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1. HEJIX OCBOEHUSA JUCIHUTIINHBI

1.1|OcHOBHO L0 MPEHOAaBaHMs JUCUUAILIHHBI «IHOCTPaHHBIH SI3bIK PO(YECCHOHANTBHOTO OOIICHHS Il MATHCTPOB SBIISICTCS
(hopMupPOBaHHE HHOSA3BIYHOW KOMMYHHKATHBHON KOMITETSHIINH, TO3BOJISIONICH HCIIOB30BaTh MHOCTPAHHBIHN S3bIK B IPOIECCE
YCTHOTO W MUCHMEHHOTO JICJIOBOTO OOIIEHHS Ha yPOBHE, o0ecneunBaronieM 3 GeKTHBHYIO MPOPECCHOHANBHYIO JIEATEIBHOCTb.
IMpakTH4ecKoe BIaJCHUEe HHOCTPAHHBIM SI3BIKOM MPEATOIaraeT BiIaJicHHe METOAaMH U CIIoco0aMu OM3HeC-KOMMYHHKAIHT,
6usHec-koppecnonaeHImuH. L{enp 00ydeHus MarHCTPOB HHOCTPAHHOMY SI3BIKY 3aKJIFOYACTCS B IPHOOPETCHNH U AAlIbHEHIIIEM
pa3BUTHU MPOHECCHOHANTEHON HHOA3BIMHON KOMITETCHIIMH, HEOOXOUMBIOH 171t 3P HEKTHBHOTO MEKIMIHOCTHOTO JICIIOBOTO
0O0IIIeHHsI ¢ MPUMEHEHHEM PO EeCCHOHATBHBIX A3bIKOBBIX OPM U CPEICTB.

2. TPEBOBAHUSA K PE3YJBbTATAM OCBOEHUS JTNCITUIIJINHBI

YK-4:CniocodeH npuMeHATH COBPeMeHHbIe KOMMYHUKATHBHbIE TEXHOJIOTMH, B TOM YHCJIe HA HHOCTPAHHOM(BIX) A3bIKe(aX), I/
aKaJieMH4ecKoro u npo)ecCHOHAIBHOI0 B3aUMO/eliCTBUS

B pe3yabTaTe OCBOCHUS TUCHMITIHHbI OﬁyqammﬂﬁCﬂ JOJIZKCH

3HaTh:

-YHOTPEOUTENBHYIO JIGKCUKY HHOCTPAaHHOTO sI3bIKa B 00beMe, HEOOXOAUMOM ISl OOLICHUS, YTCHUS U TIEPEBOIa MHOSA3BIYHBIX TEKCTOB
npodeccnoHanbHON HaNPaBICHHOCTH;

- IGKCUYECKHE M TPaMMAaTHYECKUE CTPYKTYPbI H3y4aeMOoro s3bIKa; IPaBuiIa YTEHUs U CII0BOOOPa30BaHUS;

- mpaBwiIa 0HOPMIICHUS YCTHOM MOHOJIOTHIECKON M THATIOTMIECKON peyH;

- 3HATh 3aKOHOMEPHOCTH JICIIOBOH YCTHOM M MUChbMEHHOW KOMMYHHKAIIMH HA HHOCTPAHHOM sI3bIKe(COOTHECEHO ¢ uHauKatopom YK- 4.1)

YMmerh:

- CHCTEMHO aHAITM3UPOBaTh HH(POPMAIIUIO U BHIOUpPATh 00pa3oBaTeNbHbIC KOHICTIINHT;

- IPUMEHSITH METOJIBI ¥ CIIOCOOBI ICIIOBOTO OOIICHHS JJIsI MHTEJUIEKTYAIBHOTO PAa3BUTHS, IOBBIIICHUS KYJILTYPHOTO YPOBHS,
npo(hecCHOHATBEHON KOMITIETEHTHOCTH;

- UCTIOJIb30BaTh TEOPETHUESCKUE 3HAHUS [T TCHEPAIIMU HOBBIX HjICii- BOCIPHHUMATH CMBICTIOBYIO CTPYKTYPY TEKCTa; BBIICIATH TJABHYIO U
BTOPOCTENEHHYIO HH()OPMALIHUIO;

- IPUMEHSITh 3HAHHS HHOCTPAHHOTO SI3bIKA JIJIS OCYIIECTBICHUSI MEXITUYHOCTHOTO U MPO(ECCHOHATBHOTO OOIICHUS,;

- UUTATh JIUTEPATYPY I10 CIICHUATFHOCTH, aHAIU3UPOBATH IOy YCHHYIO HHH)OPMALIHIO;

- IEPEBOIUTH NPO(ECCHOHANILHBIE TEKCTHI (0e3 coBaps);

- COCTABJIATh HAaYYHBIC TEKCTHI HA HHOCTPAHHOM SI3BIK(COOTHECEHO ¢ nHAnKaropom YK-4.2)

Baanern:

- HaBBIKaMH IyOJIMYHOM pedu, apryMEHTAIU1, BeACHUS TUCKYCCUH; HABBIKAMU ITHCbMEHHOH peuH;

- cmocobamMy OpUEHTHPOBAHHUS B UCTOYHUKAX HHpOpManuu (3KypHabI, CaiiTel, 00pa3oBaTeNbHbIE IIOPTAJEI U T.1.);

- OCHOBHBIMHU HaBBIKAMHU M3BJICUCHUS ITIABHOW 1 BTOPOCTENIEHHON UH(OpMaLUH;

- HaBBIKaMH NTPHOOPETEHHs], UCTIOJIb30BAHUSA U OOHOBJICHUS T'yMaHUTAPHBIX, 3HAHU;

- HaBBIKAMH BBIPAXEHHS MBICIEH 1 COOCTBEHHOTO MHEHHS B MEXXJIMYHOCTHOM U JI€TTOBOM OOIEHUHN HA HHOCTPAHHOM SI3BIKE;

- HaBBIKaMH JICJIOBOI MMCHbMEHHOW M YCTHOW peYM Ha HHOCTPAHHOM SI3bIKE;

- HaBbIKAMH U3BJICUYEHUS HEOOXOJUMON MH(POPMALIUH U3 OPUTHHAIBHOTO TEKCTa YKOHOMHUYECKOTO XapaKTepa;

- HaBBIKAMHE COCTABJICHHSI KPATKHX TEKCTOB CIICHHATN3NPOBAHHOIO XapaKTepa, aHHOTAlNi(COOTHECEHO ¢ HHIuKaTopoM YK-4.3)

3. CTPYKTYPA U COJIEP’ KAHUE JTUCITUITJIMHBI

Kon HaumeHnoBaHue pa3/iesioB U TeM /BUA 3aHATHS/ Cemectp / | Yacos Komneren- Jlntepatypa
| 3aHATHSA Kvne 107011
Pazgen 1. «KomMyHukanusi ¥ Me:KIyHAPOAHBII
MapKeTHHI»
11 1.1 1 4 YK-4 JI1.1J11.3 J11.4J12.1
Jlexcuueckue eMHULIBL: BUBI KOMMYHUKaluu. Pa3ssTue J2.2

HaBBIKOB ay/MpOBaHUs.Pa3BuTHE HABHIKOB AHATUTUYECKOTO
qTeHHs: "DIEKTPOHHOE ITHCHMO KaK (popMa Je0BOi
KoMMyHHKauuu'". Hamucanue npocToro 1e10BOro nNuchbMa.

Mp/
1.2 1.2 Jlekcuyeckue eqUHUIIBI: MapKETHHT. Pa3BUTHE HAaBBEIKOB 1 4 VK-4 JI1.1 J11.3 J11.4J12.1
aynupoBanus "Kak BBIHTH Ha MEXyHapOAHBINH PBIHOK". J2.2

CIOXHBIE CYIIECTBUTENbHBIC. Pa3BUTHE HaBBIKOB TOBOPEHHUS
"Co3nanue riobansHoro Openaa” /TIp/




1.3 Tema: Komannuposka. [Ipudactue nporeamnero BpeMeHH. YK-4 JIT.1J11.3 J11.4J12.1
Hacrosiee cosepiiieHHOE BpeMs. J2.2
Poccuiickas 3apy6exHas Toprosis. [Ipoctoe Oynymiee Bpems.

/Cp/

1.4 UreHne: pa3BUTHE HABBIKOB aHAIN3a M pedeprupoBaHUs YK-4 JIT.1J11.3 J11.4J12.1
WHOCTPAHHOTO TEKCTa J12.2
I'pammartika: Pa3BuTHE HABBIKOB yIOTPEOICHHS
TrpaMMaTHYECKHX CTPYKTYP BPEMEH aHTIMHCKOTO TJIarosa B
YCTHOH ¥ MUCBMEHHOW peun
/Cp/

Pazgen 2. «CraHoBJieHHE 1€J0BbIX CBSI3el M cCTPaTeruu
ycmexay»

2.1 2.1 Jlekcu4ecKkue eTUHMIIBI: PA3HOBUIHOCTH JACTIOBBIX YK-4 JI1.1 J11.3 J11.4J12.1
B3aMOOTHOIIICHH. Pa3BUTHE HABBIKOB TOBOPCHUS 2.2
"IIpoBenenue nmeperoBopoB". PazBurne HaBHIKOB
aynupoBanus "Jlenosoe maptaepctro” /IIp/

2.2 2.2 Pa3BuTHe HABBIKOB M3BIICUCHHS HHPOPMAIIUH U3 TEKCTa YK-4 JI1.1J11.3 J11.4J12.1
"ITyTs k ycnexy Kapmoca Cruma". TlpeduxcansHoe J2.2
cnoBooOpazoBaHue. Pa3BuTre HaBBIKOB roBopeHus "Beenue
neperoBopos" /ITp/

2.3 Tema: [lenoBele Ha3HAYEHMSI. DKBHBAIEHTHI MOJAIBHBIX YK-4 JI1.1J11.4J12.1 J12.2
rinarojios to beable to, to have to.Koucrpykuuu as ... as, not so
... aS. besnmunbte raronsl. Yp. 1-8,Ymp. 3-7. /Cp/

24 Tema: B oduce. MonansHble ritaronsl can, may, must.Ilpsmoe YK-4 JI1.1J11.3 J11.4J12.1
U KOCBEHHOE fgonojHeHue. OO0CTOSATENBCTBO LEH, J2.2
BBIpa)KEHHOE HHOUHUTHBOM. YTp. 6-14. /Cp/

