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1. HEJIX OCBOEHUSA TUCIUITJINHBI

1.1| The purpose of studying the discipline: to acquaint students with the latest achievements of microeconomic theory, the most
relevant for use in scientific activity and economic practice

2. TPEBOBAHMUA K PE3YJIBTATAM OCBOEHUSA JUCHUILJTUHBI

OIIK-1. Crioco0eH MpUMEHATHh 3HAHMA (HA MPOABHHYTOM YPOBHE) (PYyHAAMEHTAJIBLHOH IKOHOMHYECKOl HAYKH NMPH pelleHuu
NMPaKTHYEeCKUX U (MJIM) HCCJIe0BaTeIbCKUX 32124,

OIIK-3. Cnoco0en 000011aTh M KPUTHYECKH OLIEHHBATH HAyYHbIe HCCJIe0BAHUS B IKOHOMHUKE;

B pe3ysbTaTte 0CBOCHHS JUCUMILIUHBI 00y4AIOIMIICS NOJIAKEH:

3HaTh:

COBPEMCHHBIN KaTETOPUANBHBIA W METOJOJOTMICCKHIA amnmapar MaKpOIKOHOMHUYECKHX HCCICIOBAaHUA (COOTHECEHO C MHIUKATOPOM
OIIK-1.1);

3aKOHOMEPHOCTH (DYHKI[MOHHUPOBAHHS MaKPOIKOHOMUKH U MHUKPO3KOHOMHKH B Pa3THYHBIX SKOHOMHUYCCKHUX YCIOBHSAX; (COOTHECEHO C
unaukaropom OITK-3.1)

YmeTb:

UCIIOJIB30BaTh TPOJIBHHYTHIH aHAJUTHYECKUH HHCTPYMEHTApUI JUI pEIICHHS NPAKTHYECKHX W (MJIM) HCCIICNOBATENbCKUX 3a/ad
(cootHeceno ¢ maankaropom OIIK-1.2);

AQHATM3UPOBATh M OICHUBATH SKOHOMHYIECKHE PE3YIbTaThl, OCIEACTBHS peann3anui 1 3pPEeKTHBHOCTH HCCIEJOBaHMI (COOTHECEHO C
unaunkaropom OIIK-3.2)

Baanernb:

HaBBIKAMH aHajH3a, BHIOOpA M MPUMEHEHHS PENeBAHTHBIX (DyHIAMEHTAIbHBIX 3HAHUH M METONOJOTHYECKUX HHCTPYMEHTOB IS
PELICHUs UCCIIEIOBATEIBCKUX U TIPAKTUYECKUX 3a/1a4 (cooTHeceHo ¢ nHaukatopom OIIK-1.3);

HaBBIKaMH pabOTHI C PeJICBaHTHBIMH MH()OPMAITIOHHBIMH HCTOYHHKAMH MaKpOIKOHOMUYECKOH N MHUKPOIKOHOMHYECKOH MPOOIIeMaTHKH
B IEJAX 000OMIEHUS M KPUTHIECKOH OLEHKM HAayYHBIX HCCIICIOBAHHWI B SKOHOMHKE, a TaKKE M BOSMOXKHOCTH MX HMPUMEHCHHUS IS
JIOCTH KEHUS LieNel U 3a1a4 B mpodeccuoHanbHol cdepe (cootHeceHo ¢ nHankaropom OITK-3.3)

3. CTPYKTYPA U COAJEP) KAHUE JUCIUITJINHBI

Pazpnen 1. Micro and macroeconomic analysis under risk and uncertainty

Bua 3ausitus / Cemectp /| KonmuectBo

Ne HaunMeHoBaHMe TeMbl, KPaTKoe Cojep:KaHue
) KP P paGorsl / popma IMTA Kype 4acoB

Komnerenunu

"Risks, Uncertainty, Information Asymmetry"

Risk and uncertainty. Prior, statistical and expected probability of an event.
Application of basic probabilistic categories in economics. Relationship
between risk and income. Average expected utility. Risk aversion and
preference, risk neutrality. Their typical manifestations in the economy.
"Decision tree". Degrees of uncertainty. Uncertainty aversion. context
1.1 |effect. Entrepreneurship and risk. Uncertainty and Entrepreneurship. Risk| Jlekunonusie 3anstus 2 2
as a special type of cost. Risk reduction methods. Barrier of transaction
costs on the way to complete information. A case of absolute
inaccessibility of information. Ways to eliminate information asymmetry.
Guarantees. Brands. Diplomas and certificates. Judicial consumer
protection. Risk and behavioral uncertainty. The role of contracts in risk
reduction.

OIIK-1
OIIK-3

"Risks, Uncertainty, Information Asymmetry"

Risk and uncertainty. Prior, statistical and expected probability of an event.
Application of basic probabilistic categories in economics. Relationship
between risk and income. Average expected utility. Risk aversion and
preference, risk neutrality. Their typical manifestations in the economy.
"Decision tree". Degrees of uncertainty. Uncertainty aversion. context
1.2 |effect. Entrepreneurship and risk. Uncertainty and Entrepreneurship. Risk
as a special type of cost. Risk reduction methods. Barrier of transaction
costs on the way to complete information. A case of absolute
inaccessibility of information. Ways to eliminate information asymmetry.
Guarantees. Brands. Diplomas and certificates. Judicial consumer
protection. Risk and behavioral uncertainty. The role of contracts in risk
reduction.

[Ipaxtugeckue OIIK-1
3aHATUS OIIK-3

1. Disequilibrium market conditions. Disequilibrium and lack of
information.

2. The use of non-equilibrium and equilibrium situations in the activities of| ~CaMocTosTenpHas OIIK-1
an economist-practitioner. Entrepreneur as a subject of equilibrium. pabora OIlIK-3
3. The evolution of entrepreneurship. The interpretation of
entrepreneurship in the classical, neoclassical, Austrian and neo-Austrian




schools.

"Project approach"

incremental analysis. Difficulties and limits of practical application of
marginal analysis. Incremental costs and incomes, their essence and
structure. Modification of the profit maximization rule in the framework of
incremental analysis. Scope of application of incremental analysis. An
investment project in a broad and narrow interpretation, its stages. Capital
budgeting.

Demand factors for investment resources. Firm's investment demand
curve. Offer of investment capital. Subjects of formation of the offer of the
investment capital. Supply curve of investment resources. Equilibrium in
the market of investment resources.

JIeKIIMOHHBIE 3aHATHS

OIIK-1
OIIK-3

"Project approach"

incremental analysis. Difficulties and limits of practical application of
marginal analysis. Incremental costs and incomes, their essence and
structure. Modification of the profit maximization rule in the framework of
incremental analysis. Scope of application of incremental analysis. An
investment project in a broad and narrow interpretation, its stages. Capital
budgeting.

Demand factors for investment resources. Firm's investment demand
curve. Offer of investment capital. Subjects of formation of the offer of the
investment capital. Supply curve of investment resources. Equilibrium in
the market of investment resources.

IpaxTyeckue
3aHATHA

OIIK-1
OIIK-3

1. Principles of demand management for the company's products.

2. Monopolistic advantages as an incentive. Manager and short-term
monopoly.

3. Prerequisites for price discrimination and its varieties. Legal
discrimination and its use by the firm.

4. The need to apply the analysis of critical points in the process of
managing a company. Graphical and algebraic interpretation of critical
points.

CamocTosTelIbHasS
pabora

OIIK-1
OIIK-3

1.7

"Theoretical problems of the new economy"

Industrial and post-industrial systems. Theories of "information", "post-
industrial" economy and "knowledge-based economy". The new economy
as part of the post-industrial economy, determined by the progress of
science and technology. The special role of information and
communication technologies. The new economy in the narrow and broad
sense of the word. Market economy from the point of view of the theory of
self-organization. The impact of globalization on the functioning of
markets. Concept of network risks. Innovations in the new economy.
Network economic structures.

Clusters, outsourcing, network companies, dynamic medium-sized
companies - "gazelles". Features of the formation of clusters in the modern
Russian economy. Formation of competitive advantages in the domestic
confectionery industry, in pharmaceuticals, in the banking sector.
Virtualization of economic activity. virtual companies. Features of network
development in world practice and in the conditions of the domestic
economy. Transformation of economic and socio-political institutions.

JIexIMoHHbIE 3aHATHS

OIIK-1
OIIK-3

1.8

"Theoretical problems of the new economy"

Industrial and post-industrial systems. Theories of "information", "post-
industrial" economy and "knowledge-based economy". The new economy
as part of the post-industrial economy, determined by the progress of
science and technology. The special role of information and
communication technologies. The new economy in the narrow and broad
sense of the word. Market economy from the point of view of the theory of
self-organization. The impact of globalization on the functioning of
markets. Concept of network risks. Innovations in the new economy.
Network economic structures.

Clusters, outsourcing, network companies, dynamic medium-sized
companies - "gazelles". Features of the formation of clusters in the modern
Russian economy. Formation of competitive advantages in the domestic
confectionery industry, in pharmaceuticals, in the banking sector.
Virtualization of economic activity. virtual companies. Features of network
development in world practice and in the conditions of the domestic
economy. Transformation of economic and socio-political institutions.

[IpaxTuyeckue
3aHATHA

OIIK-1
OIIK-3

Consider an extended interpretation of the MR = MC rule as a general
business philosophy using LibreOffice.

2. Incomplete information about the level of demand for the company's
products. Stages of assessing the volume of demand.

3. Costs of the firm. Using the concepts of accounting and opportunity
costs in business practice.

4. Variable, fixed, joint, marginal, average variable costs. The main
problems of practical cost management of the company.

CamocrosiTenbHast
pabora

OIIK-1
OIIK-3

1.10

"Macroeconomics as a theoretical understanding of modern economic
practice"

Opportunities and limitations of the neoclassical macroeconomic model -
the paradigm of the 20th century. The problem of formalization of

JIeKIIMOHHBIE 3aHATHS

OIIK-1
OIIK-3




macroeconomics in the conditions of "genuine uncertainty of future results
of economic activity" (P. Davidson). Interpretation of the main
macroeconomic problems by J. Akerlof. Behavioral macroeconomics and
macroeconomic behavior. Actual functional dependencies studied by
macroeconomics, their types. Indicators of the state of the macroeconomic
environment. Methodology and analytical apparatus of modern
macroeconomics. Macroeconomic indicators: national wealth, production
volumes, finances, prices, money market, efficiency, standard of living.
Alternative macroeconomic indicators: adjusted net savings, true savings
rate, indices of sustainable economic development, etc. Sources of
macroeconomic information. Classical dichotomy in macroeconomics:
nominal and real variables. Aggregation and macroeconomic modeling.
Optimization and equilibrium models of economic dynamics. Basic
macroeconomic identities. Equilibrium and disequilibrium of the n / x
circulation. Ways of adaptation to equilibrium and their economic
consequences. Types of balance analysis: static, comparative statics,
dynamic. Partial and general equilibrium. Stable and unstable equilibrium.
Types of macroeconomic analysis: ex post and ex ante. Methods for
measuring macroquantities.

