
socio-professional creativity. Technologies of formation and
development of personal and professional agency. The role of
professional innovations in the process of personality
development. (professional self-realization, professional career
management). /TIp/

YK-6

J1.1J11.2J11.4
JI1.5J12.1 J12.2 J12.3
J12.4 J12.6

2.6

2.6 Features of professional self-realization of the individual in
modern society.

Sociocultural advantages and difficulties of personal
development in modern society. Socio-economic, cultural and
technological opportunities and limitations of personal
professional development in the context of globalization.
Positive and negative grounds in the system of social relations
for the development of personality creativity. Amateurism as
the opposite of professionalism, its moral danger. Professional
burnout and professional deformation as a distortion of the
principles of professional ethics. Trends in the marginalization
of the personality of a professional in the public mind. Gender
features of personal professional development. /Cp/

28

VK-6

JI1.1J11.2 J11.3 J11.4
JI1.5J12.1 J12.2 J12.3
J12.4 J12.6




2.7

/Dx3ameHn/

36 YK-6

J1.1J11.2 J11.3 J11.4
JI1.5J12.1 J12.2 J12.3
J12.4J12.5 J12.6

4. ®OHJ OHEHOYHBIX CPEJICTB

CtpykTypa u cozeprkanue (oHIa OLEHOYHBIX CPEACTB JUIS IPOBEACHHUS TEKYIIEH 1 IPOMEXYTOYHOH aTTeCTalluy IIPEACTABICHHI B
IMpunoxenuu 1 x paboueil mporpaMMe JUCHUILUIUHEL.

5. YYHEBHO-METOJIMYECKOE 1 TH®OPMAIIMOHHOE OBECIHEYEHHUE JUCHUIIINHBI

5.1. OcHoBHasi IMTepaTypa

ABTODBI, COCTaBUTENHN 3arnaBue W3narenscTBO, TO Konuu-Bo
JI1.1 |Jle6enes C. A., bupna  |®Punocodcekast anTpormosnorus: YenoBex Mocksa: FOnutH, 2012 https://biblioclub.ru/inde
n. A, I'youn B. /1., MHOTOMEPHEI: ydeOHOe mocodne x.php?
Epmosa U. 1., Ucaes U. page=book&id=117937
A., Jlebenes C. A. HEOTPaHUYCHHBIN TOCTYII
JUTS 3aPETUCTPUPOBAHHBIX
0JIb30BaTeNnei
JI1.2 |Xonomuesa E. JL., AxMeonorus cyobekra npodeccuoHaabHOR Kemeporo: KemepoBckuit https://biblioclub.ru/inde
IloptHoBa A. T'. NIeSITeNbHOCTH: yuyeOHOoe mocodue roCyJapCTBEHHBIN x.php?
yHusepcuter, 2010 page=book&id=232321
HEOTPaHUYCHHBIN JOCTYII
JUTS 3aPETUCTPUPOBAHHBIX
T0JIb30BaTeNei
JI1.3  |Pocenko M. H., BaGaeBa|IIpodeccuoHanbHas 3THKA: YI€OHMK s BBICLIMX Canxkr-IlerepOypr: https://biblioclub.ru/inde
A. B., Hurups M. B., y4eOHBIX 3aBEACHUI: y4eOHUK ITetpomnonuc, 2006 X.php?
Asaposa JI. B., Mapkosa page=book&id=253940
0. I0. HEOIpaHUYEHHBIN JOCTYI
JUTS 3aPETUCTPUPOBAHHBIX
T0JIb30BaTeNei
JI1.4 |UBuu A. A. Outocodust KOJUIEKTUBHOTO TBOPUYECTBA: Mockga, bepaun: upexr- | https://biblioclub.ru/inde
MoOHOTpahust Menua, 2017 x.php?
page=book&id=450674
HEOTPaHWYIEHHBIN JOCTYII
JUTS 3apETUCTPUPOBAHHBIX
oJib30BaTenei
JI1.5 |Bariora, E. A, dunocodckas aHTPOIIONIOTHS: YueOHOE TOCobHe Exarepun0Oypr: Ypansckuit | http://www.iprbookshop.
Mempnauk, H. B., (denepaibHbIil YHUBEPCHUTET, ru/65999.html
Cwmuphosa, T. B., 3BC ACB, 2014 HEOTpaHUYEHHBIN JOCTYT
Humnakoga, 0. B., JUISL 3aperuCTPUPOBAHHBIX
Uepenanosa, E. C., MOJIb30BaTeIeh
Yepenanosa, E. C.
5.2. lonoHUTEIbHAS JINTEPATyPa
ABTOpBI, COCTaBUTENN 3arnaBue WznarensctBo, ron Konunu-o
JI2.1 |Makcumies U. A. OCHOBBI HAYKOEMKOIN SKOHOMUKH (3HAHUSI- Mocksa: KpeatupHas https://biblioclub.ru/inde
KpeatuBHOCTH-VIHHOBaIMN): yueOHUK sKOHOMHKa, 2011 x.php?
page=book&id=137745
HeOl"paHH'—[eHHblﬁ JOCTYII
JUISL 3aPETUCTPUPOBAHHBIX
MOJTH30BATENEH
2.2 Jloroc , 1991 http://www.iprbookshop.
ru/51188.html
HEOTPaHWYEHHBIN JOCTYII
JUTS 3apETUCTPUPOBAHHBIX
MOJTH30BATENEH
JI2.3 |Boposunckas, 1. H., ®deHoMeH KpeaTuBHOCTH. Duitocodhcko- Cypryt: CypryTrckuii http://www.iprbookshop.

3axaposa, JI. H.,
Cyposuesa, B. A.

METOJIOJIOTHUECKUN aHAIIH3: MOHOI‘pa(bI/ISI

roCyIapCTBCHHBIH
HeIarorn4ecKui
yHuBepcurer, 2017

ru/87019.html
HEOTpaHUYEHHBIN JOCTYI
JUISL 3aperuCTPUPOBAHHBIX

MOJIb30BaTelIeh




ABTODBI, COCTABHTEITH 3arnaBue W3naresbeTBo, IO/ Konnu-Bo
2.4 |Wrodep JI. JI. IpodeccruonanbHas 3THKa: yuebHOe mocodue PocroB-Ha-/lony: https://biblioclub.ru/inde
W3pnaTenscko- x.php?
ronuTpadudecKuii page=hook&id=568672
xommiexc PI'DY (PUHX), | HEOrpaHHYEHHBI JOCTYI
2017 UL 3apETUCTPUPOBAHHBIX
MOJIB30BATENEH
JI2.5 |Bopko T. U. KynbrypHast anTpomnosorus: yueoHoe nocodue Tromens: TromeHCKUI https://biblioclub.ru/inde
rocyapCcTBEHHBIH x.php?
yHuBepcurert, 2011 page=hook&id=571933
HEOTPaHHYEHHBIH TOCTYIT
UL 3apETUCTPUPOBAHHBIX
10JIb30BaTeNei
JI2.6 |Koswos, E. M. CounanbHas pediuekcus (CTpykrypa, GOpMbI 1 Camapa: Camapckuii http://www.iprbookshop.
¢byHkuum): MoHOrpadust rOCyIapCTBEHHBII ru/105068.html
TeXHUYECKUH yHUBepcUTeT, | HEOrPaHMYCHHBIH JOCTYII
2BC ACB, 2020 UL 3apETUCTPUPOBAHHBIX
T0JIb30BaTeNei

