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1. HEJIX OCBOEHUA JUCIHHUITINHBI

1.1|OcHOBHO# LIeNTbIO MPETNOaBAHUS JUCIMIUTUHBI «ITHOCTPAaHHBIH A3BIK MPOHECCHOHATEHOTO OOIIEHHUS» IS MATHCTPOB SIBISIETCS
(bopMUpOBaHHE HHOA3BIMHONW KOMMYHHUKATUBHOI KOMIIETECHIINH, MTO3BOJISIOIICH UCTIONb30BaTh HHOCTPAHHBIH SI3BIK B MPOLIECCE
YCTHOTO W MHCHbMEHHOTO JICJIOBOTO O0IIEHHS Ha YPOBHE, oO0ecneunBaromieM 3QGEeKTHBHYIO MPOGECCUOHANBHYIO JESITEBHOCTb.
HpaKTI/I‘{CCKOC BJIaICHUC NHOCTPAHHBIM SA3BIKOM MPEATIOJIaracT BjIa€HUEC METOaMU U Cl'lOCO6aMI/l 6H3HeC-KOMMyHI/IKaU,I/II7I,
6usHec-koppecnonaeHInN. 1{ens 00ydeH s MArHCTPOB HHOCTPAHHOMY SI3BIKY 3aKJIFOUAETCs B IPHOOPETCHIH | TabHEHIIEM
pa3BuTHH MPO(YECCHOHATBHON HHOSI3BIYHON KOMIIETCHIINH, HE00X0IMMBIOH 1151 3((HEKTHBHOTO MEKIMIHOCTHOTO ICIOBOTO
OOIIeHNS ¢ IPUMEHEHHEM MTPO(EeCCHOHANTBHBIX S3BIKOBBIX (JOPM U CPEICTB.

2. TPEBOBAHUA K PE3YJIbTATAM OCBOEHUSA TN CHHUIIJIMHBI

YK-4:CrniocodeH npuMeHsITh COBpeMeHHbIe KOMMYHHKATHBHBIE TEXHOJIOTHH, B TOM YHCJIe HA HHOCTPAaHHOM(bIX) si3bIKe(aXx), 1JIs1
aKaJeMH4ecKoro u npogeccuoHAILHOr0 B3auMoaeicTBUS

B pe3yjabTaTe 0OCBOCHUA TUCHHUIIIMHBI oﬁyqaloumﬁcsl JOJIZKCH:

3HaTh:

-YHOTPEOUTENBHYIO JEKCUKY HHOCTPAHHOTO SI3bIKa B 00beMe, HeOOXOJUMOM JUIsl OOIIEHHS, YTEHHS 1 IEPEBOIa HHOSM3BIYHBIX TEKCTOB
npodeccnoHaIbHON HaPaBIeHHOCTH;

- JIEKCUUECKUE U TPaMMaTHYECKUE CTPYKTYPBI H3Y4aeMOro SI3bIKa; MPaBHUJIa YTEHHUS U CJIOBOOOPA30BaHNS;

- mpaBmiIa 0QOPMIICHHUS yCTHOM MOHOJIOTHIECKON M TUATIOTHIECKON PEeUH;

- 3HaTh 3aKOHOMEPHOCTH JIEJIOBOM YCTHOM M MHChbMEHHOW KOMMYHHUKAIIMHM HAa HHOCTPAHHOM $I3bIKe(COOTHECEHO ¢ nHaukaTopoM YK- 4.1)

YMmeTn:

- CHCTEMHO aHAIM3UPOBATh MH(POPMAIIHIO B BBIOUPATh 00pa3oBaTeNbHbIe KOHIETIIIH;

- IPUMEHSATh METOABI U CIIOCOOBI AEIOBOT0 OOLIEHUS JJIsl UHTEJUIEKTYaJIbHOTO PAa3BUTHUS, IOBBIILIEHUS KyJIbTYPHOTO YPOBHS,
npodeccuoHaIbHON KOMIIETEHTHOCTH;

- HCTIONIB30BATh TEOPETHUECKUE 3HAHMS JUISl TeHEPALIMU HOBBIX HAEH- BOCIPHHUMATH CMBICTIOBYIO CTPYKTYPY TEKCTa; BBIAEIISITh MJIABHYIO U
BTOPOCTENICHHYIO HH(OPMALHUIO;

- IPUMEHSTDH 3HaHUSI HHOCTPAHHOTO SI3bIKA JJISI OCYIIECTBICHHUS MEXKIMIHOCTHOTO U MPO(ECCHOHAIBHOTO OOIICHUS;

- YUTATh JUTEPATypy MO CHEUUATBHOCTH, AaHATM3UPOBATH MTOIYIECHHYIO HH)OPMAIIHIO;

- IEPEBOIUTH MPOQecCHOHANBHBIE TEKCTHI (03 croBaps);

- COCTaBJIATh HAyYHBIE TEKCTHI HA HHOCTPAHHOM SI3BIK(COOTHECEHO ¢ mHauKatopoM YK-4.2)

Baanern:

- HaBbIKaMU MyOJMYHOH peun, apryMeHTaliy, BeIeHHs JUCKYCCUU; HABBIKAMU ITMCbMEHHOM peyH;

- crtoco0amMy OpUEHTUPOBAHUS B UCTOYHUKAX HHPOpMaIuK (>KypHaJibl, CaliThl, 00pa3oBaTeIbHbIE MOPTAJbI U T.11.);

- OCHOBHBIMM HAaBBIKaMH U3BJICUCHUS TVIABHOW M BTOPOCTENIEHHON MH(OpMaNuHy;

- HaBbIKAMHU TPHOOPETEHUS, UCTIOJIL30BaHUS 1 OOHOBJICHUS TYMaHUTAPHBIX, 3HAHUIA;

- HaBBIKAMU BBIPKEHUS MBICIIEH 1 COOCTBEHHOTO MHEHUS B MEKJIMIHOCTHOM U JIETIOBOM OOIIEHUH HAa HHOCTPAHHOM SI3BIKE;

- HaBBIKaMU JIeIOBOM MUCHbMEHHOH M YCTHOH pedn Ha HHOCTPAaHHOM SI3BIKE;

- HaBBIKAMH M3BJIEYEeHHS HEOOXOIMMOW HH(POPMAIIMU U3 OPUTHHAIBHOTO TEKCTa SKOHOMUYECKOTO XapaKTepa;

- HaBBIKAMHU COCTABJICHHUS KPATKUX TEKCTOB CHEIUAIN3UPOBAHHOTO XapaKTepa, aHHOTAIHI(COOTHECEHO ¢ MHAUKaTopoM YK-4.3)

3. CTPYKTYPA U COAEPKAHUE JUCHHUITIJIMHBI

Kon HaumMeHnoBaHue pa3eioB U TeM /BU/I 3aHATHS/ Cemectp / | Yacos Komnerten- JlutepaTtypa
| sapsTus Kvpc LK
Paznen 1. «KoMMyHHKanusi B MeskIyHapOAHbIii
MApPKEeTHHI»
1.1 1.1. 1 4 VK-4 JI1.1 J11.3 J11.4J12.1
Jlexcuyeckue eMHMLBL: BUABI KOMMYHUKanuu.Pa3srue J12.2

HaBBIKOB ayIUpOBaHMs1.Pa3BuTHE HABBIKOB aHATUTHIECKOTO
yTeHUs: "DNEKTPOHHOE MUChbMO Kak opMa JIeIoBOH
KoMMyHHKanuu'". Hanmmcanue mpocToro JenoBoro nuchbMa.

Mp/
1.2 1.2 Jlexcudeckue eqUHUIIBI: MApKETUHT. Pa3BUTHE HABBIKOB 1 4 YK-4 JI1.1 J11.3 J11.4J12.1
aynupoBanus "Kak BBIATH Ha MEXyHapOIHBII PHIHOK'. 2.2

CIIOXKHBIC CYIIECTBUTENbHBIC. Pa3BUTHE HABBIKOB FTOBOPCHUSI
"Co3znanue riiobansHoro 6penga” /Ilp/




1.3 Tema: Komanguposka. [Ipugactre npomreamero BpeMeHu. YK-4 JIT.1 JI1.3 JI1.4J12.1
Hacrosmee coBepmenHOe Bpems. J12.2
Poccuiickas 3apy6esxHas Toprosis. IIpocroe Oynyiiee BpeMsl.

/Cp/

1.4 UreHue: pa3BUTHE HABBIKOB aHAIN3a U peepUpOBAHUS YK-4 JIT.1 J11.3 JI1.4J12.1
HWHOCTPAHHOTO TEKCTa J12.2
I'pammaruka: Pa3BuTie HABBIKOB yNOTPEOICHUS
rpaMMaTHYECKHX CTPYKTYpP BpEMEH aHTIIMHCKOTO TJIaroya B
YCTHOHM M MUCbMEHHOU peduun
/Cp/

Paznen 2. «CtaHoBJIeHHeE 1€JIOBBIX CBsI3eil M CTpaTeruu
ycmexa»

2.1 2.1 Jlekcuyeckue eIMHUILIBI: PA3HOBUIHOCTH JETOBBIX YK-4 JI1.1 J11.3 JI1.4J12.1
B3aMMOOTHOIIEHHH. Pa3BUTHE HaBBIKOB TOBOPEHUS J12.2
"IIpoBenenue neperopopos". Pa3Butue HaBbIKOB
ayaupoBanus "JlenoBoe maptaepcrso” /IIp/

2.2 2.2 Pa3BuTHE HaBBIKOB M3BJICYCHUS NHPOPMALIUK U3 TEKCTa YK-4 JIT.1 J11.3 JI1.4J12.1
"ITyTs k ycnexy Kapnoca Crnuma". I[IpedukcansHoe J12.2
cinoBooOpazoBaHue. Pa3BuTre HaBBIKOB roBopeHus "BeneHue
nieperosopoB" /IIp/

2.3 Tema: [lenoBbie Ha3HAYCHHSI. DKBUBAICHTHI MOIATBHBIX VK-4 JI1.1 J11.4J12.1 J12.2
riaroJioB to beable to, to have to.Koncrpykuumu as ... as, not
S0 ... as. besnuunsie rmaronel. Yap. 1-8,Ynp. 3-7. /Cp/

