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1. IEJIX OCBOEHUSA JUCITUIIJIMHbBI

1.1|OcHoBHOI LECJIBIO NMPCTIOAaBaHU A CHUILUIMHBI ((MHOCTpaHHBIﬁ SA3BIK HpO(I)eCCI/IOHaJ'H)HOFO 06H16HI/I$I>> JUISI MaruCTpoB ABJISACTCA
Q)OpMHpOBaHI/Ie WHOSI3bIYHOU KOMMyHI/IKaTI/IBHOﬁ KOMIICTCHIIMH, MMO3BOJISIONIEH MCIIOIb30BaTh I/IHOCTpaHHI)IfI S3BIK B ITPOLIECCC
YCTHOrO U MUCbMEHHOT'O ICJIOBOI'O O6I.[ICHI/I$[ Ha YpOBHC, 06CCH6‘II/IB3IOHICM 3(1)(1)€KTI/IBHYIO HpO(beCCI/IOHaJ'IBHyIO JACATCIbHOCTD.
HpaKTI/I‘IGCKOC BJIAICHUC NHOCTPAHHBIM SA3bIKOM IPCANOJIAracT BIaACHUC METOAaMU U crocobaMu 6I/I3H€C-KOMMyHI/IKaI_[I/II\/'I,
6H3HeC-KOppeCHOHZ[CHHI/II/II/I. I_IeJ'IL O6y‘{eHI/I$I MarucCTpoB HHOCTPAHHOMY S3bIKY 3aK/IFOYACTCs B HpI/I06peTeHI/II/I u Z[aJ'II;HCﬁI.HCM
pa3BUTUN HpO(beCCHOHaJ'ILHOﬁ HWHOSI3bIYHOM KOMIICTCHIIMU, HCO6X0,£[PIMI)IOI>II JUIA 3(1)(1)CKTI/IBHOFO MCKINYHOCTHOI'O J€JI0BOI'0
O6HICHI/I${ C IPUMCHCHUEM l'[pO(beCCI/IOHaJ'II)HLIX SA3BIKOBBIX (1)OpM U CPCACTB.

2. TPEBOBAHUS K PE3YJIBTATAM OCBOEHUS M CIIUITJIMHBI

YK-4:Cnocoben npuMeHsSITh COBpeMeHHbIe KOMMYHUKATHBHBIE TEXHOJIOTMH, B TOM YHCJIe HA HHOCTPAHHOM(BIX) A3bIKe(aX), 1JIsl
aKaJeMHUYecKOro U nNpoeccHoHAILHOr0 B3aUMOJeiicTBHSs

B pe3yibTaTe 0OCBOCHHS JUCHHUILINHBI 00YYAIOIINIiCsl 10JIKEeH

3HaTh:

-YOTPEOUTENBHYIO JIEKCUKY HHOCTPAHHOT O S3bIKa B 00beMe, HEOOXOAUMOM IS OOIIEHUS, YTEHHS U IEPEBO/IA HHOS3BIYHBIX TEKCTOB
poeccuoHaIbHON HalpaBJIEHHOCTH;

- JIEKCUYECKUE U TpaMMAaTUYECKHe CTPYKTYphl H3y4aeMoro sI3bIKa; IPaBUila YTEHUS U CII0BOOOPa30BaHN,

- npaBuiIa oopMIIeHNs YCTHOH MOHOJIOTMYECKON U THAJIOTHYECKOH pedH;

- 3HaTh 3aKOHOMEPHOCTH JICJIOBO YCTHOM M MMCbMEHHOM KOMMYHHKAIIH HA HHOCTPAHHOM SI3bIKE(COOTHECEHO ¢ MHauKaropom YK- 4.1)

YMmeTs:

- CHCTEMHO aHAJTM3UPOBATh HHPOPMAIIUIO U BBIOUPATh 00pa30BaTEIbHBIC KOHIICTIIHH;

- PUMEHSTH METOJIBI M CIIOCOOBI JICTIOBOTO OOIICHUS TSl MHTEIIEKTYaIbHOTO PAa3BUTHS, OBBIIIICHHS KYJIHTYPHOI'O YPOBHS,
npodheCcCHOHANTBEHOH KOMIIETCHTHOCTH;

- UCIIOJIb30BATh TEOPETUICCKUE 3HAHHS [UTs [CHEPALMH HOBBIX HMCH- BOCIPHHIMATH CMBICIIOBYIO CTPYKTYPY TEKCTa; BBIICIATh ITIABHYIO H
BTOPOCTEIICHHYIO HH() OpMAIIHIO;

- IPUMEHSITh 3HAHUSI HHOCTPAHHOT'O S3bIKA JJIsI OCYILIECTBICHUSI MEKJIMYHOCTHOTO U MPO(GECCHOHAIBHOTO OOLICHUS;

- YUTATh JIUTEPATYPY MO CIICHHATEHOCTH, aHAJTU3UPOBATH MOIYICHHYIO HH()OPMALIHIO;

- IepeBOIUTH NPodeccHoHaNTbHBIE TEKCTHI (0e3 croBaps);

- COCTaBJIATh HAay4HbIE TEKCTHI HA HHOCTPAHHOM SI3BIK(COOTHECEHO ¢ HHAuKaTopoM YK-4.2)

Buagern:

- HaBBIKAMU ITyOJIMYHON peyuH, apryMEHTAINH, BEACHHS TUCKYCCHH; HaBBIKAMH MTMCbMEHHOM peyn;

- crioco0aMu OPUEHTHPOBAHUSI B UCTOUHUKAX MH(OpMaIu ((KypHaIIbl, CaliThl, 00pa30BaTeIbHbBIC OPTANBI U T.]1.);

- OCHOBHBIMHU HaBBIKAaMH M3BJICUCHUS TJIABHOW M BTOPOCTENIEHHON HH(OpMaLnH;

- HaBBIKAMU IPUOOPETEHNUS, UCTIONB30BaHUS U OOHOBJICHHSI TYMAaHUTAPHbIX, 3HAHUI;

- HaBBIKAMU BBIPAYKEHUsI MBICTIEH 1 COOCTBEHHOTO MHEHHS B MEXXJIMYHOCTHOM H JIETIOBOM OOILEHNH Ha MHOCTPAHHOM SI3BIKE;

- HaBBIKAMH JIEJIOBOM MMCbMEHHOM U YCTHOM Peur Ha HMHOCTPAHHOM SI3BIKE;

- HaBBIKAMU M3BJIEYEHHS HEOOXOAUMOHN HHPOPMALIUK U3 OPUTHHAIBHOIO TEKCTa YKOHOMHYECKOI'0 XapaKkTepa;

- HABBIKAMH COCTABJICHMS KPATKHX TEKCTOB CICLHATN3MPOBAHHOIO XapaKTepa, aHHOTalu#(CooTHeCeHO ¢ nHanKaropom YK-4.3)

3. CTPYKTYPA U COAEP)KAHUE JUCHUIIJINHBI

Kon HanMeHoBaHue pa3esioB U TeM /BUJ 3aHATHS/ Cemectp / | Hacos Komneren- Jlutepatypa
3aHATUS Kvne 1070
Pazpgen 1. «KomMyHMKAanusi M Me:KIyHAPOIHbII
MapKeTHHI»
1.1 1.1. 1 4 YK-4 JI1.1 J11.3 J11.4J12.1
Jlexcuueckue eqUHUIIBI: BUABI KOMMYHHUKaIn. Pa3sTue J12.2

HaBBIKOB ayJupoBaHus. Pa3BuTHE HABBIKOB aHATTUTHIECKOTO
yTeHus: "DJIEKTPOHHOE MUCHMO Kak (hopMa JIeToBOI
kommyHuKanuu'". Harmcanue mpocToro JenoBoro nuchkMa.

Mp/
1.2 1.2 JIexcudeckue eqUHULIBL: MAPKETUHT. Pa3BUTHE HABBIKOB 1 4 YK-4 JI1.1 J11.3 J11.4J12.1
aynupoBaHys "Kak BBIITH Ha MEKAYHApOIHBIN PHIHOK". J12.2

CroxHBIE CYIIeCTBUTEIbHBIC. Pa3BUTHE HABBIKOB TOBOPEHHS
"Co3nmanne rnodansHoro operma” /I1p/




1.3 Tema: Komannuposka. [Ipuuactue nporieanero BpeMeHu. VK-4 JI1.1 J11.3 JI1.4J12.1
Hacrosmee coBepmeHHOe BpeMs. J12.2
Poccwmiickas 3apyoexnas Toprosis. [Ipoctoe Oymymee Bpems.

/Cp/

14 UteHne: pa3BUTHE HABBIKOB aHAIIN3a U pedeprupoBaHHs YK-4 JIT.1J11.3 JI1.4J12.1
HMHOCTPaHHOI'O TEKCTa J12.2
I'pammatunka: Pa3BUTHE HABBIKOB YIOTPEOICHUS
rpaMMaTHYECKUX CTPYKTYP BPEMEH aHIIUICKOro Ii1aroia B
YCTHOH M MUCBMEHHOU peun
/Cp/

Paznen 2. «CraHoBJIeHHe /1eJIOBBIX CBSI3€l H CTpaTeruu
ycmexay

2.1 2.1 Jlexcudeckue eUHULbL: PA3HOBUIHOCTH JEJIOBBIX VK-4 JI1.1 J11.3 J11.4J12.1
B3aMMOOTHOIIICHH. Pa3BHUTHE HABBIKOB TOBOPCHUS 2.2
"IIpoBenenue neperoBopoB". Pa3Burie HaBBIKOB
aynupoBanus "Jlenooe naptaeperso” /Ip/

2.2 2.2 Pa3zBuTue HaBBIKOB U3BJIEYEHHS HHGOPMALMU U3 TEKCTA YK-4 JI1.1 J11.3 JI1.4J12.1
"ITyts k ycnexy Kapioca Ciiuma". IIpedukcanbHoe J12.2
c0BooOpa3oBaHue. Pa3purie HaBBIKOB roBopeHus "Benenue
neperosopoB" /TIp/

2.3 Tema: [lenoBeie Ha3HAUYEHHS. DKBHBAJICHTHI MOJAIBHBIX YK-4 JI1.1 J11.4712.1 J12.2
riaronos to beable to, to have to.Kouctpykimu as ... as, not so
... as. besnuunsle rnaronsl. Yop. 1-8,Ymp. 3-7. /Cp/

