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1. HEJIX OCBOEHUSA JUCIHUTIINHBI

1.1|OcHOBHOI LeNTbIO TIPENOAABAHMS JUCHUATLIHHBI «VIHOCTPaHHBIN SI3BIK IPO(YECCHOHAIBHOTO OOIICHHS Il MATHCTPOB SIBISCTCS
(hopMupPOBaHKE HHOA3BIYHOW KOMMYHHKATHBHON KOMITETEHIIUH, TIO3BOJISIONICH HCTIONb30BaTh HHOCTPAHHBIH S3bIK B MPOLIECcCe
YCTHOTO U MMUCHbMEHHOTO JIEJIOBOTO OOIIECHHS Ha YPOBHE, oOecnieunBaromieM 3¢ HeKTHBHYIO NMPO(ECCUOHATBHYIO JeSTEIbHOCTS.
IMpakTH4ecKoe BIaJCHUEe HHOCTPAHHBIM SI3BIKOM MPETOIaraeT BiIaJicHHe METOAaMH U CIIoco0aMu OM3HeC-KOMMYHHKAIH,
6usHec-koppecnonaeHImuH. L{enp 00ydeHUss MarMCTPOB HHOCTPAHHOMY SI3BIKY 3aKJII0YACTCsI B IPHOOPETECHUH U AAIbHEHIIIEM
pa3BUTHU MPOHECCHOHANTBEHON HHOSI3BIYHON KOMITETEHIINH, HEOOXOIUMBIOH /1711 3 (HEKTHBHOTO MEXIMIHOCTHOTO JICIIOBOTO
00IIIeHHsI ¢ MPUMEHEHHEM PO(EeCCHOHATBHBIX A3bIKOBBIX OPM U CPEICTB.

2. TPEBOBAHUSA K PE3YJIBbTATAM OCBOEHUS JTUCIHUIIJINHBI

YK-4:CniocodeH npuMeHATh COBPeMeHHbIe KOMMYHHUKATHBHbIE TEXHOJOTHH, B TOM YHCJIe HA HHOCTPAaHHOM(BIX) fI3bIKe(ax), AJ1s
aKaJieMH4ecKoro u npog)ecCHOHAIBLHOI0 B3aUMO/eliCTBUS

B pesyabTaTe 0cBOCHMS AMCIMILIMHBI 00yUYarOLIUiics J0/KeH:

3HaTb:

-YHOTPEOUTENILHYIO JIGKCUKY HHOCTPAaHHOTO sI3bIKa B 00beMe, HE0OX0AUMOM JIJIsl OOLICHUS, YTCHUS U TIEPEBOIa MHOSA3BIYHBIX TEKCTOB
npodeccnoHanbHON HaNPaBICHHOCTH;

- IGKCUYECKHE M TPAaMMAaTHYECKUE CTPYKTYPbI H3y4aeMOT0 S3bIKa; MPaBHiIa YTEHUS U CIIOBOOOPA30BaHHUS;

- mpaBwiIa 0HOPMIIEHHS YCTHOW MOHOJIOTHIECKON M THATIOTMIECKON PeUH;

- 3HATh 3aKOHOMEPHOCTH JICIIOBO# YCTHOU M MHChbMEHHOW KOMMYHHKAIIMH HA HHOCTPAHHOM sI3bIKe(COOTHECEHO ¢ uHauKatopom YK- 4.1)

YMeTb:

- CHCTEMHO aHAITM3UPOBaTh HH(POPMAIIUIO U BHIOUpPATh 00pa3oBaTeNbHbIC KOHICTIINHT;

- IPUMEHSITH METOJIbI ¥ CIIOCOOBI ICIIOBOTO OOIICHHS JJIsI MHTEJUIEKTYAIbHOTO PAa3BUTHS, IOBBIIICHUS KYIETYPHOTO YPOBHSI,
npo(hecCHOHATBEHON KOMITIETEHTHOCTH;

- UCTIOJIb30BaTh TEOPETHUESCKUE 3HAHUS [T TeHEPAIIMU HOBBIX UjICii- BOCIPHHUMATH CMBICTIOBYIO CTPYKTYPY TEKCTa; BBIICIATH TJIABHYIO
BTOPOCTENEHHYIO HH()OPMALIHIO;

- IPUMEHSATh 3HaHUS MHOCTPAHHOT'O S3bIKA AT OCYIIECTBICHUS MEXIINUHOCTHOTO U NMPO(ECCHOHATHLHOTO OOILIEHUS;

- UUTATh JIUTEPATYPY IO CIICHUATFHOCTH, aHATU3UPOBATH IOIYICHHYIO HHH)OPMALHIO;

- IEPEBOIUTH NPO(ECCHOHANILHBIE TEKCTHI (0e3 coBaps);

- COCTABJIATh HAayYHBIC TEKCTHI HA HHOCTPAHHOM SI3BIK(COOTHECEHO ¢ nHAnKaropom YK-4.2)

Baanern:

- HaBbIKaMH ITyOJIMYHOM pedu, apryMEHTalU1, BeACHUS TUCKYCCUH; HAaBBIKAMU [THCbMEHHOH peH;

- cmocobamMy OpUEHTHPOBAHHUS B UICTOYHUKAX HH(POpMaUH (KypHAIBI, CAalThI, 00pa3oBaTeNbHbIE IIOPTAJIbI U T.J1.);

- OCHOBHBIMHU HaBBIKAMHU M3BJICUCHUS ITIABHOW 1 BTOPOCTENIEHHON UH(OpMaLUH;

- HaBBIKaMH NTPHOOPETEHHs], NCTIOJIb30BAHUSA U OOHOBJICHUS T'yMaHUTAPHBIX, 3HAHUI;

- HaBBIKAMH BBIPAXEHHS MBICIEH 1 COOCTBEHHOTO MHEHHS B MEXXJIMYHOCTHOM U JIETIOBOM OOIIEHUH HAa HHOCTPAHHOM SI3BIKE;

- HaBBIKaMH [JICJIOBOI MMCHbMEHHOW M YCTHOW pedr Ha MHOCTPAHHOM SI3bIKE;

- HaBBIKAMH U3BJICUYEHUS HEOOXOJUMON UH(POPMALIUH U3 OPUTHHAIBHOTO TEKCTa YKOHOMHUYECKOTO XapaKTepa;

- HaBBIKAMHE COCTABJICHHS KPATKHX TEKCTOB CIICHUATN3UPOBAHHOTO XapaKTepa, aHHOTAIMi(COOTHECEHO ¢ HHANKaTopoM YK-4.3)

3. CTPYKTYPA U COJEPKAHUE JTUCITUITJINHBI

Kon HaumeHnoBaHue pa3jiejioB U TeM /BUA 3aHATUS/ Cemectp / | Yacos Komneren- Jlutepatypa
| 3aHATHA Kvne 107011
Pazgen 1. «KomMMyHuKanusi 1 MexKIyHapOIHbII
MapKeTHHI»
11 1.1. 1 2 YK-4 JIL.1J11.2 J11.3
Jlexcndeckue eqUHUIIBI: BUABI KOMMYHUKaIuU. Pa3sTie JI1.4J12.1 J12.2

HaBBIKOB ayMpoBaHus.Pa3BuTHE HABBIKOB aHAJIUTUYECKOTO
qTeHHs: "DIEKTPOHHOE ITHCHMO KaK (popMa Je0BOi
KoMMyHHKauuu'". Hamucanue npocToro J1e10BOro nNuchbMa.

Mp/
1.2 1.2 Jlekcuyeckue eqUHUIIBI: MapKETHHT. Pa3BUTHE HAaBBEIKOB 1 2 VK-4 JI1.1 J11.2 J11.3
aynuposaHus "Kak BBIHTH Ha MEXyHapOIHBIN PBIHOK". JI1.4J712.1 J12.2

CIOKHBIE CyIeCTBUTENbHBIC. Pa3BUTHE HaBBIKOB TOBOPEHHUS
"Co3nanue riobansHoro Openaa” /TIp/




1.3 Tema: Komannuposka. [Ipudactue nporeamnero BpeMeHH. YK-4 JIL.1JI1.2 J11.3
Hacrosiee cosepiiieHHOE BpeMs. JI1.4J12.1 J12.2
Poccuiickas 3apyoexxHas Toprosis. [Ipoctoe Oyaymiee Bpemsi.

/Cp/

1.4 UreHne: pa3BUTHE HABBIKOB aHAIN3a U pedeprupoBaHUs YK-4 JIL.1J11.2 J11.3
WHOCTPAHHOTO TEKCTa JI1.4J12.1 JI2.2
I'pammartika: Pa3BuTre HABBIKOB yIIOTPEOICHHS
TrpaMMaTHYECKHUX CTPYKTYP BPEMEH aHTIMHCKOTO TJIaroya B
YCTHOH M MUCBMEHHOU peun
/Cp/

Pazgen 2. «CraHoBJ/ieHHeE 1eJ0BbIX CBSI3el M CTpaTernu
ycmexay»

2.1 2.1 Jlekcu4ecKue eTUHMIIBL: PA3SHOBUIHOCTH JACTIOBBIX YK-4 JI1.1J11.2 J11.3
B3aMMOOTHOIIIEHU!. Pa3BuTHE HaBBIKOB TOBOPEHUS JI1.4J12.1 J12.2
"IIpoBenenue nmeperoBopoB". PazBurne HaBHIKOB
aynuposanus "JlenoBoe maptaepctBo” /Cp/

2.2 2.2 Pa3BuTHe HABBIKOB M3BIICUCHUSI MHPOPMALIUH U3 TEKCTa YK-4 JI1.1J11.2 J11.3
"ITyts k ycnexy Kapinoca Crnuma". IIpedukcanbroe JI1.4J12.1 J12.2
cnoBooOpazoBaHue. Pa3BuTre HaBBIKOB roBopeHus "Beenue
neperoBopos" /Cp/

2.3 Tema: [lenoBele Ha3HAYEHMSI. DKBHBAIEHTHI MOJAIBHBIX YK-4 JI1.1J11.2 J11.3
rinarojios to beable to, to have to.Koucrpyxkiuu as ... as, not so JI1.4J712.1 J12.2
... as. besnuunsie rmaronsl. Yp. 1-8,Ymp. 3-7. /Cp/

24 Tema: B oduce. MonansHbie ritaronsl can, may, must.Ilpsmoe YK-4 JIL.1J11.2 J11.3
U KOCBeHHOE JonoiaHeHne. O0CTOATENILCTBO LEH, JI1.4J12.1 J12.2
BBIpa)XKEHHOE HHOUHHUTHBOM. YTp. 6-14. /Cp/