2.4 Tema: B opuce. MopanbHbIe TIaroisl can, may, VK-4 JIT.1 J11.3 JI1.4J12.1
must.ITpsmoe u kocBernHOE AonoHeHHE. OOCTOATENBCTBO 2.2
1IeJH, BBIpaXXEHHOE HHPUHUTHBOM. YTIp. 6-14. /Cp/

2.5 HWrorossiii Tect /TIp/ VK-4 JIT.1 J11.3 JI1.4J12.1

2.2
2.6 TToaroToBKa JAOKIJIAN0B MO MpoiaeHHBIM TemaM B Libre Office YK-4 JIT.1 J11.3 JI1.4J12.1
J12.2
/Cp/
2.7 /3auét/ YK-4 JI1.1 J11.3 J11.4J12.1
2.2
Pa3nen 3. "3ansTocTh U pucku"

3.1 3.1 Jlekcu4eckue eqUHULBL: TPYI0yCTPOHCTBO, MOTHBALIUS YK-4 JI1.2 J11.3 J11.4J12.1
YCIICUIHOM paboThl. Pa3BuTHE HABBIKOB ayAupOBaHUs " J12.2
OcHoBBI ycnienrHoro OusHeca". Pa3BuTre HaBBIKOB TOBOPEHHUS
:" TlonOop nepconana Ha KioueBble mosurmu'". /Ip/

3.2 3.2. JlekcuuecKue eMHHUIBI | PUCKH BEACHUS OU3HECA. THIIBI YK-4 JI1.3 J11.4J12.1 J12.2
PHCKOB, KpU3HCHBIE CUTyalnu. Pa3BuTHE HABBIKOB
ayaupoBanus " YnpasieHnue puckamu. Kak BbliATH 13
KpU3UCHOM cutyanun". Pa3BuTre HaBBIKOB aHAJMTUIECKOTO
yreHust TekcTa " HTepHAMOHAM3ALHS - PHCK W HOBBIC
Bo3MoxkHOCTH." /TIp/

3.3 Tema : Paboune B3aumooTHoIieHus. CodeceoBaHUE MPH YK-4 JI1.3 J11.4J12.1 J12.2
ycTpoiicTBe Ha paboty. CrpanarenbHsiii 3anor. Ymp. 1-4.

Bpemennsie hopMbI CTpagaTesIbHOrO 3ajora. yop. 1-7.
CyddukcanpHoe c1oBooOpa3oBaHHE.
CobecenoBanue mpu ycTpoiicTe Ha padory. /Cp/
3.4 Tema: CtpaxoBaHue OHU3HECa OT PUCKOB. CTPAX0OBasi MOJIMTHKA VK-4 JI1.3 J11.4J12.1 J12.2

komnanuu. Hapeuwust.
Hapeuus B anrnuiickom si3eike. OOpa3oBaHUe aHTITHIHCKUX
Hapeunid. Ctenenu cpaBHeHus. Ymp. 5-9. /Cp/

Paznen 4. "CTHIM MeHEXKMEHTAa H CIIOCOOBI
npusjedyeHue puHaHcupoBanus'"




4.1

4.1. Jlexcuueckue equaunpl: CTuin MeHeHKMeHTa. Pa3Butne 2
HaBBIKOB ayaupoBaHus "KiroueBbie ()aKTOpbI YCIEUTHOTO
MeHeKMeHTa . Pa3BUTHE HaBBIKOB aHAIMTHYECKOTO YTCHUS:
"[IpenmyniecTBa 1 HENOCTATKH PA3ITUYHBIX CTHIICH
menepxkmenTa'. /Tlp/

4 VK-4

JI1.3 J11.4J12.1 J12.2

4.2

4.2. Jlexcnueckue equHUNbL: [IpuBnedenne GHHAHCUPOBAHHUSI. 2
VYnpasnenue puHancamu. Pa3BuTre HaBBIKOB TOBOpEeHHUs "
Kakue criocoOb! puBiaeYeHUst GUHAHCOB JUTS BEICHUS
MaJioro Ou3Heca JOCTYIHbI B Hatel crpane?” /TIp/

4 VK-4

JI1.3 J11.4J12.1 J12.2
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VYup. 1-5 /Cp/

Tema:Pabota B komane. COBETHI Kak JIydIlie OpraHW30BaTh 2
paboty B komanae. MoaasbHbIe TIaroiibl. Y norpedieHue
MOJIaJIbHBIX TJIar0JIOB € Mep(EKTHBIM HHPHHUTHBOM.

4 VK-4

JI1.3 J11.4J12.1 J12.2
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Urenne: pa3BUTHE HAaBHIKOB aHHOTHPOBAHUS U 2
pedeprpoBaHusl HHOCTPAHHOTO TEKCTA.

I'pamMmatuka: pa3BUTHE HABBIKOB YHOTPEOJICHNUS
rpaMMAaTHYECKUX CTPYKTYP BPEMEH aHIJIMHCKOIO TJ1aroja B
JIEHCTBUTEIIBHOM U CTPAJaTeIbHOM 3aJI0raX B YCTHOHU U
nUcbMeHHOH peun /Cp/

4 VK-4

JI1.3 J11.4J12.1 J12.2

4.5

Uroroesiii Tect /I1p/ 2

2 YK-4

JI1.3 J11.4J12.1 J12.2

4.6

/Cp/

TToxroToBka JA0KNIAI0B 1O MpoiaeHHBIM TemaM B Libre Office 2

4 VK-4

JI1.3 J11.4J12.1 J12.2

4.7

/3auét/

0 YK-4

JI1.3 J11.4J12.1 J12.2

4. ®OHJ OIEHOYHBIX CPEJICTB

CrpykTypa u coepkanue (oHAa OLEHOUYHBIX CPEJCTB ISl IIPOBEJCHUS TEKYILEH U IPOMEXYTOUHOM aTTEeCTalluH IIPEICTABICHBI B
[Ipunoxenun 1 k paboyeid nporpamMmme JUCHUILTUHBL.

5. YYEBHO-METOAUYECKOE 1 THOOPMAINIMOHHOE OBECIIEYEHUE JUCHUIIINHBI

5.1. OcHoBHas JuTepaTypa

ABTOpBI, COCTaBUTENH 3arnaBue WznarenbcTBO, TOX Konnu-Bo
JI1.1 |Myprazuna 3. M., English for Professional Communication: o Kazanb: Kazanckuii HayuHo | https://biblioclub.ru/inde
Awmmpoa . T, nucuuiuinHe «THOCTpaHHBIHN SI3BIKY»: yuyeOHOe -MCCIIEI0BATENbCKHIMA x.php?
A6rymman U. 1., rnocooue TEeXHOJIOTHYECKHU page=book&id=259048
Cricoes B. A. ynusepcuter (KHUTY), HEOrPaHMYEHHBIH TOCTYII
2012 JUISL 3aPErHCTPUPOBAHHBIX
NoJIb30BaTeIeH
JI1.2  |Inunens E. A. JlupaxTuueckue Matepuasl s camocrostenbHoll | Cankr-IleTepOypr: https://biblioclub.ru/inde
pabotsl 1o Kypey «Business English» («/lenoBoii WHCTHTYT CrienHaibHOM x.php?
AHTIIUUCKUN 5[3];[]()))2 yqe6Hoe rocodue NEeIaroruku U CUXO0JIOTUH, page=book&1d=438772
2015 HeOFpaHPI‘-IeHHbIﬁ J0CTyIl
JUIS 3apETHCTPUPOBAHHBIX
10JIb30BaTEICH
JI1.3 | Anucumosa, A. T. English for Business Communication: yue6Hoe Kpacnonap: FOxHbrii http://www.iprbookshop.

10coOHUe 110 AEIOBOMY aHTJIMICKOMY SA3BIKY IS
CTY/ICHTOB, O0YYAIOIIUXCS 110 HAIIPABICHUSIM
«(9KOHOMHK2», «MEHEIPKMEHT)

2013

HHCTUTYT MCHC/PKMCHTA,

ru/25955 . html
HEOTpaHWYEHHBIH JOCTYI
JUTS 3aPErHCTPUPOBAHHBIX

MOJIb30BaTeIeH

Jlykuna, JI. B.

Kypc anrnuiickoro si3ika 1yist MaructpanToB. English

Boponex: Boponexckuit

Masters Course: yue6HOE Tocodue st roCy1apCTBEHHBIN
MArCTPaHTOB IO PA3BUTHIO H COBEPLICHCTBOBAHMIO | apXuTeKTypHO-
00IUX U MPEIMETHBIX (IeTOBOH aHTITUHCKHUN S3BIK) CTPOMTENBHbII

http://www.iprbookshop.
ru/55003.html

HEOTPaHUYEHHbIH JOCTYIT

JUIS 3apETHCTPUPOBAHHBIX

KOMIICTCHIIAH yHusepeuter, D5C ACB, HoJIb30BaTeNeit
2014
5.2. lonotHUTeIbHAS INTEPATYPA
ABTOpBI, COCTaBUTENN 3arnaBue WznarenscTBO, oz Konunu-Bo




ABTOpI:I, COCTaBUTEIIN

3arnaBue

I/I3H3TGHBCTBO, rog

Konnu-so

JI2.1 |Ykpaunen U. A. WHOCTpaHHBIH S3bIK (aHTITHICKHUIT) B Mocksa: Poccuiickmii https://biblioclub.ru/inde
MPOoeCCUOHATBHOM JIESITEIEHOCTH: y4eOHO- rOCyJapCTBEHHBIN x.php?
METOIMYECKOe MocobHe YHHBEPCHTET IIPaBOCY 1M page=book&id=439638
(PI'YII), 2015 HEOrpaHUYEHHbIN TOCTYII
UL 3apETUCTPHPOBAHHBIX
M0JIb30BaTENEN
JI2.2  |Benpumxas, JI. B., Henopoii anrnuiickuii si3bik = English for Business  |[Munck: TerpaCucremc, http://www.iprbookshop.

ru/28071.html
HEOrPaHUYEHHBIN JOCTYI
JUIS 3aPerUCTPHUPOBAHHBIX

MoJb30BaTeeH

Bacunesckas, JI. 1., Studies: yuebHOE mocobue

Bopucenko, /1. JI.

