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KA®EIPA HNHocTpanHble I3BIKHU IS IKOHOMHYECKHUX CIeluaIbHOCTel

Pacnpenenenne YacoB JTUCHHUIIMHBI O KypcamM

Kypc 1 2

Bun 3ansaruii VIl | PO | VIT | PIT Hroro
[IpakTuueckue 6 |6 |6 [6 [12 |12
HUroro ayp. 6 |6 |6 [6 [12 |12
KonrakrtHas pabora 6 |6 |6 [6 [12 |12
Cawm. pabota 26 |26 (26 |26 |52 [52
Yacbl Ha KOHTPOJIb 4 |4 |4 |14 |8 |8
Htoro 36 |36 (36 [36 |72 [72
OCHOBAHMHE

Y4eOHbIi M1aH yTBEpKIeH yUEHbIM coBeToM By3a oT 28.03.2023 mpoTokon Ne 9.

[Iporpammy coctaBui(m): mouent, Yepemuna B.b.
3aB. kadenpoii: kaui. Guaon. Hayk, nqoueHT Kasanckas E.B.

MeToudeckuM COBETOM HaIlpaBlIeHUs: J.TeA.H., mpod., OransH T.b.



1. HEJIX OCBOEHUSA JUCIHUTIINHBI

1.1|OcHOBHOI LeNTbIO TIPENOAABAHMS JUCHUATLIHHBI «VIHOCTPaHHBIN SI3BIK IPO(YECCHOHAIBHOTO OOIICHHS Il MATHCTPOB SIBISCTCS
(hopMupPOBaHHE HHOSA3BIYHOW KOMMYHHKATHBHON KOMIIETCHIINH, TO3BOJISIONICH UCIIOh30BaTh HHOCTPAHHBIHN S3bIK B IPOIECCEe
YCTHOTO U MMUCHbMEHHOTO JIEJIOBOTO OOIIECHHS Ha YPOBHE, oOecnieunBaromieM 3¢ HeKTHBHYIO NMPO(ECCUOHATBHYIO JeSTEIbHOCTS.
IMpakTH4ecKoe BIaJCHUEe HHOCTPAHHBIM SI3BIKOM MPENOoJaraeT BIaJeHHe METOAaMH U CIOCO0aMK OU3HEeC-KOMMYHHKAIH,
6usHec-koppecnonaeHImuH. L{enp 00ydeH s MAarHCTPOB HHOCTPAHHOMY SI3BIKY 3aKIIFOYACTCS B IPHOOPETCHUH U AAlIbHEHIIIEM
Pa3BUTHU MPOHECCHOHANBLHON HHOSI3BIYHON KOMITETEHIINH, HEOOXOJUMBION TS 3()(HEKTUBHOTO MEKINIHOCTHOTO JICIIOBOTO
00IIIeHHsI ¢ MPUMEHEHHEM PO(EeCCHOHATBHBIX A3bIKOBBIX OPM U CPEICTB.

2. TPEBOBAHUSA K PE3YJbTATAM OCBOEHUS JTUCITUIIJINHBI

YK-4:CniocodeH npuMeHATh COBPeMeHHbIe KOMMYHHUKATHBHbIE TEXHOJOTHH, B TOM YHCJIe HA HHOCTPAaHHOM(BIX) fI3bIKe(ax), AJ1s
aKaJieMH4ecKoro u npog)ecCHOHAIBLHOI0 B3aUMO/eliCTBUS

B pesyabTaTe 0cBOCHMS AMCIMILIMHBI 00YYaOLIMIics JOJIKEeH:

3HaTb:

-YHOTPEOUTENILHYIO JIGKCUKY HHOCTPAaHHOTO sI3bIKa B 00beMe, HE0OX0AUMOM JIJIsl OOLICHUS, YTCHUS U TIEPEBOIa MHOSA3BIYHBIX TEKCTOB
npodeccnoHanbHON HANPaBICHHOCTH;

- IGKCUYECKHE M TPaMMAaTHYECKUE CTPYKTYPhI H3y4aeMOTO S3bIKa; IPaBUiIa YTEHUS U CIIOBOOOPA30BaHUS;

- mpaBwiIa 0HOPMIIEHHS YCTHOW MOHOJIOTHIECKON M THATIOTMIECKON PeUH;

- 3HATh 3aKOHOMEPHOCTH JICIIOBOH YCTHOU M MHChbMEHHOW KOMMYHHKAIIMH HA HHOCTPAHHOM sI3bIKe(COOTHECEHO ¢ nHankaropom YK- 4.1)

YMeTb:

- CHCTEMHO aHAJTM3UPOBaTh HH(POPMAIIHIO U BRIOUPATh 00pa3oBaTeNbHbIC KOHICTIIHH;

- IPUMEHSITH METOJIbI ¥ CIIOCOOBI ICIIOBOTO OOIICHHS JJIsI MHTEJUIEKTYAIbHOTO PAa3BUTHS, IOBBIIICHUS KYIETYPHOTO YPOBHSI,
npo(hecCHOHATBEHON KOMITETEHTHOCTH;

- UCTIOJIb30BaTh TEOPETHUESCKUE 3HAHUS [Tl TeHEPAIMU HOBBIX UjICii- BOCTIPHHUMATH CMBICTIOBYIO CTPYKTYPY TEKCTa; BBIIEIATD TIaBHYIO U
BTOPOCTENEHHYIO HH()OPMALIHIO;

- IPUMEHSATh 3HaHUS MHOCTPAHHOT'O SI3bIKA AJISI OCYIIECTBICHUS MEXJIMUHOCTHOTO U NMPO(ECCUOHATLHOTO 00IIeHHUS;

- UUTATh JIUTEPATYPY IO CIICHUATFHOCTH, aHATU3UPOBATH IOIYICHHYIO HHH)OPMALHIO;

- IEPEeBOIUTH NPO(ECCHOHANIBHBIE TEKCTHI (0e3 coBaps);

- COCTABJIATh HAayYHBIC TEKCTHI HA HHOCTPAHHOM SI3BIK(COOTHECEHO ¢ nHAnKaropom YK-4.2)

Baanern:

- HaBbIKaMH ITyOJIMYHOM pedu, apryMEHTAaIUH, BeCHHUS AUCKYCCHUH; HaBbIKAMU MUCbMEHHOHN peul;

- crocobamMy OpUEHTHPOBAHHUS B UICTOYHUKAX HHpOpMauu ()KypHAIIBI, CaiiThl, 00pa3oBaTeIbHbIC TOPTANBI U T.1I.);

- OCHOBHBIMHU HaBBIKAMHU M3BJICUCHUS ITIABHOW 1 BTOPOCTENIEHHON UH(OpMaLUH;

- HaBBIKAMH NIPUOOPETEHNS, UCTIONB30BaHUS U OOHOBJICHUSI T'YMaHUTapHbIX, 3HAHUH;

- HaBBIKAMH BBIPAXXECHUS MBICIEH 1 COOCTBEHHOTO MHEHHS B MEXXJIMYHOCTHOM U JIETIOBOM OOIIEHUN HAa HHOCTPAHHOM SI3BIKE;

- HaBBIKaMH [JICJIOBOI MMCHbMEHHOW M YCTHOW pedr Ha MHOCTPAHHOM SI3bIKE;

- HaBbIKAMH U3BJICUYEHUS HEOOXOJUMON UH(OPMALIUH U3 OPUTHHATBHOTO TEKCTA SKOHOMHUECKOTO XapaKTepa;

- HaBBIKAMHE COCTABJICHHS KPATKHX TEKCTOB CIICLHATN3NPOBAHHOIO XapaKTepa, aHHOTAlNi(COOTHECEHO ¢ HHIuKaTopoM YK-4.3)

3. CTPYKTYPA U COJEPKAHUE JTUCITUITJINHBI

Kon HaumeHoBaHue pa3/iesioB U TeM /B 3aHATHS/ Cemectp / | Yacos Komneren- Jlutepatypa
| 3aHATHA Kvne 107011
Pazgen 1. «KomMyHukanusi ¥ Me:KIyHAPOAHBII
MapKeTHHI»
11 1.1. 1 2 YK-4 JIL.1JI11.2 J11.3
Jlexcndeckue eqUHUIIBI: BUABI KOMMYHUKaIuU. Pa3sTie JI1.4J12.1 J12.2

HaBBIKOB ayMpoBaHus.Pa3BuTHE HABBIKOB aHAJIUTUYECKOTO
qTeHHs: "DIEKTPOHHOE THCHMO KakK (hopMa NeToBOM
KoMMyHHKauuu'". Hamucanue npocToro J1e10BOro nNuchbMa.

Mp/
1.2 1.2 Jlekcuyeckue eqUHUIIBI: MapKETHHT. Pa3BUTHE HAaBBEIKOB 1 2 VK-4 JI1.1 J11.2 J11.3
aynuposaHus "Kak BBIHTH Ha MEXyHapOIHBIN PBIHOK". JI1.4J712.1 J12.2

CIoKHBIE CyIeCTBUTENbHBIC. Pa3BUTHE HABBIKOB TOBOPEHHS
"Co3nanue riobansHoro Openaa” /TIp/




1.3 Tema: Komannuposka. [Ipudactue nporeamnero BpeMeHH. YK-4 JIL.1JI1.2 J11.3
Hacrosiee cosepiiieHHOE BpeMs. JI1.4J12.1 J12.2
Poccuiickas 3apyoexxHas Toprosis. [Ipoctoe Oyaymiee Bpemsi.

