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1. HEJIX OCBOEHUSA JUCIHUTIINHBI

1.1{The purpose of studying the discipline: to acquaint students with the latest achievements of microeconomic theory, the most relevant
for use in scientific activity and economic practice

2. TPEBOBAHUSA K PE3YJbTATAM OCBOEHUS JTUCITUIIJINHBI

OIIK-1:Cnoco0eH npuMeHSTh 3HAHUSA (HA NPOJABUHYTOM YPOBHe) GyHIaMEHTATbHOI IKOHOMUYECKOH HAYKHU NPH pellleHun
NMPaKTHYECKUX U (MJIN) HCCIe0BATEIbCKUX 32124}

OIIK-3:CnocofeH 00001aTh M KPUTHYECKH OLCHUBATh HAYYHbIE HCC/IeJ0BAHUS B IKOHOMHUKE;

B pe3yJabTaTe 0CBOCHUS TUCHUITIHHBI oﬁyqamumiicsn JIOJIZKCH

3HaTh:

COBPEMEHHBIN KaTeropuabHbI 1 METOAOJIOTHUECKHUM anmmapar MaKpO3KOHOMHUYECKHX HCCIIEJOBaHUH (COOTHECEHO C MHAUKATOPOM
OIIK-1.1) ; 3akoHOMepHOCTH ()YHKIIMOHUPOBAHUS MAKPOIKOHOMHKH U MUKPOSKOHOMHKH B Pa3JIMYHBIX SKOHOMUYECKUX YCIOBHUSAX;
(cootHeceHo ¢ nHauKaTopom OITK-3.1)

YMeTb:

HCIIONIB30BATh IPOABUHYTHI aHATUTHICCKUI HHCTPYMEHTAPHI IS PELICHAS] TPAKTHYECKUX ¥ (WITH) MCCICAOBATEIBCKIX 3a/1a4
(cootHeceHo ¢ unAMKaTOpoM OITK-1.2); aHaMU3UPOBaTh M OLIEHUBATH SKOHOMHUUYECKHE PE3YIILTATHI, MOCIEACTBUS PeaTn3allii 1
3 PEKTHBHOCTH HCCIIEI0BaHMi (COOTHECEHO ¢ mHankaropom OITK-3.2)

Baagers:

HaBBIKAMH aHANN3a, BBIOOPA M IIPUMEHEHHS PEJICBAHTHBIX (DYHAaMEHTAIbHBIX 3HAHUH W METOOJOTMYECKUX HHCTPYMEHTOB JUIS
PEIICHHUsI UCCIIEIOBATELCKUX U MPAKTHUYESCKUX 3a1a4 (cooTHeceHo ¢ nuaukaropoMm OITK-1.3); HaBbikaMu pabOThI C PEeJICBAaHTHBIMU
HH(MOPMALIOHHBIMU UCTOYHHKAMA MaKPO3KOHOMHYECKOH i MUKPOIKOHOMHYECKOHN MPOOIEMATHKH B LEIAX 0000MICHHS I KPUTHYECKOI
OLICHKH HAyYHBIX HCCICIOBAHMI B 9KOHOMHUKE, a TAK)KE U BO3MOXKHOCTH MX [IPUMCHEHWSI JJIsL TOCTKCHUSI [IENIeii 1 3a1a4 B
npodeccuonanbHoi cdepe (cootHeceHo ¢ uamukaropom OITK-3.3)

3. CTPYKTYPA U COAEP KAHUE JUCHUIIJIMHbI

Kox HaunmenoBaHue pa3/iesioB U TeM /BU/ 3aHATHSI/ Cemectp / | YacoB Komnerten- Jlutepatypa
|_3aHATHSA Kvbpc 0070

Paznea 1. Section 1. Micro and macroeconomic analysis
under risk and uncertainty

1.1 "Risks, Uncertainty, Information Asymmetry" 2 2 OIIK-1 OTIK-3 | JI1.1J12.1 J12.2 J12.3
Risk and uncertainty. Prior, statistical and expected probability J12.4 J12.5

of an event. Application of basic probabilistic categories in
economics. Relationship between risk and income. Average
expected utility. Risk aversion and preference, risk neutrality.
Their typical manifestations in the economy. "Decision tree".
Degrees of uncertainty. Uncertainty aversion. context effect.
Entrepreneurship and risk. Uncertainty and Entrepreneurship.
Risk as a special type of cost. Risk reduction methods. Barrier
of transaction costs on the way to complete information. A case
of absolute inaccessibility of information. Ways to eliminate
information asymmetry. Guarantees. Brands. Diplomas and
certificates. Judicial consumer protection. Risk and behavioral
uncertainty. The role of contracts in risk reduction. /JIex/




1.2

"Risks, Uncertainty, Information Asymmetry"

Risk and uncertainty. Prior, statistical and expected probability
of an event. Application of basic probabilistic categories in
economics. Relationship between risk and income. Average
expected utility. Risk aversion and preference, risk neutrality.
Their typical manifestations in the economy. "Decision tree".
Degrees of uncertainty. Uncertainty aversion. context effect.
Entrepreneurship and risk. Uncertainty and Entrepreneurship.
Risk as a special type of cost. Risk reduction methods. Barrier
of transaction costs on the way to complete information. A case
of absolute inaccessibility of information. Ways to eliminate
information asymmetry. Guarantees. Brands. Diplomas and
certificates. Judicial consumer protection. Risk and behavioral
uncertainty. The role of contracts in risk reduction. /TIp/

OIIK-1 OIIK-3

JI1.1J12.1 J12.2 J12.3
J12.4 J12.5

1.3

1. Disequilibrium market conditions. Disequilibrium and lack
of information.

2. The use of non-equilibrium and equilibrium situations in the
activities of an economist-practitioner. Entrepreneur as a
subject of equilibrium.

3. The evolution of entrepreneurship. The interpretation of
entrepreneurship in the classical, neoclassical, Austrian and
neo-Austrian schools. /Cp/

OIIK-1 OIIK-3

JI1.1J12.1 J12.2 J12.3
J2.4J12.5

1.4

"Project approach"

incremental analysis. Difficulties and limits of practical
application of marginal analysis. Incremental costs and
incomes, their essence and structure. Modification of the profit
maximization rule in the framework of incremental analysis.
Scope of application of incremental analysis. An investment
project in a broad and narrow interpretation, its stages. Capital
budgeting.

Demand factors for investment resources. Firm's investment
demand curve. Offer of investment capital. Subjects of
formation of the offer of the investment capital. Supply curve
of investment resources. Equilibrium in the market of
investment resources. /JIex/

OIIK-1 OIIK-3

JI1.1J12.1 J12.2 J12.3
J2.4J12.5

1.5

"Project approach"

incremental analysis. Difficulties and limits of practical
application of marginal analysis. Incremental costs and
incomes, their essence and structure. Modification of the profit
maximization rule in the framework of incremental analysis.
Scope of application of incremental analysis. An investment
project in a broad and narrow interpretation, its stages. Capital
budgeting.

Demand factors for investment resources. Firm's investment
demand curve. Offer of investment capital. Subjects of
formation of the offer of the investment capital. Supply curve
of investment resources. Equilibrium in the market of
investment resources. /IIp/

OIIK-1 OIIK-3

JI1.1J12.1 J12.2 J12.3
J12.4 J12.5

1.6

1. Principles of demand management for the company's
products.

2. Monopolistic advantages as an incentive. Manager and
short-term monopoly.

3. Prerequisites for price discrimination and its varieties. Legal
discrimination and its use by the firm.

4. The need to apply the analysis of critical points in the
process of managing a company. Graphical and algebraic
interpretation of critical points. /Cp/

OIIK-1 OIIK-3

JI1.1J12.1 J12.2 J12.3
J2.4J12.5




1.7

"Theoretical problems of the new economy"

Industrial and post-industrial systems. Theories of
"information", "post-industrial” economy and "knowledge-
based economy". The new economy as part of the post-
industrial economy, determined by the progress of science and
technology. The special role of information and
communication technologies. The new economy in the narrow
and broad sense of the word. Market economy from the point
of view of the theory of self-organization. The impact of
globalization on the functioning of markets. Concept of
network risks. Innovations in the new economy. Network
economic structures.

Clusters, outsourcing, network companies, dynamic
medium-sized companies - "gazelles". Features of the
formation of clusters in the modern Russian economy.
Formation of competitive advantages in the domestic
confectionery industry, in pharmaceuticals, in the banking
sector.

Virtualization of economic activity. virtual companies.
Features of network development in world practice and in the
conditions of the domestic economy. Transformation of
economic and socio-political institutions. /JIex/

OIIK-1 OIIK-3

JI1.1J12.1 J12.2 J12.3
J12.4 J12.5

1.8

"Theoretical problems of the new economy"

Industrial and post-industrial systems. Theories of
"information”, "post-industrial” economy and "knowledge-
based economy". The new economy as part of the post-
industrial economy, determined by the progress of science and
technology. The special role of information and
communication technologies. The new economy in the narrow
and broad sense of the word. Market economy from the point
of view of the theory of self-organization. The impact of
globalization on the functioning of markets. Concept of
network risks. Innovations in the new economy. Network
economic structures.

Clusters, outsourcing, network companies, dynamic
medium-sized companies - "gazelles". Features of the
formation of clusters in the modern Russian economy.
Formation of competitive advantages in the domestic
confectionery industry, in pharmaceuticals, in the banking
sector.

Virtualization of economic activity. virtual companies.
Features of network development in world practice and in the
conditions of the domestic economy. Transformation of
economic and socio-political institutions. /ITp/

OIIK-1 OIIK-3

JI1.1J12.1 J12.2 J12.3
J12.4J12.5

1.9

Consider an extended interpretation of the MR = MC rule as a
general business philosophy using LibreOffice.

2. Incomplete information about the level of demand for the
company's products. Stages of assessing the volume of
demand.

3. Costs of the firm. Using the concepts of accounting and
opportunity costs in business practice.

4. Variable, fixed, joint, marginal, average variable costs. The
main problems of practical cost management of the company.
/Cp/

OIIK-1 OIIK-3

JI1.1J12.1 J12.2 J12.3
J12.4 J12.5




1.10

"Macroeconomics as a theoretical understanding of modern
economic practice"

Opportunities and limitations of the neoclassical
macroeconomic model - the paradigm of the 20th century. The
problem of formalization of macroeconomics in the conditions
of "genuine uncertainty of future results of economic activity"
(P. Davidson). Interpretation of the main macroeconomic
problems by J. Akerlof. Behavioral macroeconomics and
macroeconomic behavior. Actual functional dependencies
studied by macroeconomics, their types. Indicators of the state
of the macroeconomic environment. Methodology and
analytical apparatus of modern macroeconomics.
Macroeconomic indicators: national wealth, production
volumes, finances, prices, money market, efficiency, standard
of living. Alternative macroeconomic indicators: adjusted net
savings, true savings rate, indices of sustainable economic
development, etc. Sources of macroeconomic information.
Classical dichotomy in macroeconomics: hominal and real
variables. Aggregation and macroeconomic modeling.
Optimization and equilibrium models of economic dynamics.
Basic macroeconomic identities. Equilibrium and
disequilibrium of the n / x circulation. Ways of adaptation to
equilibrium and their economic consequences. Types of
balance analysis: static, comparative statics, dynamic. Partial
and general equilibrium. Stable and unstable equilibrium.
Types of macroeconomic analysis: ex post and ex ante.
Methods for measuring macroquantities. /JIex/

OIIK-1 OIIK-3

JI1.1J12.1 J12.2 J12.3
J12.4 J12.5

111

"Macroeconomics as a theoretical understanding of modern
economic practice"

