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1. HEJIX OCBOEHUSA JUCHHUTIIINHBI

1.1|OcHOBHOI LENTBIO TIPENOAABAHMS JUCUUAILIHHBI «IHOCTPaHHBIH SI3bIK TPO(MECCHOHATBEHOTO OOIICHHUSD IS MATUCTPOB SIBIISICTCSI
(hopMupOBaHHE HHOSA3BIYHOW KOMMYHHKATHBHON KOMIIETCHIINH, TO3BOJISIIONICH UCIIOh30BAaTh HHOCTPAHHBIHN S3bIK B MPOIECCe
YCTHOTO ¥ MMCHbMEHHOTO JICJIOBOTO OOIIIEHHS Ha YPOBHE, obecneunBaronieM d3pGeKTHBHYO MPOPeCCHOHATBHYIO IEATEIBHOCTb.
[MpakTH4ecKoe BIaJCHUEe HHOCTPAHHBIM SI3BIKOM IMPEATOIaraeT BiIajieHHe METOAaMH U ClIoco0aMu OM3HeC-KOMMYHHKAIH,
6usHec-koppecnonaeHImuH. L{enp 00ydeH s MarHCTPOB HHOCTPAHHOMY SI3BIKY 3aKIIFOYACTCS B IPHOOPETCHUH H TAlIbHEHIIIEM
pa3BUTHU MPOPECCHOHATEHON NHOSA3BIYHON KOMITETEHIIMH, HEOOXO0IUMBIOH /17151 3 HEKTHBHOTO MEXIMIHOCTHOTO JICIIOBOTO
0O0IIIeHHsI ¢ MPUMEHEHHEM PO(EeCCHOHATIBHBIX A3bIKOBBIX OPM U CPEICTB.

2. TPEBOBAHUA K PE3YJBTATAM OCBOEHUA JUCITUIIJIMHBI

YK-4:Cnioco0eH npuMeHSATH COBpeMeHHble KOMMYHHUKATHBHbIE TEXHOJIOTHH, B TOM YHCJIe HA HHOCTPAHHOM(BIX) sI3bIKe(ax), AJIs
aKaJeMH4YeCKOro U NpogeccuoHaJbLHOr0 B3auMOAeCTBUS

B pe3yjabTaTe 0CBOCHHUS THCHUILIHHBI 06ylla}0umﬁc51 JOJIZKCH:

3HaTh:

-yIIOTPEeOHUTENBHYIO JIEKCHUKY HHOCTPAHHOTO sI3bIKA B 00beMe, He0OX0JMMOM JUTS OOLICHUSI, YTSHUS U NIePeBOIa HHOS3BITHBIX TEKCTOB
npodeccuoHanbHON HaPaBICHHOCTH;

- JIEKCMYECKUE U TPaMMaTHIECKUE CTPYKTYPBI H3ydaeMOro SI3bIKa; PaBHiIa YTSHUS U CIIOBOOOPA30BaHHS;

- npaBuia 0GOPMIIEHHS YCTHOM MOHOJIOTMYECKON U TUAJIOTMUECKON peuH;

- 3HaTh 3aKOHOMEPHOCTH [ICJIOBO YCTHOM M IMMCbMEHHOW KOMMYHUKALUK HA HHOCTPAHHOM SI3bIKe(COOTHECEHO ¢ nHaukaTopoM YK- 4.1)

YMmeTn:

- CHCTEMHO aHaJU3UPOBATh HHGOPMALHIO U BEIOHMPATh 00pa30BaTE/IbHBIC KOHIICIILIUHT;

- IPUMEHSITH METOJIbI ¥ CIIOCOOBI ICIIOBOTO OOIICHHS JJIsI HHTEIICKTYalbHOTO Pa3BUTHS, MOBBIIICHHS KYJIbTYPHOTO YPOBHS,
npo(hecCHOHATEHON KOMITIETEHTHOCTH;

- UCTIOJIb30BaTh TEOPETHUESCKUE 3HAHUS ISl TeHEPAIMU HOBBIX HjICii- BOCTIPHHUMATH CMBICJIOBYIO CTPYKTYPY TEKCTa; BBIIEIATD TIaBHYIO U
BTOPOCTENEHHYIO HH()OPMALIHIO;

- IPUMEHSITh 3HAHHS HHOCTPAHHOTO SI3bIKA JIJIsl OCYNISCTBICHUS] MEXJIUYHOCTHOTO U MPO(ECCHOHATBLHOTO OOIICHUS;

- UUTATh JIUTEPATYPY IO CIICHUATLHOCTH, aHATU3UPOBATH IOIYICHHYIO HH)OPMALHIO;

- IEPEBOIUTH NPOQECCHOHANIBHBIE TEKCTHI (0€3 cioBaps);

- COCTABJIATh HAayYHBIC TEKCTHI HA HHOCTPAHHOM SI3BIK(COOTHECEHO ¢ nHAuKaTopom YK-4.2)

Baanernb:

- HaBbIKaMH ITyOJIMYHON pedu, apryMEHTalU1, BeACHUS TUCKYCCUH; HABBIKAMU [TICbMEHHOH peH;

- croco0amMy OpUEHTHPOBAHHUS B UICTOYHUKAX HHpOpMauu ()KypHaIIBI, CaiThl, 00pa3oBaTeIbHBIE TOPTAIBI U T.1I.);

- OCHOBHBIMHU HaBBIKAMHU M3BJICUCHUS [NIABHOM M BTOPOCTENIEHHON HHOpManuy;

- HaBBIKaMH NTPHOOPETEHHs], NCTIOJIb30BAHUSA U OOHOBJICHUS T'yMaHUTAPHBIX, 3HAHU;

- HaBBIKAMH BBIPAXXEHUS MBICIEH 1 COOCTBEHHOTO MHEHHS B MEXXJIMYHOCTHOM U JIETIOBOM OOIEHUHN HA HHOCTPAHHOM SI3BIKE;

- HaBBIKaMH [JIEJIOBOI MMCbMEHHOM M YCTHOW pedM Ha HHOCTPAHHOM S3bIKE;

- HaBBIKAMH U3BJICUYEHUS HEOOXOJUMON UH(POPMALUH U3 OPUTHHAIBHOTO TEKCTa YKOHOMHUYECKOTO XapaKTepa;

- HaBBIKAMHE COCTABJICHHS KPATKHX TEKCTOB CIICHHAIN3NPOBAHHOIO XapaKTepa, aHHOTAlNi(COOTHECEHO ¢ HHIuKaTopoM YK-4.3)

3. CTPYKTYPA U COAEP)KAHUE JUCIUIIJINHbBI

Kon HaumenoBaHue pa3/iesioB U TeM /BUJA 3aHATUS/ Cemectp / | YacoB Komnerten- Jlutepatypa
| 3aHATHSA Kvpc 1001
Pazgen 1. «KomMyHukanusi ¥ Me:KIyHAPOAHBII
MapKeTHHI»
1.1 1.1. 1 4 YK-4 JI1.1 J11.3 J11.4J12.1
Jlexcuueckue enMHUIIBL: BUIBI KOMMYHUKaWu. Pa3sTue 2.2

HaBBIKOB ayIUpOBaHUs.Pa3BuTHE HABBIKOB AaHATUTHYIECKOTO
qTeHHs: "DIEKTPOHHOE ITHCHMO KaK (popMa JIeT0BOi
KoMMyHHKauuu'". Hamucanue npocToro 1e10BOro NuchbMa.

Mp/
1.2 1.2 Jlekcuueckue eqUHUIIBI: MapKETHHT. Pa3BUTHE HAaBBEIKOB 1 4 VK-4 JI1.1 J11.3 J11.4J12.1
aynuposaHus "Kak BeIHTH Ha MEXyHapOAHBINA PBIHOK". J2.2

CIoKHBIE CyIeCTBUTENbHbBIC. Pa3BUTHE HAaBBIKOB TOBOPEHHUS
"Co3nanue riobansHoro Openaa” /Tlp/




1.3 Tema: Komannuposka. [Ipudactue mpoieamnero BpeMeHH. YK-4 JIT.1J11.3 J11.4J12.1
Hacrosiee cosepiiieHHOE BpeMs. J2.2
Poccuiickas 3apyOexxHas Toprosis. [Ipoctoe Oyaymiee Bpemsi.

/Cp/

1.4 UreHue: pa3BUTHE HABBIKOB aHAIU3a U pedepupoBaHus YK-4 JI1.1 J11.3 J11.4J12.1
WHOCTPAHHOTO TEKCTa J12.2
I'pammarika: Pa3BuTrE HABBIKOB yIIOTPEOICHUS
TpaMMaTHYECKHX CTPYKTYP BPEMEH aHTIIMHCKOTO IJ1aroia B
YCTHOH M MUCBMEHHOW peun
/Cp/

Pazngen 2. «CraHoBJjieHHE 1€I0BbIX CBSI3el U CTPaTerHu
ycnexa»

2.1 2.1 Jlekcu4eckue eTUHMIIBL: PA3SHOBUIHOCTH JACIOBBIX YK-4 JI1.1 J11.3 J11.4J12.1
B3aMOOTHOIIICHNH. Pa3BUTHE HABBIKOB TOBOPCHUSI 2.2
"[IpoBenenue neperopopoB". PazBuTre HaBbIKOB
aynupoBanus "Jlenosoe maptaepcrro” /I1p/

2.2 2.2 Pa3BuTHe HABBIKOB M3BIICUCHHS HHPOPMAIIUH U3 TEKCTa YK-4 JI1.1 J11.3 J11.4J12.1
"ITyTs k ycnexy Kapnoca Cnuma". Ilpedukcanbaoe 2.2
cnoBooOpazoBaHue. Pa3BuTie HaBBIKOB roBopeHus "Benenue
neperosopos" /IIp/

2.3 Tema: [lenoBele Ha3HAYEHMSI. DKBHBAIEHTHI MOJAIBHBIX YK-4 JI1.1J11.4J12.1 J12.2
riarosos to beable to, to have to.Konctpykiuu as ... as, not so
... as. besnuunsle rnaronsl. Yip. 1-8,Ymp. 3-7. /Cp/

