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1. HIEJIX OCBOEHUSA TN CIHUIIJIMHbBI

1.1|OcHoBHOI LEJIBIO NMPCTIOAaBaHUs A CHUILUIMHBI ((MHOCTpaHHBIﬁ SA3BIK HpO(I)eCCI/IOHaJ'H)HOFO 06HICHI/I$I>> JUISI MaruCTpoB ABJISAACTCA
(1)OpMI/IpOBaHI/I€ WHOSI3bIYHOU KOMMyHPIKaTPIBHOﬁ KOMIICTCHIIMU, MO3BOJISIIOIIEH HCIIOIB30BaTh HHOCTpaHHLIfI SA3BIK B IIpoHecce
YCTHOT'O U MUCBbMEHHOT'O ICJIOBOI'O 06I_IICHI/I$[ Ha ypOBHEC, 06eCHe‘II/IBaIOHICM 3(1)(1)6KTI/IBHYIO HpO(i)eCCI/IOHaJ'H)HyIO JACATCIIbHOCTD.
HpaKTI/I‘IGCKOC BJIAICHUC NHOCTPAHHBIM SA3bIKOM IPCANOJIAracT BJIaACHUEC METOJaMU U crocobaMu 6H3H€C-KOMMYHI/IK&L[I/II71,
6I/I3HCC'KOpp€CHOHﬂ€HHI/II/II/I. HeJ'II) O6y‘l€HI/ISI MarucCTpoB HHOCTPAHHOMY S3bIKY 3aK/IFOYACTCs B HpI/I06peTeHI/II/I u )IaJ'H:-HefIIHeM
Ppa3BUTUHN HpO(beCCI/IOHaJ'H)HOI‘/’I WHOSI3bIYHOM KOMIICTCHIIMU, HCO6XOI[PIMBIOI>'I JUIA 3(1)(1)6KTI/IBHOFO MEXIIMYHOCTHOI'O ACJII0OBOI'O
O6HICHI/I${ C IPUMCHCHUEM l'[pO(beCCI/IOHaJ'II)HLIX SA3BIKOBBIX (bOpM " CPCICTB.

2. TPEBOBAHUSI K PE3YJIBTATAM OCBOEHUS U CIIUITJINHBI

YK-4:Cnocoben npuMeHsSITh COBpeMeHHbIe KOMMYHUKATHBHBIE TEXHOJIOTMH, B TOM YHCJIe HA HHOCTPAHHOM(BIX) A3bIKe(aX), 1JIsl
aKaJieMHY€eCKOro ¥ nNpogeCCHOHAIBHOI0 B3aNMOJeHCTBUSA

B pe3yibTaTe 0OCBOCHHS JUCHHUILINHBI 00yYAIOIIUTiCsl 10JIKEeH

3HaTh:

-YIOTPEOUTENBHYIO JIEKCUKY HHOCTPAHHOIO S3bIKa B 00beMe, HEOOXOAUMOM IS OOIIEHHU ST, YTEHUS U IIEPEBOJA UHOSI3BIUHBIX TEKCTOB
poeccuoHaIbHON HAlIPaBIIEHHOCTY;

- JIEKCUYECKUE U IPaMMAaTUYECKUe CTPYKTYphl H3y4aeMoro sI3bIKa; IPaBula YTEHUS U CJI0BOOOPa30BaHMUS;

- npaBuiIa 0opMIIEHHS YCTHON MOHOJIOTMYECKOH U INaI0OruuecKoil peuu;

- 3HATh 3aKOHOMEPHOCTH JICJIOBOM YCTHOM M MMCbMEHHOM KOMMYHHKAIIHH HA HHOCTPAHHOM SI3bIKE(COOTHECEHO ¢ MHauKaropoM YK- 4.1)

YMmeTs:

- CHCTEMHO aHAJTM3UPOBATh HH(POPMAIINIO U BBIOUPATh 00pa30BaTeIbHbIC KOHIICTIIHH;

- PUMEHSTH METOJIBI M CIIOCOOBI ICTIOBOTO OOIICHHS /ISl HHTEIIEKTYaIbHOTO Pa3BUTHS, TIOBBIIIEHHS KYJILTYPHOT'O YPOBHS,
npodeccHoHanbHOW KOMIIETEHTHOCTH;

- UCTIOJIb30BATh TEOPETHIESCKUE 3HAHMS TSl TeHEPAIMU HOBBIX HJEH- BOCTIPHHUMATH CMBICTIOBYIO CTPYKTYPY TEKCTa; BBIACIATH TJIABHYIO U
BTOPOCTENEHHYIO HH(OpMAIIHIO;

- IPUMEHSITh 3HAHUSI HHOCTPAHHOT'O S3bIKA JJIsI OCYILIECTBICHUSI MEXKJIMYHOCTHOTO U MPO(GECCHOHAIBHOTO OOLICHUS;

- YUTATh JIUTEPATYPY MO CIICHHATEHOCTH, aHAJTM3UPOBATH MOMyICHHYIO HH(OpMALHIO;

- IepeBOIUTH NPodeccHoHANTbHBIE TEKCTHI (0e3 croBaps);

- COCTaBJIATh HAay4HBIE TEKCTHI HA HHOCTPAHHOM SI3BIK(COOTHECEHO ¢ UHAnMKaTopoM YK-4.2)

Buaagern:

- HaBBIKAMU IyOJIMYHON peyuy, apryMEHTAaIUH, BeACHHS TUCKYCCHH; HaBbIKaMH [TMCbMEHHOM peyu;

- cnoco0aMu OPUEHTHPOBAHUS B UCTOUHMKAX MHPOpMaK (3KypHAJIbI, CAWThI, 00pa30BaTeNbHbIE TOPTAJIBI U T.JI.);

- OCHOBHBIMHU HaBBIKAMH M3BJICUCHUS TJIABHOW M BTOPOCTENIEHHON HH(OpMaLnH;

- HaBBIKAMU NIPUOOPETEHNUS, UCTIONB30BaHUS U OOHOBJICHHSI TYMAaHUTAPHbIX, 3HAHUI;

- HAaBBIKAMH BBIPOKEHUS MBICIIEH 1 COOCTBEHHOTO MHEHHS B MEXKIIMYHOCTHOM H JI€JIOBOM OOIIEHUH HAa HHOCTPAHHOM SI3BIKE;

- HaBBIKAMH JIEJIOBOM MMCbMEHHOM U YCTHOW PeUr Ha MHOCTPAHHOM SI3BIKE;

- HaBBIKAMU M3BJIEYEHHS HEOOXOAUMOHN HHPOPMALIUK U3 OPUTHHAIBHOTO TEKCTa SKOHOMHYECKOTI'0 XapaKkTepa;

- HABBIKAMU COCTABJICHMS KPATKHX TEKCTOB CIECLHATN3HPOBAHHOIO XapaKTepa, aHHOTalu#i(cooTHeCeHO ¢ nHaukaTopom YK-4.3)

3. CTPYKTYPA U COAEP)KAHUE JUCHUIIJINHBI

Kon HanMeHoBaHue pa3iesioB U TeM /BUJ 3aHATHS/ Cemectp / | Hacos Komnerten- Jlutepatypa
3aHATUS Kvne 1070
Pazpgen 1. «KomMyHMKAnusi M Me:KIyHAPOIHbII
MapKeTHHI»
1.1 1.1. 1 4 JI1.1 J11.3 J11.4J12.1
Jlexcuueckue eqMHUIIBI: BUABI KOMMYHHUKaIn. Pa3sTue J12.2

HaBBIKOB ayJupoBaHus. Pa3BuTHE HABHIKOB aHATTUTHIECKOTO
yTeHus: "DJIIEKTPOHHOE MUCHMO Kak (hopMa JIeTOBOI
kommyHuKanuu'". Harmcanme mpocToro AemnoBoro nuckMa.

Mp/
1.2 1.2 Jlekcuyeckue eqUHMIIBI: MApPKETHHT. Pa3BUTHE HABBIKOB 1 4 JI1.1 J11.3 J11.4J12.1
aynupoBanus "Kak BEIMTH Ha MEeXIyHAPOIHBIA PHIHOK". J12.2

CIloKHBIE CyIIECTBUTEIbHbIE. Pa3BUTHE HABBIKOB TOBOPEHHS
"Co3nmanue rnodansHoro operma” /I1p/




1.3

Tema: Komanmuposka. [Ipuuactre nporuieaniero BpeMeHu.
Hacrosmee coBepIieHHOE BpeMsl.

Poccuiickas 3apyoexnas Toprosis. [Ipoctoe Oyayiiee Bpemsi.
/Cp/

JI1.1 J11.3 JI1.4J12.1
J12.2

1.4 Yrenne: pa3BUTHE HABBIKOB aHAII3A H pe)epHpOBaHUSL JI1.1 J11.3 JI1.4J12.1
HMHOCTPaHHOI'O TEKCTa J12.2
I'pammaTrka: Pa3BuTie HaBBIKOB yIOTPEOICHHS
IpaMMaTHYECKUX CTPYKTYP BPEMEH aHIJIMICKOrO I1aroia B
YCTHOH M MUCBMEHHOU peun
/Cp/

Paznen 2. «CTaHoBJ/IeHHe /1eJIOBBIX CBSI3ei U cTpaTeruu
ycmexa

2.1 2.1 Jlexcudeckue eUHULbL: PA3HOBUIHOCTH JEJIOBBIX JI1.1 J11.3 J11.4J12.1
B3aMMOOTHOIIICHUH. Pa3BUTHE HABBIKOB TOBOPEHHUS J12.2
"IIpoBenenue neperoBopoB". Pa3Burie HaBBIKOB
aynupoBanus "Jlenooe naptaeperso” /Ip/

2.2 2.2 Pa3zBuTue HaBBIKOB U3BJIEYEHHS HHGOPMALMU U3 TEKCTA JI1.1 J11.3 JI1.4J12.1
"ITyts k ycnexy Kapioca Ciiuma". IIpedukcanbHoe J12.2
c0BooOpa3oBaHue. Pa3purie HaBBIKOB roBopeHus "Benenue
neperosopoB" /TIp/

2.3 Tema: [lenoBeie Ha3HAUYEHHS. DKBHBAJICHTHI MOJAIBHBIX JI1.1 J11.4712.1 J12.2
riaronos to beable to, to have to.Kouctpykimu as ... as, not so
... aS. besnuunsie rnaronsl. Ynp. 1-8,Ynp. 3-7. /Cp/