5.3 IIpo¢deccuonanbuble 6a3bl JAHHBIX U HH(POPMAIINOHHBIE CIIPABOYHbIE CHCTEMbI

OnexTponHas 6ubnuoreka MuctuTyTa Qrstocopun PAH https://iphlib.ru/library (cBo6omubrit mocTym)

baza nanubIx 1 udpoBas oudanoreka mo puiocoduu http://filosof.historic.ru (cBoboansIit qOCTY)

CripaBovHo-TIipaBoBas cucteMa "T'apant" https://www.garant.ru/

HNudopmarnmonHo-npaBosas cucrema "Koucynbrant [Tioc"

5.4. IlepeyeHs MPOrpaMMHOro odecreveHust

Libre Office

5.5. YueGHO-MeTOANYECKHE MATEPUAJIBI JIsl CTYJIEHTOB € OTPAHMYEHHBIMU BO3MOKHOCTAMM 3/10POBbS

[Tpu HE0OXOAUMOCTH TO 3asBICHHUI0 OOYYAIOMIEroCs C OTPaHWYEHHBIMH BO3MOXHOCTSMH 3JI0POBbS Y4€OHO-METOJMYECKHE MAaTepUalIb
MPETOCTABISIIOTCS B hOpMax, aIalTUPOBAHHBIX K OTPAaHUYEHHSM 3I0POBBSI M BOCIIPUATHS HHGOpMAWH. J{JIs I ¢ HapyIIeHHsIMU 3pSHUS: B
¢dopme ayanodaiina; B neyaTHoil popmMe yBeIWYCHHBIM HpUQTOM. J[JIs UL ¢ HapYIIEHUSIMU Cyxa: B opMe AJIEKTPOHHOTO JOKYMEHTa; B
negatHOH dopme. [t M1 ¢ HAPYIIEHUSIMA OTIOPHO-IBUTATENHFHOTO anmapara: B GopMe 3JIeKTPOHHOTO JOKYMEHTa; B IEYaTHOH GopMe.

6. MATEPUAJIBHO-TEXHUYECKOE OBECIIEYEHHME JUCITUITJIMHBI (MOY JIST)

[Momenienust 11 Bcex BUIOB paboT, MPEeyCMOTPEHHBIX y4eOHBIM IJIAHOM, YKOMIUIEKTOBaHbI HEOOXOAMMOW CIIEHUATU3UPOBAHHON y4eOHON
MeOeINbI0 U TEXHHIECKUMH CPEJICTBAMH O0YUESHUS:

- CTOJIBI, CTYJIbA;

- IEPCOHANBHBII KOMIBIOTEP / HOYTOYK (IIEPEHOCHOH);

- IPOEKTOP, 3KPaH / UHTEPaKTUBHAs 1OCKA.

7. METOAUYECKHUE YKA3ZAHUSA JJIS1 OBYYAIOIIUXCSA 11O OCBOEHUIO JUCHUTIIVIMHBI (MOZY JIST)

MeTOI[I/I‘ICCKI/IC YKa3aHud 10 OCBOCHUIO JUCHUIIIIMHBI ITPEACTABJICHBI B HpI/IJ'IO)KGHI/II/I 2 x paﬁoqeﬁ nporpaMmme JUCHUIINHBIL.




P®OH/ ONEHOYHbLIX CPEJACTB

IHpuiaoxenue 1

1 Onucanne noxkasaresjed ¥ KpUTEepHeB OLCHUBAHUSA KOMIIETCHIMA HA Pa3JIMYHbIX 3TaNaXx
ux GopMHUPOBaHNS, ONNMCAHME IKAJ OLlCHUBAHUS

1.1 Iloka3arenn v KpUTEPUU OLICHUBAHUS KOMIIETCHIIWN:

3VH, cocraBnsromme
KOMITIETEHIIHIO

IlokazaTenu
OLICHUBAHUS

Kpurepun
OLICHUBAHUS

CpenctBa OllcHUBAaHUS

YK-6: Cnocoben ompemensTh W peaan30BBIBAThL IPHOPHUTETHI

COBCPUICHCTBOBAHUA Ha OCHOBC CaMOOIICHKHU

COOCTBEHHOI JEATEILHOCTH H CIIOCOOBI ee

3HaTh OCHOBHBIE YCIIOBUS U

MPUHLMITEL PO ECCHOHAIBHOTO

1 JIMYHOCTHOI'O pa3BUTHUA,

CIOCOOBI COBEPIICHCTBOBAHMUS
CBO€EH JIEITEIILHOCTH HAa OCHOBE

CaMOOLCHKHU U TBOPYECTBA.

JemMoHncTpupyet
NOHUMAaHue
CrierupuKn
TBOPYECKOMI
JESITEIbHOCTH B XOJ€
MOJATOTOBKU OTBETOB
Ha BOTIPOCHI OTpoca U
(1) DK3aMeHa

[Tonnoe, pa3BepHyTOE,
000CHOBaHHOE, TPAMOTHOE 1
JIOTHYHOE U3JI0KEHHE
BOIIPOCA, BEPHBII OTBET HA
BOIIPOC TECTA.

Omnpoc (1-12), Bompock! k
sk3ameny (1-30), Tecr.

YMeTh pemars 3a1auu
COOCTBEHHOTO
po(heCCUOHATIBHOTO U
JIMYHOCTHOT'O Pa3BHUTHS,
BKITIOUAs 33/1a9U H3MEHEHUS
KapbepHOU TPaeKTOPHH,
PacCTaBIIATh PUOPUTETHI

COI_II/IaJ'ILHO-HpO(l)GCCI/IOHaJ'H:HOFO

pa3BUTUA

CBoOoniHO omepupyer
OCHOBHBIMH
HOHSTUSIMHU Kypca,
ymeeT paboTath ¢
JIUTEpaTypHBIMU
MCTOYHUKAMH,
NPOBOJIMTH aHAIN3 TIO
HPEUTOKEHHBIM
npobiemMawm,
YCIIENIHO TIOJITOTOBHB
3cce U TBOPUECKOE
3aaHue v (WIH)
OTBeYas Ha BOIIPOCHI
K 9K3aMEHY

71 BOIIPOCOB K 3K3aMEHY:
MOJTHOTA W MPaBUIBHOCTh
OTBETa, HAJIMYME BHIBOJIOB
s acce U TBOPYECKOTO
3aJlaHus: TIOJTHOTA U
COJICPXKATEIILHOCTh
W3J1araeMoro MaTepHana;
orepupoBaHue 6a30BbIMU
MOHATHSIMHU Y4eOHOTO Kypca;
HIMPOTA U TITyOHuHa
MPOBEICHHOTO aHAIIN3a;
CTPYKTYPUPOBAHHOCTh U
JorHYecKasi CTPOHHOCTb
BBICTYIUICHUS / OTBETA Ha
BOIMPOC; OPUTHHATBHOCTh
MOJIX0/12; HAJIMYKE BHIBOJIOB,;
HaJIMYUe COOCTBEHHOM
MO3UIMH IO UCCIEAYEMOM
npobiemMe; OTCYyTCTBUE
TuIaruaTa

Occe (Temsr 1-15),
TBOPYECKOE 3a/1aHHe
(BaprabebHOCTh
OCYILECTBIISIETCS 32 CUET
MHANBUIYaILHOTO Ha0opa
JIOTIOJTHUTEIILHBIX BOIIPOCOB
OT TIPEToAaBaTeNs),
MEHTaJIbHas KapTa,
BOIPOCHI K 3k3ameny (1-30),
HPaKTHKO-OPUEHTUPOBAHHbIC
BOIPOCHI K 3k3ameny (1-15)

Bitagers HaBbIKaMHU ylpaBiICHUs

CBOEH MMO3HABaTEILHON
NEeATEILHOCTRIO U €€

COBCPIICHCTBOBAHUA Ha OCHOBC

CaMOOICHKHU U ITPUHIHUIIOB
KpCaTUBHOI'O MBIIJICHUS B
TCUCHUE BCEH KU3HU.