24 Tema: B oduce. MonansHbie ritaronsl can, may, must.Ilpsmoe YK-4 JI1.1J11.3 J11.4J12.1
¥ KOCBEHHOE gonojHeHue. OO0CTOSATENBCTBO LEH, J2.2
BBIpa)KEHHOE HHOUHUTHBOM. YTp. 6-14. /Cp/

25 HWroroerii Tect /TIp/ YK-4 JI1.1J11.3 J11.4J12.1

2.2

2.6 ToaroroBka JOKJIaJOB MO MPOHAeHHBIM TeMaM B Microsoft YK-4 JI1.1 J11.3 J11.4J12.1
Office 2.2
/Cp/

2.7 /3auér/ YK-4 JI1.1J11.3 J11.4J12.1

J2.2
Pa3nea 3. "3ansitocTh M puckn'

3.1 3.1 Jlekcudeckue eqUHULBL: TPYIOYCTPOHCTBO, MOTHUBALIMS YK-4 JI1.2 J11.3 JI1.4J12.1
ycnemrHo# paboTsl. Pa3BuTre HaBBIKOB ayqupoBaHUs " J12.2
OcHoBBI ycnenrHoro 6usHeca". Pa3Butue HaBbIKOB TOBOPEHUS
:" Tlonbop mepcoHana Ha kiaroueBbie nosuiun'. /TIp/

3.2 3.2. JIlekcu4eckue eJMHUIbI | PUCKH BEACHUS OU3HECa. THUITBI VK-4 JI1.3 J11.4J12.1 J12.2
PHCKOB, KPU3HCHBIE CUTYyallH. Pa3BUTHE HABBHIKOB
aynupoBaHus " Ynpasnenue puckamu. Kax Beriitu u3
KPHU3UCHOM cuTyanu'". Pa3BUTHE HABBIKOB aHATUTHIECKOTO
4TeHus TekcTa " MHTepHAI[MOHAIM3AIMS - PUCK WK HOBBIC
Bo3MmoxHocTh." /TIp/

3.3 Tema : Paboune BzaumootHomenusi. CobecenoBaHue npu YK-4 JI1.3 J11.4J12.1 J12.2
ycrpoiictBe Ha pabory. CtpanarensHslii 3amor. Yp. 1-4.

Bpemennsbie popMmsbl cTpagarensHoro 3anora. Ymp. 1-7.
CydduxcanbHoe ci1oBooOpa3oBaHHE.
CobecenoBanue 1mpu ycTpoiicTse Ha padoty. /Cp/
34 Tema: CtpaxoBaHue Ou3Heca OT PUCKOB. CTPaxoBas NOJIUTHKA YK-4 JI1.3 J11.4J12.1 J12.2

komnanuu. Hapeuns.
Hapeuns B anrimmiickoM s3p1ke. OOpa3oBaHIe aHTITHHCKHX
Hapeunii. Ctenenu cpaBHeHus. Ymp. 5-9. /Cp/

Paznen 4. "CTHIM MeHeKMEHTAa U CIIOCOOBI
npuBJedenne GuHaHCcHpoBanus"




4.1

4.1. Jlekcnueckue equHuipl: CTUIM MeHeDKMeHTa. Pa3Butue 2
HaBBIKOB aynupoBanus "KitoueBbie (akTophl YCIEHIHOTO
MeHe/DKMeHTa . Pa3BUTHE HABBIKOB aHAJMTUYECKOTO YTECHUS:
"[IpenmyIecTBa U HEIOCTATKA PA3TUIHBIX CTUIICH
meHepxkmenra". /Tlp/

4 VK-4

JI1.3J11.4J12.1 J12.2

4.2

4.2. Jlexcudeckue equHULBL: [IpuBIeYeHre HHHAHCUPOBAHHSI. 2
VYnpasnenue puHancamu. Pa3BuTrHe HABBIKOB TOBOpEHHUS "
Kakue criocoObl mpuBiIeUYeHHs (PHHAHCOB JUTS BEICHUS
MaJyioro Ou3Heca IoCTyIHbI B Hatnel crpane?" /TIp/

4 VK-4

JI1.3J11.4J12.1 J12.2

4.3

Tema:PaboTa B komane. COBETHI KakK JIydllle OpraHu30BaTh 2
paboty B koMaHie. MoalbHbIE TIIaroibl. YIoTpeOicHue
MOJAJIBHBIX TJIAr0JIOB C eP()EKTHBIM HHPUHUTHBOM.
VYup. 1-5 /Cp/

4 VK-4

JI1.3J11.4J12.1 J12.2

4.4

Urenue: pa3BUTHE HABBIKOB aHHOTUPOBAHUS 1 2
pedepupoBaHus HHOCTPAHHOTO TEKCTa.

I'paMmaTuka: pa3BUTHE HABBIKOB YIIOTPEOICHNUS
rpaMMaTHYECKUX CTPYKTYP BPEMEH aHIVIMICKOrO IJIaroyia B
JIEHCTBUTEIILHOM U CTPaJaTEIbHOM 3aJ0rax B YCTHON U
nucbMeHHo# peun /Cp/

4 VK-4

JI1.3J11.4J12.1 J12.2

4.5

Urorossrii Tect /TIp/ 2

2 VK-4

JI1.3J11.4J12.1 J12.2

4.6

IMoAroToBKa JOKIA0B MO MPOiaeHHBIM TeMaM B Microsoft 2
Office
/Cp/

4 VK-4

JI1.3J11.4J12.1 J12.2

4.7

/3auét/ 2

0 YK-4

JI1.3J11.4J12.1 J12.2

4. ®OHJ OHEHOYHBIX CPEJICTB

CtpyKTypa u coiepKanue (oHa OLEHOYHBIX CPEJCTB IJIsl IPOBEJICHUS TEKYIIEH U MPOMEXYTOYHOH aTTeCTalluu MPEJICTABICHbI B
[Tpunoxenun 1 k pabouei mporpaMme TUCIUTLTAHBL.

5. YYHEBHO-METOAMYECKOE 1 THOOPMAINIMOHHOE OBECIIEYEHHUE JUCIHUIIINHBI

5.1. OcHoBHas InTEepaTypa

ABTOpBI, COCTaBUTEIH 3arnaBue WznarenscTBO, TOx Konuu-Bo
JI1.1 |Myprasuna 3. M., English for Professional Communication: mo Kazanb: Kasanckwuit mayano | https://biblioclub.ru/inde
Awmuposa . T, nmucuurinae «MTHOCTpaHHBIH SI3BIKY: yueOHOe -HUCCIICIOBATEIbCKU I x.php?
Aonpynmun U. 1., mocooue TEeXHOJIOTUYECKUN page=b00k&ld=259048
Ceicoes B. A. yuusepcuter (KHATY), HEOrpaHWYEHHBIH 1OCTyN
2012 UL 3apETUCTPUPOBAHHBIX
MoJIb30BaTeNel
JI1.2  |IInunens E. A. JunakTuyeckie MaTepuansl 1 camocrosTensHoit  |Cankr-IleTepOypr: https://biblioclub.ru/inde
paGoTsl o kypey «Business Englishy («lenooii WHCTHTYT CHENHATLHON x.php?
AHTIMHACKUHN SI3BIK»): yueOHOe mocooue IIeJaroruKy 1 ncuxosiorun, | Page=book&id=438772
2015 HEOTPaHMYIEHHBIN JOCTYII
JUTS 3apETUCTPUPOBAHHBIX
oJib30BaTenei
JI1.3 |Anucumosna, A. T. English for Business Communication: yue6uoe Kpacuonap: FOxHb1i http://www.iprbookshop.
moco0ue Mo JAETOBOMY aHTIIMICKOMY SI3BIKY JUIS WHCTUTYT MEHEPKMEHTA, ru/25955.html
CTYIICHTOB, O0YYAIOIIMXCS 110 HATIPABICHUSIM 2013 HEOTPaHMYEHHBIN JOCTYII
«OKOHOMHKa», «MEHEDKMEHT JUTS 3apETUCTPUPOBAHHBIX
NOJIb30BaTEIeH
JI1.4 |Jlykuna, JI. B. Kypc anrmmiickoro s3bika st marucrpartos. English|Boponex: Boponexckuii http://www.iprbookshop.

Masters Course: yaebHOe mocodue it MarucTpaHTOB
0 PA3BUTHIO U COBEPIICHCTBOBAHUIO OOIIHNX U
MPEAMETHBIX (IeTOBOW aHTITUICKHN SI3BIK)

roCyJapCTBEHHBIN
apXUTEKTYPHO-
CTPOUTENBHBIN

ru/55003.html
HeOFpaHI/I‘{eHHHﬁ JAOCTYII
JUT 3apETUCTPUPOBAHHBIX

KOMIICTCHIIMHN YHHUBEPCHUTET, 35C ACB’ ITOJIb30BaTCJICHU
2014
5.2. lonotHUTE IbHAS JINTEPATYPA
ABTOpBI, COCTaBUTEIH 3arnaBue W3natenscTBO, TO Komnuu-Bo




ABTOpBI, COCTaBUTEIH 3arnaBue W3narenbctBO, TOX Komma-Bo
2.1 |Ykpaunen U. A. WHOCTpaHHBIiA SI3bIK (aHTTIHHACKHIT) B Mocksa: Poccutickuii https://biblioclub.ru/inde
PO eCCUOHATBHOM eI TENEHOCTH: YIeOHO- roCyJapCTBEHHbII x.php?
METOANIECKOE TTOcCo0He YHHUBEPCHTET TIPABOCYIHS page=book&id=439638
(PI'VII), 2015 HEOTPaHWYEHHBIN TOCTYII
JUTS 3apETUCTPUPOBAHHBIX
10JIb30BaTeNnei
JI2.2 |benpuuxkas, JI. B., Henosoii anrmuiickuil 361k = English for Business  [Munck: TerpaCucremc, http://www.iprbookshop.
Bacunesckas, JI. 1., Studies: yueOHOE mocoOue Terpamut, 2014 ru/28071.html
Bopucenko, /1. JI. HEOTpaHUYEHHBIHN JOCTYTI
IUTSE 3apETUCTPUPOBAHHBIX
10JIb30BaTeNnei

5.3 Ilpo¢eccuonanbHble 6a3bl JAHHBIX H MH(POPMANIMOHHBbIE CIIPABOYHbIE CHCTEMBI

Koncynpranr +

lapant

Cambridge Dictionary https://dictionary.cambridge.org/ru/

I"azera Financial Times https://www.ft.com/

5.4. [lepeyeHb MPOrpaMMHOI0 ofecrieyeHust

Microsoft Office

5.5. YueGHO-MeTOANYECKHE MATEPUAJIBI JIsl CTYJIEHTOB € OTPAHMYEHHBIMU BO3MOKHOCTAMH 3/10POBbS

[Ipu HE0OXOAUMOCTH TO 3asABICHHIO OOYYaIOUIETOCS C OrPAaHUYEHHBIMH BO3MOXKHOCTSMH 3[I0POBbSl YUE€OHO-METOJHYECKHE MAaTepUalIb
MPEIOCTABISIIOTCS B hOpMax, aIalTUPOBAHHBIX K OTPAHUIEHHSM 3I0POBBSI M BOCTIPUATHS HHGOpMAWH. J{JIs I ¢ HapyIIeHHsIMU 3pEHUS: B
¢dopme ayanodaiina; B eyaTHoil popme yBeIWYeHHBIM mpuToM. [IJis JHIl ¢ HAPYIICHUSIMH CITyXa: B (hopMe BJIEKTPOHHOTO JIOKYMEHTA; B
negatHOH (opme. s IHI] ¢ HapYIIEHUSIMA OTIOPHO-IBUTaTENBFHOTO anmapara: B GopMe 3JIeKTPOHHOTO JOKYMEHTa; B IeYaTHOH GopMe.