25 HWroroerii Tect /TIp/ YK-4 JI1.1J11.3 J11.4J12.1

2.2

2.6 TloaroToBka TOKJIAJI0B MO MPOiaeHHBIM TeMaM B Microsoft YK-4 JI1.1J11.3 J11.4J12.1
Office 2.2
/Cp/

2.7 /3auér/ YK-4 JI1.1J11.3 JI1.4J12.1

J2.2
Pa3nen 3. "3ansitocTh U pucku'

3.1 3.1 Jlekcudeckue eqUHULBL: TPYI0yCTPOHCTBO, MOTHUBALIMS YK-4 JI1.2 J11.3 JI1.4J12.1
ycnemHo# paboTsl. Pa3BuTie HaBBHIKOB ayJUpOBaHUS " J12.2
OcHoBBI ycnenrHoro 6usHeca". Pa3Butue HaBBIKOB TOBOPEHUS
:" Tlonbop nepcoHana Ha KiaroueBbie mo3uiun'. /TIp/

3.2 3.2. Jlekcu4eckue eMHUIBI | PUCKH BEJCHUS OU3HECA. THIIBI VK-4 JI1.3 J11.4J12.1 J12.2
PHCKOB, KPU3HCHBIE CUTyali. Pa3BUTHE HABBIKOB
aynupoBanus " Yopasnenue puckamu. Kax Beriitu u3
KPHU3UCHOM cuTyanu'". Pa3BUTHE HABBIKOB aHATUTHIECKOTO
4TeHus Tekcta " IHTepHAMOHAIM3AIHS - PUCK WITH HOBBIC
Bo3MoxHocTH." /TIp/

3.3 Tema : Paboune BzaumootHomenusi. CobeceioBaHUE MPH YK-4 JI1.3 J11.4J12.1 J12.2
ycrpoiicTBe Ha paboty. CrpaznarensHslii 3aor. Yp. 1-4.

Bpemennsbie Gpopmsbl cTpagarensHoro 3anora. Ymp. 1-7.
CyddukcanpHoe c10BoOOpa3zoBaHue.
CobecenoBanue mpu ycrpoiictse Ha padoty. /Cp/
34 Tema: CtpaxoBaHue Ou3Heca OT PUCKOB. CTpaxoBas NOJIUTHKA YK-4 JI1.3 J11.4J12.1 J12.2

komnanuu. Hapeuns.
Hapeuns B anrmmiickoM s3pike. OOpa3oBaHIe aHTIHHCKHX
Hapeunii. Crenenu cpaBHeHus. Ymp. 5-9. /Cp/

Paznen 4. "CTujm MeHeI)KMEHTa U CIOCOObI
npusJjedenne punancupopanusn'




4.1

4.1. Jlekcnueckue equHuipl: CTUIM MeHeDKMeHTa. Pa3sutue 2
HaBBIKOB ayaupoBanus "KitoueBbie (akToOpbl YCIEUIHOTO
MeHe/DKMeHTa . Pa3BUTHE HABBIKOB aHAJIMTUYECKOTO YTECHUS:
"[IpenmMy1iecTBa U HEIOCTATKU PA3TUIHBIX CTUIICH
meHepxkmenra'. /Tlp/

4 VK-4

JI1.3J11.4J12.1 J12.2

4.2

4.2. Jlexcuieckue equHUIBL: [IpuBIeyeHre HHHAHCUPOBAHHUS. 2
VYnpasnenue puHancamu. Pa3BuTrHe HABBIKOB TOBOPEHHUS "
Kakue criocoObl puBiIeUeHHs (HHAHCOB JUTS BEICHUS
MaJyioro Ou3Heca IOCTyIHBI B Hateld crpane?" /TIp/

4 VK-4

JI1.3J11.4J12.1 J12.2

4.3

VYup. 1-5 /Cp/

Tema:PaboTa B komane. COBETHI Kak JIydllle OpraHu30BaTh 2
paboty B KomMaH/ie. MoalibHbIE TIaroisl. YIoTpeOieHue
MOJAJIBHBIX TJIAr0JIOB C eP()EKTHBIM HHPUHUTHBOM.

4 VK-4

JI1.3J11.4J12.1 J12.2

4.4

YreHne: pa3BUTHE HABHIKOB aHHOTHPOBAHMUS U 2
pedepupoBaHis HHOCTPAHHOTO TEKCTA.

I'paMMarTuKa: pa3BUTHE HABBIKOB YIIOTPEOICHUSI
rpaMMaTHYECKUX CTPYKTYP BPEMEH aHTIIUHCKOTO TJ1aroia B
JeHCTBUTENIFHOM M CTPAJATEIbHOM 3aJI0raX B yCTHOU U
nucbMeHHo# peun /Cp/

4 VK-4

JI1.3J11.4J12.1 J12.2

4.5

Urorossrii Tect /TIp/ 2

2 VK-4

JI1.3J11.4J12.1 J12.2

4.6

Office
/Cp/

IToaroToBKa JOKIIAI0B 1O MPoiiaeHHbBIM TeMaM B Microsoft 2

4 VK-4

JI1.3J11.4J12.1 J12.2

4.7

/3auét/

0 YK-4

JI1.3J11.4J12.1 J12.2

4. POHJ OOEHOYHBIX CPEJACTB

CtpyKTypa u copepkaHue oH/Ia OLEHOYHBIX CPEJICTB ISl IPOBEJICHUS TEKYILEH U MPOMEKYTOYHOH aTTeCTallUU IIPEICTABIICHEI B
[Mpunoxenun 1 k paboyei mporpaMme TUCIUTUTAHBL.

5. YYHEBHO-METOANYECKOE U THOOPMAIIMOHHOE OBECHHEYEHUE JUCIUIIIUHBI

5.1. OcHoBHas JIMTEpaTypa

ABTOpBI, COCTaBUTEIH 3arnaBue WznarenscTBO, ro Konunu-o
JI1.1 |Myprasuna 2. M., English for Professional Communication: mo Kazanp: Kaszanckwuit mayuno | https://biblioclub.ru/inde
Awmupoa . T, nmucuuruiiHe « THOCTpaHHBIHN SI3BIKY: yueOHOe -HUCCIICIOBATEIbCKU T x.php?
AGZ[yJTJ'II/IH n. 1i., mocooue TEeXHOJOTHYECKUN page=b00k&ld=259048
Ceicoes B. A. yrusepcuter (KHATY), HEOTPaHWYEHHBIN OCTYTI
2012 JUTS 3aPETHCTPUPOBAHHBIX
MoJIb30BaTeNel
JI1.2  |UInunens E. A. JunakTuyeckie MaTepuansl 1 camocrostensHoit  |Cankr-IleTepOypr: https://biblioclub.ru/inde
pa60TLI o Kypcy «Business English» («HGHOBOﬁ I/IHCTI/ITyT crenuaabHOH Xphp7
AHTIIMICKUH S3BIK»): yq66HOC nmocooue MEJArOrUKH U IICUXOJIOTHH, page=b00k&|d=438772
2015 HEOTPaHMIEHHBIN JOCTYII
UTS 3aPETHCTPUPOBAHHBIX
oJib30BaTeneit
JI1.3 |Anucumosa, A. T. English for Business Communication: yue6roe Kpacuonap: FOxHb1i http://www.iprbookshop.
moco0ue Mo JAETOBOMY aHTIIMHCKOMY S3BIKY IS WHCTUTYT MEHEPKMEHTA, ru/25955.html
CTY[IEHTOB, O0YYAIOIIMXCS TI0 HAMIPABICHUSIM 2013 HEOTPaHMIEHHBIN JOCTYII
«IKOHOMHKa», KMEHEDKMEHT UTS 3aPETHCTPUPOBAHHBIX
NOJIb30BaTEIeH
JI1.4 |Jlykuna, JI. B. Kypc anrnuiickoro s3bika st marucrpantos. English|Boponex: Boponexckuii http://www.iprbookshop.

Masters Course: yaebHOe ocobue Ui MarucTpaHTOB
0 Pa3BUTHIO U COBEPIICHCTBOBAHUIO OOIINX U

roCyJapCTBEHHBIN

ru/55003.html
HeOl‘paHI/I‘leHHHﬁ JA0CTyIl

apXUTEKTypPHO-
MpPEIMETHBIX (eI0BON aHTIMICKUH S3BIK) CTPOMTEIbHBIH JUIsl 3apErMCTPUPOBAHHBIX
KOMITETEHIIUH yausepcurer, 95C ACB nosb30BaTenel
9 b
2014
5.2. lonoHUTeIbHAS IUTEPATYpPa
ABTOpBI, COCTaBUTEIH 3arnaBue WznarenbcTBO, TO1 Konnu-Bo




ABTOpBI, COCTaBUTEIH 3arnaBue W3narenbcTBO, TOX Komma-Bo
2.1 |Ykpaunen U. A. WHOCTpaHHBIiA SI3bIK (aHITTHHACKHIT) B Mocksa: Poccutickuii https://biblioclub.ru/inde
PO eCCUOHATTBHOM JIeATENILHOCTH: YIeOHO- rOCyIapCTBEHHBII x.php?
METOAMYECKOE TOCOOHE YHHUBEPCHTET TIPABOCY IHST page=book&id=439638
(PI'VII), 2015 HEOTPaHWYEHHBIN TOCTYII
JUTS 3apETUCTPUPOBAHHBIX
10JIb30BaTeNnei
JI2.2  |benpuuxkas, JI. B., Henosoii anrmuiickuii a3k = English for Business  |[Mumnck: TerpaCucremc, http://www.iprbookshop.
Bacunesckas, JI. 1., Studies: yueOHOe ocoOne Terpamut, 2014 ru/28071.html
Bopucenko, /1. JI. HEOTpaHUYEHHBII JOCTyTT
UL 3apETUCTPUPOBAHHBIX
10JIb30BaTeNei

5.3 IlpodeccronanbHble 0a3bl AAHHBIX U HHPOPMALMOHHbIE CIIPABOYHBIE CHCTEMbI

Koncynbranr +

lapant

Cambridge Dictionary https://dictionary.cambridge.org/ru/

I"azera Financial Times https://www.ft.com/

5.4. IlepeyeHs MPOrpaMMHOro odecreveHust

Microsoft Office

5.5. YueOHO-MeTOAMUECKH E MaTepHuaJjbl IJId CTYI€HTOB ¢ OTPAaHUYC€HHBIMHA BO3MOKHOCTAMMU 310POBbA

[Tpu HEOOXOAMMOCTH TO 3asBICHHUI0 OOYYAIOLIETOCs C OrPAaHUYCHHBIMH BO3MOXKHOCTSIMH 37I0POBBSI y4EOHO-METOJIUUECKHE MAaTepUalIb
MIPEIOCTABILIIOTCS B hOpMax, afalTUPOBAHHBIX K OTPAaHWYEHHSM 3I0POBBS U BOCTIPUATHS HHGOpMAIMK. J{JIst TUI ¢ HapyIICHUsIMU 3pEHUS: B
¢dopme ayauodaiina; B medaTHoO (opMe yBeIMYCHHBIM MpUGTOM. JIJIs ML ¢ HapyIIEHUSIMU CIyXa: B (hOpMe DIICKTPOHHOTO JIOKYMEHTA; B
neyatHoOH (opme. [ M1 ¢ HApYIIEHNUSIMA OTIOPHO-IBUTaTENBFHOTO anmnapara: B GopMe 3JIeKTPOHHOTO JOKYMEHTa; B IIEYaTHOH opMe.