DopMmynupyet
BBIBO/IBI,
COOCTBEHHYIO
MIO3HLIUIO 110
Hauboee 3HaYNMBIM
npooiieMam
JUCITUTLTAHBI, &
TaKXe JaeT
pEKOMEHIAINH B
X0JIe TOATOTOBKH
3cce U TBOPUYECKOTO
3aMaHus U (WITH)
OTBEYasi Ha BOPOCHI
K 9K3aMEHY

JlJ1 BOIIPOCOB K 3K3aMEHY:
IMOJIHOTA U NPaBUJIbHOCTDb
OTBETa, HAJINYKE BHIBOJOB
st acce U TBOpUECKOTO
3aJaHus: TIOJTHOTA U
COJZIEPIKATENBHOCTD
M3JIaraéMoro MaTepuana;
onepupoBaHue 6a30BBIMU
MOHATHSAMHU y4eOHOTO Kypca;
IMPOTA U TIIyOHHA
MIPOBEJICHHOTO aHAJIN3a;
CTPYKTYPUPOBAaHHOCTb U
JIOTUYECKast CTPOIHOCTh
BBICTYIUIEHUS / OTBETA Ha
BOIIPOC; OPUTMHAIBHOCTb
M0/IX0J1a; HAJNYUE BBIBOAOB;

Occe (temsr 1-10),
TBOPYECKOE 33/I1aHUE
(BapnaOenbHOCTD
OCYILECTBIISIETCS 3a CUET
WHIWBHyaTLHOTO Habopa
JOTIOJTHUTENNBHBIX BOIPOCOB
OT TpernoaaBarels),
MeHTaJbHas KapTa,
MIPAKTUKO-OPUEHTHPOBAHHBIC
BOIPOCHI K 3Kk3ameHy (1-15),
KOJIJIEKTHBHAS JIENIOBAst UTPA.




HaJIMYUE COOCTBEHHOM
MO3UIMH IO UCCIEAYEMOM
npo0JemMe; OTCYTCTBHE
riaruaTa

1.2 IlIkansl oneHUBaHUS:
Tekymmui KOHTPOJb YCHEBAEMOCTH U IMPOMEKYTOUYHAsI aTTECTALMS OCYIIECTBISICTCS B
paMKax HaKOIMUTEJIbHOM OallIbHO-PEHTHHTOBOM cucTeMbl B 100-0anipHOM 1IKae:

84-100 6amioB (OLIEHKA «OTIUYHOY)

67-83 GanoB (OLICHKA «XOPOIIIO»)

50-66 6anoB (OLIEHKA «yAOBJICTBOPHUTEIIHHOY)
0-49 6annoB (o1ieHKa «HEYIOBICTBOPUTEILHOY )

2 TunoBbie KOHTPOJIbHbIC 32aJaHUS MM UHbIC MAaTePHAJbI, HEOOXOAUMBIE I OLECHKH
3HAHUM, YMEHUI, HABBIKOB M (WJIH) ONbITA [JEATEJbHOCTH, XaAPAKTEPU3YIOIIHMX ITAIbI
(popMHpOBaAHUS KOMIIETEHUMHA B IIpoLecce 0CBOCHUsI 00pa30BaTeIbLHOM MPOrpaMMBbl

Questions for the exam (Bompochl K 3K3aMeHY)

1. Personality as a sociocultural phenomenon: the history of formation.

2. Basic concepts of personality in the history of philosophy and psychology

3. The specificity of the individual in social and professional activities: cognitive, practical, axiological aspects.

4. Communicative, intellectual and existential relations as the basis for the formation and development of professional
skills of the individual.

5. The main psychological and socio-cultural components in the structure of personality: temperament and character,
inclinations and abilities, needs and orientation, consciousness and self-awareness.

6. Mental and behavioral competencies of a person as a subject of social and professional activity: activity, freedom,
creativity, conscious goal setting, self-organization, reflection and self-esteem, professional competence, social and
professional responsibility.

7. Basic concepts of personal development.

8. The main stages of socialization and inculturation of the individual. Crises of personal development.

9. The role of the social environment in the development of the personality of a professional.

10. Organization and planning of personal development: objectives, principles, models. Factors and technologies of
personal development.

11. Life orientation of the individual. Semantic and value priorities of professional and personal development.

12. Specificity and structure of self-esteem in the structure of personality.

13. Philosophy as a theoretical and methodological basis of personalized social reflection.

14. Freedom and creativity. Creativity as an attribute of the socio-professional activity of the individual.

15. Motivational bases of professional and creative activity.

16. Social creativity as a complex characteristic of a professional personality.

17. Traditions and innovations in professional activity. Application of innovations as a condition for the development of
personal professionalism.

18. Search and transformative professional activity as a unity of creativity in communication and creativity in thinking
of a person.

19. Theory and methodology of creative activity. Heuristic principles and methods in creative and inventive activity.
20. Conceptual and methodological foundations of critical and strategic thinking. Self-discipline and self-organization.
21. Culture of social communications as a condition for the development of creativity. Collective, group and individual
creativity.

22. The level of economic, political and social relations as a condition for the development of professional and creative
personality.



23. Professional ethics and moral culture of the individual. Philosophical and social content of the category
"professionalism".

24. Decision making and personal responsibility. Socio-professional responsibility of the individual.

25. Social conditions and institutional mechanisms for the formation of innovative socio-professional agency (state,
civil society, education, science, business).

26. Intellectual and creative activity of the organization. Resource and organizational principles for managing the
development of socio-professional creativity.

27. Technologies for the formation and development of personal and professional agency.

28. Professional self-realization, professional career management.

29. Features of professional self-realization of the individual in modern society.

30. Social problems and limitations of personal and professional development.

Sample Practice-Oriented Exam Questions*
(IlpuMepHbIE NPAKTUKO-OPHUEHTHPOBAHHbIE BONPOCHI K IK3aMeHY) ™

1. What is Occupational Burnout and Occupational Deformation? Give examples from your field of work. What is their
danger to professional activity? What measures lead to reducing the risk of their occurrence?

2. Explain which approach to education is more productive, aimed at the formation of a narrow specialist or a creative,
comprehensively developed personality?

3. What, in your opinion, prevents a person from being creative? How do stereotypes influence our opinion? Why do
people follow stereotypes? How can this be avoided?

4. How do abilities influence the development of creative thinking? How can you develop your creativity?

5. Reflect: “What did I gain (saw, realized, noted, singled out) for myself as a professional?”’

6. Reflect: “What did I acquire (saw, realized, noted, singled out) for myself as a person in the course of training / in
professional activities / in everyday life?”

7. Reflect: “How can I be creative in my profession?”

8. Analyze the concept of "personal development crisis". Justify why social and professional development is cyclical
and give an example of how this fact can be used for good.

9. Analyze what type of creativity you are. What are your strengths, weaknesses and professional qualities?

10. Present an individual program for personal development, in which you define the goal, objectives, ideal, deadlines
and ways to achieve the result.

11. Project the levels and stages of professionalism, the achievement of which is realistic for you and which are in the
zone of proximal professional development.

12. Analyze your individual living conditions, assess the degree of correlation between these conditions and your life
demands. Work out a program of convergence of requests and conditions.

13. Conduct a retrospective analysis of your own development from birth to the present, what moments in this process
would you definitely single out as the most significant? Draw your life line and versions of its further trajectory.