"Macroeconomics as a theoretical understanding of modern economic
practice"

Opportunities and limitations of the neoclassical macroeconomic model -
the paradigm of the 20th century. The problem of formalization of
macroeconomics in the conditions of "genuine uncertainty of future results
of economic activity" (P. Davidson). Interpretation of the main
macroeconomic problems by J. Akerlof. Behavioral macroeconomics and
macroeconomic behavior. Actual functional dependencies studied by
macroeconomics, their types. Indicators of the state of the macroeconomic
environment. Methodology and analytical apparatus of modern
macroeconomics. Macroeconomic indicators: national wealth, production
volumes, finances, prices, money market, efficiency, standard of living.
Alternative macroeconomic indicators: adjusted net savings, true savings
rate, indices of sustainable economic development, etc. Sources of
macroeconomic information. Classical dichotomy in macroeconomics:
nominal and real variables. Aggregation and macroeconomic modeling.
Optimization and equilibrium models of economic dynamics. Basic
macroeconomic identities. Equilibrium and disequilibrium of the n / x
circulation. Ways of adaptation to equilibrium and their economic
consequences. Types of balance analysis: static, comparative statics,
dynamic. Partial and general equilibrium. Stable and unstable equilibrium.
Types of macroeconomic analysis: ex post and ex ante. Methods for
measuring macroquantities.

ITpakTyeckue
3aHATHSA

OIIK-1
OIIK-3

1.12

Macroeconomics of the 21st century: a change in the scientific paradigm.
Modern macroeconomic schools. Concepts of sustainable development.
Information paradigm as the basis of modern macroeconomics (J. Stiglitz).
French regulationists on the financial dominant of the modern economy.
Going beyond the usual subject boundaries of economic science: the
theory of spatial, dynamic, multi-phase economics and an evolutionary
approach to the study of macroeconomic processes. Development of
Russian macroeconomic thought.

CamocTosTenbHas
pabora

OIIK-1
OIIK-3

"Equilibrium and Disequilibrium in Macroeconomics: Basic Models"
Concepts of “instantaneous, short-term and long-term equilibrium”. The
concept of multiple equilibrium (unique equilibrium). Joint equilibrium in
the real and money markets: algebraic and graphical interpretation. IS-LM
model in a closed economy. Cartoon effects. System of static and dynamic
multipliers. Haavelmo's theorem. Extended IS-LM model for an open
economy. Forms of macroeconomic imbalance: cyclicity, inflation,
unemployment. Models of conjuncture cycles by W. Mitchell and N.D.
Kondratieva. Samuelson-Hicks model. Monetary concept of economic
cycles. Kaldor model. Model del Kagan of inflation dynamics. Adaptive
inflation expectations. A simple Phillips curve. Friedman-Phelps
corrections. Modified Phillips Curve. The relationship between the Phillips
curve and the aggregate supply curve. Model IS-LM in the modern
economy of Russia. An alternative approach to solving the problem of
maximizing and stabilizing national income.

JIex1MoHHbIE 3aHATHSA

OIIK-1
OIIK-3

1.14

"Equilibrium and Disequilibrium in Macroeconomics: Basic Models"

The concept of “instantaneous, short- and long-term equilibrium”. The
concept of multiple equilibrium (unique equilibrium). Joint equilibrium in
the real and money markets: algebraic and graphical interpretation.
Attempts at "equilibrium" model interpretations of non-equilibrium
theoretical approaches: the IS-LM model. Cartoon effects. System of static
and dynamic multipliers. Haavelmo's theorem. Extended IS-LM model for
an open economy. Model IS-LM-BP. Forms of macroeconomic
disequilibrium: cyclicity, inflation, unemployment. Models of conjuncture
cycles by W. Mitchell and N.D. Kondratiev. The Samuelso-on-Hicks
model. Monetary concept of economic cycles. Kaldor model. Kagan model
of inflation dynamics. Adaptive inflation expectations. Okun's law. A

IpaxTHyeckne
3aHATHA

OIIK-1
OIIK-3




simple Phillips curve. Friedman-Phelps amendments. Modified Phillips
curve. The relationship between the Phillips curve and the aggregate
supply curve. The IS-LM Model in the Modern Russian Economy
Problems of Achieving Macroeconomic Equilibrium in Russia

Macroeconomic equilibrium and its main models, consider using
LibreOffice.

CamMocTosTenbHast
pabora

OIIK-1
OIIK-3

1.16

“Fiscal and Monetary Stabilization Policy of the State”

Stabilization in the long and short term. Stabilization policy: active,
passive; expansionist, contractive, automatic, discretionary. Automatic
(built-in) stabilizers. Fiscal policy instruments. Fiscal policy and Ricardian
equivalence.

Fiscal policy, budget deficit and public debt: the Barro-Ricardo theorem
and the Sargent-Wallace theorem. Balanced budget multiplier. The State as
a Source of Inflation: Covering the Public Debt Deficit. The degree and
nature of the impact of public debt on the economy. Optimal dynamics of
public debt. Fiscal impulse and its consequences. Sustainability of the
fiscal impulse. Analysis of the results of fiscal policy using the IS-AM
model. Vector autoregressive models in evaluating the effectiveness of
fiscal stimulus measures for the economy. fiscal multiplier. Methods for
estimating the fiscal multiplier as a measure of GDP response to a fiscal
shock. Recessionary and inflationary gaps. Monetary policy of the Central
Bank in modern economic conditions: tools and types. Money: the classic
dichotomy, neutrality and superneutrality. Toby effect. Bubbles and
multiple equilibria in the money market. Monetary impulse and evaluation
of its consequences. Monetary policy and temporary structure of interest
rates. Dynamic failure of a low-inflationary monetary policy. The
mechanism of monetary transmission. Synthesis and comparative
efficiency of fiscal and monetary policy.

HCKHI/IOHHHC 3aHATUA

OIIK-1
OIIK-3

“Fiscal and Monetary Stabilization Policy of the State”

Stabilization in the long and short term. Stabilization policy: active,
passive; expansionist, contractive, automatic, discretionary. Automatic
(built-in) stabilizers. Fiscal policy instruments. Fiscal policy and Ricardian
equivalence.

Fiscal policy, budget deficit and public debt: the Barro-Ricardo theorem
and the Sargent-Wallace theorem. Balanced budget multiplier. The State as
a Source of Inflation: Covering the Public Debt Deficit. The degree and
nature of the impact of public debt on the economy. Optimal dynamics of
public debt. Fiscal impulse and its consequences. Sustainability of the
fiscal impulse. Analysis of the results of fiscal policy using the IS-AM
model. Vector autoregressive models in evaluating the effectiveness of
fiscal stimulus measures for the economy. fiscal multiplier. Methods for
estimating the fiscal multiplier as a measure of GDP response to a fiscal
shock. recessionary and inflationary gap. Monetary policy of the central
bank in modern economic conditions: tools and types. Money: the classic
dichotomy, neutrality and superneutrality. Tobin effect. Bubbles and
multiple equilibria in the money market. Monetary impulse and assessment
of its consequences. Monetary policy and term structure of interest rates.
Dynamic failure of a low-inflationary monetary policy. Mechanism of
money transmission. Synthesis and comparative efficiency of fiscal and
monetary policy.

IIpaxTHyeckne
3aHATHA

OIIK-1
OIIK-3

"Fiscal and monetary stabilization policy of the state"

CamocTosTeNnbHas
pabora

OIIK-1
OIIK-3

1.19

«Macroeconomic world landscape and public policy of open economy»
Small and large open economy: main features. Triple equilibrium in an
open economy. Payment balance. The structure of the balance of payments.
Exchange rate. Content and dynamics of the exchange rate. Modeling the
exchange rate. PPP theory, Harrod-Balassa-Samuelson model. Modern
approach: the role of money in determining the exchange rate. Rigid
prices, rational expectations and "overshoot" of the exchange rate.
Dornbusch model. Floating and fixed exchange rates. Real exchange rate
targeting. currency corridor. The theory of optimal currency zones.
Common currency and currency basket. Real exchange rate of the ruble:
analysis of dynamics and impact on the real sector

JIex1MoOHHbBIC 3aHATHS

OIIK-1
OIIK-3

1.20

«Macroeconomic world landscape and public policy of open economy»
Small and large open economy: main features. Triple equilibrium in an
open economy. Payment balance. The structure of the balance of payments.
Exchange rate. Content and dynamics of the exchange rate. Modeling the
exchange rate. PPP theory, Harrod-Balassa-Samuelson model. Modern
approach: the role of money in determining the exchange rate. Rigid
prices, rational expectations and "overshoot" of the exchange rate.
Dornbusch model. Floating and fixed exchange rates. Real exchange rate
targeting. currency corridor. The theory of optimal currency zones.
Common currency and currency basket. Real exchange rate of the ruble:
analysis of dynamics and impact on the real sector

IIpaxTyeckue
3aHATHSA

OIIK-1
OIIK-3

1.21

«Macroeconomic world landscape and public policy of open economy»

CamocTosTeNnbHas
pabora

OIIK-1
OIIK-3

1.22

ITonroroBka K MPOMEKYTOUHON aTTECTAIUN

3auer

OIIK-1




| | | OIIK-3

4. POHJ1 OIEHOYHbBIX CPEICTB

Crpyktypa W comepkaHue (OHAA OLCHOYHBIX CPEICTB AU TMPOBEOCHUS TEKYLIEr0 KOHTPOJS M IIPOMEXKYTOYHOW aTTeCcTallud
npenctasieHsl B [Iprmoxennn 1 x pabodeit mporpaMMe TUCIUTIIHHEL

5. YYHEBHO-METOAUYECKOE 1 THO®OPMAIIMOHHOE OBECIIEYEHUE JUCHUIIJIMHBI

5.1. YueOHble, HAyYHbIEe H METOAMYECKHE H3TAHUS

ABTODBI, Bubmuorexa /
3arnaBue W3znarenscTBO, roa
COCTaBUTENH KonmuyectBo
1 Huxkudopos A. A., Makpo3KOHOMUKA : HAy4YHbIE IIKOJIBI, KOHI[CTIIHH, M.: Jleno u Cepauc, 2008 Bbubmorexa PIDY
Anrtununa O. H., 9KOHOMHYECKAs TIOJIUTHKA: y49e0. mocoOue Jis By30B (PUHX) / 98 k3.

MuxnameBckas H. A.,
Cunoposuy A. B.

2 Tapacesuu JI. C., Makpo3KkOHOMHKA: yueO. M.: Beicu. oOpa3oBanue, bubnuoreka PI'DY
I'pebennuxos I1. U., 2005 (PUHX) / 19 k3.
Jleycckuit A. U.

