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1. HEJIX OCBOEHUA JTUCHUTIINHBI

1.1|OcHOBHOI1 1eNTBIO PETIOAaBAHIS JUCLHUILUTHHBI «IHOCTPaHHBIHN SI3bIK TPO(HECCHOHATBEHOTO OOIICHISD ISl MATHCTPOB SIBISCTCS
(hopMupOBaHHE HHOA3BIYHOW KOMMYHHKATHBHON KOMITETCHIIMH, TO3BOJIIONICH HCIOIB30BaTh MHOCTPAHHBIH SI3BIK B MPOLIECCEe
YCTHOTO U MMUCHbMEHHOTO JIEJIOBOTO OOIIEHHS Ha YPOBHE, oOecnieunBaroieM 3¢ HeKTHBHYIO NMPO(ECCUOHATBHYIO JeSTEIbHOCTb.
[MpakTH4ecKoe BIaJCHUEe HHOCTPAHHBIM SI3BIKOM IMPEATOIaraeT BiIaJieHHe METOAaMH U ClIoco0amMu On3HeC-KOMMYHHKAIH,
6usHec-koppecnonaeHIuH. L{enp 00ydeH s MAarHCTPOB HHOCTPAHHOMY SI3BIKY 3aKIIF0UACTCS B IPHOOPETCHNH | TAlIbHEHIIICM
pa3BUTHU MPOPECCHOHANTBEHON WHOSI3BIYHON KOMITETEHIINH, HEOOXOIUMBIOH /171 3 (HEKTHBHOTO MEXKIMIHOCTHOTO JICTIOBOTO
0O0IIIeHHsI ¢ MPUMEHEHHEM PO(EeCCHOHATBHBIX A3bIKOBBIX (JOPM U CPEIICTB.

2. TPEBOBAHUA K PE3YJBbTATAM OCBOEHUA JUCITUIIJIMHBI

YK-4:Cnoco0eH npuMeHATH COBpeMeHHble KOMMYHMKATHBHBIE TEXHOJIOTHH, B TOM YHcJ/ie HA HHOCTPaHHOM(bIX) fA3bIKe(aX), 1JIs
aKaJeMH4YeCKOro U NpogeccuoHaJIbLHOr0 B3auMOAeCTBUS

B pe3yjabTaTe 0CBOCHUS THCHUILIHHBI oﬁyqalomnﬁcsl JOJIKCH

3HaTh:

-YHOTPEOUTENILHYIO JIGKCUKY HHOCTPAaHHOTO sI3bIKa B 00beMe, He0OX0AUMOM JIJIsl OOLICHUS, YTCHUS U TIEPEBOIa MHOSA3BIYHBIX TEKCTOB
npodeccnoHanbHON HaNPaBICHHOCTH;

- IGKCUYECKHE M TPaMMAaTHYECKUE CTPYKTYPbI H3Y4aeMOoro sI3bIKa; IpaBHiia YTCHUS U CIIOBOOOPa30BaHHUS;

- mpaBwiIa 0HOPMIIEHHS YCTHOW MOHOJIOTHIECKON M THATIOTMIECKON PeUH;

- 3HATh 3aKOHOMEPHOCTH JICIIOBO# YCTHOU M MHChbMEHHOW KOMMYHHKAIIMH HA HHOCTPAHHOM sI3bIKe(COOTHECEHO ¢ HHanKatopom YK- 4.1)

YMmeTn:

- CHCTEMHO aHAJTU3UPOBATh HH(MOPMAIIHIO U BBIOUPATh 00pa30BaTeNbHbIC KOHICTIIHH;

- IPUMEHSITH METOJIBI ¥ CIIOCOOBI ICIIOBOTO OOIICHUS JJIsI HHTEJUIEKTYAIbHOTO PAa3BUTHS, IOBBIIICHUS KYJILTYPHOTO YPOBHSI,
npo(hecCHOHATBEHON KOMITIETEHTHOCTH;

- UCTIOJIb30BaTh TEOPETHUESCKUE 3HAHUS ISl TeHEPAIMU HOBBIX HCH- BOCTIPHHUMATH CMBICTIOBYIO CTPYKTYPY TEKCTa; BBIIEIATD TIaBHYIO U
BTOPOCTENEHHYIO HH()OPMALIHIO;

- IPUMEHATh 3HaHHUS MHOCTPAHHOT'O S3bIKA AT OCYIIECTBICHUS MEXIINUHOCTHOTO U MPO(ECCHOHATLHOTO OOILIEHUS;

