[loKyMeHT NoAnucaH NpoCToil 3NeKTPOHHOM NOANMUCHI0
NHbopmaums o Bnagensue:

®MO: MakapeHk HEBEPSTBO HAYKH U BBICIIEro oopazoBanus Poccuiickoit deneparnm
Lom@eiepanbHOe rocgrz[apCTBeHﬂoe OIODKETHOE 00Pa30BaTeIbHOE YUPEIKICHHUE BBICIIIETO

g é%&%&%%o?i%*

YHUKaNbHbIM TIPOrPAMMHbIN KITiou:
c098bc0c1041cb2a4cf926cf171d6715d99abae00adc8e27b55cbele2dbd7c78

T0bcxmuii roCyJIapCTBEHHBIN dKoHOMUYecKui yHuBepcuret (PUUHX)»

YTBEPXIAIO
Hupekrop MHCcTUTYTa MarucTparypsl
Npanosa E.A.

«03» urons 2024r.

PabGouas nporpamMmma JUCHMILIHHBI
HNHocTpaHHbIil A3bIK NPO(EeCcCHOHATBHOI0 00IIEHUSA

Harpasnenune 38.04.02 MeHeKMEHT
Maructepckas nmporpamma 38.04.02.11 "busnec-anmuHucTpupoBanue”

Jlns nabopa 2024 rona

Kpanmudukarys

MarucTp



KA®E/IPA HNHocTpaHHbIe A3BIKU A IKOHOMHYECKHUX CHEeIHAJIbHOCTEN

PacnpeneneHne YacoB JMCHUIIVIMHBI IO ceEMeCTpaM

Cemectp
(<Kypc>.<Cemectp Ha 1(1.1) 2(1.2)
Kypee>) Uroro
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ITpakTuueckue 16 16 16 16 32 32
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KonTtakTHas paborta 16 16 16 16 32 32
Cam. pabora 20 20 20 20 40 40
Hroro 36 36 36 36 72 72
OCHOBAHHE

Y4eOHBIN TUTaH yTBEPKIEH YIEHBIM cOBeTOM By3a oT 26.03.2024 mpoTtoxom Ne 13.

[IporpamMmmy coctaBwii(u): K.1eq.H., norent, Camapckas C.B.
3aB. kadeapoii: k.puion.H., nou. Kasanckas E.B.

MeTtoaudeckuM COBETOM HAIlpaBICHUS: J.9KOH.H., mpod., xyxa B.M.



1. HEJIX OCBOEHMA JUCHUAIIJIMHBI

1.1 | OcHOBHOI1 IIENTBIO IPETIOJaBAHIS AUCIUIUTHHEI «VIHOCTPaHHBIH SI3BIK TPO(YECCHOHATFHOTO OOIIEHIS» IS MArHCTPOB
sIBIIsIeTCsl (POPMUPOBAHNE NHOS3BIYHON KOMMYHHUKAaTUBHOM KOMIETEHIIUH, TIO3BOMISAIONIEH HCIIOIb30BaTh HHOCTPAHHBII
SI3BIK B IIPOLIECCE YCTHOTO M IIMCBMEHHOTO JIETIOBOTO OOIICHHUS HAa yPOBHE, 00ecIIeunBatomeM 3G PpeKTHBHYO
podecCHOHATBHYIO eI TeNIFHOCTD. [IpakTHdeckoe BIajeHre HHOCTPAHHEBIM S3BIKOM IIPEJIIoIaraeT BiajgeHHe MeTOaaM1
u criocobamu Ou3HeC-KOMMYHHKaNUH, Ou3Hec-KoppecnoHaeHIund. L{ens 00y4ueHnss MarncTpoB HHOCTPAHHOMY SI3BIKY
3aKJII0YaeTCsl B IPHOOPETEHNH U JaldbHeHIeM pa3BUTHH IPOPECCHOHATPHON NHOSI3BIYHON KOMIIETEHIUU, HEOOX0AUMBIOI
TS 3¢ (PEKTUBHOTO MEXIIMYHOCTHOTO JAETOBOTO OOIIEHHUS C TIPHMEHEHHEM ITPO(GECCHOHATHHBIX S3BIKOBBIX (OPM H
CPEACTB.

2. TPEBOBAHMUS K PE3YJIBTATAM OCBOEHUS JUCHAIIJINHBI

YK-4:Cnocoden NPUMEHATH COBPEMEHHBIE KOMMYHUKATUBHbIC TEXHOJIOI'MU, B TOM YHC/I€ HA l/lHOCTpaHHOM(BIX) Sl3])IKe(aX),
JISA AKATEMHYECKOro u npoc[)eccnm{anbﬂoro B3aUMOJ e CTBUS

B pe3yibTaTe ocBOEHUS TUCHUILINHBI 00y YAIOLINIICS TOJKEH:

3nartnb:

-YHOTpEeOUTENbHYIO JIEKCUKY HHOCTPAHHOTO SI3bIKa B 00beMe, HE0OX0IUMOM AT OOIIEHMsI, YTEHHS U MePEBOIa HHOSI3BIUHBIX
TEKCTOB MPO(ECCHOHATEHON HaIIPaBICHHOCTH;

- IEKCHYECKHE ¥ TPaMMaTHYECKNe CTPYKTYPHI H3ydaeMOTO0 SI3BIKa; TIPaBIJIa YTEHHUS U CIIOBOOOPA30BaHNS;

- paBuIa 0hopMIICHNS YCTHON MOHOJIOTHYECKOH U THATOTHYECKON peun;

- 3HaTh 3aKOHOMEPHOCTH JEOBON YCTHON U MMChbMEHHOI KOMMYHUKAIIMY Ha HHOCTPAHHOM SI3BIKE(COOTHECEHO ¢ MHAMKaTopoM YK-
4.1)

Ymerh:

- CHCTEMHO aHATU3UPOBATh HH(GOPMAIIMIO ¥ BEIOUPATh 00pa3oBaTebHbIe KOHIIEIIHH;

- MPUMEHSATH METOIBI M CIIOCOOBI ICTIOBOTO OOIIEHHS ISl HHTEIICKTYAThHOTO PA3BUTHS, IIOBBINICHUS KYJIbTYPHOTO YPOBHS,
npodecCHOHATFHONR KOMIIETEHTHOCTH;

- HCIIOJIb30BaTh TEOPETHUECKUE 3HAHUS AJISl TeHEePAlMK HOBBIX UJEH- BOCHPUHUMATh CMBICIIOBYIO CTPYKTYPY TEKCTa; BBIAEIATh
TJIABHYIO M BTOPOCTETNICHHYIO HH()OPMAITHUIO;

- IPUMEHSATH 3HaHWSI MHOCTPAHHOTO SI3BIKA JJIs1 OCYIIECTBICHUS! MEXITUIHOCTHOTO W MPO(EeCCHOHATEHOTO OOIIEHS;

- YUTAaTh JIUTEPATYPY MO CHENUATBHOCTH, aHATU3UPOBATh MOIYIEHHYIO HH(POPMALIHIO;

- IepeBOANUTH PO ECCHOHAIBHBIE TEKCTHI (0€3 clioBaps);

- COCTaBJISITh HAYYHBIE TEKCTHI HA NTHOCTPAHHOM SI3BIK(COOTHECEHO ¢ uHAnkaropom YK-4.2)

Bnagern:

- HaBBIKaMU ITyOJIMYIHOHN pedn, apryMEeHTaluH, BEACHHS JUCKYCCHUH; HaBbIKaMH MIUCbMEHHOH peyn;

- croco0amMu OpUEHTHPOBAHMS B ICTOYHUKAX MH(OopManuy (KypHAJIBI, CaiiThl, 00pa3oBaTeIbHBIC TOPTANEI U T.1.);

- OCHOBHBIMH HaBBIKAMU W3BJICUEHHS TIaBHOH M BTOPOCTEIIEHHON HH(OpMAaNn;

- HaBBIKaMU MPUOOPETEHHs], HCIONb30BaHUS U OOHOBIIEHUS I'yMaHUTApHbIX, 3HAHHI;

- HaBBIKaMU BBIPKEHHS MBICJICH 1 COOCTBEHHOTO MHEHHS B MEXIIMYHOCTHOM U JIEJIOBOM OOIICHUH Ha HHOCTPAHHOM SI3BIKE;

- HaBBIKAMU JIEJIOBOM IIMCbMEHHOHN U YCTHOM pedr Ha HHOCTPAHHOM S3bIKE;

- HaBBIKAMU M3BJICYECHUS] HEOOXOAUMOM MH(OpMAINK U3 OPUTHHATFHOTO TEKCTa dKOHOMUYECKOTO XapaKTepa;

- HaBBIKaMU COCTABJIEHHS KPAaTKUX TEKCTOB CHELUATU3UPOBAHHOTO XapaKTepa, aHHOTALMH(COOTHECEHO ¢ MHANKaTopoM YK-4.3)

3. CTPYKTYPA U COAEPKAHUE JIUCIUIIJINHBI

Pazgen 1. « KoMMyHUKanusi 4 Me:KAYHAPOIHBIH MAPKETHHI

Ne HaumenoBanue Tembl / Bua 3ansitust Ceme Yacos Kowneren- Jlutepatypa
cTp 10107
1.1.
Jlexcuueckre — €OUHUIBI:  BUAbl  KOMMYyHMKaluuu.Pa3BTHe  HaBBIKOB
" JI1.2, J11.1, J11.3,
1.1 |aynupoBanus.Pa3BuTHE HaBBIKOB aHAIMTUYECKOIO 4TEHUs: "DieKTpoHHOE | | 4 YK-4 12.1.712.2
OUCEMO Kak ¢opma [enoBod koMmyHuHKanuu'. Hanmcanme mpocToro B
nestoBoro nucema. / Ip /
1.2 Jlexcuueckue eQUHHLBL: MapKETUHT. Pa3BUTHE HABBIKOB ayIHpPOBAHUS
" . N " JI1.2, J11.1, J11.3,
1.2 |"Kak BbIATH Ha MEXIyHapOAHbIH pPHIHOK". CIIOXHBIE CYLIECTBUTEIbHBIE. | | 4 VK-4 12.1.712.2
Pa3Butue HaBbikoB roBopenus "Coznanne riaodarsHoro Openaa” / Ip / T
Tema: KomangupoBka. Ilpuuactue mnpomenmero BpeMenu. Hacrosmee
JI1.2, JI1.1, JI1.3,
1.3 | coBepiieHHOE BpeMms. 1 4 VK-4 .1 0.2
Poccwuiickas 3apyoexnas Toprois. [Ipoctoe Oynymiee Bpems. / Cp / T
UreHne: pa3sBUTHE HABBIKOB aHaIM3a M pedepHpOBAHUS HHOCTPAHHOTO 1.2, JIL1, JT1.3,
1.4 |TekcTa 1 4 YK-4 .1 0.2
I'pammarnka:  Pa3BuTHE  HAaBBIKOB  YIOTPEOJICHHS  TPaMMaTHYCCKHX IR