2.4 Tema: B oduce. MopanbsHble riarossl can, may, must.ITpsmoe JI1.1 JI1.3 JI1.4J12.1
M KOCBEHHOE JonoiaHeHue. O0CTOATENbCTBO 1EH, J12.2
BbIpaKeHHOEe HHGUHUTUBOM. Y1Ip. 6-14. /Cp/

25 Wroroesrii Tect /Tp/ JI1.1 J11.3 J11.4J12.1

J12.2

2.6 IMoaroroBka NOKIan0B MO MPOHAcHHBIM TeMaM B Microsoft JI1.1 J11.3 JI1.4J12.1
Office 2.2
/Cp/

2.7 /3auér/ JI1.1 J11.3 J11.4J12.1

J12.2
Pa3nea 3. "3ansaTrocTs U pucku"

3.1 3.1 Jlekcnuveckue eAUHUIBI: TPYJ0YCTPOHCTBO, MOTHBALIUS JI1.2 J11.3 JI1.4J12.1
yCIelmHon paboTel. Pa3BuTHe HABBIKOB ayiupoBaHus " J12.2
OcHoBBI ycnienrHoro OusHeca". Pa3BuTie HaBbIKOB TOBOPCHUS
:" TTonGop nepconana Ha kiatoueBbie nozuimu". /Tlp/

3.2 3.2. JIekcuuecKue eAMHUIIBI : PUCKU BeICHHS OM3HECa. THUIIBI JI1.3 J11.4J12.1 J12.2
PHCKOB, KpU3UCHBIE CUTYalli. Pa3BuTHE HABHIKOB
aynupoBanus " Ynpasnenue puckamu. Kak Beriitu u3
KpY3HUCHOM cuTyanuu'". Pa3BuTrHe HAaBBIKOB aHATTUTUYECKOT'O
gTeHns TekcTa " IHTepHAIMOHAIM3AIINS - PHCK MM HOBBIE
Bo3moxkHocTu." /TIp/

3.3 Tema : Pabourie B3anmootHotieHus. CodbecenoBanue npu JI1.3 J11.4J12.1 J12.2
yctpoiictBe Ha pabory. CtpaaarenbHbli 3aior. Ynp. 1-4.

Bpemennbie GpopMbl cTpasaTenbHOro 3anora. ymp. 1-7.
CyddukcanbHoe ciioBooOpa3oBaHHe.
CobecenoBanue pu yCTpoicTBe Ha padory. /Cp/
34 Tema: CtpaxoBaHue OU3HECA OT PUCKOB. CTPAXOBas MOJIUTHKA JI1.3 J11.4J12.1 J12.2

kommannu. Hapeuns.
Hapeuus B anrnuiickom si3bike. OOpa3oBaHUE aHTITUHCKHUX
Hapeunif. Crenenu cpaBHeHUs. Yrp. 5-9. /Cp/

Paznen 4. "CTiiim MEHEI)KMEHTA M CIIOCOOBI
npusJjeyeHue puHaHcupoBanus'




4.1

4.1. Jlexcuueckue equuuiipl: CTHIN MEHEIDKMEHTA. PasBuTue 2
HaBBIKOB ayaupoBaHus "KitroueBbie (haKTOPhI YCIIEITHOrO
MeHepkMeHTa . Pa3BUTHE HABBIKOB AHAIIUTHYCCKOTO YTCHHS:
"TIperMyIIIeCTBa U HEOCTATKH PA3INYHbIX CTHIICH
menemkmenTa'. /Tp/

JI1.3 J11.4J12.1 JI2.2

4.2

4.2. Jlexcnueckue equHAIEE: [IpuBiedeHne pUHAHCHPOBAHUSL. 2
VYnpasnenue prHaHcamu. Pa3BuTHE HAaBHIKOB TOBOpEHUS "
Kaxkwe criocoOb! npuBiIedeHUs GMHAHCOB JUTS BEIACHUS
MaJioro Ou3Heca JOCTYIHBI B Hamei crpane?" /IIp/

JI1.3 J11.4J12.1 JI2.2

4.3

VYp. 1-5 /Cp/

Tema:Pabora B komaHe. COBETHI KakK JTy4Ille OpraHH30BaTh 2
pabory B komaHe. MonasibHbIe I1aroisl. Ymorpeoienue
MOJIAJIBHBIX TJIAr0JIOB C IeP(EKTHEIM HHOUHATHBOM.

JI1.3 JI1.4J12.1 JI2.2

4.4

YreHre: pa3BUTHE HABBIKOB aHHOTUPOBAHUS U 2
peheprpoBaHUs HHOCTPAHHOTO TEKCTA.

I'pamMMaTHKa: pa3BUTHE HABBIKOB YIIOTPEOICHUS
rpaMMaTHYECKUX CTPYKTYP BPEMEH aHIJIMICKOrO riiarojia B
JEHCTBUTEILHOM H CTPAJIATE/IBHOM 3aJI0raX B YCTHOM U
mUCcbMeHHO# peun /Cp/

JI1.3 JI1.4J12.1 JI2.2

45

Wrorossrii Tect /Ip/

JI1.3 JI1.4J12.1 JI2.2

4.6

Office
/Cp/

TMoaroroBka MOKJIaI0B IO MPOiAcHHBIM TeMaM B Microsoft 2

JI1.3 JI1.4J12.1 JI2.2

4.7

[3auér/

JI1.3 JI1.4J12.1 JI12.2

4. POHJI OLIEHOYHBIX CPEJICTB

CrpykTypa u copepxanue GpoHIa OLEHOUHBIX CPEACTB IS IPOBEACHHUS TEKYIIEH U IPOMEXYTOYHOM aTTecTalliy [IPeACTaBICHb! B
[Mpunoxenuu 1 k paboyeii nporpaMme JUCHUTLTAHBL.

5. YYEBHO-METOANYECKOE 1 THOOPMAIIMOHHOE OBECIIEYHEHHUE JTUCHHUIIJINHBI

5.1. OcHoBHas quTepaTypa

ABTOpBI, COCTaBUTENN 3aryaBue H3narenscTBO, IO Konuu-Bo
JI1.1 |Mypraszuna 3. M., English for Professional Communication: no Kaszanb: Kazanckuit Hayaro | https://biblioclub.ru/inde
AmupoBa I'. T, quciuIuiHe «IHOCTpaHHBIH S3bIKY: yaeOHOe -MCCIIE0BATENbCK I X.php?
A6,£LyJ1HI/IH . I11., rnocooue TEeXHOJIOTUYECKUUN page=book&|d=259048
Ceicoes B. A. yausepcuter (KHUTY), HEOTrpaHUYEHHBIN JIOCTYI
2012 JUIS 3aPETHCTPUPOBAHHBIX
nosb3oBaTeseit
JI1.2 |HImunens E. A JunakTuueckue MaTepuansl s camocrostensHoll | Cankr-IlerepOypr: https://biblioclub.ru/inde
pabotsl o kypey «Business Englishy («lenosoii WHCTUTYT celranbHoi x.php?
AHIJIMICKHH SI3BIKY): yueOHOe mocobue MEJArOrUKN U IICHXOJIOTHH, page=b00k&|d=438772
2015 HEOTPaHUYIEHHBIN TOCTYI
JUIS 3aPETHCTPUPOBAHHBIX
HoJIb30BaTeIeH
JI1.3  |Anucumosa, A. T. English for Business Communication: y4e6Hoe Kpacnonap: FOxHbIit http://www.iprbookshop.
MOCOOHE MO JIETIOBOMY aHTTTMHCKOMY S3BIKY IS UHCTUTYT MEHEKMEHTA, ru/25955.html
CTYZIEHTOB, OOYJaIOLINXCS MO HAIIPABICHUAM 2013 HEOrPaHUYEHHBIHN 10CTYyI
«OKOHOMHKAY, «MEHEIKMEHT» JUTS 3aPETHCTPUPOBAHHBIX
[ONb30BaTeNeH
JI1.4 |Jlykuna, JI. B. Kypc anrnuiickoro s3bika st Maructpantos. English|Bopounex: Boponexckuii http://www.iprbookshop.

Masters Course: yueGHOe TocOOHE [T MATUCTPAHTOB

roCylapCTBEHHBIN

ru/55003.html

10 Pa3BUTHIO M COBEPUICHCTBOBAHHIO OOIINX U APXUTEKTYPHO- HEOrpaHUYEHHBIHN T0CTYyI
MIPEIMETHBIX (JICTOBOI aHTITHHACKHINA S3bIK) CTPOMTENBHBIH JUTS 3apPErUCTPUPOBAHHBIX
KOMIIETEHIUH yrusepcurer, 95C ACB M0JIb30BaTeNeN
b b
2014
5.2. JlonoJHMTEJbHAsA JIMTEpaTypa
ABTOpBI, COCTABUTENIN 3arnaBue W3 narenscTBO, TOI Konuu-Bo




ABTOpBI, COCTABUTENIN 3arnaBue NznatenscTBO, TON Komnma-Bo
J12.1 | Ykpaunen U. A. WHOCTpaHHBIH SI3bIK (AHTIIHICKUIL) B Mocksa: Poccutickuii https://biblioclub.ru/inde
po(heCCHOHATBHOM AeATeTBHOCTH: yIeOHO- rocyIapCTBEHHBIN x.php?
METOIUYECKOE IOCo0He YHUBEPCUTET IIPABOCYAUSA page:book&ld:439638
(PI'VI), 2015 HEOTPaHMIEHHBIN TOCTYIT
VTS 3aPETHCTPUPOBAHHBIX
0JIb30BaTeet
J12.2  |Benpurkas, JI. B., Jenosoit arrmmitckuii s3p1k = English for Business  [Munck: TerpaCucremc, http://mww.iprbookshop.
Bacunesckas, JI. 1., Studies: yae6HOE mocobue Terpanur, 2014 ru/28071.html
Bopucenxo, 1. JIL. HEOrpaHUYEHHBIH JIOCTYII
VTS 3aPETHCTPUPOBAHHBIX
10JIb30BaTeIeH

5.3 IlpodeccuonanbHble 6a3bl JAHHBIX H HH)OPMALMOHHBIE CIIPABOYHbIE CHCTEMbI

KoncynbranT +

I'apanr

Cambridge Dictionary https://dictionary.cambridge.org/ru/

I'azera Financial Times https://www.ft.com/

5.4. Ilepeyens MPOrpaMMHOIo odecreyeHust

Microsoft Office

5.5. Y'{eﬁﬂo-MeToIm'{ecmle MaTepuaJJbl IJId CTYICHTOB ¢ OrpaHU4Y€HHBIMHA BO3MOKHOCTAMU 310POBbS

IIpu HEOOXOIMMOCTH IO 3asBICHUIO OOYYAIOIErocsi C OrpaHUYCHHBIMH BO3MOXKHOCTSMH 310POBbSI y4€OHO-METOIUUYECKHE MaTepuasbl
IIPEOCTABIAIOTCS B opMax, afalTUPOBAHHBIX K OFPaHUYEHUAM 310POBbsI U BOCIPUATUS HHGOpManuy. J{jis JIuI ¢ HapylIeHUsIMU 3peHus: B
¢dbopme aynnodaiina; B neyaTHoi Gopme yBelUUCHHBIM IpudTOM. [JIs IHI ¢ HApYIIEHUsIMHU cilyXa: B (hopMe IEKTPOHHOTO JIOKYMEHTa; B
neyatHoH dopme. Iist U1 ¢ HapYLIEHUSIMU OIIOPHO-ABUIaTEILHOTO ammnapaTa: B popMe 3JIeKTPOHHOTO JOKYMEHTa; B Ie4aTHOH dopme.