3 Cenos, B. B. MakposkoHOMHUKa: yyeOHoe nocobue Caparos: Aii Ilu Op 9BC «IPR SMART»

Menua, 2011
4 Poccuiickoe npeanpuHuMarenbCTBO: Beepoccuiickuit | MockBa: KpearuBHas OBbC «YHuBepcurerckas
Hay4YHO-IIPAKTUYECKUH KYPHaJ 110 SKOHOMUKE: 9KOHOMHKA, 2019 OubIMoTEeKa OHJIANH»
KypHAI

5.2. IlpodeccuonanbHble 0a3bl JAHHBIX U HHPOPMALMOHHBIE CIIPABOYHBIE CHCTEMbI

Koncynprant+
TapanT
DenepanbHblii 00pa3oBaTebHBIN TOPTal "DKOHOMHKA, COLIMONOrUs, MeHekMeHT" http://ecsocman.hse.ru

5.3. IlepeueHb NpOrpaMMHOro odecnedeHus

OnepaunonHas cucrema PEJ] OC
LibreOffice.

5.4. YueOHoO-MeTOANYECKHE MATEPHAJIbI 118 00y4AI0LIHUXCH ¢ OTPAHMYCHHBIMHU BO3MOKHOCTSIMH 30POBbSI

HpI/I HCO6XOZII/IMOCTI/I 110 3asIBJICHHUIO o6yqa}omeroc;l C OTrpaHUYCHHBIMU BO3MOKHOCTAMU 3I0POBBA y‘{e6HO-MeTOZ[I/I‘-IeCKI/Ie Marepuabl
HpPEeOCTaBIAIOTCA B (hOpMax, aJalTHUPOBAHHBIX K OTPAHUUYCHUSAM 3I0POBbS M BOCHpHUATHS MH(popMmarwu. [ JIMIl ¢ HApyHUICHHSIMHU
3penus: B hopme ayauodaiina; B meyarHoi GpopMe yBelHYeHHBIM pudToM. st UL ¢ HApyLUIEHUAMHU CliyXa: B (hOpMe DIEKTPOHHOTO
JAOKYMCHTA,; B e4yaTHON (I)opMe. 21)'[5[ Jinl ¢ HapyHICHHUAMU OIIOPHO-ABUTATCIIBHOIO allrapara: B (bOpMC OJICKTPOHHOI'O JOKYMCHTA, B
neyaTHou opme.

6. MATEPUAJIBHO-TEXHUYECKOE OBECIIEYEHHUE TUCIIUITJINHBI

INomemenust Ui BceX BUIOB palboT, NPEAYyCMOTPEHHBIX YYEOHBIM IUIAHOM, YKOMIUICKTOBaHBI HEOOXOAMMOW CIELMAIN3HPOBAHHON
yueOHOH MeOeNbI0 U TEXHUYSCKIMHU CPEACTBAMHU O0YICHHS:

- CTOIIBI, CTYJIBS;

- IEPCOHANIBLHBIN KOMITBIOTEDP / HOYTOYK (TIEPEHOCHOH);

- IPOEKTOP;

- 9KpaH / MHTepaKTHBHAS TOCKA.

ITomereHust 1y caMOCTOSTENbHOM pabOThl O0YyUYAIOIIMXCS OCHAILEHBI KOMIIBIOTEPHON TEXHUKOM C BO3MOXHOCTBIO MOJKIIOYEHUS K
cetr "MHTepHET" M1 00ECIICYCHUEM JIOCTYTIA K 3JICKTPOHHON HH(DOPMAIIMOHHO-00pa30BaTeIbHOM cpee.

7. METOINYECKHUE YKAZAHUA JJIA OBYYAIOIAXCA 110 OCBOEHUIO TN CITUITJINHBI

MGTOZ[I/I'-ICCKI/IC YKa3aHHus 110 OCBOCHHUIO JUCIHUIIIIMHBI ITPEACTABJICHBI B HpI/IJ'lO)KCHI/II/I 2k pa60qel71 nporpamMme JUCHUIIIIUHBI.




Mpuiaoxenne 1

®OHJ OHEHOYHBIX CPEJACTB

1. Onucanue noka3zareJieii 1 KpUTEpPHeB OLEHNBAHNS KOMIIETEHIIUIT HA PA3JIMYHBIX 3TAaNax UX
(¢opMupoBaHusi, ONUCAHHE HIKAJ OLlEeHUBAHUSA

1.1 ITokazaTenu U KpUTEPUH OLICHUBAHUST KOMIICTEHIIHIA:

3VH, cocrasusroiiue
KOMIIETEHITHIO

Iloka3arenu orieHUBaHUA

Kpurepuu onenuBanus

Cpenctsa
OLICHUBAHHS

OIIK-1: Cnioco0en npuMeHSATh 3HaHUSI (HA NIPOJABMHYTOM yYPOBHe) (pyHIaMeHTANbHOM
IKOHOMHUYECKOI HAYKH NP PellieHUN MPAKTHYECKUX U (MJIM) UCCIIeI0BATEIbCKUX 32124}
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1.2 IIxanel OlIEHUBAHMS;

Texymui KOHTPOIIb YCIIEBAEMOCTH U IPOMEXYTOYHAsl aTTECTAlUs OCYILIECTBIAETCA B paMKax
HAKOMUTEJIbHOW OaluIbHO-peUTHHTOBOM crcTeMbl B 100-6amibHOM miKane:

50-100 6amoB (3auTeHO);
0-49 6amnoB (He 3a4TEHO).

HIIOBBIC KOHTPOJIBHBIC 3a/1aHUS WJIN HHbIC MaTepHuaJibl, HCOOX0AUMBIE AJIfA OLICHKH 3HAHMI
2T , 0 ,
YMEHHii, HABBIKOB U (MJIM) ONbBITA JESATEIbHOCTH, XaPAKTEPHU3YIOIIUX 3Tanbl ()OPMHUPOBAHUS
KOMIIeTEHIUI B IIpolecce 0CBOCHUS 00Pa30BaTe/JbHOM MPOrpaMMbl

Bonpocsl k 3auery

1. The well-being of subjects and the boundary of possible well-being. A multitude of possible

fortunes

2. Revenue of the monopolist: marginal, marginal from advertising, marginal in quality.

3. Two-phase two-product model. The Edgeworth diagram. The supply curve from the stock.

4. Game theory and the behavior of oligopolists
5. Assumptions in the monopoly model, in the oligopoly model, in the monopolistic competition

model

6. Resource price changes: replacement effect and release effect.




7. Exhaustion of the product. Proof of exhaustibility using Euler's theorem

8. Exhaustion of the product. Proof of exhaustibility using the Clark—Wicksteed—\Walras theorem

9. The Edgeworth box in a two-object two-product model. Voluntary exchange zone

10. Leontiev's model. The Leontiev matrix. The inverse Leontiev matrix

11. Bertrand duopoly model as a special case of Nash equilibrium

12. Chamberlin's model of imperfect competition and the model of spatial differentiation.

13. The market model of a dominant firm with a competitive environment

14. Monopoly power and Pareto-efficient output structure.

15. The area of uncertainty on the supply curve of the enterprise and the industry at different price
levels.

16. General equilibrium in production and consumption.

17. The marginal rate of preferences in time. Two-vertex and single-vertex profiles.

18. Price discrimination as a condition for the existence of the industry. Price discrimination of the
first, second, and third degree.

19. The economic system as a system of economic relations of subjects of macroeconomics.

20. Methods of analysis of economic relations: algebraic, matrix, tabular models, graphical schemes,
accounting, presentations to budgets of subjects of macroeconomics.

21. The system of national accounts and its features.

22. The role of macroeconomic indicators. Generalizing indicators of the functioning of the national
economy.

23. The economic system as a system of economic relations of subjects of macroeconomics.

24. Methods of analysis of economic relations: algebraic, matrix, tabular models, graphical schemes,
accounting, presentations to budgets of subjects of macroeconomics.

25. The system of national accounts and its features.

26. The concept of aggregate demand. The specifics of the formation of aggregate demand in Russia.
27. The aggregate offer and its distinctive features.

28. The aggregate supply model and its use in macroeconomic analysis. The mechanism of interaction
between aggregate supply and demand. A simple model of macroeconomic equilibrium (as an
announcement).

29. Effective demand in the system of macroeconomic models. General characteristics of the subjects
and elements of effective demand. Household demand and its determining factors.

30. The function of consumption and their evolution.

31. Investment demand as a structural component of effective demand.

32. States and foreign states as subjects of effective demand.

33. Conditions for the formation of market equilibrium, taking into account the dynamics of bold
demand (Keynesian model).

34. The concept of macroeconomic equilibrium of the economic system.

35. Definition of the general economic equilibrium and its main parameters. Partial and full
(competitive and regulated) balances.

36. Basic models of general economic equilibrium: classical, Keynesian, monetarist. A synthesized
model of general economic equilibrium.

37. Analysis of the advantages and disadvantages of each of them. The problem of achieving
macroeconomic equilibrium in Russia.

38. The concept of economic growth. Theories of economic growth. Internal and external factors of
economic growth.

39. STP as a factor of economic growth.

40. Ways to measure economic growth. Types of economic growth.

41. Models The Harrod-Domar economic growth model. The Solow model.

42. The costs of economic growth and its limits.

43. Cyclicity as a pattern of market economy development. The concept of a cycle, its phases and
parameters. Types of cycles.



44. The concept of multiplier and accelerator. A model of interaction between a multiplier and an
accelerator.

45. Characteristics of the main models of the economic cycle.

46. Models of market cycles by W. Mitchell and D. N. Kondratiev.

47. The Samuelson-Hicks model.

48. Monetary concepts of economic cycles.

49. The Kaldor model.

50. Specific factors of cyclical fluctuations in modern Russia. The main factors of economic growth in
the Russian economy.

51. The main characteristics and levels of regulation.

52. Principles of the financial system of the state. The fiscal policy of the state as a structural
component of fiscal policy.

53. Methods of regulating the state budget.

54. Assessment of the effectiveness of tax regulation, the Laffer curve.

55. The concept of economic openness and its main features. Triple equilibrium in an open economy.
56. Balance of payments. The structure of the balance of payments. The exchange rate.