/Cp/

1.4 UreHne: pa3BUTHE HABBIKOB aHAIN3a U pedepupoBaHus YK-4 JIL.1J11.2 J11.3
WHOCTPAHHOTO TEKCTa JI1.4J12.1 JI2.2
I'pammartika: Pa3BuTre HABBIKOB yIIOTPEOICHHS
TrpaMMaTHYECKHUX CTPYKTYP BPEMEH aHTIMHCKOTO TJIaroya B
YCTHOH ¥ MIUCBMEHHOW peun
/Cp/

Pazgen 2. «CraHoBJ/ieHHeE JeI0BbIX CBsI3el U CTPAaTerHu
ycmexay»

2.1 2.1 Jlekcu4ecKue eTUHMIIBL: PA3SHOBUIHOCTH JACTIOBBIX YK-4 JI1.1J11.2 J11.3
B3aMMOOTHOIIIEHU!. Pa3BuTHE HaBBIKOB TOBOPEHUS JI1.4J12.1 J12.2
"IIpoBenenue nmeperoBopoB". PazBurne HaBHIKOB
aynupoBanus "Jlenosoe maptaepcrro” /I1p/

2.2 2.2 Pa3BuTHe HABBIKOB M3BIICUCHHS HHPOPMAIIUH U3 TEKCTa YK-4 JI1.1J11.2 J11.3
"ITyts k ycnexy Kapinoca Crnuma". IIpedukcanbroe JI1.4J12.1 J12.2
cnoBooOpazoBaHue. Pa3BuTre HaBBIKOB roBopeHus "Beenue
neperoBopos" /Cp/

2.3 Tema: [lenoBele Ha3HAYEHMSI. DKBHBAIEHTHI MOJAIBHBIX YK-4 JI1.1J11.2 J11.3
rinarojios to beable to, to have to.Koucrpyxkiuu as ... as, not so JI1.4J712.1 J12.2
... as. besnuunsie rmaronsl. Yp. 1-8,Ymp. 3-7. /Cp/

2.4 Tema: B oduce. MonansHbie ritaronsl can, may, must.Ilpsmoe VK-4 JI1.1J11.2 J11.3
U KOCBeHHOE JonoiaHeHne. O0CTOATENILCTBO LEH, JI1.4J12.1 J12.2
BBIpaXKEHHOE HHOUHUTHBOM. YTp. 6-14. /Cp/

2.5 TloaroroBka JOKIAI0B IO TpoiiaeHHsIM TeMaM B Libre VK-4 JI1.1J11.2 J11.3
Office JI1.4J12.1 J12.2
/Cp/

2.6 /3auér/ YK-4 JI1.1J11.2J11.3

JI1.4J712.1 J12.2
Pa3nea 3. "3ansitocTh M puckn'

3.1 3.1 Jlekcudeckue eqUHULBL: TPYIOYCTPONHCTBO, MOTHUBALIMS YK-4 JI1.1J11.2J11.3
ycnemHo# paboTsl. PazBuTie HaBBRIKOB ayaupoBaHus " JI1.4J12.1 J12.2
OcHoBBI ycnenrHoro 6usHeca". Pa3Butue HaBBIKOB TOBOPEHUS
:" TTonbop mepconana Ha kiaroueBbie mosuiun'. /TIp/

3.2 3.2. Jlekcndeckuie eMHUIBI : PUCKU BEACHUS OM3HECA. THUTIBI VK-4 JI1.1 J11.2 JI1.3
PHUCKOB, KpU3UCHBIE CUTYyalluu. Pa3BuTue HaBBIKOB JI1.4J12.1 J12.2
aynupoBanus " YrnpaeneHue puckamu. Kak Beridtu u3
KpHU3MCHOM cuTyanuu". Pa3BuTre HaBbIKOB aHaIUTUIECKOTO
yTeHus TekcTa " VIHTepHAIlMOHAIU3ALNS - PUCK HITH HOBBIE
Bo3moxHoctu." /TIp/

3.3 Tema : Paboune B3aumooTtHomenus. CobecenoBanne npu VK-4 JI1.1 J11.2 J11.3
ycrpoiicTBe Ha paboty. CrpanarenbHblii 3aor. Yop. 1-4. JI1.4712.1 J12.2
Bpemennsie GopMbI cTpanarensHoro 3anora. Yop. 1-7.

CydduxcanbHoe ci1oBooOpa3oBaHHE.
CobecemoBanue Ipu yCTpOMCTBe Ha padoTy. /Cp/

3.4 Tema: CtpaxoBaHue OU3HeECa OT PUCKOB. CTPaxXoBasi MOJIUTHKA VK-4 JIT.1 J11.2 J11.3
kommaHuu. Hapeuwus. JI1.4J12.1 J12.2
Hapeuns B anrnuiickoMm si3eike. OOpa3oBaHUe aHINIMHCKUX
Hapeunii. Ctenenu cpaBHeHus. Ymp. 5-9. /Cp/

Pa3znen 4. "CTuiau MeHeIXKMEHTA U CIIOCOOBI
npusJedenne puHancupopanus'

4.1 4.1. Jlekcuueckue eauuubl: CTUIIN MEHEKMEHTa. Pa3Butue VK-4 JI1.1 JI1.2 JI1.3
HaBBIKOB ayupoBaHus "KiroueBsie GaKTophl yCIIEIHOTO JI1.4J12.1 J12.2

MeHemkMeHTa ". Pa3BuTHe HaBLIKOB aHATUTHYECKOTO YTCHMS
"IIpeumyIiecTBa U HEIOCTATKH Pa3IMIHBIX CTHIICH
MeHepxkMenTa". /Cp/




4.2 4.2, Jlekcnueckue equHULpbl: [IpuBneyenue GuHaHCUPOBAHUS. 4 YK-4 JIL.1JI1.2 J11.3
VYnpasnenue puHancamu. Pa3BuTrHe HABBIKOB TOBOpEeHNUs " JI1.4J12.1 J12.2
Kakue criocoObl puBiIeUeHHs (HHHAHCOB JUTS BEICHUS
MaJioro Ou3Heca oCTyIHbI B Hatteld crpane?” /Cp/

4.3 Tema:PaboTa B komanae. COBETHI Kak JIy4llle OpraHu30BaTh 4 YK-4 JIL.1JI11.2J11.3
paboty B koMaH/ie. MoanbHbIe TIaroisl. Y norpeoieHue JI1.4712.1 J12.2
MO/JIaJIbHBIX TJIar0JIOB ¢ MePGHEKTHBIM HHOUHUTHBOM.

VYup. 1-5 /Cp/

4.4 UreHue: pa3BUTHE HABBIKOB aHHOTUPOBAHHUS U 2 YK-4 JI1.1J11.2 J11.3
pedepupoBaHust THOCTPAHHOTO TEKCTA. JI1.4J12.1 J12.2
I'pamMmaTuKa: pa3BUTHE HABBIKOB YIIOTPEOICHNUS
rpaMMaTHYECKHUX CTPYKTYP BpPEMEH aHIIIMHCKOTO TJIaroiia B
JICHCTBUTEIBHOM U CTPaJaTeIbHOM 3aJI0TaX B YCTHO U
nucbMeHHo# peun /Cp/

4.5 IMoaroroBka q0KIa0B 1Mo TpoiaeHHsM TemaM B Libre Office 4 VK-4 JI1.1J11.2J11.3
/Cp/ JI1.4J12.1 J12.2

4.6 /3auér/ 2 4 YK-4 JI1.1J11.2J11.3

JI1.4J12.1 J12.2

4. ®OHJ OHEHOYHBIX CPEJACTB

CtpykTypa u cojepkaHue (oHIa OLEHOYHBIX CPEACTB YIS MIPOBEACHNUS TEKYIISH 1 MPOMEXYTOYHOH aTTECTAI[UU PECTaBICHEI B
IMpunoxenuu 1 x paboueil mporpaMMe JUCIUIUINHEL.

5. YYHEBHO-METOJMYECKOE 1 TH®OPMAINIMOHHOE OBECIIEYEHHUE JUCHUITINHBI

5.1. OcHoBHasi InTepaTypa

ABTOPBI, COCTaBUTENHN 3arnaBue W3narenscTBO, TOI Konuu-Bo
JI1.1 [Myprasuna 3. M., English for Professional Communication: o Kazanb: Kazanckuii https://biblioclub.ru/inde
Awmuposa . T, nmucuuruinae «MTHOCTpaHHBIN SI3BIKY: yueOHOE HALMOHAJIbHBIN x.php?
A6nymmn U. 111, nocobue HCCIIeIOBATEIbCKUI page=book&id=259048
Ceicoes B. A. TeXHOJIOrHYUeCKHUi HEOTPaHWIEHHBIH JOCTYII
yausepenter (KHUTY), JUISL 3aPETHCTPUPOBAHHBIX
2012 MI0JIb30BaTeIICH
JI1.2 |HImunens E. A. JunakTudecKue MaTeprasl 1 caMocTosTenbHol | Cankr-IlerepOypr: https://biblioclub.ru/inde
pab6otsl o kypcy «Business Englishy («emnooit WHCTUTYT cTienUanbHO x.php?
AHTTTUHACKUT $I3I>IK>))Z y‘IE6H06 mocooue MeJaroruKy M TICHXOJIOTHH, page:bOOk&Id:438772
2015 HEOrpaHHYEHHBIH T0CTYI
JUTS 3aPETHCTPUPOBAHHBIX
noJjb30BaTesei
JI1.3 |Anucumosna, A. T. English for Business Communication: y4e6uoe Kpacuomap: FOxHbrit http://www.iprbookshop.r
MocoOue Mo JAETOBOMY aHIIIMICKOMY SI3BIKY IS WHCTUTYT MEHEJDKMCHTA, u/25955.html
CTYJICHTOB, 00YYaIOIINXCs 10 HANIPABICHUAM 2013 HEOTpaHWYEHHBIN JOCTYI
<«OKOHOMHKA», «KMCHCIXKMCHT» JJIA 3apETUCTPHUPOBAHHBIX
MOJIb30BaTENEN
JI1.4 |Jlykuna, JI. B. Kypc anrnmiickoro s3bika aist marucrpantos. English|Boponex: Boponexckuii http://www.iprbookshop.r
Masters Course: yueOHoe mocobue s MaruCTPaHTOB|rocy1apCTBEHHBIH u/55003.html
TI0 Pa3BUTHIO U COBEPILICHCTBOBAHHIO OOIINX ApXUTEKTYPHO- HEOTpaHWYEHHBIN JOCTYI
NPEJAMETHBIX (1€JI0BOM aHTIUMHCKUI A3BIK) CTPOUTEIBHEII JUISL 3aPErMCTPUPOBAHHBIX
KOMIIETEHIIMI yauBepcuret, 95C ACB MoJb30BaTENCH
2 2
2014
5.2. lonoiHUTEIbHAS JIUTEpaTypa
ABTOpBI, COCTaBUTENN 3arnaBue WznarenscTBo, rox Konunu-o
JI2.1 |Ykpaunen U. A. MHOCTpaHHBIN S3bIK (aHTIIMICKUIT) B Mockga: Poccuiickuii https://biblioclub.ru/inde
npodecCHOHATEHON AeATENbHOCTH: y4eOHO- roCyZIapCTBEHHBIH x.php?