6. MATEPUAJIBHO-TEXHUYECKOE OBECIIEYEHHUE JUCHUIIJIMHBI (MO Y JIS)

TToMereHus TS TPOBE/ICHUSI BCEX BUAOB PAadOT, MPEAYCMOTPEHHBIX YUeOHBIM IUIAHOM, YKOMILICKTOBAHBI HEOOXOAUMOM
CHeLMANTU3UPOBAHHON yueOHOW MEOEIbI0 M TEXHUYECKUMHU CPEIICTBAMH 00yUYEeHHSI.

7. METOAWYECKHUE YKA3AHUS U151 OB YUYAIOIIMXCS 10 OCBOEHMIO JMCOUILINHBI (MOIYJIS)

Meroanueckue yKazaHHs 110 OCBOCHHIO AMCLUIUIMHBI IpecTaBiieHsl B [Ipunoskennn 2 K pabodeld mporpaMme JUCIHUIUIAHEL.




IIpuioxenue 1
1. OnucaHue NoKa3aTeJied U KpUTepUueB OLL,eHUBaHUS
KOMIIETEHL M HA pa3/IMYHbIX 3Tanax ux GopMupoBaHHUS,
OoNnMvcCaHue LIKaJIOLeHUBAHUSA

1.1 Iloka3zaTenu U KpUTEPUU OLICHUBAHUS KOMIIETCHLIUN:

3VH, cocraBisromniye
KOMIIETEHITUIO

ITokazatenu

OLICHUBAaHUA

Kputepuu onenuBanus

Cpenctea
OIICHUBAHHS

YK-4 cnocoden NPUMEHATH COBPEMEHHBIC KOMMYHUKATHBHBIC TEXHOJIOI'MU, B TOM YHUCJ/I€ HA
HHOCTPAHHOM SI3BIKE AJIS1 AaKAICMUYECCKOI0 1 HpO(l)eCCI/IOHaJIbHOFO B3

AuMoOIeCTBUA

3nanmue: -
--YIIOTPEOUTEIEHYIO
JIEKCUKY HHOCTPAHHOTO
SI3bIKa B 00bEME,
HEOOXOTUMOM JIJISt
OOIICHHMS, YTCHHS U
NepeBO/Ia MHOA3BIYHBIX
TEKCTOB MPOQECCHOHATBHOM
HaNpaBJIEHHOCTH;

- JIEKCUYECKHE U
rpaMMaTHYECKHE
CTPYKTYpPBI H3y4aeMoro
A3bIKa, IMpaBujia YTCHUA U
CJIOBOOOPa30BaHUS,;

- IpaBuiIa OOPMIICHHS
YCTHOM MOHOJIOTMYECKOU U
JIMAJIOTHYECKON peun;

- 3HaTh 3aKOHOMEPHOCTH
JIEJIOBOM YCTHOM U
MMCbMEHHOU

KOMM YHUKAIIUH Ha
WHOCTPaHHOM
SI3BIKE(COOTHECEHO C
uaaukaropoM YK-4.1)

[lepeBomut cioBa ¢
[PyCCKOIO Ha aHIIMHACKUN
1 C aHIJIMHCKOro Ha
[PYCCKUI, IPOU3HOCUT
CIIOBA, YATAET TEKCT
BCIIYX, OIpEeeIseT U
Ha3bIBaeT
rpaMMaTHYECcKHe
CTPYKTYpBI,

M3MEHSET 4acTh Pe4H B
COOTBETCTBHU C
IKOHTEKCTOM

[TonHOTa U COnEePKATENBHOCTE OTBETA,
paBUIIBHOCTD NIEPEBOJIA, YIIOTpeOIIeHNs
JIEKCUUECKHX €IMHUILL U
rpaMMaTHYECKUX KOHCTPYKIIMH,
COOJII0/IeHHEe MHTOHAIIMOHHBIX OpM B
COOTBETCTBHE C 3alaHHOH
KOMMYHHKAaTUBHOH CUTYyallUeH.

Tecr 1-2
YcTHbI orpoc (TeKCThI
1-10), Bompockr k
3auerty (1 cemectp -1-4;
2 cemectp — 1-4)

Ymenue: CUCTEMHO
aHaJIM3UpOBATh
nH(poOpMaIUIO U BHIOHPATh
o0pazoBaTeIbHbIE
KOHLICTILINH;

MIPUMEHATh METOIBl U
CITOCOOBI JIETIOBOTO
00IIEeHUSA IUTS
HHTEIUIEKTYaIbHOTO
pa3BuTHS, TIOBBIIIEHUS
KYJIBTYPHOTO YPOBHS,
podeCCHOHATHHON
KOMITETEHTHOCTH;
HCTIONB30BaTh
TEOPETHIECKNE 3HAHUS JUIS
reHepaluy HOBBIX UIACH-
BOCIIPUHUMATh
CMBICIIOBYIO CTPYKTYpY
TEKCTa; BBIAETSTH TTIaBHYIO
n BTOPOCTETIEHHYIO
nHpopManuio;

MIPUMEHATh  3HAHUA
WHOCTPAHHOTO S3bIKA JUIS
OCYIIIECTBIICHUS
MEKIMIHOCTHOTO

u

[lepeBomuT MpeanoKeHus]
B COOTBETCTBHH C
BaJaHHBIM CTHIIEM,
repeBOAUT
PKOHOMMYECKHH TEKCT OT
2000 3HaKOB C y4eTOM
Mpey1araemMoro CTUIs,
oTBEYaeT
ApryMEHTHUPOBAHO Ha
BOITPOCHI B hopme
IMOHOJIOTa WJTH JIHaJIora

ConeprxaHue OTBETa IepegaHo 0e3
UCKaXEHUsI TeKCTa, TPAMOTHO U
CTWJINCTUYECKH BEPHO;
KoppekrHoe ynotpebnenue
TrpaMMAaTHYECKUX U CTHIMCTHYECKUX
KOHCTPYKLIHH.

Tecr 1-2
VY CTHBIH OIpOC (TEKCTHI
1-10), Bompocs! k
3auery (1 cemectp -1-4;
2 cemectp — 1-4)




npoeccHoHaNIBEHOTO
OOIICHHS,

- 4YUTaTh JIMTEPATYpy IO
CMIEIUATILHOCTH,
AHANU3UPOBATH
MONTYYESHHYTO
nH}popMaIuIo;

- MePEBOUTh
npoeccroHaNbHbIE
TeKCTHI (0e3 cioBaps);

- COCTABJIATh
Hay4YHBIC TEKCThI Ha
HHOCTPaHHOM
S3BIK(COOTHECEHO C
UHIUKATOPOM

YK-4.2)

Baanenue- HaBpIKaMU
nyOJIMYHOM peun,
apryMeHTalllH, BEJCHUS
JIMCKYCCHH; HaBBbIKaMU
IIMCbMEHHOU peun;

- cocobamu
OPUCHTUPOBAHMS B
UCTOYHUKAX WH(popManuu
(>KypHaJIBI, CalThI,
o0pa3oBaTesbHbIE TOPTAJIBI
U T.0.);

- OCHOBHBIMH HAaBBIKaMH
W3BJICYEHUS [JIABHOU U
BTOPOCTETIEHHOU
uHhopmanum;

- HaBBIKAMH
npuoOpereHus,
UCIIOJIB30BaHUS U
OOHOBIICHUS
T'YMaHUTApHbIX, 3HAHUI;
- HaBBIKAMH BBIPKEHHS
MBICTIeH U COOCTBEHHOTO
MHEHHS B MEKJIMYHOCTHOM
U I€JIOBOM OOILIEHUH Ha
HWHOCTPAHHOM SI3bIKE;

- HABBIKAMM JIEIIOBOU
NMCBMEHHOM U YCTHOHN
pedH Ha HHOCTPaHHOM
SI3BIKE;

- HaBBIKAMH U3BJICUCHUS
HEOOXOIUMON
WHPOPMALIUH U3
OPUTHHAIBEHOTO TEKCTa
9KOHOMHUYECKOTO
XapakTepa;

- HaBBIKAMH COCTABJICHHS
KPaTKHX TEKCTOB
CIIeUATTM3UPOBAHHOTO
XapakTepa,
AHHOTAITUI(COOTHECEHO C
uukaropom YK-4.3)

COTOBHT M BEICTYTIAET C
ITOKJIaJOM 110
CaMOCTOSITEITEHO
BEIOPaHHOM TeMe;
Pedepupyet TeKcT B
MACbMEHHON U YCTHON
(bopmax,

[oTOBUT M OTBEUaeT
IMOHOJIOT' HUTH JTNaJIOT
[pedb IO 3alaHHON Teme

BrimonHeHre KOMMyHUKATUBHOMN
3aJ]a4M B IIOJTHOM O0BEME;
®doneTnyeckoe 0hopMIICHHE
COOTBETCTBYET MPaBUIIaM SI3bIKA;
KoppextHoe ynorpebienue
JIEKCUUECKUX €IMHMII;
HOHI/IMaHI/IC FpaMMaTH‘ICCKHX u
CTUIIMCTUYCCKHUX KOHCprKHHﬁ.
CaMOCTOATENBHOCTh BHIBOJOB U
CYXKIEHMI ¢ COOTBETCTBYIOIIHUM
l'[paBI/IJ'lI)HI:-IM HUCITIOJIBb30BAHUCM
JICKCUYECKUX M TPaMMaTHIECKUX
CTPYKTYp IO IIPEIOKCHHOIN Teme