Tetpanur, 2014

5.3 lIpodeccnonanbHbie 6a3bl JAHHBIX U HHPOPMALMOHHBIE CIPABOYHBIE CHCTEMbI

Koncynprant +

I'apant

Cambridge Dictionary https://dictionary.cambridge.org/ru/

I'azera Financial Times https://www.ft.com/

5.4. IlepeyeHb NpOrpaMMHOro od0ecneyeHust

Libre Office

5.5. y‘leﬁHO-MeTO}IH‘IeCKHe MaTepHaJbl VI CTYI€HTOB ¢ OrPaHUY€HHBIMH BO3MOKHOCTAMHU 310POBbS

[Mpn HEOOXOIMMOCTH IO 3asBICHUIO OOYYArOMIETOCsl C OrPaHMYEHHBIMH BO3MOKHOCTSIMH 3/I0POBBSI Y4€OHO-METOINIECKHE MaTepHalIbl
MPEIOCTAaBISIIOTCS B OpMax, aAaTUPOBAHHBIX K OTPAaHUYEHHSM 3I0POBbsI M BOCTIPUATHS HHGOpManuy. J{jis JIuI ¢ HapyIIeHHsIMH 3pSHUST: B
(dopme aynuodaiina; B meyaTHO# GopMe yBeNUUeHHBIM WpUpTOM. [IJIsl JIUII ¢ HAPYIICHUSIMU ClTyXa: B JOpMe 3JEKTPOHHOTO JOKYMEHTa; B
neyatHO# dopme. 17t THI] ¢ HApYIIEHUSIMU OTIOPHO-IBUTaTeILHOTO armapara: B (popMe JIEKTPOHHOTO JIOKYMEHTa; B IeuaTHoOH (opme.

6. MATEPUAJIBHO-TEXHUYECKOE OBECIHHEYEHHUE JUCIHUIIJIMHBI (MOAY JIA)

IMomenieHus A1t NpOBEAEHHS BCEX BUIOB paboT, MPeayCMOTPEHHBIX YUEOHBIM IITAHOM, YKOMIUIEKTOBaHBI HEOOX0IMMOM
CHEeNMAIN3UPOBAaHHON yueOHON MeOeIbIo M TEXHUYECKHUMHU CPeICTBAaMH O0YUYEHUS:

- CTOJIBI, CTYJIbS;

- IEPCOHAJIBHBII KOMIIBIOTED / HOYTOYK (IEPEHOCHOI1);

- IPOEKTOP, KPaH / NHTEPaKTUBHAS TOCKA.

7. METOAUYECKHUE YKA3AHUS AJIS1 OBYYAIOIIUXCSA IO OCBOEHUIO JUCHUIIJIMHBI (MOAY JIST)

MCTO,HI/I‘ICCKI/Ie YKa3aHus 110 OCBOCHUIO JUCHUIIIIMHBI TPECACTABJICHLI B HpI/IJ'IO)KeHI/II/I 2k pa60qel71 nporpaMmMe JUCHUIIIUHBI.




IIpunoxenue 1

1. OnucaHMe NoKa3aTe/iell U KpUTepHUeB OLleHUBaHMA KOMIIETEHIUIA HA
pa3/IMYHBIX 3Tanax uX GOpMHUPOBAHUSA, ONIUCAHUE LKA/ OLleHUBAHUS

1.1 Iloka3arenu U KpUTEPUHU OLICHUBAHUS KOMIIETEHIIAN:

3VH, cocraBusromue IToxazaTenn Kputepuu ouenuBanus Cpencrsa
KOMIETEHIHIO OIICHUBaHUSA OIICHUBaHUS
YK-4 cnnocoden NMPUMEHATDH COBPEMEHHBIC KOMMYHUKATUBHBIC TEXHOJIOI'HH, B TOM YUCJIC HA
HHOCTPAHHOM fI3LIKE IJIfl AKAACMHUYIECCKOIo U npo@eccnonanbnoro B3aHMOHeﬁCTBHﬂ
3Haume: - -- Ilepesomur cioBa c ITonHoTa U comepKaTETBLHOCTh OTBETA, Tectrr 1-2
YHOTPEeOUTENBHYIO pyccKoro Ha AHMTMHCKAH | 1paBUITBHOCTE TIEPEBOJIA, YIIOTPEOIEHHs | Y CTHBIN Orpoc (TeKcTsI 1-
JNIEKCHKY HHOCTpaHHOro | © 3HMIMHCKOTO Ha JIEKCUYECKUX eMHUI] U rpammariyeckux | 10), Bompocsr k 3auery (1
S3BIKA B 00BEME, [PYCCKIH, IIPOUSHOCHT KOHCTPYKIIHH, COOTIOICHIE cemectp -1-4; 2 cemectp — 1-
CJIOBA, YNTACT TCKCT
HEOOXOIMMOM JUISt BCIYX, OIpEIEIAET B HHTOHALHOHHBIX ¢dopm B COOTBETCTBHE C 4)
OOLIEH S, UTEHHS 1 HA3bIBACT 3aJJaHHO KOMMYHUKAaTUBHOI CUTYyaIleH.
MepeBO/ia MHOS3BIUHBIX  [TPaMMaTHYECKHe
TEKCTOB CTPYKTYPBL,
HpO(l)eCCI/IOHaHLHOi/'I M3MEHACT 4aCTh p€YU B
COOTBCTCTBHUU C
HaNpaBJICHHOCTH; COHTEKCTOM
- IEKCYECKUE U
rpaMMaTH4ecKue
CTPYKTYPBI H3y4aeMOro
S3BIKa; IPAaBUJIA YTEHUS U
CII0BOOOpa30BaHUS;
- IIpaBmIIa 0YOpPMIICHHS
YCTHOI MOHOJIOTUYECKOU
1 TUAJIOTHYECKON pedu;
- 3HaTh 3aKOHOMEPHOCTH
JIeJIOBOM YCTHOM U
MUCbMEHHOU
KOMMYHHKAIIUX Ha
HHOCTPAHHOM SI3bIKE.
YMmenue: -- cucreMHO [[IepeBOIHUT MpeIOKEHNS ConeprxkaHue OTBeTa repeiaHo 6e3 Tecter 1-2
aHAJIN3UPOBATH B COOTBETCTBHH C HCKaKEHHS TEKCTa, 'PaMOTHO K YerHblit onpoc (TekeTs! 1-
UH(DOPMALTHIO y [S@/aHHBIM CTHIICM, CTHITUCTHYECKH BEPHO; 10), Bompocs! k 3auety (1
BBIOUpATH [ICPeBOAHT KoppekTHoe yrnoTpebnenue cemectp -1-4; 2 cemectp — 1-
o0Opa3oBaTenbHBIE PROMOMITICCKII TEKCT OT IrPaMMaTUYECKUX U CTHIIMCTUYECKUX 4)
2000 3HAaKOB € y4eTOM .
KOHICTIIINM, [penaaracMoro CTHII, KOHCTPYKLMH.
- TPUMEHATH METOIBl U |grgeuaer
CIIOCOOBI NICJIOBOI'0 [apryMeHTUPOBAHO Ha
oOmIeHus JUTsE [Bompockl B hopme
HHTEIUIEKTYaJIbHOI'O IMOHOJIOT'a WJIX JHuajiora
pa3BUTHS,,  ITOBBIIICHUS
KYJITYPHOTO YPOBHS,
npodeccnoHaTbHOM
KOMIIETEHTHOCTH;
- UCTIONB30BaTh
TEOPETHYECKNE  3HAHUA
JUIL  TEeHepalud HOBBIX
naen- BOCIIPUHUMATh
CMBICIIOBYIO  CTPYKTYpY
TEKCTa; BBIJICTISITH
TJIaBHYIO u
BTOPOCTETIEHHYIO
“H(POPMAIIHIO;
- TPUMEHATh  3HAHUA
WHOCTPAHHOTO SI3bIKA JUIS
OCYIIECTBIICHUS
MEXIMYHOCTHOTO u
po)eCCHOHAIBEHOTO




OOIICHUS;

- YUTaTh JIATEPATypy IO
CIIEIHATBHOCTH,
AQHATU3UPOBATh
MOTyYCHHYTO
nHpOpMaNHIo;

- NepPEBOIUTD
npodeccroHabHbIe
TEKCTHI (0e3 croBaps);

- COCTaBJIATh
Hay4YHbIe TEKCTHI

Ha HWHOCTPAHHOM

SI3BIK.
Buagenue- HaBeIKamMu ['0oTOBHUT U BBICTYNIACT ¢ |BRIMONHEHIE KOMMYHUKATHBHOM 3a1a9 B Tector 1-2

myOnMuYHOI peun, [IOKJI/IOM 110 TIOJTHOM 00BEME; YcTHbIN onpoc (TEKCTHI 1-
apryMeHTalluy, BefeHus —[caMOCTOATCILHO donerryeckoe ohopmieHre 10), Bompocs! k 3auery (1

BEIOpaHHOM TeMe;

ZCKYCCHM; HaBBIKAMH |7 (epupyer TeKcT B COOTBETCTBYET ITPABUJIAM SI3bIKa; cemectp -1-4; 2 cemectp — 1-
ITMCbMEHHOU peuu; HchMenTof 1 yoTHOM KoppekTHoe yrnorpebiieHne JeKCH4ecKux 4)

- criocobaMu (bopmax, €IUHULL,

OPUEHTUPOBaHUSA B [OTOBHT M OTBEUAET IlonnMaHKe rpaMMaTHYECKUX U

HUCTOYHUKAX MOHOJIOT MJIM JUAJIoT CTUIIUCTUUYCCKUX KOHCprKHHﬁ.

nHpopManuu (KYpHAJIBI, [peds o 3agaHHoi Teme |CaMOCTOSTEFHOCTH BRIBOJOB U CY)KISHHMH| JOKJAL C mpe3eHTanmei (1-
caiiTel, 00Opa3oBaTeIbHBIC C COOTBETCTBYIOIINM IPAaBHIEHBIM 10),

MOpTaNkl U T.11.); HCIIOJIb30BAHNEM JICKCHYECKUX 1

- OCHOBHBIMH HaBBIKAMU rpaMMaTHYECKUX CTPYKTYp IO

W3BJIEYEHUS ITIAaBHOW U NPE/II0KEHHOM TeMe

BTOPOCTEIIEHHOM

uHpopmanumy;

- HaBbIKaMH

proOpeTeHus,

UCTIONIb30BAHUS 1

OOHOBIICHHS

TYMaHUTApHBIX, 3HAHUI;
- HaBBIKAMH BBIPKEHHS
MBICJICH N COOCTBEHHOTO
MHCHUS B
MEKIIMYHOCTHOM U
JIEJIOBOM OOIIIEHNH Ha
MHOCTPAHHOM SI3BIKE;

- HaBBIKAMH JICTIOBOM
MHUCbMEHHOM U yCTHOH
peuu Ha HHOCTPaHHOM
SI3BIKE;

- HaBbIKAMH U3BJICUHCHUA
HEo0X0AUMOit
“H(pOpMALIAN U3
OPHUTHHAJIBHOTO TEKCTa
9KOHOMHYECKOTO
XapakTepa;

- HaBBIKAMH COCTaBJICHUS
KpaTKHUX TEKCTOB
CIeaIn3uPOBAHHOTO
XapakTepa, aHHOTALMH.