Opportunities and limitations of the neoclassical
macroeconomic model - the paradigm of the 20th century. The
problem of formalization of macroeconomics in the conditions
of "genuine uncertainty of future results of economic activity"
(P. Davidson). Interpretation of the main macroeconomic
problems by J. Akerlof. Behavioral macroeconomics and
macroeconomic behavior. Actual functional dependencies
studied by macroeconomics, their types. Indicators of the state
of the macroeconomic environment. Methodology and
analytical apparatus of modern macroeconomics.
Macroeconomic indicators: national wealth, production
volumes, finances, prices, money market, efficiency, standard
of living. Alternative macroeconomic indicators: adjusted net
savings, true savings rate, indices of sustainable economic
development, etc. Sources of macroeconomic information.
Classical dichotomy in macroeconomics: nominal and real
variables. Aggregation and macroeconomic modeling.
Optimization and equilibrium models of economic dynamics.
Basic macroeconomic identities. Equilibrium and
disequilibrium of the n/ x circulation. Ways of adaptation to
equilibrium and their economic consequences. Types of
balance analysis: static, comparative statics, dynamic. Partial
and general equilibrium. Stable and unstable equilibrium.
Types of macroeconomic analysis: ex post and ex ante.
Methods for measuring macroquantities. /TITp/

OIIK-1 OIIK-3

JI1.1J12.1 J12.2 J12.3
J2.4J12.5




112

Macroeconomics of the 21st century: a change in the scientific
paradigm. Modern macroeconomic schools. Concepts of
sustainable development. Information paradigm as the basis of
modern macroeconomics (J. Stiglitz). French regulationists on
the financial dominant of the modern economy. Going beyond
the usual subject boundaries of economic science: the theory of
spatial, dynamic, multi-phase economics and an evolutionary
approach to the study of macroeconomic processes.
Development of Russian macroeconomic thought. /Cp/

OIIK-1 OIIK-3

JI1.1J12.1 J12.2 J12.3
J12.4 J12.5

1.13

"Equilibrium and Disequilibrium in Macroeconomics: Basic
Models"

Concepts of “instantaneous, short-term and long-term
equilibrium”. The concept of multiple equilibrium (unique
equilibrium). Joint equilibrium in the real and money markets:
algebraic and graphical interpretation. 1IS-LM model in a
closed economy. Cartoon effects. System of static and dynamic
multipliers. Haavelmo's theorem. Extended IS-LM model for
an open economy. Forms of macroeconomic imbalance:
cyclicity, inflation, unemployment. Models of conjuncture
cycles by W. Mitchell and N.D. Kondratieva.
Samuelson-Hicks model. Monetary concept of economic
cycles. Kaldor model. Model del Kagan of inflation dynamics.
Adaptive inflation expectations. A simple Phillips curve.
Friedman-Phelps corrections. Modified Phillips Curve. The
relationship between the Phillips curve and the aggregate
supply curve. Model IS-LM in the modern economy of Russia.
An alternative approach to solving the problem of maximizing
and stabilizing national income. /JIex/

OIIK-1 OIIK-3

JI1.1J12.1 J12.2 J12.3
J12.4J12.5

1.14

"Equilibrium and Disequilibrium in Macroeconomics: Basic
Models"

The concept of “instantaneous, short- and long-term
equilibrium”. The concept of multiple equilibrium (unique
equilibrium). Joint equilibrium in the real and money markets:
algebraic and graphical interpretation. Attempts at
"equilibrium™ model interpretations of non-equilibrium
theoretical approaches: the IS-LM model. Cartoon effects.
System of static and dynamic multipliers. Haavelmo's theorem.
Extended IS-LM model for an open economy. Model
IS-LM-BP. Forms of macroeconomic disequilibrium:
cyclicity, inflation, unemployment. Models of conjuncture
cycles by W. Mitchell and N.D. Kondratiev. The
Samuelso-on-Hicks model. Monetary concept of economic
cycles. Kaldor model. Kagan model of inflation dynamics.
Adaptive inflation expectations. Okun's law. A simple Phillips
curve. Friedman-Phelps amendments. Modified Phillips curve.
The relationship between the Phillips curve and the aggregate
supply curve. The I1S-LM Model in the Modern Russian
Economy Problems of Achieving Macroeconomic Equilibrium
in Russia /TIp/

OIIK-1 OIIK-3

JI1.1J12.1 J12.2 J12.3
J2.4J12.5

1.15

Macroeconomic equilibrium and its main models, consider
using LibreOffice. /Cp/

OIIK-1 OIIK-3

JI1.1J12.1 J12.2 J12.3
J12.4 J12.5




1.16

“Fiscal and Monetary Stabilization Policy of the State”
Stabilization in the long and short term. Stabilization policy:
active, passive; expansionist, contractive, automatic,
discretionary. Automatic (built-in) stabilizers. Fiscal policy
instruments. Fiscal policy and Ricardian equivalence.

Fiscal policy, budget deficit and public debt: the Barro-
Ricardo theorem and the Sargent-Wallace theorem. Balanced
budget multiplier. The State as a Source of Inflation: Covering
the Public Debt Deficit. The degree and nature of the impact of
public debt on the economy. Optimal dynamics of public debt.
Fiscal impulse and its consequences. Sustainability of the fiscal
impulse. Analysis of the results of fiscal policy using the
IS-AM model. Vector autoregressive models in evaluating the
effectiveness of fiscal stimulus measures for the economy.
fiscal multiplier. Methods for estimating the fiscal multiplier as
a measure of GDP response to a fiscal shock. Recessionary and
inflationary gaps. Monetary policy of the Central Bank in
modern economic conditions: tools and types. Money: the
classic dichotomy, neutrality and superneutrality. Toby effect.
Bubbles and multiple equilibria in the money market.
Monetary impulse and evaluation of its consequences.
Monetary policy and temporary structure of interest rates.
Dynamic failure of a low-inflationary monetary policy. The
mechanism of monetary transmission. Synthesis and
comparative efficiency of fiscal and monetary policy. /JIex/

OIIK-1 OIIK-3

JI1.1J12.1 J12.2 J12.3
J12.4 J12.5

1.17

“Fiscal and Monetary Stabilization Policy of the State”
Stabilization in the long and short term. Stabilization policy:
active, passive; expansionist, contractive, automatic,
discretionary. Automatic (built-in) stabilizers. Fiscal policy
instruments. Fiscal policy and Ricardian equivalence.

Fiscal policy, budget deficit and public debt: the Barro-
Ricardo theorem and the Sargent-Wallace theorem. Balanced
budget multiplier. The State as a Source of Inflation: Covering
the Public Debt Deficit. The degree and nature of the impact of
public debt on the economy. Optimal dynamics of public debt.
Fiscal impulse and its consequences. Sustainability of the fiscal
impulse. Analysis of the results of fiscal policy using the
IS-AM model. Vector autoregressive models in evaluating the
effectiveness of fiscal stimulus measures for the economy.
fiscal multiplier. Methods for estimating the fiscal multiplier as
a measure of GDP response to a fiscal shock. recessionary and
inflationary gap. Monetary policy of the central bank in
modern economic conditions: tools and types. Money: the
classic dichotomy, neutrality and superneutrality. Tobin effect.
Bubbles and multiple equilibria in the money market.
Monetary impulse and assessment of its consequences.
Monetary policy and term structure of interest rates. Dynamic
failure of a low- inflationary monetary policy. Mechanism of
money transmission. Synthesis and comparative efficiency of
fiscal and monetary policy. /TIp/

OIIK-1 OIIK-3

JI1.1J12.1 J12.2 J12.3
J2.4J12.5

1.18

"Fiscal and monetary stabilization policy of the state" /Cp/

OIIK-1 OIIK-3

JI1.1J12.1 J12.2 J12.3
J12.4 J12.5




1.19

economy»

«Macroeconomic world landscape and public policy of open 2

Small and large open economy: main features. Triple
equilibrium in an open economy. Payment balance. The
structure of the balance of payments. Exchange rate. Content
and dynamics of the exchange rate. Modeling the exchange
rate. PPP theory, Harrod-Balassa-Samuelson model. Modern
approach: the role of money in determining the exchange rate.
Rigid prices, rational expectations and "overshoot" of the
exchange rate. Dornbusch model. Floating and fixed exchange
rates. Real exchange rate targeting. currency corridor. The
theory of optimal currency zones. Common currency and
currency basket. Real exchange rate of the ruble: analysis of
dynamics and impact on the real sector /JIex/

2 OIIK-1 OIIK-3

J1.1J12.1 J12.2 J12.3
J12.4J12.5

1.20

economy»

«Macroeconomic world landscape and public policy of open 2

Small and large open economy: main features. Triple
equilibrium in an open economy. Payment balance. The
structure of the balance of payments. Exchange rate. Content
and dynamics of the exchange rate. Modeling the exchange
rate. PPP theory, Harrod-Balassa-Samuelson model. Modern
approach: the role of money in determining the exchange rate.
Rigid prices, rational expectations and "overshoot" of the
exchange rate. Dornbusch model. Floating and fixed exchange
rates. Real exchange rate targeting. currency corridor. The
theory of optimal currency zones. Common currency and
currency basket. Real exchange rate of the ruble: analysis of
dynamics and impact on the real sector /TIp/

4 OIIK-1 OIIK-3

JI1.1J12.1 J12.2 J12.3
J12.4J12.5

1.21

economy» /Cp/

«Macroeconomic world landscape and public policy of open 2

4 OIIK-1 OIIK-3

JI1.1J12.1 J12.2 J12.3
J12.4J12.5

1.22

/3auét/

0 OIIK-1 OIIK-3

JI1.1J12.1 J12.2 J12.3
J12.4 J12.5

4. ®OHJ OHEHOYHBIX CPEJICTB

CtpykTypa u cozepkanue (oHIa OIEHOYHBIX CPEACTB JUIS MIPOBEACHUS TEKYIICH 1 IPOMEXYTOUHOI aTTeCTallly MPEICTaBICHEI B
IMpunoxennu 1 x paboueil mporpaMMe JUCIUIUINHEL.

5. YYHEBHO-METOJMYECKOE U THOPOPMAIIMOHHOE OBECHHEYEHUE JUCIUIIINHBI

5.1. OcHoBHas InTepaTypa

ABTOpBI, COCTaBUTEIH 3arnaBue WznarenscTBO, TOX Konuu-Bo
JI1.1 |Hukudopos A. A., Makpo3KOHOMHKA : HAYYHBIC IKOJIbI, KOHIICTIIHH, M.: Jleno u Cepsuc, 2008 98

Antununa O. H., 9KOHOMHUYECKAs MOJUTHKA: y4eO. mocoOHe s By30B

MuxnameBckas H. A.,

Cugoposnd A. B.

5.2. lonoiHUTEIbHAS JIUTEpaTypa

ABTOpBI, COCTaBUTEIH 3arnaBue WznarenscTBo, TOX Konuu-Bo

JI2.1 |Ky3zneuos H. T. MukposkoHOMHEKa: yueh.-MeTo1. TocoOHe s Pocros v/[1: U3n-Bo PTOY 240
GakanaBpoB (PUHX), 2014

JI2.2  |Tapacesmuu JI. C., Makpo3koHOMHKA: y4e0. M.: Boicui. o6pa3oBanue, 20

I'pebennnkos I1. U., 2005

Jleycckuit A. W.
J12.3 |Cenos, B. B. Makpo3KOHOMHKA: ydeOHOe rmocodne CapatoB: At [Tu Op Menua, | http://www.iprbookshop.

2011

ru/761.html
HeOFpaHH‘-[CHHbIﬁ ﬂOCTyl’l
JUTSE 3apErUCTPUPOBAHHBIX
TOJIb30BaTEIICH




ABTOpBI, COCTaBUTCIIN 3ariaBue H3HaTeJ'H>CTBO, rog Konnu-so

J2.4 |Awmmapos, U. A. MHuKpOIKOHOMHKA: yueGHOE mocodue CaparoB: By3osckoe http://www.iprbookshop.
oOpazoBanue, 2019 ru/84088.html

HEOTpaHUYEHHbIN JOCTYII
TS 3apETHCTPUPOBAHHBIX

[OJIb30BaTEICH
2.5 Poccuiickoe npeanprHUMATENIbCTBO: Beepoccuiickuit [Mocksa: KpeatusHast https://biblioclub.ru/inde
HAy4YHO-TIPAKTUYECKHUH KypHAI 0 SKOHOMHKE! SKOHOMHKa, 2019 X.php?
KypHAT page=book&id=561724

HEOTpaHUYEHHBIN JOCTYTI
JUTSL 3apErUCTPUPOBAHHBIX
MoJib30BaTeleh

5.3 IlpodeccnonanbHble 0a3bl JAHHBIX U HHPOPMAILMOHHbIE CIIPABOYHbBIE CHCTEMbI

Koncynbranr+

lapant

®denepanbHBIi 00pa30BaTENBHBIN MOPTAT "IKOHOMHKA, COMOJIOTHS, MeHemKMeHT"" http://ecsocman.hse.ru

5.4. IlepeyeHs MPOrpaMMHOro odecreveHust

LibreOffice.