CTPYKTYp BPEMEH aHTJIMHCKOTO TJIaroyia B YCTHON M MUCHMEHHOM peyn
/Cp/

Pazgen 2. «CtaHoBJIeHHe [eJIOBBIX CBSI3eil M cTpaTernu ycmnexa»

Ne HaumenoBanue Tembl / Bujg 3ansarus Ceme Yacos Kowneren- Jlurepartypa
cTp MM
2.1 Jlexcuueckue €IMHHLIBL: Pa3sHOBHIHOCTH JIEIOBBIX
B3aMOOTHOIIeHUH.  Pa3sButue  HaBbikoB  roBopeHus "[IpoBenenue JI1.2, JI1.1, J11.3,
2.1 " " 1 4 YK-4
eperoBopos". Pa3BuTHe HaBBIKOB ayAMpOBaHUS Jlenosoe JI2.1, J12.2
naptHepctro" / Ilp /
2.2 PazBuTne HaBBIKOB W3BIIeUeHHs HH(opmannu u3 Tekcta "IlyTh K
" JI1.2, JI1.1, JI1.3,
2.2 |ycnexy Kapnoca Cmuma". IlpedukcansHoe cnoBooOpazoBanue. PasButme | 1 2 YK-4 2.1 122
HaBBIKOB roBopenus "Bexenue neperosopos” / I1p / T
Tema: J[lenoBble HazHaueHUS. OKBUBAJIEHThl MOJAIbHBIX IJIArojoB to 1.2 1.1 7113
2.3 |beable to, to have to.KoncTpykmmu as ... as, not so ... as. besnmmunsie | 1 4 YK-4 -H’Z 1 .H,2 2' ’
rnaronsl. Yp. 1-8,Ymp. 3-7./ Cp / T
Tema: B oduce. MogamsHbie miaronsl can, may, must.IIpsmoe u
JI1.2, JI1.1, JI1.3,
2.4 |xocBeHHoe  momosHeHHME.  OOCTOATENBLCTBO — LENH,  BhIpaKeHHOe | 1 4 VK-4
JI2.1,J12.2
WHOUHATUBOM. YTIp. 6-14./ Cp /
. JI1.2, JI1.1, JI1.3,
2.5 |HWrorossrii tect / IIp / 1 2 YK-4 2.1, 122
IToaroroBka AOKIam0B Mo MpoiaeHHsIM TeMaM B Libre Office
JI1.2, J11.1, J11.3,
2.6 1 4 YK-4 2.1, 2.2
/Cp/
.. JI1.2, J11.1, J11.3,
2.7 | /3auér/ 1 0 VK-4 2.1, 12.2
Pa3nen 3. "3ansarocth u puckn'
Ne HaumenoBanue Temsl / Bua 3ansTus Ceve Yacos Kommeren- Jlurepartypa
cTp 19070
3.1 Jlekcwyeckne EOWHHIBL TPYHLOYCTPOMCTBO, MOTHBAIMS YCIICITHOM
pabotel. PasBuTme HaBRIKOB aynupoBaHus " (OCHOBBI  YCIIEIIHOTO JI1.2, JI1.1, JI1.3,
3.1 " " 2 2 YK-4
O6usneca". PazButne HaBeikOB roBOopeHHsa :" Ilombop mepcoHara Ha J12.1,J12.2
KioueBbie mosutmu'. / Tlp /
3.2. Jlekcuueckue CIUHWIBI : PUCKW BEACHUS OW3HECA. THUIBI PHCKOB,
KpU3HUCHBbIE cuTyanuu. Pa3BuTHE HABBIKOB ayAupoBaHus " VYmpaBieHUE
N . " JI1.2, JI1.1, JI1.3,
3.2 |puckamu. Kak BBIATM W3 KpU3UCHOH cuTyauuun". Pa3BuTHE HaBBIKOB | 2 4 YK-4 2.1 2.2
AQHATUTUYECKOTO YTeHUs Tekcta " VHTepHaMOHaM3alus - PUCK WIH IR
HOBBIe Bo3MoxHOCTH." / TIp /
Tema : Paboume B3ammooTHOmeHHs. CobeceqoBaHNE IIPU YCTPOICTBE Ha
33 padoty. CrpanarenpHblii  3ajmor. VYmp. 1-4. Bpemennsie ¢opmsl ) 4 VK-4 JI1.2, JI1.1, JI1.3,
™ | cTpamarensHoro 3anora. Yip. 1-7. CyddukcarbHoe cI0BO0Opa3oBaHHUE. JI2.1,J12.2
CobecenoBanue mpu ycrpoiictse Ha padoty. / Cp /
Tema: CtpaxoBaHue Om3Heca OT PUCKOB. CTPaxoBas MOTHTHKA KOMITAHHH.
34 Hapeuwust. ) 4 VK-4 JI1.2, JI1.1, JI1.3,
"' |Hapeuuss B aHrmmiickom s3pike. OOpa3oBaHWE aHDIMHCKUX Hapeuwil. JI2.1,J12.2
Crenenn cpaBaeHus. Ynup. 5-9. /Cp/
Pazgen 4. "CTuiau MeHeJ)KMeHTa U CIOCOObI IpHUBJIeYeHUe (PMHAHCHUPOBAHUSA"
Ne HaumenoBanue Temsl / Bug 3ansaTus Ceme Yacos Kowneren- Jlutepartypa
cTp MM
4.1. Jlexcuueckue enuHuipl: CTUIM MeHemkMeHTa. Pa3BUTHE HaBBHIKOB
aynupoBanust  "KimroueBble  (akTOphl  YCHENIHOTO MEHEMKMEHTa . JI1.2, J11.1, J11.3,
4.1 " 2 4 YK-4
Pa3zBute  HaBBIKOB  aHamuTHueckoro ureHus: "llpeumymiectBa u JI2.1, J12.2
HEJIOCTATKH PA3IMIHBIX CTHIeH MeHemkMenTa”. / Tlp /
4.2.  Jlexcudeckme  emumHMIBL  [IpuBiedeHme  (UHAHCHPOBAHMUS.
VYnpasnenue ¢uHaHcamu. PazButue HaBbikoB ToBopeHus " Kakue JI1.2, J11.1, J11.3,
4.2 2 4 YK-4
crocoObl  mpuBJieYeHHUs (UHAHCOB JUIA BEACHUS Maloro Owu3Heca JI2.1, J12.2
JIOCTYNHEI B Hanreit ctpane?" / Ilp /
Tema:Pabora B komanme. CoBeTHI Kak JydIle OpraHM30BaTh paboOTy B
KoMmaHzae. MoganbHble Taroyibl. YNOTpeOjeHne MOAAIBHBIX TJarojoB C JI1.2, JI1.1, JI1.3,
4.3 2 4 VK-4
nepHeKTHBIM HHOUHUTHBOM. JI2.1,J12.2
Yup. 1-5/Cp/
UreHne: pa3BUTHEC HABBHIKOB AHHOTUPOBAHWS W pedepUpOBaHHS 1.2, J1L1, JT1.3,
4.4 | MHOCTPAHHOTO TEKCTA. 2 4 YK-4 2.1 102

I'pammaruka:  pa3BUTHE  HABBIKOB  yNOTPEONEHUS  IpaMMaTHYECKUX




CTPYKTyp BpEMEH aHIVIMICKOro rjarojla B  ACHCTBUTENBHOM U

CTpamaTeIbHOM 3aJI0Tax B YCTHOW M muchkMeHHo# peun / Cp /
4.5 |Urorossrii Tect / Ip / 2 2 YK-4 HI'JZ.[’ZJ'III’ ’ Jl.[’zj.Izl'?”
46 l;[(élg‘(/)TOBKa JTOKJIJIOB TI0 TipoiieHHbIM TemaM B Libre Office ) 4 VK-4 Hl._]zfzj.-[l 1, Jlfzﬂz 1.3,
4.7 | / 3auér/ 2 0 YK-4 HI'JZI’ZJ.III, ’ J11’2J.121'3’

4. ©OHJ]I OHEHOYHBIX CPEJICTB

CtpykTypa u conepxanue (oHIa OLEHOYHBIX CPEJICTB IS MPOBEACHHS TEKYLIEH U MPOMEKYTOUHON aTTeCTallK MPECTaBICHBI B
IIpunoxenunu 1 k paboueit nmporpamme JUCHUTUIAHBL.

5. YAEBHO-METOJUYECKOE 1 TH®OPMAIIMOHHOE OBECIIEYEHUE JUCIUIIJINHBI

5.1. OcHoBHas 1uTEpaTypa

ABTODBI, 3arasue WznarenscTBO, TO1 Konuu-so
JI1.1 | Amucumosa, A. T. English for Business Communication: yue6HOe KpacHomap: FOxubIit https://www.iprbooksho
moco6He MO JCIOBOMY aHIIIUHCKOMY SI3BIKY IS HHCTHUTYT MEHEKMEHTA, p-ru/25955 html
CTYAEHTOB, 00yYarOIINXCs [10 HAlPaBJICHUSIM 2013 HEOIpaHUYEHHBIH
«IKOHOMHKa», KMCHEDKMEHT» JOCTYII JUTS
3aperucTPUpPOBaHHBIX
T0JIb30Barenen
JI1.2 [Myprasuna 3. M., English for Professional Communication: mo Kazann: Kazanckuit https://biblioclub.ru/inde
Awmuposal. T, nmucuutuinHe « THOCTpaHHBIH S3BIK»: ydeOHOe HalMOHATBHBIH x.php?
A6mymmH U. 111, mocobue HCCIIEIOBATEIBCKHUI page=book&id=259048
Cricoes B. A. TeXHOJIOTMYECKU HEOTPaHMYEHHBIH
yausepcuret (KHUTY), AOCTYII UL
2012 3apEruCTPUPOBAHHBIX
HoJIb30BareJIeii
JI1.3 [ Jlykuna, JI. B. Kypc aHrmuitckoro s3b1ka isi MariCTPaHTOB. Boponex: Boponexckuit https://www.iprbooksho
English Masters Course: yueOHOe mocodue aist rOCYIapCTBEHHBIH p-ru/55003.html
MAaruCTpaHTOB I1I0 PAa3BUTHUIO U APXUTEKTYPHO- H@Ol'paHI/I‘-IeHHHﬁ
COBEPILICHCTBOBAHHUIO OOIINX U MPEAMETHBIX CTPOHTENBHBIIH JOCTYII JUTS
(menoBo# aHTIUICKU#T S3BIK) KOMITCTEHIHIA yausepeutet, D95C ACB, 33pETHCTPUPOBAHHBIX
2014 OJTb30BaTelei
5.2. lonoaHuTeAbHAA IUTEPATYpPa
ABTOpBI, 3arnasue WznarenscTBO, roa Konug-Bo
JI2.1 | Inunens E. A. Junaktuyeckue Marepuainsl 11 camocrosTensHoit | Cankr-IletepOypr: https://biblioclub.ru/inde
paboTs! o kypcey «Business English» («/lemoBoit WHCcTUTYT cienuanbHON x.php?
AHTIIMHACKUH SI3BIK»): yaeOHOe mocodne e IarOTHKH 1 page=book&id=438772
ncuxosnoruu, 2015 HEOIPAHUICHHbIH
JOCTYIT JUTst
3apEeruCTPUPOBAHHBIX
0JIb30BaTeNeH
JI2.2 | Benpwunkas, JI. B., Jenopoit anrnuiickuii a3e1x = English for Business | Munck: TerpaCuctemc, https://www.iprbooksho

Bacunesckas, JI. U.,
bopucenko, /1. JI.