1.2 IlIxanel OLIECHUBAHMUSL:
Texymuii KOHTPOJIb YCIIEBAEMOCTH M MPOMEXKYTOUHAS aTTECTALMs OCYIIECTBIIAETCS B
paMKax HaKOIMUTEIbHOU 0aIbHO-PEUTUHIOBOM cucTeMbl B 100-0anyibHOM mIKae:

50-100 6am1oB (3auer)
0-49 6annoB (He3adeT)

2 TunoBbie KOHTPOJIbHbIE 3aJaHUS] WM HHbIEe MaTepHAJIbl, He00X0AMMbIe I OLleHKU 3HAHMI, YMEHUH,
HABBIKOB U (WJIHM) ONBITA [eATEJbHOCTH, XapaKTePU3YIOIIUX 3Tanbl (pOpMHUPOBAHUS KOMIETEeHUMIl B



npoiecce 0OCBOEHHs1 00Pa30BaTEIbHON MPOrPaAMMBbI

Bonpocsl k 3auery

1o aucuuiuivie_HOCTPAHHBIN SA3bIK NPOdecCHOHAIBLHOIO0 00IIeHUs

(AHTJIMACKU)
1 cemecTp
1. KoMmyHuKanus
2. MexnyHapoaHbIil MapKETUHT
3. Ortamnbl CTAaHOBJIEHUS IEIOBBIX CBI3EH
4. Crpareruu ycnexa
2 cemecTp
1. 3aHATOCTB B pa3HBIX cepax AesITeTbHOCTU
2. Pa3HOBUIHOCTH PUCKOB
3. Crunu MeHeIKMEHTa
4. VYmnpasnenue GpuHaHCAMHU

HNHcTpyKius no BHINOJIHEHHIO:
3ayet nmpoxoauT B popmate OecelIbl Mo MPOiIEHHBIM TEMaM B TE€YEHUE CEMECTpa.
Kpurepun oueHuBanus:
- Crynenty BoicTaBisercs «3auer» (100-50 6ansioB), ecar KOMMYHUKATHBHBIE 3a/1a4l BBITTOJHEHBI TIOJTHOCTHIO,
MCIIOJIb30BAaHHBIN CIOBAPHBIN 3arac, TpaMMaTHYecKue CTPYKTYphbl, (poHeTHueckoe oopmiieHne BbICKa3bIBAaHUS
COOTBETCTBYET IIOCTABJICHHON 3a]1a4¢€;
- Crygaenty BbIcTaBisieTcs «He3aueT (49-0 6ayioB), €ciii OTBETHI HE CBSI3aHBI C BONPOCAMHU, HAJTUIHE
rpyOBIX OIIMOOK B OTBETE, HEIOHUMAHKE CYIIHOCTH M3J1araeMoro BoIpoca, HEyMeHHE TPUMEHSTh
3HaHUS Ha MPAKTHUKE, HEYBEPEHHOCTh U HETOYHOCTh OTBETOB Ha JIOMOJHUTENbHbBIE U HABOASIIUE

BOTIPOCHI
Tectbl
1 cemecTp
Tecr 1

A Complete the sentences with the words in the box.

___bush grapevine mutshell stick _wall ]
1. I heard it on the you’ve been promoted.
2. I asked Rudy to say yes or no, but he just beat around the
3 Look, in a , my trip to Singapore was a huge success.
4 I think you got the wrong end of the . I’'m not going on holiday, I’'m going on a business
trip.
5 John just doesn’t listen. It’s like talking to a brick
B Complete the multi-word verbs with off, on or up.
Lfthansa pilots have called 6 strike action planned for next week after new talks were set 7 with
the German airline.
The announcement late on Wednesday averted, or at least put 8 , a four-day stoppage that could have cost
Lufthansa tens of millions of Euros.
The Union’ action had built 9 the dispute into one of the worst to hit Germany in recent years, adding
to wave of industrial action across the European airline sector, which has also affected British Airways.
In the end, the stoppage ended after 24 hours when the two sides agreed to carry 10 negotiating.

Lufthansa says strike action costs it at least $25 m a day.
C Choose the correct words to complete each sentence.

11 We’re meeting tomorrow to discuss the new (market / marketing) strategy.



12 Can we discuss the (sales / price) figures? I was expecting an increase, not a decrease.

13 We’re excited about the launch of the new (product / brand) range in South America.

14 I’d like you to meet Liam. He’s the one who organised the successful advertising (image / campaign) in
London last year.

15 We have brand (loyalty / leader), we just need to increase our market share.

D Put the words in the correct order to make sentences.

16 morning strategy marketing purpose our of discuss the to meeting is this
The

17 I’ve idea heard a best long the time for

That’s

18 they however are crazy want you all your ideas, think
We

19 other about ideas this we do can about what ?

Any

20 New York City was thinking we maybe go should to
I

OtBeTbI:

1 grapevine 2 bush 3 nutshell 4 stick 5 wall 6 off 7 up 8 off 9 up 10 on 11 marketing 12 sales 13 product 14
campaign 15 loyalty 16 The purpose of the meeting this morning is to discuss our marketing strategy. 17
That’s the best idea I’ve heard for a long time. 18 We want all your ideas, however crazy you think they are. 19
Any other ideas about what we can do about this? 20 I was thinking maybe we should go to New York City.

2 cemecTp
Tecr 2

A Match the prefixes (56—60) to the words (a—e).
I em
2 under
3 dis
4 de
5bi
a)  perform
b)  regulate
c) lateral
d) loyal
e) power
B Choose the correct word from Exercise A to complete the sentences.
6 It was of John to tell our competitors about the new product launch.
7 The government is going to the sector in the near future.
8. We don’t need someone who’s going to the way Leon did. We need someone who can sell!
9. The two countries agreed to work hard to improve relations.
10 Ifyou employees — give them real control over their work - that increases productivity.
C Write the most appropriate modal verb (positive or negative) in each gap. The meaning is given in
brackets.

11.1 have taken the train but the last one had left, so I got a taxi. (If there had been a train ...)
12. You have ordered more paper for the copier. I’d already ordered it. (It wasn’t necessary.)
13 They have left the office already. It’s only 3 p.m. (It’s impossible.)

14 There were only two people who could have written this note. It wasn’t Axel, so it have been



Victoria. (It could only have been.)

15 You have gone to the presentation on database management. It was great! (It was
recommended.)

16. He have fired the best engineer due to the fact that our company turned into the less
competitive in the market.

D Match four of the five managers below with the team where they will be best suited.

Susan: creative, inspiring, diplomatic
Matt: decisive, competent, responsible
Benny: sociable, loyal, considerate, logical
Stella: supportive, sociable, flexible

Ian: organised, efficient, logical

17 We have some brilliant and creative people in our team but we’re not always good at handling everyday
routines. We need someone to remind us about what to do and when — someone who knows where everything is
kept, and can suggest the best way to do things.

Person:

18 Ideally, our new team member should enjoy working with people and should get on well with others. He or
she should be able to explain things clearly to customers. And — as our work is never routine — it is important to
be able to adapt quickly to changing situations.

Person:

19 The ideal candidate must be able to deal with all kinds of difficult situations, and take control when
something goes wrong. He or she must be able to keep a clear head and not get distracted when things happen
fast. Because this person will manage a large team and a large budget, he or she must be sensible and able to
make good judgements.

Person:

20 We need someone who can produce new and effective ideas and can give other people a feeling of
excitement and a desire to do something great. This person also needs to deal politely and skilfully with our
team of artists and designers without upsetting them.

Person:

OtBeTnI

le2a3d4b5c 6disloyal 7deregulate 8 underperform 9 bilateral 10 empower 11 would 12 needn’t 13 can’t
14 must 15 should 16 should 17 Ian 18 Stella 19 Matt 20 Susan

Kpurepun ouenuBanus:
MaxkcuMmanbHOe KOJMYECTBO 0alsIoB, KOTOPOE CTYJAEHT MOKET HaOpaTh — 20 OaioB (3a Kaxabli MpaBUIIbHBIN
OTBET CTYJICHT TosrydaeT 1 Gamn).

YcrHbli onpoc

1
Why it pays to put the workers in the picture

by Alicia Cregg
When workplace disputes flare up, the blame is often laid on a break-down in communication. Talking may not
always resolve disagreements, but withholding management plans until the last moment can certainly make a



difficult situation worse. From 6th April 2005, UK employees gain the legal right to know about, and be
consulted on matters that affect them at work. This covers anything from the economic health of the
business to decisions likely to cause redundancies or changes in how work is organised. The new rules, which
implement a European Union directive, move the UK closer to other European states, most of which already
require work- place consultation.

There are good reasons for businesses to forge ahead with such agreements voluntarily. First, there is the
common sense belief, backed by academic research, that companies do better when their employees are well
informed and have a say in decisions that affect them. Second, by kick-starting negotiations the employer
effectively takes charge. The regulations give organisations free reign to agree internally what consulting and
informing employees amounts to in practice — what topics will be discussed, how often and by what means. In the UK
— in contrast to most other EU states — once a framework for information and consultation has been agreed, there is
no requirement to work through elected representatives. If the workforce approved, a business could rely solely on
face-to-face and electronic communication.

The mobile operator 3 prefers the personal approach. Whenever possible, it uses video calls and e-mail to put its
young work- force in contact with senior man-agers. At the other end of the spectrum is AstraZeneca, the Anglo-
Swedish pharmaceuticals group, which has a history of consulting employees through elected forums and union
representatives. Consulting through intermediaries can yield dividends, particularly during a change of
ownership or under a redundancy programme. Another point in favour of a mediated approach, says Ross
Hutchison, head of internal communications at KPMG, the accountancy firm, is that representatives can be
taken into the confidence of management in a way that an entire workforce cannot.