5.5. YueGHO-MeTOANYECKHE MATEPUAJIBI JIsl CTYJEHTOB € OTPAHMYEHHBIMU BO3MOKHOCTAMH 3/10POBbS

[Tpu HE0OXOAMMOCTH TO 3asBICHHUI0 OOYYAIOMIEroCs C OTPaHWYEHHBIMH BO3MOXKHOCTSIMH 37I0POBBSI Y4EOHO-METOJHYECKHE MAaTepUalIb
MPEIOCTABISIIOTCS B hOpMax, aIalTUPOBAHHBIX K OTPAHUIEHHSM 3I0POBBSI M BOCTIPUATHS HHGOpMAWH. J{Jis I ¢ HapyIIeHHsIMU 3pESHUS: B
¢dopme ayanodaiina; B neyaTHOH (opMe yBeIMYCHHBIM MIpUGTOM. IS UL ¢ HApYIIEHUSIMHU CyXa: B (hopMe DIIEKTPOHHOTO JIOKYMEHTa; B
neyatHOH (opme. [t IHI] ¢ HapYIIEHUSIMA OTIOPHO-IBUTaTENFHOTO anmapara: B GopMe 3JIeKTPOHHOTO JOKYMEHTa; B IeUYaTHOH GopMe.

6. MATEPUAJIBHO-TEXHUYECKOE OBECIIEYEHUE JUCIIUITJIMHBI (MOAY JIS)

ITomereHus AJsi IPOBEICHHS BCEX BUIOB PabOT, MPEAYCMOTPEHHBIX yISOHBIM IJIAHOM, YKOMITIEKTOBAHBI HEOOXOTUMOM
CIICIUATN3UPOBAHHON yIeOHOM MEOEbI0 M TEXHHIECKUMHE CPEACTBAMU O0YUCHUSI: CTOJIBI, CTYIIbsI, ICPCOHANBHBIN KOMITBIOTEP/HOYTOYK
(mepeHOCHO#), SKpaH/HHTEPAKTUBHAS TOCKA, TPOEKTOP. J[Jis MpOBeIeHHUS JTEKIIMOHHBIX 3aHITHII UCTOIB3YETCS IEMOHCTPAIOHHOE
000pyI0BaHHE.

7. METOAUYECKHUE YKA3ZAHUA JJIA OBYYAIOIIIAXCA 11O OCBOEHHUIO JUCHHUTIVIMHBI (MO/Y JIS)

MGTOHI/I‘ICCKI/IC YKa3aHusg 10 OCBOCHHUIO JUCHUIIIIMHBI IPEACTABJICHBI B HpI/IJIO)KeHI/II/I 2k pa60qeﬁ nporpamMmme JUCHUIIIUHEI.




1. OnucaHue nNoKa3aTejen u KPpUTEpHUEB OL€CHUBAHUA KOMl'leTEH].U/Iﬁ Ha pa3/IMYHbIX

P®OH/J ONEHOYHbLIX CPEJACTB

Tanax ux GopMHUpPOBaAHMA, ONIMCAHUE HIKAJI OlleHUBAaHUS

1.1 Iloka3aTenu u KPUTCPHUU OLICHUBAHHWA KOMHCTCHHI/If/'Il

IHpuiaoxenue 1

3VH,
COCTaBIISIOIIHE
KOMIIETEHIIUIO

[lokazaTremu
OLIEHUBAHUSA

Kpurepun oneHnBanus

Cpencrtpa
OTICHUBAHUS

OIIK-1:Cnocoden npuMeHst

Th 3HAHUSI (HA MPOJABUHYTOM YPOBHe) (yHIaMEHTAIBHOH IKOHOMUYECKOH HAYKHU NMPH peleHun
NMPaKTHYECKUX U (WJIH) UCCIe0BATEILCKHX 32124}

3HaHUs: coBpeMeHHBIH
KaTeropuajJbHbIA U
METOIOJIOTUIECKHH armapaT
MaKpOIKOHOMHYECKUX U
MHUKPO3KOHOMHYECKUX
HCCIIeI0OBaHUHA (COOTHECEHO C
uHaukaropom OITK-1.1)

Cobupaer wu
CHCTEeMAaTH3HPYeT
nHpOopManuio oo
OCHOBHBIX OCOOCHHOCTSIX
pOCCHiiCKON S5KOHOMUKH, €€
MHCTUTYLUOHAILHOU
CTPYKTYpE, HallpaBICHUAX
3KOHOMMYECKOH MOIUTUKHU
rocyaapcTaa

YcBoeHuE B ITOITHOM 00BEME
COZIEPKaHUS COOTBETCTBYIOLIUX
KOMIIETEHIINI, I€EMOHCTpaLus
3HAHMH [0 BCEM BOIPOCAM TEMBI,
HCTIONIb30BaHUE JOMOIHUTEIBHON
HAy4YHOH JIUTEPaTypBl 110 TEME,
Pa3BepHYTHIN OTBETHA BOIIPOC,
apryMeHTalus CBoei TOUKH 3peHus,
(bopmynpoBaHue
CaMOCTOATCJIBHBIX BBIBOJIOB.

B- Bompocsr k 3a4ety (1-58)
P-pedepartsr (1-16)
D-acce (1-25)

Ymenus:

MPOJBUHYTHIN aHATUTUYECKUI

HCIOJIB30BATh
HHCTPYMEHTapHit TS
peuIeHHsT  HPAaKTHYCCKHX MU
(nm)
3amad (cooTHECEHO c
uaankaropom OITK-1.2);

HUCCIICA0BATCIIBCKUX

HUcnonesyer u
HUHTEPIPETHPYET
WCTOYHHMKH UH(POPMAIHH,
HEOO0XOIUMBIE TS
PpEeLIeHUsI TOCTaBICHHBIX
HSKOHOMHUYECKHX 3a/1a4

O00CHOBaHHOCTH OOpALICHUS K
0a3aM JIaHHBIX NP HATIUCAHHH
acee;

IIe/IeHANPaBICHHOCTD IOUCKA U
otbopa uHpOpMAIKH ITPpU
HAIMCaHUM JOKJIafa;

yYMEHHE OTCTaNBAaTh CBOIO
TIO3HULIHIO

B- Bompocsr k 3a4ety (1-58)
P-pedepartsr (1-16)
D-acce (1-25)

Haevixu: naBeikamu ananmsa,
BLIOOPA M IIPUMEHEHHS
peneBaHTHBIX
(yHIaMEHTaNbHBIX 3HAaHUH
1 METOIOJOTHYECKUX
MHCTPYMEHTOB JJIsl peIleHUs]
UCCIIEI0BATENBCKUX U
NPaKTUYECKUX 3a/1a4
(cooTHECEHO C MHAUKATOPOM
OIIK-1.3);

[Ipencrasnser u
000CHOBBIBaET HH(POPMAITHIO
0 3aKOHOMEPHOCTSIX
SKOHOMHUYECKOI'O Pa3BUTHUSA
oOmecTBa

ITonHOTA M CONEPKATENBHOCTD
peleHui, TIyOrHa aHaIn3a;
YMEHHE OTCTauBaTh CBOIO
MTO3UIINIO; YMEHHUE MOJIb30BaThCA
JIOTIOJTHUTENBHOM TUTEpaTypont
IIPU HOATOTOBKE K 3aHSITUSM;
COOTBETCTBHE BBINOJIHEHHOTO
3a[aHus IPEbABISIEMBIM
TpeOOBaHUSIM.

K-keiicor (1-4)
3-3amaun (1-16)

OIIK-3:Cnoco0eH 06001maTh 1 KPUTHYECKH OLICHNBATH Hay4YHbIe HCCJIe0BAHUSI B JKOHOMHKE

3HaHUL:

3aKOHOMEPHOCTHU
(YHKIIMOHUPOBAHUS
MaKpO3KOHOMUKH u
MHKPO3KOHOMHUKH B
Pa3sIMYHBIX ~ SKOHOMHYECKHX
yclaoBUAX; (COOTHECEHO C

unukaropom OITK-3.1)

AHanu3upyeT OCHOBHBIC
0COOEHHOCTH POCCHIICKOM
3KOHOMHUKH, €€
WHCTUTYINOHATLHYIO
CTPYKTYPY, HaIlpaBJICHUS
9KOHOMHUYECKOH TTOJTUTHKH
rocyaapcTsa

YcBOCHHUE B IOTHOM 00BEMe

COJIEp KaHUsI COOTBETCTBYIOLINX
KOMITCTCHIIUH, IEMOHCTpAIIUs
3HAHHH [0 BCEM BOIIPOCAM TEMEI,
HCTIONIH30BAHNE JJOTIOTHUTEIIHHOM
Hay4HOU JIUTEpaTyphl IO TEME,
pa3BepHYTHIA OTBET Ha BOIPOC,
apryMEHTaIHs CBOCH TOUKHU 3PEHUS,

B- Bompockr k 3a4ety (1-58)
P-pedepartsi (1-16)
D-acce (1-25)




(hopmynupoBaHue
CaMOCTOSITENLHBIX BBIBOJIOB.

Ymenus: awmanusuposats u
OLIEHUBATL  JKOHOMHYECKHE
pe3yILTaTHI, HOCIIEICTRHYSI

peanu3anuu u 3PPEKTUBHOCTH
HCCIICIOBaHUN (COOTHECEHO C
unaukaropom OITK-3.2)

OcyILecTBIsET MOUCK U
AHAIU3UPYET JOCTOBEPHOCTH
UHGOPMALMH B PA3ITHYHBIX
ctepax AesaTenbHOCTH

OO00cHOBaHHOCTH OOpaIleHHs K
0a3aM JaHHBIX P HATIUCAHHH
pedepara;
LeJICHAIIPABJICHHOCTh ITOUCKA
oTOopa HHPOPMALIUH IIPH
HamHcaHuM pedepara;

YMEHHE OTCTANBAaTh CBOIO
TIO3ULIUIO

B- Bompocs! k 3aueTy (1-58)
P-pedepartsr (1-16)
3-acce (1-25)

Hagvixku: wasbikamu paboTsi

c peneBaHTHBIMU
UH(POPMAITHOHHBIMU
MCTOYHHKAMHU
MaKpOIKOHOMHYECKOHN u
MHUKPO3KOHOMHUYECKON

MpoOJeMaTHKH B LEJAX
0000IIeHIST M KPUTHYECKOM
OLICHKH HAYYHBIX
HUCCIIeTOBAaHUN B SKOHOMHUKE, a
TAKKE U BO3MOXKHOCTH WX
TPUMEHEHUsT TS TOCTHKCHHS
een " 3amaq B
npodeccuoHaIbHON chepe
(COOTHECEHO C HHIUKATOPOM
OIIK-3.3)

[Ipencrasnser u
000CHOBBIBaeT HH(POPMALIUIO
0 3aKOHOMEPHOCTSX
SKOHOMUYECKOTO pa3BUTHUSA
oOrmiecTra

ITosmHOTA M COAEPAKATENBHOCTD
peleHuit, TryOuHa aHaIn3a;
YMEHHUE OTCTauBaTh CBOIO
MIO3HIINIO; YMEHHE TTOJIb30BaThCS
JIOTIOTHUTEIbHON TUTEPaTypOn
TIPY TTOJITOTOBKE K 3aHATHSIM;

K-keticsr (1-4)
3-3agaun (1-16)

1.2 IIIkanel OllecHUBAHUS:

TCKYHII/Iﬁ KOHTPOJIb YCII€EBACMOCTU W TIIPOMCKYTOYHAA AaTTCCTAlA OCYIICCTBIIKICTCA B paMKax

HaKOMUTENbHOM OambHO-peiTHHrOBOM cuctemsl B 100-0annpHoi mkane:

50-100 GamoB (3auer)

0-49 6annoB (He3ayer)

2 TumnoBble KOHTPOJIbHbI€ 3aJaHUA WJIU HHbIe MaTepua/ibl, HE06X0AUMble AJIs
AesATeJbHOCTH,
XapaKTepu3ylmMx 3Tanbl GOpMHUpPOBAaHHUS KOMIETEHLHMI B MHpoLecce OCBOEHHS

OLIEHKH

3HAHUH,

YMEHHH,

00pa30BaTeJIbHON NPOrpaMMbl

O©CoOoO~NOOUITE WDN P

HAaBbIKOB n

(vm)

Bomnpocsl k 3auery

10. Leontiev's model. The Leontiev matrix. The inverse Leontiev matrix
11. Bertrand duopoly model as a special case of Nash equilibrium
12. Chamberlin's model of imperfect competition and the model of spatial differentiation.