Studies: yue6HOE MocobHe

Terpanut, 2014

p.ru/28071.html
HEOTpaHUYEHHbIN
JOCTYII JIs
3apeTUCTPUPOBAHHBIX
TOJIE30BaTENICH

5.3 IIpodeccuonanbHbie 6a3bl JAHHBIX U HHPOPMAIIHOHHBIE CIPABOYHBIE CHCTEMBI

NCC "KoncynprantlInroc"

HCC "Tapant" http://www.internet.garant.ru/

Cambridge Dictionary https://dictionary.cambridge.org/ru/

I'azera Financial Times https://www.ft.com/

5.4. IlepedyeHb MPOrPaMMHOro odecneveHust

Libre Office




5.5. YueOHO-MeTOAMYECKHE MaTepuajbl Uil CTYA€HTOB ¢ OrpPaHUY€HHBIMH BO3MOKHOCTHMMU 3/10POBbA

IIpu HEoOXOAMMOCTH IO 3aiBICHHIO OOYYAIOMETOCS C OrPaHHYCHHBIMH BO3MOXHOCTSIMU 37I0pPOBbS  y4eOHO-METONUUYECKHE
Marepualbl MpPeOCTaBISIOTCS B (OpMax, aganTHPOBAaHHBIX K OTPaHUMYCHHAM 310pPOBbsS M BocHpusaTHs uH(popMmarmu. s num c
HapyIICHUSIMA 3peHMs: B (opMme aynuodaiina; B medaTHOH QopMme yBeTHMYCHHBIM IIpupToM. s JTUI ¢ HapymICHUSAMH CIyXa: B
(opMe DIIEKTPOHHOTO IOKYMEHTa, B medarHod ¢Qopme. s JUm ¢ HapyMICHHSMH OIIOPHO-JBHTATENIFHOTO ammapara: B (opme
3JIEKTPOHHOIO JOKYMEHTa; B eUaTHOH opme.

6. MATEPUAJIBHO-TEXHUYECKOE OBECIIEYEHHUE JUCHHUIIJIMHBI (MO AYJIS)

IMomereHust 171 IPOBEAEHHS BCEX BUJIOB pabOT, IIPEyCMOTPEHHBIX Y4EOHBIM IIIAHOM, YKOMIUICKTOBAaHBI HEOOXOMMOH
CTIEIATH3NPOBAaHHOM yueOHOI MeOeIbIO 1 TEXHHIECKIMHU CPECTBAMH 00yIEHS:

- CTOJIBI, CTYJIbS,

- IEPCOHAITBHBIA KOMITBIOTEp / HOYTOYK (TIEPEHOCHOI);

- IPOCKTOP, IKpaH / UHTEPAKTUBHAS JOCKA.

7. METOANYECKHUE YKA3ZAHUA JJI1 OBYYAIOIIINXCSA IO OCBOEHUIO U CIUIIJIMHBI (MO YJIS)

MeTtoanyeckue yKa3aHus 0 OCBOCHUIO AUCHUILTHHEI IPeIcTaBneHb! B [Ipunoxxennu 2 k pabouei mporpaMme AUCIUTLTHHEL.




IHpuiaoxenue 1

1. OnucaHue NoKa3aTeJjer " KPpUTEPHUEB OLICHUBAHUA KOMHeTeH].lI/Iﬁ Ha
Pa3/INYHBIX 3TAaIllaX UX (l)OpMPIpOBaHI/IH, Ol CaHH € IIKAJIO€eHUBAHUA

1.1 Iloka3arenu u KpUTEPUU OLICHUBAHUS KOMIIETCHIUM:

3VH, cocrapnstomue INoxa3zarenu Kpurepuu ouenuBanus CpencrBa
KOMIICTCHIIHIO OILICHUBAHHUS OILICHUBAHHUS
YK-4 cnoco6eH NnpuMeHATh COBPeMEeHHbIe KOMMYHHKATUBHbIE TEXHOJIOTHH, B TOM YHCJI€e HA
HHOCTPAHHOM fI3BIKE JJISl AKAAEMHUYE€CKOIo U npoxbeccnona.nbnoro BSaHMOI[eﬁCTBHH
3uaunmne: - -- [lepeBoouT cioBa c TTonHOTA W COEPKATETHLHOCTD OTBETA, Tecter 1-2
YIIOTPEOUTENBHYIO PYCCKOro Ha aHIMIMICKUI | [ipaBuILHOCTH HEPEBOAA, YIOTpednenus | YCTHBIH onpoc (TeKCTsI 1-
JIEKCHKY HHOCTPAHHOTO e aHrJEHﬁCKOFO Ha JICKCYCSCKUX eIMHUII U rpaMmMaTiueckux | 10), Bonpocs! k 3auety (1
A3BIKA B 0GBEME, PYCCKUH, POH3HOCHT KOHCTPYKIUH, COOMIOIeHNE cemectp -1-4; 2 cemecTp — 1-
CJIOBA, YUTACT TCKCT
HeoOXOIMMOM IS soyX, onpesienseT i MHTOHALHOHHBIX ¢dopm B COOTBETCTBHE C 4)
OOIIEHNS, UTCHHS 1 a3BIBACT 3aJJaHHON KOMMYHHUKAaTUBHON CHTYaIlUCH.
MepPeBO/ia HHOSI3BIUHBIX  [[PAMMATHYECKHE
TEKCTOB CTPYKTYDEI,
HpO(lJeCCHOHaHLHOI?'I IM3MEHSICT 4aCThb PC€UU B
COOTBCTCTBHU C
HATPaBJICHHOCTH; konTercTOM
- ICKCHYECKHE U
rpaMMaTHYECKHE
CTPYKTYPBI H3y4aeMOro
SI3BIKA; TIPABHJIA YTEHUS U
CII0BOOOpa3oBaHUs;
- IpaBmiIa OPOPMIICHHS
YCTHOH MOHOJIOIMUECKOH
1 TUAJIOTHYECKON peun;
- 3HAaTh 3aKOHOMEPHOCTH
JIeJI0BOM YCTHOU U
[IUCbMEHHOM
KOMMYHUKAIMH Ha
WHOCTPAHHOM SI3BIKE.
YmeHnue: -- cucrteMHO [[lepeBoauT npenioxenus CopeprxaHme OTBeTa IepenaHo 6e3 Tectsr 1-2
AHAJIU3UPOBATH B COOTBETCTBUU C HUCKAXXEHUS TEKCTa, [PaMOTHO U YcrHbli onpoc (TEKCTHI 1-
uH(pOpMALHIO p [ANAHHBIM CTHIIEM, CTHJINCTHYECKH BEPHO; 10), Bompocsr k 3agety (1
BBIOHPATH repesomT KoppekTHoe ynorpebienne cemectp -1-4; 2 cemectp — 1-
00pa3oBaTeNbHbIE PROHOMIHCCKHI TEKCT OT IrpPaMMaTUYECKUX U CTHIMCTUYCCKUX 4)
2000 3HaKOB ¢ y4eTOM =
KOHIIETIMY, npeajara€éMoro CTuis, KOHCprKHHH'
- NPUMEHATh METOIBl H |orpeyaer
CII0COOBI JACJIOBOI'O |apryMeHTUPOBAaHO Ha
oOIIeHUS JUISL [BOTIPOCH B hopme
HUHTEJUICKTYaIbHOTO MOHOJIOTA MM JINAJIOTa
pa3BUTHS,  IMOBBIIMICHUSL
KYJbTypHOTO YpOBHS,
po¢eCCHOHATBHOI
KOMIICTEHTHOCTH;
- HCTIOJTB30BaTh
TEOPETHYCCKHE  3HAHUS
JUIS  TEHEepaIi HOBBIX
uaeu- BOCIIPUHHUMATH
CMBICIIOBYIO  CTPYKTYpY
TCKCTA, BBIACIISATH
TJIABHYIO u
BTOPOCTETICHHYTO
HHPOPMALIHIO;
- TpUMEHATH  3HAHHA
HHOCTPAHHOTO SA3BIKA IS
OCYIIECTBIICHUS
MEKIIMTIHOCTHOTO "




npodeccHoHATLHOTO
OOIIEHHUS;

- YUTaTh JIUTEPATypy IIO
CIELHAIbHOCTH,
aHANNU3UPOBATh
MOJTYYEHHYIO
nHpopmanuio;

- MIEPEBOANTH
npodeccroHaNbHbIE
TeKCTHI (0e3 cioBaps);

- COCTaBIIATh
HAay4YHbIE TEKCTHI

Ha HHOCTPaHHOM

SI3BIK.
BuageHune- HaBBIKAMU ['oTOBHT U BhICTYNAET ¢ |BpINOIHEHHE KOMMYHUKATUBHOM 3a/1a4H B Tector 1-2
MyOJIUIHON peuw, {IOKJIA/IOM 110 TIOJIHOM 00BeMe; YcTHbIi onpoc (TEKCTHI 1-
aprymMeHranuu, BeaeHus  [CaMOCTOATCIBHO doneTryeckoe 0hopMIIEHHE 10), Bompocsr k 3agety (1
JWCKYCCHH; HABbIKAMIH g:gg;ﬁ;;::f;a . COOTBETCTBYET MPABHIIAM SA3BIKA; cemectp -1-4; 2 cemectp — 1-
MMMCbMEHHON peun; HCHMeHHOM 1 yCTHOM KoppexkTHoe yrnoTpebiieHne JeKCHIeCKIX 4)