- UUTATh JIUTEPATYPY IO CIICHUATFHOCTH, aHAIU3HUPOBATH MOIYIEHHYIO HH()OPMAIILIO;

- IEPEBOIUTH NPO(ECCHOHANIBHBIE TEKCTHI (0€3 cioBaps);

- COCTABJIATh HAay4HBIC TEKCTHI HA HHOCTPAHHOM SI3BIK(COOTHECEHO ¢ nHAnKaropom YK-4.2)

Baagertn:

- HaBbIKaMH ITyOJIMYHOM pedu, apryMeHTalU1, BeACHUS TUCKYCCUH; HAaBBIKAMU [THCbMEHHOH peH;

- cmocobamMy OpUEHTHPOBAHUS B UICTOYHUKAX HHpOpManuu ()KypHaIIBI, CaiiThl, 00pa3oBaTeIbHBIC TOPTANBI U T.1I.);

- OCHOBHBIMHU HaBBIKAMHU M3BJICUCHUS ITIABHOW U BTOPOCTENIEHHON MH(OpMaLUH;

- HaBBIKaMH NTPHOOPETEHHs], NCTIOJIb30BAHUSA U OOHOBJICHUS T'yMaHUTAPHBIX, 3HAHUI;

- HaBBIKAMH BBIPAXKEHUSI MBICIIEH 1 COOCTBEHHOTO MHEHHS B MEXXJIMYHOCTHOM U JIETIOBOM OOILEHUU HA HHOCTPAHHOM SI3BIKE;

- HaBBIKaMH [JICJIOBOI MMCbMEHHOW M YCTHOU pedyr Ha MHOCTPAHHOM SI3bIKE;

- HaBbIKAMH U3BJICUYEHUS HEOOXOJUMON UH(POPMALUH U3 OPUTHHAIBHOTO TEKCTa YKOHOMHUYECKOTO XapaKTepa;

- HaBBIKAMH COCTABJICHHS KPATKHX TEKCTOB CIICLHATN3NPOBAHHOIO XapaKTepa, aHHOTAalNi(COOTHECEHO ¢ HHIuKaTopoM YK-4.3)

3. CTPYKTYPA U COJAEP KAHUE TUCHUIIJIMHbBI

KomzansaTus HaumenoBaHue pa3/iesioB U TeM /BUJ 3aHATUS/ Cemectp / | YacoB Komneten- Jlutepatypa
Kvnc 1001
Pazgen 1. «KomMMyHuKauus 1 Me:KIyHAPOAHbII
MapKeTHHI»
11 1.1. 1 4 JI1.1J11.3 J11.4J12.1
Jlexcuueckue eMHULIBL: BUBI KOMMYHUKanuu. Pa3sTue J12.2

HaBBIKOB ayMpoBaHus.Pa3BuTHE HABBIKOB aHAJTUTUYECKOTO
qTeHHs: "DIEKTPOHHOE ITHCHMO KaK (popMa JeT0BOi
KoMMyHHKauuu'". HarmucannenpocrorojenoBoronuchbma.

Mp/
1.2 1.2 Jlekcuyeckue eqUHUIIBI: MapKETHHT. Pa3BUTHE HAaBBEIKOB 1 4 JI1.1 J11.3 J11.4J12.1
aynuposaHus "Kak BBIHTH Ha MEXyHapOIHBIN PBIHOK". J12.2

COKHBIECYIIECTBUTEIbHBIC. Pa3BUTHEHABBIKOBIOBOPEHHUS
"Co3znanuerinodanpaoroopenaa” /Tlp/
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Tema: Komannuposka. [Ipuuactue npoueanero BpeMeHu.
Hacrosiiee cosepiuieHHoe BpeMs.