OIIbITA

. The well-being of subjects and the boundary of possible well-being. A multitude of possible fortunes
. Revenue of the monopolist: marginal, marginal from advertising, marginal in quality.

. Two-phase two-product model. The Edgeworth diagram. The supply curve from the stock.

. Game theory and the behavior of oligopolists
. Assumptions in the monopoly model, in the oligopoly model, in the monopolistic competition model
. Resource price changes: replacement effect and release effect.

. Exhaustion of the product. Proof of exhaustibility using Euler's theorem
. Exhaustion of the product. Proof of exhaustibility using the Clark—Wicksteed—\Walras theorem
. The Edgeworth box in a two-object two-product model. Voluntary exchange zone




13. The market model of a dominant firm with a competitive environment

14. Monopoly power and Pareto-efficient output structure.

15. The area of uncertainty on the supply curve of the enterprise and the industry at different price levels.

16. General equilibrium in production and consumption.

17. The marginal rate of preferences in time. Two-vertex and single-vertex profiles.

18. Price discrimination as a condition for the existence of the industry. Price discrimination of the first, second,
and third degree.

19. The economic system as a system of economic relations of subjects of macroeconomics.

20. Methods of analysis of economic relations: algebraic, matrix, tabular models, graphical schemes, accounting,
presentations to budgets of subjects of macroeconomics.

21. The system of national accounts and its features.

22. The role of macroeconomic indicators. Generalizing indicators of the functioning of the national economy.
23. The economic system as a system of economic relations of subjects of macroeconomics.

24. Methods of analysis of economic relations: algebraic, matrix, tabular models, graphical schemes, accounting,
presentations to budgets of subjects of macroeconomics.

25. The system of national accounts and its features.

26. The concept of aggregate demand. The specifics of the formation of aggregate demand in Russia.

27. The aggregate offer and its distinctive features.

28. The aggregate supply model and its use in macroeconomic analysis. The mechanism of interaction between
aggregate supply and demand. A simple model of macroeconomic equilibrium (as an announcement).

29. Effective demand in the system of macroeconomic models. General characteristics of the subjects and
elements of effective demand. Household demand and its determining factors.

30. The function of consumption and their evolution.

31. Investment demand as a structural component of effective demand.

32. States and foreign states as subjects of effective demand.

33. Conditions for the formation of market equilibrium, taking into account the dynamics of bold demand
(Keynesian model).

34. The concept of macroeconomic equilibrium of the economic system.

35. Definition of the general economic equilibrium and its main parameters. Partial and full (competitive and
regulated) balances.

36. Basic models of general economic equilibrium: classical, Keynesian, monetarist. A synthesized model of
general economic equilibrium.

37. Analysis of the advantages and disadvantages of each of them. The problem of achieving macroeconomic
equilibrium in Russia.

38. The concept of economic growth. Theories of economic growth. Internal and external factors of economic
growth.

39. STP as a factor of economic growth.

40. Ways to measure economic growth. Types of economic growth.

41. Models The Harrod-Domar economic growth model. The Solow model.

42. The costs of economic growth and its limits.

43. Cyclicity as a pattern of market economy development. The concept of a cycle, its phases and parameters.
Types of cycles.

44. The concept of multiplier and accelerator. A model of interaction between a multiplier and an accelerator.
45. Characteristics of the main models of the economic cycle.

46. Models of market cycles by W. Mitchell and D. N. Kondratiev.

47. The Samuelson-Hicks model.

48. Monetary concepts of economic cycles.

49. The Kaldor model.

50. Specific factors of cyclical fluctuations in modern Russia. The main factors of economic growth in the
Russian economy.

51. The main characteristics and levels of regulation.

52. Principles of the financial system of the state. The fiscal policy of the state as a structural component of fiscal
policy.

53. Methods of regulating the state budget.

54. Assessment of the effectiveness of tax regulation, the Laffer curve.

55. The concept of economic openness and its main features. Triple equilibrium in an open economy.

56. Balance of payments. The structure of the balance of payments. The exchange rate.



57. Currencies and monetary values. The content and dynamics of the exchange rate. Purchasing power parity.
58. The essence of state regulation of macroeconomic processes in a market economy.

KonnuecTBo BOIIPOCOB B 3a4ETHOM 33/1aHUU:
- 1 TeopeTnyeckuii BONpOC U3 MEPEYHSI BOIPOCOB K 3a4ETY;
- 1 Bonpoc u3 KoMIuIeKca KeMcoB U 3a7a4 npeacraBieHHbIX B 1.2 GOC).

Kpurepum ouenku:
50-100 6amnoB (3a4eT)
— IIOJIHOE 3HAHUE BCEro YYeOHOro MaTepuaia II0 KypCy, BBIPKAIOIIEECS] B CTPOTOM
COOTBETCTBUH U3JIaraeMoro CTYJEHTOM MaTepHually y4eOHUKA, JIEKIIMA U CEMUHAPCKUX 3aHSATUH;
— cBOOOJIHOE ONEPHPOBAHHE MATEPHAIIOM, BBIPAXKAIOIIEECS B BBIXOJIE 3a MpPEIeibl TEMaTUKH
KOHKPETHOTO BONpOCa C IENbI0 ONTHMAIbHO IIMPOKOTO OCBEIICHHSI Bompoca (CBOOOIHBIM
OTICPUPOBAHUEM MAaTEPHAIOM HE CYUHMTACTCS pPacCy)XJICHHWE Ha OOIMe TeMbl, HEe OTHOCAIIUECT K
KOHKPETHO MOCTaBJICHHOMY BOIIPOCY);
— JEMOHCTpalUs 3HaHUH JOMOJHUTEIIBHOTO MaTepuala;
YETKHUE MPABUIbHBIC OTBETHI Ha JOMOIHUTEIBHBIC BOIPOCHI, 3a/1aBAEMbIC K3aMEHATOPOM C IEJIbI0 BBISICHUTH
00BEM 3HAHMI CTyIeHTa
0-49 Gamnnos (He3auer)
— HEJIOCTAaTOYHO TOJIHOE 3HAHHE BCEro y4eOHOTO MaTepHalia o Kypcy, BeIpaxkaromieecs: B 001emM
COOTBETCTBUU U3JIaraeMoro CTYJEHTOM MaTepHually ydeOHUKA, JIEKIIM U CEMUHAPCKUX 3aHSATUH;
— HEYETKUE OTBEThl WM OTCYTCTBUE€ OTBETAa Ha JIOMOJHHUTEIbHBIC BOIMPOCHI, 3a/1aBaeMble
9K3aMEHATOPOM C IEJIbI0 BBIICHUTH OOBEM 3HAHHM CTYICHTA.

Keiic-3agaua

Case 1. The process of mergers and acquisitions

The Russian corporate control market began to develop in the early 1990s. But despite such a short history,
the processes of mergers and acquisitions have spread quite widely in Russia and have a great impact on both the
domestic and foreign economic situation in the country.

Many companies that have bet on expansion and (or) diversification must decide exactly how to conquer
new markets. Of the two alternatives - to develop their own production or to buy /merge with an existing
enterprise - many choose the second one. However, this alternative involves numerous risks. It is known that 2/3
of all mergers and acquisitions turn out to be ultimately unprofitable. Therefore, it is necessary to evaluate the
potential benefits before conducting a transaction.

A merger occurs when the combined operations and assets of two companies are placed under the control of
the management of a new company owned by the shareholders of the original companies.

A takeover takes place where one company gains control over another by acquiring a controlling stake with
the right to vote. The main reason for these transactions is the desire to achieve synergy. Acquisitions and mergers
can take place in the following forms:

* Horizontal integration;

* Vertical integration;

* Diversification.

Horizontal integration occurs when companies that operate in the same field of activity and at the same
stage of the production cycle merge. At the same time, two organizations can operate in different market
segments. Among the advantages of the association are savings in production and sales costs, reduction of tax
payments. Vertical integration is a merger of firms operating in the same field of activity, but at different stages of
the production cycle. It has a number of advantages that are associated with the emergence of new sources of cost
savings, with the emergence of great opportunities for the company to implement a differentiation strategy.
Nevertheless, vertical integration tends to increase the share of fixed costs.

Diversification occurs when firms operating in unrelated fields of activity participate in a merger or
acquisition.

There are many examples of the aggressive strategy of groups in the takeover of companies based on the
elementary discrediting of the previous management and the use of "administrative resources".



Automotive industry. The sequence of actions of IPG Sibal in the takeover of automotive enterprises
consisted of:

» a massive PR campaign to discredit the company and its managers in order to reduce the value of a future
transaction;

* negotiations with local authorities on "strategic cooperation and investment” involving senior federal
officials;

» purchase of a controlling stake followed by a change of managers and changes in the board of directors;

* clearing debts and transferring liquid assets to a new company within the holding structure.

Chemical industry. MDM Group, during the takeover of Nevinomyssky Azot JSC, also used standard
methods for Russian practice:

* buying up about 30% of shares on the secondary market;

* change of the General Director;

* purchase at the tender of 21.8% of shares remaining in the state proper;

« discrediting the CEO in the press;

* holding an extraordinary meeting of shareholders if the police do not allow "outside" shareholders to
attend the meeting.

When a company finds itself the target of hostile takeover attempts, its management must take defensive
measures. Methods that a company can use to repel a hostile takeover attempt:

* separation of the company;

« dissemination of beneficial information to shareholders;

* counteroffer;

* buyout of the company by managers;

» search for an alternative buyer;

» appeal to the Antimonopoly Committee;

* outbidding of own shares;

» Revaluation of assets;

* sale or acquisition of assets;

» restoration Of the status of a closed company.

Using the example of the USA, five of the most important waves in the development of these processes can
be identified:

The wave of mergers of 1887-1904.

Mergers of companies in 1916-1929.

A wave of conglomerate mergers in the 60s and 70s of the XX century. The wave of mergers in the 80s of
the XX century.

Mergers in the second half of the 1990s.

The first wave of mergers occurred at the end of the XIX century. At that time, the consolidation of
enterprises was caused by a change in the legislative framework in the United States, the improvement of
technology and the need to concentrate capital.

The second wave of mergers in the United States occurred in 1916-1929. Due to the effect of antimonopoly
legislation, mergers in industries have led to the dominance of oligopolies rather than monopolies, i.e. the
dominance of a small number of the largest firms.

The third wave of mergers in the USA, which occurred in the 60s and 70s of the XX century, was marked
by a surge in conglomerate-type mergers.

The big break in the implementation of mergers was due to the adoption by the US Congress of the
Celler-Kefauver Act in 1950, which provided additional opportunities for federal authorities and US regulators to
limit mergers.

In the 80s, the profits of conglomerates began to decline steadily. Companies belonging to conglomerates
performed worse than independent firms in the same industries, and new acquisitions brought only huge losses.
According to calculations by Harvard University Professor M. Porter, in the first half of the 80s, acquisitions by
conglomerates of companies in unrelated industries in 74% of cases ended in failure.

