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1. HEJIX OCBOEHUSA JUCIHUTIINHBI

1.1|(1)0pM1/1pOBaHI/Ie CHCTEMHBIX 3HAaHHH O BHEILTHEH Cpejie MeXTYHApOJHOTO OH3Heca

2. TPEBOBAHUA K PE3YJbTATAM OCBOEHUA JUCITUIIJIMHBI

MK-2:Cnoco0eH roToBUTh aHAIMTHYECKHE MATEPHAJIBI 115 OLEHKH MePONPHUATHI B 00/12CTH IKOHOMHYECKOH MOJHUTHKH U
NPHHATHSA CTPATErHYeCKUX PellieHUil Ha MUKPO- M MaKpPOYpPOBHe

B pe3yabTaTe 0cBOCHMS AMCHMIIJIMHBI 00YYAKOUINIiCH JOJIKEH:

3HaTh:

OCHOBHBIE aHATUTHYECKHIE MATEPUAIIBI JJIS OIICHKHA MEPOTIPHSITHH B 00J1aCTH MEKIYHAPOIHOTO On3Heca (cooTHeCEeHO ¢ nHarKatopom ITK-2.1)

YMeTh:

TOTOBUTH aHAJIMTUYICCKNEC MaTCpHaJIbl 1JIs1 OLICHKU MepOHpI/IﬂTI/Iﬁ B 00JIacTH MCEXKXAYHaApOJHOT'O Ou3Heca (COOTHCCCHO C THAUKATOPOM HK-22)

Baagers:

METOIaMHU OIIEHKH MEPOTIPUSTHI B 007IaCTH MEXTyHAPOIHOTO OM3HECa (COOTHECEHO ¢ HHANKaTopoM T1K-2.3)

3. CTPYKTYPA U COJEPKAHUE JTUCITUIIJIMHBI

Kox HanmeHoBaHue pa3/ie10B H TeM /BHJ 3aHATHSA/ Cemectp / | Hacos Komneren- JlutepaTtypa
3AHATUSA Kvbnc U

Pasznea 1. Information gathering and processing related to
business environment

11 Decision making when managing the business: different 1 2 [K-2 JIL.1J11.2J12.1 J12.2
approaches. A role of information gathering and processing. J2.3
/JTex/
1.2 Decision making when managing the business: different 1 2 [K-2 JIT.1J11.2J12.1 J12.2
approaches. Main instruments of decision making. /TTp/ J2.3
1.3 A role of information gathering and processing. /ITp/ 1 2 IK-2 JI1.1J11.2J12.1 J12.2
2.3
1.4 A structure of contemporary business environment. /Cp/ 1 10 IK-2 JI1.1 J11.2J12.1 J12.2
2.3
15 Main components of business environment, a dynamics of 1 2 IK-2 JI1.1J11.2J12.1 J12.2
business environment. A significance of information gathering J2.3

and processing process for commercial success of the
company. /JIex/

1.6 Main components of business environment, a dynamics of 1 2 IK-2 JI1.1J11.2J12.1 J12.2
business environment. /TIp/ J2.3

1.7 A ssignificance of information gathering and processing process 1 2 IK-2 JI.1J11.2J12.1 J12.2
for commercial success of the company. /TIp/ 2.3

1.8 Internet-resources containing urgent information related to 1 10 IK-2 JI.1J11.2J12.1 J12.2
business environment. /Cp/ J2.3

1.9 Main sources of information related to external business 1 2 IK-2 JI1.1J11.2J12.1 J12.2
environment analyzing. Main methods of information J12.3
gathering. /Jlex/

1.10 Main sources of information related to external business 1 2 IK-2 JI1.1J11.2J12.1 J12.2
environment analyzing. /ITp/ J12.3

111 Main methods of information gathering. /ITp/ 1 2 IK-2 JIL.1JI11.2J12.1 J12.2

2.3

1.12 Main stages of gathering information related to external 1 2 [K-2 JI1.1J11.2J12.1 J12.2
business environment analyzing. Main methods of information J2.3
processing. /JIex/

1.13 A structure of strategic process in multinational companies. 1 6 IK-2 JI1.1 J11.2J12.1 J12.2
/Cp/ 2.3

1.14 Statistical methods of information processing. /Cp/ 1 4 [K-2 JI1.1J11.2J12.1 J12.2

2.3
1.15 Main stages of gathering information related to external 1 2 IK-2 JI1.1J11.2J12.1 J12.2

business environment analyzing. /TIp/ J12.3




1.16 Main methods of information processing. /IIp/ 2 ITK-2 JI1.1 J11.2J12.1 J12.2
2.3
Pazpen 2. Instruments for decision making based on
business environment analyzing

2.1 Main methods of management decision making based on 2 IK-2 JI1.1 J11.2J12.1 J12.2
information processing: SWOT-analysis, PEST(PESTLE)- J12.3
analysis, 5 competitive forces. Strategic matrix instruments
/Jex/

2.2 Main types of management decisions in multinational 8 IK-2 JI1.1 J11.2J12.1 J12.2
companies demanding careful analysis of business 2.3
environment. /Cp/

2.3 Strategic matrix instruments. /TIp/ 2 [K-2 JI1.1 J11.2J12.1 J12.2

2.3

2.4 Main methods of management decision making based on 2 IK-2 JI1.1 J11.2J12.1 J12.2
information processing: SWOT-analysis, PEST(PESTLE)- J12.3
analysis, 5 competitive forces. /IIp/

2.5 Corporate strategy developing based on matrix instruments 2 IK-2 JI1.1 J11.2J12.1 J12.2
using. The GE/McKinsey matrix. /JIex/ J12.3

2.6 Main types of corporate strategies of multinational companies. 12 I1K-2 JI.1 J11.2J12.1 J12.2
/Cp/ 2.3

2.7 Corporate strategy developing based on matrix instruments 2 IK-2 JI1.1J11.2J12.1 J12.2
using. /TIp/ JI2.3

2.8 The GE/McKinsey matrix. /IIp/ 2 IK-2 JI1.1 J11.2J12.1 J12.2

2.3

2.9 Business strategy developing based on matrix instruments 2 IK-2 JI1.1J11.2J12.1 J12.2
using. The M. Porter’s matrix for generic business strategy JI2.3
choosing. /JIex/

2.10 Main methods for business strategies development. /Cp/ 4 I1K-2 JI.1 J11.2J12.1 J12.2

2.3

2.11 Business strategy developing based on matrix instruments 2 IK-2 JI1.1 J11.2J12.1 J12.2
using. /TIp/ J12.3

212 The M. Porter’s matrix for generic business strategy choosing. 2 [K-2 JI1.1 J11.2J12.1 J12.2
Mp/ J12.3

2.13 Product portfolio managing based on matrix instruments using. 2 IK-2 JI1.1 J11.2J12.1 J12.2
The BCG matrix. /JIex/ JI2.3

2.14 Main methods of the product portfolio managing. /Cp/ 6 IK-2 JI1.1 J11.2J12.1 J12.2

2.3

2.15 Product portfolio managing based on matrix instruments using 2 IK-2 JI1.1 J11.2J12.1 J12.2
(LibreOffice) /TIp/ J12.3

2.16 The Boston Consulting Group matrix: main objectives for 2 IK-2 JI1.1 J11.2J12.1 J12.2
using, main advantages and shortcomings. /TIp/ J12.3

217  |/3auér/ 0 TK-2 JI1.1 J11.2J12.1 J12.2

2.3

4. ®OHJ OHEHOYHBIX CPEJICTB

CrtpykTypa U coziepkanue (oH/1a OLEHOYHBIX CPEJCTB JJIS IPOBEJCHUS TEKYIIEH U MPOMEXYTOYHOM aTTECTALUH [IPECTABICHBI B
[Ipunoxenun 1 k paboyei nporpaMme JUCHUILTAHBL.