METOINYECKOE IOCOOHe

YHUBEPCHTET IIPABOCY U
(PT'YII), 2015

page=book&id=439638
HEOTrpaHUYEHHBIN TOCTYII
JUIS 3apEruCTPUPOBAHHBIX
MoJb30BaTeeH




ABTOpBI, COCTaBUTEIH 3arnaBue W3narenbcTBO, TOX Komma-Bo
J12.2 |benpuuxas, JI. B., Jenosoit anrimiickuit s3pik = English for Business  [Munck: TerpaCucreme, http://www.iprbookshop.r
Bacunesckas, JI. U., Studies: yuebHOE mocoOne Terpanur, 2014 u/28071.html
Bbopucenko, /1. JI. HEOTpaHUYEHHBIN JOCTYI
JUTS 3apETUCTPUPOBAHHBIX
T0JIb30BaTeNei

5.3 Ilpo¢eccuonanbuble 6a3bl JAHHBIX H MH(POPMaNIMOHHBbIE CIIPABOYHbIE CHCTEMBI

NCC "Koncynpsrantllmoc"
UCC "Tapant" http://www.internet.garant.ru/
Cambridge Dictionary https://dictionary.cambridge.org/ru/

l"azera Financial Times https://www.ft.com/

5.4. IlepeyeHb MPOrpaMMHOI0 obecrieyeHust

Libre Office

5.5. Y'leﬁﬂo-MeTounqecmle MaTepUuaabl IJI CTYACHTOB ¢ OTPAHUYCHHBIMA BO3MOKHOCTAMH 310POBbA

IIprr HEOOXOAMMOCTH IO 3asABICHHI0 OOYYAOIIErOCsl C OTPAHUYCHHBIMH BO3MOXHOCTSMH 3[0POBBbSI YUEOHO-METOANYCCKHE MAaTepHAIIBI
MPEIOCTABISIIOTCS B hOpMax, aalTUPOBAHHBIX K OTPAHUYEHHSM 3I0POBbSI U BOCTIPUATHS HHGbOPMAIUH. J[Jis IUII ¢ HapyIIEHUSMU 3PSHUsL: B
¢bopme ayanodaiina; B eyaTHOH (hopMe yBEIMYCHHBIM HIpUTOM. [IJIs JHIl ¢ HAPYUICHUSIMH CliyXa: B (hopMe AJIEKTPOHHOTO JOKYMEHTA; B
neyatHo# (opme. st U] ¢ HAPYIICHUSIMA OTIOPHO-IBUTATENHHOTO ammnapara: B GopMe 3JeKTPOHHOTO JOKYMEHTa; B MIEUYaTHOM GopMe.

6. MATEPUAJIBHO-TEXHUYECKOE OBECIIEYEHUE JUCIUIIJIMHBI (MOAY JIST)

[Momemnienus a7t NpOBEAECHHS BCEX BUIOB PadoOT, MPEAYCMOTPEHHBIX yIEOHBIM IIAHOM, YKOMILIEKTOBAaHBI HEOOXO0IUMOM
CHENMANTN3UPOBAHHON yueOHOW MeOeIbI0 M TEXHUYECKUMH CPEJCTBAMH 00YUYEHHUS: CTOJIBL, CTYJIbS, IEPCOHAIBHBIN KOMITBIOTED (HOYTOYK
MIEPEHOCHOIT), TPOEKTOP, JKPaH/MHTEPAKTUBHAS TOCKA.

7. METOAUYECKHUE YKA3ZAHUA JJIA OBYYAIOIIIUXCA 11O OCBOEHUIO JUCHUIIVIMHBI (MOY JIS)

MCTOI[I/I'{CCKI/IC YKa3aHHs 110 OCBOCHUIO NUCHUIUIMHBI IIPEACTABJICHBI B HpI/IJ'IO)KCHI/II/I 2K pa6oqel71 InporpaMMe JUCHUITINHBI.




Hpunoxenne 1

1. OnucaHue NoKa3aTeJjier " KpUTEpHUEB OCHUBAHUA KOMHeTeHHI/Iﬁ Ha
Pa3/IMYHBIX 3TAaIllaX UX (l)OpMI/IpOBaHl/IH, OMMHCaHHE€ KA1 OIl€eHUBAHHUA

1.1 Iloka3aTenu U KpUTEPUN OLICHUBAHUSI KOMITETECHIIHIA:

3VH, cocrapmusromue IToxa3zarenu Kpurepuu onennBanus Cpenctsa
KOMIIETEHIIHIO OLICHUBAaHUSA OLICHUBAHUS

YK-4 CniocobeH NpuMeHATh COBPEMEHHbBIE KOMMYHUKATUBHBIE TEXHOJIOTUH, B TOM YUCIIE Ha
MHOCTPaHHOM(BIX) sI3bIKe(aX), U1 aKaJIEMUYECKOr0 U MPO(eCCHOHALHOTO B3aUMOICHCTBUS

3uanmue: - [lepeBoauT CIIOBa C [TonmHOTA M CONEpIKATEIFHOCT OTBETA, Tector 1-2
--yIIOTPEOUTENBEHYTO pYCCKOTO Ha aHITIMHCKHH | paBUIIBHOCTE EPEBO/a, yIOTPEeOICHHIS VYcTHbIH onpoc (TEKCTHI
JIEKCHKY MHOCTpaHHOro | & AHIIMHCKOTO Ha JIEKCUYECKUX €UHUIl U rpammatryeckux | 1-10), Bompocs! k 3auety (1
S3BIKA B 0OBEME, Eﬁgg?ﬁ;g&“ﬁ;ﬁ;:T KOHCTPYKIIUH, COOJTFOICHUE kypc -1-4; 2 xypc — 1-4)
HEOOXOIUMOM IS sCyX, onpesienseT i HHTOHALMOHHBIX ¢dbopm B COOTBETCTBHE ©
OOIIEHHS, UTEHHS U a3bIBACT 3a/1aHHOI KOMMYHUKAaTUBHOM CUTYyallHe.
MEPEBO/Ia HHOS3BIYHBIX  [[PAMMATUYECKHE
TEKCTOB CTPYKTYpEI,
Hqu)eCCHOHaHBHOﬁ M3MEHACT 4aCTh PEYU B
COOTBCTCTBHUH C
HaIpaBJIEHHOCTH; COHTEKCTOM
- ICKCHYECKHE U
rpaMMaTHICCKHE
CTPYKTYPHI H3y4aeMOoTro
SI3BIKA; TIPABUJIA YTCHUS U
CII0BOOOpa30BaHUS;
- npaBuiIa oopmiteHHs
YCTHOW MOHOJIOTMYECKON
1 IAAIOTUIECKOH peun;
- 3HAaTh 3aKOHOMEPHOCTH
JIeJI0BOM YCTHOU U
MMACbMEHHOMN
KOMMYHHUKAITUU Ha
HHOCTPAaHHOM SI3BIKE.
Ymenne: -- cucreMHO [[lepeBoAUT MpeIokKEeHNU ConeprxaHre oTBeTa Iiepesano 0e3 Tecter 1-2
aHAJIM3UPOBATH B COOTBETCTBHH C HCKa)XCHUS TEKCTAa, TPAMOTHO U Y CTHBII OTIPOC (TEKCTHI
HH(POPMAIIHIO p [FeAQHHBIM CTHIICM, CTHITUCTHYECKH BEPHO; 1-10), Bompocsr k 3auety (1
BBIOMpATh [CPEBOMNT KoppekTHoe ynotpebieHue kypc -1-4; 2 kypc — 1-4)
oOpa3oBaTenbHBIE PRONOMITICCICHI TEKCT OT TPaMMAaTUYECKUX U CTHIIMCTUIECKUX
2000 3HaKOB C y4eTOM .
KOHICIIIIHH, [Ipe1araeMoro CTHIs, KOHCTPYKIIHH.
- TIPUMEHITb METOABl U |yrpeqaer
CIOCOOBI ACJTIOBOI'0 japryMeHTHpPOBAHO HA
oOtmeHus JUJISL [BOTIPOCHI B hopme
I/IHTCJ'[J'ICKTyaJ'[LHOI‘O MOHOJIOIa UJIM auajiora
pa3BUTHSA,  IMOBBIILICHUS
KYJbTYPHOTO YpOBHS,
poeCCHOHATBHOM
KOMITETEHTHOCTH;

- HCTIOB30BaTh
TEOPETHYECKHE  3HAHUSA
JUIA TeHepaluyd HOBBIX
naeiu- BOCIIPUHHUMATH
CMBICIIOBYIO  CTPYKTYpY
TEKCTa; BBIJICTIATH
TJIABHYIO "
BTOPOCTENEHHYIO
nHpopmanuio;

- TNPUMEHATb  3HAHUSA
WHOCTPAHHOTO SI3BIKA IS
OCYILECTBIICHUS
MEKINIHOCTHOTO u
npodeccnoHaATLHOTO
OOIIEHHUS;




- YUTaTh JIUTEPATYpy IO
CHeLUaIbHOCTH,
aHAJIM3UPOBATH
MOJTYYCHHYO
nHpopmanuio;

- HIePEBOIHUTD
npogeccHoHaTbHEIC
TeKcTHI (0e3 croBaps);

- COCTaBIIATh
Hay4HBIE TEKCTHI

Ha HMHOCTPaHHOM

SI3BIK.

Biaaenue- HaBBIKAMU
myOTMYHOH pedn,
apryMeHTalluH, BeJCHHS
JIMCKYCCUH; HaBBIKaMU
MIICBMEHHOH peyn;

- ciocobamu
OpPHEHTHPOBAHUS B
HCTOYHHKAX
nHpopmanuu (KypHaJbl,
caiiTel, 0Opa3oBaTeNbHBIC
TOPTAIBI U T.11.);

- OCHOBHBIMH HaBBIKAMH
W3BJICUCHUS TTIABHOU U
BTOPOCTETICHHOU
HHPOPMALINY;

- HaBBIKAMHU
npuodpeTeHus,
HCIIOJIb30BaHUS U
OOHOBIICHHS
T'YMaHUTapHBIX, 3HAHUI;
- HaBBIKAMH BBIPAKEHHMS
MBICTICH 1 COOCTBEHHOTO
MHCHHSA B
MEKIITIHOCTHOM H
JIEIIOBOM OOIIIEHUH Ha
HWHOCTPaHHOM SI3BIKE;

- HaBbIKaMH JI€JI0OBOM
MACbMEHHOM U YCTHOM
peuy Ha HHOCTPaHHOM
SI3BIKE;

- HaBBIKAMU M3BIICUCHHUS
HE00X0IUMOMH
HHPOPMALINH U3
OpPUTHHAIBEHOTO TEKCTA
SKOHOMHYECKOTO
XapakTepa;

- HaBBIKAMHU COCTaBJICHHS
KpPaTKHX TEKCTOB
CHeLUaT3UPOBAHHOTO
XapakTepa, aHHOTAlM.