YcTHbI orpoc (TeKCThI
1-10), Borpocsr k
3auery (1 cemectp -1-4;
2 cemectp — 1-4)

JIOKJIaJ] C TIpe3eHTaluen
(1-10),

1.1
Tekymnii  KOHTPOJIb

[ITxanp1 o1lEeHUBAHUA:
YCIIEBAEMOCTH H  MPOMEKYTOYHAS

arrecrauusi

OCYIIIECTBIISIETCS B paMKaX HAKOMUTEIbHON OalIbHO-PEUTUHTOBOM CUCTEMBI
B 100-0amipHOM 1IKaie:




50-100 6amnoB (3auer)
0-49 6ainoB (He3auer)

2 Tumnosble KOHTPOJIbHBIC 3aJaHUsl HJIM HMHBIEC MaTEpHaJIbl, H606X0)II/IMLIC AJIsd OICEHKH
3HaHI/II7[, yMeHHﬁ, HAaBbIKOB H (I/IJ'[I/I) onbITa ACATECJIBHOCTH, XAPAKTCPU3YIOIIUX I3TaIllbI
(l)OpMI/IpOBaHI/IH KOMIIeTEeHIINii B nmpomecce 0CBOCHUA 06pa30BaTeJ’[bH0ﬁ IporpaMmmMmal

BO]'[pOCbI K 3a49€Ty

no aucturuinHe_MHOCTPAHH B A3BIK TP ecCMOHANLHOI0 O0IICH S

(AHLJIVIACKHI)

1 cemectp
1. KommyHukanus
2. MexayHapoaHbIii MApKETHUHT
3. OTaIrmsl CTAHOBIIEHUS JIEIOBBIX CBI3EH
4. Crparerun ycnexa

2 cemecTp
1. 3aHATOCTh B pa3HbIX chepax AesTeNbHOCTH
2. PaznoBuIHOCTH PHCKOB
3. CTinu MeHeHKMEHTA
4, VYmupasnenue prHaHCAMU

HNHcTpyKuus no BHINOJIHEHHIO:

3aueT npoxouT B (popmarte Gecepl 10 MPOMIEHHBIM TEMaM B TEUEHUE CEMECTPA.

Kpurepumn oueHuBaHus:

- Crynenty BoicTaBisercs «3ader» (100-50 6amioB), eciii KOMMYyHHKATHBHBIC 3a1a4H
BBITIOJIHEHBI TIOJIHOCTHIO, UCIIOJIb30BAHHBIN CIIOBApHBI 3amac, rpaMMaTH4YeCKUE CTPYKTYPHI,
¢doneTnueckoe ohopmiieHHE BHICKa3bIBaHUS COOTBETCTBYET MOCTABICHHOM 3a/1a4€;

- CrynenTty BbicTaBisieTcs «He3auer» (49-0 6amioB), eciiu OTBETHI HE CBSA3aHbI C
BOIIPOCaMU, HaJIMuKe TpyObIX OMIMOOK B OTBETE, HETOHMMAaHKE CyLTHOCTH U3JIaraeéMoro BOIpoca,
HEyMEHHUE MIPUMEHSTh 3HAaHUS Ha IPAKTUKE, HEYBEPEHHOCTh U HETOYHOCTh OTBETOB Ha
JOTIOTHUTEIbHBIE M HABOIAIINE BOIIPOCHI

TecTBI
no aucuuiuiiHe_MHOCTPAHHBIN SI3bIK TP ecCMOHANLHOIO OO IICH NS
Tecr 1

Paszpennt 1-2



1
2
3
4
5

B

Complete the sentences with the words in the box.

] bush grapevine

nutshell

stick wall

| heard it on the

| asked Rudy to say yes or no, but he just beat around the
, my trip to Singapore was a huge success.
. I’m not going on holiday, I'm going on a

Look ina

you’ve been promoted.

Complete the multi-word verbs with off, on or up.

Lufthansa pilots cancel strike

Lufthansa pilots have called
..................... 16 strike action
planned for next week after new talks
WETE SEL wavsiasavsaaasenntane 7 with the
German airline.

The announcement late on
Wednesday averted, or at least
PUL aivvrirenrannnenanes 5 a four-day
stoppage that could have cost

10 Lufthansa tens of millions of euros.

The union’s action had built
..................... 1% the dispute into
one of the worst to hit Germany in
recent years, adding to a wave of

15 industrial action across the European

airline sector, which has also affected
British Airways.
In the end, the stoppage ended after

24 hours when the two sides agreed to
O CATTY v 2 pegotiating.
Lufthansa says strike action costs it at

least €25m a day.

FINANCIAL
TIMES

C
6
7
8
9
/

10

D

a)
b)
c)
d)
e)
f)

9)
h)

A.

Choose the correct words to complete each sentence.

We’re meeting tomorrow to discuss the new (market / marketing) strategy.

Can we discuss the (sales / price) figures? | was expecting an increase, not a decrease.
We’re excited about the launch of the new (product / brand) range in South America.
I’d like you to meet Liam. He’s the one who organised the successful advertising (image

campaign) in London last year.

We have brand (loyalty / leader), we just need to increase our market share.
Choose the appropriate phrase (a—h) to complete these sentences.

we met somewhere

went to Carmen Diaz’s presentation
was given your name

in sales or product development

see we’re in the same line of work
could try Pietro Sylvani

we met some time ago

mentioned your name

Hello. You don’t know me, but I'm Jeff Watson. |__*! by Janice Hayes — we used to

Work together in Personnel at Rank Xerox.

@ > > W

Oh, yes.

I’m looking for someone to help out with some training and Janice

| see.

Haven’t '3 before?

Yes, | think___ . Was it at the supply chain conference in Miami? A: Yes, that’s



right. We both

© > w >

A:
B:
A:

15

| need to find someone who can help with our distribution in Italy.

You 16

Isn’t he in Shanghai?

No, he’s back in Rome now.

Hi. My name’s Roger Lee.
Hi, Roger. I'm Erki Jenssen. | 1,
Yes, that’s right. Are you__ 187

E Put the words in the correct order to make sentences.

morning strategy marketing purpose our of discuss the to meeting isthis The __

19

20 I’ve idea heard a best long the time for That’s

21 they however are crazy want you all your ideas, think We
22 other about ideas this we do can about what ?

Any

23 New York City was thinking we maybe go should to |

24 Manhattan hotel in could go just four-star for a We

25 will a idea, that’s, money good because save it Yes,

Pa3nmenn! 3-4
Choose the correct verb tense for 1-5

A

Tect 2

Mobiles ring the changes 1n stores

JC Penney, the mid-price US
department store chain,
..................... 6 (is cutting / cut)
back somewhat on expenses last year,
as its core middle-class shoppers were
hit by the recession. But it did not stop
spending on everything.

“We invested heavily in our digital
initiatives,” Mike Ullman, chief
EXECULIVE, avvnrrarereseenrrans 7 (told /
had told) investors recently. “During
the downturn, under the covers, there
was a lot of heavy investment in
building muscle to make sure we got a
headstart in this.”

JC Penney, with more than 1,000
stores, is at the leading edge of digital
retailing. In February, for example, it
held its monthly board meeting at
Facebook’s headquarters in California,
where its board members were given a
crash course in the potential of social
networking.

25

30

3

v

40

45

The competition is only slightly
behind JC Penny. Target, the US
discount retailer, ........ccevevevrvaaes 28
(prepares / is preparing) to launch an
entirely independent digital platform,
ending its dependence on Amazon, the
online marketplace which currently
..................... ¥ (runs / ran) its
website. Work on a new global
e-commerce platform has been
accelerated by Walmart, the world’s
largest retailer. Gap. the clothing
retailer, is preparing to launch
e-commerce businesses in western
Europe, Canada and China.

& > (I've never seen
/I never saw) a time like this in retail.”
says Andy Murray, head of Saatchi &
Saatchi X, the in-store marketing
agency that works with customers
including Walmart and Procter &
Gamble. “I think mobile is changing
everything in retail.”

50

55

60

Much of the initial attention has
been focused on retailers embracing
new digital marketing techniques
aimed at mobile users, such as sending
text messages, and using digital
money-off coupons, and on steps to
make their existing websites function
on mobile browsers. But retailers are
also facing a world that has been
changed by the fact that shoppers will
now increasingly be online, via their
phones, even as they visit a physical
store. They will expect a unified
shopping experience.

FINANCIAL
TIMES

Find five examples of passive verbs in the text.




9

10

C Find adverbs in the text with the following meanings. 11 more than a little
12 alot

13 asmall amount
14 completely

15 more and more

D Complete the conversation with the appropriate phrase (a—j).
a) I don’t want to repeat myself but
b) Hold on now

C) | want to ask a question.

d) if you give us $2,500 next week
e) providing you can

f) So what you’re saying is

Q) Are you saying

h) I’d like to make a suggestion.

i) I’m sorry to say

)] how do you feel

Dean: We agreed a budget of $15,000.

Alan:  Right. But we’ve had some unexpected costs. Dean: 16 that you

need more than that.

Alan:  Yes, 17 I’ve been saying for the last six months that we simply don’t have any

more money for this.

Alan: 18 that you don’t have the money, or that you don’t want to spend it? Dean:
191 think we should leave this point and come back to it later.

Alan: 20 don’t you think we need to sort this out before we talk about anything else?

Dean:  Bianca, 21 about this?

Bianca: Well, ,22 | agree with Alan on this one. We need to talk through it.

Alan:  Thanks, Bianca. Dean,____ #we can deliver the machines, and we’ll give your

employees training on them. That wasn’t part of the original agreement, but we can do that.

Dean: 24 What date are you offering to do the installation?

Alan:  We can agree to installation on 12 August,___2° give us the extra money.