2.4 Tema: B oduce. MopanbsHble riarossl can, may, must.ITpsmoe YK-4 JI1.1 JI1.3 JI1.4J12.1
M KOCBEHHOE JonoiaHeHue. O0CTOATENbCTBO 1EH, J12.2
BBIp@XEHHOE NHOUHUTUBOM. YTIp. 6-14. /Cp/

25 Wroroesrii Tect /Tp/ VK-4 JI1.1 J11.3 JI1.4J12.1

J12.2
2.6 IMoxaroroska nokIan0B 1o npoiacHHbM TeMam B Libre Office YK-4 JI1.1 J11.3 J11.4712.1
J12.2
/Cp/
2.7 /3auér/ YK-4 JI1.1 J11.3 J11.4J12.1
J12.2
Pa3nea 3. "3ansaTrocTs U pucku"

3.1 3.1 Jlekcnuveckue eAUHUIBI: TPYJ0YCTPOHCTBO, MOTHBALIUS VK-4 JI1.2 J11.3 JI1.4J12.1
yCIelmHon paboTel. Pa3BuTHe HABBIKOB ayiupoBaHus " J12.2
OcHoBBI ycnienrHoro OusHeca". Pa3BuTie HaBbIKOB TOBOPCHUS
:" TTonGop nepconana Ha kiatoueBbie nozuimu". /Tlp/

3.2 3.2. JIekcuuecKue eAMHUIIBI : PUCKU BeICHHS OM3HECa. THUIIBI VK-4 JI1.3 J11.4J12.1 J12.2
PHCKOB, KpU3UCHBIE CUTYalli. Pa3BuTHE HABHIKOB
aynupoBanus " Ynpasnenue puckamu. Kak Beriitu u3
KpY3HUCHOM cuTyanuu'". Pa3BuTrHe HAaBBIKOB aHATTUTUYECKOT'O
YTeHns TeKcTa " IHTepHAIMOHATH3ALINS - PHCK MM HOBBIE
Bo3moxkHocTu." /TIp/

3.3 Tema : Paboure B3anmootHolienus. CodecenoBanue npu VK-4 JI1.3 J11.4J12.1 J12.2
yctpoiictBe Ha pabory. CtpaaarenbHbli 3aior. Ynp. 1-4.

Bpemennbie GpopMbl cTpasaTenbHOro 3anora. ymp. 1-7.
CyddukcanbHoe ciioBooOpa3oBaHHe.
CobecenoBanue pu yCTpoicTBe Ha padory. /Cp/
34 Tema: CtpaxoBaHue OU3HECA OT PUCKOB. CTPAXOBas MOJIUTHKA VK-4 JI1.3 J11.4J12.1 J12.2

kommannu. Hapeuns.
Hapeuus B anrnuiickom si3bike. OOpa3oBaHUE aHTITUHCKHUX
Hapeunif. Crenenu cpaBHeHUs. Yrp. 5-9. /Cp/

Paznen 4. "CTiiim MEHEI)KMEHTA M CIIOCOOBI
npuBJjeyenue puHaHcupoBanus'




4.1

4.1. Jlexcuueckue equuuiipl: CTHIN MEHEIDKMEHTA. PasBuTue 2
HaBBIKOB ayaupoBaHus "KitroueBbie (haKTOPhI YCIIEITHOrO
MeHepkMeHTa . Pa3BUTHE HABBIKOB AHAIIUTHYCCKOTO YTCHHS:
"TIperMyIIIeCTBa U HEOCTATKH PA3INYHbIX CTHIICH
menemkmenTa'. /Tp/

4 VK-4

JI1.3 J11.4J12.1 JI2.2

4.2

4.2. Jlexcnueckue equHAIEE: [IpuBiedeHne pUHAHCHPOBAHUSL. 2
VYnpasnenue GprHaHcamu. Pa3BuTHEe HAaBHIKOB TOBOPEHUS "
Kaxkwe criocoOb! npuBiIedeHUs GMHAHCOB JUTS BEIACHUS
MaJioro Ou3Heca JOCTYIHBI B Hamei crpane?" /IIp/

4 VK-4

JI1.3 J11.4J12.1 JI2.2

4.3

VYp. 1-5 /Cp/

Tema:Pabora B xomane. COBETHI Kak JTydIle OpraHH30BaTh 2
pabory B komaHe. MonasibHbIe I1aroisl. Ymorpeoienue
MOJIAJIBHBIX TJIAr0JIOB C IeP(EKTHEIM HHOUHATHBOM.

4 VK-4

JI1.3 JI1.4J12.1 JI2.2

4.4

YreHre: pa3BUTHE HABBIKOB aHHOTUPOBAHUS U 2
peheprpoBaHUs HHOCTPAHHOTO TEKCTa.

I'pamMMaTHKa: pa3BUTHE HABBIKOB YIIOTPEOICHUS
rpaMMaTHYECKUX CTPYKTYP BPEMEH aHIJIMICKOrO IJ1arojia B
JEHCTBUTEILHOM H CTPAJIATE/IBHOM 3aJI0raX B YCTHOM U
mUCcbMeHHO# peun /Cp/

2 YK-4

JI1.3 JI1.4J12.1 JI2.2

45

Wrorossrii Tect /Ip/

2 YK-4

JI1.3 JI1.4J12.1 JI2.2

4.6

/Cp!

IMoaroroBka mokiagoB 1o npoiiaeHHsM Temam B Libre Office 2

2 YK-4

JI1.3 JI1.4J12.1 JI2.2

4.7

/3auét/

4 VK-4

JI1.3 JI1.4J12.1 JI12.2

4. POHJI OLIEHOYHBIX CPEJICTB

CrpykTypa U cozepxanue GoHIa OLIEHOUHBIX CPECTB Ul IPOBEACHUS TEKYILEH U MPOMEXYTOYHOM aTTeCTalluU MTPEACTABICHE] B
[Mpunoxenuu 1 k paboyeii nporpaMme JUCHUTLTAHBL.

5. YYEBHO-METOANYECKOE 1 THOOPMAIIMOHHOE OBECIIEYHEHHUE JTUCIHHUIIJINHBI

5.1. OcHoBHas quTepaTypa

ABTOpBI, COCTaBUTENN 3aryaBue H3narenscTBO, IO Konuu-Bo
JI1.1 |Mypraszuna 3. M., English for Professional Communication: no Kaszanb: Kazanckuit Hayaro | https://biblioclub.ru/inde
AmupoBa I'. T, quciuIuiHe «IHOCTpaHHBIH S3bIKY: yaeOHOe -MCCIIE0BATENbCK I X.php?
A6,£LyJ1HI/IH . I11., rnocooue TEeXHOJIOTUYECKUUN page=book&|d=259048
Ceicoes B. A. yausepcuter (KHUTY), HEOTrpaHUYEHHBIN JIOCTYI
2012 JUIS 3aPETHCTPUPOBAHHBIX
nosb3oBaTeseit
JI1.2 |HImunens E. A JunakTuueckue MaTepuansl s camocrostensHoll | Cankr-IlerepOypr: https://biblioclub.ru/inde
pabotsl o kypey «Business Englishy («lenosoii WHCTUTYT crenuanbHOR x.php?
AHIJIMICKHH SI3BIKY): yueOHOe mocobue MEJArOrUKN U IICHXOJIOTHH, page=b00k&|d=438772
2015 HEOTPaHUYIEHHBIN TOCTYI
JUIS 3aPETHCTPUPOBAHHBIX
HoJIb30BaTeIeH
JI1.3  |Anucumosa, A. T. English for Business Communication: y4e6Hoe Kpacnonap: FOxHbIit http://www.iprbookshop.
MOCOOHE MO JIETIOBOMY aHTTTMHCKOMY S3BIKY IS UHCTUTYT MEHEKMEHTA, ru/25955.html
CTYZIEHTOB, OOYJaIOLINXCS MO HAIIPABICHUAM 2013 HEOrPaHUYEHHBIHN 10CTYyI
«OKOHOMHKAY, «MEHEIKMEHT» JUTS 3aPETHCTPUPOBAHHBIX
[ONb30BaTeNeH
JI1.4 |Jlykuna, JI. B. Kypc anrnuiickoro s3bika st Maructpantos. English|Bopounex: Boponexckuii http://www.iprbookshop.

Masters Course: yaebHoe mocobue i MariuCTPaHTOB |roCyIapCTBEHHbII ru/55003.html
T10 Pa3BUTHUIO U COBEPIICHCTBOBAHHIO OOIMINX U ApXUTEKTYPHO- HEOTpaHWIEHHBIN JTOCTYI
MIPEIMETHBIX (JICTOBOI aHTITHHACKHINA S3bIK) CTPOMTENBHBIH JUTS 3apPErUCTPUPOBAHHBIX
KOMIIETEHIUH yrusepcurer, 95C ACB MoJIb30BaTeNen
b b
2014
5.2. JlonoJHMTEJbHAsA JIMTEpaTypa
ABTOpBI, COCTABUTENIN 3arnaBue W3 narenscTBO, TOI Konuu-Bo




ABTOpBI, COCTABUTENIN 3arnaBue NznatenscTBO, TON Komnma-Bo
J12.1 | Ykpaunen U. A. WHOCTpaHHBIH SI3bIK (AHTIIHICKUIL) B Mocksa: Poccutickuii https://biblioclub.ru/inde
po(heCCHOHATBHOM AeATeTBHOCTH: yIeOHO- rocyIapCTBEHHBIN x.php?
METOIUYECKOE IOCo0He YHUBEPCUTET IIPABOCYAUSA page:book&ld:439638
(PI'VI), 2015 HEOTPaHMIEHHBIN TOCTYIT
VTS 3aPETHCTPUPOBAHHBIX
0JIb30BaTeet
J12.2  |Benpurkas, JI. B., Jenosoit arrmmitckuii s3p1k = English for Business  [Munck: TerpaCucremc, http://mww.iprbookshop.
Bacunesckas, JI. 1., Studies: yae6HOE mocobue Terpanur, 2014 ru/28071.html
Bopucenxo, 1. JIL. HEOrpaHUYEHHBIH JIOCTYII
VTS 3aPETHCTPUPOBAHHBIX
0JIb30BaTeen

5.3 IlpodeccuonanbHble 6a3bl JAHHBIX H HH)OPMALMOHHBIE CIIPABOYHbIE CHCTEMbI

KoncynbranT +

I'apanr

Cambridge Dictionary https://dictionary.cambridge.org/ru/

Iazera Financial Times https://www.ft.com/

5.4. Ilepeyens MPOrpaMMHOIo odecreyeHust

Libre Office

5.5. Y'{eﬁﬂo-MeToIm'{ecmle MaTepuaJJbl IJId CTYICHTOB ¢ OrpaHU4Y€HHBIMHA BO3MOKHOCTAMU 310POBbS

IIpu HEOOXOIMMOCTH IO 3asBICHUIO OOYYAIOILErocsi C OrpaHUYCHHBIMH BO3MOXKHOCTSMH 3[0pOBbsl yueOHO-METOIUUYECKHE MaTepuasbl
IIPEOCTABIAIOTCS B opMax, aJalTUPOBAHHBIX K OFPAHUUEHUSAM 310POBbs M BOCIIPUATUS HHPOpManuy. Jis U1 ¢ HapyIIeHUsIMU 3pEHUSL: B
¢dbopme aynnodaiina; B neyaTHoO GopMme yBeTHUEHHBIM IIpUGTOM. IS Ml ¢ HAPYIIECHUSIMU CllyXa: B (hOpMe 3JIEKTPOHHOTO JIOKYMEHTA; B
neyatHoH dopme. Iist U1 ¢ HapYLIEHUSIMU OIIOPHO-ABUIaTEILHOTO annapaTa: B popMe 3JeKTPOHHOIO JOKYMEHTa; B Ie4aTHOM dopme.