5. YYHEBHO-METOAMYECKOE U THOOPMAIIMOHHOE OBECIHEYEHWE JUCIHUIIITUHBI

5.1. OcHoBHas 1uTEpaTYypa

ABTOpLI, COCTaBUTECIIN

3arnaBue

W3narenscTBO, TOI

Konnu-Bo

bymyes, B. B., I'pomos,
A. 1., Kprokos, B. A.,
Kypuues, H. K.,
Macremanos, A. M.

T3K u sxonomuka Poccun. Buepa, ceronus, 3aBTpa

1990-2010-2030

Mocksa: DHeprus,

HNHcturyT 3HEpreTHUecKoi

crpareruu, 2011

http://www.iprbookshop.
ru/8748.html
HeOFpaHHLICHHLIﬁ JAOCTYII
JUT 3apETUCTPUPOBAHHBIX
MOJIBL30BaTeNeH




ABTODBI, COCTABHTEITH 3arnaBue W3naTenscTBO, roj Kounuu-Bo
J1.2 |Seun E. T. Poccuiickas 5KOHOMHKA: KYpC JEKIUH Mocksa: Usnarensckuii qom | https://biblioclub.ru/inde
Bricieit mikosibt x.php?
3KOHOMUKH, 2019 page=hook&id=577310
HEOTpaHUYEHHBIN JOCTYII
TS 3aPETHCTPUPOBAHHBIX
10JIb30BaTeNnei
5.2. lonoHuTeIbHAS JIUTEPaTypa
ABTODBI, COCTaBUTENHN 3arnaBue W3nmarenscTBO, TO Konnu-Bo
J2.1 |Kynpos B. M. Poccust u mup: DxoHOMUKa Poccun B MEPOBOM Canxr-IlerepOypr: Anereiis,| https://biblioclub.ru/inde
KOHTEKCTE: MOHOTpadust 2010 X.php?
page=book&id=74759
HEOTpaHUYEHHbIN JOCTYII
TS 3aPETHCTPUPOBAHHBIX
T0JIb30BaTeNei
2.2 Bectauk Yp®Y. Cepus: OxoHomuka u ynpasierue: |ExarepunOypr: Ypansckuii | https://biblioclub.ru/inde
KypHAT (esepabHEIi YHHBEPCHTET X.php?
umenn niepsoro [Tpesunenta | Page=book&id=364866
Poccuu b.H. Enbiiuna, 2014 | HCOrpaHMCHHBIN TOCTYII
TS 3aPETHCTPUPOBAHHBIX
0JIb30BaTenei
JI2.3 |Arysapos, 3. A., Dxonomuka Poccuu 1 EBporibl B anioxy PocToB-Ha-/{ony: http://mww.iprbookshop.
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riobanu3anuy. DKOHOMUYECKOe Pa3BUTHE,
MEXaHH3MbI YIPaBICHHUs U HH)OPMATH3AIMU CTPaH
€BPOIICHCKOr0 cO103a: COOPHUK HAyYHBIX paboT
LEHTpA eC Ha I0r0-3ara/jie POCCUH

UsznarensctBo OxHoro
(dbenepanpHOTO
yHuBepcureTa, 2012

ru/47198.html
HEOTPAaHUYEHHBIN TOCTYTI
IUTS 3aPETUCTPUPOBAHHBIX

MOJIH30BaTENEH

5.3 IlpoeccuonasibHubie 6a3bl JaHHBIX U MH(POPMAIMOHHBIE CIPABOYHBIE CHCTEMBI

NCC «Koncynprantllnocy




UCC «apant» http://www.internet.garant.ru/

5.4. IlepeyeHb MPOrpaMMHOI0 oGecrieYyeHust

LibreOffice

5.5. YueOHOo-MeTOANYECKHE MaTepuaJabl 1Jd CTYACHTOB ¢ OrpaHU4YC€HHBIMHA BO3MOKHOCTAMM 310POBbHA

Ilprr HEOOXOAUMOCTH MO 3asBICHHIO OOYYAIOMIErocs C OrPAHHMYCHHBIMH BO3MOXKHOCTSIMH 30POBBSI Y4eOHO-METOANYCCKHE MaTepHalIbl
MPEIOCTABISIIOTCS B popMax, alanTHPOBAHHBIX K OTPaHHMYCHUSIM 3I0POBbS U BOCTIPUATHS HHGOpManuy. JJist ULl ¢ HAPYIICHUSIMU 3PSHUS: B
¢dopme aynuodaiina; B neyarHoi GopmMe yBenrueHHbIM mpudTom. i IHIl ¢ HAPYIICHUSIMU CIyXa: B (JOpME AJIEKTPOHHOTO JOKYMEHTA; B
neyatHo# (opme. st U] ¢ HAPYIICHUSIMA OTIOPHO-IBUTATENBHOTO amnmnapara: B GopMe 3JeKTPOHHOTO JOKYMEHTa; B IEUYaTHOH opMe.

6. MATEPUAJIBHO-TEXHUYECKOE OBECIIEYEHHUE JUCIUIIJIMHBI (MOY JIST)

ITomemeHus sl IPOBEICHHS BCEX BUIOB PabOT, MPEAYCMOTPEHHBIX YISOHBIM IJIAHOM, YKOMILIEKTOBAHBI HEOOXOTUMOM
CICNMANTN3UPOBAHHON yueOHOW MeOEIbI0 M TEXHUUECKUMH CPEACTBAMH O0yUYCHHUS:

- CTOJIBI, CTYJIbSI;

- IEPCOHANBHBIA KOMITBIOTEP / HOYTOYK (TIepEeHOCHOI);

- IPOEKTOP, 3KpaH / HHTEpAaKTHBHAS TOCKa.