Poccuiickas 3apy6exHas Toprosis. IIpocroebyaymieespems.
/Cp/

JI1.1J11.3 J11.4J12.1
J2.2

1.4 UreHue: pa3BUTHE HABBIKOB aHANIN3a U pehepUpOBaHUS JI1.1 J11.3 J11.4J12.1
HWHOCTPAHHOTO TEKCTa J12.2
I'pamMmaruka: Pa3BuTHE HABBIKOB YIIOTPEOICHUS
rpaMMaTHYECKHUX CTPYKTYP BpEMEH aHIIIMHCKOTO TJIaroia B
YCTHOH ¥ MUCBMEHHOU peun
/Cp/

Pa3zgen 2. «CraHoBJieHHeE 1eJIOBBIX CBSI3€il H cTpaTernu
ycnexa»

2.1 2.1 Jlekcuueckue eIMHUIIBI: PA3HOBUIHOCTH JICJIOBBIX JI1.1 J11.3 J11.4J12.1
B3aUMOOTHOIIICHU. Pa3BUTHE HAaBHIKOB TOBOPCHUS 2.2
"[IpoBenenne neperoBopos". Pa3zBuTHEHABBIKOBAYAUPOBAHHS
"enosoenapTtaepcTo" /IIp/

2.2 2.2 Pa3BuTHE HABHIKOB M3BJIE€UEHHS HHYOPMAIMN U3 TEKCTa JI1.1 J11.3 J11.4J12.1
"ITyts k ycnexy Kapnoca Cnuma". 2.2
[pedukcanrsHOECIOBOOOpA3OBAHHE.

PasButnenassikoBrosopenus "Benenueneperosopos" /Tlp/

2.3 Tema: [lenoBrle Ha3HAYCHHS. DKBUBAJICHTHI MOJAIBHBIX JI1.1 J11.4J12.1 J12.2
riaronos tobeableto, tohaveto. Koxerpykuum as ... as, notso ...
as. besnnuneie rnaronsl. Ymp. 1-8,Ymp. 3-7. /Cp/

24 Tema: B opuce. MoaanbHbIe Taarossl can, may, must.ITpsmoe JI1.1J11.3 J11.4J12.1
U KOCBEHHOE JionosiHeHre. O0CTOsTENbCTBOLIEIH, 2.2
BBIpaXEHHOEHHGHHUTHBOM. Y1Ip. 6-14. /Cp/

25 HUrorossriitect /TIp/ JI1.1J11.3 J11.4J12.1

2.2
2.6 IToxroroBka NOKIaI0B NO IpoiineHHBM TeMaM B LibreOffice JI1.1 J11.3 J11.4J12.1
J2.2
/Cp/
2.7 /3auér/ JI1.1J11.3 J11.4J12.1
J2.2
Pazgean 3. "3ansTocTh M puckn"

3.1 3.1 Jlekcudeckue eqUHULBL: TPYJOYCTPOHCTBO, MOTUBALIUS JI1.2 J11.3 JI1.4J12.1
yCIeUIHO# paboThl. Pa3BuTHE HABBIKOB ayAupOBaHus " J12.2
OcHoBBI ycnenrHoro 6usHeca". Pa3Butue HaBbIKOB TOBOPEHUS
" TTonbop mepconana Ha kiroueBsie mosutmu". /Tp/

3.2 3.2. Jlekcuueckue eMHULIBI : PUCKH BeACHUS OU3HECa. THUIIBI JI1.3 J11.4J12.1 JI2.2
PHCKOB, KPH3HCHBIE CHTYyaIMU. Pa3BuTHE HABBIKOB
aynupoBaHus " YipaBieHue pruckaMu. Kak BBIATH 13
KPH3UCHOW cuTyauyn'. Pa3BUTHE HABBIKOB aHAJIUTHIECKOTO
yTEeHHs Tekcra " I/IHTepHauHOHanméuHH - PUCK WJIHA HOBbIE
Bo3moxHOCTH." /TIp/

3.3 Tewma : Paboune B3aumootHomenus. CobeceoBaHue npu JI1.3 J11.4J12.1 J12.2
ycrpoiictBe Ha pabory. CrpanarensHbli 3aor. Ynp. 1-4.

Bpemennble popMbI CTpasaTesibHOTO 3anora. ymp. 1-7.
CydoukcanpHoe ciioBooOpa3oBaHue.
CobecenoBanue mmpu ycTpoiicTse Ha padory. /Cp/
34 Tema: CtpaxoBaHue Ou3Heca OT PUCKOB. CTPaxoBas MOJIUTHKA JI1.3 J11.4J12.1 J12.2

koMmmanuu. Hapeuus.
Hapeuns B anrmmiickoM s361ke. OOpa3oBaHNE aHTIMHCKIX
Hapeunii. Ctenenu cpaBHeHus. Ymop. 5-9. /Cp/