But do the gains from indirect consultation outweigh the attractions of more direct approaches? Not everyone is
persuaded that they do. Alison Gill, co-founder of Getfeedback, a talent management consultancy, argues that
knowledge exchange and online polling, not elected assemblies, produce better performance. “The goal is to involve
people directly and profit from their ideas.” In spite of earlier opposition, a growing number of companies believe that
putting employees in the picture is good for business. If the remainder do not follow suit, they may now find their
workers give them little choice.

2
Goodbye to the golden age of global brands
by Richard Tompkins

In the Harvard Business School professor Theodore Levitt’s seminal paper The Globalization of Markets,
written in 1983, he argued that, as new media and technology shrank the world, people’s tastes would
converge, creating a single global market that would be dominated by the world’s most successful brands. So,
when the Berlin Wall fell and the barriers to world trade came down, it seemed Prof Levitt would be proved
right. Global brand owners poured into the newly opened markets and, facing little competition in countries
unaccustomed to consumer culture, they thought they would clean up. Then, some awkward commercial
realities started to close in.

Once local consumers had tried these new products, they found them far too expensive to buy on a regular
basis, even if they liked them. And soon, local producers sprang up offering much better value for money with
products of only slightly inferior quality at a vastly lower price. Usually, too, these products were better suited to
local tastes and cultural preferences than those being foisted onto consumers by the global corporations. The
global brand owners were left spreading their advertising and other fixed costs over tiny market shares and
often faced extra costs, such as tariffs. In many of these countries today, global brand owners command the
super-premium end of the market in any given product category, while local brands command the rest. The
global brand owners could try to move into the mass market by creating low-price products designed to suit
local tastes, but that would throw them into head-on competition with local companies possessing better
distribution channels and a far deeper understanding of the market. Increasingly, therefore, they have resorted to
buying local brands and the companies that own them. And here, of course, lies the paradox. Whatever is the
point of owning a global brand if it does not work in global markets?

Let us be optimistic and suppose the poor countries do become rich. But what do we see happening in rich
countries? Ever-proliferating brand choices. There are more soft drink brands than there have been for years, more
fast food chains, more packaged goods, more cars. Supermarkets are competing with brand owners by selling own
label products that are as good as the branded version but cost 20-30 per cent less.

Global brands, of course, are not about to disappear. But it must now be clear that Prof Levitt was mistaken in
believing the world’s tastes would converge on standardized products. Everything we have learned about
consumerism over the decades shows that, as people become better off, they want more choices, not fewer.
Global brands may be here to stay, but their golden age is over.

3
Teams seek strength in affiliations
by Stefan Stem



The global consultancies share some characteristics of the largest branches of Tesco. Vast out-of- town
supermarkets may offer everything you need to keep the home well stocked, but do they really give you the
quality that could be yours by spending a couple of hours in boutiques, delicatessens and food halls? Perhaps
the one-stop shop can meet all your basic and immediate needs.

But some management challenges require a pooling of expertise and talent from a team of consultancies
working together. “On paper the biggest firms have all the capabilities you might s want,” says Andrew Crowley,
vice- president of consulting and systems integration for CSC, the international information technology
consultancy. “But there is a risk element to that. A consortium gives you a slightly different view on life, and
probably better value as well.” That view is echoed by Bernard Brown, senior vice-president for consulting in the
UK, Americas and Asia-Pacific for Atos Origin, the IT consultancy. “You won’t necessarily have all the skills to meet
the ‘end-to-end requirements of a large client,” he says. “But we have to partner. It is an essential part of our
work. For Mr Brown, there are several core elements to a successful collaboration. “First, what are the rules of
engagement?” he asks. “How will we work together, how will we measure progress? Then we look for seamless
teamwork —can we keep the same team throughout a project lasting between six and 18 months? Then there is
personal integrity: do our strategies and approaches fit?

Personal relationships matter enormously too. Business hasn’t changed that much, in spite of all the new ways of
communicating. Then there is the commitment of all involved, and the question of cultural fit and values: if your
values are not shared at the outset you will find out later to your cost. Finally, there is the question of joint
marketing: how do we protect each other’s brand?

Mr Crowley does not underestimate the difficulty of making consortia work for both client and consultant. ““You
need explicit work share agreements up front,” he says. “Otherwise you will find yourself arguing over what
percentage of the work goes to one partner or another. You need that commercial relationship in place, with
agreed milestones for the project. Partnerships are dynamic. They evolve, and like a marriage there will be ups and
downs.

The interpersonal relationships are vital, and greed will destroy it. You need the same ethics, the same values, so
you can combine your skills and not fight over revenues. Last year Atos Origin replaced IBM as the International
Olympic Committee’s IT partner for the next three Olympic games. In Athens last summer Atos was managing more
than 2,300 different suppliers, often without written contracts in place. “Without our experience of partnering, we
would never have been able to pull that off,” Mr Brown says.

4
Message machine creates a buzz
By Bernard Simon

Like Google in search engines and Hoover in vacuum cleaners, Research In Motion (RIM) has achieved the
distinction of having its product turned into a verb. Almost 3m people around the world now “BlackBerry”
their friends and colleagues with messages using the Canadian company’s distinctive hand-held device.

The BlackBerry has transformed RIM over the past six years from an obscure supplier of two- way pagers into the
maker of one of the world’s hottest products. RIM reported earlier this week that it had signed up 470,000 new
subscribers in the quarter to February 29; it expects to add more than 500,000 more over the next three months.
RIM shares have rocketed from less than $10 in autumn 2002 to $73 this week. The company now has a market
value of $14bn, (£7.5bln), over taking Nortel Networks as Canada’s technology superstar. Not surprisingly, RIM’s
success is attracting attention from some of the giants of the communications and soft- ware industries, and
observers are wondering how long the company can sustain its phenomenal record.

The BlackBerry — whose name comes from the supposed resemblance of the miniature keyboard on its original
device to the beads of the fruit — “remains the preeminent mobile messaging solution in the market today,” says
Jason Tsai, analyst at ThinkEquity Partners, ann investment bank.

RIM has so far kept the competition at bay with a canny, three- pronged strategy: expanding its target
market, co-opting potential rivals as partners and customers and constantly adding fresh features to the
BlackBerry device and its supporting software. The BlackBerry began life as a gadget for Wall Street
investment bankers, Washington politicians and corporate executives. More recently, RIM has turned its
attention to the professional consumer retail market, which now makes up about one-fifth of its sub- scriber
base.

RIM has vastly broadened its market by licensing almost 100 distributors, including Vodafone, Verizon
Wireless, Cingular Wireless and T-Mobile. RIM expects to sign up China Mobile Communications later this year.
To make the devices more affordable, many carriers offer BlackBerry contracts similar to those for mobile
phones. According to Mr Tsai, “the carriers love BlackBerry not only for the higher average revenue per unit it
generates, but for the strong margins, since it consumes very little bandwidth.”

Unlike some other companies, RIM has not jealously guarded its technology, seeking out alliances with friend



and potential foe alike, including Microsoft. “If you partner well and thoughtfully, you get pulled along by the
current,” says Jim Balsillie, RIM’s joint chief executive.

The question is whether RIM’s success will ultimately jeopardise its independence. Mr Balsillie and RIM’s
founders Mike Lazaridis and Doug Fregin own only about 16 per cent of the company stock in total. Brant
Thompson, analyst at Goldman Sachs, singles out Nokia and Motorola as possible predators. Alex Slawsby, an
analyst at International Data Corporation, the research group, says that “there are many different companies
with designs on being an alternative to HIM”. In his view, the BlackBerry’s biggest advantage is an intangible one.
For the time being, he says, none of its rivals possesses “that buzz- creating element that the public loves™.

5
More about results than time
By Philippe Manchester

On the surface, flexible working might seem to be about people being able to choose their working hours and, perhaps,
spend some time working away from the office. But it is also a fundamental change in the way people work and, more
importantly, the way they are managed. Flexible working is a shift from “time-based” to “results-based” working
practices and could herald the biggest change in the workplace since the start of the industrial revolution.

New employee legislation is one of the main motivations for employers to introduce flexible working practices — but
not the only one. In Europe, for example, employers are obliged to offer parents with young or disabled children the right
to request flexible working. While legislation is a major catalyst to introducing flexible working, there are other reasons.
In the US, for example, the fall in the price of mass market computer and communications technologies is encouraging
organizations to allow more home working.

Flexible working is also likely to appeal to a wider skill pool and help with staff retention. Mary Sue Rogers, human
capital management leader at IBM Global Services, says that IBM has embraced flexible working to help with
recruitment. “In Europe, companies have to provide flexible working because of legislation — but it is also a way to
recruit from a broader skill pool, including women and older people. With an ageing workforce we have to find ways to
retain older staff. It also gives greater scope to male employees who increasingly want flexible working to create a better
work/life balance. A recent survey of UK graduates found that work/life balance was third on their list of career
priorities.” She adds that 55 per cent of IBM’s employees work flexibly and 90 per cent are “enabled” to do so. “To
us, it is foremost a business imperative. It is about staff retention, increased productivity and cost reduction,” she notes.

A survey of 300 UK human resource professionals in small to medium-sized enterprises (SMEs), commissioned by
Arizona-based telecommunications company Inter-Tel, found that 40 per cent found it difficult to attract the right skills
from their local market and 30 per cent thought they could attract staff if they were offered flexible working. But they
also had significant reservations — with 93 per cent concerned that staff were more likely to bend the rules if they work
from home. Doug Neal, research fellow at the US Computer Sciences Corporation, identifies this attitude as being at
the heart of the cultural shift prompted by flexible working: “The problem is not all with the worker it is also with the
boss. Management has to find a way to measure ‘results’ rather than time. We have to find new ways to evaluate
workers — and their bosses.”

He adds that organisations must find ways to build trust between employer and employee: “How do I evaluate people
when I can’t see them? In formal terms, trust is the outcome of a series of beneficial transactions. You have to build a
culture of trust from working together.”

Although new legislation is forcing organisations to adopt flexible working practices, there are sound business reasons
to give employees more flexibility.

Organisations which have embraced flexible working have found that it can cut costs and improve productivity. More
importantly, it enables them to recruit staff from a much broader skill pool and retain staff. But it does mean a
fundamental change in the relationship between staff and management. Both must learn to trust each other and focus on
results rather than time spent in the office.