6. MATEPUAJIBHO-TEXHUYECKOE OBECIIEYEHHUE JUCHUIIJIMHBI (MO Y JIS)

TMoMerieHus UTs MPOBEICHUSI BCEX BUIOB PA0OT, IPEAYCMOTPEHHBIX Y4eOHBIM IUIAHOM, YKOMILICKTOBaHBI HEOOXOANMOM
CHeLMANTU3UPOBAHHON yueOHOW MEOEIbI0 M TEXHUYECKUMHU CPEIICTBAMH 00yUYEeHHSI.

7. METOAWYECKHUE YKA3AHUS U151 OB YUYAIOIIMXCS 10 OCBOEHMIO JMCOUILINHBI (MOIYJIS)

Meronuyueckue yKazaHHsi 0 OCBOCHHUIO JUCIMILIMHBI IpeAcTaBieHbl B [Ipunoxennu 2 k paboueii mporpaMMe TUCIUILUIAHBIL.




IIpuioxenue 1

1. OnucaHue nNoKa3aTeJieil U KpUTepUeB OLleHUBaHUSI KOMIIETEHI M1 Ha
pa3/IMYHBIX 3Tanax uX GOopMHUPOBaHM A, ONIMCAaHUE IIKaJI OLleHUBaHM A

1.1 Iloka3zaTenu U KpUTEPUU OLICHUBAHUS KOMIIETEHLIUN:

3VH, cocraBsromniye
KOMIIETEHITUIO

TTokazaTenn

Kputepuu onenuBanus

OLICHUBAHUA

Cpenctea
OIICHUBAHHS

YK-4 cnocoden NPUMEHATH COBPEMEHHBIC KOMMYHUKATHBHBIC TEXHOJIOI'MU, B TOM YHCJ/I€ HA

HHOCTPAHHOM SI3BIKE AJIsl AaKAICMHUYCCKOI0 1 HpO(l)eCCHOHaJILHOFO B3

AanuMo/IeCTBUA

3HaHue: -
--YIIOTPEOUTEIHEHYIO
JIEKCUKY HHOCTPAHHOT'O
SI3BIKa B 00BEME,
HEOOXOIUMOM JIJIst
OOIIEHHS, YUTEHUS U
MepeBoIa HHOS3BIUHBIX

TEKCTOB MPOdecCHOHATBHOI

HaIpaBJIEHHOCTH;
- JIEKCUYECKHE U
rpaMMaTHYecKue
CTPYKTYpBI H3y4aeMOro
A3bIKA, IMpaBujia YTCHUA U
CII0BOOOPa30BaHUS,;

- MpaBuIa OpOpMIICHHS
YCTHOM MOHOJIOTUYECKOU U
JIUAJIOTHYECKON peuH;

- 3HaTh 3aKOHOMEPHOCTH
JIEJIOBOM YCTHOH U
NIMCbMEHHOU
KOMMYHHKAIIMX Ha
HWHOCTPAaHHOM
SI3BIKE(COOTHECEHO C
uraukaropom YK-4.1)

[lepeBomut cioBa ¢
[PYCCKOrO Ha aHIJIMHACKUI
M C aHIJIMICKOro Ha
[PYCCKHIA, TPOUZHOCUT
CJIOBA, YATAET TEKCT
BCIIYX, OIpeAEIseT U
Ha3bIBaET
rpaMMaTU4YecKue
CTPYKTYpBI,

M3MEHSIET YacTh peuH B
COOTBETCTBHHU C
IKOHTEKCTOM

INonHoTa U conepkaTeIbHOCTh OTBETA,
paBUIBHOCTH NIEPEBOJIA, YIIOTpeOIIeHus
JIEKCUYECKHX €IUHUIL U
rpaMMaTHYECKUX KOHCTPYKIIHH,
COOJII0/IeHNEe MHTOHAIIMOHHBIX OpM B
COOTBETCTBHE C 3a1aHHOM
KOMMYHHKAaTUBHOH CUTYyallUeH.

Tecr 1-2
YcrHbIH orpoc (TEKCTH
1-10), Borpockr k
3auery (1 cemectp -1-4;
2 cemectp — 1-4)

Ymenue: CHCTEMHO
aHaJIM3UPOBATh
uHpopMalnIO U BHIOHPATH
o0pazoBaTenbHbIe
KOHIIEIIIIHH;

NPUMEHSTh METOIbl U
CII0COOBI JIETIOBOT'O
001LIEHNS IS
MHTEIUICKTYaIbHOTO
pa3Butusi, [IOBLIIIEHNS
KYJIBTYPHOT'O YpOBHS,
podecCHOHaTHHOM
KOMIIETEHTHOCTHY;
HCIIOJIB30BATh
TEOpeTHYECKUE 3HAHUS IS
reHepaluy HOBBIX UACH-

BOCIIPHHHMATh
CMBICIIOBYIO CTPYKTYpY
TEKCTa; BBIICIATH INIABHYIO
u BTOPOCTENICHHYIO
WHPOPMAIIHNIO;

- TPUMEHATh  3HAHUSA
WHOCTPAHHOTO S3BbIKa IS
OCYIIECTBIICHHS
MEKITUYHOCTHOT'O "
npoeccroHanbHOro
00IIEeHMS;

- 4YUTaTh JIUTEPATypy IO
CIELHABHOCTH,
aHAINU3UPOBATH

MOJYYCHHYIO

[MepeBoauT mpeIoKeHUs
B COOTBETCTBHH C
BaJaHHBIM CTHIIEM,
[epeBOANT
PKOHOMUYECKUI TEKCT OT
2000 3HaKOB C y4eTOM
Mpey1araemMoro CTUIs,
oTBEYaeT
ApryMEHTHPOBAHO Ha
BOITPOCHI B hopme
IMOHOJIOTa WJTH JIHaJIora

Cozep:xaHue oTBeTa nepenaHo 6e3
UCKaXEHUsI TeKCTa, TPAMOTHO U
CTUJINCTUYECKH BEPHO;
KoppekrHoe ynotpebnenue
rpaMMAaTHYECKUX U CTUIMCTHYECKUX
KOHCTPYKLIHH.

Tect 1-2
YeTHBIHM onpoc (TeKCTHI
1-10), Bompocs! k
3auety (1 cemectp -1-4;
2 cemectp — 1-4)




nHpopmanuio;

- TIepEeBOIUTH
podeCcCHOHATHHEIC
TeKCTHI (0e3 croBaps);

- COCTaBJIATh
Hay4HBIE TEKCTHI Ha
WHOCTPaHHOM
SI3BIK(COOTHECEHO C
WHIIMKaTOPOM

YK-4.2)

Bnapnenune- HaBbIKaMU [OTOBHT M BBICTYIAET C BeironHeHe KOMMYHUKATUBHOM | Y CTHBII orpoc (TEKCTHI
IyOJIMYHOM peuH, (AOKJIAZIOM TI0 3a/lauy B TIOJTHOM 00BEME; 1-10), Borpockr k
apryMeHTaIuy, BejieHuss  [CaMOCTOATCIBLHO doneTnueckoe 0pOpMIICHHE 3auety (1 cemectp -1-4;
JMCKYCCHH; HaBBIKAMU pHIGpanHoii Teve; COOTBETCTBYET IMPaBUIIaM SI3bIKa; 2 cemectp — 1-4)

. IPeepupyer TekcT B
MMUCBMEHHOW PEYH; (epHpy o . KoppekTHoe ynoTtpebieHue
MUICbMEHHOM U YCTHOM

- ciocobamu [bopmax, JIEKCUYECKHUX SIIMHUIL;

OpPHEHTHPOBAHUS B TOTOBHT M OTBEYACT [ToHnMaHMe TpaMMaTHYECKUX U

UCTOYHHMKAX UHOOPMALUH  |MOHOJIOF M AUAJIOT CTWJIMCTUYECKUX KOHCTPYKIHH. JIOKJTaJ C TIpe3eHTaen
(>KypHaJIBI, CalTHI, [pedb MO 3aJaHHOM TeMe CaMoCTOsTEeNHHOCTh BHIBOJIOB U (1-10),
00pazoBaTesbHbIE TOPTAIIbI CYXXIIEHUH C COOTBETCTBYIOLIHM

U T.0.); MPaBUIBLHBIM UCIIONB30BaHUEM

- OCHOBHBIMH HaBBIKAMHU JIEKCUUECKHMX M TPAMMaTHIECKHX

W3BJICYCHHS TJIABHOU U CTPYKTYP TO TPEIOKESHHON TeMe

BTOPOCTEIIEHHOU

uHbOpMAaLUH;

- HaBbIKAMH

npuoOpereHus,

UCTIOJIb30BaHHUS U

OOHOBIICHHSI

I'YMaHUTAapHBIX, 3HAHUU;
- HaBBIKAMH BBIPKEHHSI
MBICIEH U COOCTBEHHOIO
MHEHHS B MEKINYHOCTHOM
M JIEJIOBOM OOIIEHUH Ha
WHOCTPaHHOM SI3bIKE;