6. MATEPUAJIBHO-TEXHUYECKOE OBECIIEYEHUE JUCIUIIJIMHBI (MOAY JIST)

IMomemnienus A7t NpOBEAECHHUS BCEX BUIOB PadoOT, MPEAYCMOTPEHHBIX yYEOHBIM ITAHOM, YKOMILIEKTOBAaHBI HEOOXO0IUMOM
CHEeNMANN3UPOBAHHON yueOHOW MeOeIbI0 M TEXHUYECKUMH CPEJICTBaMH 00yUYeHHUSI.

7. METOAUYECKHUE YKA3AHUSA JJIAA OBYYAIOIIIUXCA IO OCBOEHUIO JUCHUIIIMHBI (MOY JIS)

MGTOHI/I‘ICCKI/IC YKa3aHud 10 OCBOCHUIO AUCHUIIIMHBI ITPEACTABJICHBI B HpI/IHO)KeHI/II/I 2k pa60qel‘/'1 nporpaMmme JUCHUIIMHBIL.




IIpunoxenue 1

1. OnucaHue NoKa3aTeJjier " KPpUATEPpHUEB OCHUBAHUA KOMHCTEHHI/Iﬁ Ha
Pa3/IMYHbIX 3TAallaX UX (bOpMHpOBaHI/IH, OlMHCaHHE€ KA1 OIl€eHUBAHUA

1.1 Tloka3aTenu U KpUTEPUHU OLICHUBAHUS KOMITETCHIIMIA:

3VH, cocraBusronye
KOMIIETEHI[UIO

Iloka3arenu
OLICHUBAaHUS

Kpurepun onennBanus

Cpeactea
OIICHUBAHUS

YK-4 cioco6eH NnpuMeHSATh COBPeMEeHHbIe KOMMYHUKATUBHbIE TEXHOJIOTHH, B TOM YHCJIe HA

HHOCTPAHHOM A3BIKE JJIH aKAACMHU1YCCKOT0 1 I[pO(l)ECCI/IOHaJ'ILHOFO B3

auMOJelcTBUS

3unanmue: -
--yIIOTPEOUTENBEHYTO
JICKCUKY UHOCTPAHHOTO
SI3BIKA B 00bEME,
HEOOXOAMMOM IS
OOIIEHHS, YUTCHUS U
MEPEBOJIa HHOS3BIYHBIX
TEKCTOB PO ECCHOHATHHON
HaTPaBJICHHOCTH;

- IEKCUYECKUE U
rpaMMaTHICCKHE
CTPYKTYPHI H3y9aeMOT0
sA3bIKa, MpaBujia YTCHUA U
CII0BOOOpa30BaHUS;

- IpaBwiIa OPOPMIICHHS
YCTHOM MOHOJIOTUYECKOU U
JIUAJIOTMYECKOH peuy;

- 3HaTh 3aKOHOMEPHOCTH
JIeJI0BOM YCTHOU U
MUCHbMEHHOMN
KOMMYHHUKAIIMU HA
HHOCTPaHHOM
SI3BIKE(COOTHECEHO C
unukaropom YK-4.1)

MepeBoanT cnosac
PYCCKOrO Ha aHMNIACKUI
W C aHFIMMCKOTO Ha
PYCCKMI, NPOU3HOCUT
CN10Ba, YNTaeT TeKCT
BCNYX, onpeAenseT u
HasblBaeT
rpammaTnyeckune
CTPYKTYpbI,

M3MeHAET YacTb peun B
COOTBETCTBUM C
KOHTEKCTOM

ITonHOTa M COOEP>KATENIBHOCT OTBETA,
MpaBHJILHOCTB EPEBO/A, YIIOTPEOICHNUS
JIEKCUYECKUX €JUHMII U
IrpaMMAaTHYECKUX KOHCTPYKILIUH,
co0JII0/IeHIe HHTOHAIMOHHBIX (JOpM B
COOTBETCTBUE C 3alaHHOM
KOMMYHUKAaTUBHOU CUTyaLlUEH.

Tecr 1-2
YcTHBI onpoc (TEKCTH
1-10), Bompocs! k
3auery (1 cemectp -1-4;
2 cemectp — 1-4)

Ymenue: CHCTEMHO
aHATM3UPOBATh
“HPOPMAIIUIO U BHIOHpATH
o0pazoBaTenbHbIe
KOHIIETIIUH;

NPUMEHATh METOJbl U
CHOCOOBI JIEJI0BOTO
oO1eHus bi6) 01
HHTEJJICKTYaIbHOTO
pa3BUTHA, IIOBBIIIICHUSI
KyJIbTYPHOTO YPOBHH,
podeCCHOHATBHOMI
KOMIICTCHTHOCTH,
HCIIOJIb30BaTh
TCOPETUUCCKUE 3HAHUA [T
reHepaluyd HOBBIX UJIEi-

BOCIIPHHUMATh
CMBICIIOBYIO CTPYKTYPY
TEKCTa; BBIACIATH [JIABHYIO
" BTOPOCTETIEHHYIO
nHpopmanuio;

- IMPUMCHATH 3HAHUS
HWHOCTPAHHOI'O A3bIKA JJIA
OCYIIECTBICHHS
MEXJIMYHOCTHOTI'O )5
po(heCCHOHATHHOTO
00IIEHUS;

- YUTaTh JIMTEPATYpy IO
CMELHATbHOCTH,

AHAJIM3UPOBATH

MNepesoaut
npensoXeHus B
COOTBETCTBUM C
3agaHHbIM CTUNEM,
nepesoauT
SKOHOMMUYECKUIA TEKCT OT
2000 3HaKOB C yyeTom
npeanaraemoro cTuns,
oTBevaeT
QPrymeHTMpPOBaHO Ha
BOMpOCHI B popme
MOHO/1I0ra UNK guanora

Copepxanne OTBeTa nepenano 6e3
HCKa)XEHUS TEKCTa, IPAMOTHO U
CTUIIMCTUYCCKU BEPHO,
KoppekTHoe ynotpebieHue
rpaMMaTHYECKUX M CTHINCTHYECKUX
KOHCTPYKLHH.

Tecr 1-2
YCTHBIH onpoc (TeKCTHI
1-10), Bompocs! k
3auety (1 cemectp -1-4;
2 cemectp — 1-4)




MTOJTyICHHYIO

nH(pOPMAIIHIO;

- MIEPEBOANUTH

npodeccrnoHaTbHBIC

TEKCTHI (0e3 cioBaps);

- COCTaBJIATh

Hay4HbIE TEKCTHI Ha

HHOCTPaHHOM

SI3BIK(COOTHECEHO C

HHIWKAaTOPOM

VK-4.2)

Baagenue- HaBbIKaMu FOTOBMT U BbICTYNaeT ¢ BrimonHeHne KOMMYHHUKATHBHON | Y CTHBIN OIIPOC (TEKCTHI

yOIMIHOM peun, [lOKNafoM No 3aJa4yd B TIOJIHOM 00BEME; 1-10), Bompocs! k

apryMCHTAaLlMH, BEACHU CaMOCTOATE/IbHO donernueckoe odopmiieHIE 3agery (1 cemectp -1-4;

JMCKYCCHH,; HaBbIKAMU BbIbpaHHO Teme; COOTBETCTBYET MpPaBUJIaM S3bIKa, 2 cemectp — 1-4)

MACbMEHHOU peyu; Pedepupyer TekcT B KoppekTHoe ynotpebieHue

- criocodamu MUCbMEHHOM 1 yCTHOV JIEKCHUYECKUX €IUHUIY;

OpUEHTHUPOBAHMUS B opmax, IlonnmaHMe rpaMMaTHYECKUX U

MCTOUHNMKAX HHbOpMaruy | OTOBHT M OTBEuacT CTIJTHCTHYECKHX KOHCTPYKIMH.  |JIOKJIAJ C TIpe3eHTamueit
o IMOHOJIOT UJIM JHUaJIoT

(>KypHAIIBI, CalTHI, bed 110 3a1aHHOM TeMe CaMOCTo;ETenLHOCTL BBIBOJIOB U (1-10),

00pazoBaTenbHbIEC TIOPTAIIBI CYXJIEHUH C COOTBETCTBYIOIINM

UT.1.); MPaBUJIBHBIM UCIONB30BaHUEM

- OCHOBHBIMU HaBBIKAMH JIEKCUYECKUX U TPAMMaTHYECKHX

U3BIICUEHUS TNIABHOU U CTPYKTYp IO NPEAJIOKEHHON TEME

BTOPOCTETIEHHON

nHpopmanny;

- HaBbIKaMH

npuodpeTeHus,

HCTIONB30BaHUS U

OOHOBIICHHS

T'YMaHHUTAPHBIX, 3HAHUH;
- HaBBIKAMH BBIPKCHHS
MBICTICH 1 COOCTBEHHOTO
MHCHHS B MSKITHIHOCTHOM
1 JIeJIOBOM OOIICHUH Ha
HHOCTPaHHOM SI3BIKC;