6. MATEPUAJIBHO-TEXHUYECKOE OBECIIEYEHHME JUCITUITJIMHBI (MOY JIST)

IMomemerus I MPOBEICHHUS BCEX BUIOB PabOT, IPEayCMOTPEHHBIX YyUeOHBIM IUIAaHOM, YKOMIIIEKTOBAHBI HEOOXOANMON
CHELHATN3UPOBAHHON y4eOHON MeOeIbI0 U TEXHUIECKUMU CPEACTBAMH 00yUIEHHS.

7. METOAUYECKHUE YKA3ZAHUSA JJIS1 OBYYAIOIIAXCSA ITO OCBOEHHUIO JUCHUTIIMHBI (MOY JIST)

MGTOHI/I‘ICCKI/IC YKa3aHus 10 OCBOCHUIO JUCHUINIMHBI IPEACTABJICHBI B HpI/IHO)KeHI/II/I 2k pa60qel‘/'1 nporpaMmme JUCHUILIMHBIL.




IIpuioxenue 1

1. OnucaHue MokKa3areJ/jiell U KpUTepHeB OLleHUBAHUA KOMIIeTEHUHA Ha
pa3/IMYHbIX 3Tanax uX GOpMUPOBaAHUSA, ONIUCAHHE LIKAJI OLle HUBAHUA

1.1 INoka3arenu u KPUTCPHUU OLICHUBAHHA KOMHCTGHHI/II\KJK

3VH, cocrasisrorme
KOMITETEHIIHIO

ITokazarenu

OIICHUBaHUA

Kpurepuu onieHrBanust

Cpenctsa
OIICHUBAHMS

YK-4 cioco6eH NnpuMeHSATh COBPpeMeHHbIe KOMMYHHKATUBHbIE TEXHOJIOTHH, B TOM YHCJIe HA

HHOCTPAHHOM A3BIKE JJIA AKAACMHYECCKOTIro U npoc])eccnonanbﬂoro B3

anuMoOJeHCTBUS

3HaHue: -
--yNOTPEeOUTENBHYIO
JIEKCUKY HHOCTPAHHOTO
SI3BIKA B 00bEME,
HEOOXOIUMOM LIS
OOIIEHNs, YTEHUS 1
TIepeBO/Ia MHOS3BIYHBIX
TEKCTOB MPOECCUOHATBHOM
HaTPaBJICHHOCTH;

- JIEKCUYECKHE U
rpaMMaTHYCCKHe
CTPYKTYPBI H3y4aeMOro
SI3BIKA; TIPABUJIA YTCHUS U
cJ10BO0OOpa30oBaHUS;

- npaBuia oopmiteHHs
YCTHOW MOHOJIOTHUECKON U
JIUAJIOTMYECKOH peuy;

- 3HAaTh 3aKOHOMEPHOCTH
JIEJI0BOM YCTHOM U
MMICHbMEHHOM
KOMMYHHUKAIINH Ha
HHOCTPAaHHOM
SI3BIKE(COOTHECEHO C
unaukatopom YK-4.1)

[TepeBoaut cioBa c
[PYCCKOT'O Ha aHTJIMHCKUHI
1 C aHIJIMHCKOTO Ha
[PYCCKHIi, TPOU3HOCUT
CIIOBa, YUTAET TEKCT
BCITyX, ONpEAeiieT U
Ha3bIBAaCT
rpaMMaTHYEeCKHe
CTPYKTYpPBL,

M3MEHSET YacTh peUH B
COOTBETCTBHHU C
KOHTEKCTOM

[TonHOTa U conepKaTeabHOCTh OTBETA,
MPaBUIBHOCTD IIEPEBOA, YIIOTPEOICHHS
JICKCHYCCKUX CIUHHUII U
rpaMMaTHYECKUX KOHCTPYKLIUH,
coOIro/IeHIe MHTOHAIMOHHBIX ()OPM B
COOTBETCTBHE C 3aJaHHOU
KOMMYHUKAaTUBHOU CUTyaLIUEH.

Tect 1-2
YcTHBIH ompoc (TEKCTH
1-10), Bompocsr k
3agery (1 cemectp -1-4;
2 cemectp — 1-4)

YMmenne: CHUCTEMHO
aHAITN3UPOBATh
HHPOPMALIUIO U BHIOMPATH
o0pazoBaTenbHbIe
KOHIIETILHH;

NPUMEHSTh METOIBl U
CIOCOObI JIEJIOBOTO
OOIIEHHS ISt
HMHTEJJIEKTYylIbHOTO
pa3BUTHIA, TOBBIIIEHUS
KYJBTYypHOTO YpOBHS,
pogeCCHOHATBHOM
KOMIIETEHTHOCTH;
HCII0JIb30BAaTh
TEOPETHYCCKHEC 3HAHUS JIJIs
reHepaluu HOBBIX HJIEH-

BOCIIpMHUMATH
CMBICIIOBYIO CTPYKTYPY
TEKCTA; BBIACIIATH I'NTABHYIO
u BTOPOCTETICHHY IO
nHPOPMALHNIO;

- TPUMEHATh  3HAHHA
WHOCTPAHHOTO S3bIKA JUIA
OCYIIECTBIICHUS
MEXJTMIYHOCTHOTO u
po(eCCHOHATHHOTO
O0IIEHHUS;

- YWTaTh JUTEPATypy IO
CIIEIUATBHOCTH,
aHATM3UPOBATH

MTOJTYYCHHYTO

[lepeBoaUT MpeAIOKEHUS
B COOTBETCTBHH C
3a1aHHBIM CTHIIEM,
MEepEeBOTUT
YKOHOMHYECKHH TEKCT OT
2000 3HaKOB ¢ y4eTOM
MpeIaraeMoro CTHIIA,
OTBeUaeT
apryMEHTHPOBAHO Ha
BOTIPOCHI B popme
MOHOJIOTa HJIM JTHaJIora

ConeprxaHue oTBeTa IepeiaHo 0e3
HCKa)KeHUSI TeKCTa, TPaMOTHO U
CTHJINCTHYECKH BEPHO;
KoppekTHoe ynotpebieHue
TpaMMATHYCCKUX U CTUIIUCTHUYCCKUX
KOHCTPYKLIHH.

Tecr 1-2
YCTHBIH ompoc (TEKCTHI
1-10), Bompocsr k
3auety (1 cemectp -1-4,
2 cemectp — 1-4)




nHpopmanuio;

- NEePEBOIUTh
npogeCCUOHATBHEIC
TeKCTHI (0e3 cioBaps);

- COCTaBISITh
HayYHbIE TEKCTHI Ha
HHOCTPaHHOM
SI3BIK(COOTHECEHO C
HHJMKATOPOM

VK-4.2)

Biasenue- HaBbIKAMU [OTOBUT U BBICTYITIAET C BrInonHeHre KOMMYHHKAaTHBHO#M | YCTHBIH 0mpoc (TEKCThI
yOJIMYHOM peun, AOKJIaJIoM 110 3a71a4M B ITOJHOM 00beMe; 1-10), Bompocs! k
apryMeHTanuy, BeaeHust  |caMOCTOATCIBLHO donernueckoe 0hopMIICHHE sauety (1 cemectp -1-4;
JMCKYCCHH; HABEIKAMH BHIOpanHoii TeMe; COOTBETCTBYET MPABHIIAM A3BIKA; 2 cemectp — 1-4)

. Pedhepupyer TeKCT B
MMMCBMEHHON peYH; bepupy . . KoppexTtaoe ynotpebieHme
MUCHMEHHOM U YCTHOM

- crocobamu (bopmax, JIEKCUIECKUX €IIHUILI;

OpPHEHTHPOBAHUS B [OTOBUT 1 OTBEYAeT [ToHnMaHMe TpaMMaTHYECKUX 1

UCTOYHUKAX HHOOPMALUHY  [MOHOJIOT MM JAUANIOT CTHINCTUYECKUX KOHCTPYKIHH. JIOKJIa]] C TIpe3eHTauen
(>KypHaJIBI, CalTBhI, pedb 110 3aJaHHOI TeMe CaMOCTOATENBHOCTD BBIBOIOB U (1-10),
00pa30BaTeNIbHBIC OPTATIbI CYXKJCHHUI C COOTBETCTBYOLIIM

U T.J.); NpPaBHJIbHBIM HCIIOJIb30BAaHUEM

- OCHOBHBIMH HaBBIKAMU JIEKCUYECKUX M TPAMMaTHYECKUX

U3BJICYCHUS [T1ABHOU U CTPYKTYP IO IIPENJIOKEHHOU TEME

BTOPOCTETIEHHOH

HHPOPMALINY;

- HaBBIKAMHU

npuoOpeTeHus,

UCTIONIb30BAHUS 1

O0OHOBIICHHS

TYMaHUTapHBIX, 3HAHUI;
- HaBBIKAMH BBIPAKEHHS
MBICJIEH U COOCTBEHHOTO
MHEHUSI B MEXIINYHOCTHOM
U J1eJIOBOM OOIIIEHUH Ha
WHOCTPAHHOM SI3bIKE;

- HaBBIKaMH JICJIOBOH
MUCBMEHHOM U yCTHOM
pedr Ha THOCTPAHHOM
SI3BIKE;