- HaBBIKAMH JICIOBOM
NMCbMEHHOU U YCTHOMN
pe4H Ha HHOCTPaHHOM
SI3BIKE;

- HaBBIKAMH H3BJICYEHUS
HEOOX0IUMOI
uHpopmanuu u3
OpPHUTHHAIBHOTO TEKCTa
SKOHOMHYECKOI0
Xapaxrepa;

- HaBBIKAMH COCTaBJICHUS
KpaTKuX TEKCTOB
CHeLUATH3UPOBAHHOTO
xapakTepa,
AHHOTAITUI(COOTHECEHO C
uHaukaropom YK-4.3)

1.1 [IIxajbe!l OLIEHUBAHUS
Tekylmnil KOHTPOJIb YCIIEBAEMOCTA M MPOMEXKYTOUHAsI ATTECTALMS OCYLIECTBIISIETCS B
paMKax HaKOMUTEIbHOU OaibHO-peUTHHTOBOM crcTeMbl B 100-0amibHOM mIKaje:

50-100 6amroB (3auer)
0-49 GannoB (He3aueT)

2 TunoBble KOHTPOJIbHBIE 32/IaHUA WJIH MHbIE MaTepPHaJIbl, He0OX0MMbIe [JIsl OLeHKH 3HAHMI, YMeHHId,
HABBIKOB U (MJIM) ONBITA JEATEJbHOCTH, XapaKTepH3YIOIHUX 3Tanbl (GopMUPOBAHMSA KOMIETEHUHMI B
npouecce 0OCBOCHHA 00pa30BaTeIbHOI NPOrpaMMbl



Bomnpocsl k 3a4ery

no aucuuiuinie_MHOCTPAHHBI A3BIK TP ecCMOHANLHOIO O0IICH NS
(AHCaniicKuii)

1 cemecTp
1. KommyHukanus
2. MexayHapoIHBIA MapKETUHT
3. DTarmbl CTaHOBIICHHS JIEJIOBBIX CBS3EH
4. Crpareruu ycrexa
2 cemecTp

3aHATOCTh B pa3HbIX cpepax AeSTENbHOCTH
PasnoBHIHOCTH pUCKOB

Crunu MeHeKMEHTa

VYnpasnenue puHaHCAMU

~wbh e

HNHcTpyKuus 1o BHINOJIHEHHIO:

3aueT npoxouT B popmare Gecepl 10 MPOIEHHBIM TEMaM B TEUEHUE CEMECTPA.

Kpurepuu onenuBanus:

- Ctynenry BeicTaBisiercs «3auer» (100-50 OamioB), ecia KOMMYHUKAaTHBHBIE 3a/1a4H BBITIOJHEHBI MIOJIHOCTHIO,
WCIOJI30BAHHBIN CIIOBapHBIN 3amac, rpaMMaTHYECKUe CTPYKTYpPHI, (poHeTHUeckoe 0popMIleHNE BbICKa3bIBAaHHS
COOTBETCTBYET ITOCTABJICHHOH 3a/1a4€;

- Crynenty BbIcTaBisgeTcs «He3aueT» (49-0 0amioB), eciau OTBETHI HE CBS3aHBI C BOIIPOCAMU, HAJIMYHE
rpyObIX OMIMOOK B OTBETE, HEMOHUMAaHUE CYIIIHOCTH M3J1araeMoro BOIpoca, HEyMEeHHE IPUMEHSTh
3HAHUS Ha MIPAKTHKE, HEYBEPEHHOCTh U HETOYHOCTh OTBETOB Ha JIONOJHUTENIbHBIE U HAaBOSIINE
BOIIPOCHI

TecTbl
o pucuuminHe_MHOCTPAHHEIN A3BIK NPO(eCCHOHANLHOr0 OOIECHNU
Tecr 1
Pazneanr 1-2
A Complete the sentences with the words in the box.

| heard it on the you’ve been promoted.

| asked Rudy to say yes or no, but he just beat around the

Look, ina , my trip to Singapore was a huge success.

| think you got the wrong end of the . I’'m not going on holiday, I’'m going on a business trip.
John just doesn’t listen. It’s like talking to a brick ... eeneeeeanas

g b~ wWwN B

B Complete the multi-word verbs with off, on or up.
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20
21
22

Lufthansa pilots cancel strike

Lufthansa pilots have called 10 Lufthansa tens of millions of euros. 24 hours when the two sides agreed to
..................... 16 strike action The union’s action had built 20 carry .....................>> negotiating.
planned for next week after new talks ~ ......cccveecinrannns 1% the dispute into Lufthansa says strike action costs it at
Were sele o e 7 with the one of the worst to hit Germany in least €25m a day.
5 German airline. recent years, adding to a wave of
The announcement late on 15 industrial action across the European
Wednesday averted, or at least airline sector, which has also affected FT
T coreonosomnerooming ¥ a four-day British Airways.
stoppage that could have cost In the end, the stoppage ended after FINANCIAL
TIMES
C Choose the correct words to complete each sentence.
6 We’re meeting tomorrow to discuss the new (market / marketing) strategy.
7 Can we discuss the (sales / price) figures? | was expecting an increase, not a decrease.
8 We’re excited about the launch of the new (product / brand) range in South America.
9 I’d like you to meet Liam. He’s the one who organised the successful advertising (image / campaign) in

London last year.
10 We have brand (loyalty / leader), we just need to increase our market share.

D Choose the appropriate phrase (a—h) to complete these sentences.
a) we met somewhere

b) went to Carmen Diaz’s presentation

C) was given your name

d) in sales or product development

e) see we’re in the same line of work

f) could try Pietro Sylvani
Q) we met some time ago

h) mentioned your name
A: Hello. You don’t know me, but I'm Jeff Watson. |__!! by Janice Hayes — we used to work together in
Personnel at Rank Xerox.
B: Oh, yes.
A: I’m looking for someone to help out with some training and Janice
B: | see.
A Haven’t 13 pefore?
B: Yes, | think___ . Was it at the supply chain conference in Miami? A: Yes, that’s right. We both_
15

A: I need to find someone who can help with our distribution in Italy.
B: You 16

A Isn’t he in Shanghai?

B: No, he’s back in Rome now.

A Hi. My name’s Roger Lee.

B: Hi, Roger. I'm Erki Jenssen. 1____ 17,

A Yes, that’s right. Are you__ 182

E Put the words in the correct order to make sentences.

morning strategy marketing purpose our of discuss the to meeting isthis The
I’ve idea heard a best long the time for That’s

they however are crazy want you all your ideas, think We

other about ideas this we do can about what ?
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24
25

Any

New York City was thinking we maybe go should to |
Manhattan hotel in could go just four-star for a We
will a idea, that’s, money good because save it Yes,

Paznennt 3-4

Tecr 2

A Choose the correct verb tense for 1-5

Mobiles ring the changes in stores

JC Penney, the mid-price US
department store chain,
..................... 6 (is cutting / cut)
back somewhat on expenses last year,
as its core middle-class shoppers were
hit by the recession. But it did not stop
spending on everything.

“We invested heavily in our digital
initiatives,” Mike Ullman, chief

10 EXECULIVE, veveerranerraraernans > (told /

had told) investors recently. “During
the downturn, under the covers, there
was a lot of heavy investment in
building muscle to make sure we got a

5 headstart in this.”
JC Penney, with more than 1,000

25

3

(=]

35

The competition is only slightly
behind JC Penny. Target, the US
disconnt tetailer, .o i 28
(prepares / is preparing) to launch an
entirely independent digital platform,
ending its dependence on Amazon, the
online marketplace which currently
..................... » (runs / ran) its
website. Work on a new global
e-commerce platform has been
accelerated by Walmart, the world’s
largest retailer. Gap. the clothing
retailer, is preparing to launch
e-commerce businesses in western
Europe, Canada and China.

= X (I've never seen

.....................

Much of the initial attention has
been focused on retailers embracing
new digital marketing techniques
aimed at mobile users, such as sending
text messages, and using digital
money-off coupons, and on steps to
make their existing websites function
on mobile browsers. But retailers are
also facing a world that has been
changed by the fact that shoppers will
now increasingly be online, via their
phones, even as they visit a physical
store. They will expect a unified
shopping experience.

d) if you give us $2,500 next week

e) providing you can

stores, is at the leading edge of digital 40 /I never saw) a time like this in retail,”
retailing. In February, for example, it says Andy Murray, head of Saatchi &
held its monthly board meeting at Saatchi X, the in-store marketing
20 Facebook’s headquarters in California, agency that works with customers
where its board members were given a including Walmart and Procter & FT
crash course in the potential of social 45 Gamble. “I think mobile is changing
networking. everything in retail.” FINANCIAL
B Find five examples of passive verbs in the text.
10
C Find adverbs in the text with the following meanings. 11 more than a little
12 alot
13 a small amount
14 completely
15 more and more
D Complete the conversation with the appropriate phrase (a—j).
a) I don’t want to repeat myself but
b) Hold on now
C) | want to ask a question.




f) So what you’re saying is

Q) Are you saying

h) I’d like to make a suggestion.
)] I’m sorry to say

)] how do you feel

Dean: We agreed a budget of $15,000.

Alan:  Right. But we’ve had some unexpected costs. Dean: 16 that you need more than

that.

Alan:  Yes, 17 I’ve been saying for the last six months that we simply don’t have any more money for

this.

Alan: 18 that you don’t have the money, or that you don’t want to spend it? Dean: 19

think we should leave this point and come back to it later.

Alan: 20 don’t you think we need to sort this out before we talk about anythingelse? Dean:  Bianca,_
21 about this?

Bianca: Well, 22 | agree with Alan on this one. We need to talk through it.

Alan:  Thanks, Bianca. Dean, 23\we can deliver the machines, and we’ll give your employees training on

them. That wasn’t part of the original agreement, but we can do that.

Dean: 24 What date are you offering to do the installation?

Alan:  We can agree to installation on 12 August,___% give us the extra money.

HNHCTpYKUMSA 10 BBINOJTHEHUIO
B npouiecce TecTupoBaHus CTYyIEHT JA0KEH OTBETUTH Ha BCE BONMPOCHL. BpeMst BHIMOTHEHUS KaX 100 TecTa
cocrasisieT 40 MUHYT.