Paznen 4. "CTHIM MEeHE)KMEHTa U CIIOCOObI
npusjiedyeHue puHaHcupoBanus"
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4.1. Jlexcudeckue enuHULbl: CTUIN MEHEIKMEHTA.
PasBurue HaBbIKOB ayanpoBanus "KitoueBbie hakTops
YCIIEIIHOTO MeHeKMeHTa ", Pa3BuTre HaBBIKOB
aHanutudeckoro yrenus: "[Ipenmymiecta u
HEJOCTaTKH Pa3IuuHbIX cTuiell MenemxmenTa". /Ilp/

J1.3J11.4J12.1 J12.2

4.2

4.2. Jlexcuueckue equHUIBL: [IpuBneyeHue
(uHaHcupoBaHus. Ynpasienue puHancamu. Pazsutue
HaBBIKOB roBopenus " Kakue cnocoObl MpUBICUeHHS
(bUHAHCOB IS BEJICHHS MaJloro OM3HEeca JOCTYITHBI B
Hamtelt ctpane?" /IIp/

J1.3J11.4J12.1 J12.2

4.3

Tema:PaboTa B komane. COBETHI KakK JIydlie
OpraHu30BaTh paboTy B KOMaHje. MogajabHbIe
rJIaroisl. YnorpedieHne MOJABHbIX TJIarojoB ¢
nep(HeKTHBIM UHOUHUTHBOM.

Yup. 1-5 /Cp/

J1.3J11.4J12.1 J12.2

44

Urenue: Pa3sBUTHC HABBIKOB AaHHOTHUPOBAHUA U

pedepupoBaHus HHOCTPAHHOTO TEKCTA.

I'pammaTuKa: pa3BUTHE HABBIKOB YIIOTPEOICHNUS
rpaMMaTHYECKUX CTPYKTYP BPEMEH aHIIIHUIICKOTO
riaroia B ACHCTBUTENFHOM U CTPAJaTEIbHOM 3aJI0Tax B
YCTHOM U nuchbMeHHou peun /Cp/

J1.3J11.4J12.1 J12.2

45

HWroroseriitect /TTp/ 2

J1.3711.4J12.1 J12.2

4.6

LibreOffice
/Cp/

IToaroroBka JOKJIa0B 10 HpOﬁﬂeHHLIM TEMaM B 2

J1.3J11.4J712.1 J12.2

4.7

/3auét/

J1.3J11.4J712.1 J12.2

4. ®OHJ OHEHOYHBIX CPEJICTB

CtpyKTypa u cosiepkanue (oHAa OLEHOYHBIX CPEJCTB IS IIPOBEJCHUS TEKYIICH U MPOMEXYTOYHOH aTTecTalliy IPEICTaBIICHbI B
[punoxennn 1 x paboyeii mporpaMMe TUCIHIUINHEL.

5. YYHEBHO-METOAMYECKOE 1 THOOPMAINIMOHHOE OBECIIEYEHHUE JUCIHUIIINHBI

5.1. OcHoBHasLINTEPATypa

ABTOpBI, 3arnaBue W3zparenscTBo, rox Konunu-Bo
JI1.1 [Myprasuna D. M., |English for Professional Communication: Kazans: Kazanckuii HayuyHO https://biblioclub.ru/index.php?
Awmuposa . T, noaucuuIuinHe «VTHOCTPaHHBIAS3BIK: -UCCIIEIOBATENbCKUN page=book&id=259048
A6Z[yJ'I.HHH . LH., yqe6HOGHOCO6I/Ie TEXHOJOTrMYECKUMN YHUBEPCUTET HeOFpaHI/I‘IeHHBIﬁ JOCTYII 1
Ceicoes B. A. (KHUTY), 2012 3aperucTpUpPOBAaHHBIX
noJjb30BaTesei
JI1.2  |Inunens E. A. JuaaKkTudecKue MaTepuasl 1jis Canxr-TletepOypr: Uacturyr  [https://biblioclub.ru/index.php?
CaMOCTOSITEJIbHOM pa60Tbl 1o KypcCy CcIIenIMaabHOU ITeJarOTUKU U page:book&id:438772
«BusinessEnglishy («/lenoBoii aHruiAcKuii ncuxosoruy, 2015 HEOTPaHUYCHHBIN JOCTYII LIS
SI3BIK»): yaeOHOe mocodue 3aperucTpUpOBAHHBIX
ToJIb30BaTeNei
JI1.3 |AmmcumoBa, A. T. |EnglishforBusinessCommunication: yaebnoe  |Kpacuomap: http://www.iprbookshop.
OCOOue MO JIEIOBOMY aHTIIHICKOMY SI3BIKY LIS FOXHBIMMHCTUTY TMEHE IHKMEHTA, ru/25955.html
CTYIIEHTOB, O0YHYAIOIIMXCS 110 HAMPABICHUsIM  |2013 HEOTPaHMIEHHBIN TOCTYII IS
«OKOHOMHKa», MEHEDKMEHT 3aperucTpUpOBAHHBIX
MOJIb30BaTENEH
J1.4 |Jlykuwua, JI. B. Kypc anrmmiickoro s3pika s MarucTpatos.  (Boponex: Boponexckuii http://www.iprbookshop.