57. Currencies and monetary values. The content and dynamics of the exchange rate. Purchasing
power parity.

58. The essence of state regulation of macroeconomic processes in a market economy.

Kpurepun oneHuBanmsi:

50-100 6anoB (3a4TeHO)

— TMOJIHOE 3HAaHHE BCEro yuyeOHOro Marepualia 1o Kypcy, BhIpaKarolleecsi B CTPOrOM COOTBETCTBUU
M3JIaraeMoro CTYACHTOM MaTepuary yudeOHHKa, ISKIIUA U CEMHUHAPCKUX 3aHATHIH;

— cBOOOJHOE ONEPUPOBAHUE MaTEPHUAIIOM, BBIpAXKAIOIIEECS B BBIXOJE 3a INPEACIbl TEMaTHUKH
KOHKPETHOTO BOMpPOCa C IEJIbI0 ONTUMAJIBbHO IIMPOKOTO OCBEIIEHUS] BOMpoca (CBOOOIHBIM
OTCpUPOBAHUEM MAaTEPHAIOM HE CUMTACTCS PACCyXJICHHE Ha OOIIMe TEMbI, HE OTHOCSIIHECS K
KOHKPETHO MOCTaBJICHHOMY BOIIPOCY);

— JIEMOHCTpaIys 3HaHUI T0NOJIHUTEIBHOIO MaTepuaa;

YETKHUE MPABUIIbHBIC OTBETHI Ha JOMOJHUTEIBHBIE BOMPOCHI, 3aJaBaeMble IK3aMEHATOPOM C IIEJIbIO
BBISICHUTH 00BbEM 3HAHUU CTYJEHTA

0-49 GanoB (He 3a4TEHO)

— HEJ0CTAaTOYHO TOJIHOE 3HAHUE BCEro y4eOHOTo marepuaia Mo Kypcy, BbIpaxkarolieecs B 00IIeM
COOTBETCTBUH U3JIaraeMoro CTYJEHTOM MaTepHually YdeOHUKa, JEKIIMA U CEMUHAPCKUX 3aHSATHH;

— HEUYETKUE OTBEThl WJIM OTCYTCTBHE OTBE€Ta Ha JOINOJHUTENIbHBIE BONPOCH], 3aJaBacMble
9K3aMEHATOPOM C IEJIbI0 BBIICHUTH OOBEM 3HAHUM CTY/ICHTA.

Keiic-3agaua

Case 1. The process of mergers and acquisitions

The Russian corporate control market began to develop in the early 1990s. But despite such a short
history, the processes of mergers and acquisitions have spread quite widely in Russia and have a great
impact on both the domestic and foreign economic situation in the country.

Many companies that have bet on expansion and (or) diversification must decide exactly how to
conquer new markets. Of the two alternatives - to develop their own production or to buy /merge with
an existing enterprise - many choose the second one. However, this alternative involves numerous risks.
It is known that 2/3 of all mergers and acquisitions turn out to be ultimately unprofitable. Therefore, it
is necessary to evaluate the potential benefits before conducting a transaction.



A merger occurs when the combined operations and assets of two companies are placed under the
control of the management of a new company owned by the shareholders of the original companies.

A takeover takes place where one company gains control over another by acquiring a controlling
stake with the right to vote. The main reason for these transactions is the desire to achieve synergy.
Acquisitions and mergers can take place in the following forms:

* Horizontal integration;

* Vertical integration;

* Diversification.

Horizontal integration occurs when companies that operate in the same field of activity and at the
same stage of the production cycle merge. At the same time, two organizations can operate in different
market segments. Among the advantages of the association are savings in production and sales costs,
reduction of tax payments. Vertical integration is a merger of firms operating in the same field of activity,
but at different stages of the production cycle. It has a number of advantages that are associated with the
emergence of new sources of cost savings, with the emergence of great opportunities for the company
to implement a differentiation strategy. Nevertheless, vertical integration tends to increase the share of
fixed costs.

Diversification occurs when firms operating in unrelated fields of activity participate in a merger
or acquisition.

There are many examples of the aggressive strategy of groups in the takeover of companies based
on the elementary discrediting of the previous management and the use of "administrative resources".

Automotive industry. The sequence of actions of IPG Sibal in the takeover of automotive
enterprises consisted of:

* a massive PR campaign to discredit the company and its managers in order to reduce the value
of a future transaction;

* negotiations with local authorities on "strategic cooperation and investment" involving senior
federal officials;

* purchase of a controlling stake followed by a change of managers and changes in the board of
directors;

* clearing debts and transferring liquid assets to a new company within the holding structure.

Chemical industry. MDM Group, during the takeover of Nevinomyssky Azot JSC, also used
standard methods for Russian practice:

* buying up about 30% of shares on the secondary market;

* change of the General Director;

* purchase at the tender of 21.8% of shares remaining in the state proper;

* discrediting the CEO in the press;

* holding an extraordinary meeting of shareholders if the police do not allow "outside"
shareholders to attend the meeting.

When a company finds itself the target of hostile takeover attempts, its management must take
defensive measures. Methods that a company can use to repel a hostile takeover attempt:

* separation of the company;

« dissemination of beneficial information to shareholders;

* counteroffer;

* buyout of the company by managers;

» search for an alternative buyer;

* appeal to the Antimonopoly Committee;

* outbidding of own shares;

» Revaluation of assets;

* sale or acquisition of assets;

* restoration of the status of a closed company.

Using the example of the USA, five of the most important waves in the development of these
processes can be identified:

The wave of mergers of 1887-1904.



Mergers of companies in 1916-1929.

A wave of conglomerate mergers in the 60s and 70s of the XX century. The wave of mergers in
the 80s of the XX century.

Mergers in the second half of the 1990s.

The first wave of mergers occurred at the end of the XIX century. At that time, the consolidation
of enterprises was caused by a change in the legislative framework in the United States, the improvement
of technology and the need to concentrate capital.

The second wave of mergers in the United States occurred in 1916-1929. Due to the effect of
antimonopoly legislation, mergers in industries have led to the dominance of oligopolies rather than
monopolies, i.e. the dominance of a small number of the largest firms.

The third wave of mergers in the USA, which occurred in the 60s and 70s of the XX century, was
marked by a surge in conglomerate-type mergers.

The big break in the implementation of mergers was due to the adoption by the US Congress of
the Celler-Kefauver Act in 1950, which provided additional opportunities for federal authorities and US
regulators to limit mergers.

In the 80s, the profits of conglomerates began to decline steadily. Companies belonging to
conglomerates performed worse than independent firms in the same industries, and new acquisitions
brought only huge losses. According to calculations by Harvard University Professor M. Porter, in the
first half of the 80s, acquisitions by conglomerates of companies in unrelated industries in 74% of cases
ended in failure.

The fourth wave of mergers and acquisitions in the United States occurred in the 80s of the XX
century. The main prerequisite for this, along with the accumulation of huge cash flows by American
corporations and the growth of stock market capitalization, was the abolition by the Reagan
administration in 1980 of many restrictions previously imposed on the corporate control market. The
most common instruments of this wave were long-known horizontal and vertical mergers and
acquisitions, as well as new ones - buyouts through debt financing, in which the transaction was paid for
by 90% with funds received from the issue of debt instruments. The fourth wave was marked by the
synchronization of the peaks of mergers and acquisitions in the United States and Western Europe.

The fifth wave of mergers and acquisitions began in the mid-90s of the XX century and continues
to this day. In the 90s, one of the reasons for mergers was the desire to ensure stability in changing
markets. As a result of fierce competition and the uncertainty of the external environment, the horizontal
type of mergers has become the most popular. In the period from 1993 to 2000, horizontal mergers in
the United States accounted for more than 56% of all transactions, vertical mergers accounted for 6%,
and the rest were conglomerate-type mergers. During the fifth wave, the average transaction value
continues to increase. At the same time, the largest number of transactions is carried out between
medium-sized (from 5 million to 100 million dollars - 56% in 1998) and large (from 100 million to 1
billion dollars - 24% in 1998) companies. Mega-deals account for 3 to 5% of the total number of
announced deals.

The reasons for the surge in mergers in the late 90s are diverse, but primarily related to the
accelerating globalization of the world economy and the transition of the most developed countries to a
new information society.

One of the most striking examples is the large merger of equal banks, carried out as part of the
strategy of "escape from bankruptcy by consolidation” by Tokyo banks FujiBank, BankofJapan,
DailchiKangyoBank. This banking merger, the cost of which exceeded $ 70.8 billion, carried out within
the framework of the exceptional voluntariness and equality of the merged banks, resulted in a loss of
control over operations, increased bureaucracy, problems in the accounting system and the inability for
customers to receive money from ATMs using issued bank cards.

In the spring of 2006, a wave of mergers and acquisitions swept across the United States. The
baton was started by Procter & Gamble Corporation, which bought it for $ 57 billion. The Gillette
company. Then one of the world's largest financial conglomerates, Citigroup, sold its international
insurance division to the largest American insurer MetLife for $ 11.5 billion. Similar activity is also



noted in the telecommunications sector - the Texas-based SBC company with a turnover of $ 40 billion.
acquired for $ 16 billion. the world-famous AT&T.

The total volume of M&A transactions in Europe in the third quarter of 2006, according to
analysts, amounted to $ 248.5 billion. American companies merged more often. The total amount of
mergers and acquisitions in the American market in the third quarter amounted to $ 343 billion.
However, the scale of mergers in Europe is rapidly increasing. Compared to the third quarter of 2006,
the European M&A market grew by 32%. Currently, companies from EU countries account for 38.7%
of mergers and acquisitions. Transactions in the financial and energy sectors of the European economy
are most popular with investors. In particular, the volume of mergers in the European financial market
amounted to USD195 billion, which is 81% more than in the third quarter of 2005.

Case 2. What can consumers expect from price competition in the book market?

In 2004, one of the oldest wholesale bookselling companies, Top-Book (Novosibirsk), began
implementing an ambitious expansion program. By the end of 2006, she planned to open 400 new
conventional stores and 40 large discounters (discount stores) throughout Russia. However, the bet is
made not only, but perhaps not so much on the number of outlets. The main means of struggle is ultra-
low prices. The fifth Harry Potter book "Top Book™ was sold at a price of 156 rubles, while prices in
other Moscow stores ranged from 270-326 rubles.

Amazing things have happened. After the release of one of the most successful Russian best-selling
films, "Night Watch", the demand for the book by S. Lukyanenko, based on which this film was shot,
jumped sharply. Booksellers hoped for large profits from the sale of the book. However, the Top book
set a retail price 30% lower than the price list of the publisher. Incredibly, but the fact is: Instead of
double-charging (in the wholesale and retail link), the company sold the "Night Watch™" to retail
customers much cheaper than they could buy it directly, without any intermediaries. (Let's reveal the
secret in parentheses. The top book didn't act so wastefully. As a major client, she herself received a
42% discount from the publisher.)

And these are not individual exceptions, but a general strategy. According to competitors, the Top
Book systematically sells the most popular books at bargain prices, while it keeps normal prices for the
rest of the books. "The top book makes a margin of 150% of the delivery price for the entire range," says
the head of the competing company Proda-LIT, "and the margin for hits is 75%. But 1 still can't
understand the position of this company dumping [i.e. unjustifiably lowering prices] on hits that we all
have to make money from. It defies common sense. This tactic can be explained as a "sweep" of all
competitors."