2.5 TloaroroBka JOKIAI0B MO TpoiiaeHHsIM TeMaM B Libre VK-4 JI1.1J11.2 J11.3
Office JI1.4J12.1 J12.2
/Cp/

2.6 /3auér/ YK-4 JI1.1J11.2J11.3

JI1.4J712.1 J12.2
Pa3nea 3. "3ansitocTh M puckn'

3.1 3.1 Jlekcudeckue equHUIIBL: TPYAOYCTPOUCTBO, MOTHBAIIUS YK-4 JIT.1J11.2 J11.3
yCIIEHIHOH paboThl. Pa3BuTHE HaBBIKOB ayAUpOBaHUS " JI1.4J12.1 J12.2
OcHOBHI ycnienrHoro OusHeca". Pa3BuTHe HABBIKOB TOBOPEHUS
:" TTonOop nepconana Ha kiatoueBbie nozuuu'. /TIp/

3.2 3.2. Jlekcnueckuie eJMHAIIBI : PUCKU BEACHUS OM3HECA. THUIIBI VK-4 JI1.1 J11.2 JI1.3
PHUCKOB, KpU3UCHBIE CUTYyalluu. Pa3BuTue HaBBIKOB JI1.4J12.1 J12.2
aynupoBanus " YrnpasneHue puckamu. Kak Beridtu u3
KpHU3MCHOM cuTyanuu". Pa3Burne HaBbIKOB aHAJIMTUYECKOTO
yTeHus TeKcTa " MIHTepHaIlMOHAIU3ALNS - PUCK HITH HOBBIE
Bo3MmoxHocTu." /TIp/

3.3 Tema : Paboune BzaumootHomenusi. CobeceioBaHUE MPH YK-4 JI1.1J11.2 J11.3
ycrpoiicte Ha pabory. CrpanarensHslii 3amor. Yp. 1-4. JI1.4J12.1 J12.2
Bpemennsbie Gpopmsbl cTpagarensHoro 3anora. Ymp. 1-7.

CydduxcansHoe ciioBooOpa3oBaHHe.
CobecenoBanue 1pu ycTpoiicTse Ha padoty. /Cp/

3.4 Tema: CtpaxoBaHue OM3HEcCa OT PUCKOB. CTPAaxoBas MOJIUTHKA YK-4 JI1.1J11.2 J11.3
kommaHuu. Hapeuwus. JI1.4J12.1 J12.2
Hapeuns B anrnuiickoMm si3eike. OOpa3oBaHUe aHINIMHCKUX
Hapeuwnii. Crenenu cpaBHenus. Ymp. 5-9. /Cp/

Paznen 4. "CTniu MeHeI)KMEHTAa U CIIOCOOBI
npusJjeyeHne puHancupopanus'

4.1 4.1. Jlexcuueckue equuunbl: CTHIN MEHEHKMEHTa. Pa3Butre VK-4 JI1.1 J11.2 JI1.3
HaBBIKOB aynupoBanus "KiroueBbie GakTophl yCIIEIIHOTO JI1.4J12.1 J12.2

MeHe/DKMeHTa ". Pa3BUTHE HaBBIKOB aHAJIMTUYECKOTO YTECHUS:
"[Ipenmy1iecTBa U HEIOCTATKH PA3IMIHBIX CTUIIEH
MeHepxkmenra. /Cp/




4.2 4.2, Jlekcnueckue equHULpbl: [IpuBneyenue GuHaHCUPOBAHUS. 2 4 YK-4 JIL.1JI1.2 J11.3
VYnpasnenue puHancamu. Pa3BuTre HaBHIKOB FOBOpEHHS " JI1.4J12.1 J12.2
Kakue criocoObl puBiIeUeHHs (HHHAHCOB JUTS BEICHUS
MaJioro Ou3Heca oCTyIHbI B Hatteld crpane?” /Cp/

4.3 Tema:PaboTa B komanae. COBETHI Kak JIy4llle OpraHu30BaTh 2 4 YK-4 JIL.1JI11.2J11.3
paboty B komMaHze. Mo/iabHbIC Tarojibl. YnorpeoieHue JI1.4712.1 J12.2
MO/JIaJIbHBIX TJIar0JIOB ¢ MePGHEKTHBIM HHOUHUTHBOM.

VYup. 1-5 /Cp/

4.4 UreHue: pa3BUTHE HABBIKOB aHHOTUPOBAHHUS U 2 2 YK-4 JIL.1J11.2 J11.3
pedepupoBaHust THOCTPAHHOTO TEKCTA. JI1.4J12.1 J12.2
I'pamMmaTuKa: pa3BUTHE HABBIKOB YIIOTPEOICHNUS
rpaMMaTHYECKHX CTPYKTYDP BPEMEH aHTJIMHCKOTO IJ1aroia B
JICHCTBUTEIBHOM U CTPaJaTeIbHOM 3aJI0TaX B YCTHO U
nucbMeHHo# peun /Cp/

4.5 IMoaroroBka qoKiIaa0B Mo mpoinernsM Temam B Libre Office 2 4 VK-4 JIL.1J11.2J11.3
/Cp/ JI1.4J12.1 J12.2

4.6 [3auért/ 2 4 YK-4 JI1.1J11.2J11.3

JI1.4J12.1 J12.2

4. ®OHJ OHEHOYHBIX CPEJACTB

CtpykTypa u cojepkanue (oHIa OLEHOYHBIX CPEACTB JUIS MPOBEICHNUS TEKYIIeH 1 IIPOMEKYTOYHOH aTTeCTalliy NIPEACTABIICHBI B
IMpunoxenuu 1 x paboueil mporpaMMe JUCIUIUINHEL.

5. YYHEBHO-METOJMYECKOE 1 TH®OPMAINIMOHHOE OBECIIEYEHHUE JUCHUITINHBI

5.1. OcHoBHasi InTepaTypa

ABTOPBI, COCTaBUTENHN 3arnaBue H3patenscTBO, IO Konuu-Bo
JI1.1 |Myprasuna 3. M., English for Professional Communication: o Kaszann: Kazanckuit https://biblioclub.ru/inde
Awmuposa . T, nmucuuruinae «MTHOCTpaHHBIN SI3BIKY: yueOHOE HAIMOHAJIbHBIN x.php?
A6nymmn U. 111, nocobue HCCIICIOBATEIbCKUI page=book&id=259048
Ceicoes B. A. TEeXHOJIOIHYECKUi HEOTPaHWIEHHBIN JOCTYTI
yausepenter (KHUTY), IUTSL 3aPETUCTPUPOBAHHBIX
2012 oJib30BaTenei
JI1.2 |HImunens E. A. JunakTudecKue MaTeprasl I caMocToaTenbHo | Cankr-IleTepOypr: https://biblioclub.ru/inde
pab6otsl o kypcy «Business Englishy («emnooit WHCTUTYT cenranbHOR x.php?
AHTJIMHACKHAN $I3I>IK>))Z y‘IE6H06 nocobue MNEJAarOrUKH M IICHXOJIOTHH, page:book&ld:438772
2015 HEOTpaHMYCHHBIN JOCTYI
JUISL 3apEerUCTPUPOBAHHBIX
noJbp30BaTeneh
JI1.3 |Anucumosna, A. T. English for Business Communication: y4e6uoe Kpacuonap: FOxHbri http://www.iprbookshop.
MocoOue Mo JAETOBOMY aHTITUHCKOMY SI3BIKY IS WHCTUTYT MEHEIDKMECHTA, ru/25955.html
CTYJICHTOB, 00YYaIOIINXCs 10 HANIPABICHUAM 2013 HEOTPaHWYEHHBIN JOCTYI
<«OKOHOMHKA», «KMCHCIXKMCHT» JUIA 3apE€TUCTPUPOBAHHBIX
NOJIb30BaTEIeH
JI1.4 |Jlykuna, JI. B. Kypc anrmiickoro s3bIka 11 Maructpantos. English|Boponesx: Boponexckuit http://www.iprbookshop.
Masters Course: yueOHoe mocobue ajisi MaruCTPaHTOB | rocyqapCTBEHHBIH ru/55003.html
10 Pa3BUTHIO U COBEPIICHCTBOBAHUIO OOLINX U apXUTEKTYPHO- HEOTPaHWYEHHBIN JOCTYI
NPEJAMETHBIX (1€JI0BOM aHTIUMHCKUI A3BIK) CTPOUTENBHEIH VIS 3aPErUCTPUPOBAHHBIX
KOMIIETEHIIMI yauepcutet, 9bC ACB MOJIb30BaTENEH
9 b
2014
5.2. lonoiHUTEIbHAS JIUTEpaTypa
ABTOpBI, COCTaBUTENN 3arnaBue WznarenscTBO, roj Konunu-o
JI2.1 |Ykpaunen U. A. MHOCTpaHHBIN S3bIK (aHTIIMICKUIT) B Mocksa: Poccuiickmii https://biblioclub.ru/inde
npo(heCCHOHANBHOM AeSTENFHOCTH: yIeOHO- rOCyJapCTBEHHBIN x.php?