Kpurepun oueHuBaHus:
MakcumanbHOE KOJIMYECTBO OAJIJIOB, KOTOPOE CTYACHT MOXKET HaOpath — 50 6ayioB 3a TecT. 3a KaXKIbli
MPaBUJILHBIN OTBET B TECTE CTY/ACHT MOJydaeT 2 Oasia.

YcTHBI onpoc
1



Master the mix of continuity and change

Stefan Stern

What makes winning businesses
different from the also-rans? Having
better products and services helps.
Good leadership is essential. But the
strongest companies manage some-
thing else that is rare. They cope
with crises and big strategic change
without drifting off course. How rare
is this?

o Gerry Johnson, a professor at
Lancaster University Management
School, and two colleagues from the
Rotterdam School of Management,
George Yip, the dean, and researcher

s Manuel Hensmans, have been study-
ing companies that, over a 20-year
period, achieved almost uninter-
rupted success while dealing with
big changes. They have interviewed

v senior executives (past and present)
from some of these companies to
find out what went on, how deci-
sions were made and what the
prevailing atmosphere was like.

s The big danger, even for success-
ful businesses, is strategic drift, Prof

Johnson says. Companies start out
on the right track but they can all too
easily lose their way. When things

3 become critical, existing leadership
is kicked out, new leaders come in,
and the cycle starts again. But not, in
the case of a few exceptional busi-
nesses. Tesco, Cadbury and the

35 medical products group Smith &
Nephew all dealt with big changes
while avoiding disaster.

How? A combination of four char-
acteristics, or traditions as the

0 researchers call them, seems to be
crucial. The first is continuity. This
involves “the reinvention of the
company’s distinctive business
model” to fit in with prevailing mar-

&5 ket conditions.

The second is anticipation. This is
where it starts to get tricky. To build
in anticipation, “alternative leaders™
have to be allowed to start work on

so the future shape and direction of the
company but without undermining
the current leadership. At Tesco in

the late 1960s and early 1970s, 2
new generation of managers (includ-
ss ing future boss Tan MacLaurin)
began transforming the business
under the nose of the founder Jack
Cohen.
This leads to the third characteris-
& tic of a winning business, which the
academics call “contestation™ or
“respectful difference that grows out
of conflict”. This is vital. Dynamic,
growing businesses benefit from the
& creative tension of civilised dis-
agreement. The Smith & Nephew
culture was shaped by argument,
Prof Johnson suggests. A witness to
Tesco board meetings in the mid-
7 1980s told him that they were
argumentative and confrontational
“but like a family arguing rather than
a group of enemies™.
The final characteristic is mobil-
75 ity, meaning a flexible recruitment
policy that tries to put the best per-
son in the job, which prevents the
growth of a time-serving culture.

S —— SRR
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A guide to being a successful female boss

Locy Kellaway
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The careerist: Pro bono work

Rhymer Rigby

Pro bono work is usezlly thought of
as the preserve of lawyers, but
organisations 25 varied a5 advertising
zgencies 2od professionz] services
s firms zlso donzte their staff's tme 10
good camses — either for fres or for
reduced fees. Although employees
should do pro bono woek for selfless
reasons, yoar good deeds canzlso be
% rewardad it terms of yoar career.

. How does pro bono work add fo
my experience?
If yoo are relatively jumior, it caa
be 2 very good way (o step mp.
15 “People who do pro bono work
in the Accenture Development Part-
. perships typically tzke on more
senior roles than they woald in big
corporate rokes,” says Royce Bell, 2
2 seniof execotive at the coasultzncy
firm. “You get to see a lot of nuis and
bolts 2nd it's very good to get oat-
side the normal cosy corporzie
world. You'd think that someone
| 25 who sets up 2a IT system in Chad
| would have 2 broader view than 2

-

pusonwbohasonlywmtedm
Fortunz 200 companies.”

people from different parts of
organisatioas who might not other-
wise meet. Phil Georgiadis,
35 chairman of Walker Media, the
Loadoa 2gency, says it caa cul
throogh hierarchies, too. “T'm 2bout
to do some work for the Great
Ormond Street Hospital for Children
o and I'll enlist 2 coaple of graduates
to work with me — that'll be the
account team. So snddealy yoa have
a graduate who is reporting directly
to the chzimman, which s very rare,”
s beexplams.

What abont job safisfaction?
Using yoar professional skills in the
service of good causes oficn adds 2
kind of ethical dimension to your
5 career 2nd czn be very mofivating.
Maya Mehta, a senior associate at

Clifford Chance, the law firm, says
that ber inspiration for starting the
Newham Asian Women's Project
55 pro boso scheme came from reading
ahout foroed marrizzes: “Tr got tothe
point where I couldn't just turn the
page. | wanted to do something
zboat it.” She says it is zlso one way
@ of bridging the divide betweea
Canzry Wharf and the less privi-
leged arezs that sarround it.
Pro bono work can be rewanding
in other ways, too. Mr Georgiadis
¢ says you can be freer to be more
creative with work done for chari-
ties: “You oftza have the opportunity
10 do some really inferesting market-
ing and you have more freedom than
7 you might have with, say, 2 breakfast
cereal.” Mr Bell adds that Accenture
Development Partnership projects
tend to be smaller 2nd shoster than
their corporate counterparts: “It’s
7s much easier to see overall results
and understand the positive effect of
what you zre doing.”



‘Cocéjéolaﬁtér’géis more $1bn China brands

Jonathan Birchall

Coca-Cola already owns two of
China's three best-selling sparkling
drinks but by 2020 it wants to have
four more $1ba brands in what has
s become its thind-largest market by
revenue. The ambitious target
reflects Coca-Cola's confidence that
its Jong-term plans to more than tn-
ple sales in China are secure both
» from domestic rivals and from
poteatial political pitfalls.
Coca-Cola's revenues have grown
by acompound annual rate of 19 per
ceat over the past five years and it
15 claims to be widening its lead over
its rivals. [t says it has double Pepsi-
Cola's total sales in China, supported
in particular by its stroager preseace
in still drinks, water and juices. The
» company has also coatinved lo
expand its range of noa-carbonated
drinks where it competes with both
Jocal 2nd international brands.
It has Jaunched Glacean enhanced
% water, 28 well 2s its first dairy and
juice drink, Minute Maid Super

&-—‘

Pulpy Milky, entering 2 | billioe-
case market where competitors
inclode Wahaha, Danone’s former
» joint ventore partaer. Coke and
Sprite already each sell more than
$1ba annually and Coca-Cola is
forecasting that its Yoan Ye tea brand
and its Joe Dew bottled water - both
35 launched last year - will also be
§1ba Chinz brands by 2020, in spite
of facing stroag competition from
Taiwan's Tingyi, which has aboot
half the total ready-to-drink tea
o market.

In terms of political challenges,
the world’s largest soft drinks
compeny suffered a blow this March
whea China's ministry of commerce

&5 blocked its planned $2.4ba takeover
of China's largest juice company,
Huiyuan. Since the setback, Cocz-
Cola has continued the kind of
high-level commitmeat to China

52 demoastrated by its sponsoeship of
the Beijing Olympics, recently
announcing plans to invest $2ba in

(China over the pext three years.
Mubtar Keat, chief executive,
s noted that at a meeting with Wang
Qishan, China's vice-premier for
economic affairs, Coca-Cola had
beea praised for being the oaly US
company {0 have a pavilioa at Jast
& year's Shanghai World's Expo. Mr
Keat says be regards the poteatial
obstacles to Coca-Cola’s China
ambitions coming from broader
political pressures as China's growth
& could still fal short of expectatioas.
He does not see this, including the
threat of potential nationalist reac-
tion to Coca-Cola's US brand
identity. “Everyone’s walking
» around with Nikes, and drieking
Coke and wearing Oakleys. I think
there's adifference between that and
the view of the US - people doa’t
wory at 2 consumer fevel, at a brand
5 level,” says Doug Jackson, bead of
Coke's China business unit.




Time for communication

to move towards ceptre stage

Paul Argentd

The last few years have scen the big-
gest collapse in confidence in
business in almost a century — to the
point where probably the least

s trusted spokespeople on the planet
today are corporale executives.
When intense mistrust prevails,
whatever 2 company docs says
something about it, everything com-

10 municates, and communication
affects cverything.,

This is changing the definition of
communication. Communication
today is moce of a two-way dialogue

1s and this has been aided by the rise of
social media like Facebook and
Twitter and the explosion of infor-
mation-sharing online. Today’s
best-in-class companies, such as

20 Dellinthe US and Philips in Europe,
do not just engage in dialogue. They
use the latest technology as a source
of ideas, opinions and competitive
intelligence, for product develop-

25 ment, employee engagement and
media monitoring.

Tn addition to rethinking the defi-
nition of communication, the best
companies are rethinking its struc-

30 ture. There is a greater need for

imtegration, collaboration and part-
nership among corporate leadership,
haman capital, finance, sales and
legal teams.

35 Another change in communica-
tion by leading companies is the
rethinking of key themes. This was
the main finding of research by the
Tuck School of Business at Dart-

% mouth, conducted with Doremus, a
business-to-business communica-
tions agency. It found that the
best-in-class companies have been
guided by six themes;

« a Focus on value and values
Stakeholders demand value for
moncy when buying goods and ser-
vices, but they also expect to see a
strong sct of corporate values in the

s0 companies with which they do busi-
ness. Walmart, Hvundai and BMW
have used this theme in their adver-
tising and communications,

b Evolve a sense of responsibll-

ss ity Corporute responsibility today is
not just about philanthropy or being
green. It is about companies beng
responsible across all business prac-
tices. NGOs, consumers, employees

& and investors are ready to punish

companies that ignore evolving
social values, JPMorgan Chase has
done a fabulous job reflecting its
corporate responsibility initiatives

s on its website and in advertising.

¢ Strategy must drive communi-
cation As Jon Iwala, [BM's senior
vice-president for marketing and
communications, puts =1: “Lincoln

2 suid, ‘Character is the tree; reputa-
tion is the shadow.' 1'm afraid too
many people in PR, marketing and
adventising spend more Lime manip-
ulating the shadow than tending to

75 the tree.”

d Shifting from the problem to
the solution Stakcholders are most
receptive to realistic and optimistic
plans, and arc often ready to pay

% less attention to probiems of the
past year,

¢ Not communicating is a com-
munication im itself You either tell
your story or have it told for you.