['OTOBUT U BBICTYIAET C
ITOK/IaI0M 110
CaMOCTOSITEIbHO
BEIOPaHHOH TeMe;
IPedepupyer TekcT B
[MMCHMEHHOHN U YCTHOM
(bopmax,

['0TOBUT K OTBEYaeT
MOHOJIOT MJIM JTHAJIOT
[pedb 10 3alaHHON TeMe

BrinonHenne KOMMYHUKAaTUBHOM 3a7jau B
IIOJIHOM 00BEME;
®doHeTryeckoe ohopMIIeHHE
COOTBETCTBYET MPABHIIAM SI3bIKA;
KoppekTHOe ynoTpebicHHe JIEKCUIeCKUX
C/IVHUII,

[NoHuMaHWe TpaMMaTHYCCKUX U
CTHWJINCTUYECKUX KOHCTPYKLUU.
CaMOCTOSITEIBHOCTD BBIBOJIOB U CYKICHUN
C COOTBETCTBYIOIINM TIPaBUIIEHBIM
HCTIOIb30BaHUEM JIEKCHUCCKIX H
TpaMMaTHICCKUX CTPYKTYP IO
MIPEUTOKEHHOH TeMe

Tectsr 1-2
YcTHBIH ompoc (TeKCTH
1-10), Bompocs! k 3auerty (1
Kypc -1-4; 2 xypc — 1-4)

JIOKJIaJ] C Ipe3eHTauuen
(1-10),

1.2 IIxansl OLIEHUBAHUS:
Texymuii KOHTPOJIb YCIIEBAEMOCTH U MPOMEKYTOUYHAsI aTTECTAIUsl OCYLIECTBIISIETCS B
paMKax HaKOMUTEIbHOUN OaIbHO-pERTUHTOBOM cucTeMbl B 100-0amibHOM mIKase:

50-100 GanoB (3aueT)
0-49 6aioB (He3auer)

2 TunoBble KOHTPOJIbHBIE 32JaHUA UJIM MHbIE MATEPUAJIbI, HEOOXOAUMBbIE VISl OLIEHKH 3HAHUA, YMEHM,
HABBIKOB U (MJIM) ONbITA JEAAITEJbHOCTH, XapaKTepPU3yKIIMX 3Tanbl (POpMHUPOBAHHUS KOMIETEHIUH B
npouecce 0CBOeHHUsi 00pa30BaTeJbHOMH NPOrpaMMBbl



Bonpocsl k 3auery

no aucuumuinHe_HOCTpAHHBLN si3bIK NPodecCHOHANLHOIO 00IIeHus

(AHTJIMICKMIT)
1 xypce
1. KommyHukamus
2. MexnyHapoJHBI MapKETHHT
3. Drtarbl CTaHOBJICHHUS JIEJIOBBIX CBA3EH
4. Crpareruu ycrexa
2 Kypc

3aHATOCTh B pa3HbIX chepax MesTeIHbHOCTH
PaznoBUHOCTH PUCKOB

Crunu MeHeUKMEHTA

VYnpasnenue puHaHCaAMH

oD

HMHcTpyKuus 10 BHINOJTHEHHIO:
3auer mpoxoauT B popmare Oecenbl 1Mo MPOHACHHBIM TEMaM B TEUCHHE CEMECTpa.
Kpurepun oueHuBaHmsi:
- Crynenty BoicTaBisiercs «3aueT» (100-50 6ayuioB), eciii KOMMYHUKATHBHBIC 321241 BBITIOIHEHBI TOJTHOCTBIO,
HCIOJIb30BaHHBIN CIIOBapHBIN 3amac, rpaMMaTHYeCKHUe CTPYKTYpBI, OHETHUECKOe 0(POPMIICHHE BbICKa3bIBAHUS
COOTBETCTBYET IIOCTABJICHHOMN 3a]a4€;
- Crynenty BbIcTaBiseTcs «He3aueT» (49-0 GansioB), eciy OTBETHI HE CBSI3aHbI C BOIPOCAMH, HATUYHE
rpyOBIX OMIMOOK B OTBETE, HEMOHUMAHKE CYIIHOCTH U3JIaraeMoro BOIpoca, HEyMeHHe MTPUMEHSTh
3HaHUS Ha NPAaKTUKE, HEYBEPEHHOCTh U HETOYHOCTh OTBETOB Ha JIOMOJIHUTENbHbIC U HABOJAIINE

BOIIPOCEI
TecTnl
1 xype
Tecr 1
A Complete the sentences with the words in the box.
bush grapevine nutshell  stick wall
1. | hearditonthe ... you’ve been promoted.
2. | asked Rudy to say yes or no, but he just beat aroundthe
3 Look,ina ... , my trip to Singapore was a huge success.
4 | think you got the wrong end of the ... . I’'m not going on holiday, I’'m going on a business trip.
5 John just doesn’t listen. It’s like talking to a brick ...
B Complete the multi-word verbs with off, on or up.
Lfthansa pilots have called 6 strike action planned for next week after new talks were set 7 with
the German airline.
The announcement late on Wednesday averted, or at least put 8 , a four-day stoppage that could have cost
Lufthansa tens of millions of Euros.
The Union’ action had built 9 the dispute into one of the worst to hit Germany in recent years, adding to
wave of industrial action across the European airline sector, which has also affected British Airways.
In the end, the stoppage ended after 24 hours when the two sides agreed to carry 10 negotiating.

Lufthansa says strike action costs it at least $25 m a day.
C Choose the correct words to complete each sentence.
11 We’re meeting tomorrow to discuss the new (market / marketing) strategy.

12 Can we discuss the (sales / price) figures? | was expecting an increase, not a decrease.
13 We’re excited about the launch of the new (product / brand) range in South America.



14 I’d like you to meet Liam. He’s the one who organised the successful advertising (image / campaign) in
London last year.
15 We have brand (loyalty / leader), we just need to increase our market share.

D Put the words in the correct order to make sentences.

16 morning strategy marketing purpose our of discuss the to meeting is this

19 other about ideas this we do can about what ?
ANY ettt s e s s s annannns e
20 New York City was thinking we maybe go should to

OTBeThI:

1 grapevine 2 bush 3 nutshell 4 stick 5 wall 6 off 7 up 8 off 9 up 10 on 11 marketing 12 sales 13 product 14
campaign 15 loyalty 16 The purpose of the meeting this morning is to discuss our marketing strategy. 17 That’s
the best idea I’ve heard for a long time. 18 We want all your ideas, however crazy you think they are. 19 Any
other ideas about what we can do about this? 20 I was thinking maybe we should go to New York City.

2 Kypc
Tecr 2
A Match the prefixes (56-60) to the words (a—¢).
lem
2 under
3dis
4 de
5 bi
a) perform
b)  regulate
c) lateral
d) loyal
e)  power
B Choose the correct word from Exercise A to complete the sentences.
6 Itwas . . of John to tell our competitors about the new product launch.
7 The government is goingto . the sector in the near future.
8. We don’t need someone who’s goingto ... the way Leon did. We need someone who can sell!
9. The two countries agreed to work hard to improve .. relations.
10 Ifyou ... employees — give them real control over their work - that increases productivity.
C Write the most appropriate modal verb (positive or negative) in each gap. The meaning is given in
brackets.
i have taken the train but the last one had left, so | got a taxi. (If there had been a train ...)
12. You ... have ordered more paper for the copier. I’d already ordered it. (It wasn’t necessary.)
13They .. have left the office already. It’s only 3 p.m. (It’s impossible.)
14 There were only two people who could have written this note. It wasn’t Axel, soit .. have been Victoria.

(1t could only have been.)
15 You have gone to the presentation on database management. It was great! (It was recommended.)



16. He have fired the best engineer due to the fact that our company turned into the less competitive in

the market.
D Match four of the five managers below with the team where they will be best suited.

Susan: creative, inspiring, diplomatic
Matt: decisive, competent, responsible
Benny: sociable, loyal, considerate, logical
Stella: supportive, sociable, flexible

lan: organised, efficient, logical

17 We have some brilliant and creative people in our team but we’re not always good at handling everyday
routines. We need someone to remind us about what to do and when — someone who knows where everything is
kept, and can suggest the best way to do things.

Person: ........

18 Ideally, our new team member should enjoy working with people and should get on well with others. He or she
should be able to explain things clearly to customers. And — as our work is never routine — it is important to be
able to adapt quickly to changing situations.

Person: ...

19 The ideal candidate must be able to deal with all kinds of difficult situations, and take control when something
goes wrong. He or she must be able to keep a clear head and not get distracted when things happen fast. Because
this person will manage a large team and a large budget, he or she must be sensible and able to make good
judgements.

Person: ........

20 We need someone who can produce new and effective ideas and can give other people a feeling of excitement
and a desire to do something great. This person also needs to deal politely and skilfully with our team of artists
and designers without upsetting them.

Person: ..

OTBeThI

le2a3d4b5c 6disloyal 7deregulate 8 underperform 9 bilateral 10 empower 11 would 12 needn’t 13 can’t 14
must 15 should 16 should 17 lan 18 Stella 19 Matt 20 Susan

Kputepuu oneHuBanus:
MaxkcuManbHOE KOIMYeCTBO 0aslioB, KOTOPOE CTYIEHT MOkeT HabpaTh — 20 6aisoB (3a KaXIblil MPaBUIIbHBIN
OTBET CTYJEHT nojiy4aet 1 Gan).

YcrHbIi onpoc
1



Master the mix of continuity and change

Stefan Stern

What makes winning businesses
different from the also-rans? Having
better products and services helps.
Good leadership is essential. But the
strongest companies manage some-
thing else that is rare. They cope
with crises and big strategic change
without drifting off course. How rare
is this?

o Gerry Johnson, a professor at
Lancaster University Management
School, and two colleagues from the
Rotterdam School of Management,
George Yip, the dean, and researcher

s Manuel Hensmans, have been study-
ing companies that, over a 20-year
period, achieved almost uninter-
rupted success while dealing with
big changes. They have interviewed

v senior executives (past and present)
from some of these companies to
find out what went on, how deci-
sions were made and what the
prevailing atmosphere was like.

s The big danger, even for success-
ful businesses, is strategic drift, Prof

Johnson says. Companies start out
on the right track but they can all too
easily lose their way. When things

3 become critical, existing leadership
is kicked out, new leaders come in,
and the cycle starts again. But not, in
the case of a few exceptional busi-
nesses. Tesco, Cadbury and the

35 medical products group Smith &
Nephew all dealt with big changes
while avoiding disaster.

How? A combination of four char-
acteristics, or traditions as the

0 researchers call them, seems to be
crucial. The first is continuity. This
involves “the reinvention of the
company’s distinctive business
model” to fit in with prevailing mar-

&5 ket conditions.