14. Make a list of personality characteristics of a professional in your chosen field of activity.

15. Write an author's professional resume or plan for a professional job interview.

*Practice-oriented questions are not included in the exam ticket. However, they can be set as additional at the discretion
of the teacher, including the case when the student has missed classes and unfinished activities (surveys, essays,
assignments). The weight of additional practice-oriented questions can be 0-30% of the total score.

Kpurepun ouenkmn:

e OIeHKa «oTIu4yHO» (84-100 O6aymnoB) BBICTABISETCA, €CIM OTBET MAarucTpaHTa XapaKTepusyercs
COJIEP’KATENIbHOCThIO, KOHKPETHOCTHIO, 3HAaHMEM OCHOBHOM M JOIOJIHUTEIBHOW JIUTEPATypHI,
PEKOMEHIYEMOM IO TEME, YETKOCTBIO U JIOTUYHOCTBIO U3JI0KEHUSI MaTepraa,

e OlEHKa «xopomo» (67-83 06amioB) BBICTABISAETCS, €CIM OTBET MarucTpaHTa XapaKTepus3yeTcs
COJIEP/KATENBHOCTBIO, KOHKPETHOCTBIO, 3HAHHMEM JIMTEPATypbl, HO B HEM OTCYTCTBYET YETKOCTb
U3JI0KEHUS MaTepHuaa;

e OIGHKA «yIOBJIETBOpPHUTENHHO» (50-66 OamioB) BBICTABISETCS, €CIM OTBET MAaruCTpaHTa
XapaKTepU3YeTCsl COAEPIKATENbHOCTBIO, HO HEIOCTATOYHO KOHKPETEH U B HEM OTCYTCTBYET UETKOCTh
U3JI0KEHUS MaTepHalia U 3HaHUe JUTEepaTypsl B TpeOyeMoM 00beMe;



e OlIEHKa «HeyaoBieTBopuTenbHO» (0-49 6aninoB) BbICTABISAETCS, €CIM MATUCTPAHT HE MOXKET PACKPHITh
COJIep’KaHuE BOIIPOCOB, HE 3HAET OCHOBHON PEKOMEHJOBAHHOM JINTEPATYPHI.

Criteria for evaluation:

o e« an "excellent" mark (84-100 points) is given if the undergraduate's answer is characterized by content,
specificity, knowledge of basic and additional literature recommended on the topic, clarity and logical
presentation of the material;

e « "good" grade (67-83 points) is given if the undergraduate's answer is characterized by content,
specificity, knowledge of the literature, but there is no clarity in the presentation of the material;

o < "satisfactory" grade (50-66 points) is given if the undergraduate's answer is informative, but not specific
enough and it lacks clarity of presentation of the material and knowledge of the literature in the required
volume;

o « "unsatisfactory" grade (0-49 points) is given if the undergraduate cannot disclose the content of the
questions, does not know the main recommended literature.

Sample survey questions
(ITpuMepHBIE BONPOCHI VISl OMPOCA)

Topic "Structure of personality as a subject of socio-professional development"

1. The structure of personality as an integrative education: temperament and character, inclinations and abilities,
needs and orientation, consciousness and self-awareness.

2. The highest mental and behavioral competencies of the individual as a subject of social and professional
activity: initiative, freedom, creativity, design and forecasting, formation and implementation of priorities for
one's own activity, reflection and self-esteem, professionalism, responsibility.

Topic "Philosophical reflection and self-assessment in social and professional activities"

3. Empathy and self-esteem of the individual. Moral self-assessment as the basis for improving one's own
activity.

4. The development of social intelligence and communication as a means of improving the professional
adaptation of the individual.

5. Philosophical reflection as a methodology for the development of cognitive flexibility and openness of
thinking.

Theme "Innovative technologies for the development of personality creativity"

6. Typology of personal creativity. The system of open personality traits. Looking for something new and
willingness to take risks.

7. Theory of heuristics and innovation. Ambivalence of influence of heuristics, their innovative potential.

8. Heuristic methods for searching for ideas and making decisions.

Topic "Institutional and technological features of the formation of socio-professional competence”
9. Social conditions and prerequisites for the development of innovation: history and modernity
10. Institutes for the formation of socio-professional agency

11. The role of professional innovation in the process of personality development.

12. Organizational resources for the development of socio-professional competence.

Evaluation criteria:

The maximum number of points for work in a seminar is 5, for work in 4 seminars - 20 points.

5 points - the undergraduate gives a clear and complete answer to the question; answers additional questions,
supplements the answers of other undergraduates;

4 points - the undergraduate's answer is characterized by pithiness and specificity, but there are inaccuracies;
answers additional questions, supplements the answers of other undergraduates;

3 points - the undergraduate's answer is characterized by pithiness, but there is no specificity, clarity of
presentation of the material and knowledge of the literature in the required volume;

2 points - there are inaccuracies in the answer, there is no specificity and knowledge of the literature in the
required volume;

1 point - the answer is an addition to the answer of another undergraduate; depends on the completeness and
content of the answer.



Kpurepun onenuBanus:

MakcumanbHOE KOJMYECTBO 0ayuioB 3a pabOTy Ha CEMHUHAPCKOM 3aHATHU — 5, 32 paboTy Ha 4 CEMHUHAPCKHUX
3aHsATUsAX — 20 0a/J10B.

5 6a1J10B — MarucTpaHT AaeT YETKUH MOJIHBIM OTBET Ha MOCTaBJICHHBIN BOMPOC; OTBEYAECT HA JIOMOJHUTENbHbIC
BOIIPOCHI, AOITOJHACT OTBETHI APYI'UX MAruCTPaHTOB;

4 f0aju1a — OTBET MAaruCTpPaHTa XapaKTEpU3YETCsl CONEP’KATEIbHOCThI0O U KOHKPETHOCTBIO, HO MPHUCYTCTBYIOT
HCETOYHOCTH,; OTBCYACT HAa JOIIOJHHUTCIBbHBIC BOIIPOCHI, JOIIOJHACT OTBETHI APYI'UX MAaruCTpaHTOB;

3 0as1a — OTBET MAarMcTpaHTa XapaKTEePU3yeTCsl COAEPKATENbHOCThIO, HO OTCYTCTBYET KOHKPETHKA, YETKOCTb
M3JI0KEHUS MaTepuaia U 3HaHHUE JIUTePaTypsl B TpeOyeMoM o0beMe;

2 6aJu1a — B OTBETE NMPUCYTCTBYIOT HETOYHOCTH, OTCYTCTBYET KOHKPETHKA U 3HaHUE JUTEpPaTyphl B TpeOyeMoM
00BeEME;

1 0ann — OTBET HpENCTaBiSIeT JOMOJHEHHE K OTBETY JAPYroro MarucTpaHTa; 3aBUCUT OT MOJHOTHI U
COZIePIKATEIbHOCTH OTBETA.

Sample test questions
(ITpuMepHBIEe BONPOCHI VISl TECTA)

1. The concept of "agency" means:

a) Ontological principle, a general characteristic of the existence of an individual, denoting his isolation from
others, atomicity.

b) Personal characteristic, implying the ability to independently set goals, initiate, control and be responsible for
the results of their activities.

c) The unity of the unique biological and social properties of a particular person.

d) The totality of the basic rights and obligations of the individual, due to its place in the hierarchical system of
social relations.