METOINYECKOE IOCOOHe

YHHUBEPCUTET NPaBOCYIUS
(PT'VID), 2015

page=book&id=439638
HEOTPaHWYEHHBIA JOCTYI
IS 3aPETMCTPUPOBAHHBIX
MoJib30BaTeen




ABTOpBI, COCTaBUTEIH 3arnaBue W3narenbcTBO, TOX Komma-Bo
J12.2 |benpuuxas, JI. B., Jenosoit anrimiickuit s3pik = English for Business  [Munck: TerpaCucreme, http://www.iprbookshop.
Bacunesckas, JI. U., Studies: yuebHOE mocoOne Terpanur, 2014 ru/28071.html
Bbopucenko, /1. JI. HEOTpaHUYEHHBIN JOCTYI
JUTS 3apETUCTPUPOBAHHBIX
T0JIb30BaTeNei

5.3 Ilpo¢eccuonanbuble 6a3bl JAHHBIX H MH(POPMaNIMOHHBbIE CIIPABOYHbIE CHCTEMBI

NCC "Koncynpsrantllmoc"
UCC "Tapant" http://www.internet.garant.ru/
Cambridge Dictionary https://dictionary.cambridge.org/ru/

l"azera Financial Times https://www.ft.com/

5.4. [lepeyeHb MpOrpaMMHOIo obecrneyeHust

Libre Office

5.5. Y'leﬁﬂo-MeTounqecmle MaTepUuaabl IJI CTYACHTOB ¢ OTPAHUYCHHBIMA BO3MOKHOCTAMH 310POBbA

IIpr HEOOXOAMMOCTH IO 3asABICHHI0 OOYYAOIIETOCSI ¢ OTPAHHYCHHBIMH BO3MOXKHOCTSIMU 3I0POBbS Y4€OHO-METOAMYCCKHE MaTepHAIIBI
MPEIOCTABISIIOTCS B hOpMax, aalTUPOBAHHBIX K OTPAHUYEHHSM 3I0POBbSI U BOCTIPUATHS HHGbOPMAIUH. J[Jis IUII ¢ HapyIIEHUSMU 3PSHUsL: B
¢dopme ayanodaiina; B eyaTHO#H hopMe yBeIMYCHHBIM HIpUQTOM. J[JIsl JIUI] ¢ HApYIIEHUSIMHU cyXa: B (JOpMe 3JICKTPOHHOTO IOKYMEHTA; B
neyatHo# (opme. JJist Ml ¢ HAPYIICHUSIMUA OTIOPHO-IBUTATENBHOTO ammnapara: B GopMe 3JeKTPOHHOTO JJOKYMEHTa; B IEUYaTHOH GopMe.

6. MATEPUAJIBHO-TEXHUYECKOE OBECIIEYEHUE JUCIUIIJIMHBI (MOAY JIST)

[Momemnenus AJst NpOBEAEHHS BCEX BUIOB PaboT, MPEAYCMOTPEHHBIX YIEOHBIM ITIAHOM, YKOMIUIEKTOBAHBI HEOOXOAUMO¥
CHENMANTN3UPOBAHHON yueOHOW MeOeIbI0 M TEXHUYECKUMH CPEJCTBAMH 00YUYEHHUS: CTOJIBL, CTYJIbS, IEPCOHAIBHBIN KOMITBIOTED (HOYTOYK
MIEPEHOCHOH ), TPOEKTOP, DKPaH/MHTEPAKTUBHAS JIOCKA.

7. METOAUYECKHUE YKA3ZAHUA JJIA OBYYAIOIIIAXCA 11O OCBOEHHIO INCHHUIIJIMHBI (MOY JIS)

MCTOI[I/I'{CCKI/IC YKa3aHHs 110 OCBOCHUIO NUCHUIUIMHBI IIPEACTABJICHBI B HpI/IJ'IO)KCHI/II/I 2K pa6oqel71 InporpaMMe JUCHUITINHBI.




Hpunoxenne 1

1. OnucaHue NoKa3aTeJjier " KPpUTEPpHUEB OLICHUBAHUA KOMHeTEHI.ll/lﬁ Ha
Pa3/IMYHBIX 3TAaIllaX UX (l)OpMI/IpOBaHl/IH, OMMHCaHHE€ IIIKA/IOIl€eHUBAHHUA

1.1 Iloka3aTenu U KpUTEPUN OLICHUBAHUSI KOMITETECHIIHIA:

3VH, cocraBsronye
KOMIIETEHI[UIO

IToxa3zarenu
OILICHHMBaHUS

Kpurepuu onennBanus

Cpeactaa
OIICHUBAHUS

YK-4: CriocoOeH NpUMEHSTh COBPEMEHHBIE KOMMYHUKATUBHbIE TEXHOJIOTUH, B TOM YUCIIE Ha
sI3pIKe(ax), Ui aKaJJIeMUYECKOro U Mpo(hecCHOHABHOTO B3aUMOICHCTBUS

MHOCTPaHHOM(BIX

3uaHue: -
--yIIOTPEOUTENBEHYTO
JICKCUKY UHOCTPAHHOTO
sI3bIKA B 00BEME,
HEOOXOAMMOM IS
OOIIEHHS, YTCHUS U
MEPEeBO/Ia MHOSI3BIYHBIX
TEKCTOB
npo¢eCCHOHATBHOMI
HATPaBJICHHOCTH;

- ICKCHYECKHE U
rpaMMaTHICCKHE
CTPYKTYPBI H3y4aeMOT0
SI3BIKA; TIPABUJIA YTCHUS U
CII0BOOOpa30BaHUS;

- npaBuiIa oopmiteHHs
YCTHOW MOHOJIOTMYECKON
1 IAAIOTUIECKOH peun;
- 3HAaTh 3aKOHOMEPHOCTH
JIeJI0BOM YCTHOU U
MMACbMEHHOMN
KOMMYHUKAIMH Ha
HHOCTPAaHHOM SI3BIKE.

[IepeBoauT cioBa c
[PyCCKOTO Ha aHTJIMHCKUI
1 C aHIVIMIICKOTO Ha
IPYCCKHI, MPOU3HOCUT
CJI0BA, YUTAET TEKCT
BCIIyX, OTIpesieIsieT U
Ha3bIBAacT
rpaMMaTHYEeCKHe
CTPYKTYPHI,

M3MEHSET YacTh PeuH B
COOTBETCTBUH C
KOHTEKCTOM

ITonHOTa M COOEp>KATENIBHOCT OTBETA,
NPaBHJIBLHOCTH IIEPEBOJA, YIOTPEOICHUS
JIEKCUUYECKUX €IUHUI] U TPAMMAaTHYECKUX

KOHCTPYKIUH, COOJIOIeHNE
MHTOHAIIMOHHBIX ()OPM B COOTBETCTBHE C
3a/1aHHOM KOMMYHUKAaTUBHOM CUTyallMeH.

Tectsr 1-2
VY CTHBIN 0npoc (TEKCTHI
1-10), Bompocsr k 3auerty (1
Kypc -1-4; 2 xypc — 1-4)

Ymenue: -- CHCTEMHO
aHAITN3UPOBATh
HHPOPMALIUIO
BBIOMpATh
o0pazoBaTenbHbIe
KOHIICTIIIN Y,

- MPUMEHSTh METOABI U
crocoOsl JIEIOBOTO
oOmIeHns IS
HHTEJUICKTYaIbHOTO
pa3BUTHS,  MOBBIIICHUS
KYJIBTypHOTO YPOBHSI,
poeCCHOHATBHOM
KOMIIETCHTHOCTH;

- UCIIOJIb30BaTh
TEOpEeTHYEeCKHe  3HAHMs
JUIsi  TEHepalud HOBBIX
naeiu- BOCIIPUHHUMATH
CMBICIIOBYIO  CTPYKTYpY
TEKCTa,; BBIJICIIATh
TJIABHYIO u
BTOPOCTEINEHHYIO
nHpopmanuio;

-  TpPUMCHATH  3HAHUA
HWHOCTPaHHOTO SI3bIKA IS
OCYIIECTBIICHHS
MEKIIMIHOCTHOTO
npodeccnoHaATLHOTO
OOIIEHHUS;

nu

[IepeBOaUT MpeIoKEeHNs
B COOTBETCTBHU C
BaIaHHBIM CTHIIEM,
epeBOIUT
PKOHOMHMYECKHH TEKCT OT
2000 3HaKOB ¢ y4eToM
MpeIaraeMoro CTHIIs,
OTBEUaeT
ApryMEHTHPOBAHO Ha
BOTIPOCHI B (hopme
MOHOJIOTa MJIH MaJIora

CopneprxaHue oTBeTa IepeiaHo 0e3
WCKa)KEHUSI TeKCTa, TPaMOTHO U
CTHJINCTHYECKH BEPHO;
KoppekTHoe ynotpebieHue
TpaMMATHYCCKUX U CTUIIUCTUICCKUX
KOHCTPYKLIHH.

Tectsr 1-2
Y CTHBII OTIPOC (TEKCTHI
1-10), Bompocsr! k 3auerty (1
kypc -1-4; 2 kypc — 1-4)




- YUTaTh JIUTEPATYpy IO
CHeLUaIbHOCTH,
aHAJIM3UPOBATH
MOJTYYCHHYO
nHpopmanuio;

- HIePEBOIHUTD
po¢eccCHOHaTbHEIC
TeKcTHI (0e3 croBaps);

- COCTaBIIATh
Hay4HBIE TEKCTHI

Ha HMHOCTPaHHOM

SI3BIK.

Biaaenue- HaBBIKAMU
myOTMYHOH pedn,
apryMeHTalluH, BeJCHHS
JIUCKYCCUH;, HAaBBIKAMU
MUCBMEHHOU peyH;

- ciocobamu
OpUCHTHUPOBAHMUSI B
HUCTOYHUKAX
nHpopmanuu (KypHaJbl,
caifTel, 00pa3oBaTeIbHBIE
TOPTAIBI U T.11.);

- OCHOBHBIMH HaBBIKAMH
W3BJICUCHUS TTIABHOU U
BTOPOCTETICHHOU
HHPOPMALINY;

- HaBBIKAMU
npuodpeTeHus,
HCIIOJIb30BaHUS U
OOHOBIICHHS
r'YMaHHUTAPHBIX, 3HAHUH;
- HAaBBIKAMU BBIPOKCHHS
MBICTICH 1 COOCTBEHHOTO
MHCHHSA B
MEKIITIHOCTHOM H
JIEJIOBOM OOIIEHUH Ha
HWHOCTPaHHOM SI3BIKE;

- HaBbIKaMH JI€JI0OBOM
MACbMEHHOM U YCTHOM
peuy Ha HHOCTPaHHOM
SI3BIKE,

- HaBBIKAMU U3BJICUCHHS
HE00X0IUMOMH
HHPOPMALINH U3
OpPUTHHAIBEHOTO TEKCTA
SKOHOMHYECKOTO
XapakTepa;

- HAaBBIKAMH COCTABIICHHS
KpPaTKHX TEKCTOB
CHeLUaT3UPOBAHHOTO
XapakTepa, aHHOTALMM.