EnglishMastersCourse: yue6roe mocobue st
MariCTPaHTOB IO Pa3BUTHUIO

roCyJapCTBEHHbII
apXUTEKTYPHO- CTPOUTENBHBIN

ru/55003.html
HeOl‘paHI/I‘leHHHﬁ JAOCTYII A1

COBepHIeVHCTBOB%HI/IIOv06HH/IX H IIPCAIMETHBIX yausepcutet, 95C ACB, 2014 3apeTHCTPHPOBAHHEIX
(HCHOBOI/I AHTJIMUCKHA 5[31:11() KOMIICTCHIIM I1OJIB30BATECJICH
5.2. lono/IHUTeIbHASINTEPATYPa
ABTOpEIL, 3arnaBue WznarenscTBo, rox Konunu-Bo




ABTOpBI, COCTaBUTEIH 3arnaBue W3narenbcTBO, TOX Konma-Bo
JI2.1 |Vkpauren U. A. WHOCTpaHHBII SI3bIK (AaHTTIHICKHIA) B Mocksa: Poccuiickuii https://biblioclub.ru/index.php?
MpoQeCcCHOHATTBHOM TeITEILHOCTH: YIeOHO- rOCyJapCTBEHHBIN page=book&id=439638
METOJHUYCCKOC nocobue YHUBEPCUTET NIPABOCYIANS HeOrpaHI/IquHBIﬁ JAOCTYII 111
(PT'YII), 2015 3aperucTpUpOBAHHBIX
MOJIb30BaTeNel
JI2.2  |benpunkas, JI. B., Henopoitanrnuiickuiissbik = English for Business [Munck: TerpaCuctemc, http://www.iprbookshop.
Bacunesckas, JI. I., Studies: yueObHOETIOCOOHE Terpamur, 2014 ru/28071.html
Bopucenko, 1. JI. HEOrpaHMYEHHBII NOCTyN It
3aperucTpUpOBaHHBIX
10JIb30BaTeNei

5.3 Ilpo¢eccuonanbHble 6a3bl JAHHBIX H MH(POPMANIMOHHBbIE CIIPABOYHbIE CHCTEMBI

Koncynpranr +

lapant

Cambridge Dictionary https://dictionary.cambridge.org/ru/

I'azera Financial Times https://www.ft.com/

5.4. IlepeyeHbNPOrpaMMHOT000ECTIEYEeHUS

LibreOffice

5.5. YueGHO-MeTOANYECKHE MATEPUAJIBI JIsl CTYJIEHTOB € OTPAHMYEHHBIMU BO3MOKHOCTAMH 3/10POBbS

[Ipu HE0OXOAUMOCTH TO 3asBICHHUI0 OOYYAIOMIEroCs C OTPaHWYEHHBIMH BO3MOXKHOCTSIMH 3JI0POBbS Y4€OHO-METOJMYECKHE MAaTepUalIb
MPEIOCTABISIIOTCS B hOpMax, aIalTUPOBAHHBIX K OTPAHUIEHHSM 3I0POBBSI M BOCTIPUATHS HHGOpMAWH. J{JIs I ¢ HapyIIeHHsIMU 3pEHUS: B
¢dopme ayanodaiina; B neyaTHOi (popme yBeIWYeHHBIM mpudTOoM. IS ML ¢ HapyIIEHUsIMU cilyXa: B (hopMe 3JIEKTPOHHOTO JOKYMEHTa; B
negatHOH (opme. s IHI] ¢ HapYIIEHUSIMA OTIOPHO-IBUTaTENBFHOTO anmapara: B GopMe 3JIeKTPOHHOTO JOKYMEHTa; B IeYaTHOH GopMe.