- crrocobaMu bopmax, €IMHULI,

OPHEHTUPOBAHUS B COTOBUT M OTBEYAET [Tonnmanvie rpaMMaTHIECKUX H

HCTOYHHUKAX MOHOJIOT I JIMATIOT CTHJIUCTUICCKUX KOHCTPYKIIHHA.

nHpopmannu (KypHaJbl, [peus mo 3agaHHoM Teme |[CaMOCTOSTEILHOCT BHIBOJOB M CYXIICHUH| IOKIaA ¢ npe3eHTanuei (1-
caiiTel, 00pa3oBaTeNbHBIC C COOTBETCTBYIOLIMM ITPAaBUIIbHBIM 10),

MOPTAJIBL U T.11.); HCIIOJIb30BAHUEM JIEKCUYECKUX U

- OCHOBHEIMH HaBBIKAMU rpaMMaTHYECKUX CTPYKTYP IO

HM3BJICUCHUS TJIABHOH 1 MPEJIOKEHHON TeMe

BTOPOCTENEHHON

nHpOpPMAINH;

- HaBBIKAMH

puoOpeTeHus,

HCIIOJIB30BaHUS U

0OHOBIIEHHS

T'YMaHUTapHBIX, 3HAHUI;
- HaBBIKAMH BBIPAKEHHUS
MBICTIEH 1 COOCTBEHHOTO
MHEHUSI B
MEXJIMYHOCTHOM H
JIEIOBOM OOIICHNH Ha
MHOCTPAHHOM SI3BIKE;

- HaBBIKAMH JICJIOBOH
MUCBMEHHOM U YyCTHOM
pedy Ha HHOCTPaHHOM
SI3BIKE;

- HABBIKAMU M3BIICUCHHS
HE00X0 MO
nHpOpPMALNH 13
OpPHUTMHAIBHOTO TEKCTa
9KOHOMHYECKOTO
XapakTepa;

- HAaBBIKAMHU COCTaBIICHUSA
KpaTKHUX TEKCTOB
CHELUATH3UPOBAHHOTO
Xapakrepa, aHHOTAIHH.

1.2 IIkaJibl OLlEHUBAHMSL:
Texylmuii KOHTPOJIb YCIIEBAEMOCTH U IPOMEKYTOYHAS aTTECTAlMs OCYIIECTBIISIETCS B
paMKax HaKOMUTEIbHON OAJIbHO-PEUTHHTOBOM cucTeMbl B 100-0aiibHOM HIKaie:

50-100 6amnoB (3a4eT)
0-49 6aoB (He3auer)



2 TunoBble KOHTPOJIbHBbIE 321aHHUS WJIM HHbIE MaTepHaJbl, HEOOXOAMMBbIE /sl OUEHKH 3HAHWIA,
YMeHHH, HABbIKOB M (MJIM) ONbITA JAeSATEJbHOCTH, XaAPAKTEPU3YIOIIUX IJTanbl (GopMuUpoOBaHMS
KOMIIeTeHIHIl B Mpolecce 0CBOECHUsI 00Pa30BaTe/JbHOI IPOrpaMMbl

Bonpocsl k 3auery

1o aucuumuinHe_HOCTPpAHHBIN A3bIK NPodecCHOHATLHOIO 00IIEHU S

(aHTIUCKNIT)
1 cemecTp
1. KommyHnukanus
2. MexnyHapoaHbI MapKETUHT
3. OTanbl CTAHOBJIEHUS IEJIOBBIX CBI3EH
4. Crparerun ycnexa
2 cemecTp
1. 3aHATOCTh B pa3HBIX chepax AeATeNbHOCTH
2. Pa3HOBUAHOCTH PUCKOB
3. Ctiiid MEHEKMEHTa
4. VYnpasnenue hpruHaHCAMHU

HNHcTpyKuus no BHINOJTHEHHIO:

3aueT npoxoauT B (popmare Oecebl 1Mo MPOIICHHBIM TeMaM B TEUEHHE CEMECTpa.

Kpurepun oneHuBaHus:

- Ctynenry BeicTaBisieTcs «3auer» (100-50 6amoB), eciii KOMMYHHKATUBHBIC 3a/1a49H BBITIOTHEHBI
MOJIHOCTbIO, MCIIOJIb30BAHHBIN CIIOBApHBI 3amac, rpaMMaTHYECKHe CTPYKTYpbI, OHETHYECKOe 0POpMIICHHE
BBICKA3bIBAaHUS COOTBETCTBYET MOCTABICHHON 3a/1a4€;

- CrynenTty BoIcTaBisieTcs «He3adeT» (49-0 6amioB), eciiv OTBETHI HE CBSA3aHBI C BOITPOCAMH,
HaJIM4YMe TPYOBIX OMUOOK B OTBETE, HEMMOHMMAHHE CYITHOCTH U3JIaraéMoro BOMPOCa, HEYyMEHHUE TPUMEHSITh
3HAHUA Ha IPAKTHKE, HEYBEPEHHOCTh U HETOUHOCTh OTBETOB Ha JOIOJHUTENbHBIE U HABOSIINE BOIPOCHI

TecTsl
1 cemecTp

Tect 1

A Complete the sentences with the words in the box.
bush grapevine nutshell stick wall

1 I heard it on the you’ve been promoted.
2 I asked Rudy to say yes or no, but he just beat around the
3 Look, in a , my trip to Singapore was a huge success.
4 I think you got the wrong end of the . I’'m not going on holiday, ’'m going on a
business trip.
5 John just doesn’t listen. It’s like talking to a brick

B Complete the multi-word verbs with off, on or up.

Lfthansa pilots have called 6 strike action planned for next week after new talks were set 7

with the German airline.

The announcement late on Wednesday averted, or at least put 8 , a four-day stoppage that could have
cost Lufthansa tens of millions of Euros.

The Union’ action had built 9 the dispute into one of the worst to hit Germany in recent years,
adding to wave of industrial action across the European airline sector, which has also affected British
Airways.

In the end, the stoppage ended after 24 hours when the two sides agreed to carry 10 negotiating.
Lufthansa says strike action costs it at least $25 m a day.



C Choose the correct words to complete each sentence.

11 We’re meeting tomorrow to discuss the new (market / marketing) strategy.

12 Can we discuss the (sales / price) figures? I was expecting an increase, not a decrease.

13 We’re excited about the launch of the new (product / brand) range in South America.

14 I’d like you to meet Liam. He’s the one who organised the successful advertising (image / campaign)
in London last year.

15 We have brand (loyalty / leader), we just need to increase our market share.

D Put the words in the correct order to make sentences.

16 morning strategy marketing purpose our of discuss the to meeting is this

The
17 I’ve idea heard a best long the time for
That’s
18 they however are crazy want you all your ideas, think
We
19 other about ideas this we do can about what ?
Any
20 New York City was thinking we maybe go should to
I
2 cemecTp
Tecr 2
A Match the prefixes (56—60) to the words (a—e).
I em
2 under
3 dis
4 de
5bi
a)  perform
b) regulate
c) lateral
d) loyal
e) power
B Choose the correct word from Exercise A to complete the sentences.

6 It was of John to tell our competitors about the new product launch.

7 The government is going to the sector in the near future.

8. We don’t need someone who’s going to the way Leon did. We need someone who can sell!
9. The two countries agreed to work hard to improve relations.

10  Ifyou employees — give them real control over their work - that increases productivity.

C Write the most appropriate modal verb (positive or negative) in each gap. The meaning is
given in brackets.

11.1 have taken the train but the last one had left, so I got a taxi. (If there had been a train ...)

12. You have ordered more paper for the copier. I’d already ordered it. (It wasn’t necessary.)
13 They have left the office already. It’s only 3 p.m. (It’s impossible.)
14 There were only two people who could have written this note. It wasn’t Axel, so it have been

Victoria. (It could only have been.)
15 You have gone to the presentation on database management. It was great! (It was



recommended.)
16. He have fired the best engineer due to the fact that our company turned into the less
competitive in the market.

D Match four of the five managers below with the team where they will be best suited.

Susan: creative, inspiring, diplomatic
Matt: decisive, competent, responsible
Benny: sociable, loyal, considerate, logical
Stella: supportive, sociable, flexible

Ian: organised, efficient, logical

17 We have some brilliant and creative people in our team but we’re not always good at handling everyday
routines. We need someone to remind us about what to do and when — someone who knows where
everything is kept, and can suggest the best way to do things.

Person:

18 Ideally, our new team member should enjoy working with people and should get on well with others. He
or she should be able to explain things clearly to customers. And — as our work is never routine — it is
important to be able to adapt quickly to changing situations.

Person:

19 The ideal candidate must be able to deal with all kinds of difficult situations, and take control when
something goes wrong. He or she must be able to keep a clear head and not get distracted when things
happen fast. Because this person will manage a large team and a large budget, he or she must be sensible and
able to make good judgements.

Person:

20 We need someone who can produce new and effective ideas and can give other people a feeling of
excitement and a desire to do something great. This person also needs to deal politely and skilfully with our
team of artists and designers without upsetting them.

Person:

Kpurtepun onenuBanus:
MakcumanbHOE KOJIMYECTBO 0alIoB, KOTOPOE CTYACHT MOXKET HaOpaTh 3a Kax el cemecTp — 20 6amioB (3a
KaXX/IbIil TPaBUIIbHBIN OTBET CTYJCHT noiy4aer 1 6am).

YcTHBI onpoc

1
Why it pays to put the workers in the picture

by Alicia Cregg

When workplace disputes flare up, the blame is often laid on a break-down in communication. Talking may
not always resolve disagreements, but withholding management plans until the last moment can certainly
make a difficult situation worse. From 6th April 2005, UK employees gain the legal right to know about,
and be consulted on matters that affect them at work. This covers anything from the economic health of
the business to decisions likely to cause redundancies or changes in how work is organised. The new
rules, which implement a European Union directive, move the UK closer to other European states, most of
which already require work- place consultation.

There are good reasons for businesses to forge ahead with such agreements voluntarily. First, there is
the common sense belief, backed by academic research, that companies do better when their employees are
well informed and have a say in decisions that affect them. Second, by kick-starting negotiations the
employer effectively takes charge. The regulations give organisations free reign to agree internally what
consulting and informing employees amounts to in practice — what topics will be discussed, how often and by what
means. In the UK —in contrast to most other EU states —once a framework forinformation and consultation has
been agreed, there is no requirement to work through elected representatives. If the workforce approved, a



business could rely solely on face-to-face and electronic communication.