7. METOAUYECKHUE YKA3ZAHUSA JJIS1 OBYYAIOIAXCSA 11O OCBOEHUIO JUCHUTIIJIMHBI (MOZY JIST)

Meroaudeckue yka3aHHs 110 OCBOSHHIO TUCIUIUIHHEI IpeJcTaBlieHbl B [Iprioskernn 2 k padodeil mporpaMme AUCIUTLIHHEL




[Tpunoxenue 1

®OHJA ONEHOYHBIX CPEACTB

1. Onucanue mnoka3arejieili M KpUTepHEeB OLEHUBAHUS KOMIIETEHUMI HAa Pa3JIMYHbIX
Tanax ux (pOpMHPOBAHUS, ONMCAHUE IIKAJ OLlEHUBAHUS

1.1 Iloka3arenu u KPpUTCPHUH OLICHUBAHUA KOMHGTGHHHﬁ:

3VH,
COCTaBIIAOIINE
KOMIIETCHIIHIO

[lokazaTenmu
OLIEHUBAHUSA

Kpurepun
OLICHUBAHUSA

CpenctBa
OIICHUBAHUS

[1K-2: Crioco6eH TOTOBUTh AaHATMUTUYECKUE MaTEPHAIIbI ISl OLEHKH MEPOIIPUATHI B 00JacTh
HYKOHOMHUYECKOH NOJUTUKU U IPUHATHS CTPATErMYECKUX PEIICHUI HA MUKPO- U MAaKPOYPOBHE

Bnanus:

MOAXOJ0B K IOJTOTOBKE
aHAINTHIECKUX
MaTepHAJIOB JIsl OLCHKH
MEpOIpHATHil B 00nacTu
SKOHOMMYECKOM ITOJTUTHKU
U TIPUHSTHSI
CTPATETHYECKUX pEeIICHUN
Ha MHKPO- ¥ MAaKpOYPOBHE

AHanmm3upyeT copepikanue
aHAJTMTHYCCKUX
MaTepuaoB JUIs OLEHKH
MEpOTIPUSITUH B 001aCTH
9KOHOMHYECKON TTOTUTHKH
U TIIPUHATHUS
CTpaTeruuecKux peleHuit
Ha MHKPO- U MaKpOYPOBHE

[TomHoTa M conepKATENFHOCTD
OTBETa; COOTBETCTBUE
NIPE/ICTaBICHHON B OTBETaX
HH(POPMAIH MaTepHaIaM
JIEKIIMY ¥ Y4eOHO! JIUTEpaTypHl,
CBEICHUSIM 13 HH)OPMAITHOHHBIX
pecypcoB UnTepHeT

Omnpoc mo Teme
(Bompocsr 1-27),
JI/C (tema 1-20)
T (Bompoc 1.1-6.5)
Bormpocs! k 3auery

(1-50)

Ymenus:

TOTOBHUTH aHAJMUTHYECKUE
MaTepHabl Uil OLIEHKU
MEpONPUITUH B 001aCTH
9KOHOMHYECKOW TTOTUTUKI
Y TIPUHSTHSI

Ocy1ecTBisieT
TTOATOTOBKY
AHATMTUICCKUX
MaTepHajIoB I OLICHKH
MEpOTIPUSITUH B 001aCTH
9KOHOMHUYECKON TOJUTUKHI

YpoBeHb OATOTOBIEHHBIX
AHATUTUYECKIX MAaTEPUAIIOB JIJIsI
OLIGHKH MEpONPUSATHI B 00J1acTh
SKOHOMHUYECKOH MOJUTUKH U
MIPUHATHUS CTPATETTIECKUX
pelleHnii Ha MUKpPO- U

Omnpoc 1o Teme
(Bompocsr 28-37)
J/C (tema 21-24)
T (Bompoc 7.1-8.5)

MaTepHaoB IJIsl OLCHKH
MEpONPUITUH B 001aCTH
SKOHOMHMYECKOH MOJUTHKU
W TIPUHATHUS
CTPATETHUECKUX peIleHUH

Ha MHUKPO- U MaKpOYpOBHE

MaTepHaJIOB JJIS OLICHKH
MEpOTIPHUITUH B 001aCcTH
9KOHOMMYECKOH MOJUTHKU
1 TIPUHATHUS
CTPaTETNYECKUX PEeIIeHUH
Ha MUKPO- U MaKpOypOBHE

CTPATETHUECKUX PEIICHUH | U MPUHATHS MaKpOypOBHE
Ha MUKPO- H MaKPOYPOBHE | CTPATErMYECKHX PEeLICHHH
Ha MUKPO- U MaKpOYpOBHE
Hasgvixu: Ucnone3yeT HaBBIKK CopnepxaTenbHOCTD JI/C (tema 25-28)
MOJITOTOBKH MTOJITOTOBKH MOJITOTOBJICHHBIX T'UT3 (1-10)
AHAJTUTUYECKUX AHATUTHYECKUX AQHAJTUTUYECKUX MATEPHAJIOB JIJIs

OIICHKH MEPOTIPHUATHIA B 00TacTH
9KOHOMUYECKOM MOJUTHKHU U
HpI/IHﬂTI/Iﬂ CTpaTCFI/I‘lCCKI/IX
pelIeHnii Ha MUKpO- U
MaKpOypOBHE

J1/C — noxmnaz/coo0mieHue

T —tect

['UT3 — I'pynmoBbie W/vian MHAUBUAYATbHBIE TBOPUSCKUE 3aIaHUS/ TIPOEKTHI

1.2 IIkansl OLIEeHUBAHUS:

Tekymuii KOHTPOJIb YCIIEBAEMOCTH U NPOMEXKYTOYHAsI aTTECTAllds OCYILECTBIISIETCS B
paMKax HaKOMUTEJIbHOM OallIbHO-PEHTHHTOBOM cucTteMbl B 100-0anapHOM 1IKae:

50-100 0ayu10B — «3aU4TEHOY
0-49 0aI0B — «HE3AUYTEHOY.



2 TunoBbie KOHTPOJIbHBIC 3aJaHUS WJIM HHBbIE MaTepHajbl, HEOOXOAMMBIE 1S OLEHKH
3HAaHMi, YMEHHUH, HABBIKOB U (WJIH) ONBITA JAEATEJbHOCTH, XaPAKTEPU3YIOLIUX ITAMNbI
(opMupoBaHUs KOMIIETEHUMI B Npouecce 0CBOCHUsI 00pa3oBaTeIbHOM MPOrpaMMbl

Questions for the Quiz

. Describe main approaches to decision-making in international business.

. Describe the rational approach to decision-making.

. Describe the intuitive approach to decision-making.

. Describe advantages and shortcomings of the brain storming as an approach to decision-making.

. Describe peculiarities of decision-making in international management.

. Describe a structure of decision-making process.

. Describe main collective forms of decision-making.

. Describe main sources of information for decision-making in international business.

. Describe main approaches to strategic decision making in international business.