The fourth wave of mergers and acquisitions in the United States occurred in the 80s of the XX century. The
main prerequisite for this, along with the accumulation of huge cash flows by American corporations and the
growth of stock market capitalization, was the abolition by the Reagan administration in 1980 of many
restrictions previously imposed on the corporate control market. The most common instruments of this wave
were long-known horizontal and vertical mergers and acquisitions, as well as new ones - buyouts through debt
financing, in which the transaction was paid for by 90% with funds received from the issue of debt instruments.



The fourth wave was marked by the synchronization of the peaks of mergers and acquisitions in the United States
and Western Europe.

The fifth wave of mergers and acquisitions began in the mid-90s of the XX century and continues to this
day. In the 90s, one of the reasons for mergers was the desire to ensure stability in changing markets. As a result
of fierce competition and the uncertainty of the external environment, the horizontal type of mergers has become
the most popular. In the period from 1993 to 2000, horizontal mergers in the United States accounted for more
than 56% of all transactions, vertical mergers accounted for 6%, and the rest were conglomerate-type mergers.
During the fifth wave, the average transaction value continues to increase. At the same time, the largest number of
transactions is carried out between medium-sized (from 5 million to 100 million dollars - 56% in 1998) and large
(from 100 million to 1 billion dollars - 24% in 1998) companies. Mega-deals account for 3 to 5% of the total
number of announced deals.

The reasons for the surge in mergers in the late 90s are diverse, but primarily related to the accelerating
globalization of the world economy and the transition of the most developed countries to a new information
society.

One of the most striking examples is the large merger of equal banks, carried out as part of the strategy of
"escape from bankruptcy by consolidation” by Tokyo banks FujiBank, BankofJapan, DailchiKangyoBank. This
banking merger, the cost of which exceeded $ 70.8 billion, carried out within the framework of the exceptional
voluntariness and equality of the merged banks, resulted in a loss of control over operations, increased
bureaucracy, problems in the accounting system and the inability for customers to receive money from ATMs
using issued bank cards.

In the spring of 2006, a wave of mergers and acquisitions swept across the United States. The baton was
started by Procter & Gamble Corporation, which bought it for $ 57 billion. The Gillette company. Then one of the
world's largest financial conglomerates, Citigroup, sold its international insurance division to the largest
American insurer MetLife for $ 11.5 billion. Similar activity is also noted in the telecommunications sector - the
Texas-based SBC company with a turnover of $ 40 billion. acquired for $ 16 billion. the world-famous AT&T.

The total volume of M&A transactions in Europe in the third quarter of 2006, according to analysts,
amounted to $ 248.5 billion. American companies merged more often. The total amount of mergers and
acquisitions in the American market in the third quarter amounted to $ 343 billion. However, the scale of mergers
in Europe is rapidly increasing. Compared to the third quarter of 2006, the European M&A market grew by 32%.
Currently, companies from EU countries account for 38.7% of mergers and acquisitions. Transactions in the
financial and energy sectors of the European economy are most popular with investors. In particular, the volume
of mergers in the European financial market amounted to USD195 billion, which is 81% more than in the third
quarter of 2005.

Case 2. What can consumers expect from price competition in the book market?

In 2004, one of the oldest wholesale bookselling companies, Top-Book (Novosibirsk), began implementing
an ambitious expansion program. By the end of 2006, she planned to open 400 new conventional stores and 40
large discounters (discount stores) throughout Russia. However, the bet is made not only, but perhaps not so
much on the number of outlets. The main means of struggle is ultra-low prices. The fifth Harry Potter book "Top
Book™ was sold at a price of 156 rubles, while prices in other Moscow stores ranged from 270-326 rubles.

Amazing things have happened. After the release of one of the most successful Russian best-selling films,
"Night Watch", the demand for the book by S. Lukyanenko, based on which this film was shot, jumped sharply.
Booksellers hoped for large profits from the sale of the book. However, the Top book set a retail price 30% lower
than the price list of the publisher. Incredibly, but the fact is: Instead of double-charging (in the wholesale and
retail link), the company sold the "Night Watch" to retail customers much cheaper than they could buy it directly,
without any intermediaries. (Let's reveal the secret in parentheses. The top book didn't act so wastefully. As a
major client, she herself received a 42% discount from the publisher.)

And these are not individual exceptions, but a general strategy. According to competitors, the Top Book
systematically sells the most popular books at bargain prices, while it keeps normal prices for the rest of the
books. "The top book makes a margin of 150% of the delivery price for the entire range,” says the head of the
competing company Proda-LIT, "and the margin for hits is 75%. But I still can't understand the position of this
company dumping [i.e. unjustifiably lowering prices] on hits that we all have to make money from. It defies
common sense. This tactic can be explained as a "sweep" of all competitors."

The bookselling business is not one of the most profitable. Most companies make a good profit only by
selling bestsellers, when they manage to quickly sell a large number of books. And so the Top Book puts them in
a dilemma: either keep prices at a normal level and accept that there will be no sales boom (buyers will purchase
most of the bestsellers at low prices from the Top book). Or drop prices to an equal level with it and sell a lot of



books... but with almost no profit. It is not surprising if, under the pressure of a Top book, many competitors want
to leave the market.

Questions :

1. Are consumers currently winning or losing from the intense competition in the book market?

2. Will the situation continue in the future if the Top Book manages to eliminate competitors? What will be
the price level in this case?

3. How will the possible success of the Top book affect publishers (book suppliers).

4. Do you agree with the opinion of competitors that the goal of the Top book is "to become a super
monopolist. And after completing this task, put all suppliers in bonded conditions"?

5. Can the competitive strategy of the Top Book be considered honest?

6. Should the state intervene in the described situation?

Case 3. ""Chocolate OPEC™

The International Cocoa Organization (ICCO), which is called the ""chocolate OPEC", has been
courting the Russian chocolate market unresponsively since September 2001. For seven years now, ICCO
has been offering our companies money to promote chocolate as a product: its per capita consumption in
our country is much lower than in Europe. But market leaders are in no hurry to accept this help.

The members of the "chocolate OPEC" - Ivory Coast, Ghana, Cameroon - are countries whose populations
are saved from starvation by the export of cocoa beans. ICCO has a vested interest in consistently high prices.
And they are impossible when the market is overstocked. The level of cocoa bean stocks among market
participants is now 37.3% of the annual volume of processing - of course, not 51.1%, as 10 years ago, but still too
much: ICCO aims to bring it to 25%, and then, the organization hopes, the price of raw materials for chocolate
production will increase by about 10%. New, growing markets are needed. Russia could become one of them: if
in Belgium the consumption of chocolate in terms of beans is 5.7 kg per year, ours is 1.5 kg.

ICCO is able to increase chocolate consumption in countries of interest to it. For example, in Japan generic
advertising (genericadvertising - promotion of product categories, not brands) in the 1990s increased the supply
of cocoa beans to this country by 27%, and per capita consumption - from 0.9 kg of beans per year to 1.11 kg.

The Common Fund for Commodities, an intergovernmental organization established under the auspices of
the United Nations to assist exporters of raw materials, primarily agricultural, allocated $203,600 for the
promotion of chocolate in Japan, another $150,000 was to be collected by the Japan Chocolate and Cocoa
Association (CCAJ). The five largest participants in the Japanese chocolate market - MeijiSeika, Lotte,
Morinaga, Fujiya and EzakiGliko, who controlled 70% of all sales, were at odds and did not want to work
together. At first, they agreed to allocate only 30,000 thousand dollars for direct advertising of chocolate as a
product. - there will be no particular harm, the competitors reasoned. It was decided to invest the rest of the
money in organizing scientific symposiums on the nutritional and medicinal properties of chocolate, holding
exhibitions, publishing brochures and videos. But after the first symposium, CCAJ members created a special
fund, to which they transferred 500,000 thousand dollars - already for direct advertising. The first publication
paid for from this fund was a two-page report on the symposium, published as an advertisement in
lomiuriSimbun. And in 1995, a talk show with housewives, the target audience of the project, appeared on
NipponTV. Expenses remained small, but chocolate consumption increased significantly.

After the official end of the campaign in 1998, it did not end. Market players have realized what the
promotion of chocolate gives. They started working with ICCO on generic advertising. Market leaders have
realized that genericadvertising benefits each of them. Of course, by increasing the market, they also helped
smaller players who did not invest any money in the campaign, and even firms that had not previously tried to sell
their chocolate in Japan.



In the USA, the benefits of generic advertising are carefully calculated. Both the market and the authorities
need an independent assessment, because there are mandatory deductions for general advertising in the country -
its volume reaches $ 1 billion per year.

In Russia, the experience of genericadvertising is quite limited. The advertising campaign of aluminum
containers for beer, which took place in 2000, was primarily an initiative of Rostar, although Swedish PLM also
participated in the campaign. And the recent efforts of the owners of ram radio stations to turn the radio as an
advertising medium were aimed at businesses, not consumers. It is difficult for companies operating in Russia to
negotiate for the sake of common benefit: they are used to working in fast-growing markets, where the most
important thing is to get ahead of competitors and grab the maximum share. The story of the chocolate campaign
is a good illustration.

In 2001 The General Fund for Commodities allocated 56,000 thousand dollars.to research the Russian
chocolate market and develop a strategy for a future advertising campaign. The competition for the right to
conduct research was won by Megadesign 2000 (now; MarketAdvice). Marketing director of this company A.
Dyachkova says that communication with top managers of the largest manufacturers was reminiscent of the fable
about the swan, crayfish and pike. Each company tried to fit the project to its brand. The heads of Russian
companies declared themselves the guardians of the national tradition and looked with open hostility at
representatives of Western firms. Nestle Food, Mars and other foreign firms with production facilities in Russia
believed that their local competitors would benefit from generic advertising: it will create an extra stir around
their products.

Nevertheless, the research was carried out - and put on the shelf. The market expanded, new large holdings
were created - United Confectioners, SladKo, acquisitions took place (in 2001, the Russian plants of the German
Stollwerck were acquired by the American Kraft Foods, and the same "SladKo" was bought by the Norwegian
company in 2004). The fight for shares was in full swing, and collective action was out of the question. ICCO,
however, did not lose hope and continued to persuade market participants to unite.

"l was inspired by this idea," says I. Eldarkhanova, the owner of the Confael company, who has been
involved in the process since 2002. Now she is disappointed: she says that the initiators from ICCO were unable
to "sell" the project - to show what funds are needed and what market growth companies could expect. In
addition, there was no capable organizer among the players themselves. "We manufacturers don't look too
pretty,” says Eldarkhanova.

In addition to her company, three much larger companies participated in the negotiations all this time:
Mars, Nestle Food and United Confectioners. Nestle was about to take over the project, even allocated a marketer
to coordinate, but then backed off. The head of Confael was like a meeting, but realized that it would not be any
use.

Mars, Nestle and United Confectioners refuse any comments. Apparently, there's nothing to talk about. M.
Terentyev, an analyst at Troika Dialog, understands the restraint of the giants: "Consumers are trying to switch to
healthy food, and in the foreseeable future these companies, for example Mars with its sugary bars, will have a
hard time. We'll have to reposition ourselves. At the same time, the market will grow slowly, and in some
segments it will shrink, and they understand this. So they have every reason to be very careful.” but I.
Wingerhoots from ICCO still does not lose hope. "The development of the project has been delayed,” says the
ICCO president, "but now we have received a letter from the director of the Department of Trade Negotiations,
Mr. V. Kalmykov, that they will support us." Kalmykov represents Russia on the Board of Executive Directors of
the General Fund for Commodities.

A. Korkunov, the owner and president of the company of the same name, is skeptical about the idea of
ICCO: He does not believe that Western "whales” will want to invest in genericadvertising and market research in
proportion to turnover, as is currently proposed: after all, these funds, as usual, will help other players. Western
companies don't need it," Korkunov explains. - They have their own research, which is kept secret. And if
everyone finds out the results, the cunning Korkunov will understand what the consumer wants and make a new
candy. And it will do it faster than the grandees.

So, as during the rapid expansion, the participants of the chocolate market prefer to act with an eye on each
other. Chief marketer SladKo Yu. Orlovskaya, for example, says that in principle she is ready to allocate money
from her budget for genericadvertising, but not much and only if the entire industry participates. And the group
brand manager of the RKF (Ruza Confectionery Factory) I. Sobolevskaya says that their company might have
supported the initiative, but fears that other players "will not be in solidarity - the industry culture is not
developed, and everyone is for himself."