- HaBBIKAMH M3BIICUCHHS
HE0O0X0AUMOH
nHpopmanuu u3
OpPUTHHAIBHOTO TEKCTa
HKOHOMHYECKOTO
Xapakrepa;

- HaBBIKAMHU COCTaBJICHHS
KpaTKNX TEKCTOB
CHEUaTN3UPOBAHHOTO
Xapakrepa,
AHHOTAIMH(COOTHECEHO C
unukatopoMm YK-4.3)

1.1 IlIxansl OllEHUBAHUS:
Texkymuii KOHTPOJIb YCIEBAEMOCTH U MPOMEXKYTOYHAsI aTTECTaIUsl OCYLIECTBISETCS B
paMKax HaKOMUTEIbHOUN 0aIbHO-PEUTUHTOBOM cucTeMbl B 100-0amibHOM mIKae:

50-100 6anmoB (3auer)
0-49 GamnoB (He3ayeT)

2 TunoBbie KOHTPOJIbHBIE 32/IaHUS WIH HHbIE MAaTePHAJIbI, HEO0XOAMMBbIE /1151 OLeHKH 3HAHUI, YMeHMH,
HABBIKOB U (WJIH) ONbITA JAeSTEJbHOCTH, XapaKTEePU3YIOUUX dTanbl ()OPMHUPOBAHUSA KOMIIETEHUHH B
npoirecce 0CBOCHNUsI 00Pa30BaTeLHOI MPOrpaMMbl



Bomnpocsl k 3a4eTy

no aucturuinHe_MHOCTPAHHBIN SI3bIK NMPo(ecCMOHATLHOI0 00IIeHNs

(AHrauiicKmii)
1 cemecTp
1. KommyHnukanus
2. MexayHapOoaHbIi MAPKETHHT
3. Drambl CTaHOBJICHUS JEJIOBBIX CBS3CH
4. Crpareruu ycrexa
2 cemecTp

3aHATOCTh B pa3HbIX cepax AeATeIbHOCTH
PasnoBuHOCTH PUCKOB

Crunmn MeHeKMEHTa

VYnpasnenue punancamu

AR

HNHcTpyKuus 1o BHINOJIHEHHIO:

3ayet npoxoaAuT B popmare Oecesibl 10 MPOHACHHBIM TEMaM B TEYEHHUE CEMECTPA.

Kpurepun onenuBanus:

- Crynenty BeicTaBisgercs «3auet» (100-50 6amioB), eciii KOMMYHHUKATHBHBIE 331a4H BBIIIOJIHEHBI [TOJHOCTBIO,
WCTIOJIb30BaHHBIN CIIOBApHBIN 3amac, TpaMMaTHYeCKUEe CTPYKTYPHI, (POHETHUECKOE 0(POPMIICHHE BBICKa3bIBAHUS
COOTBETCTBYET ITOCTABJICHHOH 3a/1a4¢;

- Crynenty BbIcTaBisgeTcs «He3auer» (49-0 6anoB), eciv OTBETHI HE CBSI3aHbI C BOIPOCAMH, HaJIU4Ke
rpyOBIX OIIMOOK B OTBETE, HEOHUMAaHKE CYLTHOCTH U3JIaraéMoro BOIpoca, HEyMEHHUE IPUMEHATh
3HAHUS Ha IPAKTHKE, HEYBEPEHHOCTh U HETOUHOCTh OTBETOB Ha JOIOJIHUTENIbHBIE U HaBOSIINE
BOIIPOCHI

TecTnbl
10 AMCOUIIIIMHE I/IHOCTpaHHbIﬁ SI3bIK HQOQ!GCCI/IOH&J’[LHOFO oﬁme}ma
Tect 1
Paznenni 1-2
A Complete the sentences with the words in the box.

’ bush grapevine nutshell stick wall

| heard it on the you’ve been promoted.

| asked Rudy to say yes or no, but he just beataround the

Look, ina , my trip to Singapore was a huge success.

I think you got the wrong end of the .1.m.nQt.going on holiday, I’'m going on a business trip.

John just doesn’t listen. It’s like talking toa brick ~ ...... e

a b WP

B Complete the multi-word verbs with off, on or up.
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20
21
22

(@)

©O© o0 ~NO

D

a)
b)
c)
d)
e)
f)

9)
h)

A.

Lufthansa pilots cancel strike

Lufthansa pilots have called 10 Lufthansa tens of millions of euros. 24 hours when the two sides agreed to
..................... 16 strike action The union’s action had built 20 carry .....................>> negotiating.
planned for next week after new talks ~ ......cccveecinrannns 1% the dispute into Lufthansa says strike action costs it at
Were sele o e 7 with the one of the worst to hit Germany in least €25m a day.

5 German airline. recent years, adding to a wave of

The announcement late on 15 industrial action across the European

Wednesday averted, or at least airline sector, which has also affected FT
R corsenaonerooonsonng 8 a four-day British Airways.
stoppage that could have cost In the end, the stoppage ended after FINANCIAL

TIMES

Choose the correct words to complete each sentence.

We’re meeting tomorrow to discuss the new (market / marketing) strategy.

Can we discuss the (sales / price) figures? | was expecting an increase, not a decrease.
We’re excited about the launch of the new (product / brand) range in South America.
I’d like you to meet Liam. He’s the one who organised the successful advertising (image / campaign) in
London last year.

We have brand (loyalty / leader), we just need to increase our market share.

Choose the appropriate phrase (a—h) to complete these sentences.

we met somewhere

went to Carmen Diaz’s presentation
was given your name

in sales or product development

see we’re in the same line of work
could try Pietro Sylvani

we met some time ago

mentioned your name

Hello. You don’t know me, but I’'m Jeff Watson. I__** by Janice Hayes — we used to work together in

Personnel at Rank Xerox.

w>w>w

w > w >

Oh, yes.

I’'m looking for someone to help out with some training and Janice
| see.

Haven’t 3 before?

Yes, | think 14 Was it at the supply chain conference in Miami? A: Yes, that’s right. We both_
15

I need to find someone who can help with our distribution in Italy.
You 16

Isn’t he in Shanghai?

No, he’s back in Rome now.

Hi. My name’s Roger Lee.
Hi, Roger. I'm Erki Jenssen. | 1,
Yes, that’s right. Are you_ 182

E Put the words in the correct order to make sentences.

morning strategy marketing purpose our of discuss the to meeting isthis The
I’ve idea heard a best long the time for That’s

they however are crazy want you all your ideas, think We

other about ideas this we do can about what ?
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24
25

Any

New York City was thinking we maybe go should to |
Manhattan hotel in could go just four-star for a We
will a idea, that’s, money good because save it Yes,

Paznean 3-4

A

Tect 2

Choose the correct verb tense for 1-5

Mobiles ring the changes 1n stores

JC Penney, the mid-price US
department store chain,
..................... 6 (is cutting / cut)
back somewhat on expenses last year,
as its core middle-class shoppers were
hit by the recession. But it did not stop
spending on everything.

“We invested heavily in our digital
initiatives,” Mike Ullman, chief

10 EXECULIVE, veveerranerraraernans > (told /

had told) investors recently. “During
the downturn, under the covers, there
was a lot of heavy investment in
building muscle to make sure we got a
headstart in this.”

JC Penney, with more than 1,000

25

3

(=]

35

The competition is only slightly
behind JC Penny. Target, the US
disconnt tetailer, .o i 28
(prepares / is preparing) to launch an
entirely independent digital platform,
ending its dependence on Amazon, the
online marketplace which currently
..................... » (runs / ran) its
website. Work on a new global
e-commerce platform has been
accelerated by Walmart, the world’s
largest retailer. Gap. the clothing
retailer, is preparing to launch
e-commerce businesses in western
Europe, Canada and China.

b X (I've never seen

---------------------

Much of the initial attention has
been focused on retailers embracing
new digital marketing techniques
aimed at mobile users, such as sending
text messages, and using digital
money-off coupons, and on steps to
make their existing websites function
on mobile browsers. But retailers are
also facing a world that has been
changed by the fact that shoppers will
now increasingly be online, via their
phones, even as they visit a physical
store. They will expect a unified
shopping experience.

stores, is at the leading edge of digital 40 /I never saw) a time like this in retail,”
retailing. In February, for example, it says Andy Murray, head of Saatchi &
held its monthly board meeting at Saatchi X, the in-store marketing
20 Facebook’s headquarters in California, agency that works with customers
where its board members were given a including Walmart and Procter & FT
crash course in the potential of social 45 Gamble. “I think mobile is changing
networking. everything in retail.” FINANCIAL
TIMES
B Find five examples of passive verbs in the text.
6
7
8
9
10
C Find adverbs in the text with the following meanings. 11 more than a little
12 alot
13 a small amount
14 completely
15 more and more
D Complete the conversation with the appropriate phrase (a—j).

a)

I don’t want to repeat myself but

b) Hold on now
C) I want to ask a question.
d) if you give us $2,500 next week

e)

providing you can




f) So what you’re saying is

Q) Are you saying

h) I’d like to make a suggestion.
)] I’'m sorry to say

) how do you feel

Dean: We agreed a budget of $15,000.

Alan:  Right. But we’ve had some unexpected costs. Dean: 16 that you need more than

that.

Alan:  Yes, 17 Tve been saying for the last six months that we simply don’t have any more money for

this.

Alan: 18 that you don’t have the money, or that you don’t want to spend it? Dean: 19

think we should leave this point and come back to it later.

Alan: 20 don’t you think we need to sort this out before we talk about anythingelse? Dean:  Bianca,,
21 about this?

Bianca: Well, 22 | agree with Alan on this one. We need to talk through it.

Alan:  Thanks, Bianca. Dean, Zwe can deliver the machines, and we’ll give your employees training on

them. That wasn’t part of the original agreement, but we can do that.

Dean: 24 What date are you offering to do the installation?

Alan:  We can agree to installation on 12 August,___% give us the extra money.

HNHcTpyKuus N0 BbINOJTHEHUIO
B mporecce TecTupoBaHMS CTYICHT JOJDKEH OTBETUTH Ha BCE BOIPOCHL. Bpemsi BRITIOTHEHUST KaXKIOTO TecTa
cocraBisieT 40 MUHYT.