The second is anticipation. This is
where it starts to get tricky. To build
in anticipation, “alternative leaders™
have to be allowed to start work on

so the future shape and direction of the
company but without undermining
the current leadership. At Tesco in

the late 1960s and early 1970s, 2
new generation of managers (includ-
ss ing future boss Tan MacLaurin)
began transforming the business
under the nose of the founder Jack
Cohen.
This leads to the third characteris-
& tic of a winning business, which the
academics call “contestation™ or
“respectful difference that grows out
of conflict”. This is vital. Dynamic,
growing businesses benefit from the
& creative tension of civilised dis-
agreement. The Smith & Nephew
culture was shaped by argument,
Prof Johnson suggests. A witness to
Tesco board meetings in the mid-
7 1980s told him that they were
argumentative and confrontational
“but like a family arguing rather than
a group of enemies™.
The final characteristic is mobil-
75 ity, meaning a flexible recruitment
policy that tries to put the best per-
son in the job, which prevents the
growth of a time-serving culture.

S —— SRR
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A guide to being a successful female boss

Locy Kellaway
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The careerist: Pro bono work

Rhymer Rigby

Pro bono work is usezlly thought of
as the preserve of lawyers, but
organisations 25 varied a5 advertising
zgencies 2od professionz] services
s firms zlso donzte their staff's tme 10
good camses — either for fres or for
reduced fees. Although employees
should do pro bono woek for selfless
reasons, yoar good deeds canzlso be
% rewardad it terms of yoar career.

. How does pro bono work add fo
my experience?
If yoo are relatively jumior, it caa
be 2 very good way (o step mp.
15 “People who do pro bono work
in the Accenture Development Part-
. perships typically tzke on more
senior roles than they woald in big
corporate rokes,” says Royce Bell, 2
2 seniof execotive at the coasultzncy
firm. “You get to see a lot of nuis and
bolts 2nd it's very good to get oat-
side the normal cosy corporzie
world. You'd think that someone
| 25 who sets up 2a IT system in Chad
| would have 2 broader view than 2

-

pusonwbohasonlywmtedm
Fortunz 200 companies.”

people from different parts of
organisatioas who might not other-
wise meet. Phil Georgiadis,
35 chairman of Walker Media, the
Loadoa 2gency, says it caa cul
throogh hierarchies, too. “T'm 2bout
to do some work for the Great
Ormond Street Hospital for Children
o and I'll enlist 2 coaple of graduates
to work with me — that'll be the
account team. So snddealy yoa have
a graduate who is reporting directly
to the chzimman, which s very rare,”
s beexplams.

What abont job safisfaction?
Using yoar professional skills in the
service of good causes oficn adds 2
kind of ethical dimension to your
5 career 2nd czn be very mofivating.
Maya Mehta, a senior associate at

Clifford Chance, the law firm, says
that ber inspiration for starting the
Newham Asian Women's Project
55 pro boso scheme came from reading
ahout foroed marrizzes: “Tr got tothe
point where I couldn't just turn the
page. | wanted to do something
zboat it.” She says it is zlso one way
@ of bridging the divide betweea
Canzry Wharf and the less privi-
leged arezs that sarround it.
Pro bono work can be rewanding
in other ways, too. Mr Georgiadis
¢ says you can be freer to be more
creative with work done for chari-
ties: “You oftza have the opportunity
10 do some really inferesting market-
ing and you have more freedom than
7 you might have with, say, 2 breakfast
cereal.” Mr Bell adds that Accenture
Development Partnership projects
tend to be smaller 2nd shoster than
their corporate counterparts: “It’s
7s much easier to see overall results
and understand the positive effect of
what you zre doing.”



‘Cocéjéolaﬁtér’géis more $1bn China brands

Jonathan Birchall

Coca-Cola already owns two of
China's three best-selling sparkling
drinks but by 2020 it wants to have
four more $1ba brands in what has
s become its thind-largest market by
revenue. The ambitious target
reflects Coca-Cola's confidence that
its Jong-term plans to more than tn-
ple sales in China are secure both
» from domestic rivals and from
poteatial political pitfalls.
Coca-Cola's revenues have grown
by acompound annual rate of 19 per
ceat over the past five years and it
15 claims to be widening its lead over
its rivals. [t says it has double Pepsi-
Cola's total sales in China, supported
in particular by its stroager preseace
in still drinks, water and juices. The
» company has also coatinved lo
expand its range of noa-carbonated
drinks where it competes with both
Jocal 2nd international brands.
It has Jaunched Glacean enhanced
% water, 28 well 2s its first dairy and
juice drink, Minute Maid Super

&-—‘

Pulpy Milky, entering 2 | billioe-
case market where competitors
inclode Wahaha, Danone’s former
» joint ventore partaer. Coke and
Sprite already each sell more than
$1ba annually and Coca-Cola is
forecasting that its Yoan Ye tea brand
and its Joe Dew bottled water - both
35 launched last year - will also be
§1ba Chinz brands by 2020, in spite
of facing stroag competition from
Taiwan's Tingyi, which has aboot
half the total ready-to-drink tea
o market.

In terms of political challenges,
the world’s largest soft drinks
compeny suffered a blow this March
whea China's ministry of commerce

&5 blocked its planned $2.4ba takeover
of China's largest juice company,
Huiyuan. Since the setback, Cocz-
Cola has continued the kind of
high-level commitmeat to China

52 demoastrated by its sponsoeship of
the Beijing Olympics, recently
announcing plans to invest $2ba in

(China over the pext three years.
Mubtar Keat, chief executive,
s noted that at a meeting with Wang
Qishan, China's vice-premier for
economic affairs, Coca-Cola had
beea praised for being the oaly US
company {0 have a pavilioa at Jast
& year's Shanghai World's Expo. Mr
Keat says be regards the poteatial
obstacles to Coca-Cola’s China
ambitions coming from broader
political pressures as China's growth
& could still fal short of expectatioas.
He does not see this, including the
threat of potential nationalist reac-
tion to Coca-Cola's US brand
identity. “Everyone’s walking
» around with Nikes, and drieking
Coke and wearing Oakleys. I think
there's adifference between that and
the view of the US - people doa’t
wory at 2 consumer fevel, at a brand
5 level,” says Doug Jackson, bead of
Coke's China business unit.




Time for communication

to move towards ceptre stage

Paul Argentd

The last few years have scen the big-
gest collapse in confidence in
business in almost a century — to the
point where probably the least

s trusted spokespeople on the planet
today are corporale executives.
When intense mistrust prevails,
whatever 2 company docs says
something about it, everything com-

10 municates, and communication
affects cverything.,

This is changing the definition of
communication. Communication
today is moce of a two-way dialogue

1s and this has been aided by the rise of
social media like Facebook and
Twitter and the explosion of infor-
mation-sharing online. Today’s
best-in-class companies, such as

20 Dellinthe US and Philips in Europe,
do not just engage in dialogue. They
use the latest technology as a source
of ideas, opinions and competitive
intelligence, for product develop-

25 ment, employee engagement and
media monitoring.

Tn addition to rethinking the defi-
nition of communication, the best
companies are rethinking its struc-

30 ture. There is a greater need for

imtegration, collaboration and part-
nership among corporate leadership,
haman capital, finance, sales and
legal teams.

35 Another change in communica-
tion by leading companies is the
rethinking of key themes. This was
the main finding of research by the
Tuck School of Business at Dart-

% mouth, conducted with Doremus, a
business-to-business communica-
tions agency. It found that the
best-in-class companies have been
guided by six themes;

« a Focus on value and values
Stakeholders demand value for
moncy when buying goods and ser-
vices, but they also expect to see a
strong sct of corporate values in the

s0 companies with which they do busi-
ness. Walmart, Hvundai and BMW
have used this theme in their adver-
tising and communications,

b Evolve a sense of responsibll-

ss ity Corporute responsibility today is
not just about philanthropy or being
green. It is about companies beng
responsible across all business prac-
tices. NGOs, consumers, employees

& and investors are ready to punish

companies that ignore evolving
social values, JPMorgan Chase has
done a fabulous job reflecting its
corporate responsibility initiatives

s on its website and in advertising.

¢ Strategy must drive communi-
cation As Jon Iwala, [BM's senior
vice-president for marketing and
communications, puts =1: “Lincoln

2 suid, ‘Character is the tree; reputa-
tion is the shadow.' 1'm afraid too
many people in PR, marketing and
adventising spend more Lime manip-
ulating the shadow than tending to

75 the tree.”

d Shifting from the problem to
the solution Stakcholders are most
receptive to realistic and optimistic
plans, and arc often ready to pay

% less attention to probiems of the
past year,

¢ Not communicating is a com-
munication im itself You either tell
your story or have it told for you.

#5 [ Re-evaluate positioning The
crisis has led o disruption in how
companics are thought of by con-
stituencies, which provides a
tremendous opportunity to reposi-

oo tion, rebeand and redevelop.
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More about results than time

ff!lllln Manchester

On the surface, flexible working
might seem to be about people
being able to choose their working
hours and, perhaps. spend some
time working away from the
office. But it is also a fundamental
change in the way people work -
and. more importantly. the way
they are managed. Flexible work-

1o ing 1s a shift from “time-based”™ to

15

2
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“results-based”™ working practices
and could herald the biggest
change in the workplace since the
start of the industrial revolution.

New employee legislation is one
of the main motivations for
employers to introduce flexible
working practices — but not the
only one. In Europe, for example,
employers are obliged to offer par-
ents with young or disabled chil-
dren the right to request flexible
working. While legislation is a
major catalyst to introducing flex-
ible working, there are cther rea-
sons. In the US, for example, the
fall in the price of mass market
computer and communications
technologies 1is encouraging
organisations to allow more home
working.