#5 [ Re-evaluate positioning The
crisis has led o disruption in how
companics are thought of by con-
stituencies, which provides a
tremendous opportunity to reposi-

oo tion, rebeand and redevelop.
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More about results than time

ff!lllln Manchester

On the surface, flexible working
might seem to be about people
being able to choose their working
hours and, perhaps. spend some
time working away from the
office. But it is also a fundamental
change in the way people work -
and. more importantly. the way
they are managed. Flexible work-

1o ing 1s a shift from “time-based”™ to

15
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“results-based”™ working practices
and could herald the biggest
change in the workplace since the
start of the industrial revolution.

New employee legislation is one
of the main motivations for
employers to introduce flexible
working practices — but not the
only one. In Europe, for example,
employers are obliged to offer par-
ents with young or disabled chil-
dren the right to request flexible
working. While legislation is a
major catalyst to introducing flex-
ible working, there are cther rea-
sons. In the US, for example, the
fall in the price of mass market
computer and communications
technologies 1is encouraging
organisations to allow more home
working.

Flexible working is also likely to
appeal to a wider skill pool and
help with staff retention. Mary
Sue Rogers, human capital man-
agement leader at IBM Clobal
Services, says that IBM has
embraced flexible working to help
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with recruitment. “"In Europe,
companies have to provide flexible
working because of legislation —
but it is also a way to recruit from
a broader skill pool, including
women and older people. With an
ageing workforce we have to find
ways to retain older staff. It also
gives greater scope to male
employees who increasingly want
flexible working to create a better
work/life balance. A recent survey
of UK graduates found that
work/life balance was third on
their Jist of carcer priorities,” She
adds that 55 per cent of IBM's
cmplovees work flexibly and €0
per cent are “enabled” to do so,
“To us, it is foremost a business
imperative. It is about staff reten-
tion, increased productivity and
cost reduction,” she notes,

A survey of 300 UK human
resource professionals in small to
medium-sized enterprises (SMEs),
commissioned by Arizona-bascd
telecommunications company
Inter-Tel, found that 40 per cent
found it difficult to attract the
right skills from their local mar-
ket and 30 per cent thought they
could attract staff if they were
offered Aexible working. But they
also had significant reservations -
with 93 per cent concerned that
staff were more likely to bend the
rules if they work from home.
Doug Neal, rescarch fellow at the
US Computer Sciences
Corporation, identifies this atti-

tude as being at the heart of
ga cultural shift prompted by flexi

working: “The problem is not

with the worker - 1t is also w

the boss, Management has to f

a way to measure ‘resules’ ratl
gs than time, We have to find n

ways to evaluate workers - ¢

their bosses.™
He adds that organisations m
find wayvs to bujld trust betwe
9o employer and employee: “How ¢
evaluate people when I can't .
them? In formal terms, trust is
outcome of a series of benefic
transactions. You have to buil
culture of trust from work
together.”

Although new legislation
forcing organisations to ad
flexible working practices, th
are sound business reasons to g
cmployees more flexibil
QOrganisations which hi
embraced flexible working hi
found that it can cut costs 2
improve productivity, More img
tantly, it enables them to recr
staff from a much broader sl
pool and relain staff. But ¢ d
mean a fundamental change
the relationship between staf¥ @
management, Both must leary
trust cach other and focus
results rather than time spent
the office.
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How to engage your employees

A e eecrreceresmassresssmse

Ade Sodeinde, a 17-year-old
Nigerian, became famous last
week for making some of Britain's
trains run on time. Ms Sodeinde,
in her year working for Central
Trains before going to university,
solved the puzzle of why trains
leaving the depot ran late. She
found that the tracks in the depot
needed upgrading and were slow-
ing the trains’ journeys to their
starting platforms. Drivers and
conductors also had to wait before
boarding because of the time
taken for safety inspections and
cleaning. By refurbishing the
tracks and reorganising inspec-
tion and cleaning, Central was
able to eliminate the problem,
potentially saving itself £750,000
($1.37m) a vear in fines for late
running - and vastly reducing pas-
senger frustration and deilay.

Ms Sedeinde will no doubt be in
great demand when she gradu-
ates. But just how large, estab-
lished companies persuade
employees to put in that extra
effort is one of management's
great puzzles. Staff know where
the problems and opportunities lie
and there will always be employ-
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ees with ideas for new products or
better service. All it requires is for
them to speak up and for someone
to listen.

Most companies say they listen
to their people - but as managers
are often unhappy to have their
current strategies disrupted and
new ideas get trapped in corporate
bureaucracy, would-be innovators
become jaded, and cynical.

Yet there is a link between
engaged employees, satisfied cus-
tomers and corporate profitability,
according to a recent study by the
Forum for People Performance
Management & NMeasurement at
Northwestern University. The
Forum studied 100 US companies
to find out how engaged their staff
were and whether this had any
effect on corporate profitability
The Northwestern researchers
wanted to look at employees, such
as Ms Sodeinde, who did not deal
directly with customers. What
impact did their attitudes have on
the company's success? Well, the
results were clear. The companies
with the happiest and most
engaged employees had the most
satisfied, highest-spending cus-
tomers.

So how do you make employees
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more engaged and content? Roger
Martin, dean of the Rotman
School of Management at the
University of Toronto, argues that
people are happiest not only when
they are respected members of a
team they admire but when the
team and the company are
respected by the world outside,
Being part of a trusted, honest
group is an indispensable compo-
nent of employvee happiness and
engagement. So is establishing
ties with colleagues yvou respect,
When groups appear to be per-
forming, companies should hesi-
tate before disrupting them. The
vogue for forming new teams for
each task may work in companies
small enough for everyone to
know each other. When people
constantly have to establish new
links of trust, customers will
probably suffer. Companies
should think hard, too, before they
outsource the work of a function-
ing team. The company you out-
source Lo may be a happy, engaged
bunch, but I would not count on it.

From the Financial Times



Nasa’s exercise in managing risk

By Victoria Griffth

The US space agency grounded its
three remaining space shuttles
after Columbia disintegrated upon
re-entry to Earth's atmosphere in
s February 2003, killing the seven
crew members. Yet even today, sci-
entists are still divided over
whether the management culture
at Nasa has changed enough to
wensure the shuttle’'s safety.
Behavioural Science Technology,
the California-based consulting
group that works with other
industries such as railways on
15 safety issues, was hired 18 months
ago to help change the manage-
ment culture at the agency.
Nasa set out to improve employ-
ees’ relationships with supervi-
20 SOr'S to encourage dissent, empha-
sise teamwork and raise manage-
ment credibility, Although they
are still under pressure from bud-
gets and deadlines, Nasa man-
26 agers say they now take the time
to listen to concerns of engineers
and others on issues that may
compromise safety. BST measured
attitudes to safety and the work
130 environment in February 2004,
then again six months later, and
says the culture at Nasa has

changed. But although 40 per cent
of the managers surveyed said
they saw changes for the better,
only 8 per cent of workers said the
same,

James Wetherbee, a former
shuttle commander, has in recent
s months questioned whether the
culture at Nasa has changed
enough to make safety a priority.
And a report released last month
from George Washington
University says the pressures of
getting the shuttles back into
space leads the space agency to
make questionable safety deci-
sions. The study places the cur-
rent chances of a catastrophic fail.
ure on the shuttle at about one in
55 for every mission, Despite Nasa
spending nearly $2bn over the past
two vears making safety improve-
ments to the shuttle, the risk
remains high enough to make any
astronaut's heart dance at take-off
and re-entry. In fact, the George
Washington researchers argue
6o that more money and effort

should be spent to come up with

an alternative to the space shut-
tles.

In the wake of the Columbia dis-

65 aster, an independent panel, the

Columbia Accident Investigation
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Board, was formed to investigate

the accident. Some of the findings

of the CAIB report were embar-
7o rassing for Nasa. Engineers had
expressed concern about the
falling debris, but their fears were
dismissed, The CAIB severely crit-
icised a lax safety culture at Nasa
as contributing to the disaster,
and issued a check-list of 15 points
to get the shuttles back up and
running.

Some critics believe Nasa
ga should be doing more to reduce
the number of manned missions.
Much of the cargo for the shuttle,
they argue, could be transported
robotically. Others have called for
the space agency to adopt a more
aggressive schedule in developing
a replacement for the shuttle. But
those are issues for the medium
term. In the coming weeks, getting
sa the shuttle safely into space and

back to Earth will be the priority,

and the world will be waiting with

bated breath to see if Discovery

can get off its launch pad without
g5 mishap.*
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From the Financial Times

* In fact, the launch of Discovery was
successful.




Online shopping expected to grow
by 35% this year

ERANNOW, o sty

Consuners are expected to spend
33 per cent more buying a host of
items from clothes to CDs online
this vear, taking total spending for
52005 to an estimated £19.6bn,
according to the Interactive Media
Retail Group. In its first annual
report, published today, IMRG
said it expected 4m more Britons
10 to shop online this year, taking the
total shoppers to 24m, more than
half the UK's adult population.
The latest figures underline the
sharp growth of internet shop-
15 ping in the decade since 1994,
While internet shopping account.
ed for just £300m of retail sales in
1999, by 2004 consumers were
spending £14.5bn online, accord-
20 ing to IMRG.

Online shopping is also counter-
acting sluggish consumer spend-
ing on the high street. Houschold
expenditure grew by only 0.2 per

25 cent in the fourth quarter of 2004,
“For a sector to have grown from
scratch in ten years with very lit-
tle investment suggests that the
internet’s time has come,” said

30 James Roper, IMRG chief execu-
tive.

The larger retailing groups -
Kingfisher, Argos, Dixons, Tesco
and Boots - are spending money

35 on developing their internet offer-
ing, but many retail chains are not
investing in online shopping,
which in turn is allowing entrants
such as figleaves.com, which sells

4o underwear, and asos.com, the
clothing e-shop, to gain a foothold
in the market.

M 2004, the IMRG estimated
that the top 100 retailers in the UK

45 spent just £100m on their internet
presence - and most of this came
from a handful of stores, But in
spite of the neglect from big retail-
ers, the growing popularity of

so online shopping looks set to con-

10

tinue as more people gain access
to the internet.
Figures out from 2004 from
Qfcom, the communications regu-
s5 lator, showed that more than 56
per cent of homes had internet
access, with a third of those hay-
ing a broadband connection, The
emergence of mobile commerce
6o technology could also mean that
people will be able to shop online
from their mobile phones.
IMRG said electrical and cloth-
ing goods were experiencing
65 strong growth online, with more
than £2bn of electrical goods sold
over the internet in 2004, Dixons,
the high street electrical retailer,
expects its online sales - currently
70 at £170m - to hit £1bn in the next
five years. Meanwhile, clothing is
another big expansion area, with
sales growing 37 per cent to £644m
in 2004.