Kpurtepuu oneHnBanus:
MaxkcumanabHOe KOJIMYECTBO 0aJI0B, KOTOPOE CTYAEHT MOXKeT HaOpaTh — 50 0aioB 3a TecT. 3a KaX bl
MIPaBWJIbHBIN OTBET B TECTE CTYJIEHT MOJyyaer 2 Oasia.

YcrHbil onpoc
1



Master the mix of continuity and change

Stefan Stern

What makes winning businesses
different from the also-rans? Having
better products and services helps.
Good leadership is essential. But the
strongest companies manage some-
thing else that is rare. They cope
with crises and big strategic change
without drifting off course. How rare
is this?

o Gerry Johnson, a professor at
Lancaster University Management
School, and two colleagues from the
Rotterdam School of Management,
George Yip, the dean, and researcher

s Manuel Hensmans, have been study-
ing companies that, over a 20-year
period, achieved almost uninter-
rupted success while dealing with
big changes. They have interviewed

v senior executives (past and present)
from some of these companies to
find out what went on, how deci-
sions were made and what the
prevailing atmosphere was like.

s The big danger, even for success-
ful businesses, is strategic drift, Prof

Johnson says. Companies start out
on the right track but they can all too
easily lose their way. When things

3 become critical, existing leadership
is kicked out, new leaders come in,
and the cycle starts again. But not, in
the case of a few exceptional busi-
nesses. Tesco, Cadbury and the

35 medical products group Smith &
Nephew all dealt with big changes
while avoiding disaster.

How? A combination of four char-
acteristics, or traditions as the

0 researchers call them, seems to be
crucial. The first is continuity. This
involves “the reinvention of the
company’s distinctive business
model” to fit in with prevailing mar-

&5 ket conditions.

The second is anticipation. This is
where it starts to get tricky. To build
in anticipation, “alternative leaders™
have to be allowed to start work on

so the future shape and direction of the
company but without undermining
the current leadership. At Tesco in

the late 1960s and early 1970s, 2
new generation of managers (includ-
ss ing future boss Tan MacLaurin)
began transforming the business
under the nose of the founder Jack
Cohen.
This leads to the third characteris-
& tic of a winning business, which the
academics call “contestation™ or
“respectful difference that grows out
of conflict”. This is vital. Dynamic,
growing businesses benefit from the
& creative tension of civilised dis-
agreement. The Smith & Nephew
culture was shaped by argument,
Prof Johnson suggests. A witness to
Tesco board meetings in the mid-
7 1980s told him that they were
argumentative and confrontational
“but like a family arguing rather than
a group of enemies™.
The final characteristic is mobil-
75 ity, meaning a flexible recruitment
policy that tries to put the best per-
son in the job, which prevents the
growth of a time-serving culture.

S —— SRR
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A guide to being a successful female boss

Locy Kellaway
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The careerist: Pro bono work

Rhymer Rigby

Pro bono work is usezlly thought of
as the preserve of lawyers, but
organisations 25 varied a5 advertising
zgencies 2od professionz] services
s firms zlso donzte their staff's tme 10
good camses — either for fres or for
reduced fees. Although employees
should do pro bono woek for selfless
reasons, yoar good deeds canzlso be
% rewardad it terms of yoar career.

. How does pro bono work add fo
my experience?
If yoo are relatively jumior, it caa
be 2 very good way (o step mp.
15 “People who do pro bono work
in the Accenture Development Part-
. perships typically tzke on more
senior roles than they woald in big
corporate rokes,” says Royce Bell, 2
2 seniof execotive at the coasultzncy
firm. “You get to see a lot of nuis and
bolts 2nd it's very good to get oat-
side the normal cosy corporzie
world. You'd think that someone
| 25 who sets up 2a IT system in Chad
| would have 2 broader view than 2

-

pusonwbohasonlywmtedm
Fortunz 200 companies.”

people from different parts of
organisatioas who might not other-
wise meet. Phil Georgiadis,
35 chairman of Walker Media, the
Loadoa 2gency, says it caa cul
throogh hierarchies, too. “T'm 2bout
to do some work for the Great
Ormond Street Hospital for Children
o and I'll enlist 2 coaple of graduates
to work with me — that'll be the
account team. So snddealy yoa have
a graduate who is reporting directly
to the chzimman, which s very rare,”
s beexplams.

What abont job safisfaction?
Using yoar professional skills in the
service of good causes oficn adds 2
kind of ethical dimension to your
5 career 2nd czn be very mofivating.
Maya Mehta, a senior associate at

Clifford Chance, the law firm, says
that ber inspiration for starting the
Newham Asian Women's Project
55 pro boso scheme came from reading
ahout foroed marrizzes: “Tr got tothe
point where I couldn't just turn the
page. | wanted to do something
zboat it.” She says it is zlso one way
@ of bridging the divide betweea
Canzry Wharf and the less privi-
leged arezs that sarround it.
Pro bono work can be rewanding
in other ways, too. Mr Georgiadis
¢ says you can be freer to be more
creative with work done for chari-
ties: “You oftza have the opportunity
10 do some really inferesting market-
ing and you have more freedom than
7 you might have with, say, 2 breakfast
cereal.” Mr Bell adds that Accenture
Development Partnership projects
tend to be smaller 2nd shoster than
their corporate counterparts: “It’s
7s much easier to see overall results
and understand the positive effect of
what you zre doing.”



‘Cocéjéolaﬁtér’géis more $1bn China brands

Jonathan Birchall

Coca-Cola already owns two of
China's three best-selling sparkling
drinks but by 2020 it wants to have
four more $1ba brands in what has
s become its thind-largest market by
revenue. The ambitious target
reflects Coca-Cola's confidence that
its Jong-term plans to more than tn-
ple sales in China are secure both
» from domestic rivals and from
poteatial political pitfalls.
Coca-Cola's revenues have grown
by acompound annual rate of 19 per
ceat over the past five years and it
15 claims to be widening its lead over
its rivals. [t says it has double Pepsi-
Cola's total sales in China, supported
in particular by its stroager preseace
in still drinks, water and juices. The
» company has also coatinved lo
expand its range of noa-carbonated
drinks where it competes with both
Jocal 2nd international brands.
It has Jaunched Glacean enhanced
% water, 28 well 2s its first dairy and
juice drink, Minute Maid Super

&-—‘

Pulpy Milky, entering 2 | billioe-
case market where competitors
inclode Wahaha, Danone’s former
» joint ventore partaer. Coke and
Sprite already each sell more than
$1ba annually and Coca-Cola is
forecasting that its Yoan Ye tea brand
and its Joe Dew bottled water - both
35 launched last year - will also be
§1ba Chinz brands by 2020, in spite
of facing stroag competition from
Taiwan's Tingyi, which has aboot
half the total ready-to-drink tea
o market.

In terms of political challenges,
the world’s largest soft drinks
compeny suffered a blow this March
whea China's ministry of commerce

&5 blocked its planned $2.4ba takeover
of China's largest juice company,
Huiyuan. Since the setback, Cocz-
Cola has continued the kind of
high-level commitmeat to China

52 demoastrated by its sponsoeship of
the Beijing Olympics, recently
announcing plans to invest $2ba in

(China over the pext three years.
Mubtar Keat, chief executive,
s noted that at a meeting with Wang
Qishan, China's vice-premier for
economic affairs, Coca-Cola had
beea praised for being the oaly US
company {0 have a pavilioa at Jast
& year's Shanghai World's Expo. Mr
Keat says be regards the poteatial
obstacles to Coca-Cola’s China
ambitions coming from broader
political pressures as China's growth
& could still fal short of expectatioas.
He does not see this, including the
threat of potential nationalist reac-
tion to Coca-Cola's US brand
identity. “Everyone’s walking
» around with Nikes, and drieking
Coke and wearing Oakleys. I think
there's adifference between that and
the view of the US - people doa’t
wory at 2 consumer fevel, at a brand
5 level,” says Doug Jackson, bead of
Coke's China business unit.




Time for communication

to move towards ceptre stage

Paul Argentd

The last few years have scen the big-
gest collapse in confidence in
business in almost a century — to the
point where probably the least

s trusted spokespeople on the planet
today are corporale executives.
When intense mistrust prevails,
whatever 2 company docs says
something about it, everything com-

10 municates, and communication
affects cverything.,

This is changing the definition of
communication. Communication
today is moce of a two-way dialogue

1s and this has been aided by the rise of
social media like Facebook and
Twitter and the explosion of infor-
mation-sharing online. Today’s
best-in-class companies, such as

20 Dellinthe US and Philips in Europe,
do not just engage in dialogue. They
use the latest technology as a source
of ideas, opinions and competitive
intelligence, for product develop-

25 ment, employee engagement and
media monitoring.

Tn addition to rethinking the defi-
nition of communication, the best
companies are rethinking its struc-

30 ture. There is a greater need for

imtegration, collaboration and part-
nership among corporate leadership,
haman capital, finance, sales and
legal teams.

35 Another change in communica-
tion by leading companies is the
rethinking of key themes. This was
the main finding of research by the
Tuck School of Business at Dart-

% mouth, conducted with Doremus, a
business-to-business communica-
tions agency. It found that the
best-in-class companies have been
guided by six themes;

« a Focus on value and values
Stakeholders demand value for
moncy when buying goods and ser-
vices, but they also expect to see a
strong sct of corporate values in the

s0 companies with which they do busi-
ness. Walmart, Hvundai and BMW
have used this theme in their adver-
tising and communications,

b Evolve a sense of responsibll-

ss ity Corporute responsibility today is
not just about philanthropy or being
green. It is about companies beng
responsible across all business prac-
tices. NGOs, consumers, employees

& and investors are ready to punish

companies that ignore evolving
social values, JPMorgan Chase has
done a fabulous job reflecting its
corporate responsibility initiatives

s on its website and in advertising.

¢ Strategy must drive communi-
cation As Jon Iwala, [BM's senior
vice-president for marketing and
communications, puts =1: “Lincoln

2 suid, ‘Character is the tree; reputa-
tion is the shadow.' 1'm afraid too
many people in PR, marketing and
adventising spend more Lime manip-
ulating the shadow than tending to

75 the tree.”

d Shifting from the problem to
the solution Stakcholders are most
receptive to realistic and optimistic
plans, and arc often ready to pay

% less attention to probiems of the
past year,

¢ Not communicating is a com-
munication im itself You either tell
your story or have it told for you.