2. The desire of the individual to most fully demonstrate their talents and abilities is called:
a) identification

b) integration

c) self-actualization

d) self-expression

3. A specific way of being a person, associated with his ability to choose decisions and perform actions in
accordance with his ideals, interests and goals:

a) freedom

b) need

c) need

d) obligation

4. The set of stable motives that guide the development of the individual is:
a) motivation

b) personality orientation

c) self-awareness

d) temperament

5. The social, activity-transforming way of being a person is:
a) adaptability

b) agency

c) variability

d) identity

6. For the first time in foreign psychology, mature age was most fully described as the age of development:
a) K. Jung

b) J. Piaget

c) E. Erickson

d) Z. Freud



7. The life of an adult is:

a) stagnation, consolidation at the achieved level
b) involutionary process

c) movement, change, development

d) a chain of random events

8. What distinguishes a creative type of activity from a reproductive one?

a) an acute sense of dissatisfaction with the result and the desire for improvement.

b) the goal is the assimilation of experience

c) activity is usually adequate to the current state of social being

d) complacency and a sense of satisfaction with what has been achieved

e) the activity does not go beyond the physical and spiritual needs of a particular individual

9. Crisis of personal development:

a) goes unnoticed and does not affect the development of personality

b) carries a positive beginning, as it contributes to self-knowledge and conscious further self-development
c) leads to personality degradation

d) clearly means the fallacy of the socio-professional trajectory

10. The types of professional competence do not include:
a) methodological competence

b) technical competence

C) engineering competence

d) soft skills (soft skills)

11. The types of over-professional competence do not include:
a) Self-organization skills

b) Technical competencies

¢) Communication skills

d) Ability to work with information

12. Ideas developed by a professional group about obligations to society, which specialists voluntarily assume, in
accordance with the place and role of their profession in public life.

a) Professional honor

b) Professional debt

c) Corporate morality

d) Professional etiquette

13. The ability of consciousness to make itself its object, to refer to its own content, states, actions.
a) Reflection

b) Self-esteem

c) Projection

d) Rationalization

14. The motivation of a person to activity, born by the system of his conscious needs, is called:
a) the motive

b) the need

c) the will

d) a command

15. The location of the causes of behavior, one's activities and personal responsibility is called:
a) locus of control

b) motive

c) stimulus

d) affiliation



16. Choose the most appropriate meaning of the term "personality™:

a) a complex social quality acquired by an individual in the subject-practical activity and communication.

b) biological individuality as a unique set of natural characteristics of a person, his separate original physical
existence.

c) a strong, strong-willed person who has achieved social recognition and power.

d) the totality of the basic rights and obligations of the individual, due to its place in the hierarchical system of
social relations.

17. Arrange in the correct order from the lowest to the highest need, according to the concept of A. Maslow:
a) Physiological

b) Security

c) Social Belonging

d) Respect

e) Cognition

f) Aesthetic needs

g) Self-actualization (creativity)

18. The desire of a person to selflessly help other people is called:
a) will

b) altruism

¢) sublimation

d) affiliation

19. Socially acquired qualities and psychological characteristics of a person that ensure success in any activity
are:

a) efficiency

b) focus

c) ability

d) deposits

20. Which of the following does not apply to the signs of socio-professional agency?

a) Goal-setting, modeling and planning of ways of their activity and interaction

b) Activity, the ability to make changes in the world and in oneself.

c) The ability to socially and professionally significant reflection, using it as a tool for self-determination.
d) Motivation to avoid failure.

Evaluation criteria:

The test task includes 20 questions on all topics of the course. Tests are performed in the Moodle system with
automatic assessment. Each correctly answered question is worth 1 point. Maximum points for work: 20.
Kpurepun ouennBanus:

TectoBOC 3aJaHUC BKIKOYACT 20 BOIIPOCOB I1I0 BCEM TEMaM Kypca. TecTnl BBITTOJIHSIOTCS B OJICKTPOHHOM BUIC B
cucteme Moodle ¢ aBTOmMaruueckum oOlneHMBaHWEM. Kaiplii W3 MPaBUIBHO OTBEYEHHBIX BOIPOCOB
oueHuBaercs B 1 6am1. MakcumaibHOE KOIMYecTBO 0ayioB 3a padoty: 20.

Essay Topics
(TembI 3cce

1. Motivational, communicative, intellectual and existential parameters of the development of a professional and
communicative personality.

2. The culture of social communications as a condition for the development of personality creativity.

3. The role of the social environment in the development of professional and creative personality.

4. The level of economic, political and social relations as a condition for the development of a professionally
creative personality.

5. Dialectics of subject-object relations in the process of formation of professional and creative activity of a
person.

6. Activity-activist model of the development of social creativity of the individual.

7. Social creativity as a complex characteristic of a professional personality.



8. The role of education in the development of professional and creative competencies of the individual.
9. Social activity of the individual as a condition for professional and creative activity.

10. Development of professional and creative personality traits in developed countries (optional).

11. Sociocultural advantages and difficulties of personal development in modern society.

12. Socio-economic, cultural and technological opportunities and limitations of personal professional
development in the context of globalization.

13. Obstacles to the development of personality creativity: how to overcome them?

14. Amateurism as the opposite of professionalism, its moral danger.

15. Gender features of personal professional development.

Implementation instructions. There are no strict formatting requirements. The recommended volume is 5-10
typewritten pages.

Evaluation criteria

Requirements: Points

The content of the material presented, the breadth and depth of the analysis 0-8
Structured and logical harmony of presentation 0-3

Quality of idea and originality of approach 0-3

The presence of references to the literature used, the absence of gross plagiarism 0-3
The presence of a pronounced author's position 0-3

TOTAL 20 points

Kpurtepun oueHnBanus

TpebdoBanus: Bajubl
ConeprkaTeabHOCTh M3JIaraéMoro MaTepuasa, IMpoTa U ryOrnHa NpOBEJCHHOTO 0-8
aHajmsa

CTpyKTypUpOBaHHOCTb U JIOTUYECKAs] CTPOMHOCTD M3JI0KEHUS 0-3
KauecTBO naen U OpUruHaJIbHOCTh OAX0/A 0-3
Hanuuue cchUl0K Ha MCIOJB30BaHHYIO JIMTEPATYPY, OTCYTCTBUE TPyOOro miaruara 0-3
Hannyue BbIpak€HHON aBTOPCKOW IMO3UIIMHU 0-3

nUTOoro 20 6as10B

MeHTaJIbHAsA KapTa
Mind Map

Make a Mind Map, following the general rules for drawing up:
« content and design
e USe expressive means:
always use the central image;
use graphic images as often as possible;
use more than 3 colors for the central image;
use volume (for example, raised letters, with shadows);
vary the size of the letters, the thickness of the lines, etc.;
use the arrows;
associate:
use arrows for relationships;
use colors;
encode information;
strive for clarity of expression of thought:
one keyword for each line;
use block letters;
place keywords above the lines;
the length of the line should be equal to the length of the word,
make the main lines bolder and smoother;




e drawings should be extremely clear;

e tryto arrange the words horizontally;

e sheet layout - landscape;

 structure

e respect the hierarchy of thoughts

» recommendations

e add empty lines;

e ask yourself questions;

e add pictures, if the card is electronic - then also video and audio files;

e Review your mind map.
Try to present your current or previous scientific and educational project (article, term paper, competition work)
in the form of a Mind Map. Try to cover the topic as fully as possible. To draw a mental diagram, you can use both
traditional tools (doing everything on paper, highlighting with colored pencils, pens and markers) or free digital
services Miro, MindMap, Yandex, etc. The choice of the creation method does not affect the final grade for the
task.