- HaBBIKaMU JIEJIOBOU
MACbMEHHOM U YCTHOM
peuH Ha HHOCTPaHHOM
SI3BIKE;

- HaBBIKAMU M3BIICUCHHUS
HEOOXOIUMOI
HHPOPMALINH U3
OpPUTHHAIBEHOTO TEKCTA
HKOHOMHYECKOTO
XapakTepa;

- HaBBIKAMH COCTABIICHHS
KpaTKuX TEKCTOB
CHeLUaIu3uPOBAHHOTO
Xapakrepa,
AHHOTAIMH(COOTHECEHO C
uaukatropom YK-4.3)

1.1 [ITxanbl OlLICHUBAHUS:
TeKyWwmnn KOHTPONb YCNEBAEMOCTU U MPOMEKYTOYHAA aTTecTauuma OCyLLecTBAAEeTCA B

pamMKax HakonNUTeNbHOM BanNbHO-pPeUTUHIroBoM cnctembl B 100-6annbHOM WKane:

50-100 6annos (3aveT)

0-49 6annos (HesayeT)



2 TunoBble KOHTPO/IbHbIE 334aHMUA WU MHbIE MaTepuanbl, Heobxoaumble ANA OUEHKU 3HAHUI, YMEHWUIA,
HaBblKOB M (MAM) onbiTa AeATeNbHOCTU, XapaKTepusylowWMX 3Tanbl GOpPMMPOBAHMA KOMNETEeHUUA B
npouecce ocBoeHUA ob6pa3oBaTeNbHOM NPOrpaMmbl

Bonpocobl K 3aueTy

no ancumnamHe_NHOCTpaHHbIN A3blK NpodeccuoHanbHOro obuieHuns

aHIINACKUIA
1 cemecTp
1. KommyHnukanus
2. Mex1yHapOAHbIN MapKETHUHT
3. DTanbl CTAHOBJICHUS JCJIOBBIX CBSI3EH
4. Crpateruu ycrnexa
2 cemecTp
1. 3aHATOCTh B pa3HbIX chepax NesTeIbHOCTH
2. PasnoBugHOCTH PUCKOB
3. Ctunm MeHeKMEeHTa
4. VYnpasienue puHaHcamMu

MHCcTpyKUMS M0 BHINOJTHEHHIO:

3ader npoxoauT B hopmarte Gecepl 1Mo MPOMICHHBIM TeMaM B TEYEHHE CEMECTpa.

Kpurepuu onennBanus:

- Crynenty BoicTaBisiercs «3aueT» (100-50 6amioB), ecinm KOMMYHUKATHBHBIC 331241 BBITIOIHEHBI TOJTHOCTHIO,
WCTIOJIb30BAHHBIN CIIOBApHBIN 3amac, TpaMMaTHYECKHE CTPYKTYPHI, (POHETHUECKOE 0POPMIICHHE BHICKA3bIBAHUS
COOTBETCTBYET IOCTABJICHHOH 3a/1a4e;

- CryneHty BbIcTaBisieTcs «He3aueT» (49-0 0amioB), eciau OTBETHI HE CBSA3AaHbI C BOIIPOCAMU, HAJTMYHE
rpyObIX OMIMOOK B OTBETE, HEMOHUMAaHKE CYIIHOCTH U3J1araeMoro BoIpoca, HeyMeHHe MPUMEHATh 3HaHUs Ha
IMMPAaKTUKE, HCYBCPCHHOCTE 1 HCTOYHOCTH OTBETOB HA JOMOJHUTCIBHBIC U HABOJAIINEC BOIIPOCHI

TecTbl

no gncumnnanHe MHOCTQaHHbIﬁ A3bIK I'IQOQQCCMOHaI'IbHOI'O OGEEHMH

Tecr1l

Paspenbl 1-2

A Complete the sentences with the words in the box.



] bush grapevine nutshell stick wall

1 I heard it on the you’ve been promoted.
2 | asked Rudy to say yes or no, but he just beataround the
3 Look, in a , my trip to Singapore was a huge success.
4 | think you got the wrong end of the . .. I’m not going on holiday, I’'m going on a business trip.
5 John just doesn’t listen. It’s like talking toa brick ... ereeaeeaaaes
B Complete the multi-word verbs with off, on or up.
Lufthansa pilots have called 10 Lufthansa tens of millions of euros. 24 hours when the two sides agreed to
.................... 16 strike action The union’s action had built 20 carry .....................’’ negotiating.
planned for next week after new talks  .......cccovieninenens 1% the dispute into Lufthansa says strike action costs it at
WETE SEliiis e censnaasine 7 with the one of the worst to hit Germany in least €25m a day.
5 German airline. recent years, adding to a wave of
The announcement late on 15 industrial action across the European
Wednesday averted, or at least airline sector, which has also affected FT
11 8, a four-day British Airways.
stoppage that could have cost In the end, the stoppage ended after FINANCIAL
TIMES
C Choose the correct words to complete each sentence.
6 We’re meeting tomorrow to discuss the new (market / marketing) strategy.
7 Can we discuss the (sales / price) figures? | was expecting an increase, not a decrease.
8 We’re excited about the launch of the new (product / brand) range in South America.
9 I’d like you to meet Liam. He’s the one who organised the successful advertising (image / campaign) in
London last year.
10 We have brand (loyalty / leader), we just need to increase our market share.
D Choose the appropriate phrase (a—h) to complete these sentences.
a) we met somewhere
b) went to Carmen Diaz’s presentation
C) was given your hame
d) in sales or product development
e) see we’re in the same line of work
f) could try Pietro Sylvani
Q) we met some time ago
h) mentioned your name
A: Hello. You don’t know me, but I’'m Jeff Watson. |___ ! by Janice Hayes — we used to work together in

Personnel at Rank Xerox.

B: Oh, yes.

A: I’'m looking for someone to help out with some training andJanice

B: | see.

A: Haven’t_ 3before?

B: Yes, | think___ '* Was it at the supply chain conference in Miami? A: Yes, that’s right. We both_

15



| need to find someone who can help with our distribution in Italy.

You 16

Isn’t he in Shanghai?

No, he’s back in Rome now.

Hi. My name’s Roger Lee.

Hi, Roger. I'm Erki Jenssen. |

Yes, that’s right. Are you 187

E Put the words in the correct order to make sentences.

morning strategy marketing purpose our of discuss the to meeting isthis The

19

20 I’ve idea heard a best long the time for That’s

21 they however are crazy want you all your ideas, think We
22 other about ideas this we do can about what ?

Any

23 New York City was thinking we maybe go shouldto |

24 Manhattan hotel in could go just four-star for a We

25 will a idea, that’s, money good because save it Yes,

Pazgennt 3-4
Choose the correct verb tense for 1-5

A

Tect 2

Mobiles ring the changes in stores

JC Penney, the mid-price US
department store chain,
..................... % (is cutting / cut)
back somewhat on expenses last year,
as its core middle-class shoppers were
hit by the recession. But it did not stop
spending on everything.

“We invested heavily in our digital
initiatives,” Mike Ullman, chief
EXECUTIVE, vuverrrarnreseeensans ¥ (told /
had told) investors recently. “During
the downturn, under the covers, there
was a lot of heavy investment in
building muscle to make sure we got a
headstart in this.”

JC Penney, with more than 1,000
stores, is at the leading edge of digital
retailing. In February, for example, it
held its monthly board meeting at
Facebook’s headquarters in California,
where its board members were given a
crash course in the potential of social
networking.

25

30

35

45

The competition is only slightly
behind JC Penny. Target, the US
discount retailer, 28
(prepares / is preparing) to launch an
entirely independent digital platform,
ending its dependence on Amazon, the
online marketplace which currently
..................... » (runs / ran) its
website. Work on a new global
e-commerce platform has been
accelerated by Walmart, the world’s
largest retailer. Gap. the clothing
retailer, is preparing to launch
e-commerce businesses in western
Europe, Canada and China.

e mnnanonmonnanonant 2 (I've never seen
/Inever saw) a time like this in retail.”
says Andy Murray, head of Saatchi &
Saatchi X, the in-store marketing
agency that works with customers
including Walmart and Procter &
Gamble. “I think mobile is changing
everything in retail.”

55

60

Much of the initial attention has
been focused on retailers embracing
new digital marketing techniques
aimed at mobile users, such as sending
text messages, and using digital
money-off coupons, and on steps to
make their existing websites function
on mobile browsers. But retailers are
also facing a world that has been
changed by the fact that shoppers will
now increasingly be online, via their
phones, even as they visit a physical
store. They will expect a unified
shopping experience.

FINANCIAL
TIMES

B

Find five examples of passive verbs in the text.




10

C Find adverbs in the text with the followingmeanings. 11 more than a little
12 alot

13 asmall amount
14 completely

15 more and more

D Complete the conversation with the appropriate phrase (a—j).
a) I don’t want to repeat myself but
b) Hold on now

C) | want to ask a question.

d) if you give us $2,500 next week
e) providing you can

f) So what you’re saying is

Q) Are you saying

h) I’d like to make a suggestion.

)] I’m sorry to say

) how do you feel

Dean: We agreed a budget of $15,000.

Alan: Right. But we’ve had some unexpected costs. Dean: 16 that you need more than
that.

Alan: Yes, 17 I've been saying for the last six months that we simply don’t have any more money for
this.

Alan: 18 that you don’t have the money, or that you don’t want to spendit? Dean: 9

think we should leave this point and come back to it later.

Alan: 20 don’t you think we need to sort this out before we talk about anythingelse? Dean:

Bianca,__2! about this?

Bianca: Well, ,>2 | agree with Alan on this one. We need to talk through it.



Alan: Thanks, Bianca. Dean,

23 . . . . .
we can deliver the machines, and we’ll give your employees training on

them. That wasn’t part of the original agreement, but we can do that.

Dean:

Alan:

MHCTPYKLMA NO BbINOAHEHUIO

B npouecce TeCTUPOBaHMA CTYAEHT AO/IKEH OTBETUTbL Ha BCE BOMPOCHI. Bpemsa BbINONHEHMA KaXK40ro TecTta

cocTtasnset 40 MUHYT.