Flexible working is also likely to
appeal to a wider skill pool and
help with staff retention. Mary
Sue Rogers, human capital man-
agement leader at IBM Clobal
Services, says that IBM has
embraced flexible working to help
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with recruitment. “"In Europe,
companies have to provide flexible
working because of legislation —
but it is also a way to recruit from
a broader skill pool, including
women and older people. With an
ageing workforce we have to find
ways to retain older staff. It also
gives greater scope to male
employees who increasingly want
flexible working to create a better
work/life balance. A recent survey
of UK graduates found that
work/life balance was third on
their Jist of carcer priorities,” She
adds that 55 per cent of IBM's
cmplovees work flexibly and €0
per cent are “enabled” to do so,
“To us, it is foremost a business
imperative. It is about staff reten-
tion, increased productivity and
cost reduction,” she notes,

A survey of 300 UK human
resource professionals in small to
medium-sized enterprises (SMEs),
commissioned by Arizona-bascd
telecommunications company
Inter-Tel, found that 40 per cent
found it difficult to attract the
right skills from their local mar-
ket and 30 per cent thought they
could attract staff if they were
offered Aexible working. But they
also had significant reservations -
with 93 per cent concerned that
staff were more likely to bend the
rules if they work from home.
Doug Neal, rescarch fellow at the
US Computer Sciences
Corporation, identifies this atti-

tude as being at the heart of
ga cultural shift prompted by flexi

working: “The problem is not

with the worker - 1t is also w

the boss, Management has to f

a way to measure ‘resules’ ratl
gs than time, We have to find n

ways to evaluate workers - ¢

their bosses.™
He adds that organisations m
find wayvs to bujld trust betwe
9o employer and employee: “How ¢
evaluate people when I can't .
them? In formal terms, trust is
outcome of a series of benefic
transactions. You have to buil
culture of trust from work
together.”

Although new legislation
forcing organisations to ad
flexible working practices, th
are sound business reasons to g
cmployees more flexibil
QOrganisations which hi
embraced flexible working hi
found that it can cut costs 2
improve productivity, More img
tantly, it enables them to recr
staff from a much broader sl
pool and relain staff. But ¢ d
mean a fundamental change
the relationship between staf¥ @
management, Both must leary
trust cach other and focus
results rather than time spent
the office.
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How to engage your employees

A e eecrreceresmassresssmse

Ade Sodeinde, a 17-year-old
Nigerian, became famous last
week for making some of Britain's
trains run on time. Ms Sodeinde,
in her year working for Central
Trains before going to university,
solved the puzzle of why trains
leaving the depot ran late. She
found that the tracks in the depot
needed upgrading and were slow-
ing the trains’ journeys to their
starting platforms. Drivers and
conductors also had to wait before
boarding because of the time
taken for safety inspections and
cleaning. By refurbishing the
tracks and reorganising inspec-
tion and cleaning, Central was
able to eliminate the problem,
potentially saving itself £750,000
($1.37m) a vear in fines for late
running - and vastly reducing pas-
senger frustration and deilay.

Ms Sedeinde will no doubt be in
great demand when she gradu-
ates. But just how large, estab-
lished companies persuade
employees to put in that extra
effort is one of management's
great puzzles. Staff know where
the problems and opportunities lie
and there will always be employ-
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ees with ideas for new products or
better service. All it requires is for
them to speak up and for someone
to listen.

Most companies say they listen
to their people - but as managers
are often unhappy to have their
current strategies disrupted and
new ideas get trapped in corporate
bureaucracy, would-be innovators
become jaded, and cynical.

Yet there is a link between
engaged employees, satisfied cus-
tomers and corporate profitability,
according to a recent study by the
Forum for People Performance
Management & NMeasurement at
Northwestern University. The
Forum studied 100 US companies
to find out how engaged their staff
were and whether this had any
effect on corporate profitability
The Northwestern researchers
wanted to look at employees, such
as Ms Sodeinde, who did not deal
directly with customers. What
impact did their attitudes have on
the company's success? Well, the
results were clear. The companies
with the happiest and most
engaged employees had the most
satisfied, highest-spending cus-
tomers.

So how do you make employees
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more engaged and content? Roger
Martin, dean of the Rotman
School of Management at the
University of Toronto, argues that
people are happiest not only when
they are respected members of a
team they admire but when the
team and the company are
respected by the world outside,
Being part of a trusted, honest
group is an indispensable compo-
nent of employvee happiness and
engagement. So is establishing
ties with colleagues yvou respect,
When groups appear to be per-
forming, companies should hesi-
tate before disrupting them. The
vogue for forming new teams for
each task may work in companies
small enough for everyone to
know each other. When people
constantly have to establish new
links of trust, customers will
probably suffer. Companies
should think hard, too, before they
outsource the work of a function-
ing team. The company you out-
source Lo may be a happy, engaged
bunch, but I would not count on it.

From the Financial Times



Nasa’s exercise in managing risk

By Victora Gt

The US space agency grounded its
three remaining space shuttles
after Columbia disintegrated upon
re-entry to Earth's atmosphere in
s February 2003, killing the seven
crew members. Yet even today, sci-
entists are still divided over
whether the management culture
at Nasa has changed enough to
wensure the shuttle’'s safety.
Behavioural Science Technology,
the California-based consulting
group that works with other
industries such as railways on
15 safety issues, was hired 18 months
ago to help change the manage-
ment culture at the agency.
Nasa set out to improve employ-
ees’ relationships with supervi-
20 SOT'S to encourage dissent, empha-
sise teamwork and raise manage-
ment credibility, Although they
are still under pressure from bud-
gets and deadlines, Nasa man-
26 agers say they now take the time
to listen to concerns of engineers
and others on issues that may
compromise safety. BST measured
attitudes to safety and the work
10 environment in February 2004,
then again six months later, and
says the culture at Nasa has

changed. But although 40 per cent
of the managers surveyed said
they saw changes for the better,
only 8 per cent of workers said the
same,

James Wetherbee, a former
shuttle commander, has in recent
o months questioned whether the
culture at Nasa has changed
enough to make safety a priority.
And a report released last month
from George Washington
University says the pressures of
getting the shuttles back into
space leads the space agency to
make questionable safety deci-
sions. The study places the cur-
rent chances of a catastrophic fail.
ure on the shuttle at about one in
55 for every mission, Despite Nasa
spending nearly $2bn over the past
two yvears making safety improve-
ments to the shuttle, the risk
remains high enough to make any
astronaut's heart dance at take-off
and re-entry. In fact, the George
Washington researchers argue
6o that more money and effort

should be spent to come up with

an alternative to the space shut-
tles.

In the wake of the Columbia dis-

65 aster, an independent panel, the

Columbia Accident Investigation
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Board, was formed to investigate
the accident. Some of the findings
of the CAIB report were embar-
7o rassing for Nasa. Engineers had
expressed concern about the
falling debris, but their fears were
dismissed, The CAIB severely crit-
icised a lax safety culture at Nasa
75 as contributing to the disaster,
and issued a check-list of 15 points
to get the shuttles back up and
running.
Some critics believe Nasa
2a should be doing more to reduce
the number of manned missions.
Much of the cargo for the shuttle,
they argue, could be transported
robotically. Others have called for
85 the space agency to adopt a more
aggressive schedule in developing
a replacement for the shuttle. But
those are issues for the medium
term. In the coming weeks, getting
sa the shuttle safely into space and
back to Earth will be the priority,
and the world will be waiting with
bated breath to see if Discovery
can get off its launch pad without
g5 mishap.*

From the Financial Times

* In fact, the launch of Discovery was
successful.




Online shopping expected to grow
by 35% this year

ERANNOW, o sty

Consuners are expected to spend
33 per cent more buying a host of
items from clothes to CDs online
this vear, taking total spending for
52005 to an estimated £19.6bn,
according to the Interactive Media
Retail Group. In its first annual
report, published today, IMRG
said it expected 4m more Britons
10 to shop online this year, taking the
total shoppers to 24m, more than
half the UK's adult population.
The latest figures underline the
sharp growth of internet shop-
15 ping in the decade since 1994,
While internet shopping account.
ed for just £300m of retail sales in
1999, by 2004 consumers were
spending £14.5bn online, accord-
20 ing to IMRG.

Online shopping is also counter-
acting sluggish consumer spend-
ing on the high street. Houschold
expenditure grew by only 0.2 per

25 cent in the fourth quarter of 2004,
“For a sector to have grown from
scratch in ten years with very lit-
tle investment suggests that the
internet’s time has come,” said

30 James Roper, IMRG chief execu-
tive.

The larger retailing groups -
Kingfisher, Argos, Dixons, Tesco
and Boots - are spending money

35 on developing their internet offer-
ing, but many retail chains are not
investing in online shopping,
which in turn is allowing entrants
such as figleaves.com, which sells

4o underwear, and asos.com, the
clothing e-shop, to gain a foothold
in the market.

M 2004, the IMRG estimated
that the top 100 retailers in the UK

45 spent just £100m on their internet
presence - and most of this came
from a handful of stores, But in
spite of the neglect from big retail-
ers, the growing popularity of

so online shopping looks set to con-

10

tinue as more people gain access
to the internet.
Figures out from 2004 from
Qfcom, the communications regu-
s5 lator, showed that more than 56
per cent of homes had internet
access, with a third of those hay-
ing a broadband connection, The
emergence of mobile commerce
6o technology could also mean that
people will be able to shop online
from their mobile phones.
IMRG said electrical and cloth-
ing goods were experiencing
65 strong growth online, with more
than £2bn of electrical goods sold
over the internet in 2004, Dixons,
the high street electrical retailer,
expects its online sales - currently
70 at £170m - to hit £1bn in the next
five years. Meanwhile, clothing is
another big expansion area, with
sales growing 37 per cent to £644m
in 2004.

From the Financial Times



Webhiker’s guide to galaxies

By David Bowen

One of the frustrations of people who
run large websites is that their efiorts
are often judged on superficial
criteria, It is always nice to win an

s award, but the sad truth is that
judges rarely have time 1o go inlo
sites in enough depth. So. what is
never analysed is whether the site
really functions properly and does

w0 what it is meant to do. This is not the
fault of the judges; it is because large
online presences are complex
beasts. You really have to get stuck
into them to see whether they are

15 coherent.

Few big organisations have just
one site - typically they have one at
the centre and a galaxy of others
covering countries, subsidiaries,

20 brands and other specialities. This
means we have 10 look both at the
way the central site works, and at the
way the galaxy spins around it (or
fails to).

25 There are always reasons why a
web presence has the structure it
does, but they are rarely simple -
usually a mix of historical accident,
lack of budget, decentralised

30 organisation, internal politics, the
whimsy of bosses, and any number
of other factors.

So here are three questions to ask
yourself to see just how coherent

35 your own presence is. First, is your
central site one coherent beast, or is
it made up of a group of vaguely
co-ordinated offerings? The US State
Department site, for example, looks

40 neat — with nice bold links across the
top, which are the same wherever
you are in the site. But it soon
becomes clear that it is a federation
of sites that have little in common.

55 Some areas have no links back to
the main site, and are not covered by
the same search engine.

Second and third, can visitors
easily get to your country, business
so and other sites, and can they get
back? Many people will find a
corporate site by writing in the name
of the company and adding “.com', or
by putting its name into Google. Now
ss you need to get them to the
information they need. A weli-
classified directory can do the trick,
but check out ICI (wwwici.com), with

its neat expandable “pilot’
6o mechanism, Or UBS {(www.ubs.com),
with its logical service finder. Or look
at Thyssen Krupp's Base
{base.thyssenkrupp.com), a highly
sophisticated search engine that lets
visitors find the relevant site or
information by product, customer
sector, location, subsidiary name, or
other criteria. The basic journey back
from an outlying site should be more
7a straightforward — a link to your home

page.