Evaluation criteria

Requirements Points

Complied with the requirements for compiling Mind Maps 0-3

The Mind Map is deployed enough to reflect the essence (phenomenon / problems / research) 0-3
Data is presented clearly and easily 0-2

Creativity of the presentation of the material 0-2

Total 0-10

Kputepun onenuBanus

TpeGoBanust basbl
Cobmto1eHbl TpeOOBaHUS K COCTABICHUIO MEHTAJIbHBIX KapT 0-3
MeHnTanpHasg KapTa pa3BepHyTa JOCTATOYHO I OTPaKEHUS CYTH (sBJIE€HUs / MpoOieMsl / 0-3
HCCIICIOBAHMS)
JlaHHBIC TIPEACTABJICHBI HATJISAHO B JJOCTYITHO 0-2
KpeaTuBHOCTD M3MI0KEHUSI MaTepuaia 0-2
Bcero 0-10

Creative task
(TBopueckoe 3axaHue)

Introduction. Any scientific and professional sphere is associated with a set of key concepts, in the
coordinate system of which the subject of a given science or the object of applying the forces of a given
profession is considered. Any academic discipline is built as a set of key concepts defined by the name of the
academic discipline.

The language of a scientist or a professional practitioner, in addition to the basic speech set,
understandable to an ordinary person, includes a special terminological dictionary. Terms are the names of
concepts with which the specialist thinks. Ignorance, misunderstanding, non-use of special terms betrays an
amateur. The inability to isolate and comprehend the key terminology is the collapse of any analyst. The training
of a professional in any field requires the skills of analyzing facts and the ability to reconstruct meanings,
concepts, and guiding ideas on their basis.

The tasks proposed for completion, on the one hand, reveal the subject of the discipline "Philosophical
aspects of personality development in social and professional activities”, and on the other hand, they will continue
to develop the skills of independent thinking and the skills of substantiating one's position, which distinguishes a
class specialist from an ordinary performer.

The key terms in the title are "creativity" and "personality”. They set the semantic field for further
reflection. The development of creativity in the most general sense today implies a new look at something. So try
to look at the "personality” and at the very "creativity" creatively...

Execution instructions:

» Answers to the questions of the task are written in the file of the task itself. The last name of the
performer is added to the file name: Taskl.docx — Taskl Ivanov.docx



* Give answers to questions as short as possible (the answer itself should not exceed 120 words + an
indication of citation sources). The style of the answer: oral speech, understandable to any normal
Russian-speaking person (even young, even poorly educated). Terms used only in a narrow social or age group
should be avoided. If the mention of special terms could not be avoided, then you should briefly (possibly in
brackets) explain this term in simple words.

* Teacher's comments, questions and comments will be in red font.

* Applicants for a high score in the final assessment must be sure to answer the questions of the teacher on
the content of their work. The teacher's questions will appear in the right column of the answer sheet after you
write and submit your answers.

* Expressing one's own opinion is welcome in the answers, although quoting other people's words is not
forbidden, but the quotation must be quotation marks, and the author (or source) of the quotation must be
mentioned. The issuance of other people's formulations for their own is punishable by a decrease in the final
grade.

Watch the video "How to be creative?" https://www.youtube.com/watch?v=-gAGjA4du0M and answer
the following questions in writing:

1. What does the author of the video consider "creativity"? What does the phrase “be creative” mean to the
author? "Creativity" - what is it? Subject? Property? Process? Condition? Result? Grade? Connection? Essence?
Skill? Talent? Possibility? Ability? .. or something else? And how this object (property, process, condition or
something else) differs from other similar objects. Imagine you are explaining this to an elementary or middle
school student.

2. What words and phrases does the author of the video use as synonyms for "creativity", "creative
personality”, "creative thinking"? Why are these synonyms worse? Why does the author use derivatives of
"creativity" instead?

3. What hinders the development of creativity?

4. What abilities, in your opinion, are developed by the two exercises that the author recommends for
assessing and developing creativity?

5. How do you yourself evaluate the creativity of the author of the video based on the results of Task No.
2 he himself completed?

6. Define creativity from the point of view of the author of the video.

7. Give your own definition of creativity (you can also use someone else's if you fully agree with it and can
explain it in your own words; in this case, do not forget to indicate the author of the definition). Unlike question
number 1, you must give a more or less strict scientific definition through the genus and species difference, and in
the first task you try to explain in your own words using simple examples.

8. What criteria for evaluating creativity does the author of the video suggest or mention? Do you agree
with him?

Answers

1 [for the author of the video] Creativity is ... (in my own words, as simple and clear as possible, even primitive)
2 [synonyms for the author of the video]

"creativity" =

"creative personality” =

"creative thinking" =

[reason for the author's neglect of these synonyms]

3 The author believes that the development of creativity is hindered by ...

4 Task 1 and 2 actually develop ...

5 [your assessment of the creativity of the author of the video based on the results of Task 2]
6 Creativity is ... (definition)

7 Creativity is ... (definition)

8 Creativity, according to the author of the video, can be assessed by such parameters as ...

Evaluation criteria:

Points

Completeness and content of the answer (all tasks have equal weight) 0-5 points

Clear compliance with the instructions 0-5 points

Originality, the presence of the author's position, borrowings are designed accordingly 0-5 points
Answers to additional questions of the teacher 0-5 points



Total 20 points

Kpurepum oneHku: banbl
[ToyHOTA U COJIePIKATEIILHOCTh OTBETA (BCE 33/1a4i MMCIOT PaBHBIN BEC) 0-5 GayutoB
YeTKoe COOTBETCTBUE MHCTPYKLIUHU 0-5 bamnoB

OpHrHHAIBHOCTh, HANMYHE AaBTOPCKOW  MO3MIMH, 3auMCTBOBaHMs  odopmiieHsl | 0-5 amwios
COOTBETCTBYIOILIMM 00pa3zoM

OTBeTHI Ha JOINOJHHUTCIIBHBIC BOIIPOCHI IIPCIIOAaBaATCIIA 0-5 6amnoB

Hroro | 20 0a1710B

Collective business game "'Brainstorm"*
(KostekTuBHast Ae10Bast urpa «Mo3roBou mrypm» )

It involves the solution of a case problem using the rules for conducting the method of collective creativity and
decision-making "brainstorming" The rules for brainstorming involve 4 stages.

1. Preparation stage. The rules and objectives of the game are reported, the participants get acquainted with the
case within 10 minutes.

2. Stage of idea generation.

The first is a maximum of ideas and no criticism. The main thing is the quantity of ideas, not the quality, there are
no bad ideas! Do not break the chain, do not stop, even if it seems that the best solution has been found. You can
borrow and improve, develop other people's ideas (not only the participants in the assault). Ideas can be
transformed, combined, turned inside out.

Any associations, fantasy assumptions, time travel, role playing are welcome. Imagine what a bum, Elon Musk,
your grandmother would do in this situation... Relax, there is no guarantee of success, but even if a good solution
is not found, it will give a good warm-up and tune the subconscious mind to a new search. You can use one of the
common techniques:

Technique 1. Time travel. Employees solve the problem by mentally plunging into the past or the future.
Technique 2. Teleport. Subordinates should look at the problem as if it overtook them in another country where
there are no friends, acquaintances and colleagues.

Technique 3. Role reversal. The goal is to put yourself in the place of another person and describe how he would
act in this situation.

Technique 4. Spaces. On the sheet draw a starting point and an end goal. Along the way, they put down stops and
write what needs to be done at this stage.

Technique 5. Smart cards. The task is similar to the previous one, but employees do not fill out the route, but
weave a web. Next to the cobwebs, they write the difficulties they encountered, as well as ways to solve the
problem. Alternatively, you can draw a fish skeleton - Ishikawa diagram

Technique 6. Look ahead. You need to peep not at competitors or colleagues, but go beyond the industry.
Technique 7. Random factor. The employee takes any advertising brochure, document or magazine, finds the first
word that comes across. After that, he comes up with a solution in which a phrase, a parameter, or something else
appears.

Technique 8. Blurred consciousness. It is necessary to offer ideas that cannot come to a sober person.