Kputepuu oueHnBaHuA:

MaKcumanbHoe KonmyecTBo 6an10B, KOTOPOE CTYAEHT MOXKeT HabpaTb — 50 6an110B 3a TecT. 3a Karkabli

I'IpaBMJ'IbeIl;i OTBET B T€CTE CTYAEHT NOsIy4aeT 2 6anna.

YcrHbIM 0npoc

Master the mix of cont'mluity

Stefan Stern

What makes winning businesses
different from the also-rans? Having
better products and services helps.
Good leadership is essential. But the
strongest companies manage some-
thing else that is rare. They cope
with crises and big strategic change
without drifting off course. How rare
is this?

o Gerry Johnson, a professor at
Lancaster University Management
School, and two colleagues from the
Rotterdam Schoo!l of Management,
George Yip, the dean, and researcher

s Manue] Hensmans, have been study-
ing companies that, over a 20-year
period, achieved almost uninter-
rupted success while dealing with
big changes. They have interviewed

w senior executives (past and present)
from some of these companies to
find out what went on, how deci-
sions were made and what the
prevailing atmosphere was like.

s The big danger, even for success-
ful businesses, s strategic drift, Prof

3

Johnson says. Companies start out
on the right track but they can all too
easily lose their way. When things
become critical, existing leadership
is kicked out, new leaders come in,
and the cycle starts again. But not, in
the case of a few exceptional busi-
nesses. Tesco, Cadbury and the
medical products group Smith &
Nephew all dealt with big changes
while avoiding disaster.

How? A combination of four char-
acteristics, or traditions as the
researchers call them, seems to be
crucial. The first is continuity. This
involves “the reinvention of the
company’s distinctive business
model” to fit in with prevailing mar-
ket conditions.

The second is anticipation. This is
where it starts to get tricky. To build
in anticipation, “alternative leaders™
have to be allowed to start work on
the future shape and direction of the
company but without undermining
the current leadership. At Tesco in

24 What date are you offering to do theinstallation?

We can agree to installation on 12 August,___?° give us the extra money.

and change

the late 1960s and early 1970s, 2

new generation of managers (includ-
s ing future boss Tan MacLaurin)
began transforming the business
under the nose of the founder Jack
Cohen.

This leads to the third characteris-
tic of a winning business, which the
academics call “contestation”™ or
“respectful difference that grows out
of conflict”. This is vital. Dynamic,
growing businesses benefit from the
creative tension of civilised dis-
agreement. The Smith & Nephew
culture was shaped by argument,
Prof Johnson suggests. A witness to
Tesco board meetings in the mid-
1980s told him that they were
argumentative and confrontational
“but like a family arguing rather than
a group of enemies™.

The final characteristic is mobil-
75 ity, meaning a flexible recruitment

policy that tries to put the best per-
son in the job, which prevents the
growth of a time-serving culture.

S~~~ N
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A guide to being a successful female boss

Locy Kellaway
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The careerist: Pro bono work

Rhymer Rigby

Pro bono work is usezlly thought of
as the preserve of lawyers, but
organisations 2s varied as advertising
zgencies 2od professionz] services
s firms zlso donat= their staff's tme 10
sood canses — either for fres or for
reduced fees. Althoagh employees
should do pro bono woek for selfless
reasons, yoar good deeds can zlso be
% rewardad it terms of yoar career.

. How does pro bono work add fo
my experience?
If you are relatively junior, it can
be 2 very good way to step ©p.
15 “People who do pro bono work
in the Accenture Development Part-
. perships typically tzke on more
senior roles than they woald in big
corporate roles,” says Royee Bell, 2
2 senior execotive 2t the coasulizncy
firm. “You get to see 2 lot of nuis and
bolts and it's very good to get out-
side the normal cosy corporzie
world. You'd think that someoae
| 25 who sets up 2a IT system in Chad
| would bave 2 broader view than 2

s

3

petsonwbobzsonlywod:edm
Fortune 200 companies.”

What about opportunities for
» building relationships?
Pro bono work oftea brings together
people from different parts of
uynmwhonnglnmuirr-
wise meet. Phil Georgiadis,
35 chairman of Walker Media, the
Loadoa 2gency, says it cam cul
throogh hierarchies, too. “T'm 2bout
to do some work for the Great
Ormond Street Hospital for Children
o and I'll enlist 2 coaple of graduates
to work with me — that'll be the
account team. So suddealy yoa have
a graduate who is reporting directly
to the chzirman, which is very rare,”
& heexplams.

What about job satisfaction?
Using yoar professional skills in the
service of good causes oficn adds 2
kind of ethical dimeasion to your
% career 2nd cza be very motivating.
Maya Mehta, a senior associate at

Clifford Chance, the law firm, says
that ber inspiration for starting the
Newham Asian Women's Project

point where I couldn’t just turn the
page. | wanted to do something
zboat it.” She says it is 2lso one way
@ of bridging the divide betweea
Canzry Wharf and the less privi-
leged arezs that sarround it.
Pro bono work can be rewanding
in other ways, too. Mr Georgiadis
¢ says you can be freer to be more
creative with work done for chani-
ties: “You ofica have the opportunity
10 do some really inferesting market-
ing and you have more freedom than
7 you might have with, say, 2 breakfast
cereal.” MrBell 2dds that Acceniure
Development Partnership projects
tend to be smaller znd shorter than
their corporate counterparts: “It’s
7s much easier to see overall results
and understand the positive effect of
what you zre doing.”






—Coézi:C_(;la it&gets ;IIEIC$1bn Chiﬁ;&ands

Jonathan Birchall

Cocz-Cola already owns two of
China's three best-selling sparkling
drinks but by 2020 it wants to have
four more $1ba brands in what has
s become its thind-largest market by
revenue. The ambitious target
reflects Coca-Cola's confidence that
its Jong-term plans to more than tn-
ple sales in China are secure both
» from domestic rivals and from
potential political pitfalls.
Coca-Cola's revenoes have grown
by acompound annual ratz of 19 per
ceat over the past five years and it
15 claims to be widening its lead over
its ivals. [t says it has double Pepsi-
Cola's total sales in China, supported
in particular by its stroager preseace
in still drinks, water and juices. The
» company has also coatinved to
expand its range of noa-carbonated
drinks where it competes with both
Jocal 2nd international brands.
It has Jaunched Glacean eshanced
% water, 28 well as its first dairy and
juice drink, Minute Maid Super

M—‘

Pulpy Milky, entering 2 | billioe-
case market where competitors
inclode Wahaha, Dasone’s former
» joint venture partaer. Coke and
Sprite already each sell more than
$1ba annually and Coca-Cola is
forecasting that its Yoan Ye tea brand
and its Joe Dew bottled water - both
35 launched last year - will also be
§1ba China brands by 2020, in spite
of facing stroag competition from
Taiwan's Tingyi, which has aboot
half the total ready-to-drink tea
© market.

In terms of political challenges,
the world's largest soft drinks
compeny suffered a blow this March
whea China's ministry of commerce

& blocked its planned $2.4ba takeover
of China's largest juice company,
Huiyuan. Since the setback, Cocz-
Cola has continued the kind of
high-level commitment to China

52 demoastrated by its spoasoeship of
the Beijing Olympics, recently
announcing plans to invest $2ba in

(China over the pext three years.
Mubtar Kent, chief executive,
s noted that at a meeting with Wang
Qishan, China'’s vice-premier for
economic affairs, Coca-Cola had
beea praised for being the oaly US
company {0 have a pavilioa at Jast
& year's Shanghai World's Expo. Mr
Keat says be regards the potential
obstacles to Coca-Cola’s China
ambitions coming from broader
political pressures as China's growth
& could stil fall short of expectations.
He does not see this, including the
threat of potential nationalist reac-
tion to Coca-Cola's US brand
identity. “Everyone's walking
» around with Nikes, and drieking
Coke and wearing Oakleys. I think
there's a difference between that and
the view of the US - people doa’t
wory at 2 consumer fevel, at a brand
» level,” says Doug Jackson, head of
Coke's China business unit.




Time for communication

to move towards ceptre stage

Paul Argent

The last few years have scen the big-
gest collapse in confidence in
business in almost a century — to the
point where probably the least

s trusted spokespeople on the planet
today are corporale executives.
When intense mistrust prevails,
whatever 2 company does says
something about it, everything com-

10 municates, and communication
affects everything,

This is changing the definition of
communication. Communication
today is more of a two-way dialogue

1s and this has been aided by the risc of
social media like Facebook and
Twitter and the explosion of infor-
mation-sharing online. Today’s
best-in-class companies, such as

20 Dellinthe US and Philips in Europe,
do not just engage in dialogue. They
use the latest technology as a source
of ideas, opinions and competitive
intelligence, for product develop-

25 ment, employee engagement and
media monitoring.

Tn addition to rethinking the defi-
nition of communication, the best
companies are rethinking its struc-

30 ture. There is a greater need for

imtegration, collaboration and part-
nership among corporate leadership,
haman capital, finance, sales and
legal teams.

35 Another change in communica-
tion by leading companies is the
rethinking of key themes. This was
the main finding of research by the
Tuck School of Business at Dart-

% mouth, conducted with Doremus, a
business-to-business communica-
tions agency. It found that the
best-in-class companies have been
guided by six themes;

« a Focus on value and values
Stakeholders demand value for
moncy when buying goods and ser-
vices, but they also expect to seea
strong set of corporate values in the

so companies with which they do busi-
ness. Walmart, Hyundai and BMW
have used this theme in their adver-
tising and communications.,

b Evolve a sense of responsibll-

ss ity Corporute responsibility today is
not just about philanthropy or being
green, [t is about companies being
responsible across all business prac-
tices. NGOs, consumers, employees

« and investors are ready to punish

companies that ignore evolving
social values, JPMorgan Chase has
done a fabulous job reflecting its
corporate responsibility initiatives

s on its website and in advertising.

¢ Strategy must drive communi-
cation As Jon Iwata, [BM's senior
vice-president for marketing and
communications, puts =t: “Lincoln

2 suid, ‘Character is the tree; reputa-

tion is the shadow.' I'm afraid too
many people in PR, marketing and
adventising spend more Lime manip-
ulating the shadow than tending to

75 the tree.”

d Shifting from the problem to
the solution Stakcholders are most
receptive to realistic and optimistic
plans, and arc often ready to pay

# less attention to probiems of the
past year,

¢ Not communicating is a com-
munication im itsclf You either tell
your story or have it told for you.