10. Describe main components of international business environment.

11. Describe a structure of the strategic planning process.

12. Describe main types of the organizational structure of international companies.

13. Describe characteristic features of the modern business environment.

15. Describe examples of the modern business environment of international business behavior.

16. Characterize main sources of data for the MNE corporate strategy elaboration.

17. Describe contemporary approaches to information sources choosing when analyzing international business
environment.

18. Describe analytic agencies providing information about international consumer and financial markets.

19. Characterize the best approach to information about the business environment choosing.

20. Describe priorities in marketing agency choosing for examining some potential target international markets.
21. Describe main sources of information used for business strategy development.

22. Describe main parts of a process of corporate strategy developing.

23. Describe stages of gathering information about a situation in international consumer markets.

24. Describe main methods of respondents surveying planning.

25. Describe main methods of results of respondents surveying processing.

26. Describe stages of information gathering process related to external business environment.

27. Describe main characteristics of the market attractiveness in international business.

28. Describe main methods of brand’s characteristics preferences identifying.

29. Describe a method of analysis of variance — ANOVA using in international business environment
examining.

30. Describe main scales being used in international environment analyzing.

31. Describe using the SWOT-analysis in international environment analyzing.

32. Describe using the PEST (PESTLE)-analysis in international environment analyzing.

33. Describe using the 5 Competitive Forces analysis in international environment analyzing.

34. Describe using the M. Porter’s matrix in international environment analyzing.

35. Describe using the GE/McKinsey matrix in international environment analyzing.

36. Describe using the BCG matrix in international environment analyzing.

37. Describe objectives of the business strategy developing.

38. Describe objectives of the corporate strategy developing.

39. Describe main objectives of the Boston Consulting Group matrix using.

40. Describe main objectives of the M. Porter’s matrix using.

41. Describe main advantage of the nominal scale using when examining the international business
environment.

42. Describe main advantage of the ordinal scale using when examining the international business environment.
43. Describe main advantage of the interval scale using when examining the international business environment.
44. Describe a discriminant analysis and its applications in international environment examining.

45. Describe main advantage of the ratio scale using when examining the international business environment.
46. Describe main strategies which could be elaborated when using the BCG matrix.
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47. Describe main strategies which could be elaborated when using the M. Porter’s matrix.

48. Describe main strategies which could be elaborated when using the GE/McKinsey matrix.

49. Describe main strategies which could be elaborated when using the SWOT-analysis matrix.

50. Describe main strategies which could be elaborated when using the PEST (PESTLE)-analysis matrix.

Kpurepuu onenuBanus:

50-100 («3auTeHO»)- BBICTABIISICTCS, €CIIM U3JIOKCHHBIA MaTepuan (akKTUUECKH BEPEH, HAIMYUE TITYOOKHX
MCYUEPIIBIBAIONINX 3HAHUH B 00beMe IPOWICHHOW MPOrpaMMbl JUCIUILIMHBI B COOTBETCTBUH C TIOCTaBICHHBIMU
MporpaMMoOil Kypca HeNIMH U 3aJadyaMu OOYyYeHHs; MpaBUJIbHbIC, YBEpEHHBIC ICHCTBUS MO MPUMEHEHUIO
MOJTyYCHHBIX 3HAHWH Ha MPAKTHUKE, TPAMOTHOE W JIOTMYECKH CTPOHHOE HM3JI0KEHHE MaTepualia IpU OTBETE,
YCBOGHHE OCHOBHOM M 3HAKOMCTBO C JOIOJIHUTEIBHON JIUTEPATYpPOM; MpU HAIWYMM TBEPIBIX U JOCTATOYHO
MOJIHBIX 3HAaHWM B 0OBEME MPOIJAEHHOW MPOTpaMMbl TUCIMILIMHBI B COOTBETCTBHHM C LEISIMHU OOyudeHHS,
MpaBWIbHbBIE JACHCTBUS MO MPUMEHEHHUIO 3HAHUM Ha MPaKTHKE, YETKOE HM3JI0KEHHE MaTepuana, JIOMYyCKaloTCs
OTAENbHBIC JOTMYECKHE M CTUIMCTUYECKHE MOTPEHIHOCTH, OOYYaIOMIMKCS YCBOWJI OCHOBHYIO JHTEPATypy,
PEKOMEHI0BaHHYIO B paboyeil mporpaMme TUCIUILIMHBI; MPY HAIUYUY 3HAHUI B 00beMe MPOHIEHHOT 0 Kypca B
COOTBETCTBHU C LEISIMU OOYYEHUS, U3JIOKEHHUE OTBETOB C OTJEIBbHBIMU OHIMOKAMH, MCIPABICHHBIMH IOCTE
JIOTIOJIHUTENILHBIX BOIIPOCOB; MPABUJIbHBIE B LIETIOM JEHCTBUS MO IPUMEHEHHUIO 3HAHUN Ha MPAKTUKE;

0-49 («He3auTeHO») - €CIM OTBETHl HE CBS3aHBl C BOMPOCAMH, HATU4ME TPyOBIX OMMOOK B OTBETE,
HEMOHMMAaHUE CYIIHOCTH H3JIaraéMoro OTBETa Ha BOINPOC, HEYMEHHE MPUMEHSATh 3HAHUS Ha TMPAKTHKE,
HEYBEPEHHOCTh ¥ HETOYHOCTH OTBETOB Ha JIOMOJHUTEIIBHBIC U HABOSIINE BOIIPOCHI.

Questions for the survey

1.Describe initial stages of the decision-making process.

2. Describe a consequence of the perfect decision-making process stages.

3.Describe a role of alternative decisions in the perfect decision-making process.

4. Describe the most characteristic features of the modern business environment.

5.Describe an effective approach to information sources on business environment choosing.

6.Describe an effective approach to processing methods of information on business environment choosing.
7.Describe main channels of trading by futures.

8.Describe first stages of gathering information about a situation in a market.

9.Describe methods of information gathering for understanding criteria of product/service choosing by the
consumer.

10.Describe methods of processing of respondents surveying data.

11.Describe initial stages of the process of external business environment analyzing.

12.Describe components of external business environment.

13. Denominate the most important issue when gathering information about external business environment.
14. Describe main objectives of the nominal scale using in external business environment examining.

15. Describe main objectives of the ordinal scale using in external business environment examining.

16. Describe main objectives of the interval scale using in external business environment examining.

17. Describe main objectives of the rational scale using in external business environment examining.

18. Denominate main objective of discriminant analysis

19.Describe a methodology of the SWOT-analysis.



20. Describe features of statements we should include into a quadrant Opportunities when doing the
SWOT-analysis.

21. Describe features of statements we should include into a quadrant Strengths when doing the
SWOT-analysis.

22. Describe a methodology and a main objective of M. Porter’s matrix using.

23. Describe a methodology and main objectives of the GE/McKinsey matrix using.

24. Describe a methodology and main objectives of the BCG matrix using.

25. Describe a methodology and main objectives of the PEST (PESTLE) matrix using.

26. Denominate main benefit for managers using PESTLE-analysis instead PEST-analysis.

27. What are the main objectives of the 5 competitive forces analysis using?

28. Denominate main strategies for business units characterized by the GE/McKinsey axes as “Low level of the
industry attractiveness/Weak competitive position in the industry”.