3. Criticism stage.

We single out the main trajectories for solving the problem and evaluate their feasibility.

At the stage of criticism, all ideas should be considered in terms of their originality (novelty), constructive
potential (will they benefit or harm), potential feasibility (physical, financial, legal), prospects (can they be
developed further). It is necessary to analyze all the circumstances that may hinder or facilitate the
implementation of the idea. Making a consolidated decision.

It is necessary to focus students' attention on the fact that the solution, as a rule, is at the intersection of the
trajectories of several productive ideas. The decision is not unique and final.

4. Reflection stage.

As a conclusion, it is supposed to sum up, analyze one's own actions and the actions of colleagues, determine the
positive negative aspects of the event (meaningful, organizational, mental, emotional) in order to assimilate the
results of external social activity. Throughout the lesson, it is necessary to skillfully monitor compliance with the
rules, encouraging the initiative of the participants, but not allowing violations of the rules of discussion. It is
important to stop the assault in time so that it does not turn into fruitless chatter.



Case "Travel company X"
Company X is one of the five largest tour operators that specialize in children's holidays. She develops routes and
programs, concludes agreements with hotels, transport and host companies, and provides escort for groups. X
sells the finished product through an agent network - 1470 travel agencies throughout Russia, working on
commission.
Children's recreation programs bring about 70% of the company's turnover (in 2010, X's revenue amounted to
118 million rubles). The main volumes of sales in this business fall on the summer. In the autumn, spring, New
Year holidays, as well as on the May holidays, children's excursion tours are in demand, but the number of groups
is incomparably less than in summer (15% in winter versus 85% in summer). “The profitability on mass tourism
destinations reaches 5% at best, so we can earn something only on large volumes. In winter, they are only enough
to cover the costs of maintaining the children's department of six people, and the employees are underloaded,
“explains the CEO of company X.
It would be too expensive to provide employees with paid vacations during the off-season. Sending people to
unpaid means losing the team and harming the business. The team was formed for a long time, but now the
company has an excellent team, there is practically no turnover. The way out is to take people in new directions.
In 2007, company X changed ownership, and in 2008 it was headed by A. The new management continued to
develop those areas that had previously been successful: children's recreation, as well as bus tours.
“In children's tourism, experience, reputation, relationships with partners are of fundamental importance. All of
this has been built up over the years. Good volumes can also be obtained far from immediately. X has been
engaged in children's recreation for about 20 years, we picked up this direction and seriously developed it,” says
the CEO. The company offers its clients a wide range of programs - camps in Turkey, Bulgaria, Slovakia,
Hungary and Greece, language courses in Malta. In addition to foreign holidays, X organizes programs in the
Krasnodar Territory, the Crimea and the Moscow Region. Foreign tours make up about 70% of sales, Russian
tours - about 30%. At the moment, foreign proposals for the most part win in terms of price-quality ratio.
According to A., people sometimes wonder why a child's vacation is more expensive than an adult's tour. But the
fact is that each children's group requires more staff: counselors, doctors, psychologists, animators. So, the
company sends groups on vacation in Russia together with accompanying persons (their functions are sometimes
performed by school teachers), and some foreign camps are completely equipped by themselves or together with
partners. “Somewhere we are provided only with territory, accommodation, food and cleaning services. And we
provide staff to work with children, develop recreation programs,” says A. Every summer, the company hires
about 250 people to work in foreign camps - this is seasonal staff, most of them work from X to several years.
Last year, the company sent about 5,000 children to children's health camps, and in 2011 demand is likely to grow
by 30% - places are already being actively booked. The CEO is pleased with how this business segment is
developing: children's recreation is a stable direction, and the likelihood that someone will be able to press the
leaders is small. “Many large tour operators consider children's recreation more like a secondary product, they
need it only to increase the load of charter flights. In addition, organizing children's tours is more troublesome and
nervous than for adults,” she says. In this case, the operator bears additional legal and moral responsibility, and
you can earn no more here than by selling ordinary tours.
In the summer, six employees of the children's department work with full dedication. During the autumn, spring
and New Year holidays, they offer bus tours for children. However, in the off-season, the number of tour groups
is much smaller, and employees often sit idle.
In addition to children’s activities, X organizes bus tours for adults - four other employees are involved in this. In
a number of countries (France, Italy, Czech Republic, Poland) the company has good offers and large sales
volumes. The bus tourism market is also growing, with the opening of the St. Petersburg office, the company
plans to expand the direction and offer trips around Scandinavia. However, the demand for bus tours has no
seasonality, here the load is uniform, therefore, according to A, it makes no sense to transfer temporarily free
employees of the children's department here.
“The best companies in the tourism market are those that have strong positions in both summer and winter
destinations. For example, they sell Thailand and Egypt in winter, and Turkey in summer,” comments A. The
optimal solution for X is to find the same mass product for winter as children’s summer holidays.
Questions and tasks:
1. How to load the staff of the children’s department in the winter so that the employees can return to their duties
in the summer?
2. Should we gradually develop all promising areas or focus on one?
3. Is it possible (and is it necessary) to break the stereotype of travel agencies that are accustomed to perceiving X
exclusively as a children's tour operator.



Answer options (keys)

Alternatively, you could take ski tours. However, this segment has already been firmly occupied by other tour
operators, which are difficult to deal with in the main areas of ski holidays. At the same time, A. is sure that the
presence of foreign partners with whom the company has established trusting relationships can become the basis
for business development. “Sometimes it takes time to promote something new. We can afford to act
strategically, working at zero for some time, only with those with whom we are sure that we will continue to
develop and earn together,” explains A.

In particular, X has a strong relationship with a Slovak company. Now Slovakia is promoting its ski resorts in the
Tatras, lifts are being built here and hotels are being reconstructed. Local recreation areas were popular with
Russians even before the country joined the Schengen, but now the audience has to be won over again. Last
winter, together with other operators, X organized a weekly charter flight to the city of Poprad, sold ski tours and
organized a children's ski camp in the Low Tatras. But the company's results in the ski direction, according to
Zoya, are worse than those of competitors. “Travel agencies specializing in this type of recreation do not perceive
us as a ski operator, everyone knows that we are engaged in children's recreation,” notes A.

Sports tourism is another potential direction for the development of the tour operator. Last year, 15% of the
children sent on summer holidays went as part of sports groups, and during the year the company organized sports
camps for swimmers, basketball players, football players, and children involved in sports dancing. X also had
experience organizing amateur children's karate competitions in Turkey.

A. is sure that the demand for organizing sports camps and amateur competitions (both among children and
adults), as well as trips of fans to international events that take place all year round, will grow. Now, for example,
the company sends tourists to the Ice Hockey World Championship, held in Bratislava and Kosice.

However, the groups that X works with are either her longtime clients or came on their recommendation. To
develop sports tourism, you need to look for additional channels to reach the target audience, to advertise. It
seems that no one has yet seriously dealt with this in the tourism market, and how to approach the issue is not yet
very clear. Sports tourism is well developed abroad, while in Russia, X has a chance to become one of the first.
Another promising way is health and medical tourism, which is gaining popularity. For partners from Eastern
Europe, with which X cooperates on children’s tourism, this is a strategic direction of development. In Slovakia,
Hungary, the Czech Republic there are many balneological resorts, good sanatoriums and specialists, prices are
lower than in Western Europe, and not higher than in Russia. In addition, there are no clear leaders in this niche
yet. But he does not dare to choose it as the main A.. There are examples of companies that tried to promote health
tourism, but did not succeed - perhaps they were doing something wrong. On the other hand, the company could
start offering children's resorts and programs, which may well be done by employees of the "children's”
department. In this case, A. will have to hire additional medical specialists. But, most importantly, medical
tourism is a year-round direction, so it is unlikely that it will be possible to create a balance for summer children's
recreation with its help.