HNHcTpyKuus 1o BHINOJTHEHHIO
B npouecce TecTupoBaHUs CTYyIEHT AOJKEH OTBETUTH HA BCE BONPOCHL. BpeMs BbINOIHEHUS
Ka)KJ0ro TecTa cocTaBisieT 40 MUHYT.
Kpurtepun oneHuBanus:
MakcuManabHOE KOJTMYECTBO 0aIoB, KOTOPOE CTYIEHT MOKeT HabpaTh — 50 GaioB 3a Tect. 3a



Ka)X/IbIil TPaBUJIbHBIN OTBET B TECTE CTYAEHT MOJIydaeT 2 Oaa.

YcrHbli onpoc

Master the mix ot coﬁtinuity and change

Stefan Stern

What makes winning businesses
different from the also-rans? Having
better products and services helps.
Good leadership is essential. But the
strongest companies manage some-
thing else that is rare. They cope
with crises and big strategic change
without drifting off course. How rare
is this?

o Gerry Johnson, a professor at
Lancaster University Management
School, and two colleagues from the
Rotterdam School of Management,
George Yip, the dean, and researcher

s Manuel Hensmans, have been study-
ing companies that, over a 20-year
period, achieved almost uninter-
rupted success while dealing with
big changes. They have interviewed

v senior executives (past and present)
from some of these companies to
find out what went on, how deci-
sions were made and what the
prevailing atmosphere was like.

5 The big danger, even for success-
ful businesses, is strategic drift, Prof

3§

Johnson says. Companies start out
on the right track but they can all too
easily lose their way. When things
become critical, existing leadership
is kicked out, new leaders come in,
and the cycle starts again. But not, in
the case of a few exceptional busi-
nesses. Tesco, Cadbury and the
medical products group Smith &
Nephew all dealt with big changes
while avoiding disaster.

How? A combination of four char-
acteristics, or traditions as the
researchers call them, seems to be
crucial. The first is continuity. This
involves “the reinvention of the
company’s distinctive business
model” to fit in with prevailing mar-
ket conditions.

The second is anticipation. This is
where it starts to get tricky. To build
in anticipation, “alternative leaders™
have to be allowed to start work on
the future shape and direction of the
company but without undermining
the current leadership. At Tesco in

7S

the late 1960s and early 1970s, 2
new generation of managers (includ-
ing future boss Tan MacLaurin)
began transforming the business
under the nose of the founder Jack
Cohen.

This leads to the third characteris-
tic of 2 winning business, which the
academics call “contestation™ or
“respectful difference that grows out
of conflict”. This is vital. Dynamic,
growing businesses benefit from the
creative tension of civilised dis-
agreement. The Smith & Nephew
culture was shaped by argument,
Prof Johnson suggests. A witness to
Tesco board meetings in the mid-
1980s told him that they were
argumentative and confrontational
“but like a family arguing rather than
a group of enemies™.

The final characteristic is mobil-
ity, meaning a flexible recruitment
policy that tries to put the best per-
son in the job, which prevents the
growth of a time-serving culture.

Co T —— S



v e e -

A guide to being a successful female boss

Lecy Kellaway
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The careerist: Pro bono work

Rhymer Rigby

Pro bono work is usezlly thought of
as the preserve of lawyers, but
organisations 25 varied s advertising
s firms zlso donate their staff s time 10
sood canses —either for fres or for
reduced fees. Although employees
should do pro bono work for selfless
rezsons, yoar good deeds can 2lso be
% rewzrdad ie terms of your career.

Howdoesmbmouutaddto

my experience?
If you are relatively jumior, it can
be 2 very good way to step mp.
15 “People who do pro bono work
in the Accenture Development Part-
. perships typically tzke on more
senior roles than they woald in big
corporate roles,” says Royee Bell, 2
2 senior execetive 2t the coasultzncy
firm. “You get to see 2 lot of nuts and
bolts 2nd it's very good to get oat-
side the normal cosy corporzie
world. You'd think that someone
| > who sets up za IT system in Chad
| would bave 2 broader view than 2

~

3

pasonwbohasonlywoctedm
Fortune 200 companies.”

What about opportunities for
» building relationships?
Pro bono work oftea brings fogether
people from different parts of
aganmomuhonnghlmaim
wise meet. Phil Georgiadis,
35 chairman of Walker Media, the
Loadoa 2gency, says it caa cut
throogh hierarchies, t00. “T'm 2bout
to do some work for the Great
Ormond Street Hospital for Children
o 2nd I'l] enlist 2 coaple of graduates
to work with me — that'll be the
2ccount tezm. So suddealy you have
a graduate who is reporting Girectly
to the chzirman, which is very rare,”
s heexplams.

Wht abont job s;hsfachon’

% career 2nd cza be very motivating.
Maya Mehta, 2 senior associate at

Clifford Chance, the law firm, says
that ber inspiration for starting the
Newham Asian Women's Project
55 pro bono scheme came from reading
2hout forced marrizzes: Tt gotiothe
point where I couldn't just turn the
page. | wanted to do something
zboat it.” She says it is 2lso one way
@ of bridging the divide betweea
Canary Wharf and the less privi-
leged arezs that serround it.
Pro bono work can be rewarding
in other ways, t0o. Mr Georgiadis
& says you can be freer to be more
creative with work done for chan-
ties: “You oftea have the opportunity
10 do some really interesting market-
ing and you have more freedom than
7 you might bave with, say, 2 breakfast
cereal.”™ Mr Bell 2dds that Acceniure
Development Partnership projects
tend to be smaller 2nd shorter than
their corporate counterparts: “It’s
75 much easier to see overall results
and understznd the positive effect of
what you zre doing.”



Jonathan Birchall

Coca-Cola already owns two of
China's three best-selling sparkling
drinks but by 2020 it wants to have
four more $1ba brands in what has
s become its thind-largest market by
revenue. The ambitious target
reflects Coca-Cola's confidence that
its long-term plans to more than tri-
ple sales in China are secure both
» from domestic rivals and from
potential political pitfalls.
Coca-Cola's revenues have grown
by acompound annual rate of 19 per
ceat over the past five years and it
15 claims to be widening its lead over
its ivals. It s2ys it has double Pepsi-
Cola's total sales in China, supported
in particular by its stronger preseace
in still drinks, water and juices. The
» company has also coatinved fo
expand its range of non-carbonated
drinks where it competes with both
Jocal and international brands.
It has Jaunched Glacean enhanced
% water, 28 well as its first dairy and
juice drink, Minute Maid Super

_

Pulpy Milky, entering 2 | billioe-
case market where competitors
inclode Wzhaha, Dasoee’s former
» joint ventore partaer. Coke and
Sprite already each sell more than
$1ba 2nnually and Coca-Cola is
forecasting thatits Yoan Ye tea brand
and its Ioe Dew bottled water - both
35 launched last year - will also be
§1ba China brands by 2020, in spite
of facing stroag competition from
Taiwan's Tingyi, which has aboot
half the total ready-to-drink tea
o market,

In terms of political challeages,
the world’s largest soft dnnks
compeny suffered a blow this March
whea China's minisiry of commerce

& blocked its planned $2.4ba takeover
of China's largest juice company,
Huiyuan. Since the setback, Cocz-
Cola has contigued the kind of
high-level commitment to China

52 demoastrated by its sponsoeship of
the Beijing Olympics, recently
announcing plans o invest $2ba in

ore$1bn Chiila brands

(China over the pext three years.
Mubtar Kent, chief executive,
¢ noted that at 2 meeting with Wang
Qishan, China's vice-premier for
economic affairs, Coca-Cola had
beea praised for being the oaly US
company to have a pavilion at Jast
& year's Saanghai World's Expo. Mr
Kent says be regards the poteatial
obstacles to Coca-Cola’s China
ambitions coming from broader
politica pressares as China's growth
& could sill fall short of expectatioas.
He does not see this, incloding the
threat of potential nationalist reac-
tion to Coca-Cola’s US brand
identity. “Everyone’s walking
x around with Nikes, and drieking
Coke and wezring Ozkleys. I think
there's a difference between that and
the view of the US - people doa’t
wory at 2 consumer fevel, at a brand
5 level,” says Doug Jackson, bead of
Coke's China business unit.




Time for communication

to move towards ceptre stage

Paul Argentd

The last few years have seen the big-
gest collapse in confidence in
business in almost a century — to the
point where probably the least

s trusted spokespeople on the planet
today are corporale executives.
When intense mistrust prevails,
whatever 2 company does says
something about it, everything ¢om-

10 municates, and communication
affects cverything.,

This is changing the definition of
communication. Communication
today is more of a two-way dialogue

1s and this has been aided by the risc of
social media like Facebook and
Twitter and the explosion of infor-
mation-sharing online. Today’s
best-in-class companies, such as

20 Dellinthe US and Philips in Europe,
do not just engage in dialogue. They
use the latest technology as a source
of ideas, opinions and competitive
intelligence, for product develop-

2s ment, employee engagement and
media monitoring.

In addition to rethinking the defi-
nition of communication, the best
companies are rethinking its struc-

30 ture. There is a greater need for

imcgration, collaboration and part-
nership among corporate leadership,
haman capital, finance, sales and
legal teams.

5 Another change in communica-
tion by leading companies is the
rethinking of key themes. This was
the main finding of research by the
Tuck School of Business at Dart-

% mouth, conducted with Doremus, a
business-to-business communica-
tions agency. It found that the
best-in-¢lass companies have been
guided by six themes;

4 a Focus on value and values
Stakeholders demand value for
moncy when buying goods and ser-
vices, but they also expect to seea
strong set of corporate valucs in the

so companies with which they do busi-
ness. Walmart, Hvundai and BMW
have used this theme in their adver-
tising and communications,

b Evolve a sense of responsibll-

ss ity Corporate responsibility today is
not just about philanthropy or being
green. It is about companies beng
responsible across all business prac-
tices. NGOs, consumers, employees

& and investors are ready to punish

companies that ignore evolving
social values, JPMorgan Chase has
done a fabulous job reflecting its
corporate responsibility initiatives

s on its website and in advertising.

¢ Strategy must drive communi-
cation As Jon Iwata, [BM's senior
vice-president for marketing and
communications, puts =t: “Lincoln

2 suid, ‘Character is the tree; reputa-
tion is the shadow.' I'm afraid too
many people in PR, marketing and
advertising spend more Lime manip-
ulating the shadow than tending to

7s the tree.”

d Shifting from the problem to
the solution Stakcholders are most
receptive to realistic and optimistic
plans, and arc often ready to pay

% less attention to probiems of the
past year,

¢ Not communicating is a com-
munication im itself You either tell
your story or have it told for you.