29. Denominate main management’s conclusions after completing the M. Porter’s matrix filling.

30. Denominate main benefit for managers using the M. Porter’s matrix.

31. Denominate a main objective of the SWOT-analysis using when developing a business strategy.

32. Denominate a main advantage of the SWOT-analysis using for business strategy developing.

33. Denominate main benefit for managers using matrices when taking strategic decisions.

34. Denominate the main characteristics of the “Cash cows” in the BCG matrix.

35. Denominate the main characteristics of the “Dogs” in the BCG matrix.

36. Denominate a preferred strategy for “Stars” (in the BCG matrix) management.

37. Denominate a preferred strategy for “Cash cows” (in the BCG matrix) management.

Kputepuu oneHuBanus:

CTYJCHT MOKET BBICTYITUTh MAaKCUMYyM 4 paza, KaKI0e 3aJJaHHe OIEHUBACTCS MAKCUMYM B 5
0asoB.

MaxkcuMajibHOe KoJIn4ecTBO 0aJ10B — 20.

3-5 0amioB — CTYAEHT MNpEeACTaBWJI HCUEPIBIBAIONIYI0 HH(GOpPMAIMIO 10 TeMe, COOOLIEHHE COAECPKUT
He00X0IMMBbIE TPUMEPHI, TOSICHEHNUS;

1-2 GamnoB — CTyIeHT mpeacTaBuil HH(GOPMAIMIO HE B MOJHOM 00BEME, UMEIOTCS CYIECTBEHHbIE OMIMOKU B
M3JI0’KEHUH, IPUMED HeaJIeKBaTHBI 3a/1aHUIO;

0 6amIoB — COAEPKUT TPYOBIE OMINOKH, MTOJIHOCTHIO UCKAXKAIOLIHE PeaTbHYIO KapTUHY.

TeMbI J0KJI210B/CO00IIeHUA

A structure of international business environment — main components.

Dynamics of the modern external business environment.

Contemporary approaches to decision-making in international business.

Advantages and shortcomings of different approaches to decision-making.

Quantitative examination of international external business environment planning.

Statistical methods in external business environment examining.

The need for information when different approaches to decision-making are being used.

The contemporary system of information and analytic agencies providing international business by data
related to external environment.

N~ WNE



10.

11.

12.
13.

14.
15.
16.
17.
18.
19.
20.
21.
22,
23.
24,
25.
26.
217.
28.

Correlation and regression analyses in processing data related to international business activities
planning.
Dependent and independent variables in processing data related to international business activities
planning.
Dispersion and discriminant analysis in processing data related to international business activities
planning.
Information gathering for international marketing strategy developing.
World famous information and analytic agencies providing services regarding situation on international
markets.
The Bloomberg agency: history of development and current activities.
The AC Nielsen agency: history of development and current activities.
The Ipsos agency: history of development and current activities.
Describing foreign target market using socio-demographic tendencies and indicators.
Describing foreign target market using economic and technological tendencies and indicators.
Cryptocurrencies and condition of the world economy.
Scenario analysis in international external business environment describing.
Describing strategic groups of the competitors.
Value chains analyzing and describing.
Market maps: drawing and analyzing (international markets).
Matrix methods for international markets describing.
Frame analysis in external business environment describing.
Digital instruments in external business environment describing.
Methods of competitive positions identifying and competitors describing.
Competitors’ marketing strategies identifying and describing.

Kpurepun oueHuBaHmsi:
MakcuMajbHOe KoJnuecTBo 0aniaos — 20.

10-20

Oamna — CTYACHT IIPECACTAaBUII HCUYCPIIBIBAIOLIYHO I/IH(bOpMaI_[I/IIO II0 TEMC, COO6H.I€HI/IG COACPIKUT

He00XO0IMMBbIE TPUMEPHI, OSICHEHHUS,

1-9 GanmnoB — cTyneHT mpeacTaBwil HH(GOPMALMIO HE B MOJHOM 0O0BEME, UMEIOTCS CYIECTBEHHbIE OIIMOKU B
W3JI0KEHUH, IPUMEP HEaEeKBAaTHBI 3a/1aHUIO;

0 6am1oB — COAEPKUT TPYObIE OMINOKH, MTOJIHOCTHIO HCKAXKAIOLINE PeaIbHYIO KapTUHY.

TecTbl NUCHEMEHHBIE

Module 1.

Topic 1. Decision-making when managing the business: different approaches. A role of information gathering

and processing.

Question 1.1 The empirical approach to decision making is characterized by:

a) careful analysis of information gathered;

b) a highest priority of accumulated experience;

¢) a highest priority of assurance in advantages of a concrete alternative.

Question 1.2 The rational approach to decision making is characterized by:

a) careful analysis of information gathered;

b) a highest priority of previously accumulated experience;

¢) a highest priority of assurance in advantages of a concrete alternative.

Question 1.3 The intuitive approach to decision making is characterized by:

a) careful analysis of information gathered;

b) a highest priority of accumulated experience;



c) a highest priority of assurance in advantages of a concrete alternative.

Question 1.4 Brain storming relates to a following group of decision-making approaches

a) collective;

b) unformal;

C) quantitative.

Question 1.5 The decision-making is:

a) people inducing to choosing a decision;

b) a process of alternatives generating;

c) a conscious choosing of the best alternative decision.

Topic 2. Main components of business environment, a dynamics of business environment. A significance of
information gathering and processing process for commercial success of the company.

Question 2.1 What components of external environment are able to have a direct influence on the company?

a) political factors, trade unions, international processes;

b) competitors, consumers, suppliers, laws and administrative structures;

c) competitors, suppliers, political factors, technical progress.

Question 2.2 Define the first stage of the strategic planning process:

a) setting objectives;

b) opportunities and threats identifying;

c) advantages and weak points of the company identifying.

Question 2.3 What type of the organizational structure is most often being used by international companies
offering on different markets a wide range of products?

a) matrix;

b) divisional;

c) linear-functional.

Question 2.4 The most demanded analytic agency providing information about international consumer markets
is

a) Bloomberg;

b) AC Nielsen;

c) DSM.

Question 2.5 Define the best term/approach to information about the business environment choosing.

a) relevant information analyzing;

b) all accessible information sources analyzing;

c) the most reliable information analyzing.

Topic 3. Main sources of information related to external business environment analyzing. Main methods of
information gathering.

Question 3.1 What does belong to main sources of business information related to external environment?

a) newspapers;

b) business information databases;



c) speeches of famous politicians.