The mobile operator 3 prefers the personal approach. Whenever possible, it uses video calls and e-mail to put
its young work- force in contact with senior man-agers. At the other end of the spectrum is AstraZeneca, the
Anglo-Swedish pharmaceuticals group, which has a history of consulting employees through elected forums
and union representatives. Consulting through intermediaries can yield dividends, particularly during a change
of ownership or under a redundancy programme. Another point in favour of amediated approach, says Ross
Hutchison, head of internal communications at KPMG, the accountancy firm, is that representatives can be
taken into the confidence of management in a way that an entire workforce cannot.

But do the gains from indirect consultation outweigh the attractions of more direct approaches? Not everyone
is persuaded that they do. Alison Gill, co-founder of Getfeedback, a talent management consultancy, argues
that knowledge exchange and online polling, not elected assemblies, produce better performance. “The goal is to
involve people directly and profit from their ideas.” In spite of earlier opposition, a growing number of companies
believe that putting employees in the picture is good for business. If the remainder do not follow suit, they may
now find their workers give them little choice.

2
Goodbye to the golden age of global brands
by Richard Tompkins

In the Harvard Business School professor Theodore Levitt’sseminal paper The Globalization of Markets,
written in 1983, he argued that, as new media and technology shrank the world, people’s tastes would
converge, creating a single global market that would be dominated by the world’s most successful brands.
So, when the Berlin Wall fell and the barriers to world trade came down, it seemed Prof Levitt would be
proved right. Global brand owners poured into the newly opened markets and, facing little competition in
countries unaccustomed to consumer culture, they thought they would clean up. Then, some awkward
commercial realities started to close in.

Once local consumers had tried these new products, they found them far too expensive to buy on a regular
basis, even if they liked them. And soon, local producers sprang up offering much better value for money with
products of only slightly inferior quality at a vastly lower price. Usually, too, these products were better suited
to local tastes and cultural preferences than those being foisted onto consumers by the global corporations.
The global brand owners were left spreading their advertising and other fixed costs over tiny market shares
and often faced extra costs, such as tariffs. In many of these countries today, global brand owners command
the super-premium end of the market in any given product category, while local brands command the rest.
The global brand owners could try to move into the mass market by creating low-price products designed to
suit local tastes, but that would throw them into head-on competition with local companies possessing
better distribution channels and a far deeper understanding of the market. Increasingly, therefore, they have
resorted to buying local brands and the companies that ownthem. And here, of course, lies the paradox.
Whatever is the point of owning a global brand if it does not work in global markets?

Let us be optimistic and suppose the poor countries do become rich. But what do we see happening in rich
countries? Ever-proliferating brand choices. There are more soft drink brands than there have been for years,
more fast food chains, more packaged goods, more cars. Supermarkets are competing with brand owners by
selling own label products that are as good as the branded version but cost 20-30 per cent less.

Global brands, of course, are not about to disappear. But it must now be clear that Prof Levitt was
mistaken in believing the world’s tastes would converge on standardized products. Everything we have
learned about consumerism over the decades shows that, as people become better off, they want more
choices, not fewer. Global brands may be here to stay, but their golden age is over.

3
Teams seek strength in affiliations
by Stefan Stem

The global consultancies share some characteristics of the largest branches of Tesco. Vast out-of- town
supermarkets may offer everything you need to keep the home well stocked, but do they really give you the
quality that could be yours by spending a couple of hours in boutiques, delicatessens and food halls? Perhaps
the one-stop shop can meet all your basic and immediate needs.

But some management challenges require a pooling of expertise and talent from a team of consultancies
working together. “On paper the biggest firms have all the capabilities you might s want,” says Andrew
Crowley, vice- president of consulting and systems integration for CSC, the international information
technology consultancy. “But there is a risk element to that. A consortium gives you a slightly different view
on life, and probably better value as well.” That view is echoed by Bernard Brown, senior vice-president for



consulting in the UK, Americas and Asia-Pacific for Atos Origin, the IT consultancy. “You won’t necessarily
haveall the skills to meet the ‘end-to-end requirements of a large client,” he says. “But we have to partner. It is
an essential part of our work. For Mr Brown, there are several core elements to a successful collaboration.
“First, what are the rules of engagement?” he asks. “How will we work together, how will we measure
progress? Then we look for seamless teamwork —can we keep the same team throughout a project lasting
between six and 18 months? Then there is personal integrity: do our strategies and approaches fit?

Personal relationships matter enormously too. Business hasn’t changed that much, in spite of all the new ways of
communicating. Then there is the commitment of all involved, and the question of cultural fit and values: if your
values are not shared at the outset you will find out later to your cost. Finally, there is the question of joint
marketing: how do we protect each other’s brand?

Mr Crowley does not underestimate the difficulty of making consortia work for both client and consultant. ““You
need explicit work share agreements up front,” he says. “Otherwise you will find yourself arguing over what
percentage of the work goes to one partner or another. You need that commercial relationship inplace, with
agreed milestones for the project. Partnerships are dynamic. They evolve, and like a marriage there will be ups
and downs.

The interpersonal relationships are vital, and greed will destroy it. You need the same ethics, the same values, so
you can combine your skills and not fight over revenues. Last year Atos Origin replaced IBM as the International
Olympic Committee’s IT partner for the next three Olympic games. In Athens last summer Atos was managing
more than 2,300 different suppliers, often without written contracts in place. “Without our experience of
partnering, we would never have been able topull that off,” Mr Brown says.

4
Message machine creates abuzz
By Bernard Simon

Like Google in search engines and Hoover in vacuum cleaners, Research In Motion (RIM) has achieved
the distinction of having its product turned into a verb. Almost 3m people around the world now
“BlackBerry” their friends and colleagues with messages using the Canadian company’s distinctive hand-
held device.

The BlackBerry has transformed RIM over the past six years from an obscure supplier of two- way pagers into
the maker of one of the world’s hottest products. RIM reported earlier this week that it had signed up 470,000
new subscribers in the quarter to February 29; it expects to add more than 500,000 more over the next three
months. RIM shares have rocketed from less than $10 in autumn 2002 to $73 this week. The company now has
a market value of $14bn, (£7.5bln), over taking Nortel Networks as Canada’s technology superstar. Not
surprisingly, RIM’s success is attracting attention from some of the giants of the communications and soft-
ware industries, and observers are wondering how long the company can sustain its phenomenal record.

The BlackBerry — whose name comes from the supposed resemblance of the miniature keyboard on its original
device to the beads of the fruit — “remains the preeminent mobile messaging solution in the market today,”
says Jason Tsai, analyst at ThinkEquity Partners, an investment bank.

RIM has so far kept the competition at bay with a canny, three- pronged strategy: expanding its target
market, co-opting potential rivals as partners and customers and constantly adding fresh features to the
BlackBerry device and its supporting software. The BlackBerry began life as a gadget for Wall Street
investment bankers, Washington politicians and corporate executives. More recently, RIM has turned its
attention to the professional consumer retail market, which now makes up about one-fifth of its sub- scriber
base.

RIM has vastly broadened its market by licensing almost 100 distributors, including Vodafone, Verizon
Wireless, Cingular Wireless and T-Mobile. RIM expects to sign up China Mobile Communications later this
year. To make the devices more affordable, many carriers offer BlackBerry contracts similar to those for
mobile phones. According to Mr Tsai, “the carriers love BlackBerry not only for the higher average revenue
per unit it generates, but for the strong margins, since it consumes very little bandwidth.”

Unlike some other companies, RIM has not jealously guarded its technology, seeking out alliances with friend
and potential foe alike, including Microsoft. “If you partner well and thoughtfully, you get pulled along by the
current,” says Jim Balsillie, RIM’s joint chief executive.

The question is whether RIM’s success will ultimately jeopardise its independence. Mr Balsillie and RIM’s
founders Mike Lazaridis and Doug Fregin own only about 16 per cent of the company stock in total. Brant
Thompson, analyst at Goldman Sachs, singles out Nokia and Motorola as possible predators. Alex Slawsby,
an analyst at International Data Corporation, the research group, says that “there are many different
companies with designs on being an alternative to HIM”. In his view, the BlackBerry’s biggest advantage is an
intangible one. For the time being, he says, none of its rivals possesses “that buzz- creating element that the
public loves”.



5
More about results than time
By Philippe Manchester

On the surface, flexible working might seem to be about people being able to choose their working hours and,
perhaps, spend some time working away from the office. But it is also a fundamental change in the way people
work and, more importantly, the way they are managed. Flexible working is a shift from “time-based” to “results-
based” working practices and could herald the biggest change in the workplace since the start of the industrial
revolution.

New employee legislation is one of the main motivations for employers to introduce flexible working practices —
but not the only one. In Europe, for example, employers are obliged to offer parents with young or disabled children
the right to request flexible working. While legislation is a major catalyst to introducing flexible working, there are
other reasons. In the US, for example, the fall in the price of mass market computer and communications technologies
is encouraging organizations to allow more home working.

Flexible working is also likely to appeal to a wider skill pool and help with staff retention. Mary Sue Rogers, human
capital management leader at IBM Global Services, says that IBM has embraced flexible working to help with
recruitment. “In Europe, companies have to provide flexible working because of legislation — but it is also a way
to recruit from a broader skill pool, including women and older people. With an ageing workforce we have to find
ways to retain older staff. It also gives greater scope to male employees who increasingly want flexible working to
create a better work/life balance. A recent survey of UK graduates found that work/life balance was third on their list
of career priorities.” She adds that 55 per cent of IBM’s employees work flexibly and 90 per cent are “enabled”
to do so. “To us, it is foremost a business imperative. It is about staff retention, increased productivity and cost
reduction,” she notes.

A survey of 300 UK human resource professionals in small to medium-sized enterprises (SMEs), commissioned by
Arizona-based telecommunications company Inter-Tel, found that 40 per cent found it difficult to attract the right
skills from their local market and 30 per cent thought they could attract staff if they were offered flexible working.
But they also had significant reservations — with 93 per cent concerned that staff were more likely to bend the rules if
they work from home. Doug Neal, research fellow at the US Computer Sciences Corporation, identifies this
attitude as being at the heart of the cultural shift prompted by flexible working: “The problem is not all with the
worker it is also with the boss. Management has to find a way to measure ‘results’ rather than time. We have to find
new ways to evaluate workers — and their bosses.”

He adds that organisations must find ways to build trust between employer and employee: “How do I evaluate
people when I can’t see them? In formal terms, trust is the outcome of a series of beneficial transactions. You have
to build a culture of trust from working together.”