The bookselling business is not one of the most profitable. Most companies make a good profit
only by selling bestsellers, when they manage to quickly sell a large number of books. And so the Top
Book puts them in a dilemma: either keep prices at a normal level and accept that there will be no sales
boom (buyers will purchase most of the bestsellers at low prices from the Top book). Or drop prices to
an equal level with it and sell a lot of books... but with almost no profit. It is not surprising if, under the
pressure of a Top book, many competitors want to leave the market.

Questions :

1. Are consumers currently winning or losing from the intense competition in the book market?

2. Will the situation continue in the future if the Top Book manages to eliminate competitors?
What will be the price level in this case?

3. How will the possible success of the Top book affect publishers (book suppliers).

4. Do you agree with the opinion of competitors that the goal of the Top book is "to become a
super monopolist. And after completing this task, put all suppliers in bonded conditions"?

5. Can the competitive strategy of the Top Book be considered honest?

6. Should the state intervene in the described situation?

Case 3. ""Chocolate OPEC™
The International Cocoa Organization (ICCQO), which is called the ""chocolate OPEC"™, has
been courting the Russian chocolate market unresponsively since September 2001. For seven years



now, ICCO has been offering our companies money to promote chocolate as a product: its per
capita consumption in our country is much lower than in Europe. But market leaders are in no
hurry to accept this help.

The members of the "chocolate OPEC" - Ivory Coast, Ghana, Cameroon - are countries whose
populations are saved from starvation by the export of cocoa beans. ICCO has a vested interest in
consistently high prices. And they are impossible when the market is overstocked. The level of cocoa
bean stocks among market participants is now 37.3% of the annual volume of processing - of course,
not 51.1%, as 10 years ago, but still too much: ICCO aims to bring it to 25%, and then, the organization
hopes, the price of raw materials for chocolate production will increase by about 10%. New, growing
markets are needed. Russia could become one of them: if in Belgium the consumption of chocolate in
terms of beans is 5.7 kg per year, ours is 1.5 kg.

ICCO is able to increase chocolate consumption in countries of interest to it. For example, in Japan
generic advertising (genericadvertising - promotion of product categories, not brands) in the 1990s
increased the supply of cocoa beans to this country by 27%, and per capita consumption - from 0.9 kg
of beans per year to 1.11 kg.

The Common Fund for Commodities, an intergovernmental organization established under the
auspices of the United Nations to assist exporters of raw materials, primarily agricultural, allocated
$203,600 for the promotion of chocolate in Japan, another $150,000 was to be collected by the Japan
Chocolate and Cocoa Association (CCAJ). The five largest participants in the Japanese chocolate market
- MeijiSeika, Lotte, Morinaga, Fujiya and EzakiGliko, who controlled 70% of all sales, were at odds and
did not want to work together. At first, they agreed to allocate only 30,000 thousand dollars for direct
advertising of chocolate as a product. - there will be no particular harm, the competitors reasoned. It was
decided to invest the rest of the money in organizing scientific symposiums on the nutritional and
medicinal properties of chocolate, holding exhibitions, publishing brochures and videos. But after the
first symposium, CCAJ members created a special fund, to which they transferred 500,000 thousand
dollars - already for direct advertising. The first publication paid for from this fund was a two-page
report on the symposium, published as an advertisement in lomiuriSimbun. And in 1995, a talk show
with housewives, the target audience of the project, appeared on NipponTV. Expenses remained small,
but chocolate consumption increased significantly.

After the official end of the campaign in 1998, it did not end. Market players have realized what
the promotion of chocolate gives. They started working with ICCO on generic advertising. Market
leaders have realized that genericadvertising benefits each of them. Of course, by increasing the market,
they also helped smaller players who did not invest any money in the campaign, and even firms that had
not previously tried to sell their chocolate in Japan.

In the USA, the benefits of generic advertising are carefully calculated. Both the market and the
authorities need an independent assessment, because there are mandatory deductions for general
advertising in the country - its volume reaches $ 1 billion per year.

In Russia, the experience of genericadvertising is quite limited. The advertising campaign of
aluminum containers for beer, which took place in 2000, was primarily an initiative of Rostar, although
Swedish PLM also participated in the campaign. And the recent efforts of the owners of ram radio
stations to turn the radio as an advertising medium were aimed at businesses, not consumers. It is difficult
for companies operating in Russia to negotiate for the sake of common benefit: they are used to working



in fast-growing markets, where the most important thing is to get ahead of competitors and grab the
maximum share. The story of the chocolate campaign is a good illustration.

In 2001 The General Fund for Commodities allocated 56,000 thousand dollars.to research the
Russian chocolate market and develop a strategy for a future advertising campaign. The competition for
the right to conduct research was won by Megadesign 2000 (now; MarketAdvice). Marketing director
of this company A. Dyachkova says that communication with top managers of the largest manufacturers
was reminiscent of the fable about the swan, crayfish and pike. Each company tried to fit the project to
its brand. The heads of Russian companies declared themselves the guardians of the national tradition
and looked with open hostility at representatives of Western firms. Nestle Food, Mars and other foreign
firms with production facilities in Russia believed that their local competitors would benefit from generic
advertising: it will create an extra stir around their products.

Nevertheless, the research was carried out - and put on the shelf. The market expanded, new large
holdings were created - United Confectioners, SladKo, acquisitions took place (in 2001, the Russian
plants of the German Stollwerck were acquired by the American Kraft Foods, and the same "SladKo"
was bought by the Norwegian company in 2004). The fight for shares was in full swing, and collective
action was out of the question. ICCO, however, did not lose hope and continued to persuade market
participants to unite.

"I was inspired by this idea," says I. Eldarkhanova, the owner of the Confael company, who has
been involved in the process since 2002. Now she is disappointed: she says that the initiators from ICCO
were unable to "sell" the project - to show what funds are needed and what market growth companies
could expect. In addition, there was no capable organizer among the players themselves. "We
manufacturers don't look too pretty," says Eldarkhanova.

In addition to her company, three much larger companies participated in the negotiations all this
time: Mars, Nestle Food and United Confectioners. Nestle was about to take over the project, even
allocated a marketer to coordinate, but then backed off. The head of Confael was like a meeting, but
realized that it would not be any use.

Mars, Nestle and United Confectioners refuse any comments. Apparently, there's nothing to talk
about. M. Terentyev, an analyst at Troika Dialog, understands the restraint of the giants: "Consumers
are trying to switch to healthy food, and in the foreseeable future these companies, for example Mars
with its sugary bars, will have a hard time. We'll have to reposition ourselves. At the same time, the
market will grow slowly, and in some segments it will shrink, and they understand this. So they have
every reason to be very careful." but 1. Wingerhoots from ICCO still does not lose hope. "The
development of the project has been delayed," says the ICCO president, "but now we have received a
letter from the director of the Department of Trade Negotiations, Mr. V. Kalmykov, that they will support
us." Kalmykov represents Russia on the Board of Executive Directors of the General Fund for
Commodities.

A. Korkunov, the owner and president of the company of the same name, is skeptical about the
idea of ICCO: He does not believe that Western "whales" will want to invest in genericadvertising and
market research in proportion to turnover, as is currently proposed: after all, these funds, as usual, will
help other players. Western companies don't need it," Korkunov explains. - They have their own
research, which is kept secret. And if everyone finds out the results, the cunning Korkunov will
understand what the consumer wants and make a new candy. And it will do it faster than the grandees.

So, as during the rapid expansion, the participants of the chocolate market prefer to act with an
eye on each other. Chief marketer SladKo Yu. Orlovskaya, for example, says that in principle she is
ready to allocate money from her budget for genericadvertising, but not much and only if the entire
industry participates. And the group brand manager of the RKF (Ruza Confectionery Factory) I.
Sobolevskaya says that their company might have supported the initiative, but fears that other players
"will not be in solidarity - the industry culture is not developed, and everyone is for himself."

A good cure for such moods is stagnation or recession. The growth of the Russian chocolate
industry in physical terms is already slowing down: according to Business Analytics, from 13.4% in
2004 to 11% a year later.

Questions :



1. How does the level of stocks of cocoa beans affect their price?

2. Comment on the opinion of the managing director of marketing of the confectionery association
"SladKo" Y. Orlovskaya that ICCO succeeded in Japan because the local consumer "unlike ours is
extremely disciplined and obedient™ and the opinion of the marketing director of the MarketAdvice
research agency A. Dyachkova: "It was worth showing them how the crown Prince starts the morning
with a cup of cocoa and that's it - a national craze has begun.

" 3. What type of competition does the chocolate market in Japan belong to? Why?

4. How did the participants of the Japanese chocolate market achieve an increase in demand for
chocolate?

5. Why, after the first symposium, CCAJ created a special fund to which 500 thousand dollars
were transferred.

6. Why does genericadvertising benefit every market participant? What is its external effect?

Case 4. Natural and ""unnatural' monopolies

A ministry, department or local authority, taking active measures to support enterprises in its
industry or region, significantly affects the level of competition and the structure of production costs.

According to the Ministry of Antimonopoly Policy of Russia, the State Fisheries Committee of
Russia and the Administration of the Magadan Region violated competition law: "The Magadan
enterprise for the extraction and processing of seafood"” unreasonably received benefits. The fact is that
during the distribution, unreasonably high quotas for industrial pollock fishing were allocated to him.
As a result, the company gained a significant advantage over other fishing enterprises in the region,
which did not have such benefits.

The following acts and actions of executive authorities may be considered as unlawful granting of
benefits:

* provision of an irrevocable subsidy (fanta), interest-free or concessional loan to an economic
entity; full or partial subsidization of interest payments on a loan; provision of state financial resources
and property as guarantees for a loan or as collateral for repayment of a loan; reimbursement of guarantee
amounts for non-repaid loans at the expense of state financial resources and property; establishment of
preferential rates of state guarantees or insurance of loans and transactions;

» covering debts and losses of an economic entity at the expense of state financial resources or
providing state financial resources to cover debts and losses; deferring or writing off debts to the state,
state-owned enterprises and organizations;

» deferral or write-off of arrears and (or) amounts of penalties for payments to the budget, to state
extra-budgetary funds and other mandatory payments established by law.

This example relates to the allocation of limited resources owned by the state and municipal:
budgetary funds, land, natural resources, real estate. The procedure and conditions for their distribution
are not legally formalized and are often inaccessible to entrepreneurs. Therefore, in the latest edition of
the Law on Competition, a new article "Antimonopoly requirements for holding a tender for placing
orders for the supply of goods, performance of works, provision of services for state needs and the needs
of local government" has appeared.