#5 [ Re-evaluate positioning The
crisis has led o disruption in how
companics are thought of by con-
stituencies, which provides a
tremendous opportunity to reposi-

oo tion, rebeand and redevelop.
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More about results than time

ff!lllln Manchester

On the surface, flexible working
might seem to be about people
being able to choose their working
hours and, perhaps. spend some
time working away from the
office. But it is also a fundamental
change in the way people work -
and. more importantly. the way
they are managed. Flexible work-

1o ing 1s a shift from “time-based”™ to

15

2

2

w
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3s

“results-based”™ working practices
and could herald the biggest
change in the workplace since the
start of the industrial revolution.

New employee legislation is one
of the main motivations for
employers to introduce flexible
working practices — but not the
only one. In Europe, for example,
employers are obliged to offer par-
ents with young or disabled chil-
dren the right to request flexible
working. While legislation is a
major catalyst to introducing flex-
ible working, there are cther rea-
sons. In the US, for example, the
fall in the price of mass market
computer and communications
technologies 1is encouraging
organisations to allow more home
working.

Flexible working is also likely to
appeal to a wider skill pool and
help with staff retention. Mary
Sue Rogers, human capital man-
agement leader at IBM Clobal
Services, says that IBM has
embraced flexible working to help

©w
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with recruitment. “"In Europe,
companies have to provide flexible
working because of legislation —
but it is also a way to recruit from
a broader skill pool, including
women and older people. With an
ageing workforce we have to find
ways to retain older staff. It also
gives greater scope to male
employees who increasingly want
flexible working to create a better
work/life balance. A recent survey
of UK graduates found that
work/life balance was third on
their Jist of carcer priorities,” She
adds that 55 per cent of IBM's
cmplovees work flexibly and €0
per cent are “enabled” to do so,
“To us, it is foremost a business
imperative. It is about staff reten-
tion, increased productivity and
cost reduction,” she notes,

A survey of 300 UK human
resource professionals in small to
medium-sized enterprises (SMEs),
commissioned by Arizona-bascd
telecommunications company
Inter-Tel, found that 40 per cent
found it difficult to attract the
right skills from their local mar-
ket and 30 per cent thought they
could attract staff if they were
offered Aexible working. But they
also had significant reservations -
with 93 per cent concerned that
staff were more likely to bend the
rules if they work from home.
Doug Neal, rescarch fellow at the
US Computer Sciences
Corporation, identifies this atti-

tude as being at the heart of
ga cultural shift prompted by flexi

working: “The problem is not

with the worker - 1t is also w

the boss, Management has to f

a way to measure ‘resules’ ratl
gs than time, We have to find n

ways to evaluate workers - ¢

their bosses.™
He adds that organisations m
find wayvs to bujld trust betwe
9o employer and employee: “How ¢
evaluate people when I can't .
them? In formal terms, trust is
outcome of a series of benefic
transactions. You have to buil
culture of trust from work
together.”

Although new legislation
forcing organisations to ad
flexible working practices, th
are sound business reasons to g
cmployees more flexibil
QOrganisations which hi
embraced flexible working hi
found that it can cut costs 2
improve productivity, More img
tantly, it enables them to recr
staff from a much broader sl
pool and relain staff. But ¢ d
mean a fundamental change
the relationship between staf¥ @
management, Both must leary
trust cach other and focus
results rather than time spent
the office.
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How to engage your employees

A e eecrreceresmassresssmse

Ade Sodeinde, a 17-year-old
Nigerian, became famous last
week for making some of Britain's
trains run on time. Ms Sodeinde,
in her year working for Central
Trains before going to university,
solved the puzzle of why trains
leaving the depot ran late. She
found that the tracks in the depot
needed upgrading and were slow-
ing the trains’ journeys to their
starting platforms. Drivers and
conductors also had to wait before
boarding because of the time
taken for safety inspections and
cleaning. By refurbishing the
tracks and reorganising inspec-
tion and cleaning, Central was
able to eliminate the problem,
potentially saving itself £750,000
($1.37m) a vear in fines for late
running - and vastly reducing pas-
senger frustration and deilay.

Ms Sedeinde will no doubt be in
great demand when she gradu-
ates. But just how large, estab-
lished companies persuade
employees to put in that extra
effort is one of management's
great puzzles. Staff know where
the problems and opportunities lie
and there will always be employ-
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ees with ideas for new products or
better service. All it requires is for
them to speak up and for someone
to listen.

Most companies say they listen
to their people - but as managers
are often unhappy to have their
current strategies disrupted and
new ideas get trapped in corporate
bureaucracy, would-be innovators
become jaded, and cynical.

Yet there is a link between
engaged employees, satisfied cus-
tomers and corporate profitability,
according to a recent study by the
Forum for People Performance
Management & NMeasurement at
Northwestern University. The
Forum studied 100 US companies
to find out how engaged their staff
were and whether this had any
effect on corporate profitability
The Northwestern researchers
wanted to look at employees, such
as Ms Sodeinde, who did not deal
directly with customers. What
impact did their attitudes have on
the company's success? Well, the
results were clear. The companies
with the happiest and most
engaged employees had the most
satisfied, highest-spending cus-
tomers.

So how do you make employees
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more engaged and content? Roger
Martin, dean of the Rotman
School of Management at the
University of Toronto, argues that
people are happiest not only when
they are respected members of a
team they admire but when the
team and the company are
respected by the world outside,
Being part of a trusted, honest
group is an indispensable compo-
nent of employvee happiness and
engagement. So is establishing
ties with colleagues yvou respect,
When groups appear to be per-
forming, companies should hesi-
tate before disrupting them. The
vogue for forming new teams for
each task may work in companies
small enough for everyone to
know each other. When people
constantly have to establish new
links of trust, customers will
probably suffer. Companies
should think hard, too, before they
outsource the work of a function-
ing team. The company you out-
source Lo may be a happy, engaged
bunch, but I would not count on it.

From the Financial Times



Nasa’s exercise in managing risk

By Victora Gt

The US space agency grounded its
three remaining space shuttles
after Columbia disintegrated upon
re-entry to Earth's atmosphere in
s February 2003, killing the seven
crew members. Yet even today, sci-
entists are still divided over
whether the management culture
at Nasa has changed enough to
wensure the shuttle’'s safety.
Behavioural Science Technology,
the California-based consulting
group that works with other
industries such as railways on
15 safety issues, was hired 18 months
ago to help change the manage-
ment culture at the agency.
Nasa set out to improve employ-
ees’ relationships with supervi-
20 SOT'S to encourage dissent, empha-
sise teamwork and raise manage-
ment credibility, Although they
are still under pressure from bud-
gets and deadlines, Nasa man-
26 agers say they now take the time
to listen to concerns of engineers
and others on issues that may
compromise safety. BST measured
attitudes to safety and the work
10 environment in February 2004,
then again six months later, and
says the culture at Nasa has

changed. But although 40 per cent
of the managers surveyed said
they saw changes for the better,
only 8 per cent of workers said the
same,

James Wetherbee, a former
shuttle commander, has in recent
o months questioned whether the
culture at Nasa has changed
enough to make safety a priority.
And a report released last month
from George Washington
University says the pressures of
getting the shuttles back into
space leads the space agency to
make questionable safety deci-
sions. The study places the cur-
rent chances of a catastrophic fail.
ure on the shuttle at about one in
55 for every mission, Despite Nasa
spending nearly $2bn over the past
two yvears making safety improve-
ments to the shuttle, the risk
remains high enough to make any
astronaut's heart dance at take-off
and re-entry. In fact, the George
Washington researchers argue
6o that more money and effort

should be spent to come up with

an alternative to the space shut-
tles.

In the wake of the Columbia dis-

65 aster, an independent panel, the

Columbia Accident Investigation
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Board, was formed to investigate
the accident. Some of the findings
of the CAIB report were embar-
7o rassing for Nasa. Engineers had
expressed concern about the
falling debris, but their fears were
dismissed, The CAIB severely crit-
icised a lax safety culture at Nasa
75 as contributing to the disaster,
and issued a check-list of 15 points
to get the shuttles back up and
running.
Some critics believe Nasa
2a should be doing more to reduce
the number of manned missions.
Much of the cargo for the shuttle,
they argue, could be transported
robotically. Others have called for
85 the space agency to adopt a more
aggressive schedule in developing
a replacement for the shuttle. But
those are issues for the medium
term. In the coming weeks, getting
sa the shuttle safely into space and
back to Earth will be the priority,
and the world will be waiting with
bated breath to see if Discovery
can get off its launch pad without
g5 mishap.*

From the Financial Times

* In fact, the launch of Discovery was
successful.




Online shopping expected to grow
by 35% this year

ERANNOW, o sty

Consuners are expected to spend
33 per cent more buying a host of
items from clothes to CDs online
this vear, taking total spending for
52005 to an estimated £19.6bn,
according to the Interactive Media
Retail Group. In its first annual
report, published today, IMRG
said it expected 4m more Britons
10 to shop online this year, taking the
total shoppers to 24m, more than
half the UK's adult population.
The latest figures underline the
sharp growth of internet shop-
15 ping in the decade since 1994,
While internet shopping account.
ed for just £300m of retail sales in
1999, by 2004 consumers were
spending £14.5bn online, accord-
20 ing to IMRG.

Online shopping is also counter-
acting sluggish consumer spend-
ing on the high street. Houschold
expenditure grew by only 0.2 per

25 cent in the fourth quarter of 2004,
“For a sector to have grown from
scratch in ten years with very lit-
tle investment suggests that the
internet’s time has come,” said

30 James Roper, IMRG chief execu-
tive.

The larger retailing groups -
Kingfisher, Argos, Dixons, Tesco
and Boots - are spending money

35 on developing their internet offer-
ing, but many retail chains are not
investing in online shopping,
which in turn is allowing entrants
such as figleaves.com, which sells

4o underwear, and asos.com, the
clothing e-shop, to gain a foothold
in the market.

M 2004, the IMRG estimated
that the top 100 retailers in the UK

45 spent just £100m on their internet
presence - and most of this came
from a handful of stores, But in
spite of the neglect from big retail-
ers, the growing popularity of

so online shopping looks set to con-

10

tinue as more people gain access
to the internet.
Figures out from 2004 from
Qfcom, the communications regu-
s5 lator, showed that more than 56
per cent of homes had internet
access, with a third of those hay-
ing a broadband connection, The
emergence of mobile commerce
6o technology could also mean that
people will be able to shop online
from their mobile phones.
IMRG said electrical and cloth-
ing goods were experiencing
65 strong growth online, with more
than £2bn of electrical goods sold
over the internet in 2004, Dixons,
the high street electrical retailer,
expects its online sales - currently
70 at £170m - to hit £1bn in the next
five years. Meanwhile, clothing is
another big expansion area, with
sales growing 37 per cent to £644m
in 2004.