Although new legislation is forcing organisations to adopt flexible working practices, there are sound business
reasons to give employees more flexibility.

Organisations which have embraced flexible working have found that it can cut costs and improve productivity.
More importantly, it enables them to recruit staff from a much broader skill pool and retain staff. But it does mean a
fundamental change in the relationship between staff and management. Both must learn to trust each other and focus
on results rather than time spent in the office.

6
Nasa’sexerciseinmanaging risk

by Victoria Griffith

The US space agency grounded its three remaining space shuttles after Columbia disintegrated upon re-
entry to Earth’s atmosphere in February 2003, killing the seven crew members. Yet even today, scientists are
still divided over whether the management culture at Nasa has changed enough to ensure the shuttle’s
safety. Behavioral Science Technology, the California-based consulting group that works with other
industries such as railways on safety issues, was hired 18 months ago to help change the management
culture at the agency.

Nasaset out to improve employees’ relationships with supervisors to encourage dissent, emphasise
teamwork and raise management credibility. Although they are still under pressure from budgets and
deadlines, Nasa managers say they now take the time to listen to concerns of engineers and others on
issues that may compromise safety. BST measured attitudes to safety and the work environment in
February 2004, then again six months later, and says the culture at Nasa has changed. But although 40 per
cent of the managers surveyed said they saw changes for the better, only 8 per cent of workers said the same.

James Wetherbee, a former shuttle commander, has in recent months questioned whether the culture at
Nasa has changed enough to make safety a priority. And a report released last month from George
Washington University says the pressures of getting the shuttles back into space leads the space agency to



make questionable safety decisions. The study places the current chances of a catastrophic failure on the
shuttle at about one in 55 for every mission. Despite Nasa spending nearly $2bm over the past two years making
safety improvements to the shuttle, the risk remains high enough to make any astronaut’s heart dance attake-
off and re-entry. In fact, the George Washington researchers argue that more money and effort should be
spent to come up with an alternative to the space shuttles.

In the wake of the Columbius disaster, an independent panel, the Columbia Accident Investigation Board,
was formed to investigate the accident. Some of the findings of the CAIB report were embarrassing for Nasa.
Engineers had expressed concern about the falling debris, but their fears were dismissed. The CAIB severely
criticised a lax safety culture atNasa contributing to the disaster, and issued a check-list of 15 points to get the
shuttles back up and running.

Some critics believe Nasa should be doing more to reduce the number of manned missions.

Much of the cargo for the shuttle, they argue, could be transported robotically. Others have called for the
space agency to adopt amore aggressive schedule in developing a replacement for the shuttle. But those are
issues for the medium term. In the coming weeks, getting the shuttle safely into space and back to Earth will be
the priority, and the world will be waiting with bated breath to see if Discovery can get off its launch pad
without mishap.

7
Online shopping expected to grow by 35% this year
by Elizabeth Rigby

Consumers are expected to spend 35 per cent more buying a host of items from clothes to CDs online this year,
taking total spending for s 2005 to an estimated £19.6bn, according to the Interactive Media Retail Group. In its first
annual report, published today, IMRG said it expected 4m more Britons to shop online this year, taking the total
shoppers to 24m, more than half the UK’s adult population. The latest figures underline the sharp growth of internet
shopping in the decade since 1994. While internet shopping account- ed for just £300m of retail sales in 1999, by 2004
consumers were spending £14.5bm online, according to IMRG.

Online shopping is also counter- acting sluggish consumer spending on the high street. Household expenditure grew
by only 0.2 per cent in the fourth quarter of 2004.

For a sector to have grown from scratch in ten years with very little investment suggests that the net’s time has
come,” said James Roper, IMRG chief executive.

The larger retailing groups Kingfisher, Argos, Dixons, Tesco Boots — are spending money on developing their
internet offering, but many retail chains are not in  online shopping, which in turn is allowing entrants as
figleaves.com, which sells underwear, and asos.com, the clothing e-shop, to gain a foothold in the market.

In 2004, the IMRG estimated that the top 100 retailers in the UK spent just £100m on their internet presence and
most of this came from a handful of stores. But in spite of the neglect from big retailers, the growing popularity of
online shopping looks set to continue as more people gain access to the internet.

Figures out from 2004 from Ofcom, the communications regulator, showed that more than 56 per cent of homes had
internet access, with a third of those having a broadband connection. The emergence of mobile commerce and
technology could also mean that people will be able to shop online from their mobile phones.

IMRG said electrical and clothing goods were experiencing such a strong growth online, with more than f2bn of
electrical goods sold over the internet in 2004. Dixons, the high street electrical retailer, expects its online sales —
currently at £170m — to hit £1bm in the next five years. Meanwhile, clothing is another big expansion area, with
sales growing 37 per cent to £644m in 2004.

8

Virtual teams: Global harmony is their dream
by Sarah Murrey

If managing diversity in the work- place is a tough task for business leaders, the challenges of keeping executives
from different back-grounds working together efficiently in various par ts of the world is even more difficult. “One
of the things you should take into account is whether your team includes members who don’t speak English
well,” says Joanne Yates, a professor of management at MIT Sloan, who has studied the use of communication and
information systems in companies. “Any good virtual team has a communication plan that includes weekly conference
calls or e-mail check-ins, but with a virtual team where not everyone speaks English well, the regular report- ins
should be in written mode rather than by phone or conference call.”

The other advantage of e-mail communications is that, for those working in different time zones, group messages
can be responded to when it is convenient, reducing the need for early morning or late night calls. At the same time,
using e-mail can remove much of the hierarchy of professional communications, since many executives find it



far less intimidating to send an e-mail to someone in a senior position than to telephone them.

However, cultural or behavioural differences that can manifest themselves in face-to-face working situations
can be exacerbated in virtual team working, particularly when the group has members from different
backgrounds. One reason for this is that, when one is physically immersed in a new culture, it takes less time
to adapt to the social norms and become aware of cultural sensitivities. So those trying to do this at a
distance may find it tougher to fit in, increasing the potential for misunderstandings between team
members. “You don’t build the relationships in the same way as you do working face-to-face,” says Martin
Galpin, managing psychologist at Pearn Kandola, a UK- based research business and consultancy of
occupational psychologists.

Prof Yates points out that, when people in professional groups come from different backgrounds or
cultures, it is often useful to appoint someone in the team who knows both cultures as the person
responsible for setting the norms of working behaviour during a project that is being carried out from
different locations.

And virtual working certainly does not eradicate the sort of cultural misunderstandings that can arise in a
face-to-face situation. Prof Yates cites an online mini- conference she recently observed that took place
between a group of US and Japanese executives working in the research and development unit of a Japanese
company. “A Japanese executive was putting text into a window for instant messaging when one of the
Americans started asking questions in the middle of the presentation,” she explains. “That was not
culturally familiar and required an instant response which caused real problems.”

9
Silicon Valley’s lesson in patience
By John Gapper

From the point of view of investors in technology shares, last week was a painful one. Rising inventories at
semiconductor manufacturers and disappointing earnings announcements led to a fall in share prices. The Nasdaq
index surged last year of expectations of a sharp recovery but has since drifted slowly downwards.

Seen from Silicon Valley, however, the decline in share prices is a good thing. A mini-bubble threatened to develop
this spring, as investment banks lined up to take Google public, and the number of initial public offerings (IPOs)
surged. That bubble is now deflating, forcing venture capitalists to focus on their task: long-term investment in
innovation.

A healthy stock market helps innovation, of course. When valuations of technology companies are strong, it
encourages new enterprises to come to market through IPOs. A successful IPO is the ultimate prize for entrepreneurs
who must pass through several rounds of venture capital funding to make their companies worth buying.

But the formula only works when venture capital firms select a few of these companies and filter them through four
or five stages of funding. Most start-ups must develop their business for up to ten years before they are mature
enough to be acquired by other companies, or come to market.

But the decline in technology shares since spring this year is making the IPO market more testing and the Silicon
Valley consensus is that the decline will continue. Asked which of them so thought the Nasdaq was still over- valued,
all four members of a panel of venture capitalists and bankers raised their hands. Indeed, a member of the panel
predicted either a sharp fall in the Nasdaq or five flat years before earnings catch up. That may not be good news for
the bankers, but venture capitalists can be thankful. They are now making profits again, and institutions are eager to
put money into new funds that will invest in technology start-ups as, aside from the bubble years, venture capital has
been a far more profitable way to invest in technology than putting money into IPOs of venture-funded companies.

As long as markets overestimate the growth prospects and earnings quality of technology stocks, venture capitalists
will be tempted to rush immature start-ups towards IPOs before they are strong enough. In contrast, markets that are
stable, or falling towards true value, encourage them to stick to cultivating enterprises with long-term potential. So, in
the face of a deflating market, everyone will have to learn, or relearn, the virtue of patience: today’s early-stage
investments may not mature for a decade.

It sounds unfortunate, but venture capital investors should realise the danger of trying to force independence on too
many companies too fast. For shareholders of publicly quoted technology companies, the state of the stock market is
depressing. For Silicon Valley, it could be just the ticket.

10
FT SUMMER SCHOOL: Expect the unexpected
by Morgen Witzel

Crises are an inevitable part of management and the larger the business grows the bigger the crises seem to become.
However robust a business seems, it is still fallible — as has been shown by the recent histories of Arthur Andersen
and Marconi.



An understanding of risk is to essential in crisis management. Sophisticated modelling techniques and expert
consultants can help managers appreciate risks better, especially those stemming from global issues such as terrorism
and climate change. Closer to home, risks such as changing customer preferences or takeover threats may be best
analysed within the company itself. The constant monitoring of what is going on in the larger world is an essential
activity. Once a range of possible future crises has been established, contingency plans can be put in place.

However, not every crisis can be foreseen. The chances of an airliner crashing, for example, are extremely small, but
every airline must still live with the possibility. When an Air France Concorde crashed on take-off from Paris the first
accident involving a Concorde — Air France was prepared to deal with the issue. Managers moved quickly to
withdraw Concorde from service, announce an investigation into the accident and reassure the travelling public that it
was still safe to fly Air France. The following day the airline’s share price did decline, but not by much and not for
very long.

Intel, the world’s leading maker of semiconductors, suffered a huge and unforeseen crisis when it emerged that a
small proportion of its Pentium microprocessors were faulty. Quickly assessing the options, the company took the
brave step of recalling and replacing the entire production run of the series. The move cost more than $1bln
(£550m) and probably saved the company. Intel showed that it was committed to its product, whatever the short-term
cost, and customers responded positively.