6
Nasa’s exercise in managing risk

by Victoria Griffith

The US space agency grounded its three remaining space shuttles after Columbia disintegrated upon re-entry
to Earth’s atmosphere in February 2003, killing the seven crew members. Yet even today, scientists are still
divided over whether the management culture at Nasa has changed enough to ensure the shuttle’s safety.
Behavioral Science Technology, the California-based consulting group that works with other industries such as
railways on safety issues, was hired 18 months ago to help change the management culture at the agency.

Nasa set out to improve employees’ relationships with supervisors to encourage dissent, emphasise
teamwork and raise management credibility. Although they are still under pressure from budgets and
deadlines, Nasa managers say they now take the time to listen to concerns of engineers and others on issues
that may compromise safety. BST measured attitudes to safety and the work environment in February 2004,
then again six months later, and says the culture at Nasa has changed. But although 40 per cent of the



managers surveyed said they saw changes for the better, only 8 per cent of workers said the same.

James Wetherbee, a former shuttle commander, has in recent months questioned whether the culture at Nasa
has changed enough to make safety a priority. And a report released last month from George Washington
University says the pressures of getting the shuttles back into space leads the space agency to make
questionable safety decisions. The study places the current chances of a catastrophic failure on the shuttle at
about one in 55 for every mission. Despite Nasa spending nearly $2bm over the past two years making safety
improvements to the shuttle, the risk remains high enough to make any astronaut’s heart dance at take-off and
re-entry. In fact, the George Washington researchers argue that more money and effort should be spent to come
up with an alternative to the space shuttles.

In the wake of the Columbius disaster, an independent panel, the Columbia Accident Investigation Board, was
formed to investigate the accident. Some of the findings of the CAIB report were embarrassing for Nasa. Engineers
had expressed concern about the falling debris, but their fears were dismissed. The CAIB severely criticised a lax
safety culture at Nasa contributing to the disaster, and issued a check-list of 15 points to get the shuttles back up
and running.

Some critics believe Nasa should be doing more to reduce the number of manned missions.

Much of the cargo for the shuttle, they argue, could be transported robotically. Others have called for the space
agency to adopt a more aggressive schedule in developing a replacement for the shuttle. But those are issues
for the medium term. In the coming weeks, getting the shuttle safely into space and back to Earth will be the
priority, and the world will be waiting with bated breath to see if Discovery can get off its launch pad without
mishap.

7
Online shopping expected to grow by 35% this year
by Elizabeth Rigby

Consumers are expected to spend 35 per cent more buying a host of items from clothes to CDs online this year, taking
total spending for s 2005 to an estimated £19.6bn, according to the Interactive Media Retail Group. In its first annual
report, published today, IMRG said it expected 4m more Britons to shop online this year, taking the total shoppers to
24m, more than half the UK’s adult population. The latest figures underline the sharp growth of internet shopping in
the decade since 1994. While internet shopping account- ed for just £300m of retail sales in 1999, by 2004 consumers
were spending £14.5bn online, according to IMRG.

Online shopping is also counter- acting sluggish consumer spending on the high street. Household expenditure grew by
only 0.2 per cent in the fourth quarter of 2004.

For a sector to have grown from scratch in ten years with very little investment suggests that the net’s time has come,”
said James Roper, IMRG chief executive.

The larger retailing groups Kingfisher, Argos, Dixons, Tesco Boots — are spending money on developing their internet
offering, but many retail chains are not in online shopping, which in turn is allowing entrants as figleaves.com, which
sells underwear, and asos.com, the clothing e-shop, to gain a foothold in the market.

In 2004, the IMRG estimated that the top 100 retailers in the UK spent just £100m on their internet presence and
most of this came from a handful of stores. But in spite of the neglect from big retailers, the growing popularity of online
shopping looks set to continue as more people gain access to the internet.

Figures out from 2004 from Ofcom, the communications regulator, showed that more than 56 per cent of homes had
internet access, with a third of those having a broadband connection. The emergence of mobile commerce and technology
could also mean that people will be able to shop online from their mobile phones.

IMRG said electrical and clothing goods were experiencing such a strong growth online, with more than f2bn of
electrical goods sold over the internet in 2004. Dixons, the high street electrical retailer, expects its online sales —
currently at £170m — to hit £1bm in the next five years. Meanwhile, clothing is another big expansion area, with sales
growing 37 per cent to £644m in 2004.

8

Virtual teams: Global harmony is their dream
by Sarah Murrey

If managing diversity in the work- place is a tough task for business leaders, the challenges of keeping executives from
different back-grounds working together efficiently in various par ts of the world is even more difficult. “One of the
things you should take into account is whether your team includes members who don’t speak English well,” says
Joanne Yates, a professor of management at MIT Sloan, who has studied the use of communication and information
systems in companies. “Any good virtual team has a communication plan that includes weekly conference calls or e-mail
check-ins, but with a virtual team where not everyone speaks English well, the regular report- ins should be in written



mode rather than by phone or conference call.”

The other advantage of e-mail communications is that, for those working in different time zones, group messages can be
responded to when it is convenient, reducing the need for early morning or late night calls. At the same time, using e-
mail can remove much of the hierarchy of professional communications, since many executives find it far less
intimidating to send an e-mail to someone in a senior position than to telephone them.

However, cultural or behavioural differences that can manifest themselves in face-to-face working situations
can be exacerbated in virtual team working, particularly when the group has members from different
backgrounds. One reason for this is that, when one is physically immersed in a new culture, it takes less time
to adapt to the social norms and become aware of cultural sensitivities. So those trying to do this at a
distance may find it tougher to fit in, increasing the potential for misunderstandings between team members.
“You don’t build the relationships in the same way as you do working face-to-face,” says Martin Galpin, managing
psychologist at Pearn Kandola, a UK- based research business and consultancy of occupational psychologists.

Prof Yates points out that, when people in professional groups come from different backgrounds or
cultures, it is often useful to appoint someone in the team who knows both cultures as the person responsible
for setting the norms of working behaviour during a project that is being carried out from different locations.

And virtual working certainly does not eradicate the sort of cultural misunderstandings that can arise in a
face-to-face situation. Prof Yates cites an online mini- conference she recently observed that took place
between a group of US and Japanese executives working in the research and development unit of a Japanese
company. “A Japanese executive was putting text into a window for instant messaging when one of the
Americans started asking questions in the middle of the presentation,” she explains. “That was not culturally
familiar and required an instant response which caused real problems.”

9
Silicon Valley’s lesson in patience
By John Gapper

From the point of view of investors in technology shares, last week was a painful one. Rising inventories at
semiconductor manufacturers and disappointing earnings announcements led to a fall in share prices. The Nasdaq index
surged last year of expectations of a sharp recovery but has since drifted slowly downwards.

Seen from Silicon Valley, however, the decline in share prices is a good thing. A mini-bubble threatened to develop
this spring, as investment banks lined up to take Google public, and the number of initial public offerings (IPOs) surged.
That bubble is now deflating, forcing venture capitalists to focus on their task: long-term investment in innovation.

A healthy stock market helps innovation, of course. When valuations of technology companies are strong, it encourages
new enterprises to come to market through IPOs. A successful IPO is the ultimate prize for entrepreneurs who must pass
through several rounds of venture capital funding to make their companies worth buying.

But the formula only works when venture capital firms select a few of these companies and filter them through four or
five stages of funding. Most start-ups must develop their business for up to ten years before they are mature enough to be
acquired by other companies, or come to market.

But the decline in technology shares since spring this year is making the IPO market more testing and the Silicon
Valley consensus is that the decline will continue. Asked which of them so thought the Nasdaq was still over- valued, all
four members of a panel of venture capitalists and bankers raised their hands. Indeed, a member of the panel predicted
either a sharp fall in the Nasdaq or five flat years before earnings catch up. That may not be good news for the bankers,
but venture capitalists can be thankful. They are now making profits again, and institutions are eager to put money into
new funds that will invest in technology start-ups as, aside from the bubble years, venture capital has been a far more
profitable way to invest in technology than putting money into IPOs of venture-funded companies.

As long as markets overestimate the growth prospects and earnings quality of technology stocks, venture capitalists will
be tempted to rush immature start-ups towards IPOs before they are strong enough. In contrast, markets that are stable, or
falling towards true value, encourage them to stick to cultivating enterprises with long-term potential. So, in the face of a
deflating market, everyone will have to learn, or relearn, the virtue of patience: today’s early-stage investments may not
mature for a decade.

It sounds unfortunate, but venture capital investors should realise the danger of trying to force independence on too
many companies too fast. For shareholders of publicly quoted technology companies, the state of the stock market is
depressing. For Silicon Valley, it could be just the ticket.

10
FT SUMMER SCHOOL: Expect the unexpected
by Morgen Witzel

Crises are an inevitable part of management and the larger the business grows the bigger the crises seem to become.
However robust a business seems, it is still fallible — as has been shown by the recent histories of Arthur Andersen and
Marconi.



An understanding of risk is to essential in crisis management. Sophisticated modelling techniques and expert
consultants can help managers appreciate risks better, especially those stemming from global issues such as terrorism and
climate change. Closer to home, risks such as changing customer preferences or takeover threats may be best
analysed within the company itself. The constant monitoring of what is going on in the larger world is an essential
activity. Once a range of possible future crises has been established, contingency plans can be put in place.

However, not every crisis can be foreseen. The chances of an airliner crashing, for example, are extremely small, but
every airline must still live with the possibility. When an Air France Concorde crashed on take-off from Paris the first
accident involving a Concorde — Air France was prepared to deal with the issue. Managers moved quickly to withdraw
Concorde from service, announce an investigation into the accident and reassure the travelling public that it was still
safe to fly Air France. The following day the airline’s share price did decline, but not by much and not for very long.

Intel, the world’s leading maker of semiconductors, suffered a huge and unforeseen crisis when it emerged that a small
proportion of its Pentium microprocessors were faulty. Quickly assessing the options, the company took the brave step of
recalling and replacing the entire production run of the series. The move cost more than $1bln (£550m) and probably
saved the company. Intel showed that it was committed to its product, whatever the short-term cost, and customers
responded positively.

Looking back on the incident, Andy Grove, Intel’s chairman and then chief executive, compared managing in a severe
crisis to an illness. Strong, healthy companies will survive, although at a cost to themselves. Weak companies will be
carried off by the disease and will die. In Mr Grove’s view, the key to successful crisis management is preparedness. For
ward thinking and planning are essential; understanding the nature of the crisis that might occur can help managers be
better prepared, as the Air France example shows.