A good cure for such moods is stagnation or recession. The growth of the Russian chocolate industry in
physical terms is already slowing down: according to Business Analytics, from 13.4% in 2004 to 11% a year
later.



Questions :

1. How does the level of stocks of cocoa beans affect their price?

2. Comment on the opinion of the managing director of marketing of the confectionery association
"SladKo" Y. Orlovskaya that ICCO succeeded in Japan because the local consumer "unlike ours is extremely
disciplined and obedient” and the opinion of the marketing director of the MarketAdvice research agency A.
Dyachkova: "It was worth showing them how the crown Prince starts the morning with a cup of cocoa and that's
it - a national craze has begun.

" 3. What type of competition does the chocolate market in Japan belong to? Why?

4. How did the participants of the Japanese chocolate market achieve an increase in demand for chocolate?

5. Why, after the first symposium, CCAJ created a special fund to which 500 thousand dollars were
transferred.

6. Why does genericadvertising benefit every market participant? What is its external effect?

Case 4. Natural and ""unnatural' monopolies

A ministry, department or local authority, taking active measures to support enterprises in its industry or
region, significantly affects the level of competition and the structure of production costs.

According to the Ministry of Antimonopoly Policy of Russia, the State Fisheries Committee of Russia and
the Administration of the Magadan Region violated competition law: "The Magadan enterprise for the extraction
and processing of seafood™ unreasonably received benefits. The fact is that during the distribution, unreasonably
high quotas for industrial pollock fishing were allocated to him. As a result, the company gained a significant
advantage over other fishing enterprises in the region, which did not have such benefits.

The following acts and actions of executive authorities may be considered as unlawful granting of benefits:

» provision of an irrevocable subsidy (fanta), interest-free or concessional loan to an economic entity; full or
partial subsidization of interest payments on a loan; provision of state financial resources and property as
guarantees for a loan or as collateral for repayment of a loan; reimbursement of guarantee amounts for non-repaid
loans at the expense of state financial resources and property; establishment of preferential rates of state
guarantees or insurance of loans and transactions;

* covering debts and losses of an economic entity at the expense of state financial resources or providing
state financial resources to cover debts and losses; deferring or writing off debts to the state, state-owned
enterprises and organizations;

* deferral or write-off of arrears and (or) amounts of penalties for payments to the budget, to state
extra-budgetary funds and other mandatory payments established by law.

This example relates to the allocation of limited resources owned by the state and municipal: budgetary
funds, land, natural resources, real estate. The procedure and conditions for their distribution are not legally
formalized and are often inaccessible to entrepreneurs. Therefore, in the latest edition of the Law on Competition,
a new article "Antimonopoly requirements for holding a tender for placing orders for the supply of goods,
performance of works, provision of services for state needs and the needs of local government" has appeared.

At first glance, nothing can be changed: the state itself, represented by authorized bodies, sets the rules of
the game. Few receive state support and find themselves in a deliberately privileged position. But the Constitution
guarantees the common economic space of our country. This means not only the absence of restrictions on the
movement of goods on the territory of the Russian Federation, but also general rules and principles of economic
activity, equal opportunities and rights for entrepreneurs.

The state itself can protect the rights of enterprises and entrepreneurs infringed by officials by adopting
appropriate laws. For example, a number of articles of the Law "On Competition and Restriction of Monopolistic
Activity in Commodity Markets" establish strict prohibitions on actions of state and local government bodies



aimed at restricting competition. And control over compliance with these legislative acts is entrusted to the
Ministry of the Russian Federation for Antimonopoly Policy and Business Support (MAP of Russia), which has
the broadest powers.

Thus, the MAP of Russia, having studied all the circumstances of the case of the Magadan Enterprise for
the extraction and processing of seafood, came to the conclusion that the legislation was violated, one market
participant received unreasonable advantages over others and that "discriminatory conditions of activity" were
created by this "other". Now, in accordance with the order of the MAP of Russia, the State Fisheries Committee
must reverse its previous decision, and in addition, develop and adopt a Provision according to which such
violations will become impossible.

Based on the results of the consideration of cases, antimonopoly authorities have the right to issue orders to
executive authorities and local governments on the cancellation or modification of illegal acts adopted by them,
on the termination of violations, on the termination or modification of agreements. At the same time, these
regulations may concern both acts (agreements) as a whole and their individual provisions that contradict
antimonopoly legislation. In case of non-fulfillment of a legal order within the prescribed period, acts of
executive authorities may be declared invalid in court as unlawfully adopted. The official who signed the act may
be subject to an administrative fine in the amount of 40 to 50 minimum wage in accordance with the new Code of
the Russian Federation "On Administrative Offenses”. In addition, antimonopoly authorities have the right to
make recommendations to executive authorities (in accordance with the law) aimed at maintaining a healthy
competitive environment.

Questions :

1. Can the provision of many of the above benefits be attributed to the practice of creating "artificial”
monopolies? Indeed, in most cases, the factors that lead to the formation of natural monopolies do not work here,
although in practice it is possible to interweave heterogeneous processes, for example, benefits can be provided to
a natural monopoly.

2. What exactly are violations of competition laws and laws granting equal rights to producers? Give your
examples.

3. Think over and explain what types of barriers to entry into the industry, to the development of
competition, may occur in the case of benefits: artificially low costs, special property rights, legal restrictions?
What are the others? Is it possible in some cases to talk about the artificial creation of a single manufacturer in the
industry? (Often, public authorities and administrations consider and decide on the possibility of providing
subsidies to individual enterprises operating in the territory of the region entrusted to them. But at the same time,
they lose sight of the fact that the geographical boundaries of the market rarely coincide with the boundaries of
specific administrative units. As a result, the preferential regime of activity for enterprises in one region leads to a
violation of the competitive environment in the commodity market as a whole.)

4. What should be the state policy at the federal and local levels in relation to many of the above benefits?

a) what arguments should government agencies be guided by? What should outweigh: concern for the
welfare of this enterprise or the task of achieving highly competitive conditions for the development of a
particular production?

b) being an economic adviser, what arguments could you put forward in favor of refusing to provide
benefits from the authorities?

c) what exceptions can there be? What may still be the need to provide certain benefits?

5. What is called a monopoly? When can we talk about the emergence of a monopoly?

6. What is the difference between natural and artificial monopolies? In what areas of activity is the
formation of natural monopolies allowed in Russia?

7. Remember what price discrimination is? Is it possible for non-price discrimination to occur in the
market?

8. Who and how organizes the protection of competition in the Russian markets? What legislative acts
testify to this? What are they dedicated to?

NHcTpyKuus no BbINOJHEHUIO

1.IIpounTtaTs NpeIoKEHHbIM MaTepHrall.

2. [Ipoananu3upoBaTh MaTepuall Ha OCHOBE JAHHBIX B KOHILIE BOIIPOCOB, ONMHPAsCh HA MOJIyYE€HHBIE B MPOLIECCE
W3Yy4EHUS Kypca 3HaHUs, yMEHUS U IPAKTUUECKUE HABBIKHU.

3. IIpencraBuTh 00OCHOBAaHHBIE BBIBO/IBI IO PE3yJIbTaTaM aHaM3a MaTepHaa.

Kputepun onenkmn:



— 10-8 Gay10B BRICTABIISIETCSl 00YYAIOIIEMYCSl, €CTIH BOIPOC PACKPHIT JOCTATOYHO MOJIHO U
CaMOCTOSITEITLHO;
— 7-4 GayyioB BBICTABJISETCA OOYYAIOMIEMYCS, €CJIM BOIMPOC PACKPHIT HE JOCTATOYHO TOJHO H
CaMOCTOSITEIILHO;

— 3-1 OGayutoB BBICTABJISACTCS OOYYArOIIEMYCS, €CIM BOMPOC HE PACKPBIT JOCTATOYHO ITOJIHO H
CaMOCTOSTENLHO;

MaxkcuManbHas cymma 06amioB
20 6amoB (2 ketica 1o 10 GayoB)

Tembl 3cce

1. Teopus knacrepos M. IlopTepa 1 ee IPUMEHMMOCTb B COBPEMEHHOM POCCUIHCKOIN SKOHOMHKE.

2. Kimactepbl B COBpEeMEHHON POCCUNUCKON IKOHOMHUKE.

3. OcobenHOCTh (hOpMHUPOBAHMSI KJTaCTEPa KOHKYPEHTOCTIOCOOHBIX KOMITAHUH B OTEYECTBEHHON KOHIUTEPCKOU
UHIYCTPUU.

4. YHUKAIbHOE MPEIIOKEHUE KaK OCHOBA ()OPMUPOBAHUS KOHKYPEHTHBIX TPEHMYIIECTB JUISl POCCUUCKHIX
bupm.

5. MOXHO JI1 IPUMEHUTH TEOPUIO MOTPEOUTEIBCKOTO MOBEACHUS B IPAKTUUECKOM JesITeIbHOCTH (PUPMBbI?
6. MIcTOKM «pyCCKOTO 3KOHOMUYECKOTO UyJIa».
7. KOHKYpeHTHBbIE IPEUMYILECTBA POCCUHCKUX OBICTPOPACTYIUX KOMIAHUN — «ra3eneny.
8. IlpuHuMIIMaNbHBIE OTIMYUS HOCTUHIYCTPUAILHON SKOHOMUUYECKON CUCTEMBI OT UHAYCTPUAIbHOM.
9. Konuenmuu teopuii «uH(OOPMAIIMOHHONY, «ITOCTUHAYCTPHATIBHON» SKOHOMHUKHU U «3KOHOMHUKH, OCHOBaHHON
Ha 3HAaHUN.
10. ITpuoputeTHas poib HHGPOPMALIMOHHBIX U KOMMYHHUKAIIMOHHBIX TEXHOJIOTUH B YCIOBUSX HOBOIM SKOHOMMKH.
11. Posib ”HHOBALIMI B YCIOBUSAX HOBOW SKOHOMUKH.
12. 3Ha4yeHMe CETEBBIX CTPYKTYpP B YCIOBHSIX HOBOW SKOHOMUKE.
13. Bupryanuzanusi 5SKOHOMHUYECKOH eITeIbHOCTH B COBPEMEHHOM MUDE.
14. AyTrcopcuHr Kak (hakTop MOBBIIIECHHUSI KOHKypeHTococoOHocTH pupmbl B XXI Beke.
15. OcobeHHOCTh (PYHKIITMOHUPOBAHMSI TPEANIPUSITHI, OPraHU30BaHHBIX B (hopMe PppaHUaii3uHTa: MUPOBOM OTBIT
U POCCHICKas IPAKTHKA.
16. OcobeHHOCTH NPUMEHEHUSI KOHTPAKTHOTO MPOU3BO/ICTBA KAaK CII0c00a MOBBIIIEHUS YPOBHS
KOHKYPEHTOCIIOCOOHOCTH COBPEMEHHOM (hUPMBI.
17. beictpopactymue GpupMbl Kak GakTop IKOHOMHUECKOTO POCTa HAITMOHAIHHOM SKOHOMHUKH.
18. Ponp OpeHMHra B OBBILICHUH YPOBHSA KOHKYPEHTOCIIOCOOHOCTH COBPEMEHHOM (pUpMBI.
19. 3HayeHne KIIMEHTCKOro KanuTalia B AeSITeIbHOCTH COBPEMEHHON (PUPMBI.
20. Tuddepennuanus TpoIyKTa Kak crnocod ajanTtaiii pOCCUHCKOM MPOMBIIIIEHHOCTH.
21. MeTtoaonoruss MUKpPOOKOHOMHUYECKOW TEOPHH U MPaKTHKa OM3Heca.
22. [IpobnemMbl TOCTHKEHUS MAaKPOIKOHOMHUYECKOTo paBHOBecHs B Poccuu.
23. OcHOBHEBIE (haKTOpPHI HEPABHOBECHS Ha ICHEIKHOM PBIHKE.
24. Pouib 1 3HaU€HHE TEHEBOTO CEKTOPA B PHIHOYHOW HIKOHOMHUKE.
25. ®axTopsl ¥ ycIoBHs (hOPMUPOBAHHS OJIATONPUATHOTO MHBECTUIIMOHHOTO KiIMMaTa B PocToBCcKoi
obnactu.