Looking back on the incident, Andy Grove, Intel’s chairman and then chief executive, compared managing in a
severe crisis to an illness. Strong, healthy companies will survive, although at a cost to themselves. Weak companies
will be carried off by the disease and will die. In Mr Grove’s view, the key to successful crisis management is
preparedness. For ward thinking and planning are essential; understanding the nature of the crisis that might occur
can help managers be better prepared, as the Air France example shows.

Yet even while managers are planning how to deal with seismic events such as terrorist attacks or natural disasters,
they may be missing more subtle threats such as the development of new technologies that could undermine their
business. Good crisis management requires the ability to react to events swiftly and positively, whether or not they
have been foreseen.

NHCcTpyKIUA 0 BHINOJITHEHUIO

CryneHTy BblIaeTcsl TEKCT ISl YTEHUs, MepeBoja U pedepupoBaHus. Bpems moOAroTOBKM K OTBETY
coctaBisieT 30 muH. Jlanee cTyqeHT yuTaeT (parMEeHT TEKCTa BCIYX, 3aUMTHIBACT MEPEBOA U pedepupyer
TEKCT. YCTHBIM ONMpOC MPOBOAUTCA 2 pasza 3a KypC B KOHIIE MPOXOXKACHUS Kaxaoro paszaena. Bo Bpems
YCTHOI'0O OmnpocCa CTYACHT HOOJIKCH OTBCTHUTL Ha BCC BOIIPOCHI NPCIOAABATCIIA IO TCMCE. BpeMH OTBE€Ta
COCTaBJIAET 5 MUHYT.

Karoun NPpaBUJIbHBIX OTBETOB
[Ipu BeIONIHEHUU pedepupoBaHus HEOOXOIUMO UCIIOIB30BATh CIEAYIOIINE KITUIIIE:

1. Ha3BaHue cTaTbu, aBTOP, CTHJIb.
The article I’'m going to give a review of is taken from... CtaTbs, KOTOPYIO s ceidac Xxouy
MpOaHAIU3UPOBATH U3...
The headline of the article is— 3aronoBok cTaThu. ..

2. Tema. Jloruyeckue 4acTu.

The topic of the article is...- Tema ctarbu

The key issue of the article is... —KiroueBsIM BOIPOCOM B CTAaThE SIBIISETCS
The article under discussion is devoted to the problem... —CtaTbt0, KOTOPYIO MBI 00CYK1a€M, TOCBSIIICHA
npobieme. ..

3. Kparkoe conepxanue.
The author starts by telling the reader that —ABTOp HaunHaeT, pacckas3piBasi YUTATEIIO, YTO
At the beginning of the story the author ...—B nauane ucropuu aBTOp
...describes — omnuceiBaeT
...depicts —u300paxaer
4. OTHOLIEHHE ABTOPA K OTAeJbHBIM MOMEHTAM.

The author outlines...—ABTOp onuceIBaeT
The article contains the following facts..../ describes in details...—CTtaTbst conepxut ciaeayromme GakTbl
..../ MOOPOOHO OMHCHIBAET
Let me give an example...—Ilo3BoiIbTE MHE MPUBECTH MPUMED ...
5. BeiBoa aBTOpA.
In conclusion the author says / makes it clear that.../ gives a warning that...—B 3akitoueHnue aBTop roBOpuT

/ IPOSICHSIET, UTO ... / NaeT MpeaynpexxaeHue, 9To ...
At the end of the story the author sums it all up by saying ...—B koHIIe paccka3a aBTOp MOJBOAUT UTOT



BCET0 3TOT0, TOBOPS ...
6. Bamu BLIBOJ.
Taking into consideration the fact that—IIpunumas Bo BHUMaHuE TOT (PaKT, 4TO
The message of the article is that /The main idea of the article is—OcHoBHas uzes ctaThu (MOCIaHNE
aBTOpA)

I have found the article dull /important / interesting /of great value —S5 HaxoXy cTaThl0 CKYy4YHOH /
BKHOW/MHTEPECHOI/ UMEIOIYIO 00JIbIIIOE 3HaUeHNE (IIEHHOCTH )

Kpurepun oneHuBaHus:
MaxkcumanbHOe KOJIMYeCTBO 0aJlJIOB, KOTOPOE CTYIEHT MOXKET Habpath 3a Kaxkablil cemecTp — 40 6aiios (3a
1 cemecTp BBITIONIHSETCS peepupoBaHUEe IBYX TEKCTOB, 3a 1 TekcT — 20 6auioB).

. 16-20 6. — KOMMYHUKATUBHBIE 33]1a4 BBHITIOJHEHBI MOJTHOCTHIO, UCTIOJIB30BAHHBINA CIIOBAPHBIN 3arac,
rpaMMaTHYeCcKHe CTPYKTYpHI, (hoHeTHUECKOe O(OpMIICHUE BBICKA3BIBAHUS COOTBETCTBYET IMOCTABICHHOM
3azaye;

. 14-16 6. - KOMMYHHMKAaTHBHBIEC 33J]aud BBHIIIOJHEHbI YACTUYHO, MCIIOIH30BAHHBINA CIIOBApHBIN 3armac,
rpaMMaTH4ecKHe CTPYKTYpbl, (oHeTHueckoe o(pOpMIICHHE BBICKA3BbIBAHUS COOTBETCTBYET IMOCTABIEHHOM
3aj1ade, HeOOIbIINE HAPYIIICHHSI UCTIOJIb30BAHMSI CPEJICTB JIOTHUECKOM CBSI3H,

. 5-13 0. — KOMMYHUKAaTUBHbIE 3aJ]aud BBIMOJIHEHBl HE MOJIHOCTBHIO, MCIIOJIb30BAaH OTPaHUYEHHBIN
CIIOBapHBIN 3amac, TpaMMaTHYecKue CTPYKTYphl U (poHeTHdeckoe o(GOpMIICHHE BBICKA3bIBAaHUS HMEIOT
HeOOJIbIIINE HAPYIIICHNUS,

. 0-4 6.— KOMMYHHKATUBHBIC 3a/1a4¥ HE BHITIOJTHEHBI, HATMYUE TPYOBIX

OolMOOK B OTBETE, HEMOHHWMAaHWE CYIIHOCTH H3JaraéMoro BONpOca, HEyMEHUE MPUMEHSATh 3HAaHUA Ha
MPaKTUKE, HEYBEPEHHOCTh U HETOYHOCTh OTBETOB Ha JOMOJIHUTEIbHBIE U HABOASIINE BOMPOCHI

TeMbl T0KJIAT0B ¢ MPe3eHTanuel

1o aqucuuruiiHe_IHOCTPAHHBIN si3bIK NPO¢ecCHOHANBHOIQ
00IIEHNSI(AHTIHHCKHH)

KommyHnukarus B OusHece.
Kaprepa
Konkypenuus
Pocculickas 1 MexXIyHapOIHast TOPTOBIIA.
OCHOBBI yCITeITHOTO OM3HECa
DKOHOMHUYECKHE MMOKA3aTeIH MPEATPUSTUS
CocraBiieHe ro10BOro oT4éra
bankpoTcTBO npeanpusaTUL
[InaHrpoBaHue MPOU3BOACTBA
10. VYnpasiieHue nepcoHagoM
HNHcTpykuus no BbINOJTHEHUIO
CTyneHT roTOBUT 2 IOKJIa/a B TEUEHUH OJHOTO ceMecTpa. MeToaudeckiue peKOMEHIAINH 110 HAMMCAHUIO U
TpeOoBaHUs K 0QOPMIICHHIO COJIEPKATCS B IPHIIOKEHUHN 2
Kpurtepun onenuBanus:
MakcumanbHoe konruecTBO 40 6amoB (mo 20 6amioB 3a Kaxablid JOKIaT)

A e A Al o

16-20 6. - u3M0KEHHBIN MaTepuan (PaKTUIECKH BEPEH, MPUCYTCTBYET HATMUNE TITYOOKHX UCUYEPITBIBAIOIINX
3HAaHUH MO0 MOJArOTOBIEHHOMY BOIIPOCY, B TOM YHCJI€ OOIIUPHBIE 3HAHUSA B I[EJIOM T10 TUCIUILINHE;
I'PaMOTHOE U JIOTHUECKU CTPOMHOE U3JI0KEHUE MaTepHasa, IIMPOKOE UCIIOIb30BAaHUE HE TOJIbKO OCHOBHOM,
HO U JIOTIOJIHUTEIBHOU JTUTEPATYpPhl;

14-16 GanmoB - N3T0XKEHHBIA MaTepHuaj BEpeH, HATMUME MOJHBIX 3HAaHUH B 00beMe MPOUICHHOM MPOrpaMMbl
10 IOATOTOBIEHHOMY BOIIPOCY; TPaMOTHOE M JIOTUYECKH CTPOMHOE H3JIOKEHHE Marepuaina, LIMpOKOe
HCIOJIb30BaHNE OCHOBHOM JIUTEPATYPHI;



5-13 6. — U3NOXKEHHBIA MaTepuall BEpeH, HAJMUMe TBEPIBIX 3HAHUN B 00beMe MPOWICHHON MPOrpaMMsbl 1o
MOJTOTOBJIEHHOMY BOIIPOCY; U3JI0KEHUE MaTepualia ¢ OTACIbHBIMH OIIMOKaMH, YBEPEHHO HCIPABICHHBIMU
HCIOJIb30BAaHNE OCHOBHOW JIMTEPATYPBHI;

Menee 4 6. — paboTa He cBs3aHa C BHIOpAaHHOH TEMOH, HaIM4YKE rPyObIX OMMOOK, HENOHUMAHHUE CYIIHOCTH
M3JIaraeéMoro BOIIPOCa.

3 MertoanuecKkue MaTepuaJibl, ONpeaesoiue Npouexypbl OleHUBAHUS 3HAHUI, YMEHUIl, HABLIKOB U
(W1K) oNbITA 1eATEJIbHOCTH, XaPAKTEPU3YOIIMX 3TANbI (POPMUPOBAHUS KOMIIETEHIIHI

[Tpoueaypsl OLIEHUBAHUSI BKJIIOYAIOT B c€0s1 TEKYIIUN KOHTPOJIb U MPOMEKYTOUHYIO aTTECTAIIHIO.
Texkyuuii KOHTPOJIb YCIIEBAEMOCTU ITPOBOAUTCSA C UCIIOIB30BAHUEM OLIEHOUHBIX CPEJICTB, MIPEACTABICHHBIX
B I.2 JAaHHOTO NPWJIOXKEHUS. Pe3ynbTaThl TEKyIIEro KOHTPOJIS AOBOIATCA IO CBEACHUS CTYIEHTOB 10
MIPOMEKYTOUHOM aTTECTALINH.