['OTOBUT U BBICTYIAET C
ITOK/IaI0M 110
CaMOCTOSITEIbHO
BEIOPaHHOH TeMe;
Pedepupyer TekcT B
[MMCHMEHHOHN U YCTHOM
(bopmax,

['0TOBUT K OTBEYaeT
MOHOJIOT MJIM JTHAJIOT
[pedb 10 3alaHHON TeMe

BrinonHenne KOMMYHUKAaTUBHOM 3a7jau B
IIOJIHOM 00BEME;
®doHeTryeckoe 0ohopMIICHHE
COOTBETCTBYET MPABHIIAM SI3bIKA;
KoppekTHOe ynoTpebicHHe JIEKCUIeCKUX
C/IVHUII,

[NoHumMaHWe TPaMMAaTHYCCKUX U
CTHWJINCTUYECKUX KOHCTPYKLUU.
CaMOCTOSITEIBHOCTD BBIBOJIOB U CYKICHUN
C COOTBETCTBYIOIINM TIPaBUIIEHBIM
HCTIOIb30BaHUEM JIEKCHUCCKIX H
TpaMMaTHICCKUX CTPYKTYP 10
MIPEUTOKEHHOH TeMe

Tectsr 1-2
YcTHBIH ompoc (TeKCTH
1-10), Bompocs! k 3auerty (1
Kkypc -1-4; 2 kypc — 1-4)

JIOKJIaJ] C Ipe3eHTauuen
(1-10),

1.2 IIxansl OLIEHUBAHUS:
Texymuii KOHTPOJIb YCIIEBAEMOCTH U MPOMEKYTOUYHAsI aTTECTAIUsl OCYLIECTBIISIETCS B
paMKax HaKOMUTEIbHOUN OaIbHO-pEUTUHTOBOM cucTeMbl B 100-0amibHOM mIKae:

50-100 GanoB (3aueT)
0-49 6aioB (He3auer)

2 TunoBble KOHTPOJIbHBIE 32JaHUA UJIM MHbIE MATEPUAJIbI, HEOOXOAUMBbIE VISl OLIEHKH 3HAHUA, YMEHM,
HABBIKOB U (MJIM) ONbITA JESITEJbHOCTH, XapaKTEePH3YIOIIHUX J3TAnbl ()OPMHPOBAHUS KOMIIETCHIHI B
npouecce 0CBOeHHUsi 00pa30BaTeJbHOMH NPOrpaMMBbl



Bonpocsl k 3auery

no aucuumuinHe_HOCTpAHHBLN si3bIK NPodecCHOHANLHOIO 00IIeHus

(AHTJIMICKMIT)
1 xypce
1. KommyHukamus
2. MexnyHapoJHBI MapKETHHT
3. Drtarbl CTaHOBJICHHUS JIEJIOBBIX CBA3EH
4. Crpareruu ycrexa
2 Kypc
1. 3ansToCcTh B pasHBIX cepax AEATEIbHOCTH
2. Pa3HOBUAHOCTH PHCKOB
3. Cruiam MeHeIKMEHTa
4. VYmnpasneHue puHaHCAMH

HMHcTpyKuus 10 BHINOJTHEHHIO:
3auer mpoxoauT B popmare Oecenbl 1Mo MPOHACHHBIM TEMaM B TEUCHHE CEMECTpa.
Kpurepun oueHuBaHmsi:
- Ctynenry BeicTaBisiercs «3auer» (100-50 6annoB), ecin KOMMYHUKATUBHBIE 3a/1a4H BBIIIOJIHEHBI ITOJIHOCTHIO,
MCIOJIb30BaHHBIN CIIOBapHBIN 3amac, FpaMMaTHYECKHUE CTPYKTYpBI, (OHETHUECKOEe 0POPMIICHHE BbICKa3bIBAHUS
COOTBETCTBYET IIOCTABJICHHOMN 3a]a4€;
- Crynenty BbIcTaBiseTcs «He3aueT» (49-0 6ansoB), eciy OTBETHI HE CBSI3aHbI C BOIPOCAMH, HATUYHE
rpyOBIX OMIMOOK B OTBETE, HEMOHUMAHKE CYITHOCTH U3JIaraeMoro BOIPOca, HEYyMEHHUE IPUMEHSTh
3HaHUS Ha NPAaKTUKE, HEYBEPEHHOCTh U HETOYHOCTh OTBETOB Ha JIOMOJIHUTENbHbIC U HABOJAIINE

BOIIPOCEI
TecTnl
1 xype
Tecr 1
A Complete the sentences with the words in the box.
bush grapevine nutshell  stick wall
1 | hearditonthe .. you’ve been promoted.
2 | asked Rudy to say yes or no, but he just beat around the
3 Look,ina ... , my trip to Singapore was a huge success.
4 | think you got the wrong end of the . I’m not going on holiday, I’'m going on a business
trip.
5 John just doesn’t listen. It’s like talking to a brick .
B Complete the multi-word verbs with off, on or up.
Lfthansa pilots have called 6 strike action planned for next week after new talks were set 7 with
the German airline.
The announcement late on Wednesday averted, or at least put 8 , a four-day stoppage that could have cost
Lufthansa tens of millions of Euros.
The Union’ action had built 9 the dispute into one of the worst to hit Germany in recent years, adding to
wave of industrial action across the European airline sector, which has also affected British Airways.
In the end, the stoppage ended after 24 hours when the two sides agreed to carry 10 negotiating.

Lufthansa says strike action costs it at least $25 m a day.
C Choose the correct words to complete each sentence.

11 We’re meeting tomorrow to discuss the new (market / marketing) strategy.
12 Can we discuss the (sales / price) figures? | was expecting an increase, not a decrease.



13 We’re excited about the launch of the new (product / brand) range in South America.

14 I’d like you to meet Liam. He’s the one who organised the successful advertising (image / campaign) in
London last year.

15 We have brand (loyalty / leader), we just need to increase our market share.

D Put the words in the correct order to make sentences.

16 morning strategy marketing purpose our of discuss the to meeting is this
The

17 I’ve idea heard a best long the time for

That’s ...

18 they however are crazy want you all your ideas, think

We

19 other about ideas this we do can about what ?

ATIY L oooeeeeseesses s esss s s sess s sese s sesesesesene o

20 New York City was thinking we maybe go should to

OTBeThI:

1 grapevine 2 bush 3 nutshell 4 stick 5 wall 6 off 7 up 8 off 9 up 10 on 11 marketing 12 sales 13 product 14
campaign 15 loyalty 16 The purpose of the meeting this morning is to discuss our marketing strategy. 17 That’s
the best idea I’ve heard for a long time. 18 We want all your ideas, however crazy you think they are. 19 Any
other ideas about what we can do about this? 20 I was thinking maybe we should go to New York City.

2 Kypc
Tect 2
A Match the prefixes (56-60) to the words (a—¢).
lem
2 under
3 dis
4 de
5 bi
a) perform
b)  regulate
c) lateral
d) loyal
e)  power
B Choose the correct word from Exercise A to complete the sentences.
6 Itwas . of John to tell our competitors about the new product launch.
7 The government is going to ... the sector in the near future.

8. We don’t need someone who’s goingto ..., the way Leon did. We need someone who can sell!
9. The two countries agreed to work hard to improve relations.

10 Ifyou . employees — give them real control over their work - that increases productivity.

C Write the most appropriate modal verb (positive or negative) in each gap. The meaning is given in
brackets.

mwr have taken the train but the last one had left, so | got a taxi. (If there had been a train ...)

12. You ... have ordered more paper for the copier. I'd already ordered it. (It wasn’t necessary.)
13They ... have left the office already. It’s only 3 p.m. (It’s impossible.)

14 There were only two people who could have written this note. It wasn’t Axel, soit have been

Victoria. (It could only have been.)



15 You have gone to the presentation on database management. It was great! (It was recommended.)

16. He have fired the best engineer due to the fact that our company turned into the less competitive in

the market.
D Match four of the five managers below with the team where they will be best suited.

Susan: creative, inspiring, diplomatic
Matt: decisive, competent, responsible
Benny: sociable, loyal, considerate, logical
Stella: supportive, sociable, flexible

lan: organised, efficient, logical

17 We have some brilliant and creative people in our team but we’re not always good at handling everyday
routines. We need someone to remind us about what to do and when — someone who knows where everything is
kept, and can suggest the best way to do things.

Person:

18 Ideally, our new team member should enjoy working with people and should get on well with others. He or she
should be able to explain things clearly to customers. And — as our work is never routine — it is important to be
able to adapt quickly to changing situations.

Person: ...

19 The ideal candidate must be able to deal with all kinds of difficult situations, and take control when something
goes wrong. He or she must be able to keep a clear head and not get distracted when things happen fast. Because
this person will manage a large team and a large budget, he or she must be sensible and able to make good
judgements.

Person: ...

20 We need someone who can produce new and effective ideas and can give other people a feeling of excitement
and a desire to do something great. This person also needs to deal politely and skilfully with our team of artists
and designers without upsetting them.

Person: .

OTBeThI

le2a3d4b5c 6disloyal 7deregulate 8 underperform 9 bilateral 10 empower 11 would 12 needn’t 13 can’t 14
must 15 should 16 should 17 lan 18 Stella 19 Matt 20 Susan

Kputepuu oneHuBanus:
MaxkcuManbHOE KOIMYeCTBO 0aslioB, KOTOPOE CTYIEHT MOxkeT HabpaTh — 20 6aisoB (3a KaX/Iblil MPaBUIIbHBII
OTBET CTYJEHT noJiy4aet 1 6an).

YcrHblii onpoc
1
Why it pays to put the workers in the picture

by Alicia Cregg

When workplace disputes flare up, the blame is often laid on a break-down in communication. Talking may not
always resolve disagreements, but withholding management plans until the last moment can certainly make a
difficult situation worse. From 6th April 2005, UK employees gain the legal right to know about, and be
consulted on matters that affect them at work. This covers anything from the economic health of the
business to decisions likely to cause redundancies or changes in how work is organised. The new rules, which
implement a European Union directive, move the UK closer to other European states, most of which already



require work- place consultation.

There are good reasons for businesses to forge ahead with such agreements voluntarily.  First, there is
the common sense belief, backed by academic research, that companies do better when their employees are well
informed and have a say in decisions that affect them. Second, by kick-starting negotiations the employer
effectively takes charge. The regulations give organisations free reign to agree internally what consulting and
informing employees amounts to in practice — what topics will be discussed, how often and by what means. In the UK —
in contrast to most other EU states — once a framework forinformation and consultation has been agreed, there is no
requirement to work through elected representatives. If the workforce approved, a business could rely solely on
face-to-face and electronic communication.

The mobile operator 3 prefers the personal approach. Whenever possible, it uses video calls and e-mail to put its
young work- force in contact with senior man-agers. At the other end of the spectrum is AstraZeneca, the
Anglo-Swedish pharmaceuticals group, which has a history of consulting employees through elected forums and
union representatives. Consulting through intermediaries can yield dividends, particularly during a change of
ownership or under a redundancy programme. Another point in favour of a mediated approach, says Ross
Hutchison, head of internal communications at KPMG, the accountancy firm, is that representatives can be taken
into the confidence of management in a way that anentire workforce cannot.