At first glance, nothing can be changed: the state itself, represented by authorized bodies, sets the
rules of the game. Few receive state support and find themselves in a deliberately privileged position.
But the Constitution guarantees the common economic space of our country. This means not only the
absence of restrictions on the movement of goods on the territory of the Russian Federation, but also
general rules and principles of economic activity, equal opportunities and rights for entrepreneurs.

The state itself can protect the rights of enterprises and entrepreneurs infringed by officials by
adopting appropriate laws. For example, a number of articles of the Law "On Competition and
Restriction of Monopolistic Activity in Commodity Markets™ establish strict prohibitions on actions of
state and local government bodies aimed at restricting competition. And control over compliance with
these legislative acts is entrusted to the Ministry of the Russian Federation for Antimonopoly Policy and
Business Support (MAP of Russia), which has the broadest powers.

Thus, the MAP of Russia, having studied all the circumstances of the case of the Magadan
Enterprise for the extraction and processing of seafood, came to the conclusion that the legislation was
violated, one market participant received unreasonable advantages over others and that "discriminatory
conditions of activity" were created by this "other". Now, in accordance with the order of the MAP of
Russia, the State Fisheries Committee must reverse its previous decision, and in addition, develop and
adopt a Provision according to which such violations will become impossible.

Based on the results of the consideration of cases, antimonopoly authorities have the right to issue
orders to executive authorities and local governments on the cancellation or modification of illegal acts
adopted by them, on the termination of violations, on the termination or modification of agreements. At
the same time, these regulations may concern both acts (agreements) as a whole and their individual
provisions that contradict antimonopoly legislation. In case of non-fulfiliment of a legal order within the
prescribed period, acts of executive authorities may be declared invalid in court as unlawfully adopted.
The official who signed the act may be subject to an administrative fine in the amount of 40 to 50
minimum wage in accordance with the new Code of the Russian Federation "On Administrative
Offenses". In addition, antimonopoly authorities have the right to make recommendations to executive
authorities (in accordance with the law) aimed at maintaining a healthy competitive environment.

Questions :

1. Can the provision of many of the above benefits be attributed to the practice of creating
"artificial” monopolies? Indeed, in most cases, the factors that lead to the formation of natural
monopolies do not work here, although in practice it is possible to interweave heterogeneous processes,
for example, benefits can be provided to a natural monopoly.

2. What exactly are violations of competition laws and laws granting equal rights to producers?
Give your examples.

3. Think over and explain what types of barriers to entry into the industry, to the development of
competition, may occur in the case of benefits: artificially low costs, special property rights, legal
restrictions? What are the others? Is it possible in some cases to talk about the artificial creation of a
single manufacturer in the industry? (Often, public authorities and administrations consider and decide
on the possibility of providing subsidies to individual enterprises operating in the territory of the region
entrusted to them. But at the same time, they lose sight of the fact that the geographical boundaries of
the market rarely coincide with the boundaries of specific administrative units. As a result, the
preferential regime of activity for enterprises in one region leads to a violation of the competitive
environment in the commodity market as a whole.)

4. What should be the state policy at the federal and local levels in relation to many of the above
benefits?

a) what arguments should government agencies be guided by? What should outweigh: concern for
the welfare of this enterprise or the task of achieving highly competitive conditions for the development
of a particular production?

b) being an economic adviser, what arguments could you put forward in favor of refusing to
provide benefits from the authorities?

c) what exceptions can there be? What may still be the need to provide certain benefits?

5. What is called a monopoly? When can we talk about the emergence of a monopoly?



6. What is the difference between natural and artificial monopolies? In what areas of activity is the
formation of natural monopolies allowed in Russia?

7. Remember what price discrimination is? Is it possible for non-price discrimination to occur in
the market?

8. Who and how organizes the protection of competition in the Russian markets? What legislative
acts testify to this? What are they dedicated to?

HNHcTpyKuus 1o BINOJTHEHHIO

1.IIpounTtaTh NpeioKEeHHbIM MaTepHrall.

2. IIpoananu3upoBaTh MaTepuall Ha OCHOBE JAHHBIX B KOHIE BOIIPOCOB, OIMPAsACh HA IOJyYCHHBIE B
IIPOLIECCE U3YUEHUS KypCa 3HaHUs, YMEHUS U IIPAKTUYECKUE HABBIKU.

3. IIpencraButh 000CHOBAaHHBIE BBIBO/IBI IO PE3yJIbTaTaM aHAJIM3a MaTepuaa.

Kpurepun oueHuBanusi:

— 10-8 6annoB BeIcTaBIsIETCS 00YUAIOMIEMYCSI, €CIIM BOIIPOC PACKPHIT JOCTATOYHO MOJIHO U
CaMOCTOSITEIILHO;

— 7-4 Ga)ulOB BBICTABISIETCS OOY4YAIOIIEMYCsl, €CIIM BOIPOC PACKPHIT HE JOCTATOYHO IIOJHO H
CaMOCTOSITEIILHO;

— 3-0 GayutoB BBICTABISIETCS OOYYAIOMIEMYCS, €CIM BOIPOC HE PACKPBIT JOCTATOYHO IIOJHO M
CaMOCTOSITEIILHO;

MakcumanbHas cyMMa 0asioB
20 G6amioB (2 ketica no 10 6amioB)

Temnbl 3cce

1. Teopus knactepoB M. Iloprepa u ee NpUMEHUMOCTb B COBPEMEHHON POCCUMCKON YKOHOMHUKE.
2. Knactepbl B COBpeMEHHON POCCUICKOM SKOHOMUKE.

3. OcobeHHOoCTh (OPMHUPOBAHUS KIacTepa KOHKYPEHTOCTIOCOOHBIX KOMITAHUI B OT€UECTBEHHON
KOHJIUTEPCKON UHAYCTPUHU.

4. YHHMKabHOE NPEJIOKEHHE KaK OCHOBA (POPMUPOBAHUS KOHKYPEHTHBIX TPEUMYILECTB JUIs
POCCUNCKUX QUPM.

5. MOHO JT1 IPUMEHUTH TEOPHIO MOTPEOUTENHCKOTO MOBEACHUS B IPAKTHUECKON AESITETbHOCTH
bupmb1?

6. cToku «pycCKOro SKOHOMHUYECKOTO TyAa».

7. KOHKYpeHTHBIE TPEUMYILECTBA POCCUHCKUX OBICTPOPACTYIIMX KOMIAHUN — «Ta3eneny.

8. IlpuHLMIINANbHBIE OTIMYUS TOCTUHYCTPUATIbHON 3KOHOMUYECKON CUCTEMBI OT MHAYCTPUAIbHOM.
9. Konuenmuu teopuii «uH(GOPMAIIMOHHONY, «ITOCTUHAYCTPHAIBLHON» YKOHOMHUKH U «9KOHOMHKH,
OCHOBaHHOW Ha 3HAaHUW.

10. IIpuopureTHas posiab HHGPOPMAIIMOHHBIX 1 KOMMYHUKAITMOHHBIX TEXHOJIOTUH B YCIIOBHSIX HOBOM
SKOHOMUKH.

11. Ponp nHHOBaLMI B yCIOBUSIX HOBOW SKOHOMHUKH.

12. 3HaueHne ceTeBBIX CTPYKTYP B YCIOBUAX HOBOM YKOHOMMKE.

13. Bupryanusanusi 5JKOHOMUYECKOH J€ATEIbHOCTH B COBPEMEHHOM MUDPE.

14. AyrcopcuHr kak ¢pakTop NOBBIIIEHUS] KOHKYpeHTocrocooHocTH ¢pupmbl B XXI Beke.

15. OcoGeHHOCTh (PYHKIIMOHUPOBAHUS MPEANPUATHIA, OPraHM30BAHHBIX B (hopMe ppaHuaii3uHra:
MHPOBOM OIBIT U POCCUMCKASI PAKTHKA.



16. OcoOeHHOCTH MPUMEHEHHSI KOHTPAKTHOT'O IIPOU3BOJICTBA KaK CII0c00a MOBBIMICHHS YPOBHS
KOHKYPEHTOCTIOCOOHOCTH COBPEMEHHOU (PHPMBI.

17. Beictpopactyiue GpupMbl Kak (aKTOp SIKOHOMHYECKOTO POCTA HAITMOHALHON SKOHOMHKH.
18. Ponp OpenauHra B MOBBIIICHUH YPOBHS KOHKYPEHTOCIIOCOOHOCTH COBPEMEHHOM (PUPMBI.
19. 3HaueHne KIMEHTCKOTO KaluTaia B IeATEIIbHOCTH COBPEMEHHON (PUPMBI.

20. Iuddepenumanus npoayKTa Kak crocod ajanTaiiid pOCCUHCKONW MPOMBIIIICHHOCTH.

21. Metoaonorusi MUKpPOIKOHOMHYECKON TEOPHH U TIPaKTHKa OU3Heca.

22. TIpobnembl JOCTUKEHHSI MAKPOIKOHOMUYECKOTO paBHOBecHs B Poccum.

23. OcHoBHbIE (haKTOPHI HEPABHOBECHS HAa ICHEKHOM DPBIHKE.

24. Ponb ¥ 3HAUE€HHE TEHEBOI'O CEKTOPA B PHIHOUHOM 3KOHOMUKE.

25. ®axTopsl ¥ ycIoBHs (YOPMUPOBAHHS OJIArONPUATHOTO MHBECTUIIMOHHOTO KiIrMaTta B PocToBCKOi
o0nacTu.