5 [ Re-evaluate positioning The
crisis has led 1o disruption in how
companics are thought of by con-
stituencies, which provides a
tremendous opportunity to reposi-

oo tion, rebeand and redevelop.
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More about results than time

f_’_hllln Manchester

On the surface, flexible working
might seem to be about people
being able to choose their working
hours and, perhaps. spend some
time working away from the
office. But it is also a fundamental
change in the way people work -
and. more importantly. the way
they are managed. Flexible work-

1o ing 1s a shift from “time-based™ to

15

20
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“results-based”™ working practices
and could herald the biggest
change in the workplace since the
start of the industrial revolution.

New employee legislation is one
of the main motivations for
employers to introduce flexible
working practices - but not the
only one. In Europe, for example,
employers are obliged to offer par-
ents with yvoung or disabled chil-
dren the right to request flexible
working. While legislation is a
major catalyst to introducing flex-
ible working, there are cther rea-
sons. In the US, for example, the
fall in the price of mass market
computer and communications
technologies 1is encouraging
organisations to allow more home
working.

Flexible working is also likely to
appeal to a wider skill pool and
help with staff retention. Mary
Sue Rogers, human capital man-
agement leader at IBM Global
Services, says that IBM has
embraced flexible working to help

with recruitment. “"In Europe,

& companies have to provide flexible

&

wn

55

5

working because of legislation —
but it is also a way to recruit from
a broader skill pool, including
women and older people. With an
ageing workforce we have to find
ways to retain older staff, It also
gives greater scope to male
employees who increasingly want
flexible working to create a better
work/life balance, A recent survey
of UK graduates found that
work/life balance was third on
their Jist of carcer priorities,” She
adds that 55 per cent of 1IBM's
cmplovees work flexibly and €0
per cent are “enabled” to do so,
“To us, it is foremost a business
imperative. It is about staff reten-
tion, increased productivity and
cost reduction,” she notes,

A survey of 300 UK human
resource professionals in small to
medium-sized enterprises (SMEs),
commissioned by Arizona-bascd
telecommunications company
Inter-Tel, found that 40 per cent
found it difficult to attract the
right skills from their local mar-
ket and 30 per cent thought they
could attract staff if they were
offered Aexible working. But they
also had significant reservations -
with 93 per cent concerned that
staff were more likely to bend the
rules if they work from home.
Doug Neal, rescarch fellow at the
US Computer Sciences
Corporation, identifies this atti-

tude as being at the heart of
ga cultural shift prompted by flexi

working: “The problem is not

with the worker - 1t Is also w

the boss, Management has to f

a way to measure ‘resules” ratl
gs than time, We have to find n

ways to evaluate workers - ¢

their bosses.™
He adds that organisations m
find ways to build trust betwe
9o employer and employee: “How ¢
evaluate people when I can't .
them? In formal terms, trust is
outcome of a series of benefic
transactions. You have to buil
culture of trust from work
together.”

Although new legisiation
forcing organisations to ad
flexible working practices, th
are sound business reasons to g
cmployees more flexibil
QOrganisations which hi
embraced flexible working b
found that it can cut costs @
improve productivity, More img
tantly, it enables them to recr
staff from a much broader sl
pool and relain staff. But ¢ d
mean a fundamental change
the relationship between stafY @
management, Both must leary
trust cach other and focus
results rather than time spent
the office.
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How to engage your employees

i A

Ade Sodeinde, a 17-year-old
Nigerian, became famous last
week for making some of Britain's
trains run on time. Ms Sodeinde,
in her year working for Central
Trains before going to university,
solved the puzzle of why trains
leaving the depot ran late. She
found that the tracks in the depot
needed upgrading and were slow-
ing the trains’ journeys to their
starting platforms. Drivers and
conductors also had to wait before
boarding because of the time
taken for safety inspections and
cleaning. By refurbishing the
tracks and reorganising inspec-
tion and cleaning, Central was
able to eliminate the problem,
potentially saving itself £750,000
($1.37m) a vear in fines for late
running - and vastly reducing pas-
senger frustration and delay.

Ms Sedeinde will no doubt be in
great demand when she gradu-
ates. But just how large, estab-
lished companies persuade
employees to put in that extra
effort is one of management’s

ees with ideas for new products or
better service. All it requires is for
them to speak up and for someone
to listen.

Most companies say they listen
to their people - but as managers
are often unhappy to have their
current strategies disrupted and
new ideas get trapped in corporate
bureaucracy, would-be innovators
become jaded, and cynical.

Yet there is a link between
engaged employees, satisfied cus-
tomers and corporate profitability,
according to a recent study by the
Forum for People Performance
Management & Measurement at
Northwestern University. The
Forum studied 100 US companies
to find out how engaged their staff
were and whether this had any
effect on corporate profitability.
The Northwestern researchers
wanted to look at employees, such
as Ms Sodeinde, who did not deal
directly with customers. What
impact did their attitudes have on
the company's success? Well, the
results were clear. The companies
with the happiest and most
engaged employees had the most

W

o

more engaged and content? Roger
Martin, dean of the Rotman
School of Management at the
University of Toronto, argues that
people are happiest not only when
they are respected members of a
team they admire but when the
team and the company are
respected by the world outside.
Being part of a trusted, honest
group is an indispensable compo-
nent of emplovee happiness and
engagement. So is establishing
ties with colleagues you respect,
When groups appear to be per-
forming, companies should hesi-
tate before disrupting them. The
vogue for forming new teams for
each task may work in companies
small enough for everyone to
know each other. When people
constantly have to establish new
links of trust, customers will
probably suffer. Companies
should think hard, too, before they
outsource the work of a function-
ing team. The company you out-
source Lo may be a happy, engaged

95 bunch, but I would not count on it.

10 great puzzles. Staff know where satisfied, highest-spending cus-
the problems and opportunities lie s tomers.

and there will always be employ- So how do you make employees From the Financial Times



Nasa’s exercise in managing risk

By Victoria anﬁth

The US space agency grounded its
three remaining space shuttles
after Columbia disintegrated upon
re-entry to Earth's atmosphere in
s February 2003, killing the seven
crew members, Yet even today, sci-
entists are still divided over
whether the management culture
at Nasa has changed enough to
wensure the shuttle’s safety.
Behavioural Science Technology,
the California-based consulting
group that works with other
industries such as railways on
15 safety issues, was hired 18 months
ago to help change the manage-
ment culture at the agency.
Nasa set out to improve employ-
ees’ relationships with supervi-
20 SOI'S to encourage dissent, empha-
sise teamwork and raise manage-
ment credibility, Although they
are still under pressure from bud-
gets and deadlines, Nasa man-
26 agers say they now take the time
to listen to concerns of engineers
and others on issues that may
compromise safety. BST measured
attitudes to safety and the work
10 environment in February 2004,
then again six months later, and
says the culture at Nasa has

changed. But although 40 per cent
of the managers surveyed said
they saw changes for the better,
only 8 per cent of workers said the
same,

James Wetherbee, a former
shuttle commander, has in recent
months questioned whether the
culture at Nasa has changed
enough to make safety a priority.
And a report released last month
from George Washington
University says the pressures of
getting the shuttles back into
space leads the space agency to
make questionable safety deci-
sions. The study places the cur-
rent chances of a catastrophic fail.
ure on the shuttle at about one in
55 for every mission, Despite Nasa
spending nearly $2bn over the past
two years making safety improve-
ments to the shuttle, the risk
remains high enough to make any
astronaut's heart dance at take-off
and re-entry. In fact, the George
Washington researchers argue
that more money and effort
should be spent to come up with
an alternative to the space shut-
tles.

In the wake of the Columbia dis-
65 aster, an independent panel, the

Columbia Accident Investigation
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Board, was formed to investigate
the accident. Some of the findings
of the CAIB report were embar-
7o rassing for Nasa. Engineers had
expressed concern about the
falling debris, but their fears were
dismissed, The CAIB severely crit-
icised a lax safety culture at Nasa
75 as contributing to the disaster,
and issued a check-list of 15 points
to get the shuttles back up and
running.
Some critics believe Nasa
2a should be doing more to reduce
the number of manned missions.
Much of the cargo for the shuttle,
they argue, could be transported
robotically. Others have called for
85 the space agency to adopt a more
aggressive schedule in developing
a replacement for the shuttle. But
those are issues for the medium
term. In the coming weeks, getting
sa the shuttle safely into space and
back to Earth will be the priority,
and the world will be waiting with
bated breath to see if Discovery
can get off its launch pad without
g5 mishap.*

From the Financial Times

* [n fact, the launch of Discovery was
suceessful.




Online shopping expected to grow
by 35% this year

UV NN o s

Consutners are expected to spend
33 per cent more buying a host of
items from clothes to CDs online
this vear, taking total spending for
52005 to an estimated £19.6bn,
according to the Interactive Media
Retail Group. In its first annual
report, published today, IMRG
said it expected 4m more Britons
10 to shop online this year, taking the
total shoppers to 24m, more than
half the UK's adult population.
The latest figures underline the
sharp growth of internet shop-
15 ping in the decade since 1994,
While internet shopping account.
ed for just £300m of retail sales in
1999, by 2004 consumers were
spending £14.5bn online, accord-
20 ing to IMRG.

Online shopping is also counter-
acting sluggish consumer spend-
ing on the high street. Houschold
expenditure grew by only 0.2 per

25 cent in the fourth quarter of 2004.
“For a sector to have grown from
scratch in ten years with very lit-
tle investment suggests that the
internet’s time has come,” said

30 James Roper, IMRG chief execu-
tive.

The larger retailing groups -
Kingfisher, Argos, Dixons, Tesco
and Boots - are spending money

35 on developing their internet offer-
ing, but many retail chains are not
investing in online shopping,
which in turn is allowing entrants
such as figleaves.com, which sells

so underwear, and asos.com, the
clothing e-shop, to gain a foothold
in the market.