Yet even while managers are planning how to deal with seismic events such as terrorist attacks or natural disasters, they
may be missing more subtle threats such as the development of new technologies that could undermine their business.
Good crisis management requires the ability to react to events swiftly and positively, whether or not they have been
foreseen.

HNHcTpyKuus 1no BbINOJTHEHUIO

CtyneHTy BbIaeTCs TEKCT Ui YT€HUs, iepeBoja U pedepupoBanusi. Bpemst MOATOTOBKU K OTBETY COCTaBIISET
30 muH. Jlanmee cTyAeHT yuTaeT (parMeHT TEKCTa BCIYyX, 3aUUTHIBACT MepPeBO] U pedepupyeT TEeKCT. Y CTHBII
ONpOC NPOBOAMUTCSA 2 pa3a 3a KypC B KOHIE IPOXOXKACHMUS KaXAOro pasnena. Bo Bpems ycTHOro ompoca
CTYJIEHT JIOJKEH OTBETUTh Ha BCE BOIPOCHI MpernojaBaTelis o TeMe. Bpems oTBeTa cocTaBisieT 5 MUHYT.

Karoun NpaBAUJIbHBIX OTBETOB
[Tpu BeIMONTHEHUH pedeprpoBaHUS HEOOXOAMMO UCTIOIB30BAThH CIEAYIONINE KITHUIIIE:

1. HazBaHue cTaTbu, aBTOP, CTUJIb.
The article I’'m going to give a review of is taken from... CraTbs, KOTOpYIO 5 ceiiyac X04y MPOAHAIU3UPOBATH
u3...
The headline of the article is— 3aronoBok craThu...

2. Tema. Jloruyeckue 4yacTu.

The topic of the article is...- Tema craTbu

The key issue of the article is... —KiroueBbIM BOIPOCOM B CTaThe SIBISETCS
The article under discussion is devoted to the problem... —CraTbt0, KOTOPYIO MBI 00CYXk/1a€M, TOCBSIIEHA
mpoOieme. ..

3. KpaTkoe conepxxanmue.
The author starts by telling the reader that —ABTOp HaunHaeT, paccka3pIiBasi YUTATEIIO, YTO
At the beginning of the story the author ...—B nauane ucropuu aBTOp
...describes — onucbIBaeT
...depicts —u300paxaer
4. OTHOLIEHHE ABTOPA K OTAeJbHBIM MOMEHTAM.
The author outlines...—ABTOp onuceiBaeT
The article contains the following facts..../ describes in details...—CtaTbst cogepxut ciaeayromme GakTsI .... /
MOJIPOOHO OTHCHIBAET
Let me give an example...—Ilo3BoyIbTe MHE TPUBECTH MPUMED ...
S. BeiBox aBTOpA.
In conclusion the author says / makes it clear that.../ gives a warning that...—B 3akmtouenue aBTop roBopur /
HPOSICHAET, YTO ... / JaeT MpeaynpexaeHue, 9ro ...
At the end of the story the author sums it all up by saying ...—B koHI1e pacckasza aBTOp MOJABOJUT UTOT BCETO
3TOT0, TOBOPA ...
6. Bam1 BbIBOA.
Taking into consideration the fact that—IIpuHumas Bo BHUMaHue TOT GakT, 4To



The message of the article is that /The main idea of the article is—OcHoBHast unest cTatbu (OCIaHUE aBTOPA)

I have found the article dull /important / interesting /of great value —5 Haxoxy cTaTtbl0 CKy4yHOH /
BaKHON/WHTEPECHOW/ MMEIOITYI0 00JIbIIIOe 3HaUeHUE (LICHHOCTD )

Kpurepum oueHuBanus:
MakcuManabHOe KOJIMYECTBO OaljioB, KOTOpOE CTYAGHT MoxeT HalOpate — 40 OamwtoB (3a 1 cemectp
BBITIOJTHSIETCS pepepupoBaHre IBYyX TEKCTOB, 3a 1 TekcT — 20 6ayion).

e 16-20 6. — KOMMYHUKATHBHBIC 33]]a49H BBIMOJIHEHBI TIOJHOCTHIO, MCIOJIb30BAaHHBIM CIIOBAPHBIN 3armac,
rpaMMaTHYeCKHe  CTPYKTYpbI, (oOHEeTHYeckoe OQOpPMIICHHE  BBICKA3bIBAHUS ~ COOTBETCTBYET
IIOCTaBJICHHOHU 3a7aue;

e 14-16 0. - KOMMYHHUKaTHBHBIE 3a7aydl BBIIIOJHEHbl YAaCTMYHO, MCIIOJIb30BAaHHBIN CIIOBapHBIN 3arac,
rpaMMaTHYecKHe  CTPYKTYpbl, (QoHeTudYeckoe OQOpMIICHHE  BBICKa3bIBaHUSI  COOTBETCTBYET
MOCTaBIICHHOU 3aj/1a4e, HeOOIbIINe HAPYIICHUS UCTIOL30BaHUS CPEJICTB JIOTHUECKOM CBSI3H;

. 5-13 6. — KOMMYHUKAaTHUBHbBIE 3a/ladyll BBIMIOJHEHBl HE IOJIHOCTHIO, HCIOJB30BaH OrPaHUYEHHBIN
CJIOBapHBIN 3arac, TpaMMaTHYeCKHe CTPYKTYphl U (hoHeTHUeCKoe OpOopMIIEHHE BHICKA3bIBAHUS UMEIOT
HEOOJIbIIINEe HAPYIIICHNS,

e 0-4 6.— KOMMYHUKATHUBHBIE 337]a41 HE BBIIIOJIHEHBI, HATHYUE TPYOBIX

OIIMOOK B OTBETE, HEIOHMMAaHKE CYIIIHOCTH M3JIaraeMoro BOIpoca, HEyMeHHe MPUMEHSATh 3HAaHUS Ha MPAKTUKE,
HEYBEPEHHOCTh U HETOYHOCTh OTBETOB Ha JOMOJIHUTEIbHbIE U HABOSIIUE BOIPOCHI

TeMbl 10KI210B € Npe3eHTaAlH el

1o aucuuiuivie_HOCTPaHHBIN A3bIK NPodeccuoHAJIbLHOI0
00IIeHUA(AHTJINHCKHIA)

. KommyHnukanus B OuszHece.
. Kappepa
. Konkypenuus
. Pocculickas u MexayHapoIHast TOPrOBIIS.
. OCHOBHI yCTIEIIIHOTO OM3HECa
. DKOHOMHUYECKHE MMOKA3aTeNH MPEATPUSITUSI
. CocTaBieHue rogoBoro oTuéra
. bankpoTtcTBO NpeanpusaTUsL
. IlmanupoBaHue Mpon3BOACTBA
10. VYipasneHue nepcoHaIomM
HNHcTpyKius 1mo BbINOJTHEHUIO
CryneHT TOTOBHT 2 JoKkiIajga B TeueHWH | cemecTp. MeTonudyeckue pEKOMEHIAIMH IO HANHCAHUIO U
TpeboBaHuI K 0OPMIICHUIO COJEPIKATCS B IPHIIOKCHUH 2
Kpurepun oneHuBanus:
MakcumanbHoe kosmdecTBO 40 6amnoB (1mo 20 6amToB 3a KaXkKabIi JOKIIa)

O 00 1N DN K W —

e 16-20 6. - u3nOXEeHHBII MaTepuan GakKTUYECKH BEPEH, IPUCYTCTBYET HATUYHE
rIyOOKHX MCUEPIBIBAIOIINX 3HAHUHN TI0 MOATOTOBIEHHOMY BOIIPOCY, B TOM YHUCIIe
OOLIMpHBIE 3HAHUS B LIEJIOM 10 JUCLMIUIMHE; TPAMOTHOE M JIOTUYECKU CTPOITHOE
U3JI0’)KEHHE MaTepHaa, NIMPOKOE UCIIOIb30BaHUE HE TOJIbKO OCHOBHOM, HO
JIOTIOJIHUTEIBHOW JINTEPATYPHI;

e 14-16 GamnoB - W3JIOKEHHBIH MaTepuall BepeH, HAJTUYWE MOJNHBIX 3HAHUK B
o0beMe MpOiIEHHON MPOrpaMMbl 10 MOATOTOBIEHHOMY BOIIPOCY; TPAMOTHOE H
JIOTUYECKH CTPOMHOE U3JI0KEHHE MaTepHaja, IIMPOKOE HCII0JIb30BaHUE OCHOBHOM
JUTEPATYPHI;

e 5-13 6. — U3NOXKEHHBIH MaTepuan BEpeH, HAJMUME TBEPAbIX 3HAHUIl B oObeme
NPOMICHHOI MporpaMMsbl MO0 MOATOTOBICHHOMY BOIPOCY; M3JIOKEHHE MaTepHuasa
C OTIEJIbHBIMH OIIMOKaMH, YBEPEHHO UCIIPABJIEHHBIMU HCIIOIb30BAaHUE OCHOBHOM
JUTEPATYPHI;



Menee 4 6. — pabora He cBsi3aHa C BHIOPAaHHOW TEMOW, HaJIM4YUe TPYOBIX OMIMOOK, HEIOHMMAaHHUE CYIIHOCTU
M3JIaraeMoro BOIpoca.

3 MeToauyeckne MaTepuaibl, onpeae/silomiie NpoueIypbl OeHUBAHUS 3HAHWI, YMEHNH, HABBIKOB H
(W1M) onbITA NEATEILHOCTH, XaPAKTEePU3YIOIIHUX 3TANbI (P)OPMHUPOBAHUA KOMIIETEH U

[Iponetypsl oLleHUBaHMSI BKJIFOYAIOT B ¢€0s TEKYLHI KOHTPOJIb U IPOMEXKYTOUHYIO aTTECTALUIO.
Texkymuii KOHTPOJIb YCIIEBAEMOCTH IIPOBOJUTCS C UCIIOJIb30BAHUEM OLIEHOYHBIX CPEACTB, IIPEACTABICHHBIX B
.2 JaHHOTO NPWIOXKEHUA. Pe3ynpTaTbl TEKyIIero KOHTPOJIA MOOBOAATCA [0 CBEIEHHUS CTYIEHTOB [0
IIPOMEKYTOUYHOM aTTECTALUU.