Kpurepuu onennBanus:

10-80annoB BBICTABISETCA CTYINCHTY, €CIHM W3JIOKEHHBIM MaTepuan (aKTUYeCKH BEpEH,
HPOJICMOHCTPUPOBAHBI TIIyOOKHE HCYEPIBIBAIOIINE 3HAHUS B 00bEME MHPONICHHOW MPOrpaMMbl B
COOTBETCTBUH C IOCTABJICHHBIMU IMPOTPaMMOM Kypca LEISIMH U 3ajadyaMyd OOYuYCHHs, HU3JI0KCHUEC
MarepHaia IpHu OTBETE - TPAMOTHOE U JIOTHYECKH CTPOIHOE;

7-4 0ayoB BBICTABISICTCS CTYACHTY, €CJIM HPOJSCMOHCTPUPOBAHBI TBEPIbIE M JOCTATOYHO
HOJIHBIC 3HAHUS B 00bEME PO ICHHON MPOrpaMMbl UCLMIUIAHBI B COOTBETCTBUH C LEISIMU 00y4CHHS;
Marepual M3JOKEH JOCTATOYHO TIOJHO C OTICIbHBIMU JIOTUYMECKMMH M CTHJIMCTHYCCKHMHU
HOTPELIHOCTSIMHY;

3-0 Oama BBICTABISIETCA CTYICHTY, €CIHM NPOJEMOHCTPUPOBAHBI TBEpAbIE 3HAHHS B 00beMe
HPONICHHOTO Kypca B COOTBETCTBHE C LENSIMH OOYYCHHS, OTBET COICPIKHT OTICIbHBIC OLIMOKH,
YBEPEHHO UCIIPABIICHHBIC ITOCIIE JONOJIHUTEIBHBIX BOIPOCOB;

MakcumanbHasi cymMmma 0ajioB
40 6amnoB (4 acce mo 10 6amnoB)

3agaun
Task 1. A graduate of an economic university received an invitation to work from two large
investment companies - Deuce-Monologue and Silverman. In the future, the graduate would like to
have as much income as possible, but he knows from the business press that in the company "Deuce-
monologue" he can expect to receive 80 thousand dollars a year with a probability of 10%, 60
thousand dollars with a probability of 90% and 45 thousand dollars with a probability of 0%. The
corresponding probabilities for Silverman are as follows: 0%, 99% and 1%. Which investment
company would a graduate prefer to work for if his preferences are rational and satisfy the axiom of
independence?
Task 2. Consider a monopolist company whose technology is described by the cost function c(q) - g2 +
12. Let the inverse function of the aggregate demand for products produced by a monopolist have the
form: p(q) =24 - q.
(a) Find the equilibrium price, output and profit of the monopolist.
(b) Let the monopolist be taxed in the amount of 8 CU from each unit of output. How will the
introduction of the tax affect the output of the monopolist and the welfare of consumers?
(c) Suppose the monopolist is now taxed on profits. How will the introduction of the tax affect the
output of the monopolist and the welfare of consumers?
Task 3. Consider an industry in which two firms operate that have the same cost functions of the form
c(q) = 50qg. Suppose firms compete by simultaneously selecting output volumes. The inverse function
of the aggregate demand for the products of this industry has the form: p(Q) = 500 — Q/2, where Q =
gl + g2 is the total output of the industry; p is the price of the products produced.



(a) Calculate the reaction functions of each firm. Provide a graphic illustration.

(b) Find the equilibrium output of each of the firms, the total output and the equilibrium price of the
products.

Task 4. This year, households spent 155 billion rubles on the purchase of durable goods, including 45
billion rubles for the purchase of real estate and construction, 350 billion rubles for short-term goods,
200 billion rubles for services, 88 billion rubles for securities. Determine household consumer
spending.

Task 5.Having a disposable income of 820 den units, households spent 560 den units on consumption.
Public purchases of goods and services amounted to 140 den units, which exceeded net tax revenues to
the budget by 60 den units. There are no trade and financial links with the outside world. Determine
the amount of domestic investment and the amount of total income

Task 6. Household consumer spending over the past year amounted to 500 den. units. Firms invested
in the production of 100 den. units. The expenses of the foreign sector for a domestic product
amounted to 150 den. units, i.e. 30 den. units less than was spent on foreign-made goods. Public
procurement exceeded by 50 den. units the amount of net taxes levied on the private sector in the
amount of 20% of total income. Determine the amount of public procurement and the amount of total
income

Task 7. In a closed economy, household consumer spending is four times higher than private savings.
Net taxes account for 10% of total output, government spending on the commodity market is half the
amount of net taxes. Investment expenses are equal to 460 billion rubles. Determine household
consumer spending.

Target 8. National savings consist of two thirds of private sector savings. The savings of non-residents
are five times less than national savings. Consumer spending is five times higher than domestic
investment. The value of household disposable income is 4,800 billion rubles. Determine the balance
of the state budget.

Task 9. In the current year, firms spent 120 billion rubles on the construction and acquisition of real
estate, of which 30 billion rubles were spent on the purchase of land for construction. The company
spent 80 billion rubles on new equipment. The cost of purchasing raw materials for production turned
out to be 120 billion rubles, while compared with last year, manufacturers' inventories increased by 10
billion rubles. Determine the amount of business investment.

Task 10.Household disposable income is 1,800 den. units, of which 1,000 den. units were spent on the
purchase of goods and services. Business investment expenses for the same period turned out to be 500
den. units. The state reduces its budget with a deficit of 100 den. units. Determine the trade balance.
Task 11. The total income earned in the production of goods and services is 2,400 den. units. Firms
invested 900 den. units this year. The volume of exports amounted to 700 den. units, which exceeded
the cost of imports by 200 den. units. The state budget surplus is 200 den. units. There are no transfer
payments to the private sector. The sum of all withdrawals from the income stream amounted to 1,900
den. units. Determine the amount of household consumer spending.

Task 12. Household consumption in the current year was equal to 1200 den. units. Goods and services
worth 550 den. units were sold to the outside world, 450 den. units were se

Kpurepun onennBanus:

Kaxxnast mpaBuIIbHO pellieHHast 3a/1a4a OleHHBaeTcs B 3-2 0asia, eCiM ke CTYJCHT UCTIONb3yeT
paBUIbHBIC (POPMYIIBI JJTS PEIIEHNsT MAKPOIKOHOMUYECKOH 3a/1a4M, HO JOMYCKAET OIHUOKY B
apu(METHYECKUX pacyerax — rmoyyyaet 1 6aju1 3a Takoe pelieHHe.

MakcumanbHasi cymMmma 0asioB

15 6amoB (5 3agau mo 3 6asa)

TemaTuka pedeparon



1. Macroeconomics as a branch of economic theory. What common characteristics combine
macroeconomics, microeconomics, and economic theory.

2. The main types of indicators of the development of the national economy. The functions of
macroeconomics.

3. Macroeconomics and problems of formation of economic policy of the state.

4. Social reproduction. Concepts (models) of reproduction in economics.

5. The development of national accounting. Internationally recognized statistical methods for
measuring macroeconomic indicators.

6. The system of macroeconomic indicators of the socio-economic situation of the country.

7. The ratio of investment demand and business activity. The problem is the instability of investment
demand in Russia.

8. Features of solving the problem of optimizing savings and placing them in the Russian economy.
9. Indicators calculation of the inflation rate. The Paasche index and the Laspeyres index. The critical
point of inflation.

10. State regulation of employment in Russia. Employment and social protection in market conditions.
Economic provision of effective employment.

11. Structure and phases of the business cycle. Forecasting of economic activity.

12. The structural crisis in the Russian economy and the recession.

13. The fiscal policy of the state as a factor in smoothing cyclical fluctuations in the economy.

14. Ensuring the stability of the national currency.

15. The formation of a social protection system: The concept and world experience.

16. Social programs. Poverty and wealth of the population in a market economy.

Kpurepun oneHuBaHmsi:

5-4 0amioB BBICTABISETCS CTYACHTY, €CIM H3JIOKEHHBIH MaTepuas (aKTHUYECKH BEpeEH,
NPOJIEMOHCTPUPOBAHbI TIIyOOKHE HMCYEPIBIBAIONINE 3HAHHA B O0bEME IMPOMICHHOW NpOrpaMMbI B
COOTBETCTBUH C IOCTABJICHHBIMH IMPOTPaMMOI Kypca HENsMH W 3aJadaMyd OOYy4YEeHHs, HM3JI0KEHHUE
Marepualia Ipu OTBETE - TPAMOTHOE U JIOTHYECKH CTPOHHOE;

3-2 Oamna BBICTAaBIISETCS CTYACHTY, €CIIM TPOJEMOHCTPUPOBAHBI TBEPHABIE U JOCTATOYHO
MIOJTHBIE 3HAHUS B 00BEME MPOMIEHHOM TPOrpaMMbl TUCIIUIIIIMHBI B COOTBETCTBUH C LIETSIMA O0YUEHHUS;
MaTepuall M3J0KEH JOCTaTOYHO IIOJIHO C OTHCNBHBIMH JIOTHYECKMMHU U CTHJIMCTUYECKUMHU
MOTPEUIHOCTSIMU;

0-1 Oamn BeICTABISIETCS CTYIEHTY, €CIHM TPOJEMOHCTPUPOBAHBI TBEpIbIE 3HAHUS B 0OBEME
NPOIIEHHOTO Kypca B COOTBETCTBUE C IEJIIMU OOYYEHHs, OTBET COJEPKUT OTNENbHbIE OLIMOKH,
YBEpEHHO UCIIPaBJIEHHBIE TIOCIIE JIOTIOJTHUTEIBHBIX BOIIPOCOB

MakcumanbHasi cymMmma 0asioB
25 6annos (5 pedeparoB 1o 5 6aIoB)

3 MeroauyecKkue MaTepuajibl, ONpeAeJAl0IlIne NMPOUeaypbl OIEHUBAHUS 3HAHWMA, YMEHWIi,
HABBIKOB M (WJIH) ONbITA [JAeSTeJbHOCTH, XapPAKTePU3YKIIMX JTanbl GopMupoBaHus
KOMIIeTeHIIMH

[Tpouienypsl OIEHMBAHUS BKIIOYAIOT B CeOS TEKYIIMH KOHTPOJIb U MPOMEKYTOUHYIO

aTTECTALUIO.

Texkynmil KOHTPOJIb YCIEBAEMOCTH IPOBOJUTCA C HCIIOIB30BAHMEM OLICHOYHBIX CPENCTB,
MPEJCTAaBICHHBIX B II. 2 JAaHHOTO TIPHJIOKEHHs. Pe3ynbTaThl TEKyIIero KOHTPOJS IOBOMATCS O
CBEJICHUS CTYIEHTOB JI0 IPOMEXYTOYHOM aTTECTALNH.

IIpoMeskyToUHast aTTecTAlUsI IPOBOIUTCA B hopMe 3ayeTa.
3aueT IpPOBOAUTCS 0 PACIIMCAHUIO TPOMEXYTOUHOM aTTecTaluu B ycTHOM (hopme. [IpoBepka oTBeTOB
U 0OBSBICHHUE PE3yJIbTATOB MPOU3BOAMTCSA B JECHb 3aueTa. Pe3ynbTaThl aTTeCTallud 3aHOCATCA B



BEJJIOMOCTb U 3a4ETHYIO KHUXKKY CTylaeHTa. CTyeHThI, HE IPOLIEAIINE TPOMEXYTOUHYIO aTTECTALUIO
110 rpad UKy, JOJKHBI JIMKBUIUPOBATh 33J0JDKEHHOCTh B YCTAaHOBJIEHHOM TOPSIIIKE.



Ipunaoxenue 2
METOJUYECKHUE YKA3AHUSA 11O OCBOEHUIO JUCHUITJIMHBI

Y4eOHBIM IIAHOM MPEAYCMOTPEHBI CIICAYIONINE BUIBI 3aHATHH:

- JIKII1H;

- IPaKTUYECKUE 3aHIATHSL.

B xoJe eKIMOHHBIX 3aHATHI paccMaTpUBAIOTCS TEMbI, KOTOPbIE BXOJAT B COEp KaHUE Kypca,
JAr0TCs PEKOMEHIAINH [T CAMOCTOSITENIbHOW PabOThI M TIOATOTOBKE K MPAKTUYECKUM 3aHATHSM.