&5 [ Re-evaluate positioning The
crisis has led 10 disruption in how
companics are thought of by con-
stituencies, which provides a
tremendous opportunity to reposi-

oo tion, rebeand and redevelop.
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More about results than time

ff!llllp Manchester

On the surface. flexible working
might seem to be about people
being able to choose their working
hours and, perhaps. spend some
time working away from the
office. But it is also a fundamental
change in the way people work -
and. more importantly. the way
they are managed. Flexible work-

1o ing 1s a shift from “time-based™ to

2

a5

jo

3s

“results-based”™ working practices
and could herald the biggest
change in the workplace since the
start of the industrial revolution.

New employee legislation is one
of the main motivations for
employers to introduce flexible
working practices - but not the
only one. In Europe, for example,
employers are obliged to offer par-
ents with young or disabled chil-
dren the right to request flexible
working. While legislation is a
major catalyst to introducing flex-
ible working, there are cther rea-
sons. In the US, for example, the
fall in the price of mass market
computer and communications
technologies is encouraging
organisations to allow more home
working.

Flexible working is also likely to
appeal to a wider skill pool and
help with staif retention. Mary
Sue Rogers, human capital man-
agement leader at IBM Global
Services, says that IBM has
embraced flexible working to help
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with recruitment. “"In Europe,
companies have to provide flexible
working because of legislation —
but it is also a way to recruit from
a breoader skill pool, including
women and older people. With an
ageing worklorce we have to find
ways to retain older staff. It also
gives greater scope to male
employees who increasingly want
flexible working to create a better
work/life balance, A recent survey
of UK graduates found that
work/life balance was third on
their Jist of carcer priorities,” She
adds that 55 per cent of IBM's
cmplovees work flexibly and €0
per cent are “enabled” to do so,
“To us, it is foremost a business
imperative. It is about staff reten-
tion, increased productivity and
cost reduction,” she notes,

A survey of 300 UK human
resource professionals in small to
medium-sized enterprises (SMEs),
commissioned by Arizona-bascd
telecommunications company
Inter-Tel, found that 40 per cent
found it difficult to attract the
right skills from their local mar-
ket and 30 per cent thought they
could attract staff if they were
offered Aexible working. But they
also had significant reservations -
with 93 per cent concerned that
staff were more likely to bend the
rules if they work from home.
Doug Neal, rescarch fellow at the
USs Computer Sciences
Corporation, identifies this atti-

tude as being at the heart of ¢
ga cultural shift prompted by flexi

working: “The problem is not

with the worker - 1t Is also w

the boss, Management has to f

a way to measure ‘resules” ratl
gs than time., We have to find n

ways to evaluate workers - ¢

their bosses.™
He adds that organisations m
find wayvs to bujld trust betwe
9o employer and employee: “How ¢
evaluate people when I can't .
them? In formal terms, trust is
outcome of a series of benefic
transactions. You have to buil
culture of trust from work
together”

Although new legisiation
forcing organisations to ad
flexible working practices, th
are sound business reasons to g
cmployees more flexibil
QOrganisations which hi
embraced flexible working hi
found that it can cut costs @
improve productivity, More img
tantly, it enables them to recr
staff from a much broader sl
pool and relain staff. But ¢ d
mean a fundamental change
the relationship between staf¥ @
management, Both must leary
trust ecach other and focus
results rather than time spent
the office.
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How to engage your employees

Michaet Sk.aplnk_er_ . o

Ade Sodeinde, a 17-year-old
Nigerian, became famous last
week for making some of Britain's
trains run on time. Ms Sodeinde,
in her year working for Central
Trains befare going to university,
solved the puzzle of why trains
leaving the depot ran late. She
found that the tracks in the depot
needed upgrading and were slow-
ing the trains’ journeys to their
starting platforms. Drivers and
conductors also had to wait before
boarding because of the time
taken for safety inspections and
cleaning. By refurbishing the
tracks and reorganising inspec-
tion and cleaning, Central was
able to eliminate the problem,
potentially saving itself £750,000
($1.37m) a vear in fines for late
running - and vastly reducing pas-
senger frustration and deilay.

Ms Sodeinde will no doubt be in
great demand when she gradu-
ates. But just how large, estab-
lished companies persuade
employees to put in that extra
effort is one of management’s
great puzzles. Staff know where
the problems and opportunities lie
and there will always be employ-
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ees with ideas for new products or
better service. All it requires is for
them to speak up and for someone
to listen.

Most companies say they listen
to their people - but as managers
are often unhappy to have their
current strategies disrupted and
new ideas get trapped in corporate
bureaucracy, would-be innovators
become jaded, and cynical.

Yet there is a link between
engaged employees, satisfied cus-
tomers and corporate profitability,
according to a recent study by the
Forum for People Performance
Management & NMeasurement at
Northwestern University. The
Forum studied 100 US companies
to find out how engaged their staff
were and whether this had any
effect on corporate profitability.
The Northwestern researchers
wanted to look at employees, such
as Ms Sodeinde, who did not deal
directly with customers. What
impact did their attitudes have on
the company's success? Well, the
results were clear. The companies
with the happiest and most
engaged employees had the most
satisfied, highest-spending cus-
tomers.

So how do you make employees
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more engaged and content? Roger
Martin, dean of the Rotman
School of Management at the
University of Toronto, argues that
people are happicst not only when
they are respected members of a
team they admire but when the
team and the company are
respected by the world outside.
Being part of a trusted, honest
group is an indispensable compo-
nent of employvee happiness and
engagement. So is establishing
ties with colleagues yvou respect.
When groups appear to be per-
forming, companies should hesi-
tate before disrupting them. The
vogue for forming new teams for
each task may work in companies
small enough for everyone to
know each other. When people
constantly have to establish new
links of trust, customers will
probably suffer. Companies
should think hard, too, before they
outsource the work of a function-
ing team. The company you out-
source Lo may be a happy, engaged
bunch, but I would not count on it.

From the Financial Times



Nasa’s exercise In managing risk

By Victoria Griffith

The US space agency grounded its
three remaining space shuttles
after Columbia disintegrated upon
re-entry to Earth's atmosphere in
s February 2003, killing the seven
crew members. Yet even today, sci-
entists are still divided over
whether the management culture
at Nasa has changed enough to
wensure the shuttle’s safety.
Behavioural Science Technology,
the California-based consulting
group that works with other
industries such as railways on
15 safety issues, was hired 18 months
ago to help change the manage-
menl culture at the agency.
Nasa set out to improve employ-
ees’ relationships with supervi-
20 SOYS to encourage dissent, empha-
sise teamwork and raise manage-
ment credibility, Although they
are still under pressure from bud-
gets and deadlines, Nasa man-
26 agers say they now take the time
to listen to concerns of engineers
and others on issues that may
compromise safety. BST measured
attitudes to safety and the work
30 environment in February 2004,
then again six months later, and
says the culture at Nasa has

changed. But although 40 per cent
of the managers surveyed said
they saw changes for the better,
only 8 per cent of workers said the
same,

James Wetherbee, a former
shuttle commander, has in recent
z months questioned whether the
culture at Nasa has changed
enough to make safety a priority.
And a report released last month
from George Washington
University says the pressures of
getting the shuttles back into
space leads the space agency to
make questionable safety deci-
sions. The study places the cur-
rent chances of a catastrophic fail.
ure on the shuttle at about one in
55 for every mission, Despite Nasa
spending nearly $2bn over the past
two yvears making safety improve-
ments to the shuttle, the risk
remains high enough to make any
astronaut's heart dance at take-off
and re-entry. In fact, the George
Washington researchers argue
éo that more money and effort

should be spent to come up with

an alternative to the space shut-
tles.

In the wake of the Columbia dis-

65 aster, an independent panel, the

Columbia Accident Investigation
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Board, was formed to investigate
the accident. Some of the findings
of the CAIB report were embar-
7o rassing for Nasa. Engineers had
expressed concern about the
falling debris, but their fears were
dismissed, The CAIB severely crit-
icised a lax safety culture at Nasa
75 as contributing to the disaster,
and issued a check-list of 15 points
to get the shuttles back up and
running.
Some critics believe Nasa
2a should be doing more to reduce
the number of manned missions.
Much of the cargo for the shuttle,
they argue, could be transported
robotically. Others have called for
85 the space agency to adopt a more
aggressive schedule in developing
a replacement for the shuttle. But
those are issues for the medium
term. In the coming weeks, getting
sa the shuttle safely into space and
back to Earth will be the priority,
and the world will be waiting with
bated breath to see if Discovery
can get off its launch pad without
g5 mishap.*

From the Financial Times

* In fact, the launch of Discovery was
suceessful.




Online shopping expected to grow
by 35% this year

ERADBRINY, o covmtasaiisnit

Consutners are expected to spend
33 per cent more buying a host of
items from clothes to CDs online
this vear, taking total spending for
52005 to an estimated £19.6bn,
according to the Interactive Media
Retail Group. In its first annual
report, published today, IMRG
said it expected 4m more Britons
10 to shop online this year, taking the
total shoppers to 24m, more than
half the UK's adult population.
The latest figures underline the
sharp growth of internet shop-
15 ping In the decade since 1994,
While internet shopping account.
ed for just £300m of retail sales in
1999, by 2004 consumers were
spending £14.5bn online, accord:
20 ing to IMRG.

Online shopping is also counter-
acting sluggish consumer spend-
ing on the high street. Houschold
expenditure grew by only 0.2 per

25 cent in the fourth quarter of 2004,
“For a sector to have grown from
scratch in ten years with very lit-
tle investment suggests that the
internet’s time has come,” said

30 James Roper, IMRG chief execu-
tive.

The larger retailing groups -
Kingfisher, Argos, Dixons, Tesco
and Boots - are spending money

35 on developing their internet offer-
ing, but many refail chains are not
investing in online shopping,
which in turn is allowing entrants
such as figleaves.com, which sells

4o underwear, and asos.com, the
clothing e-shop, to gain a foothold
in the market.