From the Financial Times



Webhiker’s guide to galaxies

By David Bowen

One of the frustrations of people who
run large websites is that their efiorts
are often judged on superficial
criteria. It is always nice to win an

5 award, but the sad truth is that
judges rarely have time 1o go inlo
sites in enough depth. So, what is
never analysed is whether the site
really functions properly and does

w0 what it is meant to do. This is not the
fault of the judges, it is because large
online presences are complex
beasts. You really have to get stuck
into them to see whether they are

15 coherent.

Few big organisations have just
one site - typically they have one at
the centre and a galaxy of others
covering countries, subsidiarias,

a brands and other specialities. This
means we have 10 look both at the
way the central site works, and at the
way the galaxy spins around it (or
fails to).

s There are always reasons why a
web presence has the structure it
does, but they are rarely simple -
usually a mix of historical accident,
lack of budget, decentralised

3o organisation, internal politics, the
whimsy of bosses, and any number
of other factors.

So here are three questions to ask
yourself to see just how coherent

35 your own presence is. First, is your
central site one coherent beast, oris
it made up of a group of vaguely
co-ordinated offerings? The US State
Department site, for example, looks

4o neat — with nice bold links across the

top, which are the same wherever

you are in the site. But it soon
becomes clear that it is a federation
of sites that have little in common.

Some areas have no links back to

the main site, and are not covered by

the same search engine.

Second and third, can visitors
easily get to your country, business
so and other sites, and can they get
back? Many people will find a
corporate site by writing in the name
of the company and adding “.com’, or
by putting its name into Google. Now
you need to get them to the
information they need. A weli-
classified directory can do the trick,
but check aut ICI (www.ici.com), with

&

w

5

w

its neat expandable “pilot’

6o mechanism, Or UBS {(www.ubs.com),
with its logical service finder. Or look
at Thyssen Krupp's Base
{basea.thyssenkrupp.com), a highly
sophisticated search engine that lets

&5 visitors find the relevant site or
information by product, customer
seclor, location, subsidiary name, or
other criteria. The basic journey back
from an outlying site should be more

7a straightforward — a link to your home
page.

Bul can, say, a visilor to your
French site get direct to the central
investor area? If not, why not? Can a

75 jobseeker in Singapore look for
positions across your entire
organisation? Is a journalist in Brazil
getting the right mix of local and
global news? Thought not, These are

3o the subtleties that may not win you
an award — but they will make your
site work better. That is good for your
organisation, its customers and other
stakeholders. And of course, for your

ds job.

From the Financial Times

HMHcTpyKuus no BbINOJTHEHHIO

CryneHTy BblIaeTCsl TEKCT JUIsl YT€HUs, NepeBojia U pedeprpoBaHusi. Bpems moAroTOBKHU K OTBETY COCTABIISIET
30 muH. [lanee cTyneHT yuTaeT pparMeHT TEKCTa BCIyX, 3aYMTHIBAECT MEpeBOJ U pedepupyeT TeKCT. Y CTHBIN
OIpOC MPOBOAMTCA 2 pa3a B CEMECTP B KOHIE MPOXOXKICHHUS KakJIoro pasziena. Bo Bpems ycTHoro ompoca
CTYJEHT JIOJDKEH OTBETUTh HAa BCE BOIPOCHI IIpENoAaBaress no Teme. Bpems oTBeTa cocTaBiseT 5 MUHYT.

Kpurepun onenuBanus:

MaxkcruMaabHOE KOJIMYECTBO OAJUIOB, KOTOPOE CTYACHT MokeT HaOpath — 10 GaioB 3a 1 Teker (3a 1 cemectp

BBINOJIHSAETCS pepepupOBaHUE ABYX TEKCTOB).

e 9-10 6. — KOMMYHUKATUBHBIC 33]Ia9H BBITTOJHEHBI

3amaue;
e 7-8 0. -

MIOJTHOCTBIO, MCIOJIb30BAaHHBIM CIIOBAapHBIA 3amac,
rpaMMaTH4ecKHe CTPYKTYphl, (poHeTHYecKoe 0pOpPMIICHHE BHICKA3bIBAHHUS COOTBETCTBYET MOCTABIEHHON

KOMMYHHKATUBHBIE 3a/a4M BBINOJHEHbl YaCTUYHO, HCIIOIb30BAHHBINA CIIOBApHBINA 3arac,
rpaMMaTH4eCKHe CTPYKTYpbl, PoHETHYECKOE O(POPMIIEHUE BHICKAa3bIBAHUS COOTBETCTBYET OCTABJICHHOM

3aaadc, HeOOoIbIINE HapyHICHUA UCTI0JIb30BaHUA CPCACTB JIOTUYECKOM CBA3HU,

. 5-6 0. — KOMMYHHKATHBHBIC 3aJa4dy BBIIIOJIHCHBI HEC IIOJIHOCTBIO, HCIIOJB30BaH OFpaHquHHBIﬁ
CJ'IOBapHHﬁ 3amnac, rpaMMaTH4YeCKUC CTPYKTYPbI U (1)0HCTI/I‘-ICCKOC O(l)OpMJ'IeHI/Ie BBICKa3bIBaHUA HMCIOT

HeOOoJIbIINE HApYIICHHUS,
e 0-4 0. — KOMMYyHMKaTHBHBIE 33]]a4l HE BBIIIOJIHEHBI, HAJTMYUE IPYObIX

OIIMOOK B OTBCTEC, HCTIOHUMAaHWE CYIHIHOCTH HU3JIaracMoro BoOIpoca, HCyMCHHUE IIPUMCHATH 3HAHUA HA ITPAKTHUKE,

HCYBCPCHHOCTb U HCTOYHOCTH OTBCTOB HA JOIIOJHUTCIIBHBIC U HABOAAIIUC BOIIPOCHI

TeMbI J0KJIAA0B ¢ NPe3eHTauuel

1o qucuuruiiHe_MHOCTPAHHBIN SI3bIK NPOGeCCHOHANBHOLO
O0NIeHNA(AHTIUHCKHIA)

1. KommyHukanus B OusHece.




. Kapbepa
. Konkypenuus

P OO ~NO O, WN

. Pocculickas 1 MexXayHapoHast TOPrOBIIS.

. OCHOBBI ycrienrHOTo Ou3Heca

. DKOHOMUYECKHE MOKa3aTeNu IPeaIpUITUS
. CocraBiieHHe roi0BOro oT4éra

. BaHKpOTCTBO MpeaAnpusTHsI

. [IlmaHupoBaHue IPOU3BOACTBA

0. VYnpasiieHue nepcoHaaom

NHCcTpyKIUA 10 BHINOJTHEHUIO
CryneHT ToTOBHT 2 JOKJIaJa B TEUEHUU ceMecTpa. MeTonyeckue peKOMEeH1alliy 10 HallMCAaHUIO U TPeOOBaHUS
K 0()OPMJICHHIO COJICPIKATCS B PUIIOKCHHUH 2

Kpurepun oueHuBaHus:

MakcumanbHoe KoaudecTBo 30 6ayutoB (1o 15 6anioB 3a KaKIbIi JOKJIAT)

15-10 6. - w3I0KEeHHBIH MaTepua (PaKTUIECKU BEPEH, IPUCYTCTBYET HAITMUNE
rITyOOKHMX MCUYEPIBIBAIOIIMX 3HAHHIA TI0 TIOATOTOBICHHOMY BOIIPOCY, B TOM YHCIIE
OOIIMPHBIE 3HAHUS B 1IETIOM O JUCHHUILUIMHE; TPAMOTHOE U JIOTHUECKU CTPOIHOE
M3JI0KEHUE MaTepHrasia, IIMPOKOE MCIIOJIb30BaHUE HE TOJILKO OCHOBHOM, HO U
JIOTIOTHUTEIBHON JIUTEPATYPhI;

9-8. 6amnoB - U3NOKEHHBII MaTepuan BepeH, HaJTM4Ke MOTHBIX 3HAaHUHI B 00beMe
PO IEHHOM MTPOrPaMMBI 110 IOJrOTOBIEHHOMY BOIIPOCY; TPAMOTHOE H JIOTUYECKU
CTpOlHOE M3JIOKEHHE MaTepuana, I[IUPOKOEe HKCIOIb30BaHHE OCHOBHOU
JTUTEPaTyphI,

7-4 6. — W3JIOKEHHBI MaTepuall BEpEH, HaJIMuue TBEPAbIX 3HaHUW B oObeMe
PO IEHHOM MTPOTrPaMMEI 1O TIOATOTOBICHHOMY BOIIPOCY ; U3JI0KEHUE MaTepraa ¢
OTJENbHBIMHA OIIMOKaMU, YBEPEHHO HCIIPABICHHBIMU HCIOJB30BAaHUE OCHOBHOM
JTUTEPaTyphI,

Menee 3 6. — paboTa He cBs3aHa ¢ BHIOpaHHOH TeMoil, Hamuuue rpyObIX OMMOOK, HEMOHUMAaHUE CYLTHOCTH

H3JjlaracMoro BOIIpoca.

3 Meroauyeckne MaTepuajbl, onpeae/sionie NpoueAypbl OLeHUBAHUS 3HAHMI, YMEHHUIH, HABBIKOB H
(11M) ONBITA AEATETbHOCTH, XapAKTEPHU3YIOLIUX 3Tanbl (POPMUPOBAHMA KOMIIETEHMIi

HpOI_IeI[prI OIICHMWBAHMA BKIIIOYAIOT B ceOs TCKYHIHP’I KOHTPOJIb U IPOMECKYTOUHYIO aTTCCTAINIO.
TeKleIl/Iﬁ KOHTPOJIb YCIIECBACMOCTH IMMPOBOAUTCA C UCIIOJb30BAHUEM OLUCHOYHBIX CPEACTB, IMIPEACTABICHHBIX B
m.2 JAaHHOT'O TIPUJIOKCHUA. Pe3y.]l]':>TaTLI TCKYLICTO KOHTPOJA HJOBOIATCA OO CBCACHHUA CTYACHTOB IO

IIPOMEKYTOYHON aTTECTALUU.