Bul can, say, a visilor (o your
French site get direct to the central
investor area? If not, why not? Can a

75 jobseeker in Singapore look for
positions across your entire
organisation? Is a journalist in Brazil
getting the right mix of local and
global news? Thought not, These are

3o the subtleties that may not win you
an award — but they will make your
site work betler. That is good for your
organisation, its customers and other
stakeholders. And of course, for your

as job.
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HMHcTpyKuus no BbINOJTHEHUIO

CryneHTy BbIIaeTCsl TEKCT JUIsl UYTE€HUS, IepeBoJia U pedepupoBaHusi. Bpems MOArOTOBKU K OTBETY COCTABIISET
30 muH. [lanee cTyaeHT yuTaeTr (pparMeHT TEKCTa BCIYX, 3aYUTHIBAET MEPEBOA U pedepupyeT TeKCT. Y CTHBIH
OIIPOC TIPOBOAMTCS 2 pa3a 3a Kypc B KOHIIE TPOXOXKICHUS KXKIO0T0 pas3zesia. Bo Bpems yCTHOTO ompoca CTyIeHT
JIOJKeH OTBETHTh Ha BCE BOMPOCHI IIPETogaBarens o Teme. BpeMs oTBeTa coCTaBiseT 5 MUHYT.
Kiroun npaBwibHBIX OTBETOB
[Tpu BeITIONTHEHUH pedepupoBaHUs HEOOXOAMMO UCTIONB30BaTh CIICAYIONIUE KITHIIIE:

1. Ha3BaHue cTaTbH, aBTOP, CTUJIb.
The article I'm going to give a review of is taken from... CtaTbs, KOTOpPYIO 5 ceifuac Xouy MpoaHATHU3UPOBAThH
u3...
The headline of the article is— 3aromioBok cratsm. ..

2. Tema. Jloruueckue 4acTH.

The topic of the article is...- Tewma cratbu

The key issue of the article is... —Kito4eBbIM BOIPOCOM B CTaThe SBISETCS

The article under discussion is devoted to the problem... —CraTbl0, KOTOPYIO MBI 00CYXk/1aeM, OCBSIIEHA
npobiueme. ..

3. Kpartkoe cogep:xanue.
The author starts by telling the reader that —ABTtop HaunHaeT, paccka3pIBasi YUTATEIO, YTO
At the beginning of the story the author ...—B navane ncropun aBTop
...describes — ommceIBaeT
...depicts —mu300paxaet
4. OTHOLIEHHE ABTOPA K OT/eJbHBIM MOMEHTAM.
The author outlines...—ABTOp onuckIBaeT
The article contains the following facts..../ describes in details...—CraTbst cOnEp>KUT ciaeayronme Gakrsl ..../
MOAPOOHO OMHUCHIBAET
Let me give an example...—I103BoibTe MHE IPUBECTH TIPUMED ...
5. BeiBOa aBTOpA.



In conclusion the author says / makes it clear that.../ gives a warning that...—B 3akmo4uenne aBTop roBoput /
MPOSICHSIET, UTO ... / AaeT MpeaynpexkaeHue, 9To ...
At the end of the story the author sums it all up by saying ...—B koHIIe paccka3a aBTOp IMOJBOAUT UTOT BCETO
3TOrO, TOBOPA ...

6. Bam BeIBO.
Taking into consideration the fact that—ITpuarmas Bo BHEMaHHE TOT (BakT, 4TO
The message of the article is that /The main idea of the article is—OcnoBnas uzes crarbu (ImociaHue aBTopa)

I have found the article dull /important / interesting /of great value — maxoxy crarbio ckyuHoi /
Ba)XHOMH/MHTEpECHO/ MMEIOIIYI0 00JIbIIIOe 3HaUeHHE (IICHHOCTD)

Kputepuu oneHuBanus:
MakcumanbHOe KOJHMYECTBO 0alioB, KOTOPOE CTYIEHT MOKeT HaOpaTh — 40 6ayioB (3a 1 Kypc BBIOIHSETCS
pedepupoBaHue IBYX TEKCTOB, 3a 1 TekcT — 20 6ayioB).

e 16-20 6. — KOMMYHHKATUBHBIC 33]]a4H BHIIIOJHECHBI TOJIHOCTBIO, UCIIOJIB30BAHHBIN CIIOBAPHBIA 3arac,
rpaMMaTHYeCKUE CTPYKTYpbI, poHeTHYIecKoe 0(hOPMIICHHE BEICKA3bIBAHUS COOTBETCTBYET MIOCTABICHHON
3aj1aue;

e 14-16 6. - KOMMYHHMKAaTHBHBIC 3a[a4H BBIIOJHCHBI YaCTUYHO, MCIIOJIb30BAaHHBIN CIIOBApHBIH 3arac,
rpaMMaTHYECKUE CTPYKTYPbI, POHETUIECKOE OOPMIICHUE BBICKA3bIBAHHSI COOTBETCTBYET IIOCTABICHHOW
3aj1a4e, HeOOJIBIINE HAPYIICHUS HCIIOJIB30BAHHS CPEACTB JIOTUYECKO CBSI3H;

e 5-13 6. — KOMMYHUKAaTHBHBIC 3aJla4d BBIMIOJIHCHBI HE MOJHOCTHIO, HCIIOJIb30BAH OrPAaHUYCHHbIH
CIIOBapHBIii 3a1ac, rpaMMaTHYeCKUe CTPYKTYPbI U (oHEeTHYeCKOoe 0(hOPMIICHHE BBICKA3bIBAHHS UMEIOT
HeOOoJIbIIE HAPYIICHHS,

e 0-4 6. — KOMMYHHKATHBHBIC 33/1a4U HE BBIIIOJIHCHBI, HATMYUE IPYOBIX

OIIMOOK B OTBETE, HEOHMMAaHKE CYIIIHOCTH M3JIaraéMoro BOIPOCca, HEyMEHHE IPUMEHSTh 3HAHUsI Ha PAKTHKE,
HEYBEPEHHOCTh U HETOYHOCTh OTBETOB Ha JIOMOJHUTENBHBIC ¥ HABOJISIIUE BOIPOCHI

TeMbI I0KJIA10B € Mpe3eHTauue

o qucuuruiiHe_IHOCTpAHHBIN si3bIK NPOdecCHOHANBLHOIO
O0IIEHNA(AHTITHHCKHN)

. Kommynukamnus B 6usHece.

. Kapbepa

. KonkypeHuus

. Poccuiickas u MexxayHapoHasi TOPTOBJIS.

. OcHOBBI ycrienmHoro Ou3Heca

. DKOHOMHYECKHE MTOKa3aTeIH MpeIIpUusThsI

. CocraBieHue rogqoBoro oTuéra

. BaHKpOTCTBO MpeaAnpusTUI

. [ImanupoBaHue Npou3BOACTBA

0. VYnpaBieHue nepcoHaiom

HMHcTpyKUus M0 BHITIOJTHEHUIO

CTyneHT roToBUT 2 J0KJa/a B TEYEHUHU Kypca. MeToauueckue peKOMEHIAlK 110 HAIMCAHUIO U TPeOOBaHUS K
o OpMIICHHUIO COIepKATCS B TIPHIIOKCHHUN 2

Kpurepun onenuBanus:

MakcumanbHoe konnuecTBO 40 6ayoB (o 20 6aymioB 3a Kax bl JTOKIIaT)

P OO ~NO OIS, WN B

e 16-206.- wu30XEeHHBIN MaTepuall GaKTUYECKH BEPEH, IPUCYTCTBYET HATUYHE
TITyOOKHX MCYEPIIBIBAIOIINX 3HAHHA TI0 TIOATOTOBICHHOMY BOITPOCY, B TOM YHCIIE
OOIIMpPHBIE 3HAHUS B 1€JIOM 1O AUCIMIUIMHE, TPAMOTHOE U JIOTHUECKH CTPOHOE
U3JI0KEHUE MaTepHraa, HIMPOKOe HCI0JIb30BaHUE HE TOJIbKO OCHOBHOM, HO U
JOTIOJTHUTEIBHOMN JTUTEpaTyphl,

e 14-16 6any10B - U3NOKEHHBIA MaTepUal BEPEH, HATMUKE MOJIHBIX 3HaHUH B 00beMe
PO IEHHOH ITPOrpaMMBbl 110 HOATOTOBIEHHOMY BOIIPOCY; IPAMOTHOE U JIOTUYECKU



CTpOWHOE W3JIO)KEHHE MaTepuana, IIMPOKOE HCIOJIb30BAHUE OCHOBHOM
JUTEPaTypHl;
e 5-13 6. — U3NOXKEHHBIA MaTepHal BEpEeH, HAIMYME TBEPABIX 3HAHUH B 00beMe
PO IEHHOM ITPOrpaMMBI 10 TOATOTOBICHHOMY BOIIPOCY; U3JI0KEHUE MaTepuaa ¢
OTACTHHBIMH OIIMOKAMH, YBEPEHHO HCIPABICHHBIMH HCIIOJIB30BAaHHE OCHOBHOM
JUTEpaTyphl;
Menee 4 6. — pabota He cBs3aHa C BHIOpAHHOH TeMOH, Halu4Ke rpyObIX OMMOOK, HEMOHUMAHUE CYITHOCTH
M3J1araeMoro BoIpoca.

3 MeToauyeckne MaTepHalibl, ONpeae/Jsone Npoueaypbl OLeHUBAHUS 3HAHUH, YMEHUIl, HABBIKOB U
(WIK) oNbITA 1eSATEJbHOCTH, XaPAKTEePU3YIOIIHX 3TANbI ()OPMHUPOBAHUA KOMIIETEH UM

[Tponieryps! OLleHUBaHMSI BKJIIOYAIOT B ¢€0s TEKYILUI KOHTPOJIb M IPOMEKYTOUHYIO aTTECTALHUIO.
Texkymuii KOHTPOJIb YCIIEBAEMOCTHU IIPOBOAUTCS C UCIIOIb30BAHUEM OLICHOUYHBIX CPENCTB, IIPEICTABICHHBIX B
.2 JaHHOTO IPWIOXKEHHA. Pe3ynpTaTsl TEKYyHIEr0O KOHTPOJIS HOBOIATCS A0 CBEIEHUS CTYAEHTOB [0
IIPOMEKYTOUYHOM aTTECTALUU.