But do the gains from indirect consultation outweigh the attractions of more direct approaches? Not everyone is
persuaded that they do. Alison Gill, co-founder of Getfeedback, a talent management consultancy, argues that
knowledge exchange and online polling, not elected assemblies, produce better performance. “The goal is to involve
people directly and profit from their ideas.” In spite of earlier opposition, a growing number of companies believe that
putting employees in the picture is good for business. If the remainder do not follow suit, they may now find their
workers give them little choice.

2
Goodbye to the golden age of global brands
by Richard Tompkins

In the Harvard Business School professor Theodore Levitt’s seminal paper The Globalization of Markets,
written in 1983, he argued that, as new media and technology shrank the world, people’s tastes would converge,
creating a single global market that would be dominated by the world’s most successful brands. So, when the
Berlin Wall fell and the barriers to world trade came down, itseemed Prof Levitt would be proved right. Global
brand owners poured into the newly opened markets and, facing little competition in countries unaccustomed to
consumer culture, they thought they would clean up. Then, some awkward commercial realities started to close
in.

Once local consumers had tried these new products, they found them far too expensive to buy ona regular
basis, even if they liked them. And soon, local producers sprang up offering much better value for money with
products of only slightly inferior quality at a vastly lower price. Usually, too, these products were better suited to
local tastes and cultural preferences than those being foisted onto consumers by the global corporations. The
global brand owners were left spreading their advertising and other fixed costs over tiny market shares and often
faced extra costs, such as tariffs. In many of these countries today, global brand owners command the
super-premium end of the market in any given product category, while local brands command the rest. The
global brand owners could try to move into the mass market by creating low-price products designed to suit local
tastes, but that would throw them into head-on competition with local companies possessing better
distribution channels and a far deeper understanding of the market. Increasingly, therefore, they have resorted to
buying local brands and the companies that ownthem. And here, of course, lies the paradox. Whatever is the point of
owning a global brand if it does not work in global markets?

Let us be optimistic and suppose the poor countries do become rich. But what do we see happening in rich
countries? Ever-proliferating brand choices. There are more soft drink brands than there have been for years, more
fast food chains, more packaged goods, more cars. Supermarkets are competing with brand owners by selling own
label products that are as good as the branded version but cost 20-30 per cent less.

Global brands, of course, are not about to disappear. But it must now be clear that Prof Levitt was mistaken in
believing the world’s tastes would converge on standardized products. Everything we have learned about
consumerism over the decades shows that, as people become better off, they want more choices, not fewer.
Global brands may be here to stay, but their golden age is over.

3
Teams seek strength in affiliations
by Stefan Stem

The global consultancies share some characteristics of the largest branches of Tesco. Vast out-of- town
supermarkets may offer everything you need to keep the home well stocked, but do they really give you the
quality that could be yours by spending a couple of hours in boutiques, delicatessens and food halls?



Perhaps the one-stop shop can meet all your basic and immediate needs.

But some management challenges require a pooling of expertise and talent from a team of consultancies
working together. “On paper the biggest firms have all the capabilities you might s want,” says Andrew Crowley,
vice- president of consulting and systems integration for CSC, the international information technology
consultancy. “But there is a risk element to that. A consortium gives you a slightly different view on life, and
probably better value as well.” That view is echoed by Bernard Brown, senior vice-president for consulting in the
UK, Americas and Asia-Pacific for Atos Origin, the IT consultancy. “You won’t necessarily haveall the skills to meet
the ‘end-to-end requirements of a large client,” he says. “But we have to partner. It is an essential part of our work.
For Mr Brown, there are several core elements to a successful collaboration. “First, what are the rules of
engagement?” he asks. “How will we work together, how will we measure progress? Then we look for seamless
teamwork —can we keep the same team throughout a project lasting between six and 18 months? Then there is
personal integrity: do our strategies and approaches fit?

Personal relationships matter enormously too. Business hasn’t changed that much, in spite of all the new ways of
communicating. Then there is the commitment of all involved, and the question of cultural fit and values: if your values
are not shared at the outset you will find out later to your cost. Finally, there is the question of joint marketing: how do
we protect each other’s brand?

Mr Crowley does not underestimate the difficulty of making consortia work for both client and consultant. “You need
explicit work share agreements up front,” he says. “Otherwise you will find yourself arguing over what percentage
of the work goesto one partner oranother. You need that commercial relationship inplace, with agreed
milestones for the project. Partnerships are dynamic. They evolve, and like a marriage there will be ups and downs.

The interpersonal relationships are vital, and greed will destroy it. You need the same ethics, the same values, so you
can combine your skills and not fight over revenues. Last year Atos Origin replaced IBM as the International Olympic
Committee’s IT partner for the next three Olympic games. In Athens last summer Atos was managing more than 2,300
different suppliers, often without written contracts in place. “Without our experience of partnering, we would never
have been able topull that off,” Mr Brown says.

4
Message machine creates abuzz
By Bernard Simon

Like Google in search engines and Hoover in vacuum cleaners, Research In Motion (RIM) has achieved the
distinction of having its product turned into a verb. Almost 3m people around the world now “BlackBerry” their
friends and colleagues with messages using the Canadian company’s distinctive hand-held device.

The BlackBerry has transformed RIM over the past six years from an obscure supplier of two- way pagers into the
maker of one of the world’s hottest products. RIM reported earlier this week that it had signed up 470,000 new
subscribers in the quarter to February 29; it expects to add more than 500,000 more over the next three months.
RIM shares have rocketed from less than $10 in autumn 2002 to $73 this week. The company now has a market
value of $14bn, (£7.5bln), over taking Nortel Networks as Canada’s technology superstar. Not surprisingly, RIM’s
success is attracting attention from some of the giants of the communications and soft- ware industries, and
observersare wondering how long the company can sustain its phenomenal record.

The BlackBerry —whose name comes from the supposed resemblance of the miniature keyboard on its original
device to the beads of the fruit — “remains the preeminent mobile messaging solution in the market today,” says
Jason Tsai, analyst at ThinkEquity Partners, amr investment bank.

RIM has so far kept the competition at bay with a canny, three- pronged strategy: expanding its target market,
co-opting potential rivals as partners and customers and constantly adding fresh features to the BlackBerry
device and its supporting software. The BlackBerry began life as a gadget for Wall Street investment bankers,
Washington politicians and corporate executives. More recently, RIM has turned its attention to the professional
consumer retail market, which now makes up about one-fifth of its sub- scriber base.

RIM has vastly broadened its market by licensing almost 100 distributors, including VVodafone, Verizon
Wireless, Cingular Wireless and T-Mobile. RIM expects to sign up China Mobile Communications later this year.
To make the devices more affordable, many carriers offer BlackBerry contracts similar to those for mobile phones.
According to Mr Tsai, “the carriers love BlackBerry not only for the higher average revenue per unit it generates,
but for the strong margins, since it consumes very little bandwidth.”

Unlike some other companies, RIM has not jealously guarded its technology, seeking out alliances with friend and
potential foe alike, including Microsoft. “If you partner well and thoughtfully, you get pulled along by the current,”
says Jim Balsillie, RIM’s joint chief executive.

The question is whether RIM’s success will ultimately jeopardise its independence. Mr Balsillie and RIM’s
founders Mike Lazaridis and Doug Fregin own only about 16 per cent of the company stock in total. Brant
Thompson, analyst at Goldman Sachs, singles out Nokia and Motorola as possible predators. Alex Slawsby, an
analyst at International Data Corporation, the research group, saysthat ‘“there are many different
companies with designs on being an alternative to HIM”. In his view, the BlackBerry’s biggest advantage is an



intangible one. For the time being, he says, none of its rivals possesses “that buzz- creating element that the public
loves™.

5
More about results than time
By Philippe Manchester

On the surface, flexible working might seem to be about people being able to choose their working hours and, perhaps,
spend some time working away from the office. But it is also a fundamental change in the way people work and, more
importantly, the way they are managed. Flexible working is a shift from “time-based” to “results-based” working practices
and could herald the biggest change in the workplace since the start of the industrial revolution.

New employee legislation is one of the main motivations for employers to introduce flexible working practices — but
not the only one. In Europe, for example, employers are obliged to offer parents with young or disabled children the right
to request flexible working. While legislation is a major catalyst to introducing flexible working, there are other reasons. In
the US, for example, the fall in the price of mass market computer and communications technologies is encouraging
organizations to allow more home working.

Flexible working is also likely to appeal to a wider skill pool and help with staff retention. Mary Sue Rogers, human capital
management leader at IBM Global Services, says that IBM has embraced flexible working to help with recruitment. “In
Europe, companies have to provide flexible working because of legislation — but it is also a way to recruit from a
broader skill pool, including women and older people. With an ageing workforce we have to find ways to retain older staff.
It also gives greater scope to male employees who increasingly want flexible working to create a better work/life balance.
A recent survey of UK graduates found that work/life balance was third on their list of career priorities.” She adds that 55
per cent of IBM’s employees work flexibly and 90 per cent are “enabled” to do so. “To us, it is foremost a business
imperative. It is about staff retention, increased productivity and cost reduction,” she notes.

A survey of 300 UK human resource professionals in small to medium-sized enterprises (SMES), commissioned by
Arizona-based telecommunications company Inter-Tel, found that 40 per cent found it difficult to attract the right skills
from their local market and 30 per cent thought they could attract staff if they were offered flexible working. But they
also had significant reservations — with 93 per cent concerned that staff were more likely to bend the rules if they work
from home. Doug Neal, research fellow at the US Computer Sciences Corporation, identifies this attitude as being at
the heart of the cultural shift prompted by flexible working: “The problem is not all with the worker it is also with the boss.
Management has to find a way to measure ‘results’ rather than time. We have to find new ways to evaluate workers —
and their bosses.”

He adds that organisations must find ways to build trust between employer and employee: “How do I evaluate people
when I can’t see them? In formal terms, trust is the outcome of a series of beneficial transactions. You have to build a
culture of trust from working together.”

Although new legislation is forcing organisations to adopt flexible working practices, there are sound business reasons to
give employees more flexibility.

Organisations which have embraced flexible working have found that it can cut costs and improve productivity. More
importantly, it enables them to recruit staff from a much broader skill pool and retain staff. But it does mean a fundamental
change in the relationship between staff and management. Both must learn to trust each other and focus on results rather
than time spent in the office.