“Perhaps the greatest success can be achieved by becoming a host, first for Russian tourists, and then for foreign
tourists. Many groups that come to Moscow and St. Petersburg are for children, and the main volumes of
excursions fall just in the spring, autumn and winter seasons, ’says the general director. The company has good
connections and developments in this area, and the three employees of the domestic tourism department who “sit
at the reception” in winter can be strengthened by free people from the “children's” department. According to A.,
at the moment this is the most promising direction, especially since there are no obvious leaders here again.
Evaluation criteria

Requirements Points

Brainstorming requirements 0-3

Fixed participation in all stages of work (preparation, generation, criticism, reflection) 0-4

The task is expanded enough to reflect the essence (phenomena / problems / studies), 3 final solutions are
proposed 0-3

Total 0-10

Kputepun onenuBanus

TpedoBaHusn Bbanabl
Co0J1r01eHBI TPeOOBaHUS MO3TOBOIO IITYpMa 0-3
3auKCUPOBAaHO y4acTHe BO BCeX dTamax padoThl (MMOATOTOBKA, I'eHEpallus, KpUTHKA, 0-4
pediexcus)
3amaya pasBepHyTa IOCTAaTOYHO [IJIs OTPaKCHHS CYTH (sBIeHHS / mpoOiaembl / 0-3
WCCIICIOBAHNS ), IPEAJIOKEHBI 3 HTOTOBBIX BAPHAHTA PEIICHHUS
Bcero 0-10




3 MeTtoauvecKkue MaTepHaJibl, ONpeaesaoine npoueaypbl OeHUBAHUS 3HAHUH, YMEHNH,
HABBIKOB M (MJIM) ONBbITA JAeSATEJbHOCTH, XAPAKTEPU3YKINMX 3Tanbl (GOPMHPOBAHMS
KOMIIeTeHI M

[Ipouenypsl olleHMBaHMsI BKIIOYAIOT B €05 TEKYIIUN KOHTPOJIb U IPOMEXKYTOUHYIO aTTECTALMIO.

Texymmii KOHTPOJIb YCIIEBAEMOCTH IPOBOJUTCS C HCIOJb30BAaHUEM OIICHOYHBIX CPEJICTB,
IIPEJICTABICHHBIX B II. 2 JIaHHOTO INpPWIOKEHUs. Pe3ynbTaTbl TEKYHIEro KOHTPOJS JOBOJSATCS O CBEACHHUS
CTYJIEHTOB JI0 IPOMEXKYTOYHOM aTTECTALIUH.

IIpomexyTouHass aTTecTanMsl MPOBOAUTCA B (QopMe dSK3aMeHa. DK3aMeH MpPOBOAUTCA IO

pacnucaHui0 TMPOMEKYTOYHOM aTTecTauuu. KomudecTBO BOMPOCOB B SK3aMEHAIIMOHHOM 3aJaHuud — 2.
[IpoBepka OTBETOB U OODBSABICHHE PE3YIbTATOB IMPOU3BOJIUTCS B JICHb JK3aMeHAa. Pe3ynbTaThl arTecTaluu
3aHOCATCS B JK3aMEHAIIMOHHYIO BEJIOMOCTb M 3a4YE€THYK0 KHUXKKY cTyAeHTa. CTylneHThl, HE MpoLIeAlne
MIPOMEKYTOUHYIO aTTECTAINIO 110 TPa(UKy CECCHH, JOJDKHBI IMKBUIUPOBATH 33J0JDKEHHOCTh B YCTAHOBJICHHOM
MOPSJIKE.



IIpunoxenue 2

METOINYECKHE YKA3AHUA 11O OCBOEHUIO JUCIITUIIJIMHBI

Y4eOHBIM IIAaHOM MPETYCMOTPEHBI CIICAYIONINE BUABI 3aHATHH:

- JIEKII1H;

- IPaKTUYECKHUE 3aHIATHSL.

B Xxome neKUMOHHBIX 3aHATUH oco0oe BHUMaHUE yaensercs ¢GuiIocopckoil mpobdiemaTuke
Ipo(eCcCHOHATBHO-TUYHOCTHOTO PA3BUTHUS 00YyUaIOIIUXCSl, pACCMATPUBAIOTCS YCIOBUS U BO3MOKHOCTH TaKOT'O
pa3BuTHs, (GUKCUPYETCs HEOOXOAUMOCTb TBOpPUECTBA B MPOPECCHOHAIBHOM JIEATENBbHOCTH, JAAl0TCA
PEKOMEH AL AJIs1 CAMOCTOSITENIbHOM paOdOThl M OJArOTOBKE K IPAKTUUYECKUM 3aHITHUSIM.

B Xxome mnpakTHuYecKMX 3aHATHH YIIYOJSIOTCS M 3aKpeIUIIOTCS 3HAHMS CTYIJEHTOB IO DALy
PacCMOTPEHHBIX Ha JIEKIUSAX BOIIPOCOB.

[Tpy NOArOTOBKE K NPAKTUYECKUM 3aHATUAM KaKIbIH CTYIEHT JOJKEH:

— U3YYUTh PEKOMEH/IOBAHHYIO YUEOHYIO JTUTEPATYPY;

— U3Y4YUTh KOHCIIEKTHI JIEKIIUA;

— IOJrOTOBUTH OTBETHI HA BCE BOIIPOCHI 110 U3y4aeMOil TeMe.

B nmpomecce NOArOTOBKM K  MPAKTUYECKMM 3aHATUSAM  CTYIEHTBl MOIYT  BOCHOJIb30BAaThCs
KOHCYJIbTAllUsIMU MPEN0JIaBaTeNs.

Bomnpockl, He paccMOTpeHHblE Ha JEKIMAX M NPAKTUUYECKUX 3aHATUAX, JOJDKHBI OBITh H3y4YeHbI
CTYJICHTAaMH B XOJI€ CAaMOCTOATENILHON paboThl. KOHTPOJIE caMOCTOSATENBHOM PabOTHI CTYAEHTOB HaJ y4eOHOM
IpOrpaMMoil Kypca OCYILECTBIIS€TCS B XOJI€ 3aHATUI METOJOM YCTHOro ompoca. B xone camocrositenbHOM
paboThHI KaXAbIi CTYACHT 00s3aH POYNTATh OCHOBHYIO U T10 BO3MOKHOCTH JIOTIOJIHUTEIBHYIO JIUTEPATYpPY IO
U3y4yaeMOM TeMme, JONOJIHUTh KOHCHEKTbl JIeKIMH HEIOCTAIOUIMM  MaTepuaioM, BBIUCKAMHU U3
PEKOMEH/IOBAaHHBIX IE€PBOMCTOYHUKOB, BBIJIEIUTh HENOHSATHBIE TEPMUHBI, HAaWTH UX 3HAUEHUE B
SHIMKIIONEIUUECKUX CIIOBApsX.

JI1s TOArOTOBKU K 3aHATHUSAM, TEKYIIEMY KOHTPOJIIO U MPOMEKYTOUHOM aTTECTallMM CTYAEHTHI MOTYT
BOCIIOJIb30BaThCsl JJIEKTPOHHO-OMOIMOTEYHBIME CHCTEMaMH M TporpaMMmHbiM obecrieuenuem Libre Office.
Takxe oOyuwaroniyecss MOTYT B34Th Ha JIOM HEOOXOAMMYIO JIUTEpaTypy Ha aOOHEMEHTE YHHBEPCUTETCKOU
OMOIMOTEKH MIIM BOCIIONIb30BAThCS YUTAIBHBIMU 3aJIaMH.