IIpomesxkyTouHasi aTTecTauuMs IMPOBOAUTCS B (opMme 3adera. 3adyeT MPOBOJIUTCS IO PACHUCAHUIO
IIPOMEXKYTOUHOM aTTecTalu B popme codece10BaHus M0 IPOHIEHHBIM TEMAM.



Ipuio:xkenne 2
METOANYECKHUE YKA3AHUSA 11O OCBOEHUIO TNCHUITJIMHBI

VY4eOHBIM IIJIAaHOM IIPElyCMOTPEHBI CIEAYIOIINE BU/IbI 3aHATUI:

- IPAKTUYECKHUE 3aHATHSL.

B xozne npakTHuecKUX 3aHATHH yriIyOJSIOTCS M 3aKpEIUIIOTCSA 3HAHUS CTYJIEHTOB IO Psily BOIIPOCOB,
Pa3BUBAIOTCS HABBIKM YCTHOM M MMCbMEHHOW PeYHM HAa MHOCTPAHHOM SI3BIKE.

[Tpy NOArOTOBKE K NPAKTUYECKUM 3aHATHAM KaXKAbIH CTYEHT JOJKEH:

— M3Y4YHUTh PEKOMEH/IOBAHHYIO YUEOHYIO JIUTEPATYPY;

— MOATOTOBUTH OTBETHI HA BCE BOMPOCHI 10 N3y4aeMON TEME.

o cormacoBaHuIO C MpenojaBaTesieM CTYIEHT MOXKET IMOATOTOBUTH JOKJIAJ MM COOOIIEHHE MO TeMe
3aHATUS. B mpouecce NOArOTOBKM K IMPAKTHUUECKUM 3aHSATHUAM CTYAEHTBI MOTYT BOCIOJIb30BaThCS
KOHCYJIbTAIIMSIMU TIPETIOIaBaTeIIsl.

Bomnpocsl, He paccMOTpeHHbIE Ha IPAKTUYECKUX 3aHATHUSAX, JOJKHBI OBITh U3YU€HBI CTYJCHTaMU B XOJI€
CaMOCTOATENbHOH paboThl. KOHTpOIb caMocTOATENbHOM PabOTHI CTYIEHTOB HaJl y4eOHOI ITporpaMmoii Kypca
OCYLLECTBIISICTCS B XOJ€ 3aHATUI METOJAOM YCTHOIO ONpoca WIM IOCPEICTBOM TeCcTUpoBaHMA. B xoxe
CaMOCTOSITENTLHONW  pabOTBl KaXIblii CTyIEeHT o00s3aH MpOYHTaTh OCHOBHYI0O W IO BO3MOXHOCTH
JONOJTHUTEIbHYIO  JINTEpaTypy IO M3y4aeMoil TeMe, BbINMCATh OIPEJEeNICHUs] OCHOBHBIX IOHATHI,
3aKOHCIIEKTHPOBATh OCHOBHOE COJICpP’KaHHE; BBINHACATHh KIFOYEBHIC CIIOBA; BBHIMOJHUTH 33JaHUS-OPUEHTHPHI B
Ipolecce YTEHUsI PEKOMEHIyeMOro MaTepuaa, IpoaHaIn3UupOBaTh IPE3EHTALIMIOHHBIN MaTepuall, OCYILeCTBUTh
000011IeHrEe, CPABHUTH C paHee H3yYCHHBIM MAaTEPHAIIOM, BBIJICIUTH HOBOE.

[lpu peanuzanuu pazaUyuHBIX BUAOB Y4eOHOH pabOThl MCIOJB3YKOTCS pa3HOOOpa3Hble (B T.U.
MHTEPAKTUBHbBIE) METO/IbI OOyUEHUSI.

JU1 MOrOTOBKM K 3aHATHSIM, TEKYLLIEMY KOHTPOJIIO U IPOMEKYTOUHON aTTeCTallMl CTYIAEHTbl MOTYT
BOCIIOJIB30BaThCs DJIEKTPOHHO-OMOIMOTEYHBIMUA CUCTeMaMH. Takke oOydarolmuecsi MOTYT B3SITb Ha  JIOM
HEOOXOAUMYI0  JHTepaTypy Ha aOOHEMEHTe  YHHUBEPCUTETCKOW OWOIMOTEKM WM BOCIOJIb30BATHCS
YUTATBHBIMH 3aJJAMH.

IloaroroBka nokJjaaga ¢ npeseHTanue

OpHoil w3 QopM CaMOCTOSTENbHON JEATENbHOCTH CTYAEHTa SBJSETCS HalMCaHWe JIOKJIAJIOB.
BrimonHeHne Takux BUIOB padOT CIOCOOCTBYET (OPMHPOBAHUIO y CTYJEHTAa HABBIKOB CaMOCTOSTEIBHOM
Hay4YHOH JeATEeNIbHOCTH, IOBBILICHUIO €ro TEOPEeTHYECKOM M MpoecCHOHATBHONH MOATOTOBKH, Jy4IIEeMY
YCBOEHHIO Y4eOHOr0 MaTepHaia.

TeMbl JOKIAJ0B ONPEAEISIOTCS IpernojaBaTesieM B COOTBETCTBUM C IPOrpaMMON JTUCLMILIMHBL.
Konkperu3zaryst TeMbl MOXET OBITh CIIelIaHa CTYJJEHTOM CaMOCTOSITEIBHO.

Crnenyer akleHTHpPOBAaTh BHUMAaHUE CTYAEHTOB Ha TOM, 4TO (pOpPMYJIHMpPOBKA TeMbI (Ha3BaHUs) pabOTHI
JIOJKHA OBITh:

— scHOM 1o opMe (He coepkaTh HeYy1I000UUTaeMbIX U (ppa3 ABOHHOIO TOJIKOBAHUS);

— cojepXkaTb KJIIOUEBbIE CJIOBA, KOTOPbIE PEIPE3EHTUPYIOT HCCIIEA0BATENbCKYIO padoTy;

~ OBITh KOHKPETHOM (HE co/IepKaTh HEONPEIEICHHBIX CIIOB «HEKOTOPBIE», «OCOOBIE» U T.1.);

— cojepxaTh B ce0e IeCTBUTEIbHYIO 3a/1a4y;

—  OBITh KOMITAKTHOM.

BreibpaB Temy, HeE0O0X0AMMO MOAOOPAaTh COOTBETCTBYIOUIMN HH(POPMAIIMOHHBIN, CTaTUCTUYECKUUN
MaTepual M IMPOBECTH €ro InpenBapuTeNbHbI aHanu3. K Hanbornee AOCTYMHBIM HCTOYHHMKAM JIMTEPATYpHI
OoTHOCSTCS (POHBI OMOIMOTEKH, a TaK )K€ MOTYT UCIIOJIb30BATHCS 3JIEKTPOHHbIE HCTOYHUKH MH(OpMaIuu (B TOM
yucie u MatepHer).

BaxHbIM TpeOoBaHHMEM, MPEIBSIBIIEMbIM K HAIMCAHHWIO JIOKJIA0B HAa AHTJIIMACKOM S3BIKE, SBIISETCS
IPaMOTHOCTh, CTHJINCTHYECKAs aJJIeKBaTHOCTh, COJIEPKATEIBHOCTH (IIOJTHOTA OTPAXKEHUS U PACKPBITUS TEMBI).

JlokJax TOJKEeH BKITFOYATh TAKOH DIIEMEHT KaK BBIBOJIBI, TIOJYYEHHBIE CTY/ICHTOM B Pe3yJIbTaTe padOTHI C
MCTOYHHUKAMU UH()OPMAITIH.

Jlokitanpl MpenCTaBiISIOTCS CTPOro B ompezeseHHoe rpadukoM ydeOHOro mpoiecca Bpems M HX
BBITOJIHEHHE ABISETCSA 0053aTEIbHBIM YCIOBUEM JUIS IOMYCKa K MPOMEKYTOYHOMY KOHTPOJIIO.

[Mpesentarus (B Libre Office) mpeacrasasier coboii mydaHuHOE BBICTYIUICHHE HA HHOCTPAHHOM SI3BIKE,
OPHEHTUPOBAHHOE Ha O3HAKOMJICHHE, YOeXKIEHHE CiyllaTeslied Mo ONpeAeseHHOM Teme-mpolieme.
OOecnieunBaeT BHU3yalbHO-KOMMYHHUKATUBHYIO IOAJIEPKKY YCTHOTO BBICTYIUIEHHS, CIOCOOCTBYET €ro
3G HEKTUBHOCTH U PE3YJIbTaTUBHOCTH.



KauecTtBeHHast mpe3eHTanus 3aBUCUT OT CJIEIYIOIINUX MapaMeTpPOB:

- TIOCTaHOBKH TEMBI, LIEJIU U IJIaHA BBICTYIIJICHUS;

- OmpelesreHHsl MPOIOJKUTEILHOCTH MTPEICTaBICHHS MaTepHaa;

- ydeTa 0COOEHHOCTEHN ayJUTOPHUH, aJPECHOCTH MaTepHaa;

- MHTEPaKTUBHBIX JACHCTBUI BBHICTYNAIOUIETO (BKIIOUEHHE B 00CYKICHUE CIylIaTeNei);

— MaHephl NPEICTABICHUSA NPE3CHTAIMU: COOJIIOJICHHE 3PUTEIBHOTO KOHTAKTa C ayJIuTOpHEH,
BBIPA3UTENbHOCTb, KECTUKYIISIMS, TEIOBUKCHUS;

- HaJIMY¥s WUTIOCTPAIUi (He meperpykarimx n300paxkaeMoe Ha SKpaHe), KIIIOUEBBIX CIIOB,

-  HYXXHOIO 1o0opa IIBETOBON TaMMBI;

—  HCIIOJIb30BAHMSI YKa3KH.

[IpenogaBatens AOMKEH PEKOMEHI0BATh CTYIEHTaM

- HE YUTaThb HAIIMCAaHHOE Ha 3KPAHE;

- 00s13aTeIbHO HEOJHOKPATHO OCYIECTBUTH MPECTABICHUE PE3CHTALUU J0Ma;

- MpeaycCMOTPETh MPOOJIEMHBIE, CIIOKHBIC JJIsl TOHUMAaHUs (ParMEeHThl U IPOKOMMEHTHPOBATH HX;

- TMpeABUACTb BO3MOXHBIE BOIPOCHI, KOTOpPbIE MOTYT OBITh 3a/JlaHbl IO XOAY U B pe3yibTare
IIPEbSABICHUS IPE3EHTALUH.