B xone mpakThueckux 3aHATHHA yriayOnsioTcs M 3aKpEeIUIAIOTCS 3HAHUS CTYIEHTOB IO  PSIy
pPacCMOTPEHHBIX Ha JIEKIMSIX BOIPOCOB, Pa3BUBAIOTCS HABBIKM IPUMEHEHUSI COBPEMEHHOIO
MaTeMaTHYeCKOro MHCTPYMEHTAPHs AJ1s pellieHHs] S)KOHOMUYECKUX 3a1a4; cOopa, 00paboTKH 1 aHAIN3a
nHOpMAaLNY; TPEICTABICHUS Pe3yIbTaTOB aHANIN3a, JAIOTCS PEKOMEHIAIMH JIi CaMOCTOSITEIbHOMN
palboThI ¥ NOATOTOBKE K IPAKTUYECKUM 3aHATHIM

[Tpu MOAroTOBKE K MPAKTUYECKUM 3aHATUSAM KaXAbli CTYACHT JOJDKEH:

— U3Y4YUTh PEKOMEHIOBAaHHYIO YUEOHYIO JIUTEPATYPY;

— U3YUUTh KOHCIIEKTHI JIEKIUH;

— MOATOTOBUTH OTBETHI HA BCE BOMPOCHI 10 U3y4aeMOl TeMe.

[To cormacoBaHuIO C MpENoAaBaTesieM CTYICHT MOKET IMOATOTOBHUTH pedepar 1o TeMe 3aHATHSI.
B nmpoumecce mMOArOTOBKM K MPAKTUYECKMM 3aHATUSAM CTYAEHTBI MOTYT  BOCIOJIb30BATHCS
KOHCYJIbTAllsIMU IPENOIaBaTes.

Bomnpockl, He paccMOTpEHHbIE Ha JIEKLIUAX U MPAKTHUECKUX 3aHITUAX, JOJIKHBI ObITh U3yUECHbI
CTYJEHTaMH B XOJI€ CaMOCTOSITEIbHOM paboThl. B Xone camocTosITenbHOM pabOThl KaXKAbIH CTYIEHT
00s513aH IPOYUTATh OCHOBHYIO U IO BO3MOXKHOCTHU JIONIOJIHUTEIBHYIO JUTEPATypy 1O U3y4aeMol TeMme,
JIOTIOJIHUTh KOHCIIEKTHI JIEKIUI HEJOCTAIOIIMM MaTepuajioM, BBIIMCKAMU W3 PEKOMEHJOBaHHbBIX
[IEPBOMCTOYHUKOB. BBIZIETUTh HENOHATHbIE TEPMHHbBI, HAWTH WX 3HAYEHUE B SHIUKIONEIUYECKUX
CJIOBApSX.

JUi TOATOTOBKY K 3aHATHSIM, TEKYILEMY KOHTPOJIIO U IIPOMEXYTOUHOM aTTeCTalluu CTYAEHTHI
MOTYT BOCII0JIb30BAThCS ANEKTPOHHO-OMOIMOTEYHBIMU crcTeMaMu. Takxke oO0ydaromuecs MOTyT B3Th
Ha JOM HeOoOXOAMMYIO JIMTEparypy Ha aOOHEMEHTEe YHUBEPCUTETCKOH OHOIMOTEKH WIN
BOCIIOJIb30BaThCSl YUTAJIbHBIMU 3aJIaMHU.

MeTtoauvecKue peKOMEeHAANHU 110 HANMCAHNIO, TPeOOBaHNs K 0()OPMJICHHIO pedepaToB.

[lenb BbIMONHEHUS pedepaTUBHON pabOTHI - CAMOCTOSTENIBHOE INIyOOKOE M3yUYEHUE U aHAIN3
KOHKPETHBIX BOIPOCOB, MOJyYEHNE HABBIKOB OMOIMOrpanyeckoro NomucKka, aHaTuTHIECKOH paboThI ¢
JUTEepaTypoi, mucbMeHHOro odopmieHus TekcTa. Pedepar - 3TO caMOCTOATENBHOE TBOPUYECKOE
UCCIIEIOBAaHHE CTYAECHTOM OIpPEJEeIEHHON TeMbl, OH JOJDKEH OBITh ILEJIOCTHBIM M 3aKOHUEHHBIM,
TBOpUYECKOM Hay4yHOU paboToil. ABTOp pedepara T0JKEH M0Ka3aTh YMEHHE pa3oupaThcsi B Ipodiieme,
CHUCTEMAaTU3MPOBATh HAY4YHbIE 3HAHMSI, IPUMEHATh TEOPETUYECKUE 3HAHUS Ha NIPAKTHKE.

Pedepar BbIIONHSIETCS CaMOCTOSTENBHO, IUIarMaT HENONMYCTUM. MBICIH JIPYTHX aBTOPOB,
LIUTATHI, U3JI0’)KEHHE YIEOHBIX U METOJUUECKUX MAaTEpPUAIOB JI0JIKHBI UMETh CCHUIKM Ha HCTOYHUK.

Pedepat BrinonHsieTcs Mo OJHOW M3 MPEAJIOKEHHBIX TEM IO BbIOOPY oOyuatomierocs. YToObt
pabota Haj pedeparom Obla Oosiee >3 PeKTUBHOM, HEOOXOAMMO MPABUIBHO BEIOpaTh TeMy pedepaTa
C YYETOM HHTEpPECOB OOydYaromerocss M akTyaJbHOCTH caMod TmpoOsiembl. JKenmaTeabHO, YTOOBI
oOyuyarommuiicst UMen o011ee rmpeJicTaBieHne 00 OCHOBHBIX BOIIPOCax, IUTEpaType 10 BEIOpaHHOH TeMe.
[IpumepHbIil IepeyeHs TeM MpeaocTaBisgeTcs npenojaaaTesneM. O0yJaroUUiicss MOXKET MPENIOKUTh
COOCTBEHHYIO TeMY HCCIeIoBaHMs, 00OCHOBAB ee 1eJ1eco00pa3HoCcTh. BrimonaHenune pedepaTuBHOM
paboThl HAa OJIHY U TY K€ TEMY HE JIOMyCKaeTCsl.

[Tpu Hanrcanuu paboThl HEOOXOAUMO UCIIONB30BAaTh PEKOMEHAYEMYIO JIUTEPaTypy: yueOHbIe U
MpaKTUYECKUEe TIOocoOus, Y4eOHHMKH, MOHOrpadUyecKHe HCCIEeOBaHUs, CTaTh B (PU3MUYECKHUX,
¢unocockux, OHMOMOTMYECKUX, OSKOJIOTMUECKUX, FOPUIAMYECKMX W HWHBIX HAYYHBIX JKypHalax;
MOJIb30BaThCsl Ta3€THHIMU U CTATUCTUYECKUMH MaTepHalaMU.

CrpykTypHO pedepaTiuBHas paboTa JOHKHA BBITIISIETh CIETYIOLUIMM 00pa3oM:

* TUTYJbHBIN JIHCT;

* IUIaH pedepaTUBHON PabOTHI (OriIaBiIeHUE);



* TEKCT pedepaTuBHOIA paboThl, COCTOSIIUI u3 BBEJICHUS, OCHOBHOM
yacTH (IJIaBbl ¥ TIaparpadsl) ¥ 3aKITIOUCHUS;

* CIHCOK MCIIOJIb30BAHHOMN JINTEPATYPHIL.

Pexomennyemsrit 00beM pedepata - 15-20 ctpanuil Tekcra.

AkanemMudeckas CTpykTypa pedepara:

* Copepxanue.

* Bsenenue.

e ['nmaBal.
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e I'nmaBa?2.
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* 3aKiIo4yeHHe.

» Jlureparypa.

Pabora nax pedeparom HaumHaeTcs ¢ cocTaBieHHs IaHa. [[poaymMaHHOCT MJlaHa — OCHOBA
YCIIEIIHON U TBOpYECKOW paboThl HaJ| POOIEMON.

Bo BBeneHuu aBTOp 0OOCHOBBIBAET BBIOOP TE€MBI, €€ aKTyaJbHOCTh, MECTO B CYIIECTBYIOIICH
npoOiieMaTrke, CTeNeHb ee pa3pabOTaHHOCTH M OCBEHICHHOCTH B JIUTEPATYpPE, ONMPENCIISIOTCS eI U
3aauu uccienoBanus. JKenareneH ckaTblii 0030p HAYYHOM JTUTEpaTyphl.

B ocHOBHOIf yacTy BBIEISIOT 2-3 BOIpoca paccMaTpuBaeMoi mpooiiemsl (T1aBbl, maparpadsl),
B KOTOPBIX (DOPMYIUPYIOTCS KIIFOUEBHIE MOJIOKEHUS TEMbI. B HUX aBTOp pa3BepHYTO H3Jaract aHallu3
poOJIeMbl, TOKAa3bIBAET BBIABUHYTHIC MOJIOKeHHA. [Ipn HEOOXOMUMOCTH TIaBbl, maparpadsl JOIHKHBI
3aKaHYMBATbCA JIOTUYECKMMH BBIBOJAMH, MOABOJSIIMMH WMTOTH COOTBETCTBYIOIIETO JTama
uccnenoBanud. JXKegaTeabHo, 9TOOBI TJIaBbl HE OTIMYAINCH CHIIBHO IO 00BEMY.

[lpuctynate k Hamucanuio pedepara Jydile Iocie H3YyYeHHS OCHOBHOHM JHMTEpaTryphl,
BIYMUYMBOTO OCMBICJICHUSI TPHHIMIIOB PEIICHUS TMPOOJIEMbl, MPOTHBOIOJOXKHBIX MOIXOJI0B K €e
paccmotpenuto. OcHOBHOE cojiepaHue pedepaTa u3araercs 1o BOMpocaM IUIaHa MOCIeI0BaTeNbHO,
J0Ka3aTeIbHO, ApTYMEHTHPOBAHO, UTO SIBJISIETCS OCHOBHBIM JIOCTOMHCTBOM CaMOCTOSITEIbHON PaOOTHI.

B 3akmioyeHMH TOABOMATCS WTOTH HCCIENOBaHUS, OOOOIIAIOTCS TMONTYYEHHBIE DPE3yIbTaThl,
JIeTar0TCs BBIBOJIBI 1O pedhepaTuBHON paboTe, peKOMEHAAINH 110 TPUMEHEHHUIO Pe3yJIbTaTOB.

B ornamneHnn BBEIEHHIO U 3aKTFOUYECHHUIO HE TIPHUCBANBAETCs MOPSAKOBBIA HOMep. Hymepyrores
TG TTIaBBI ¥ TTaparpagbsl OCHOBHOM 4acTH PabOTHL
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