6
Nasa’sexerciseinmanaging risk

by Victoria Griffith

The US space agency grounded its three remaining space shuttles after Columbiadisintegrated upon re-entry to
Earth’s atmosphere in February 2003, killing the seven crew members. Yet even today, scientists are still divided
over whether the management culture at Nasa has changed enough to ensure the shuttle’s safety.
Behavioral Science Technology, the California-based consulting group that works with other industries such as
railways on safety issues, was hired 18 months ago to help change the management culture at the agency.

Nasaset outto improve employees’ relationships with supervisors to encourage dissent, emphasise teamwork
and raise management credibility. Although they are still under pressure from budgets and deadlines,
Nasa managers say they now take the time to listen to concerns of engineers and others on issues that may
compromise safety. BST measured attitudes to safety and the work environmentin February 2004, then
again six months later, and says the culture at Nasa has changed. But although 40 per cent of the managers
surveyed said they saw changes for the better, only 8 per cent of workers said the same.

James Wetherbee, a former shuttle commander, has in recent months questioned whether the culture at Nasa
has changed enough to make safety a priority. And a report released last month from George Washington
University says the pressures of getting the shuttles back into space leads the space agency to make questionable
safety decisions. The study places the current chances of a catastrophic failure on the shuttle at about one in 55
for every mission. Despite Nasa spending nearly $2bm over the past two years making safety improvements to the



shuttle, the risk remains high enough to make any astronaut’s heart dance attake-off and re-entry. In fact, the
George Washington researchers argue that more money and effort should be spent to come up with an
alternative to the space shuttles.

In the wake of the Columbius disaster, an independent panel, the Columbia Accident Investigation Board, was
formed to investigate the accident. Some of the findings of the CAIB report were embarrassing for Nasa. Engineers
had expressed concern about the falling debris, but their fears were dismissed. The CAIB severely criticised a lax
safety culture atNasa contributing to the disaster, and issued a check-list of 15 points to get the shuttles back up
and running.

Some critics believe Nasa should be doing more to reduce the number of manned missions.

Much of the cargo for the shuttle, they argue, could be transported robotically. Others have called for the space
agency to adopt amore aggressive schedule in developing a replacement for the shuttle. But those are issues for
the medium term. In the coming weeks, getting the shuttle safely into space and back to Earth will be the priority,
and the world will be waiting with bated breath to seeif Discovery can get off its launch pad without mishap.

7
Online shopping expected to grow by 35% this year
by Elizabeth Rigby

Consumers are expected to spend 35 per cent more buying a host of items from clothes to CDs online this year, taking total
spending for s 2005 to an estimated £19.6bn, according to the Interactive Media Retail Group. In its first annual report,
published today, IMRG said it expected 4m more Britons to shop online this year, taking the total shoppers to 24m,
more than half the UK’s adult population. The latest figures underline the sharp growth of internet shopping in the
decade since 1994. While internet shopping account- ed for just £300m of retail sales in 1999, by 2004 consumers were
spending £14.5bmr  online, according to IMRG.

Online shopping is also counter- acting sluggish consumer spending on the high street. Household expenditure grew by
only 0.2 per cent in the fourth quarter of 2004.

For a sector to have grown from scratch in ten years with very little investment suggests that the net’s time has come,”
said James Roper, IMRG chief executive.

The larger retailing groups Kingfisher, Argos, Dixons, Tesco Boots — are spending money on developing their internet
offering, but many retail chains are notin  online shopping, which in turn is allowing entrants as figleaves.com, which
sells underwear, and asos.com, the clothing e-shop, to gain a foothold in the market.

In 2004, the IMRG estimated that the top 100 retailers in the UK spent just £100m on their internet presence and
most of this came from a handful of stores. But in spite of the neglect from big retailers, the growing popularity of online
shopping looks set to continue as more people gain access to the internet.

Figures out from 2004 from Ofcom, the communications regulator, showed that more than 56 per cent of homes had
internet access, with a third of those having a broadband connection. The emergence of mobile commerce and technology
could also mean that people will be able to shop online from their mobile phones.

IMRG said electrical and clothing goods were experiencing such a strong growth online, with more than f2bn of
electrical goods sold over the internet in 2004. Dixons, the high street electrical retailer, expects its online sales —
currently at £170m — to hit £1bm in the next five years. Meanwhile, clothing is another big expansion area, with sales
growing 37 per cent to £644m in 2004.

8

Virtual teams: Global harmony is their dream
by Sarah Murrey

If managing diversity in the work- place is a tough task for business leaders, the challenges of keeping executives from
different back-grounds working together efficiently in various par ts of the world is even more difficult. “One of the things
you should take into account is whether  your team includes members who don’t speak English well,” says
Joanne Yates, a professor of management at MIT Sloan, who has studied the use of communication and information
systems in companies. “Any good virtual team has a communication plan that includes weekly conference calls or e-mail
check-ins, but with a virtual team where not everyone speaks English well, the regular report- ins should be in written mode
rather than by phone or conference call.”

The other advantage of e-mail communications is that, for those working in different time zones, group messages can be
responded to when it is convenient, reducing the need for early morning or late night calls. At the same time, using e-mail
can remove much of the hierarchy of professional communications, since many executives find it far less
intimidating to send an e-mail to someone in a senior position than to telephone them.

However, cultural or behavioural differences that can manifest themselves in face-to-face working situations can
be exacerbated in virtual team working, particularly when the group has members from different
backgrounds. One reason for this is that, when one is physically immersed in a new culture, it takes less time to



adapt to the social norms and become aware of cultural sensitivities. So those trying to do this at a
distance may find it tougher to fit in, increasing the potential for misunderstandings between team members.
“You don’t build the relationships in the same way as you do working face-to-face,” says Martin Galpin, managing
psychologist at Pearn Kandola, a UK- based research business and consultancy of occupational
psychologists.

Prof Yates points out that, when people in professional  groups come from different backgrounds or
cultures, it is often useful to appoint someone in the team who knows both cultures as the person responsible for
setting the norms of working behaviour during a project that is being carried out from different locations.

And virtual working certainly does not eradicate the sort of cultural misunderstandings that can arise in a
face-to-face situation. Prof Yates cites an online mini- conference she recently observed that took place between
agroup of US and Japanese executives working in the research and development unit of a Japanese company. “A
Japanese executive was putting text into a  window for instant messaging when one of the Americans started
asking questions in the middle of the presentation,” she explains. “That was not culturally familiar and required
an instant response which caused real problems.”

9
Silicon Valley’s lesson in patience
By John Gapper

From the point of view of investors in technology shares, last week was a painful one. Rising inventories at semiconductor
manufacturers and disappointing earnings announcements led to a fall in share prices. The Nasdaq index surged last year of
expectations of a sharp recovery but has since drifted slowly downwards.

Seen from Silicon Valley, however, the decline in share prices is a good thing. A mini-bubble threatened to develop this
spring, as investment banks lined up to take Google public, and the number of initial public offerings (IPOs) surged. That
bubble is now deflating, forcing venture capitalists to focus on their task: long-term investment in innovation.

A healthy stock market helps innovation, of course. When valuations of technology companies are strong, it encourages
new enterprises to come to market through IPOs. A successful IPO is the ultimate prize for entrepreneurs who must pass
through several rounds of venture capital funding to make their companies worth buying.

But the formula only works when venture capital firms select a few of these companies and filter them through four or
five stages of funding. Most start-ups must develop their business for up to ten years before they are mature enough to be
acquired by other companies, or come to market.

But the decline intechnology shares since spring this year is making the IPO market more testing and the Silicon
Valley consensus is that the decline will continue. Asked which of them so thought the Nasdaq was still over- valued, all
four members of a panel of venture capitalists and bankers raised their hands. Indeed, a member of the panel predicted either
a sharp fall in the Nasdagq or five flat years before earnings catch up. That may not be good news for the bankers, but venture
capitalists can be thankful. They are now making profits again, and institutions are eager to put money into new funds that
will invest in technology start-ups as, aside from the bubble years, venture capital has been a far more profitable way to
invest in technology than putting money into IPOs of venture-funded companies.

As long as markets overestimate the growth prospects and earnings quality of technology stocks, venture capitalists will be
tempted to rush immature start-ups towards IPOs before they are strong enough. In contrast, markets that are stable, or
falling towards true value, encourage them to stick to cultivating enterprises with long-term potential. So, in the face of a
deflating market, everyone will have to learn, or relearn, the virtue of patience: today’s  early-stage investments may not
mature for a decade.

It sounds unfortunate, but venture capital investors should realise the danger of trying to force independence on too many
companies too fast. For shareholders of publicly quoted technology companies, the state of the stock market is depressing.
For Silicon Valley, it could be just the ticket.

10
FT SUMMER SCHOOL.: Expect the unexpected
by Morgen Witzel

Crises are an inevitable part of management and the larger the business grows the bigger the crises seem to become.
However robust a business seems, it is still fallible — as has been shown by the recent histories of Arthur Andersen and
Marconi.

An understanding of risk is to essential in crisis management. Sophisticated modelling techniques and expert
consultants can help managers appreciate risks better, especially those stemming from global issues such as terrorism and
climate change. Closer to home, risks such as changing customer preferences or takeover threats may be best
analysed within the company itself. The constant monitoring of what is going on in the larger world is an essential activity.
Once arange of possible  future crises has been established, contingency plans can be put in place.

However, not every crisis can be foreseen. The chances of an airliner crashing, for example, are extremely small, but every
airline must still live with the possibility. When an Air France Concorde crashed on take-off from Paris the first accident
involvinga Concorde — Air France was prepared to deal with the issue. Managers moved quickly to withdraw Concorde



from service, announce an investigation into the accident and reassure the travelling public that it was still safe to fly Air
France. The following day the airline’s share price did decline, but not by much and not for very long.

Intel, the world’s leading maker of semiconductors, suffered a huge and unforeseen crisis when it emerged that a small
proportion of its Pentium microprocessors were faulty. Quickly assessing the options, the company took the brave step of
recalling and replacing the entire production run of the series. The move cost more than $1bln (£550m) and probably
saved the company. Intel showed that it was committed to its product, whatever the short-term cost, and customers
responded positively.

Looking back on the incident, Andy Grove, Intel’s chairman and then chief executive, compared managing in a severe
crisis to an illness. Strong, healthy companies will survive, although at a cost to themselves. Weak companies will be
carried off by the disease and will die. In Mr Grove’s view, the key to successful crisis management is preparedness. For
ward thinking and planning are essential; understanding the nature of the crisis that might occur can help managers be
better prepared, as the Air France example shows.