From the Financial Times



Webhiker’s guide to galaxies

By David Bowen

One of the frustrations of people who
run large websites is that their efiorts
are often judged on superficial
criteria. It is always nice to win an

s award, but the sad truth is that
judges rarely have time 1o go inlo
sites in enough depth. So, what is
never analysed is whether the site
really functions properly and does

w0 what it is meant to do. This is not the
fault of the judges, it is because large
online presences are complex
beasts. You really have to get stuck
into them to see whether they are

15 coherent.

Few big organisations have just
one site - typically they have one at
the centre and a galaxy of others
covering countries, subsidiaries,

20 brands and other specialities. This
means we have 1o look both at the
way the central site works, and at the
way the galaxy spins around it (or
fails to).

25 There are always reasons why a
web presence has the structure it
does, but they are rarely simple -
usually a mix of historical accident,
lack of budget, decentralised

30 organisation, internal politics, the
whimsy of bosses, and any number
of other factors.

So here are three questions to ask
yourself to see just how coherent

35 your own presence is. First, is your
central site one coherent beast, oris
it made up of a group of vaguely
co-ordinated offerings? The US State
Department site, for example, looks

4o neat — with nice bold links across the
top, which are the same wherever
you are in the site. But it soon
becomes clear that it is a federation
of sites that have little in common.

45 Some areas have no links back to
the main site, and are not covered by
the same search engine.

Second and third, can visitors
easily get to your country, business
so and other sites, and can they get

back? Many people will find a

corporate site by writing in the name

of the company and adding “.com’, or
by putting its name into Google. Now
you need to get them to the
information they need. A weli-
classified directory can do the trick,
but check out ICI (www.ici.com), with

5

w

its neat expandable “pilot’

6o mechanism, Or UBS {(www.ubs.com),
with its logical service finder. Or look
at Thyssen Krupp's Base
{basa.thyssenkrupp.com), a highly
sophisticated search engine that lets

65 visitors find the relevant site or
information by product, customer
seclor, location, subsidiary name, or
other criteria. The basic journey back
from an outlying site should be more

7a straightforward — a link to your home
page.

Bul can, say, a visilor to your
French site get direct to the central
investor area? If not, why not? Can a

75 jobseeker in Singapore look for
positions across your entire
organisation? Is a journalist in Brazil
getting the right mix of local and
global news? Thought not, These are

3o the subtleties that may not win you
an award — but they will make your
site work better. That is good for your
organisation, its customers and other
stakeholders. And of course, for your

ds job.

From the Financial Times

HNHcTpyKuus no BHINOJTHEHUIO

CryneHTy BbIIAETCS TEKCT JUIsl YT€HUS, TepeBoia U pedepupoBaHusi. Bpems MoAroToBKHU K OTBETY COCTABIISIET
30 muH. [lanee cTyaeHT uynuTaeT (parMeHT TEKCTa BCIYX, 3aUYUTHIBACT MEPEBO U pedepUpPyeT TEKCT. Y CTHBIN
OMpPOC MPOBOAMUTCS 2 pa3a B CEMECTP B KOHIIE MPOXOXKICHHS KaXI0ro paszaena. Bo Bpemst yctHOro ompoca
CTYIEHT JI0JKEH OTBETUTh Ha BCE BOIIPOCHI MIperoaaBaress o TeMe. Bpems oTBeTa cocTaBiisieT 5 MUHYT.

Kpurepun oueHuBaHus:
MaxkcuMmanbHOE KOJIMYECTBO OallIOB, KOTOPOE CTYACHT MokeT Habpath — 10 OamnoB 3a 1 Tekcr (3a 1 cemectp
BBITIOJIHSAETCS peheprpoBaHUE IBYX TEKCTOB).

e 9-10 6. — KOMMYHHKATHUBHBIC 33/1a4H BBIIIOJIHEHBl ~ MOJIHOCTHIO, HCIIOJIb30BAHHBIN CIIOBAapHBIN 3amac,
rpaMMaTUYEeCKUE CTPYKTYpPHI, GOHETHYECKOE OPOPMIIEHUE BHICKAa3bIBAHUS COOTBETCTBYET IOCTABICHHOM
3ajaue;

e 7-8 0. - KOMMYHUKAaTHUBHBIC 3aJaud BBIIIOJHEHbl YaCTUYHO, HCIIOJIB30BAHHBIN CJIOBapHBINA 3amac,
rpaMMaTUYEeCKUE CTPYKTYPHI, GOHETHYECKOE OPOPMIIEHUE BHICKAa3bIBAHUS COOTBETCTBYET OCTABICHHOM
3a/1aue, HeOObIIINE HAPYIICHUS UCTIOIb30BAHUS CPEJICTB JIOTMUECKON CBSI3H;

e 5-6 0. — KOMMYyHHUKATHBHBIC 3aJ]aud BBIIIOJHEHbl HE TMOJHOCTBIO, HCIOJB30BaH OTrPaHUYCHHBIN
CIIOBAapHBIN 3amac, TpaMMaTHYeCKHe CTPYKTYpPHI U (poHETHYecKoe O(pOpPMIICHHE BBICKA3bIBAHUS UMEIOT
HeOObIIINE HAPYILICHUS;

e 0-4 6. —- KkOMMYHUKAaTHUBHBIE 33]]a4l HE BBITIOJIHEHBI, HATMYUE TPYOBIX

OIIMOOK B OTBETE, HEMIOHUMAaHHUE CYIIHOCTH M3JIaraeMoro BOMPOCa, HEYMEHHE MPUMEHSTh 3HAHUS Ha MPAKTUKE,
HEYBEPEHHOCTh U HETOUYHOCTh OTBETOB Ha JIOTIOJHUTEIbHBIE U HABOSAIIUE BOIIPOCHI

TeMbl J0KI2/10B € NPe3eHTannel

1o gucuuruinHe_MHOCTPAHHBIN A3bIK NPO(MECCHOHANLHOIO
O0IEeHUA(AHT TN CKIIT)

1. KommyHukamus B OuzHece.



. Kapbepa
. KoHkypenus

BOONOOTDWN

Poccniickast 1 MexayHapOoIHas TOPrOBIIA.

. OCHOBBI ycrIenrHoOTo OHU3Heca
DKOHOMHYECKHE MTOKA3ATEIN NPEAIPUATUS
. CocraBiieHU€E roJJOBOTO OTUETA

. BaHKpOTCTBO IpeanpuATUs

. IlmannpoBanue Npou3BoOICTBA

0. VYnpasieHne nepcoHaIoM

HMHCcTpyKIHs M0 BHINOJTHEHUIO
CTYZ[eHT TOTOBHUT 2 JOKJIaga B TCUHCHUHN CEMCCTpA. MeTOILH‘IeCKHC PEKOMCHAAIINH 110 HAITUCAHUTIO U Tpe6OBaHI/I$I
K 0()OPMIICHHIO COJIEPIKATCS B IPUIIOKECHUU 2

Kpurepuu onenuBanus:

MakcumanbHoe kosimuecTBo 30 6aytoB (1o 15 0amioB 3a Kaxabld TOKIIAMT)

15-10 6. - wu3nOKEeHHBIN MaTepuan (paKTUYECKH BEpEH, IPUCYTCTBYET HAJINUHE
rI1yOOKMX MCUYEPIBIBAIONINX 3HAHUN IO TIOJITOTOBJIEHHOMY BOIIPOCY, B TOM YHCIIE
OOIIMpPHBIE 3HAHUS B 11€JIOM M0 JUCHUIUIMHE; TPAMOTHOE M JIOTHUECKU CTPOIHOE
M3JI0’)KEHUE MaTepHasa, IUPOKOe UCTIOIb30BaHUE HE TOJIBKO OCHOBHOM, HO U
JOTIOJIHATEIBHOM JINTEPATYPHI;

9-8. GayIoB - M3JI0KEHHBIN MaTepral BEpeH, HATMYHE ITOJTHBIX 3HAHUH B 00beMe
MIPOUICHHON MPOTpaMMBbl 110 MOATOTOBIEHHOMY BOIIPOCY; FPAMOTHOE U JIOTHYECKU
CTpOlHOE U3JIOKEHHEe Marepuaia, [IUPOKOe MCIOJIb30BaHUE OCHOBHOM
JUTEpaTyphl;

7-4 6. — W3NOXKEHHBIM MaTepHall BEpeH, HaJuuue TBEPIbIX 3HaHUN B oObeme
MIPOMAEHHOH TPOrpaMMBblI 10 TIOJATOTOBJICHHOMY BOIIPOCY; U3JI0’KEHUE MaTeprana ¢
OTJENbHBIMH OIIMOKAMH, YBEPEHHO MCIPABICHHBIMH HCIIOJb30BaHUE OCHOBHOM
JUTEPATYPHI;

Menee 3 6. — paboTa HE CBs3aHa ¢ BHIOpAHHON TEMOH, HaJIMUKE TPyObIX OMMUOOK, HETIOHUMAHKE CYITHOCTH

Hu3jaracMoro BOIIpoca.

3 MeToanueckue MaTepHuaJibl, ONpeaessilone npoueaypbl ONeHUBAHUS 3HAHUI, YMEHU, HABBIKOB H
(W1K) oNbITA 1eATEJbHOCTH, XaPAKTEPU3YIOIIUX 3TANbI (OPMUPOBAHNS KOMIIETEHIIM A

[Ipouenypsl olleHUBaHMS BKIIOYAIOT B c€0s1 TEKYLIUI KOHTPOJIb U MPOMEKYTOYHYIO aTTECTALIUIO.
Texkyummii KOHTPOJIb YCIIEBAEMOCTH MPOBOJAUTCS C UCMOJIb30BAaHUEM OLICHOUHBIX CPEACTB, MPEICTABICHHBIX B
.2 JaHHOTO TMpPHJIOKEHUs. Pe3ynbTaTbl TEKyIIero KOHTPOJSI TOBOISTCS 1O CBEACHUS CTYACHTOB [0

HpOMe)KYTO‘IHOﬁ aTTCCTalluH.