IIpomexkyTouHasi aTrecTanMsi IPOBOJAUTCA B (opMe 3aueTa. 3adyeT HPOBOJUTCA IO PACHUCAHUIO
POMEXYTOUHOU aTTecTaluu B popme codeceI0BaHus O MPOMICHHBIM TeMaM.



IIpniaoxenne 2
METOAUYECKHUE YKA3AHMUSA ITO OCBOEHUIO JUCHUIIJINHBI

VY4eOHBIM MJIaHOM MPEyCMOTPEHBI CIIEAYIOINE BUAbI 3aHATHI:

- IPAKTUYECKHE 3aHATHS.

B xone mpakTHUeCKHUX 3aHATUN yTIyONSIFOTCS M 3aKPEIUISIOTCS 3HAHUS CTYACHTOB IO PSAY BOIPOCOB,
Pa3BUBAIOTCS HABBIKM YCTHOW W TMCHBMEHHON pe4r Ha HHOCTPAHHOM SI3BIKE.

[Ipu moAroTOBKE K MPAKTUYECKUM 3aHATUSAM KaXKIBIH CTYJICHT JTOJIKEH:

— M3YYHTh PEKOMEHIOBAHHYIO YYEOHYIO JIUTEPATYPY;

— MOATOTOBUTH OTBETHI HA BCE BOIIPOCHI MO N3y4aeMOM TeMe.

[To cormacoBanMIoO ¢ MpenogaBaTeNIeM CTYIECHT MOXKET MOJATOTOBUTH JTOKJIAJ MM COOOIIEHHE 10 TeMe
3aHATHSA. B mpoiecce MOATOTOBKM K TPAKTHUYECKUM 3aHATUSM CTYJCGHTHI MOTYT BOCIOJIb30BAThCS
KOHCYJIbTAIIMSIMU TIPETOIaBaTelIsl.

Bormpockl, He pacCMOTpEeHHbBIE HA IPAKTHYECKUX 3aHATHUSAX, JTOJDKHBI ObITh M3yUeHBI CTYJICHTaMHU B XOJIC
CaMOCTOSITeNIbHON paboThl. KOHTpOJIb camMoCTOSATENBHOM pabOThI CTYJIEHTOB HAJl y4eOHOM IporpamMMoil Kypca
OCYILIECTBIISICTCSI B XOJI€ 3aHATHI METOJOM YCTHOTO ONpOoca WM IOCPEACTBOM TecTHpoBaHus. B xone
CaMOCTOSITENIFHOW ~ paOOThl KaXKIbld CTYIEHT OO0s3aH TPOYUTATh OCHOBHYIO H 110 BO3MOXXHOCTH
JOTIONTHUTENBHYI0 ~ JIMTEPATypy IO H3y4aeMOW TeMe, BBIIUCATh OMpEACNICHUS OCHOBHBIX TOHSTHM;
3aKOHCIIEKTHPOBATh OCHOBHOE COJICP’KAHKE; BBIUCATH KIIFOUEBBIC CIIOBA; BBIMOJIHUTH 33JaHUS-OPHECHTHPHI B
nporecce UYTeHHs PEKOMEHIyeMOro MaTepualia, IpOaHAJM3UPOBaTh IPE3CHTAIMOHHBIA  MaTepua,
OCYIIECTBUTH 0000IICHUE, CPABHUTH C PaHEe N3yUYCHHBIM MaTepUAIIOM, BBIJCIUTH HOBOE.

[Ipu peanuzanuu pasIUYHBIX BUAOB Y4eOHOH pabOThI MCIOJIB3YIOTCS pa3HOOOpasHble (B T.U.
WHTEPAKTUBHBIC) METOIBI OOYUCHHUS.

JIJist TOITOTOBKY K 3aHSATHUSAM, TEKYIIEMY KOHTPOIO U MPOMEKYTOYHON aTTeCTalui CTYJIEHTBI MOTYT
BOCIIOJIb30BAThCS 3JICKTPOHHO-OMOIMOTEUHBIMU CHCTEMaMH. Takke OOydJaromruecs MOTYT B3ATh Ha JIOM
HEOOXOUMYI0  IIUTeparypy Ha aOOHEeMEHTEe YHUBEPCHUTETCKON OMOIMOTEKH WM BOCIOJIB30BATHCS
YUTAITBHBIMA 3aJ1AMHU.

IHoaroroBka noKjaaaa ¢ npeseHramnue

OnHoit u3 QopM CcaMOCTOATENTHHOM JESATEIBHOCTH CTYAEHTA SIBISETCS HAlMCaHWE JIOKJIAJIOB.
BeinonHenne Takux BHIOB pabOT CIOCOOCTBYET (POPMUPOBAHHMIO Yy CTYJEHTAa HAaBBIKOB CaMOCTOSTEIBbHOU
HAYYHOH JeATeNbHOCTH, IOBBIIICHUIO €r0 TEOPETHYECKOW U MPO(PECCHOHANBHOM IMOATOTOBKH, Iy4IIEMY
YCBOEHHIO YYeOHOT0 MaTepuaa.

Tembl NOKIaZOB ONPEAEISAIOTCS NPENOAABATEIEM B COOTBETCTBUM C IIPOrPaMMOM IUCIUIUINHBL.
KoHkpeTru3zanus TeMbl MOXKET ObITh CIeJIaHa CTYJIEHTOM CaMOCTOSITEIbHO.

Crenyer akieHTHpPOBAaTh BHUMAHUE CTYIEHTOB Ha TOM, YTO (hOPMYJIHPOBKA TeMbI (Ha3BaHUs) paOOTHI
OJKHA OBITH:

— sicHOH 1o (opme (He copepkaTh Hey1000UnTaeMbIX U (pa3 ABOHHOTO TOJIKOBAHHUS);

— coJiepXkaThb KIHOYEBbIE CJI0BA, KOTOPBIE PEMPE3CHTUPYIOT UCCIIEI0BATENBCKYIO paboTy;

— OBITb KOHKpPETHOM (He coiepKaTh HEONPEIEIIEHHBIX CIIOB «HEKOTOPbIE», «OCOOBIe» U T.11.);

= cojepxartb B ceOe AeHCTBUTEIbHYIO 331a4y;

—  OBITh KOMIAKTHOM.

BoibpaB Temy, HE00X0AMMO MOAOOpPaTh COOTBETCTBYIOLIUN HMH(DOPMALMOHHBIA, CTATUCTHYECKHUM
MaTepuag M IPOBECTH €ro IpeaBapurTesibHblii aHanu3. K Hambosiee MOCTYMHBIM HCTOYHHMKAM JIMTEPATYpPhI
oTHOCSTCS (DOHABI OMOIMOTEKH, a TaK K€ MOTYT HMCIOJIb30BAThCS AIEKTPOHHBIE UCTOUYHUKU MHpOpManuu (B
TOM uucie u aTepHer).

BaxxupiM TpeOoBaHMEM, NPEABABISEMBbIM K HAIMCAHUIO JIOKJIAJ0B HA AHTJIMHCKOM S3bIKE, SIBISETCS
IpaMOTHOCTb, CTHJIUCTUYECKAs! aJIeKBATHOCTb, COJICPKATEIBHOCTD (TIOJTHOTA OTPAYKEHHSI U PACKPBITHS TEMBI).

JlokJiag AOKEH BKIIIOYATh TAKOM AJIEMEHT KaK BBIBOJbI, IIOJyUYEHHBIE CTY/IEHTOM B pe3yJibTaTe paboThl
C UCTOYHHKAMH UH(POPMAIIHH.

Jlokyazpl MpeNCTaBISIIOTCS CTPOTrO B OINpeAeieHHOe IpaduKoM YydyeOHOro Ipouecca BpeMsl U HX
BBINOJIHEHHE SIBIISIETCS 0053aTENIbHBIM YCIOBUEM JUIS JIOMYCKA K MIPOMEKYTOUHOMY KOHTPOJIIO.

[Ipesentanust (B Power Point, Libre Office) npencraBnser coboif myOiM4yHOE BBICTYIJICHHE Ha
MHOCTPAHHOM $I3bIKE, OPUEHTUPOBAHHOE HAa O3HAKOMJIEHHUE, yOexkJIeHHEe cilyluaTeneil mo onpeaeaeHHol Teme-



npobaeme. ObecrnieunBaeT BU3yaabHO-KOMMYHHMKATUBHYIO MOJECPKKY YCTHOTO BBICTYIUIEHHS, CIIOCOOCTBYET
ero 7((HEKTUBHOCTH U PE3yJIbTATUBHOCTH.

KauecTBennas Ope3CHTAl M 3aBUCUT OT CICAYIOIIUX MMapaMETPOB:

- TOCTAaHOBKH TEMBI, IIEJIH U TUIAaHA BBICTYIUICHUS,

—  OTpeNeNeHHUs MPOIOJKUTEIBHOCTH TIPEACTaBICHUS MaTepHaa;

- ydera 0OCOOCHHOCTEH ayauTOpHHu, aAPEeCHOCTH MaTepuana;

- WHTEPaKTHBHBIX JACWCTBUI BHICTYNAIOIIETO (BKIIIOYCHHE B O0CYKIICHHE CITyIIaTeneii);

— MaHephl TPEICTABICHUS MPE3CHTAIMH: COONIOJICHUE 3pPUTEIBHOTO KOHTAKTa C ayJUTOpHUEH,
BBIPA3UTEIbHOCTD, YKECTUKYIISIIIHS, TETOABUKCHHUS,

~  HaJIMYHS WUTIOCTPAIHid (He eperpykaroinx n300pakaeMoe Ha dKpaHe), KIIFOYEBBIX CIIOB,

-  HYXHOTO TI0JI00pa IIBETOBOI raMMBl;

- HUCHOJB30BaHUS YKa3KH.

[IpemoaBaTens TOKEH PEKOMEHIOBATH CTYJCHTAM

- HE YUTaTh HAMTMCAaHHOE Ha DKpPaHE;

- 00s3aTeIbHO HEOTHOKPATHO OCYIIECTBUTH MPE/ICTABICHUE MPE3CHTAIIUH IOMA;

- NpeaycMOTpeTh NPOOJIEMHBIE, CIIOKHBIE JIUIsl IOHUMaHUs (parMeHThl ¥ IPOKOMMEHTHPOBATD UX;

- TMpeABUAETh BO3MOXHBIE BOIPOCHI, KOTOPbIE MOTYT OBITh 3aJaHbl MO XOAy M B pe3ylbTaTe
NPeIbSBICHHS MTPE3CHTAIHH.
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