Kpurepuu ouenku:

10-80annoB  BBICTABIAETCS  CTYIOCHTY, €CIM  HW3JIOKEHHBIM Marepuan  (pakTHU4YecKH BepeH,
IPOJIEMOHCTPHUPOBAHBI INTyOOKHE HCUEPIBIBAIOIINE 3HAHUS B 00BbEMe MPOIIEHHOM IPOTPaMMBbI B COOTBETCTBHU
C TIOCTaBJIICHHBIMHU MPOTPaMMOM Kypca LEIsIMH M 3aJayaMHu 00Oy4eHMs, M3JIOKEHHE MaTepuaia Mpu OTBETe -
rpaMOTHOE ¥ JIOTHYECKU CTPOHHOE;



7-4 GamIoB BBICTABIIAETCS CTYAEHTY, €CIM NPOJEMOHCTPUPOBAHBI TBEPAbIE U JOCTATOYHO IOJIHBIE
3HaHUS B 0OBeMe MPOWJIECHHOM MPOrpamMMbl AUCUUIUIMHBI B COOTBETCTBHH C IENSIMH OOYYEHMS; MaTepual
U3JI0’KEH JOCTATOYHO MOJIHO € OTJEIbHBIMU JIOTHYECKUMHU U CTHIMCTUYECKAMHU NOTPEIIHOCTAMY;

3-1 OGayna BbICTABISIETCS CTYACHTY, €CIM TPOJEMOHCTPUPOBAHBI TBEpAbIE 3HAHHUA B 0O0BEME
IPOIIEHHOI0 Kypca B COOTBETCTBHE C LIEISIMH OOYyYEHUs, OTBET COJCPHKHUT OTIEJIbHBbIE OLIMOKH, YBEPEHHO
HCIIPABIICHHBIE I10CJIE JONOIHUTENIBHBIX BOIIPOCOB;

MaxkcuMaibHas cymma 6aioB
40 6amoB (4 Tem o 10 6amioB)

3agaum
Task 1. A graduate of an economic university received an invitation to work from two large investment
companies - Deuce-Monologue and Silverman. In the future, the graduate would like to have as much income as
possible, but he knows from the business press that in the company "Deuce-monologue™ he can expect to receive
80 thousand dollars a year with a probability of 10%, 60 thousand dollars with a probability of 90% and 45
thousand dollars with a probability of 0%. The corresponding probabilities for Silverman are as follows: 0%, 99%
and 1%. Which investment company would a graduate prefer to work for if his preferences are rational and satisfy
the axiom of independence?
Task 2. Consider a monopolist company whose technology is described by the cost function c(q) - g2 + 12. Let
the inverse function of the aggregate demand for products produced by a monopolist have the form: p(q) =24 - q.
(a) Find the equilibrium price, output and profit of the monopolist.
(b) Let the monopolist be taxed in the amount of 8 CU from each unit of output. How will the introduction of the
tax affect the output of the monopolist and the welfare of consumers?
(c) Suppose the monopolist is now taxed on profits. How will the introduction of the tax affect the output of the
monopolist and the welfare of consumers?
Task 3. Consider an industry in which two firms operate that have the same cost functions of the form c(q) = 50q.
Suppose firms compete by simultaneously selecting output volumes. The inverse function of the aggregate
demand for the products of this industry has the form: p(Q) =500 — Q/2, where Q = g1 + g2 is the total output of
the industry; p is the price of the products produced.
(a) Calculate the reaction functions of each firm. Provide a graphic illustration.
(b) Find the equilibrium output of each of the firms, the total output and the equilibrium price of the products.
Task 4. This year, households spent 155 billion rubles on the purchase of durable goods, including 45 billion
rubles for the purchase of real estate and construction, 350 billion rubles for short-term goods, 200 billion rubles
for services, 88 billion rubles for securities. Determine household consumer spending.
Task 5.Having a disposable income of 820 den units, households spent 560 den units on consumption. Public
purchases of goods and services amounted to 140 den units, which exceeded net tax revenues to the budget by 60
den units. There are no trade and financial links with the outside world. Determine the amount of domestic
investment and the amount of total income
Task 6. Household consumer spending over the past year amounted to 500 den. units. Firms invested in the
production of 100 den. units. The expenses of the foreign sector for a domestic product amounted to 150 den.
units, i.e. 30 den. units less than was spent on foreign-made goods. Public procurement exceeded by 50 den. units
the amount of net taxes levied on the private sector in the amount of 20% of total income. Determine the amount
of public procurement and the amount of total income
Task 7. In a closed economy, household consumer spending is four times higher than private savings. Net taxes
account for 10% of total output, government spending on the commodity market is half the amount of net taxes.
Investment expenses are equal to 460 billion rubles. Determine household consumer spending.
Target 8. National savings consist of two thirds of private sector savings. The savings of non-residents are five
times less than national savings. Consumer spending is five times higher than domestic investment. The value of
household disposable income is 4,800 billion rubles. Determine the balance of the state budget.
Task 9. In the current year, firms spent 120 billion rubles on the construction and acquisition of real estate, of
which 30 billion rubles were spent on the purchase of land for construction. The company spent 80 billion rubles
on new equipment. The cost of purchasing raw materials for production turned out to be 120 billion rubles, while
compared with last year, manufacturers' inventories increased by 10 billion rubles. Determine the amount of
business investment.



Task 10.Household disposable income is 1,800 den. units, of which 1,000 den. units were spent on the purchase
of goods and services. Business investment expenses for the same period turned out to be 500 den. units. The state
reduces its budget with a deficit of 100 den. units. Determine the trade balance.

Task 11. The total income earned in the production of goods and services is 2,400 den. units. Firms invested 900
den. units this year. The volume of exports amounted to 700 den. units, which exceeded the cost of imports by
200 den. units. The state budget surplus is 200 den. units. There are no transfer payments to the private sector. The
sum of all withdrawals from the income stream amounted to 1,900 den. units. Determine the amount of household
consumer spending.

Task 12. Household consumption in the current year was equal to 1200 den. units. Goods and services worth 550
den. units were sold to the outside world, 450 den. units were se

Kpurepuu oneHku:

Kaxxnast mpaBuiIbHO peleHHas 3aa4a OUeHUBaeTcs B 3-2 6ajia, ey xKe CTYJCHT UCTIONb3yeT MPaBHIIbHBIC
(bOpMyIIBI TSI peLIeHUs] MAKPOAKOHOMHUYECKOH 3a/1auH, HO JOIYCKaeT OIMOKY B apu(h)METHIECKUX pacueTax —
nosiydaeT 1 a1 3a Takoe peleHue.

MakcumanbHas cymma 0amioB

15 6amnoB (5 3amau o 36anmna)

Temaruka pedeparon
1. Macroeconomics as a branch of economic theory. What common characteristics combine macroeconomics,
microeconomics, and economic theory.
2. The main types of indicators of the development of the national economy. The functions of macroeconomics.
3. Macroeconomics and problems of formation of economic policy of the state.
4. Social reproduction. Concepts (models) of reproduction in economics.
5. The development of national accounting. Internationally recognized statistical methods for measuring
macroeconomic indicators.
6. The system of macroeconomic indicators of the socio-economic situation of the country.
7. The ratio of investment demand and business activity. The problem is the instability of investment demand in
Russia.
8. Features of solving the problem of optimizing savings and placing them in the Russian economy.
9. Indicators calculation of the inflation rate. The Paasche index and the Laspeyres index. The critical point of
inflation.
10. State regulation of employment in Russia. Employment and social protection in market conditions. Economic
provision of effective employment.
11. Structure and phases of the business cycle. Forecasting of economic activity.
12. The structural crisis in the Russian economy and the recession.
13. The fiscal policy of the state as a factor in smoothing cyclical fluctuations in the economy.
14. Ensuring the stability of the national currency.
15. The formation of a social protection system: The concept and world experience.
16. Social programs. Poverty and wealth of the population in a market economy.

Kpurepum ouenkmu:

5-4 OannoB BBICTABISIETCS  CTYIEHTY, €CIIM U3JIOKEHHBIH MaTepuan (akTHUeCKH BepeH,
MpOACMOHCTPHUPOBAHLL FHY60KI/IG HCYCPIBIBAOIIUC 3HAHUA B o0BeMe HpOﬁHCHHOﬁ nporpamMmsbl B COOTBECTCTBUU
C ITOCTAaBJICHHBIMHU HpOFpaMMOI\/’I KypcCa OeiiiMi M 3ajadyaMiu 06yquH${, H3JI0KECHUEC MaTc€puraia npu OTBETC -
rpaMOTHOC U JIOTHUYCCKHU CTpOfIHO@;

3-2 Gayuta  BBICTABISIETCSl CTYACHTY, €CIU TPOJEMOHCTPUPOBAHBI TBEPABIE M JOCTATOYHO IOJTHBIC
3HAHUS B 00BbEMeE HpOfII[GHHOfI nporpamMmbl JUCHUIIJIIMHBI B COOTBCTCTBHUU C LCIAMHU 06yquI/151; Marepual
H3JI0KEH AO0CTATOYHO IMOJHO C OTACIBbHBIMU JIOTUYCCKUMHU U CTUJIUCTUYCCKUMU IMOTIPEITHOCTAMMU,

1 6au1 BBICTABIISETCS CTYJEHTY, €CIIM IPOJIEMOHCTPUPOBAHBI TBEPAbIC 3HAHUS B 00BEMe MPOIIEHHOTO
Kypca B COOTBETCTBHE C IEISIMU OOyUYEHHUS, OTBET COJCPKUT OTIEIbHBbIC OIMMOKH, YBEPEHHO HCIPABJICHHBIC
MOCJIC NOMMOJHUTCIIBHLIX BOIIPOCOB

MakcumanbHas cyMMa 0ajioB



25 6amoB (5 Tem 1o 5 6amIoB)

3 MeToauyecKHe MaTepuaJibl, onpeaesAllue NMpoueaypbl OLleHUBAHUS 3HAHUM,
YMeHHﬁ, HABBIKOB H (l/lJIl/l) OIlblTa A€ATE/IBHOCTH, XAdPAKTEPHU3IYHIOIIHUX I3Tallbl
dopMupoBaHHA KOMIIETEHIU M

[Tpouenypsl OLIEHUBAHUS BKJIIOYAIOT B c€0s TEKYLIUII KOHTPOJIb U MPOMEKYTOUHYIO aTTECTALIUIO.

Tekymuil KOHTPOJb YCHEBAEMOCTH IIPOBOJUTCA C€ MCIHOJIb30BAHUEM OLIEHOYHBIX CpPEJCTB,
MPEACTABICHHBIX B II. 2 JAHHOIO INPUJIOKEHHUs. Pe3ynabTaThl TEKyHIEro KOHTPOJS JOBOIATCSA 1O CBEACHUS
CTYJIEHTOB JI0 IPOMEXKYTOYHOM aTTECTALIUH.

IIpoMe:kyTOoUHasI aTTECTALMS TPOBOIUTCS B (hopMe 3aueTa.
3aueT MPOBOJAUTCS IO OKOHYAaHUH TEOPETUUECKOro 00YUYeHHsI 0 Hayasa 3K3aMEeHAIlMOHHON CeCCUU PACIIMCaHUIO
MIPOMEXKYTOYHOM aTTecTanuu B ycTHOU hopme. KonmndaecTBo BOIIPOCOB B 3a4eTHOM 3a1anuu — ( 1 TeopeTruueckuit
BOmIpoc,l BOIpoc M3 KOMILIEKca KeicoB M 3amau mnpeactaBieHHbIX B m.2 POC). IlpoBepka OTBETOB H
OOBsIBIIEGHHE PE3Y/IbTATOB MPOM3BOAMTCS B JICHb 3aueTa. Pe3ynbTaThl aTTeCTallid 3aHOCSATCS B 3aYETHYIO
BEJIOMOCTh M 3aYETHYK KHWXKY CTylaeHTa. CTyIeHThl, HE MPOLIEAIINE MPOMEXKYTOUHYIO aTTECTALMIO IO
rpaduKy CECCHH, TOJDKHBI TUKBUIUPOBATD 33JJ0JPKEHHOCTh B YCTAHOBIICHHOM TTOPSI/IKE.