2004, the IMRG estimated
that the top 100 retailers in the UK

45 spent just £100m on their internet
presence - and most of this came
from a handful of stores, But in
spite of the neglect from big retail-
ers, the growing popularity of

so online shopping looks set to con-

tinue as more people gain access
to the internet.
Figures out from 2004 from
QOfcom, the communications regu-
55 lator, showed that more than 56
per cent of homes had internet
access, with a third of those hay-
ing a broadband connection, The
emergence of mobile commerce
6o technology could also mean that
people will be able to shop online
from their mobile phones.
IMRG said electrical and cloth-
ing goods were experiencing
65 strong growth online, with more
than £2bn of electrical goods sold
over the internet in 2004, Dixons,
the high street electrical retailer,
expects its online sales - currently
0 at £170m - to hit £1bn in the next
five years. Meanwhile, clothing is
another big expansion area, with
sales growing 37 per cent to £644m
in 2004.

From the Financial Times
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Webhiker’s guide to galaxies

By David Bawen

One of the frustrations of people who
run large websites is that their efiorts
are often judged on superficial
criteria, It is always nice to win an

s award, but the sad truth is that
judges rarely have time 1o go inlo
sites in enough depth. So, what is
never analysed is whether the site
really functions properly and does

w0 what it is meant to do. This is not the
fault of the judges, it is because large
online presences are complex
beasts. You really have to get stuck
into them to see whether they are

15 coherent.

Few big organisations have just
one site - typically they have one at
the centre and a galaxy of others
covering countries, subsidiaries,

a brands and other specialities. This
means we have 10 look both at the
way the central site works, and at the
way the galaxy spins around it (or
fails to).

s There are always reasons why a
web presence has the structure it
does, but they are rarely simple -
usually a mix of historical accident,
lack of budget, decentralised

30 organisation, internal politics, the
whimsy of bosses, and any number
of other factors.

So here are three questions to ask
yourself to see just how coherent

35 your own presence is. First, is your
central site one coherent beast, oris
it made up of a group of vaguely
co-ordinated offerings? The US State
Department site, for example, looks

4o neat — with nice bold links across the
top, which are the same wherever
you are in the site. But it soon
becomes clear that it is a federation
of sites that have little in common.

55 Some areas have no links back to
the main site, and are not covered by
the same search engine.

Second and third, can visitors
easily get to your country, business
so and other sites, and can they get
back? Many people will find a
corporate site by writing in the name
of the company and adding “.com’, or
by putting its name into Google. Now

55 you need to get them to the
information they need. A weli-
classified directory can do the trick,
but check out ICI (www.ici.com), with

its neat expandable “pilot’
6o mechanism, Or UBS {(www.ubs.com),
with its logical service finder. Or look
at Thyssen Krupp's Base
{basea.thyssenkrupp.com), a highly
sophisticated search engine that lets
visitors find the relevant site or
information by product, customer
sector, location, subsidiary name, or
other criteria. The basic journey back
from an outlying site should be more
7a straightforward — a link to your home

page.

Bul can, say, a visilor to your
French site get direct to the central
investor area? If not, why not? Can a

75 jobseeker in Singapore look for
positions across your entire
organisation? Is a journalist in Brazil
getting the right mix of local and
global news? Thought not, These are

3o the subtleties that may not win you
an award — but they will make your
site work better. That is good for your
organisation, its customers and other
stakeholders. And of course, for your

ds job.
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From the Financial Times

" HCTPYKUUA NO BbiNOJZIHEHUIO

CTyZeHTy BblAaeTcs TEKCT ANA YTeHMA, nepeBosa U pedepnpoBaHna. Bpema NnoAroToBKM K OTBETY COCTaBAAET
30 MuH. [lanee CTyAeHT yMTaeT GpparmeHT TEKCTa BC/YX, 3a4MTbIBAET Nepesos U pedepupyeT TeKCT. YCTHbIN
onpoc NpPoBOAUTCA 2 pas3a B CEMECTP B KOHLLe NMPOXOXAEHMA KaXKA0ro pasgena. Bo Bpemsa ycTHoro onpoca
CTYAEHT L0/IKEH OTBETUTb Ha BCe BONPOCHI NPenoAaBatens no Teme. Bpems oTBeTa COCTaBAAET 5 MUHYT.

Kputepuu oueHuBaHus:

MaKcMmanbHoe Konnyectso 6annoB, KOTOPOe CTyAeHT MoXKeT HabpaTtb — 10 6annos 3a 1 TeKcT (3a 1 cemecTp
BbINOJIHAETCA pedepmnpoBaHMe ABYX TEKCTOB).

. 9-10 6. — KOMMYHWMKATUBHbIE 3a4a4M BbINOJIHEHbI MOJIHOCTBIO, WUCMO/Ib30BAHHbIN CAOBAPHbIM 3anac,
rpaMmaTuyecKkme CTPYKTypbl, ¢oHeTuyeckoe odopmaeHWe BbICKa3blBaHWA COOTBETCTBYET NOCTABAEHHOM
3afauve;

. 7-8 6. - KOMMYHWMKATUBHbIE 3343a4M BbINOJIHEHbI YaCTMYHO, MCNO/Ib30OBAHHbIMA C0BAPHbIM 3anac,

rpaMmaTuyecKkme CTPYKTypbl, ¢oHeTuyeckoe odopmaeHWe BbICKa3blBaHWA COOTBETCTBYET MNOCTABAEHHOM
3afaye, HebOoNblUME HapYLIEHMA UCNOb30BAHNA CPEACTB IOTMYECKOM CBA3M;

. 5-6 6. — KOMMYHMKATMBHbIE 33434M BbINOJIHEHbl HE MOJIHOCTbIO, MCMO/Mb30BAH OFPaHUYEHHbIN
CNOBApPHbIM 3anac, rpaMmaTUYecKuMe CTPYKTYpbl U (oHeTUYeckoe 0popMIeHME BbICKA3biBaHUA WMEOT
HeboNblUMe HapyLeHus;

. 0-4 6. — KOMMYHUWKATMBHbIE 33434MN HE BbINOJIHEHbI, HANMYMeE rPybbIX

OWMOOK B OTBETE, HEMOHMMaHME CYLWHOCTU W3/araeMoro BOMPOCa, HEeYMeHWEe NPUMEHATb 3HaHMA Ha

NPakKTnKe, HeyBepeHHOCTb M HETOYHOCTb OTBETOB Ha AONOJ/IHUTE/IbHbIE N HAaBOA4ALLME BOMPOCHI



TeMbI JOKJIAA0B € Mpe3eHTauuel

no aucumnanHe_UHOCTPaHHbIN A3blK NpodeccuoHanbHOro
0bueHua(aHrAMNcKUn)

KommyHukanus B 6usHece.

Kapnepa

Konkypenuust

Pocculickas u MexXayHapoIHast TOPTOBIIA.
OcCHOBBI ycIemHoro 6u3Heca
DKOHOMHMYECKHE [T0KA3aTEIN NPEAIPUATUS
CocraBiieHne TOI0BOTO OTYETA
baHKpOTCTBO NpeAnpUsATHs
IInanupoBanue NPOU3BOIACTBA

0. VYnpasieHue nepcoHaioMm

UHCTPYKLUMA NO BbINONHEHUIO

BOoo~Nook~wdE

CTyAeHT roToBWUT 2 [OKNafa B TeyeHUW cemecTpa. MeToamyeckue pPeKoMeHAaUMM Mo HanucaHuw W
TpeboBaHMA K 0GOPMAEHUIO COAEPKATCA B MPUIOKEHUN 2

Kputepum oueHuBaHusa:

MakcumanbHoe Konumdectso 30 6annos (no 15 6an108 3a Kaxkablli goKnaa)

15-106. - W310XKeHHbIM MaTepman GpaKTUYECKM BEPEH, MPUCYTCTBYET Hannume rnyboKnX MCUHEPbIBAKOLLNX
3HaHMM NO NOArOTOBAIEHHOMY BOMPOCY, B TOM YMC/ie OBLIMPHbIE 3HAHMA B LLEESIOM MO AUCUMINANHE; TPaMOTHOE
M NOTUYECKN CTPOIMHOE M3/I0XKEHNE MaTePUAna, LUMPOKOE UCMOb30BaHME HE TO/IbKO OCHOBHOM, HO U
AONO/IHATENBHOW NUTEPATYPbLI;

9-8. 6aNN0B - N3/10XKEHHbIN MaTepuan BEPEH, HaInune NOJIHbIX 3HaHMI B 06beme NponaeHHOM NporpaMmmbl No
NOArOTOBNEHHOMY BOMPOCY; TFPAaMOTHOE W JIOTUYECKM CTPOMHOE W3/I0KEHWe MaTepuana, LWUPOoKoe
MCMNONb30BaHME OCHOBHOW NMUTepaTypbl;

7-4 6. — U3NOXKEHHDBIN MATEpPMAN BEPEH, HainyMe TBepAblX 3HAHMN B ob6beme NpoMAEeHHOM Nporpammbl Mo
NOAroTOBAEHHOMY BOMPOCY; U3N0XEHWE MaTepuana C OTAEeNbHbIMU OWKNOKAMKM, YBEPEHHO UCMPaBAEHHbIMU
MCMNONb30BaHME OCHOBHOW NMTEPaTypbl;

MeHee 3 6. — paboTa He cBA3aHa C BbIOPaHHOM TeMoW, Hannume rpybbix OWNOOK, HEMOHMMAHME CYLLHOCTU

n3s1araemoro Bonpoca.

3 Meroanveckne MaTepuajbl, ONpeAe/sioNe NPoueAypPbl OLeHUBAHUS 3HAHMI, YMEHHUH, HABBIKOB H
(1JIM) oNBITA AeATEJIbHOCTH, XaPAKTEPU3YIOILIUX ITANBI (OPMUPOBAHUS KOMIIETECHIUI

Mpoueaypbl OLEHUBAHWA BKAOYAIOT B CEDA TEKYLLMIA KOHTPO/Ib M NPOMEKYTOUHYIO aTTeCTalMio.

TeKywWwmMii KOHTPONb YCNEBAEMOCTM NPOBOAMUTCA C UCNONb30BAHNEM OLEHOYHbIX CPEACTB, NPEeACTaBAEHHbIX B
N.2 [QHHOTO NPWUIOXKEHUs. Pe3ynbTaTbl TEKYWEro KOHTPOAS [OBOAATCA A0 CBEAEHWUS CTYAEHTOB A0
NPOMEXKYTOUYHOM aTTecTaymu.