[Ipome:xyTouHasi aTTecTalusi IPOBOAUTCSA B (hopMe 3adeTa. 3ader MpOBOAUTCS MO PACIIHCAHHIO TPO-
MEXYTOUHOU arTectaniuu. IIpoBepka OTBETOB M OOBSIBICHHE PE3yIbTATOB IPOU3BOIUTCS B ICHD 3a4eTa. Pe3yabTaTh
aTTCCTAlMU 3aHOCATCA B BEAOMOCTH U 3aUCTHYIO KHUKKY CTYACHTA. CTy,I[GHTLI, HC MpomcaAImne mpoMeKyTOIHYyO aT-
TECTAallUIO 110 rpa(bm(y HpOMC)KYTO‘lHOﬁ aTTeCTAllU, JOJIKHBI TUKBUAUPOBATH 3aJOJIZKCHHOCTh B YCTAHOBJICHHOM I10-
psake.



IIpunoxenne 2

METOAUYECKHUE YKA3AHUSA 11O OCBOEHUIO JUCHUIIJINHBI

Y4eOHBIM ITIAaHOM MPEAYCMOTPEHBI CIICIYIONTHE BUIBI 3aHITHIA:

- IPAKTUYCCKUEC 3aHATUA.

B XO0AC MPAKTHYCCKHUX 3aHATHH yFJ'IY6J'I$HOTC$[ " 3aKpCIUIAIOTCA 3HAHUA CTYACHTOB IIO PAAY BOIIPOCOB,
Pa3BHUBAKOTCA HABBIKU yCTHOﬁ M THCEMEHHOM pc4u Ha MHOCTPAHHOM A3bIKC.

IIpu moAroTOBKE K MPAKTUYECKUM 3aHSATUSIM KaXK]IbIH CTYIEHT JOJKEH:

— MU3YYUTh PEKOMEH/IOBaHHYIO y4eOHYIO JIUTEPATYpy;

— INOATOTOBUTHL OTBETHI HA BCC BOIIPOCHI 11O 1/13yqaeM0171 TEME,

—IMCbMCHHO BBIIIOJIHUTE AOMAINTHEC 3aJlaHNC, PEKOMCHAOBAHHBIC ITPCIIOAABATCIICEM IIPU U3YUCHHUMN KaXXKI0U
TEMBI.

I1o cormacoBanmio ¢ npenogaBaTejicM CTYACHT MOXKET NOATOTOBUTL JOKJIAA U COO6H_I€HI/IG 10 TEMC 3aHATHA.
B mponecce IMOArOTOBKM K IMPAKTUYCCKUM 3aHATUAM CTYACHTBI MOTYT BOCIIOJIB30BaTbCAd KOHCYJIbTAIIUAMU
mpernogaBaTeiis.

Bonpocsl, He paccMOTpeHHbIE Ha MPAKTUYECKUX 3aHATHUSX, NOJDKHBI ObITh U3yU€HBI CTYICHTAMU B
XO0JIe CAMOCTOSITEIbHON paboThl. KOHTPOJIE caMOCTOATENbHOM pabOThI CTYJCHTOB HaJl y4eOHON MpOorpamMMoit
Kypca OCYLIECTBIIIETCS B XOJI€ 3aHSATHI METOJOM YCTHOTO OMpOca HJIM HOCPEACTBOM TecTHpoBaHus. B
XOJIe CaMOCTOSITENIbHOW pabOThl KaXIbId CTYAEHT 00s3aH MPOYMUTATh OCHOBHYIO M IO BO3MOXKHOCTH
JOTIONIHUTEBHYIO  JIUTEpaTypy MO H3y4aeMOW TeMe, BBINHUCATh OMNpEIeNIEHUs OCHOBHBIX IOHSTHII;
3aKOHCIIEKTHPOBATh OCHOBHOE COJICP)KAHUE; BBIIUCAThH KITIOYEBBIC CIIOBA; BHIMIOIHUTh 33/1aHUSI-OPUCHTHPHI B
mpolecce YTEHHs PEKOMEHIYyeMOro MaTepuaia, IIpOoaHAIM3HPOBaTh IPE3EHTALMOHHBIM MaTepual,
OCYIIECTBUTH 0000IIEHUE, CPABHUTH C PaHee U3yYCHHBIM MaTepHaliOM, BBIJCIUTH HOBOE.

IToaroroBka a0KJaAa € NMpe3eHTanMel

OnHoil W3 (opM CaMOCTOSTETHHON JEATENILHOCTH CTYJEHTa SBJSIETCS HaMHMCaHUE JOKJIA/I0B.
BreimonHenue Takux BUAOB pabOT crocoOCTBYEeT (POPMHPOBAHUIO Y CTYACHTAa HaBBIKOB CaMOCTOSITENIbHOM
HAYYHOH JEATeNbHOCTH, MOBBIILICHUIO €r0 TEOPETUYECKOM M MpO(EeCcCHOHANBHOM MOATOTOBKH, JIyUYIIEMY
YCBOEHHUIO Y4EOHOT0 MaTepuara.

Tembl JOKIIAOB OMPENENSIFOTCS MPEeroaaBaTelieM B COOTBETCTBHH C IMPOTPAMMON JIHCIUILINHEL.
Konkperu3zanus TeMbl MOKET OBbITh ClIellaHa CTYJ€HTOM CaMOCTOSITENIBHO.

CrnenyeT akIeHTHPOBaTh BHUMAHHE CTYJCHTOB Ha TOM, 9YTO ()OPMYIMPOBKA TeMbI (Ha3BaHHUS) paOOThHI
IIOJKHA OBITH:

- sicHo# 1o popme (He comepxkaTh HEYI00OUNTAEMBIX U (Ppa3 ABOMHOTO TOJIKOBAHUS);

— coepXaTh KJIIOUEBBIE CJIOBA, KOTOPbIE PEIPE3CHTUPYIOT UCCIIEA0BATENbCKYIO paboTy;

— OBITh KOHKPETHOI (HE co/iepKaTh HEONPEIEICHHBIX CIIOB «HEKOTOPBIE», «OCOOBIE» U T.1.);

— cozepxartb B ce0e 1elCTBUTENBHYIO 3a/1auy;

— OBITh KOMITAKTHOM.

BriOpaB Temy, HE0OXOaUMO MOAOOpaTh COOTBETCTBYIOIIMN HWH(POPMAIMOHHBIN, CTATUCTUYCCKUN
MaTepuan U MPOBECTH €ro IMpeaBapUTeNbHbIN aHanmu3. K Hanbosee MOCTYMHBIM UCTOYHHKAM JTUTEPATYPHI
oTHOCATCS (hOHBI OMOTMOTEKH, a TaK )K€ MOTYT UCITOJIH30BaThCS AJIEKTPOHHBIE UCTOYHUKU WH(pOpMaIuu (B
ToM uncie u urepHer).

BaxxapiM TpeOoBaHuEM, IPEIBABISIEMbIM K HAUCAHUIO JTOKJIAa/I0B HA MHOCTPAHHOM $SI3bIKE, SBISETCS
IPaMOTHOCTb, CTHJIMCTUYECKAs aJIeKBATHOCTb, COJEPIKATEIILHOCTH (TIOTHOTA OTPAYKEHUS U PACKPBITUS TEMBI ).

Jlokitan oMKeH BKIIIOYaTh TaKOW 3JIEMEHT KaK BbBIBOJIbI, MOJYyYEHHBIE CTYACHTOM B pPeE3yJbTaTe
paboThI ¢ UCTOUHUKAMU HH(POPMAITUH.

Jlokitagpl TpeCcTaBIAIOTCS CTPOrO B OMpelesieHHOoe IpadukoM y4eOHOro mporecca BpeMs U HUX
BBHITIOJTHEHUE SIBIISIETCS 00513aTENLHBIM YCIIOBUEM IS IOMTYCKA K TIPOMEXKYTOUHOMY KOHTPOJTIO.

[IpeseHTauust npeacTaBiseT coOONW MyOJMYHOE BBICTYIJICHHE HA HWHOCTPAHHOM  SI3BIKE,
OPHEHTUPOBAHHOE Ha O3HAKOMJICHHE, YOeXICHHE CiyllaTeslied IO ONpeAe]IeHHON TeMe-npobiieme.
ObecrieunBaeT BU3YaJbHO-KOMMYHUKATUBHYIO MOJIJEPKKY YCTHOTO BBICTYIUICHUS, CIIOCOOCTBYET €ro
3G (HEKTUBHOCTH U PE3YIbTaTUBHOCTH.

KauecTBeHHast mpe3eHTaIus 3aBUCUT OT CJIEIYIOIINX TapaMeTPOB:

- TOCTaHOBKH TE€MBbI, IIEJIU U IJIaHA BBICTYILICHUS;

- OmpeleseHus MPOIOJKUTEILHOCTH MTPEICTABICHHS MaTepHraa;

- ydeTa 0COOCHHOCTEH ayAMTOpPUH, aAPECHOCTH MaTepHaa;



- HMHTEPAKTUBHBIX JCHCTBHIA BHICTYIAIONIETO (BKIIOYCHHE B 00CYKIEHUE CITyIIATENeH);

- MaHepsl NPEACTABICHUS MPE3ECHTAINU: COOIOACHUE 3pUTEITFHOTO KOHTAKTA C ayIUTOPHEH, BBIpa-
SUTCJIIBHOCTD, JXCCTUKYIALIUA, TCIIOABUKCHU,

- HaJIWYMs WLTIOCTpaAui (He meperpyKarmlimnx n300pakaeMoe Ha SKpaHe), KIIFOUEBBIX CIIOB,

- HYXXHOT0 1oa00pa IIBETOBOW TaMMBI;

- HCHIOJB30BAHUS YKa3KH.

Hpenoz[aBaTenb AOJIKCH pCKOMCHIOBATh CTYACHTAM

- HE YMTaTh HAIIMCAaHHOE Ha YKPAHE;

- OGHS&TGHBHO HCOAHOKPATHO OCYIICCTBUTH NPCACTABJICHUC MPC3CHTANN I0MA,

- MpexycMOTPETh MPOOJIEMHBIE, CIIOKHBIC JJIs1 TOHUMaHUs ()ParMEeHThI U IPOKOMMEHTHPOBATH HX;

- MpeaBUAETH BO3MOXHBIE BOIPOCHI, KOTOPBIE MOT'YT OBITh 3aJ[aHbI 110 X0y U B pe3yJbTaTe Npeab-
SIBIICHHSI TTPE3CHTAIUH.
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