Question 3.2 Denominate the world-famous information agency providing business and society by financial
information:

a) CNN;

b) AC Nielsen;

c) Bloomberg.

Question 3.3 Denominate the Russia famous information agency providing business by information about
urgent situation on different markets:

a) Megaresearch;

b) RBC,;

c) Step-by-Step.

Question 3.4 Denominate the first priority in marketing agency choosing for examining some potential target
markets.

a) a specialized one;

b) having the best internet site;

c) a famous one.

Question 3.5 Denominate the most accessible market information service:

a) newspapers;

b) business information databases;

c) Google analytics.

Topic 4. Main stages of gathering information related to external business environment analyzing. Main
methods of information processing.

Question 4.1 What is the first stage of information gathering process related to external business environment?
a) constructing a structure of the process;

b) setting objectives of information gathering;

¢) choosing methods of information processing.

Question 4.2 Denominate the most important characteristic of the market attractiveness.

a) belonging to a new industry;

b) compact territorial size;

c) actual size increasing.

Question 4.3 Denominate the main method of brand’s characteristics preferences identifying

a) expert interviewing;

b) focus groups;

C) respondents interviewing.

Question 4.4 Denominate the main principle in information (about external environment) gathering.

a) sufficient informativeness level;

b) maximal informativeness level,

C) costs minimizing.



Question 4.5 Denominate main objective of analysis of variance — ANOVA using.

a) data homogeneity analysis;

b) data differences analysis;

¢) producing forecasts.

Module 2.

Topic 5. Main methods of management decision making based on information processing: SWOT-analysis,
PEST (PESTLE)-analysis, 5 competitive forces. Strategic matrix instruments.

Question 5.1 What are the main objectives of the SWOT-analysis using?

a) examining the rivals’ positions on the market;

b) business strategy elaborating;

c) external environment influence on the company positions examining.

Question 5.2 What are the main difficulties the managers face when using the SWOT-analysis?
a) deficit of information;

b) confusing Opportunities and Strengths;

c) difficulties when processing the information.

Question 5.3 What are the main objectives of the PEST (PESTLE)-analysis using?

a) examining the rivals’ positions on the market;

b) business strategy elaborating;

c) external environment influence on the company positions examining.

Question 5.4 Denominate main benefit for managers using PESTLE-analysis instead PEST-analysis.
a) getting more informative picture of the environment;

b) reducing time spent for performing the analysis;

C) getting an opportunity of producing more precise forecasts.

Question 5.5 What are the main objectives of the 5 competitive forces analysis using?

a) identifying main sources of competition on the market;

b) business strategy elaborating;

c) external environment influence on the company positions examining.

Topic 6. Corporate strategy developing based on matrix instruments using. The GE/McKinsey matrix.
Question 6.1 What are the main objectives of the GE/McKinsey matrix using?

a) choosing business strategy for a market;

b) distributing resources between existing business units of the company;

c) identifying main objectives for the company activities.

Question 6.2 Denominate axes forming the GE/McKinsey matrix.

a) product’s market share and total revenue;

b) competitive position and industry/market attractiveness;

c) competitive position and expected level of profitability.

Question 6.3 Denominate a main objective of the corporate strategy reviewing.

a) concentrating resources in the most profitable industries/markets;



b) cutting unexpected expenses;

c) optimizing the organizational structure.

Question 6.4 Into what main parts the corporate strategy should be divided:

a) reviewing a list of existing business units and planning opening new business units when starting a business
in new markets;

b) reviewing domestic business units and international business units;

c) planning and controlling activities.

d) reviewing a list of existing business units and planning opening new business units when starting
Question 6.5 Denominate main management’s conclusions after completing the GE/McKinsey matrix filling.
a) identifying main directions of investments and main actives for selling;

b) identifying main components of management development programs;

c) identifying costs of main business processes.

Topic 7. Business strategy developing based on matrix instruments using. The M. Porter’s matrix for generic
business strategy choosing.

Question 7.1 What are the main objectives of the M. Porter’s matrix using?

a) choosing business strategy for a market;

b) distributing resources between existing business units of the company;

c) identifying main objectives for the company activities.

Question 7.2 Denominate axes forming the M. Porter’s matrix.

a) competitive scope and source of competitive advantage;

b) competitive position and top management’s activities effectiveness;

c) competitive position and market attractiveness.

Question 7.3 Denominate a main objective of the business strategy developing.

a) concentrating resources in the most important activities;

b) cutting unexpected expenses;

c) optimizing the organizational structure.

Question 7.4 Into what main parts the business strategy should be divided:

a) profits and lost parts;

b) functional strategies defining organizing of each important the company activity on the market;
c) activities planning and controlling.

Question 7.5 What are the main objectives of the Key success factors concept using?

a) identifying main targets on the market for functional strategies directing;

b) powerful business strategy elaborating;

¢) taking into account external environment influence when develop the business strategy.

Topic 8. Product portfolio managing based on matrix instruments using. The BCG matrix.
Question 8.1 What are the main objectives of the Boston Consulting Group matrix using?

a) choosing business strategy for a market;

b) distributing resources between existing business units of the company;



c) choosing strategies for the product portfolio management.

Question 8.2 Denominate axes forming the BCG matrix.

a) competitive scope and source of competitive advantage;

b) market size changing (increasing) and relative market share meaning;

c) competitive position and market attractiveness.

Question 8.3 Denominate a main objective of the product portfolio management strategy developing.
a) optimizing the product portfolio from a point of view of current and short/middle term revenue maximizing;
b) cutting unexpected expenses;

C) optimizing the organizational structure.

Question 8.4 Denominate the main characteristics of the “Stars”:

a) having a big relative market share on the rapidly growing market;

b) having a small relative market share on the rapidly growing market;

c) having a big innovative potential.

Question 8.5 Denominate the main characteristics of the “Problem kids”:

a) having a big relative market share on the rapidly growing market;

b) having a small relative market share on the rapidly growing market;

¢) having a unique set of features.

MHcTpyKuus N0 BHINOJTHEHUIO
W3 mpe10’keHHBIX TECTOBBIX 3a/1aHUI BHIOpATh OJIMH NMPaBUIBHBIN OTBET. B Kax/10M 3aJaHMM TOJIBKO OJIUH
IIPaBUJIbHBIN OTBET.
Kpurtepun onenuBanus:
MaxkcumaJjibHOe KoJu4ecTBO 6amioB — 40.
Onun Bompoc Tecta — 1 6amn. Kaxxnoe TectoBoe 3a1anue coepkuT 20 TECTOBBIX BOIIPOCOB. BrinmonHseTcs aBa
TecTa B cemecTp. MakcuManbHbIH 6ait 3a cemectp — 40.
e 16-20 GayI0B BBICTABISIOTCA CTYACHTY, €ciii OH ai 80% NpaBUIIbHBIX OTBETOB;
e 11-15 GannoB BBICTABISAIOTCS CTYAEHTY, €ciiu OH Aail 70% MpaBUIbHBIX OTBETOB;
e 5-10 6am10B BBICTABISAIOTCS CTYJIEHTY, €CIHM OH Jail 51% NpaBUIIbHBIX OTBETOB;
e 0-4 GayIOB BBICTABIISIFOTCS CTYACHTY, €Ci OH Jall MeHee 50% MpaBUIIBHBIX OTBETOB.