IIpunoxenue 2

METOINYECKHE YKA3AHUA 11O OCBOEHUIO JUCIITUIIJIMHBI

Y4eOHBIM IUIAHOM MPEAYCMOTPEHBI CIICTYIOIINE BUIBI 3aHITHIA:

- JIEKIIUH;

- MPAKTUYECKUE 3aHSITHS.

B Xo/1e MeKIMOHHBIX 3aHATUH pacCMaTPUBAIOTCS TEMbI, KOTOPBIC BXOJAT B COJEPKaHHUE Kypca, Jal0TCs
PEKOMEHIAIUHU IS CAMOCTOSATEILHON PaOOThI U MMOATOTOBKE K MPAKTUYECCKUM 3aHSATHSIM.

B xonme mnpakTHdeckux 3aHATHH yYrayOJslOTCS U 3aKpPEIUIAIOTCS 3HAHUS CTYACHTOB IO  PAIY
PAacCCMOTPEHHBIX ~ HA  JICKIMSIX  BOINPOCOB,  Pa3BUBAIOTCS HAaBbIKM  TMPUMEHEHHUS COBPEMEHHOTO
MaTeMaTHYeCKOTO WHCTPYMEHTAapusi IJIsl pelieHUs SKOHOMHUYECKHX 3ajad; cOopa, oOpaOOTKM W aHanm3a
nH(OpMaIIUY; TPEJCTABICHUS PE3yIbTaTOB aHAIN3A, TAI0TCS PEKOMEHIAINH JUISI CAMOCTOSTEILHON paboThI U
MOATOTOBKE K MPAKTUYCCKUM 3aHATHIM

[Tpu MOATrOTOBKE K MPAKTUYECKUM 3aHATUSAM KaXIbIH CTYACHT JOJDKEH:

— U3YYUTh PEKOMEHIOBAaHHYIO YUEOHYIO TUTEPATYPY;

— U3YYUTh KOHCIEKTHI JICKIUH;

— MOATOTOBUTH OTBETHI HA BCE BOIIPOCHI IO U3y4aeMOU TEME;

—TMACbMEHHO PEIINTH JIOMAIIHEe 3aJaHue, PEKOMEH/IOBaHHbBIE TIPEMOaBaTesieM IPH U3yUYEeHUU KaKII0H
TEMBI.

[lo cornmacoBaHuIO C MpEnojaaBaTelieM CTYJIEHT MOXET MOATOTOBUTH pedepar 1o Teme 3aHsTus. B
MpOLIeCCe MOATOTOBKH K MPAKTUYECKUM 3aHSATHSIM CTYIEHTBI MOTYT BOCIIOJI30BAThCS KOHCYJIbTAIIUSMU
MIPETNo/1aBaTelIs.

Bonpocel, He pacCMOTpeHHBbIE Ha JIEKIUAX M MPAKTHUECKUX 3aHATUAX, JODKHBI OBITh H3YYEHBI
CTYICHTaMH B XOJE CaMOCTOSITENIbHON paboThl. B Xome camocTosTenbHOM paboThl KaXAbl CTYAEHT 00s3aH
MPOYUTATh OCHOBHYIO M IO BO3MOXXHOCTH JOMOJHHUTEIBHYIO JIUTEPATYpy MO H3ydaeMoW Teme, JOMOJIHUTH
KOHCIIEKTBI JICKITHI HEIOCTAFOIIIM MaTepHaoM, BBIICKAMU us3 PEKOMEHIOBAaHHBIX
MIEPBOUCTOYHUKOB. BEIZICTUTh HETIOHSATHBIC TEPMHUHBI, HAUTH WX 3HAYCHHUE B YHITUKJIONCTUICCKIX CIIOBAPSIX.

J1st MOATOTOBKM K 3aHATUSIM, TEKYIIEMY KOHTPOJO U MPOMEKYTOYHOU aTTECTAIlMU CTYACHTHl MOTYT
BOCITOJIH30BaThCS  DJIEKTPOHHO-OMOMMOTEUHBIMU CHCTEMaMH. Takke oOydaroIuecss MOTYT B3SITh Ha JIOM
HEO0OXOIUMYIO JINTEPATypy Ha aOOHEMEHTE YHUBEPCUTETCKOW OMOIMOTEKH WIIM BOCHOIB30BATHCS YUTATLHBIMU
3aJIaMH.

MeToauveckue peKOMEHAALNH N0 HANMCAHUIO, TPeOoBaHMs K opopmiieHuIo pedeparos.

Ilenp BbIMONMHEHUS pedepaTUBHOW pabOTHI - CaMOCTOSTENFHOE TIIYOOKOE W3yYeHHE U aHaIH3
KOHKPETHBIX BOIIPOCOB, TIOJYYEHHE HABBIKOB OUOIMOrpaduyecKoro IOWCKa, aHAIMUTHYECKOW paboThl ¢
TUTEPaTypOi, MUCbMEHHOTO odopMieHHs TekcTa. PedepaT - 3To camocTosITeNnsHOE TBOPUECKOE HCCIIEOBAHNE
CTYJICHTOM OTPE/IEIICHHON TeMBI, OH JIOJDKEH OBITh IEIOCTHBIM 1 3aKOHUYEHHBIM, TBOPUYECKOW HAy4YHOH pabOTOM.
ABTOp pedepara mODKEH MOKa3aTh YMEHHE pa3Ouparbes B MpoOiieMe, CUCTEeMAaTU3UPOBAaTh HAYYHBIE 3HAHUS,
MIPUMEHSTh TEOPETUICCKUE 3HAHUS HA TIPAKTHKE.

Pedepar BhIMOTHSAETCS CaMOCTOSATENBHO, IUIATHAT HEJOMYCTHM. MBICIH JIPYTMX aBTOPOB, IHTATHI,
M3JI0KEHHE YI€OHBIX U METOIUYECKUX MATEPUATIOB JOKHBI UMETh CCHIJIKA HAa UCTOYHUK.

Pedepat BeimonHseTCS 110 OAHON M3 MPEATIOKEHHBIX TeM T0 BRIOOpY oOydaromierocs. YToOwl paboTa Hal
pedeparom 6bu1a 60I1e€ Y PEKTHBHOMN, HEOOXOAMMO MPABUIHLHO BRIOpATh TEMY pedepara ¢ yueToM HHTEPECOB
oOydarorierocs M akTyaJlIbHOCTH camod mpoOsembl. JKenmaTenbHo, 4TOOBI oOywaromuiics umen ooiee
npeAcTaBieHne 00 OCHOBHBIX BOIIpOCax, JUTEpaType To BbIOpaHHOW Teme. [IpumepHBI mepedeHb TeM
npenocTaBisieTcs: mpemnojgaBareneM. OO0ydaromuiicss MOXKET MPEATOKUTh COOCTBEHHYIO TEMY HCCIEIOBaHMUS,
000CHOBaB €€ Ienecoo0pa3HocTh. BrimonHenune pedepaTuBHONH pabOThI HAa OJHY M Ty XK€ TeMy HeE
JIOTTYCKAETCA.

[Ipn Hamucanuu pabOTHI HEOOXOAWMO HCIIONIB30BaTh PEKOMEHIYEMYIO JIUTEpaTypy: Yy4eOHblE U
MPAaKTUYECKUE TOCOOMs, YUeOHUKH, MOHOTpaUUeCKUue HCCIEIOBAaHMS, CTaTbU B (DPU3UUECKHX, (PUIOCOPCKUX,

6I/IOJ'IOFI/I‘ICCKI/IX, OKOJIOTHYCCKHX, HOPUAWYCCKHX W HWHBIX HAYYHBIX J>XYpHalIaX; II0Jb30BaTbCia Ta3€THBIMU U
CTaTUCTHUYCCKUMH MAaTCpHAJIaMU.



CtpykTypHO pedeparuBHas paboTa JOJDKHA BEITISACTH CISAYIOIIMM 00pa3oM:

* TUTYJIbHBIN JIUCT;

* 1wiaH pedepatuBHON pabOTHI (OTJIaBICHHE);

* TeKCT pedepaTuBHOMN pabOTHI, COCTOSIIHIA U3 BBEICHUS, OCHOBHOM

yacTH (IIaBbl ¥ Taparpadsl) ¥ 3aKITIOUCHUS;

* CIHCOK MCIOJIb30BAHHOM JIUTEPATYPHI.
Pexomennyemsrit 00beM pedepata - 15-20 ctpanuil Tekcra.
Akanemudeckas CTpykTypa pedepara:

* Copepxanue.

* BgeneHue.

* I'nama l.

- 11

- 12

* I'nmaBa2.

. 2.1

. 2.2

* 3akJoyeHHue.

» Jlureparypa.

Pabota Hax pedepaTom HauMHAETCS ¢ cocTaBieHus miaHa. [IpogyMaHHOCTD M1aHa — OCHOBA YCHEUTHOM U
TBOPYECKOH PabOThI Ha POOIEMOIA.

Bo BBemeHuum aBTOp OOOCHOBBIBAE€T BBIOOP TEMBI, €€ AaKTYaJbHOCTb, MECTO B CYIIECTBYIOIEH
pobyiemMaTrKe, CTENeHb ee pa3padOTaHHOCTU U OCBELIEHHOCTHU B JIMTEPAType, ONPENENSIOTCA LEn U 3aJadu
uccneaoBanus. JKenateneH cxxarelii 0030p HAyYHOH JTUTEPATYPHIL.

B ocHOBHOI1 uyacTu BbLAENAIOT 2-3 BOIpoca paccMaTpuBaeMoil mpoOisieMbl (I1aBbl, maparpadsl), B
KOTOPBIX (hOPMYTUPYIOTCS KIFOUYEBbIE TOJIOKEHHUS TeMbl. B HUX aBTOp pa3BepHYTO HM3JIaraeT aHaiu3 MpoOIeMbl,
JIOKa3bIBaCT BBIABUHYTHIC MOJIOKeHHUA. llpm HEOOXOAMMOCTH TiaBbl, maparpadbl JODKHBI 3aKaHYHBATHCS
JIOTUYECKUMH BBIBOJAMH, TMOJBOAAIIMMU UTOTH COOTBETCTBYIOUIErO dTama ucciegoBaHus. JKemaTenbHO,
9TOOBI TJIaBBl HE OTIMYAIUCH CHIIBHO TIO 00BEMY.

[Tpuctynate k HamucaHuio pedepara Jydllle IMOClIe HW3YYeHHS OCHOBHOHM JIMTEpaTyphbl, BIyMYHBOTO
OCMBICIICHUSI TIPHHITUIIOB PEUICHUsS! MPOOIEMBI, POTHBOIOJIOKHBIX IMOIXOIOB K ee paccMoTpeHuto. OCHOBHOE
cofiep>kanue pedepara u3naraercs Mo BOMpocaM IlaHa MOCIe0BaTeNbHO, 10Ka3aTeIbHO, apTyMEHTUPOBAHO, YTO
SIBJISIETCS] OCHOBHBIM JJOCTOMHCTBOM CaMOCTOSITETIBHOM pabOTHI.

B 3akiroueHnu MOIBOAATCS WTOTH HCCIEAOBaHUS, 00OOIIAIOTCS TMONyYEHHBIE PEe3yabTaThl, JAETAIOTCS
BBIBOJIBI 11O pedepaTuBHON paboOTe, pEKOMEHIANNH 110 TPUMEHEHUIO PE3YIIbTaTOB.

B ornaBieHuu BBEIEHUIO U 3aKIIOYCHHUIO HE MPUCBAUBAETCS MOPSAKOBBIA HOMep. Hymepyrores numib
IJ1aBbl ¥ naparpadsl OCHOBHOM 4acTu paOoTHI.