Mpome:KyTouHaa artTectaumsa nposoauTcA B ¢dopme 3a4yeTa. 3ayeT NPOBOAMTCA MO OKOHYAHMMU
TEOPETUYECKOro 00y4YeHMA [0 Havana MNPOMEXKYTOYHOM aTtTecTaumm B ¢dopme cobecegoBaHMa Mo
nponAeHHbIM TEMaM.



IIpunoxenne 2
METOAUYECKHUE YKA3AHUSA 11O OCBOEHUIO JTNCHUTIJIMHBI

YyebHbIM NAaHOM NpeaycCMOTPEHbI Ceaytolime BUAbl 3aHATUI:

- NPaKTUYeCKue 3aHATUA.

B Xxo4e nNpaKTMYeCKUX 3aHATUN yraybnsaloTca W 3aKpennaloTca 3HaHMA CTyAeHTOB NO pAdy BOMPOCOS,
Pa3BMBAIOTCA HABbIKM YCTHOMN U MUCbMEHHOW PeYn Ha MHOCTPAHHOM A3bIKeE.

Mpy NOAroTOBKE K NPaKTUUYECKUM 3aHATUAM KarKabli CTYAEHT JO/IXKEH:

— U3y4YUTb PEKOMEHA0BaHHY0 y4ebHyo NuTepatypy;

— MOAroTOBWTb OTBETbI Ha BCE BOMPOCHI NO M3y4aemoi Teme;

—MUCbMEHHO BbIMONHUTL AOMallHee 3ajJaHue, PeKoOMeHAoBaHHble npenogasaTenem MNpu U3yYeHUU KaxkaoM
TEeMblI.

Mo cornacoBaHuIo C NpenoaasaTesiemM CTYAEHT MOXeT NOAroTOBUTb A0KAAA UK COobLLeHNe No Teme 3aHATHSA. B
npouecce NOAroTOBKM K NPaKTUYECKUM 3aHATUAM CTYAEHTbl MOTYT BOCMO/1b30BaTbCA KOHCYAbTaUMAMM NpenoaaBaTtens.

Bonpocsl, He paccMOTpeHHbIE HA MTPAKTUYECKHUX 3aHITUSIX, JOKHBI ObITh U3YUEHBI CTYJCHTAMU B XOJI€
CaMOCTOSITEITLHOM paboThl. KOHTPOJIE  caMOCTOSTEIBEHON PabOThI CTYICHTOB HaJl yUeOHOH TIpOrpaMMoii Kypca
OCYILIECTBISICTCS B XOJI€ 3aHSATHM METOJOM YCTHOTO OIpOca WM TOCPEICTBOM TecThupoBaHus. B xoxe
CaMOCTOSITEIbHOM pa6OTI)I Ka)KIlI)If/'I CTYACHT o0s13aH npoynTarb OCHOBHYKO H II0 BO3MOXHOCTHU
JOTIOJIHUTEBHYIO  JINTEpPATypy IO  H3y4aeMOW TeMe, BBINKMCATh OMpEENIeHUsT OCHOBHBIX TMOHSATHH;
3aKOHCIICKTUPOBAThL OCHOBHOC COACPIKAHUC, BBIMMMCATL KJIKOYCBBLIC CJIOBA; BBIIIOJHUTL 3aJaHUA-OPUCHTUPBI B
MPOLIECCe YTCHHSI PEKOMEHIyeMOr0 MaTepHralia, IpoaHaIu3upOBaTh MPE3CHTAMOHHBIN MaTepHall, OCYIIIECTBUTh
00001IeHIEe, CPABHUTH C PAHEE U3YYCHHBIM MAaTEPUAIOM, BBIJICIIUTH HOBOE.

Mpu  peanusauum  pasaUYHbIX  BUMAOB  y4yebHOM  paboTbl  UCNONbL3YIOTCS pasHoobpasHble (B T.u.
WMHTEPaKTUBHbIE) MeToabl 0By4YeHUs, B YaCTHOCTH:

- UHTEPAKTUBHAA A0CKa ANA NOATroTOBKU U NpoBedeHNA NMPAKTUYECKUX 3aHATUN.

IToaroroBka AokJyIaza ¢ npe3eHTanueil

OpHolt M3 (GopM CaMOCTOATEIbHOW JAEATEIbHOCTU CTYACHTA SBISIETCS HalKWCaHUE JIOKJIa/lOoB.
BeinmonHenue Takux BUIOB pabOT CHOCOOCTBYET (OPMHMPOBAHUIO y CTYJEHTAa HABBIKOB CaMOCTOSATEIbHOM
HAayYHOM J1€ATENbHOCTH, IOBBIIIEHUIO €r0 TEOPETUYECKOM M TNpPOQPEecCHOHAIBbHON MNOATOTOBKH, JIydlIEMY
YCBOCHMIO YU€OHOT0 MaTepuania.

Tembl MOKIAZ0B ONpeAeNstoTcs MpernojaBaTesieM B COOTBETCTBUM C MPOTpaMMON JAMCUUILIMHBL.
Konkperu3zaius TeMbl MOXKET OBITh ClIeJIaHa CTYIEHTOM CaMOCTOSITEIBbHO.

CrnenyeT akleHTUPOBAaTh BHUMaHUE CTYJEHTOB Ha TOM, YTO (JOPMYJIUpPOBKA TEMbI (Ha3BaHUsS) pabOThI
JI0JKHA OBITh!

= sicHoM o opMme (He comepkaTh HEYJ000UNTaeMbIX U (Dpa3 TBOWHOTO TOJIKOBAHUS);

— coJiepXKaTh KIIIOUYEBbIE CJI0BA, KOTOPBIE PEMPE3CHTUPYIOT UCCIIE0BATENLCKYIO paboTy;

— OBITb KOHKPETHOM (HE coiep»aTh HEONPEIETICHHBIX CJIOB «HEKOTOPBIE», «OCOObIEN U T.11.);

— coJlepxartb B ceOe AeHCTBUTEIbHYIO 3aauy;

— OBITb KOMIAKTHOM.

BeiOpaB Temy, HeoOXoauMo MOJ00paTh COOTBETCTBYIOIIUN WH(GOPMAIMOHHBIM, CTaTUCTUYECKUN
MaTepuaid M IMPOBECTU €ro mpeaBapuTenbHbli aHanu3. K Hanbonee MOCTYNMHBIM HCTOYHUKAM JIUTEPaTyphl
oTHOCATCS (POHABI OMOIMOTEKH, a TaK K€ MOTYT UCIIOJIb30BATHCS 3JIEKTPOHHBIE HCTOUHUKU MH(OpMaLUH (B TOM
gyucie u UaTepHer).

BaxubiM TpeOGoBaHUEM, NMPEIbIBIIEMbIM K HAMHMCAHUIO JOKJIAJ0B Ha AHTJIMHCKOM SI3BIKE, SIBISETCS
IPaMOTHOCTh, CTUJIUCTHYECKAs aIeKBaTHOCTb, COJIEPKATEIBHOCTH (TTOJIHOTA OTPAXKEHUS U PACKPBITUS TEMBI).

Jloknaz 1oJKeH BKII0YaTh TAaKOH AJIEMEHT KaK BBIBOJIbI, IIOTYYE€HHBIE CTYIEHTOM B pe3yJIbTaTe paboThI C
MCTOYHUKAMHU UH(GOpPMaIUH.

Jloknazipl MpeCTaBIsAIOTCS CTPOro B OIpenesieHHoe rpadukoM ydeOHOro mporecca BpeMsi M HX
BBITIOJTHEHHE SIBJIIETCS 00s3aTEIBbHBIM YCIOBUEM TS IONyCKa K MPOMEKYTOYHOMY KOHTPOJIIO.

[Mpesenrtanus (B Power Point) mpencrasiser co6oit myOIMyHOE BHICTYIUIEHUE HA HHOCTPAHHOM SI3BIKE,
OpUEHTHUPOBAHHOE HAa O3HAKOMJICHHE, YOEKJIeHHE ClyllaTeledl Mo OIpeleleHHON Teme-Tpodieme.
OOecnieunBaeT BHU3yalbHO-KOMMYHHUKATUBHYIO TOJJIEPKKY YCTHOTO BBICTYIUICHHUS, CIIOCOOCTBYET €ro
3¢ (HEeKTUBHOCTH U Pe3yJIbTaTUBHOCTH.

KauecTBeHHast mpe3eHTanus 3aBUCUT OT CJIEIYIOIIUX apaMeETPOB:



- IIOCTaHOBKH TEMBI, LIEJIU U IIJIaHa BBICTYIIJICHUS;

—  ONpeAeseHUs IPOAOJKUTEIBHOCTH IPEACTABICHUS MaTepHaa;

- ydeTa 0COOCHHOCTEH ayAMTOPUH, APECHOCTH MaTepHaa;

— HHTEPaKTUBHBIX JEHCTBUI BBICTYNAIOIIETO (BKIIOUEHHE B OOCYXAECHUE CIyIIaTenei);

— MaHephl NPEICTABICHUSA NPE3CHTAIMU: COOJIOJCHUE 3PUTEIBHOTO KOHTAKTa C ayJUTOpHEH,
BBIPA3UTENIbLHOCTD, JKECTUKYIIALUS, TEIOABHKEHMS,;

- HaJIMYMs WUTIOCTPAIUi (He meperpykarimx n300paxkaeMoe Ha SKpaHe), KIIIOUEBBIX CIIOB,

—  HY)KHOTo oa00pa 1IBETOBOM raMMBl;

- HCIIOJIb30BAHMSI YKa3KH.

[TpenonaBarens 10KEH PEKOMEHI0BATh CTYAECHTaM

- HE YUTaTh HAIIUCAaHHOE HA 3KPAHE;

- 00d3aTenbHO HEOIHOKPATHO OCYILECTBUTh IPEACTABICHNE IPE3EHTALUH I0Ma;

- MpeaycMOTPETh MPOOJIEMHEIE, CIIOKHBIC ISl TOHUMaHUs (ParMEeHThl U IPOKOMMEHTHPOBATH HX;

- IpeIBUAETH BO3MOYKHBIE BOINPOCHI, KOTOpbIE MOTYT OBbITh 3aJaHbl 10 XOAY M B pE3yJIbTaTe
IIPEbSABICHUS IPE3EHTALUH.