['pynnoBsie W/Uiv UHAUBUIYAJbHbIE TBOPUECKUE 3aITaHUSI/TIPOCKTHI

1.Develop a model of external environment in vaccines development (pharmaceutical industry) for using by
research and development companies.

2. Develop a model of external environment in agricultural industry (wheat cultivation).
3. Develop a model of external environment in agricultural industry (cattle breeding).

4. Develop a model of external environment in agricultural industry (ostrich cultivation).

5. Develop a model of external environment in agricultural mechanical engineering.



6.Develop a methodology of industries examining for new perspective industry choosing (for starting a new
business) for a company delivering agricultural products from Russia to Asia/Middle East countries.

7. Develop a methodology of industries examining for new perspective industry choosing (for starting a new
business) for Russian company developing software for gaming.

8. Develop a methodology of industries examining for new perspective industry choosing (for starting a new
business) for Russian company manufacturing aircrafts.

9. Develop a methodology of markets examining for new market choosing for Russian sewing company currently
working on a domestic market.

10. Develop a methodology of markets examining for new market choosing for Russian fast food company
currently working on a domestic market.

Kputepuu oneHuBanus:

MaxkcuMajibHO€E KoJIn4ecTBo 0aJ110B — 20.

KaXKJ10€ 3aJ]JaHue OIICHUBAETCA MaKCUMyM B 4 Oasuia.

JUTSL KQXKI0TO 3aaHusl/TIPOCKTA!

4 Gayyia — 3aJaHUE BBITIOJIHEHO BEPHO, OTBET IMOJIHBIN, UCUCPIBIBAIOIINN, COACPKUT HEOOXOMMMBIE TIPUMEPHI,
MOSICHEHHUSI, CTYJICHT MPUCYTCTBYET B AYAUTOPHH /OHJIAMH B AJIEKTPOHHOMU Cpee;

3 Oata — 3aJaHHWE BBINIOJHEHO HE B IOJIHOM OOBEME, MMEIOTCS CYIICCTBEHHBIC OIMMOKH B H3JI0KCHHH,
MIpUMEphI HeaJIeKBAaTHBI 33/1aHUI0, CTYJICHT MPUCYTCTBYET B AyAUTOPUH /OHJIaliH B AJIEKTPOHHOU CpPE/IE;

2-1 Ga;stoB — OTBET HEIOJIHBIH, WMEIOTCS CYIICCTBEHHBIC OINMMOKH, KOTOPBIC YCTPAHSIOTCS CTYACHTOM C
MOJICKAa3KU TPEeroAaBaTess Win IPYruX CTYIACHTOB; 3aTPYyJHSIETCS JaTh TEOpeTHdeckoe 000CHOBAHHUE BOMpPOCa
U IIPUBECTU COOTBETCTBYIOIIUE [IPUMEDEI,

0 GamnoB — 3amaHue HE BBIOJHEHO BOOOIIE WM COAEPKUT TpyOble OLIMOKH, MOJTHOCTHIO HCKaXaroIIHe
pe3yibTaT, CTYJAEHT OTCYTCTBYET B ayIUTOPHH / HE HAXOAUTCS OHJIAWH B AJICKTPOHHOU Cpejie.

3 MeToagu4yecKUe MaTepuaJibl, onpeesAawiye Npoueaypbl OeHUBaHUs 3HAHUM,
YyMeHHUI, HaBbIKOB U (W/IM) ONbITA JAeATE/JbHOCTH, XapPaKTEPU3YWILUX ISTambl
¢opmMupoBaHMA KOMIIETEHUA

[Ipouenypbl OLIEHMBAaHUS BKJIOYAIOT B ce€0d TEKYIIMHA KOHTPOJb U MPOMEXKYTOUHYIO
aTTECTALHUIO.

Texkymuii KOHTPOJIb YCIEBAEMOCTH NPOBOJUTCS C HCIIOIB30BAHUEM OLEHOYHBIX
CPEICTB, MPEACTABICHHBIX B M. 2 JAHHOIO NPWIOXKEHUS. Pe3ynbTrarsl TEKYIIEro KOHTPOJIS
TOBOJATCS IO CBEACHUS CTYJEHTOB J0 TPOMEKYTOUYHOM aTTECTALINH.

IIpomexyTouHas aTTecTALMA POBOIUTCS B popME 3a4eTa.

3adeT NpOBOAMUTCS IO PACHUCAHUIO IMPOMEXKYTOYHOM aTTECTAMU B NMMCbMEHHOM BUJE.
KonuyecTBO BOIpPOCOB B 3a4€THOM 3a/iaHuu — 2. [IpoBepka 0TBETOB U 00BSBICHUE PE3YJIHTATOB
MPOU3BOAUTCS B JIEHb 3aueTa. Pe3ynbTaThl arTecTallid 3aHOCSTCS B BEIOMOCTh M 3aY€THYIO
KHIKKY cTyfeHTa. CTyAeHTbl, HE MpOIIeIIINe MPOMEKYTOUHYIO aTTECTalUi0 MO rpaduky

CCCCHUH, JOJIKHBI JIMKBUAUPOBATH 3aJOJDKCHHOCTE B YCTAHOBJICHHOM ITOPSAAKE.



IIpunoxenue 2
METOINYECKHE YKA3AHUA 11O OCBOEHUIO JUCIITUIIJIMHBI

Y4eOHBIM TIJIaHOM MPEAYCMOTPEHBI CIASAYIOIINE BUIBI 3aHSITHIA:

- JICKIIUH,

- MPAKTUYECKHUE 3aHATHSI.

B xo0/1¢ NTeKIMOHHBIX 3aHATUH PACCMATPUBAIOTCS BOIIPOCHI, KACAIOITUECS HCTOPUUECKHUX U
aKTyaJIbHBIX BOIPOCOB pa3BUTUSI SKOHOMHKHM Poccuu, pa3inuHbIX €€ CEKTOPOB, Jar0TCs
PEKOMEHAAIUU JIsl CAMOCTOSITEIbHOM pa0dO0ThI U MOATOTOBKE K MPAKTUYECKUM 3aHSITHUSIM.