HpOMe)KyTO'—IHaH aTTeCcTalmsa IIPOBOJUTCA B (I)opMe 3ageTa. 3ayer NpoOBOAUTCA II0 OKOHYAaHUH
TCOPECTHUICCKOI'O O6y‘IeHI/I${ J0 Hadajia HpOMe)KYTO‘IHOﬁ aTTcCTallin B cbopMe CO6€C€I[OB8.HI/I$I 1o HpOﬁ,ZLeHHLIM

TEMAaM.



IIpuiaoxenne 2
METOAUYECKHUE YKA3AHUA 11O OCBOEHHUIO JJUCHUIIJINHBI

Y4eOHBIM IJIaHOM MPETYCMOTPEHBI CIEAYIOIINE BU/IbI 3aHATHI:

- IPaKTHYECKUE 3aHATHUSL.

B xozne mpakTHyecKuX 3aHATHH YTIyOJsSIOTCS M 3aKPEIUISIOTCS 3HAHUS CTYIEHTOB IO PSY BOIIPOCOB,
Pa3BUBAIOTCS HABBIKM YCTHOM M MICHBMEHHOW PEYH HA HHOCTPAHHOM SI3BIKE.

[Tpu moAroTOBKE K MPAKTUYECKUM 3aHSATHIM KaXXIbIi CTYICHT JOJDKEH:

— M3YYUTh PEKOMEH/IOBAaHHYIO YUEOHYIO INTEPaTypYy;

— MOATOTOBHUTH OTBETHI HA BCE BOMIPOCHI IO N3y4aeMO TEME;

—TMCbMEHHO BBINIOJIHUTH JOMAIlIHEe 3a/IaHue, PEKOMEHJIOBAHHBIC NpEMNOJaBaTeiieM IPH H3y4eHHH
Ka)XJ0¥ TEMBI.

[To cornmacoBaHMIO C MPETOAaBATENIEM CTYIEHT MOXET MOJIrOTOBUTH JOKJIA] MM COOOIICHHE TI0 TeMe
3aHATHS. B mpomecce MOATOTOBKM K TMPAKTHYECKHM 3aHSATHUSAM CTYAEHTHI MOTYT BOCIOJIB30BaTHCS
KOHCYJIbTAIMSIMH TTPETIOIaBaTEes.

Bomnpocel, HE pacCMOTpPEHHBIE Ha MPAKTHUECKUX 3aHATHX, JOJDKHBI OBITh U3YyUECHBI CTYJACHTAMH B XOJ1€
caMOCTOSITeNbHOU paboThl. KOHTPOIH caMOCTOATENHHOM pabOTHI CTYIEHTOB HaJl yueOHOM MporpamMmoit Kypca
OCYIIECTBIISIETCS B XOJI€ 3aHATHH METOJOM YCTHOTO ONpOCa WM TIOCPEICTBOM TeCTUpOBaHHA. B  xoxe
CaMOCTOSITEIGHOW  pabOTBl KaXAblid CTYIeHT o00s3aH MPOYHMTaTh OCHOBHYIO W 10 BO3MOXXHOCTH
JOTIONTHUTEBHYIO ~ JIUTEPAaTypy IO  W3y4aeMOW TeMe, BBIIKCATh OIPENENICHUS OCHOBHBIX MOHSTHH;
3aKOHCIIEKTHPOBATh OCHOBHOE COJIEp)KaHWE; BHIMKCATh KIFOYEBHIE CIIOBA; BHITIOJIHUTH 3a/IaHHUS-OPHUECHTHPHI B
mporiecce YTeHUsI PEKOMEHIyeMOT0 MaTepraa, MpoaHaIN3UPOBATh MPE3CHTAIIMOHHBIN MaTepHall, OCYIIIECTBUTh
0000111eHIe, CPAaBHUTH C PAHEE W3YUYEHHBIM MaTepHalioM, BBIJCIUTH HOBOE.

[lpn peamm3anuu pa3TUYHBIX BHIOB YYeOHOH pabOTHI WCIONB3YIOTCS pa3HOOOpasHbie (B T.d.
WHTEPAKTUBHBIC) METO bl OOYUYCHHS, B YACTHOCTH:

- UIHTEpPaKTUBHAs JOCKa I MOJATOTOBKU U MIPOBEJICHUS MPAKTUYECKUX 3aHATUH.

IoaroroBka AoKJaga ¢ npe3eHTanMer

Opnoit u3 ¢GopM CaMOCTOSITETBHOW JESTENbHOCTH CTYAEHTA SBJSETCS HalKMCaHUE JIOKJIAJOB.
Boinmosnnenue Takux BHAOB paboT cnocoOCTByeT (OPMUPOBAHMIO Y CTYIEHTa HAaBBIKOB CaMOCTOSITENBLHOM
HAayYHOUM JeATeNbHOCTH, TOBBIIMICHUIO €r0 TEOPETUYECKOM M NPOQecCHOHAIbHON MOATOTOBKH, JIydLIEMY
YCBOEGHHIO YUeOHOTO MaTepHaia.

Tembl HOKIAZOB ONpEAENSIOTCS NPENoAaBaTeieM B COOTBETCTBUU C MMPOTrPaMMOM JTUCHUIUIMHBI.
KoHnkpeTru3zanus TeMbl MOKET OBITh ClIeIaHa CTYJJCHTOM CaMOCTOSITENIBHO.

Crnenyer akueHTHUpOBAaTh BHUMaHUE CTYACHTOB Ha TOM, UYTO (JOPMYIMPOBKA TeMbI (Ha3BaHUS) pabOTHI
JIOJKHA OBITh:

— sicHOM o opme (He coaepKaTh HEYI000UUTaeMBbIX B (pa3 ABOMHOTO TOJKOBAHHUS ),

— cojepKaTh KJIIOUEBHIE CIIOBA, KOTOPbIE PEIPE3CHTUPYIOT UCCIIEOBATENBLCKYIO PaboTy;

— OBITb KOHKPETHOM (HE coAepKaTh HEOTPEIEIIEHHBIX CIIOB «HEKOTOPBIE», «OCOOBIe» H T.1.);

— cojepxkarTh B ceOe IeHCTBUTENBHYIO 3a/1a4y;

—  OBITb KOMITAKTHOM.

BribpaB Temy, HEOO0X0AMMO MOAO0paTh COOTBETCTBYIOIIUN HH(POPMAIMOHHBIN, CTAaTUCTUYECKHIA
MaTepuaa ¥ MPOBECTH €ro IpeaBapuTenbHblil aHanu3. K Haubosiee JOCTYNMHBIM HCTOYHHMKAM JIUTEPATYPHI
OTHOCSTCS (POHIBI OMOIMOTEKH, a TaK K€ MOT'YT UCIIOJIb30BAaThCS HIIEKTPOHHbIE HCTOYHUKU HH(OpPMAINH (B TOM
gucne u aTepHer).

BaxxubiM TpeOoBaHHEM, MPEABABIIEMbIM K HAMHUCAHUIO JOKIAJ0B HA AHTJIMICKOM S3bIKE, SBISETCS
IPaMOTHOCTh, CTUJIUCTHYECKAs aJleKBATHOCTb, COJIEPIKATEIBHOCTH (ITOJTHOTA OTPAKEHUS M PACKPBITUS TEMBI).

JloKJa/1 10JIKeH BKIIK0YaTh TAaKOM JIEMEHT KaK BbIBOJbI, IOJIyUYE€HHBIE CTYJICHTOM B Pe3yJIbTaTe paboThI C
MCTOYHUKAMU WH(POPMAIUH.

Jloknazipl MpeICTaBISIOTCS CTPOrO B ONpeeieHHOE IpaduKoM y4yeOHOTO Ipoliecca BpeMs U HX
BBITIOJTHEHHUE SBIISIETCS 0053aTEIbHBIM YCIOBHUEM JUISI IOMYCKA K TPOMEXKYTOYHOMY KOHTPOJIIO.

[Mpesenranus (B LibreOffice Impress) npeacraBnser coboii myOim4HOE BBICTYIUIEHHE Ha HHOCTPAaHHOM
A3bIKE, OPHUEHTUPOBAHHOE HAa O3HAKOMJICHHME, YOeXJeHHe ciyliareneld Mo OmpeAeseHHOH TeMme-mpobieme.
OOecrnieunBaeT BH3yalbHO-KOMMYHUKAaTUBHYIO TIOJJIEPKKY YCTHOTO BBICTYIUIEHHUS, CIOCOOCTBYET €ro
3P PEKTUBHOCTH U PE3YIbTATUBHOCTH.

KadecTBeHHast mpe3eHTanus 3aBUCHT OT CIICAYIONINX ITapaMeTPOB:

- TOCTaHOBKH TEMBI, [IETIU U IJIaHa BBICTYIUICHHUS,



OMpCACIICHUA TPOOJOJLDKUTCIBHOCTH NIPCACTABIICHUA MaTCpUalia,

ydera 0COOEHHOCTEH ayIUTOPUH, aAPECHOCTH MaTepHaIa;

MHTEPAKTUBHBIX JICHCTBUI BBICTYIAIONIETO (BKIIOYEHHE B OOCYKJICHHE CITyIIaTesei);

MaHCPbl NPCACTABJICHUSA MPC3CHTALIUU: C06JHOIICHI/I€ S3PUTCIIBHOIO KOHTAaKTa C aYI[HTOpHeﬁ,

BbIPA3UTCIbHOCTD, JKCCTUKYIIA A, TCIOABUKCHHAA,

HAINYHS WUTIOCTPAUi (He eperpyxaroiux n300pakaeMoe Ha SKpaHe), KIIF0YEBBIX CIIOB,
HYXXHOTO N0JI00pa IIBETOBOM Ir'aMMBI;
WCTIOJIb30BAHUS YKA3KH.

[IpenogaBaTenb JOMKEH PEKOMEHI0BATh CTY/I€HTaM

HE YUTaTh HAITMCAHHOE Ha DKPAHE;

00s13aTEIbHO HEOJTHOKPATHO OCYIIECTBUTH MPEICTABICHUE MTPE3CHTALINH JIOMA;

MPETyCMOTPETh MPOOIEMHBIE, CIIOKHBIC JUISI MIOHUMAaHHs PparMeHTHI B TPOKOMMEHTHPOBATH UX;
MPEABUACTh BO3MOXKHBIE BOIPOCHI, KOTOpPhIE MOTYT OBITh 3aJaHbl MO XOJAy M B Ppe3yjbTaTe

MNPCABABICHUA IPE3CHTAINH.
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