Yet even while managers are planning how to deal with seismic events such as terrorist attacks or natural disasters, they
may be missing more subtle threats such as the development of new technologies that could undermine their business. Good
crisis management requires the ability to react to events swiftly and positively, whether or not they have been foreseen.

HMHcTpyKIus 0 BHITIOJTHEHUIO
CryneHTy BblIa€TCsl TEKCT JUIsl YTE€HUs, NepeBoJia U pedepupoBaHusi. Bpemst MOArOTOBKU K OTBETY COCTABIISET
30 muH. [layiee cTyneHT ynTaeT pparMeHT TEKCTa BCIYX, 3aYMTHIBACT MEPEBO U pedeprpyeT TeKCT. Y CTHBIN
OIPOC MPOBOAMTCS 2 pasa 3a Kypc B KOHIIE MPOX0XKICHHUS KaKI0ro paseia. Bo BpeMst yCTHOTO Ompoca CTYIeHT
JIOJDKEH OTBETHTH Ha BCE BOIIPOCHI IIPEIoiaBaTesis mo TeMe. Bpems oTBeTa cocTaBisieT 5 MUHYT.
Kiroun npaBmwibHBIX OTBETOB
[Tpu BeIMONTHEHUH pedeprUpOBaHKS HEOOXOIUMO UCIIONIB30BAThH CIACAYIOIINE KITHIIIE:

1. Ha3BaHue cTaTbhH, aBTOP, CTHJIb.
The article I'm going to give a review of is taken from... CtaTbs, KOTOPYIO 5 Ceiuac X049y MPOAHATU3UPOBATH
us...
The headline of the article is— 3arosioBok cratsm. ..

2. Tema. Jloruueckue 4acTH.

The topic of the article is...- Tewma cratbu

The key issue of the article is... —KiroueBbIM BOIPOCOM B CTaThe SBISICTCS

The article under discussion is devoted to the problem... —CraTbl0, KOTOPYIO MBI 00CYXk/1ae€M, OCBSIIEHA
npobieme. ..

3. KpaTkoe conep:kanue.

The author starts by telling the reader that —ABTop HaunHaeT, paccka3biBasi YUTATEITIO, YTO
At the beginning of the story the author ...—B navane ucropuu aBTop
...describes — omuceIBaeT
...depicts —u300paxkaer

4. OTHOLIEHHE ABTOPA K OTeJbHBIM MOMEHTAM.
The author outlines...—ABTOp onuckIBaeT
The article contains the following facts..../ describes in details...—Ctatbs conepxut ciemyromnue GakKTsi .... /
MOAPOOHO OMUCHIBAET

Let me give an example...—I103BoibTe MHE IPUBECTH TIPUMED ...
S. BeiBoj aBTOpA.
In conclusion the author says / makes it clear that.../ gives a warning that...—B 3akmouenne aBTop roBoput /
MPOSICHSIET, UTO ... / TaeT MpeaynpexaeHue, 4To ...
At the end of the story the author sums it all up by saying ...—B KkoHIIe paccka3a aBTOp MOJBOAUT UTOT BCETO

3TOTO, TOBOPA ...
6. Bau BeIBOI.

Taking into consideration the fact that—ITpuaumas Bo BHEMaHHE TOT (HakT, 4TO

The message of the article is that /The main idea of the article is—OcHoBHas uzes crarbu (mociaHue aBTopa)

I have found the article dull /important / interesting /of great value —S$ Haxoxy crathio ckydHOUH /
Ba)KHOW/MHTEpECHO!/ MMEFoIIyt0 O0JIbIIoe 3HaUeHHEe (LIEHHOCTD)

Kpurepun onenuBanus:
MakcumanbHOE KOJMYECTBO OAIIJIOB, KOTOPOE CTYACHT MOXKeT Habpath — 40 OamioB (3a 1 Kypc BBIMOTHSAETCA



pedepupoBaHue IBYX TEKCTOB, 3a 1 TekcT — 20 6ayion).

16-20 6. — KOMMYHUKATHBHBIC 3a7]a491 BBITTOTHEHBI TOJHOCTHIO, HWCIOJIB30BAHHBIN CIIOBApHBIN 3armac,
rpaMMaTHYeCcKHe CTPYKTYpHI, (hOHETHIECKOE 0POPMIICHHE BHICKA3bIBAHNS COOTBETCTBYET MOCTABICHHON
3ajaue;

14-16 6. - KOMMYHMKATHBHBIE 3a/1a4d BBINOJIHEHBl YaCTUYHO, MCIIOJIb30BAHHBIM CIIOBapHBIN 3arac,
rpaMMaTHYeCKHEe CTPYKTYphl, (POHETHUYECKOE O(POPMIIEHHE BHICKA3bIBAHUS COOTBETCTBYET IIOCTABICHHON
3aj1a4e, HeOOJIbIINE HAPYIIEHUs UCII0JIb30BAHUS CPEJICTB JIOTMUECKOM CBSI3H;

5-13 0. — KOMMYHMKAaTHUBHBIE 33JaYdl BBIIOJIHEHbl HE IOJIHOCTBIO, MCIIOJB30BaH OrPAHWYECHHBIN
CIIOBapHBIN 3arac, rpaMMaTUYeCcKHe CTPYKTYPHl U (POHETHUECKOEe O(POPMIICHHE BBHICKA3bIBAHUS UMEIOT
HeOoJIbLIINE HAapYLLIEHMS,;

0-4 6. — KOMMYHUKaTUBHBIC 33/1a4H HE BBHIIIOJHEHbI, HAINYHE TPYOBIX

OIIIMOOK B OTBETEC, HCIIOHUMaHHWE CYIITHOCTHU HU3JIaracMoro BOIpoca, HCyMCHHUE IIPUMCHATh 3HAHWA Ha ITPAKTHKE,
HCYBCPCHHOCTb U HCTOYHOCTb OTBCTOB HA JOIIOJHUTCIIBHBIC U HABOAAIIUC BOIIPOCHI

TeMbI IOKJIAI0B ¢ MPe3eHTanuel

1o aucruiuiiae_IHOCTPAHHBIH SI3bIK MPOodecCHOHAIRHOLO
O0IIEHNA(AHTIHHCKHA)

. Kommynukamus B 6usHece.

. Kapsepa

. Konkypenuus

. Pocculickas u MexX1yHapoHas TOProBIIsl.

. OcHOBBI ycrienmHoro Ou3Heca
DKOHOMHYECKHE [TOKA3ATEIN NPEANPUATUS
. CocraBiieHHe rog0BOro oT4éra

. bBaHkpoTCcTBO NMpeanpusaTUsL

. [InanpoBanue Npon3BOACTBA

0.

VYnpasneHue nepcoHaiom

HNHCcTpyKIUs 0 BBINOJTHEHUIO

CryaeHT TOTOBUT 2 JIOKJIaJia B TEUCHUH Kypca. MeTonyecKue peKOMEHIAINK 10 HATMCAHUIO U TPEOOBAHUS K
o OpMIIEHHUIO COIePKATCS B IPHUIIOKEHUU 2

Kpurtepun ouenuBanmusi:

MakcumanbHoe konuecTBo 40 6aytoB (o 20 6ayIoB 3a KaXabId JOKJIaT)

e 16-206.- wu3N0KEHHBIN MaTepuall GaKTHYECKH BEPEH, IPUCYTCTBYET HATHYHE
ITyOOKHMX MCUEPNBIBAIOIIMX 3HAHUH MO OATOTOBIEHHOMY BOIIPOCY, B TOM YHCIIE
OOLIMpHBIE 3HAHUS B 1I€JIOM IO JUCLMILIIMHE; TPAMOTHOE U JIOTHUECKU CTPOIHOE
U3JI0’KEHUE MaTeprasa, IIMPOKOE UCIIOIb30BaHUE HE TOJIBKO OCHOBHOM, HO U
JOTIOJTHUTEIBHOM JINTEPATYPHI;

e 14-16 6amoB - U3J0KEHHBIN MaTepHall BEpeH, HaTMYHUeE MOJHbIX 3HaHUI B 00bemMe
IIPOMAEHHON NIPOTrPaMMBI 10 IOATOTOBIEHHOMY BOIIPOCY; IPAMOTHOE U JIOTUYECKH
CTpOWHOE W3JIO)KEHHE MaTepuana, IIMPOKOE HCIOJIb30BAHUE OCHOBHOM
JUTEpaTyphl;

e 5-13 6. — U3NOXKEHHBI MaTepHal BEpeH, HAIMYME TBEPAbIX 3HAHUH B oObeMe
MIPOMAEHHOM MPOTrPaMMBI 1O IOJITOTOBJIEHHOMY BOTIPOCY; M3JI0KEHHE MaTepuasa ¢
OTAETbHBIMH OIIMOKAMH, YBEPEHHO HCIPABICHHBIMU HCIIOJIB30BaHHE OCHOBHOM
JUTEPaTypHI;

Menee 4 6. — paboTa He cBs3aHa ¢ BHIOpaHHOI TeMoil, Halu4Ke rpyObIX OMMOOK, HEMOHUMAHUE CYLITHOCTH
M3J1araeMoro BOIIpoca.

3 MeToauveckne MaTepHaJibl, ONpee/Jsone Npoueaypbl ONEeHUBAHUS 3HAHUI, YMEeHHIl, HABHIKOB U
(WIK) oNBITA 1eATEJbHOCTH, XaPpAKTEePU3YIOIIHX 3TANBI (POPMHUPOBAHUA KOMIIETEH UM



[Tponieryps! OLleHUBaHMSI BKIIIOYAIOT B c€0s TEKYILMI KOHTPOJIb M IPOMEKYTOUHYIO aTTECTALHUIO.
Tekymuil KOHTPOJIb YCIIEBAEMOCTH IIPOBOAUTCS C UCIIOIB30BAHUEM OLICHOYHBIX CPEJICTB, IPEICTABICHHBIX B
.2 JaHHOTO IPWIOKEHHA. Pe3ynpTaTsl TEKyHIETO KOHTPOJIS HOBOIATCS A0 CBEIEHUS CTYAEHTOB [0
IIPOMEKYTOUYHOM aTTECTAlUU.

IIpomesxkyTouHasi aTTecTalMs IPOBOAUTCS B (GopMme 3adera. 3adyeT MPOBOJIUTCS IO PACHUCAHUIO
MIPOMEKYTOUHOM aTTecTaluu B (hopme codece1oBaHMsI IO MPOHACHHBIM TEMaM.