B xoe npakTuuecKkux 3aHATHHA YTTyOIsSI0TCS U 3aKPEIUISIIOTCS 3HAHUS CTYICHTOB T10 PSTY
PaCCMOTPEHHBIX Ha JICKIIUSX BOIPOCOB, PA3BUBAIOTCS HABBIKU BJIAJICHUS IIEJTOCTHBIM MOJIX0JA0M
K aHAJIM3Y Pa3BUTHUS CTPAHOBBIX IKOHOMHUYECKUX CUCTEM U MX BIIMSIHUE HA Pa3JIMYHbBIC aCTICKThI
MEKIYHApPOIHOTO OM3HECA C UCIIOIB30BaHNEM HCTOPHUYCCKUX M aKTyaJIbHBIX KEMCOB SKOHOMHKHU
Poccun.

[Ipu MOATOTOBKE K MPAKTUYECKUM 3AHATUSAM KaXIbI CTYJICHT TOJKEH:

— U3y4YUTh PEKOMEHIOBAHHYIO YUEOHYIO JIUTEPATYpY;

— U3YYUTh KOHCIIEKTHI JIEKIUH;

— IOJITOTOBHUTH OTBETHI HA BCE BOMPOCHI 110 U3YYaEMOU TEMeE.

[lo cormacoBaHuio C MpenoAaBaTENeM CTYAEHT MOXKET MHOATOTOBHTH 3CCE MO TEME
3aHATHS. B mpolecce MOATNOTOBKM K NPAKTUYECKUM  3aHATHUSM  CTYIEHTBI  MOTYT
BOCITOJIB30BaThCSl KOHCYJIbTALIMSAMU IIPENOIABATEIIS.

Boripochl, HE pacCMOTpEHHBbIE Ha JICKIUAX W MPAKTUUECKUX 3aHATUAX, JOJKHBI OBITh
M3YYEHBI CTY/ICHTaMHU B X0JI€ CAMOCTOATEIbHOU paboThl. KOHTpOIb caMocTOsATENbHOM paboTh
CTYJIGHTOB Ha/l y4eOHOM MpOTrpaMMOi Kypca OCYIIIECTBIISETCS B XO/I€ 3aHATHI METOJIOM OIpoca.
B xozme camMocToATENbHON pabOThl KaxAbld CTYJIEHT O0Osf3aH MNPOYMTATh OCHOBHYIO U IO
BO3MOKHOCTH JIOTIOJHUTENBHYIO JUTEPATYpy O HM3Yy4aeMOMl TeMe, JOIMOJHUTHh KOHCIEKTbI
JEKIMA HEIOCTAIOUMM MaTepHaliOM, BBIMMCKAMU W3 PEKOMEHJOBAaHHBIX MEPBOMCTOYHUKOB.
BblaenuTs HEMOHATHBIE TEPMHUHBI, HAUTH UX 3HAYEHHUE B SHUMKIIONEINYECKUX CIOBAPSX.

JInsi MOATOTOBKM K 3aHATHAM, TEKYIIEMY KOHTPOJIIO M NPOMEXKYTOYHOM aTTeCTALUU
CTYAEHTbl MOTYT BOCIOJb30BaThCS  AJNEKTPOHHO-OMOIMOTEUHBIMU CUCTEeMaMH. Takke
oOydJaroruecss MOTYT B3AThb Ha JIOM HEOOXOJMMYIO JIUTEpaTypy Ha aOOHEMEHTE
YHUBEPCUTETCKON OMOTMOTEKU MIIM BOCIIOIb30BATHCS YNTATBLHBIMU 3aJ1aMU.

METOAI/I‘ICCKI/IC PEKOMEHAA U 11O HAIIMCAHHUIO 3CCe

[Ipu paGoTe Hax 3cce CTYACHT pealin3yeT BaXKHBIN 3Tam cBoero oOydeHus. B mporecce
paboThl  CTYIEHTYy HEOOXOINMMO W3YYUTh PEKOMEHJOBAaHHYIO JIHMTEpaTypy, cobOpath
HE0OX0aMMBbIC MaTepuabl, CHOPMHUPOBATH COOCTBEHHOE MOHMMAHUE MPEAMETAa HCCIICIOBAHUS
HA OCHOBE KPUTHUYECKOTO aHAJIM3a Pa3IUYHBIX MOAXO00B K paccMaTprBaeMon MpoOiieMaTHKe.
CTyneHT BIIpaBe MPUBJICKATh U TOTIOJHUTEIBHYIO TUTEPATYPY.

OCHOBHO¥ 3a/1aueii CTy/IeHTa SIBJISIETCS YIIIyOJIEHHOE N3YYeHHE TEOPETHUECKUX BOITPOCOB
M30paHHON TeMbl, KpUTHUECKUI aHAIN3 OCHOBHBIX MyOnukamuid. [Ipu 3ToM crieayer moHuMars,



YTO TAKOW KPUTUYIECKHUI aHATIN3 JIUTEPATYPHI MIPECICIyeT IBE IEeIH:

- 3HAKOMCTBO C (JaKTUUECKOU CTOPOHOM HccleayeMoil TeMbl (00ydaromas);

- MIICbMEHHOE U3JI0KEHUE COJIEP’KaHus C IEeJIbI0 MMPOJEMOHCTPUPOBATH TOHUMAHUE TEMbI
ACCe U HAJIM4YMe COOCTBEHHOTO B3TJIsa Ha UCCIEYyEMYIO TPOOIeMy.

[Tpu pabote Haj dcce CTYACHT JOJDKEH CTPEMUTHCS JIBUTAThCSl OT MPOCTOTO Mepeckasa
3HaHUU ¥ HHGOPMAIINH, K UX TpaHCcHOpMaIiK U, BO3MOXKHO, MPUpAIeHII0. B mpoiecce paboThI
JUIA pacdeToB M aHalu3a IOKa3aTeliell M0 paccMaTpHBacMOW TEeME HCIIOJIb3YeTCsl IaKeT
npukiagaeix mporpamm LibreOffice.

TpeboBanus k opopMIICHHIO CCe
TekcT moyKeH OBIThH BBITIOJHEH B TiedaTHOM Bue (00beM 8-10 cTpanut, 14 mpudT, Times New
Roman, monyTopHBI HHTEPBAJ), C MPHIOKEHUEM CIIMCKAa UCTOYHUKOB. B KpaTkoMm BBeICHHUH
OOOCHOBBIBACTCSI  aKTYalbHOCTh TEMbI, YKa3bIBa€TCA  HWCIOJB30BaHHAs  JIUTEPATypa,
dopmynupyercss 1eiab padoTbl. OCHOBHAs 4YacTh 3CCE COJEPKUT BBICKA3aHHBIE CTYJIECHTOM
cooOpaxeHus: M UX (PAKTOJIOTHMYECKOE OOOCHOBaHME. B KpaTKOM 3aKIIOYEHHM JIOJIKHBI
COJIEPKaThCS BBIBOBI 110 TEME 3¢Cce. 3aBEPIIACTCS 3CCE CHMCKOM HUCIIOJBb30BaHHBIX HCTOUHUKOB.