[IpomexyTouHasi aTrrecTamusi NpoBOAUTCS B (GopMe 3aueTa. 3adyeT MPOBOJUTCS MO OKOHYAHUU
TEOPETHYECKOTO 00yUYeHHUS J0 Havajla MPOMEXKYTOUHOM arTectaniud B hopMe cobeceloBaHus 1O MPOHIEHHBIM

TEMaM.



Ipuio:xxkenue 2
METOANYECKHUE YKA3AHUSA 11O OCBOEHUIO TNCHUITJIMHBI

VY4eOHBIM IIJIAaHOM IIPELyCMOTPEHBI CIEAYIOIINE BU/IbI 3aHATUI:

- IPAKTUYECKHE 3aHITHSL.

B xozne npakTHuecKMX 3aHATHH yriayOJIIOTCS M 3aKpEIUISIOTCSA 3HAHUS CTYJIEHTOB IO Psily BOIPOCOB,
pa3BUBAIOTCS] HABBIKM YCTHOM M MMCbMEHHOM peYl Ha HHOCTPAHHOM SI3bIKE.

[Tpy NOArOTOBKE K NPAKTUYECKUM 3aHATHSIM KaXAbIM CTYJEHT JOJKEH:

— U3y4YNUTh PEKOMEHIOBaHHYIO YUeOHYIO JIUTEPATYPY;

— MOATOTOBUTH OTBETHI HA BCE BOMPOCHI 10 U3Y4aeMON TEME;

—[MCbMEHHO BBINOJHUTH JIOMAlllHEE 3aJaHKe, PEKOMEHJIOBaHHbIE IPENOAABATEIEM IPU H3YHYEHUU
KaKIOU TEMEL.

[To cormacoBaHMIO C TPENOJaBaTENEM CTYIEHT MOXKET MOArOTOBUTH JOKJIAJ MM COOOIICHHE TI0 TeMe
3aHATUS. B mpouecce MOArOTOBKM K MPAKTHMYECKUM 3aHATHUSAM CTYAEHTBl MOTYT BOCIIOJIb30BaThCS
KOHCYJIbTAllUSIMU IIPENOIaBaTEs.

Bomnpocsl, He paccMOTpeHHbIE Ha MIPAKTUYECKUX 3aHATUAX, JOJKHBI ObITh U3yUEHBI CTYJCHTAaMH B XO/1€
CaMOCTOSITeITLHOM paboThl. KOHTPOJIE  caMOCTOSTEIIBHON PabOThI CTYICHTOB HaJl yYeOHOH TIpOrpaMMoii Kypca
OCYILECTBIISICTCS B XOJI€ 3aHATUI METOJOM YCTHOIO ONpOca WM IIOCPEICTBOM TeCcTUpoBaHMA. B xoxe
CaMOCTOSITENIbHOM ~ pabOTBhl  KaXJbIil CTYJIEHT 00si3aH IpPOYUTaTb OCHOBHYHO M 11O BO3MOKHOCTH
JONOJIHUTEIbHYIO  JIUTEpaTypy IO HM3yyaeMoil  Teme, BbINMCATh OIPEJEeJICHUS] OCHOBHBIX IOHATH,
3aKOHCIIEKTUPOBATb OCHOBHOE COJIEP)KAHME; BBINKMCATH KJIIOYEBBIE CJIOBA; BBINOJIHUThH 33JaHUSI-OPUEHTHUPHI B
Ipolecce YTEHUsI PEKOMEHIyeMOro MaTepuaa, IpoaHaJIn3upOBaTh IPE3EHTALIMOHHBIN MaTepuall, OCYIIECTBUTh
000011IeHre, CPABHUTH C paHee H3YYCHHBIM MaTepHAIIOM, BBIJIEIUTH HOBOE.

[lpy peanuzanuu pa3aUYHBIX BUAOB Y4eOHOM pabOThl HCIOJIB3YIOTCS pa3HOOOpa3Hble (B T.U.
MHTEPAKTUBHbBIE) METO/IbI O0yUEHUS], B YACTHOCTH:

- UHTEpaKTUBHAs JJOCKA JJIs IOATOTOBKU M IPOBEACHUS MPAKTUUECKUX 3aHATHIH.

IloaroroBka qokJaga ¢ npeseHTanue

OnHoil w3 QopM CcaMOCTOSTENBPHOW JEATENbHOCTH CTYJEHTa SBISETCS HalHuCaHHE JOKJIaJI0B.
Boinonnenue Takux BHAOB paboT crocoOCTBYeT (POPMUPOBAHMIO Yy CTY/IEHTAa HABBIKOB CaMOCTOSITENbHOM
HAy4YHOH JIE€ATEIbHOCTH, IOBBIIICHUIO €r0 TEOPETHYECKOM M MpodecCHOHATBHONM MOATOTOBKH, JyYIIEeMY
YCBOEGHHIO Y4EOHOT0 MaTepuania.

Tembl NOKIAZOB ONPEAEIAIOTCA MpPENoAaBaTeleM B COOTBETCTBHHM C IPOTrpaMMON JAMCLHUIIIMHBL.
KonkpeTru3zanus TeMbl MOKET OBbITh ClI€laHa CTYJIEHTOM CaMOCTOSITENIbHO.

Crnenyer akleHTHpPOBAaTh BHUMAaHKUE CTYAECHTOB Ha TOM, 4TO (POpPMYJIMPOBKA TeMbI (Ha3BaHUs) pabOTHI
JIOJKHA OBITh:

— scHOM 1o opMe (He coepkaTh HEy1000UnTaeMbIX U (ppa3 ABOHHOIO TOJIKOBAHUS);

— cojepXkaTh KJIIOUEBbIE CIIOBA, KOTOPbIE PENPE3CHTUPYIOT UCCIIEI0BATENbCKYIO paboTy;

—  OBITh KOHKPETHOH (HE coiepKaTh HEONPEIEIEHHBIX CJIOB «HEKOTOPBIE», «OCOObIe» U T.1.);

— coaepxarb B ce0e 1elCTBUTENbHYIO 3a/1auy;

—  OBITh KOMITAKTHOM.

BribpaB Temy, HeEoO0X0AMMO MOAOOPaTh COOTBETCTBYIOLIIMN HH(MOPMAIIMOHHBIM, CTaTUCTUYECKHUI
MaTepual M MPOBECTH €ro IpeaBapuTeNbHbli aHamu3. K Hambonee MOCTYMHBIM HCTOYHHMKAM JIMTEPATYphI
OTHOCSTCS (POHBI OUOIMOTEKH, a TaK )K€ MOTYT UCIIOJIb30BATHCS JIEKTPOHHBIE HCTOYHUKU HHPOpMaIuu (B TOM
qucine u HTepHer).

BaxxupiM TpeboBaHUEM, MPEABABISAEMbIM K HAMHUCAHUIO JIOKJIAJ0B HAa AHIJIMMCKOM SI3bIKE, SBISETCS
IPaMOTHOCTb, CTHIIMCTHYECKAs! aJIeKBATHOCTD, COJIEPKATEIBHOCTD (IIOJHOTA OTPAXKEHUS U PACKPBITHS TEMBI).

Jlokuitan 1oyKeH BKIIIOUATh TaKOW 3JIEMEHT KaK BBIBOJIbI, [TOJIyYEHHBIE CTYIEHTOM B pe3yJibTaTe paboThl C
MCTOYHHUKAMU UH()OPMAITIH.

Jlokitagpl MpencTaBisIOTCS CTPOro B ompezeneHHoe rpadukoM ydeOHOro mpolecca Bpemst M HX
BBINOJIHEHUE ABISETCA 0053aTEbHBIM YCIOBUEM /IS IOMYCKA K IIPOMEXYTOYHOMY KOHTPOJTIO.

[Mpesenrarust (B Power Point) mpeacrasisier co00i myOIMyHOE BHICTYIUIEHHE HA HHOCTPAHHOM SI3BIKE,
OPHEHTUPOBAHHOE Ha O3HAKOMJIEHHE, YOeXJIeHHe CiylaTesel Mo ONpeAeseHHOM Teme-mpolieme.
OOecnieunBaeT BHU3YaJlbHO-KOMMYHHUKATUBHYIO IOAJIEPKKY YCTHOIO BBICTYIUIEHHS, CIIOCOOCTBYET €ro
3G HEKTUBHOCTH U PE3YIbTaTUBHOCTH.

KadecTBeHHast mpe3eHTaIys 3aBUCUT OT CJIEAYIOIINX 1apaMeTpOB:

- TIOCTaHOBKH TEMBI, LIEJIU U IJIaHA BBICTYIICHUS;



OIIpeeICHUs IPOAOIKUTENBHOCTH NIPEACTABICHUS MaTepUaa;

yueTa 0COOEHHOCTEH ayIuTOPUH, aIPECHOCTH MaTepHaa;

MHTEPAKTUBHBIX JEHCTBUI BBICTYNAIOIIETO (BKJIIOUEHHE B O0CYXKJIEHHE CIIyIIaTelel);

MaHepbl TPEACTABICHUS TPE3EHTALMU: COOJIOACHUE 3pPUTEIFHOIO KOHTaKTa C ayIuTOpuei,

BBIPA3UTCIIBHOCTD, dKECTUKYIIALMA, TCIIOABUKCHUSA

HaJIMYUs WUTIOCTpaLuil (He Heperpyskarolux H300pakaeMoe Ha 9KpaHe), KIIIOYEBBIX CJIOB,
HY>KHOT'O I000pa [IBETOBOM I'aAMMBI;
HCII0JIb30BAHUS YKa3KH.

HpCHOI[aBaTCJIB AOJIKEH pEKOMEHA0BATh CTYACHTaAM

HC YUTAaTh HAIIMCAHHOC Ha DKPAHC,

00s13aTeJIbHO HEOOAHOKPATHO OCYIIECTBUTH NPECACTABJICHUC MTPE3CHTANN I0MA,

npeayCcCMoOTpECTh HpO6JICMHBIe, CJIOXKHBIC JJIs1 TIOHMMaHUA q)paFMeHTBI U IPOKOMMCHTUPOBATD HX;
IpeABUACTE BO3MOXKHBIC BOIIPOCHI, KOTOPBIE MOI'YT OBITh 3aJla’Hbl 110 XO4Y M B PE3YJbTATC

MPCABABICHUA MTPC3CHTAIUU.