2004, the IMRG estimated
that the top 100 retailers in the UK

& spent just £100m on their internet
presence - and most of this came
from a handful of stores, But in
spite of the neglect from big retail-
ers, the growing popularity of

so online shopping looks set to con-

10

tinue as more people gain access
to the internet.
Figures out from 2004 from
QOfcom, the communications regu-
55 lator, showed that more than 56
per cent of homes had internet
access, with a third of those hay-
ing a broadband connection, The
emergence of mobile commerce
6o technology could also mean that
people will be able to shop online
from their mobile phones.
IMRG said electrical and cloth-
ing goods were experiencing
65 strong growth online, with more
than £2bn of electrical goods sold
over the internet in 2004, Dixons,
the high street electrical retailer,
expects its online sales - currently
o at £170m - to hit £1bn in the next
five years. Meanwhile, clothing is
another big expansion area, with
sales growing 37 per cent to £644m
in 2004.

From the Financial Times



Webhiker’s guide to galaxies

By David Bowen

One of the frustrations of people who
run large websites is that their efiorts
are often judged on superficial
criteria. It is always nice to win an

5 award, but the sad truth is that
judges rarely have time 1o go inlo
sites in enough depth. So, what is
never analysed is whether the site
really functions properly and does

1w what it is meant to do. This is not the
fault of the judges; it is because large
online presences are complex
beasts. You really have to get stuck
into them to see whether they are

15 coherent.

Few big organisations have just
one site -~ typically they have one at
the centre and a galaxy of others
covering countries, subsidiaries,

20 brands and other specialities. This
means we have 10 look both at the
way the central site works, and at the
way the galaxy spins around it (or
fails to).

25 There are always reasons why a
web presence has the structure it
does, but they are rarely simple -
usually a mix of historical accident,
lack of budget, decentralised

30 organisation, internal politics, the
whimsy of bosses, and any number
of other factors.

So here are three questions to ask
yourself to see just how coherent

35 your own presence is. First, is your
central site one coherent beast, oris
it made up of a group of vaguely
co-ordinated offerings? The US State
Department site, for example, looks

4o neat — with nice bold links across the
top, which are the same wherever
you are in the site. But it soon
becomes clear that it is a federation
of sites that have little in common.

45 Some areas have no links back to
the main site, and are not covered by
the same search engine.

Second and third, can visitors
easily get to your country, business
se and other sites, and can they get
back? Many people will find a
corporate site by writing in the name
of the company and adding “.com’, or
by putting its name into Google. Now

55 you need to get them to the
information they need. A weli-
classified directory can do the trick,
but check out ICI (www.ici.com), with

its neat expandable “pilot’

6o mechanism, Or UBS {(www.ubs.com),
with its logical service finder. Or look
at Thyssen Krupp's Base
{basea.thyssenkrupp.com), a highly
sophisticated search engine that lets
visitors find the relevant site or
information by product, customer
seclor, location, subsidiary name, or
other criteria. The basic journey back
from an outlying site should be more
straightforward — a link to your home
page.

Bul can, say, a visilor to your
French site get direct to the central
investor area? If not, why not? Can a
75 jobseeker in Singapore look for

positions across your entire

organisation? Is a journalist in Brazil
getting the right mix of local and
global news? Thought not, These are
3o the subtleties that may not win you
an award — but they will make your
site work better. That is good for your
organisation, its customers and other
stakeholders. And of course, for your
ds job.
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HNHcTpyKuus no BbINOJTHEHUIO

CryneHTy BbIJaeTCsi TEKCT JUIsl YTeHHs, IepeBoia U pedepupoBaHus. BpeMs moarotoBku K
otBery cocTaBiseT 30 MuH. Jlanee cTyAeHT yuTaeT pparMeHT TEKCTa BCIIyX, 3aUUTHIBACT [IEPEBO/T
U pedepupyeT TEKCT. YCTHBIH ONpPOC MPOBOAMUTCSA 2 pa3a B CEMECTP B KOHIIE MPOXOKICHUS
KaXJ0ro paszena. Bo Bpemsi ycTHOTO ompoca CTYIAEHT JOJDKEH OTBETUTh Ha BCE BOIPOCHI
IpernojjaBaTelis o reMe. Bpems oTBeTa coCTaBisieT 5 MUHYT.

Kpurepun oueHuBaHus:

MaxkcumanbHOE KOJIM4ecTBO 0asioB, KOTOPOE CTYACHT MOKeT HaOpath — 10 OanoB 3a 1 TekcT (3a
1 cemecTp BbITIONIHAETCS pedepupoBaHue ABYX TEKCTOB).

. 9-10 6. — KOMMYHUKAaTUBHBIE 337]a4 BBIMIOJIHEHBI  [OJIHOCTBIO, UCIIOJIb30BaHHBIM
CIIOBAapHBIN 3amac, rpaMMaTUYEeCKHE CTPYKTYpbI, (OHETHYEeCKoe O(POpPMIICHHE BBICKA3bIBAHUS
COOTBETCTBYET MTOCTABJICHHOH 3a/1a4¢;

. 7-8 0. -  KOMMYHUKATHUBHBIE 3a/ladyll BBINIOJHEHBl YAaCTUYHO, WCIOIb30BAHHBIN
CIIOBAapHBIN 3amac, rpaMMaTUYecKHe CTPYKTYpbI, (OHETHYecCKoe OQPOpMIICHHE BBICKA3bIBAHUS
COOTBETCTBYET TOCTaBIEHHOW 3ajaue, HEOOINbIINEe HaPYIICHUsS WCHOJIb30BaHUs CPEICTB
JIOTUYECKOU CBSI3H;

. 5-6 0. — KOMMYHUKATHBHBIE 3a/Jlaydl BBINOJHEHbl HE TOJHOCTHIO, HCIOIH30BaH
OTpaHWYEHHBIA CIOBApPHBIA 3amac, TpaMMaTHYeCKue CTPYKTYphI U (poHeTHUeckoe ohopMIICHHE
BBICKa3bIBaHUS UMEIOT HEOOIbIIINE HAPYIIICHHS;

. 0-4 6. — KOMMYHHUKATHBHBIC 33/Ia4H HE BBIMIOJTHEHbI, HATUYHE TPYOBIX

OIIMOOK B OTBETE, HEIOHUMAaHKE CYITHOCTH M3J1araéMoro BOIpoca, HeyMeHUe MPUMEHSTh 3HAHUS
Ha MPAKTUKE, HEYBEPEHHOCTh U HETOYHOCTh OTBETOB Ha JOMOJIHUTENbHbIE U HABOISIINE BOIIPOCHI



TeMbl J0KIA/I0B C NPe3eHTanuel

o gucuuruinHe_MHOCTPAHHBIN A3BIK NPOMECCHOHANLHOIO
O0IICHUA(ANT TN CKIIT)

KommyHnukamus B 6usHece.
Kapsepa
Konkypenuus
Poccniickas u MexayHapoiHast TOPrOBIIs.
OcHOBBI ycriemHoro Ou3zHeca
DKOHOMHYECKHE [T0KA3ATEIN NPEAIPUITUS
CocraBieHue roJoBoro oTuéra
BaHKpOTCTBO IpeANpUATHS
[InanupoBaHue Nponu3BOACTBA
0. VYnpasieHue nmepcoHaioMm
HNHcTpyKuMs Mo BHITOJTHEHHIO
CryneHT roToBUT 2 J0KJIa/1a B TEUEHUHU ceMecTpa. MeToquueckue peKOMEH Ial[iH 110 HaIllMCaHUIO
1 TpeOoBaHMs K 0()OPMIIEHUIO COJIEPKATCS B IPUIIOKEHUH 2
Kpurtepun ouenuBanus:
MakcumanbHoe kKosimdecTBO 30 6ayioB (1o 15 6amtoB 3a KakabIi JOKIIA)

BOo~Nook~whNE

15-10 6. - wu3noXKEeHHBIM MaTepran PaKTUYECKU BEpEH, IPUCYTCTBYET HAIUYHE [TyOOKUX
MCYEPITBIBAIONIUX 3HAHHH 110 TIOATOTOBJICHHOMY BOTIPOCY, B TOM YHUCIIE OOIIMPHBIE 3HAHUS B
L[EJIOM 10 AUCUUIUIMHE; TPAMOTHOE U JIOTUYECKH CTPOMHOE U3JI0KEHHE MaTepuaa, IIMPOKoe
HCI0JIb30BAHME HE TOJILKO OCHOBHOM, HO M JIOTIOJTHUTEIBHOM JTUTEPATyphI;

9-8. GayyOB - MBIIOKEHHBI MaTepual BEPEH, HAIWYWE TOJHBIX 3HAaHUWA B 00beMe MpOHICHHOM
MPOrpaMMbl MO TOATOTOBICHHOMY BOMNPOCY; IPaMOTHOE U JIOTMYECKH CTPOMHOE H3JI0KEHHE
MaTepuaia, IIMPOKOE UCII0JIb30BAHNE OCHOBHOM JIUTEPATyphI;

7-4 6. — W3NOXXEHHBI MaTepuall BEpEH, HaJM4YMe TBEPIbIX 3HAHUM B 00bEME MPOMJACHHOU
MPOrpaMMbl MO MOATOTOBIIEHHOMY BOIMPOCY; M3JI0KEHHE MarepHaia ¢ OTAEIbHBIMU OIIUOKaMH,
YBEPEHHO HUCIPABICHHBIMU UCIOJIb30BaHNE OCHOBHOM JINTEPATYPHI;

Memnee 3 6. — paboTa He CBsA3aHa C BRIOPAaHHOW TEMOM, HAJTMYHE TPYObIX OMMOOK, HETIOHUMAaHHE
CYIIHOCTH U3JIaraeéMoro BOIpOca.

3 Meroanuyeckue MarepuaJbl, onpeae/silomme Mpoueaypbl OeHUBAHUA 3HAHUN, YMEHWH,
HABBIKOB M (MJH) ONBbITA JeATEJHLHOCTH, XapaKTepu3yWIMX JTanbl (opMupoBaHus
KOMIIEeTeHI Ml

[Ipoueaypsl OLICHHBAaHUS BKJIIOYAIOT B ce0sl TEKYIIMH KOHTPOJb M IPOMEKYTOUHYIO
aTTeCTALHUIO.
Texkymmii KOHTPOJIb YCIEBAEMOCTH IPOBOJUTCA C MCIOJIb30BAaHHUEM OILICHOYHBIX CPEJICTB,
IIPEJICTABICHHBIX B 1.2 JaHHOTO NMPHIOXKEHMs. Pe3ynbTaThl TEKYLEro KOHTPOJS AOBOAATCA IO
CBECHHUS CTYIEHTOB 10 IPOMEKYTOYHON aTTECTALUN.