Ipuio:xkenne 2
METOANYECKHUE YKA3AHUSA 11O OCBOEHUIO TNCHUITJIMHBI

Y4eOHBIM ITAHOM IIPELYyCMOTPEHBI CIEAYIONIHE BH/IbI 3aHATHIA:

- IPAKTUYECKUE 3aHATHSL.

B Xxome mpakTHuYecKMX 3aHATHH YIIyONSIOTCS M 3aKpeIUBIIOTCS 3HAHUS CTYACHTOB MO PSAY BOIPOCOB,
Pa3BHBAIOTCS HABBIKM YCTHOM M MIMCHbMEHHOM Pe4r HAa HHOCTPAHHOM SI3BIKE.

[Ipn moaroToBKE K MPAKTUUECKUM 3aHATHAM KaXIIBIH CTYICHT JOJDKEH:

— U3YYUTh PEKOMEH/IOBaHHYIO y4eOHYIO JIUTEPATYpy;

— MOATOTOBUTH OTBETHI HA BCE BOIIPOCHI 110 U3Y4aeMOU TEMeE.

ITo cornmacoBaHMIO ¢ TIpeTIoaBaTesieM CTYICHT MOKET ITOJrOTOBHUTH JTOKJIA]] MM COOOIICHHUE 110 TeMe 3aHATHs. B
mpoliecce MOATOTOBKY K MPaKTHYECKUM 3aHSITHSAM CTYJIEHTBI MOTYT BOCIOIb30BaTHCS KOHCYJIBTAUAME MIPEo1aBaTeIsl.

Bormpockl, He paccCMOTpeHHBIC Ha MPAKTUYCCKUX 3aHITHIX, JOJHKHBI OBITh U3YYCHBI CTYICHTAMU B XOJIC
caMoCTOSITeNbHOM paboThl. KOHTpONIb  caMOCTOSTENbHOM paboThl CTYIEHTOB HaJ y4eOHON IporpaMMmoii Kypca
OCYILECTBJISICTCS B XOJE 3aHATUA METOJOM YCTHOIO ONpOCa WM TIOCPEACTBOM TECTUpOBaHHs. B xone
CaMOCTOSITENILHOM  pabOThl  KaXIbIil CTYyJEHT 00s3aH MPOYUTATh OCHOBHYIO M TI0 BO3MOKHOCTH
JOTIOJIHUTEIBHYIO  JIMTEPATYpy MO  HM3y4aeMOM  TEME, BBIIUCATh OMNPEACIICHUS OCHOBHBIX ITOHATHIA;
3aKOHCIIEKTUPOBATh OCHOBHOE COJIEP’KAHME; BBIIMCATH KIIIOUEBBIE CIIOBA; BBINOJHUTH 3aJaHUSA-OPUEHTUPHI B
MPOLECCE YTEHUS PEKOMEHIYEMOTO MaTepralia, IPOAHAIU3UPOBATh MPE3CHTALIMOHHBIN MaTEpHUal, OCYIIECTBUTh
0000111eHIe, CPABHUTH C PaHEE U3YUCHHBIM MaT€PUAIIOM, BBIJCIUTH HOBOE.

Ilpu  peanm3anuu  pa3IUYHBIX  BHJIOB  y4eOHOM  pabOTBl  UCHONB3YIOTCS pa3HOOOpasHeie (B T.4.
WHTEPAaKTUBHBIE) METOBI O0yUESHHSI.

Jns MOArOTOBKM K 3aHATHAM, TEKYIIEMY KOHTPONIO M IPOMEXKYTOYHOW AaTTeCTallMd  CTYASHTBI  MOTYT
BOCIIOJIL30BATHCSl  AJICKTPOHHO-OMOMMOTEYHBIMU CHCTeMaMu. Takke oOydarommecss MOTYT — B3ATh ~ Ha  JIOM
HEOOXOAUMYIO JIUTEpaTypy Ha aOOHEeMEHTEe YHUBEPCHUTETCKON OHMOIMOTEKH WIM BOCIIOJIB30BAaThCS UYHTAIBHBIMU
3aamMu.

IloaroroBka qokJjaaga ¢ npeseHTanue

OpHoil w3 QopM CaMOCTOSTENbHOM JEATENbHOCTH CTYAEHTa SBJSETCS HAallMCaHHWE JIOKJIAJIOB.
BeimonHeHne Takux BUIOB pabOT CIOCOOCTBYET (OPMHPOBAHUIO y CTYJEHTAa HABBIKOB CaMOCTOSATEIBHOM
Hay4YHOH J1eATEeNIbHOCTH, IOBBILIEHUIO €ro TEOPETHYECKOM M MpoecCHOHATbHONW MOATOTOBKH, JIy4IIeMy
YCBOEHHIO Y4eOHOr0 MaTepuaia.

TeMbl JOKIAJ0B ONPEAENSIOTCS IpernojaBaTesieM B COOTBETCTBUM C IPOrpaMMON JTUCLMILIMHBIL.
Konkperu3zaius TeMbI MOXKET OBITh ClIENIaHa CTYICHTOM CaMOCTOSITEIHHO.

Crnenyer akieHTHpPOBAaTh BHUMAaHUE CTYAEHTOB Ha TOM, 4TO (POPMYJIHMpPOBKA TeMbI (Ha3BaHUs) pabOTHI
JIOJKHA OBITh:

- scHOM 1o ¢opme (He colepxaTh Heylo0OuYUTaeMbIX U (hpa3 ABOHHOIO
TOJIKOBAHHUS);

- CoJIepKaTh KITIOYEBbIE CJIOBA, KOTOpBIE penpe3eHTUPYIOT
HCCIIEIOBATENbCKYIO PaboTy;

- OBITh KOHKPETHOHM (HE COAep)KaTh HEOIPECIIEHHBIX CIIOB «HEKOTOpHIEY,
«0Co0BIe» U T.11.);

- coJiepKaTh B ce0e JIeHCTBUTENbHYIO 3a/1a4Yy;

- OBITH KOMIIAKTHOH.

BreibpaB Temy, HeE0O0X0AMMO MOAOOPAaTh COOTBETCTBYIOIIMN HWH(POPMAIIMOHHBIN, CTaTUCTUYECKUUN
MaTepuall U MPOBECTH €ro IpenBapuTeNbHbli aHanu3. K Haubosee AOCTYHNHBIM HMCTOYHHKAM JIMTEPATypHhI
oTHOCSTCS (POHBI OUOIMOTEKH, a TaK )K€ MOTYT UCIIOJIb30BATHCS 3JIEKTPOHHbIE HCTOYHUKH HH(OpMaIuu (B TOM
yucie u MarepHer).

BaxHbIM TpeOoBaHHMEM, MPEIbSIBISIEMbIM K HAIMMCAHHWIO JIOKJIAOB HA aHTIIMHCKOM SI3BIKE, SBISIETCS
IPaMOTHOCTh, CTHJINCTHYECKAs aJJIeKBaTHOCTh, COJIEPKATEIBHOCTH (IIOJTHOTA OTPAXKEHUS U PACKPBITUS TEMBI).

JlokJax TOJDKEeH BKITFOYATh TAKOH DJIEMEHT KaK BBIBOJIBI, TIOIYYEHHBIE CTYICHTOM B Pe3yJIbTaTe padOTHI C
MCTOYHHUKAMU UH()OPMAITIH.

Jloknaznpl MpeNCTaBISAIOTCS CTPOro B OIpelelieHHOe TIpagukoM ydeOHOro Imporecca BpeMs U HX
BBITOJIHEHHE ABISETCSA 0053aTEIbHBIM YCIOBUEM JUISl JOMYCKa K MPOMEKYTOYHOMY KOHTPOJIO.

[Mpezenrtamst (B Power Point, Libre Office) mpeacraBiasier coboif myOauYHOE BBICTYIUIEHHE Ha
MHOCTPAaHHOM SI3bIKE€, OPHUEHTHPOBAHHOE HA O3HAKOMJICHHME, YOEXJEHHE CIyllaTeNneil Mo ompeneneHHON
teme-mipobseme. ObecrneunBaeT BU3YaJbHO-KOMMYHMKATHBHYIO TOJAJIEPKKY YCTHOTO  BBICTYIUICHHS,



crocoOcTBYeT ero 3 (HEKTUBHOCTH U PE3yJIbTaTUBHOCTH.
KauecTBeHHast mpe3eHTanus 3aBUCUT OT CJIEAYIOIIUX TapaMETPOB:

- MMOCTAaHOBKH TE€MBI, [IEJIM U TJIaHA BBICTYIUICHHUS;

- olpezesIeHUs IPOAOKUTENBHOCTH MIPEACTABIECHUS MaTepUaa;

- ydeTa 0COOCHHOCTEH ayIuTOpUHU, aAPECHOCTU MaTepuana;

- WHTEPAKTUBHBIX JCHCTBHI BBICTYMAIOMIETO (BKJIIOYEHHE B OOCYXKIEHUE
CITyIIaTeNnei);

- MaHepbl IPEJICTaBICHUS IPE3CHTAllMU: COOJIIOIEHUE  3PUTEIBHOTO
KOHTaKTa C ayJAUTOPHUEH, BEIPA3UTEIbHOCTD, )KECTUKYIISIIMS, TEIOABUKCHHUS,

- HAJIMYHSI WUTIOCTPAIMA (HE Meperpykaroimx n300pakaeMoe Ha dKpaHe),
KJIFOUEBBIX CIIOB,

- HY’KHOT'O I0J00pa LIBETOBOI raMMBl;

- WCIOJIb30BAaHUS YKa3KH.

[IpenogaBarenpb AOKEH PEKOMEHI0BATh CTYI€HTaM

- HE YUTaTh HAMCAHHOE HA SKPaHE;

- 00513aTeNIbHO HEOJHOKPATHO OCYIIECTBUTH NPEACTABICHUE MPE3CHTALUU
JoMa;

- MPEIyCMOTPETh MPOOJIEMHBIE, CIOXKHBIC JJISi MOHUMAHUS (PParMeHTHl U
MIPOKOMMEHTHUPOBATH UX;

- MIPEIBUJIETh BO3MOXKHbBIE BOIPOCHI, KOTOPBIE MOT'YT OBbITh 33aJJaHbl 110 XOAY
U B pe3yJbTaTe MpeabsBICHUS IPE3CHTALINN.