IIpoMe:kyTouHasi aTTecTamusi NpoBoaUTCA B (opMe 3ayera. 3adyeT MPOBOAUTCS IO
OKOHYaHUU TEOPETUYEeCKOro OO0ydeHus 10 Hayaja HpPOMEXKYTOUYHOW arrectauuu B (opme
co0eceJoBaHuUs 1O MPOUJIEHHBIM TEMaM.



IIpuioxenne 2
METOIUYECKUE YKA3AHUA 11O OCBOEHHUIO JUCHUIIJINHBI

Y4eOHBIM IUIAHOM MPETYCMOTPEHBI CIICYIONINE BUIBI 3aHITH:

- IPAKTUYECKUE 3aAHITHSI.

B xo/1e npakTH4ecKuX 3aHATUN YIITYOJISIFOTCS M 3aKPEIUISIOTCS 3HAaHUS CTYACHTOB T10 PSITy
BOIIPOCOB, PA3BUBAIOTCS] HABBIKM YCTHOW U MUCBbMEHHOW PEYM Ha MHOCTPAHHOM SI3BIKE.

[Ipu moAroTOBKE K MPAKTHUECKUM 3aHSITHSIM KaXKIbIM CTYJICHT JIOJKEH:

— U3YYUTh PEKOMEHIOBaHHYIO YYEOHYIO JIUTEPATYpYy;

— MOJATOTOBUTH OTBETHI HA BCE BOIIPOCHI IO U3y4aeMOU TEME;

—TMMCbMEHHO BBITIOJNHUTH JIOMAIlIHEE 3aJaHue, PEKOMEHIOBAHHBIE MPENOoAaBaTEeIeM MPH
W3YYECHUU KaKIOU TEMBI.

[lo cormacoBanuio ¢ mpenojaBaTesieM CTYAEHT MOXET MOATOTOBUTh JOKIJIAJ WIN
cooOIieHne Mo Teme 3aHATUs. B mpoliecce MoAroTOBKM K MPAKTUYECKUM 3aHSATHUSM CTYICHTHI
MOTYT BOCIIOJIb30BAaThCsl KOHCYIbTAIIUSIMU MPEIO1aBaTENs.

Bompocel, HE paccMOTpeHHbIE Ha TPAKTUYECKUX 3aHATUAX, JTOJDKHBI OBITh HU3y4YEHBI
CTYJIGHTaMH B XOJI€ CAMOCTOATENIbHON paboThl. KOHTpOIL camMoCTOATENbHON pabOThI CTYJEHTOB
HaJ yueOHOW MporpaMMol Kypca OCYIIECTBIISIETCS B XOJ€ 3aHATUN METOJOM YCTHOTO OIpoca
WM TIOCPEJACTBOM  TeCTHpoBaHMs. B  xome  caMocTosTENhbHOW  pabOThI  KaXKabId
CTyIGHT 0053aH MPOYMTATh OCHOBHYID M TI0  BO3MOXXHOCTH  JOTIOJHUTEIHHYIO
auTeparypy MO n3ydaeMoit T€Me, BBIMHCATh ONPENCICHUS OCHOBHBIX TOHSTHI;
3aKOHCIIEKTHPOBATh OCHOBHOE COJIEp)KaHWE; BBIMUCATh KIIOYEBBIE CJIOBA; BBITIOJHUTH
3a/IaHUSI-OPUEHTUPBl B TPOLIECCE YTEHUS PEKOMEHIYEMOIO Marepuana, MPOAHAIN3UPOBATH
MPEe3EHTAIIMOHHBIM MaTepuai, OCYIIECTBUTh OOOOLIEHHE, CPaBHUTh C paHee H3YYEHHBIM
MaTepuaiIoM, BBIIEIUTH HOBOE.

I[Ipn  peanuzanuu  pa3inMyYHBIX  BUAOB  y4eOHOM  pabOTBl  HCHOJIB3YIOTCS
pa3HoOOpa3HbIe (B T.4. HHTEPAKTHUBHBIC) METO bl OOYYCHHS, B YACTHOCTH:

- UHTEPAKTUBHAs JI0OCKA JUIsl MOJArOTOBKH U MPOBEACHUS MTPAKTUYECKUX 3aHIATHII.

IHoaroroBka aoKJaga ¢ npe3eHTanUel

Opnoii u3 ¢GopM C€aMOCTOSATENbHON JEATEILHOCTH CTYACHTA SIBIISETCS HaIlMCaHUE
JOKJIaJI0B. BhInosHeHNe TakuX BUA0B paboT ciocoOCTBYET (POPMUPOBAHUIO Y CTY/ICHTA HABBHIKOB
CaMOCTOSITEJIbHOM ~ HAy4YHOW  JESATENbHOCTH,  IOBBIIIEHUID €0  TEOPETHUYECKOW U
npodeccruoHaIbHOM MOArOTOBKH, JYYIlIEMY YCBOSHUIO y4eOHOTO MaTepuania.

TeMbl JOKIAaNOB OINPENENSAIOTCS MPENOJaBaTeIeM B COOTBETCTBUM C HPOrpaMMOM
mucuuinHbel. KoHKpeTH3amus TeMbl MOKET ObITh C/ieflaHa CTYJEHTOM CaMOCTOSITENBHO.

Crnenyer akueHTUPOBATh BHUMAaHHE CTYACHTOB Ha TOM, 4YTO (POPMYIHPOBKA TEMBI
(Ha3zBaHUs1) pabOTHI JOJDKHA OBITh:

— scHOH no opMme (He copepkaTh Heyn000UnTaeMbIX U (pa3 IBOHHOTO TOJIKOBAHUSA);

— cojepaTh KIIOYEBBIE CIIOBA, KOTOPBIE PEIPE3CHTUPYIOT UCCIEA0BATEILCKYIO paboTy;

— OBITb KOHKPETHOH (HE COoJiep>KaTh HEOMPEAeNEHHBIX CIOB «HEKOTOPHIE», «0COObIe» U
T.1.);

— cojepxkaTh B ce0Oe IeHCTBUTENBHYIO 3a/a4y;

—  OBITb KOMITAKTHOM.

BribpaB TeMy, HeoOXoaMMO TOMO0paTh COOTBETCTBYIOIIUN  HMH(DOPMAIIMOHHBIN,
CTaTHUCTUYECKUI MaTepHall U MPOBECTU €ro MpeaBapUTeNbHbIN aHanmu3. K Haubomaee JOCTYITHBIM
HMCTOYHUKAM JIUTEPATYpbl OTHOCSTCS (POHIBI OMONMMOTEKH, a TaK K€ MOTYT HCIOJIb30BaThCS
AIIEKTPOHHBIC UCTOYHUKHU HHPOpMAIUH (B TOM uuciie u HTepHeT).

BaxxubiM TpeGoBaHUEM, PEABSBISIEMBIM K HATMCAHUIO JIOKIAJ0B HA aHTJIMICKOM SI3BIKE,
SIBJSIETCS. TPAMOTHOCTh, CTHJIMCTHYECKas aJeKBATHOCTb, COAEPXKATEIbHOCTh  (MOJHOTA
OTPAXKEHHUS U PACKPBITHS TEMBI).



Jloknaa J0JDKEH BKIIOYATh TAKOM 3JEMEHT KakK BBIBOJIBI, IOJYYEHHBIE CTYIEHTOM B
pe3yibTare paboThl ¢ HICTOYHUKAMH WH(POPMAIIHH.

JloKiIazp! IPECTaBIIAIOTCS CTPOTO B OIPEeIeHHOE rpadIKkoM y4eOHOro nporecca BpeMs
U UX BBIIOJHEHUE SBIAETCS O0SM3aTENbHBIM YCIOBHEM ISl JOIMYCKa K IMPOMEKYTOUHOMY
KOHTPOJIIO.

[Ipesenramust (B Power Point) mpencraBiser co0oil myOnuyHOE BBICTYIUIEHHE Ha
MHOCTPAaHHOM SI3BIKE, OPHUEHTHPOBAHHOE HA O3HAKOMIICHHME, YOEXKICHHE CiylmaTeiel I1o
ompeneneHHol TeMe-mpobieme. OOecreynBaeT BHU3YaIbHO-KOMMYHUKATHBHYIO TOJIECPKKY
YCTHOTO BBICTYILICHHS, CIOCOOCTBYET €ro 3PPEKTUBHOCTH U PE3YIbTATHBHOCTH.

KadecTBeHHast mpe3eHTaus 3aBUCHT OT CIIEAYIOIINX MTapaMeTPOB:

— TIOCTAHOBKH TEMBI, II€JIH U TIaHA BBICTYIJICHHUS;

—  OIpeZeseHus MPOA0JDKUTEIFHOCTH IPEICTaBICHUS MAaTepHAa;

- ydera 0COOEHHOCTEH ayUTOPUH, aAPECHOCTH MaTepHaa,;

— HHTEpaKTUBHBIX JAEWCTBUI BBICTYMAIOIIETO (BKJIFOUEHUE B 0OCY)KJIEHUE CIIyIlIaTeNnen);

— MaHephl NPEACTABICHUS MPE3CHTALMU: COOJIOAEHHE 3PUTENBHOTO KOHTAaKTa C
ayJIUTOPUEH, BEIPA3UTEIBHOCTD, )KECTHKYIISALNS, TEIOJBIKECHUS;

—  HaJIW4Ms WUTIOCTpAIMil (He MeperpyKaronx H300pakaeMoe Ha 3KpaHe), KIII0YEBhIX
CIIOB,

- HYXHOTO 10J00pa IIBETOBOW TaMMBI;

~  HCIIOJIb30BAHMS YKa3KH.

ITpenonaBarens 1OKEH PEKOMEHOBATh CTYICHTAM

- HE YUTaTh HalMCaHHOE Ha YKPaHE;

— 00s13aTeIbHO HEOHOKPATHO OCYIIECTBUTH NMPEACTABICHNE PE3CHTANH JIOMA;

- OpeoycMOTpeTh MpoOJIEMHBbIE, CJIOXHbIE JJIs1 I[OHMMaHUs  (parMeHTsl U
IIPOKOMMEHTHUPOBATH UX;

— IpEeIBUAETh BO3MOXKHBIE BOIPOCHI, KOTOPbIE MOIYT OBITh 3aJaHbl IO XOLy U B
pe3yibTare NpeAbsIBICHUS IPE3CHTALUH.
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