6. MATEPUAJIBHO-TEXHUYECKOE OBECIIEYEHUE JUCIUIIJIMHBI (MOAY JIST)

IMomemeHNs TS TPOBEICHHUS BCEX BHIOB PAabOT, MPEIyCMOTPEHHBIX yIeOHBIM IITAHOM, YKOMILIEKTOBAHBI HEOOXOIUMOH
CHELHATN3UPOBAHHON y4eOHON MeOeIbI0 U TEXHUYECKUMU CPEACTBAMH 00yUEHHS.

7. METOAUYECKHUE YKA3ZAHUA JJI OBYYAIOIIIAXCA 11O OCBOEHUIO JUCHHUTIIVIMHBI (MO/Y JIS)

MGTOHI/I‘ICCKI/IC YKa3aHusd 10 OCBOCHHUIO JUCHUINIMHBI IPEACTABJICHBI B HpI/IJIO)KeHI/II/I 2k pa60qe1?1 nporpaMme OUCHUIIIIAHBI.




IIpunoxenue 1

1. Onucanue nokasaresieil ¥ KpUTepueB OLICHUBAHUSA KOMIIETCHIUI HA
Pa3JIMYHBIX 3TANAaX UX GopMHUPOBaAHMS, ONIMCAHUE HIKAJIOLUECHUBAHUS

1.1 Tloka3aTenu U KpUTEPUN OLICHUBAHUSIKOMIIETEHIU:

3VH, cocrasisromnme
KOMIIETEHIIUIO

TloxazaTenmn
OLICHMBaHMS

Kpurepuu oneHnBanus

Cpenctsa
OIIEHUBAHMS

YK-4 cnocoden NMPUMEHATDH COBPEMEHHbBIC KOMMYHUKATUBHLIC TEXHOJIOI'UU, B TOM YUCJIC HA
HHOCTPAHHOM SI3BIKE NJIA AaKAACMHU4YCCKOIro M npocbeccnonanbﬂoro B3

aAanuMOJAeHCTBUSA

3HaHue: -
--yIOTPEOUTEITEHYIO
JIEKCUKY HHOCTPAHHOTO
SI3BIKA B 00bEME,
HEOOXOUMOM IS
OOIIIEHHMS, YTEHHS 1
MEPEBO/Ia MHOSI3BIYHBIX
TEKCTOB MPO(ECCUOHATBHOM
HaTpaBJICHHOCTH;

- IGKCHYECKHUE U
rpaMMaTHYCCKHe
CTPYKTYPHI H3y9aeMOT0
SI3BIKA; TIPABUJIA YTCHUS U
CII0BOOOpa30BaHU;

- npaBuiIa oopmiteHHs
YCTHOW MOHOJIOTHYECKON U
JIUAJIOTMYECKOH peuy;

- 3HAaTh 3aKOHOMEPHOCTH
JIeJI0BOHM YCTHOM U
MMICHbMEHHOM
KOMMYHHUKAIIMH Ha
HHOCTPaHHOM
SI3BIKE(COOTHECEHO C
unukatropom YK-4.1)

[lepeBoauT ci0Ba C
[PyCCKOTO Ha aHITIMICKUI
1 C aHIVIMICKOIO Ha
[PYCCKHIA, IPOU3HOCUT
CJI0BA, YUTAET TEKCT
BCIIyX, OTIpeNieIsieT U
Ha3bIBAaCT
TpaMMaTHIECKUe
CTPYKTYPHI,

M3MEHSIET YacTh PEuH B
COOTBETCTBUH C
KOHTEKCTOM

IlonHoTa u COACPIKATCIbHOCTL OTBCTA,
MMPaBUJIbHOCTHb IEpPEBOIA, yHOTpe6JleHI/IH

JICKCUYCCKHUX COAUHUI] U

rpaMMaTHIECKUX KOHCTPYKIUH,
cOOJIOICHNE HMHTOHALMOHHBIX (popM B

COOTBETCTBUEC C BaI[aHHOﬁ

KOMMYHHUKaTUBHOW CUTYyaLUEH.

Tecr 1-2
VY CTHBIN 0npoc (TEKCTHI
1-10), Bompocsl k
3agery (1 cemectp -1-4;
2 cemectp — 1-4)

YmMmeHue: --  CHUCTEMHO
aHaJIM3UPOBATH
HHPOPMALIUIO U BBIOMPATH
obpazoBarebHbIC
KOHIIETIIIUH;

- MPUMEHATh METOAbI H
CrocoOsI JIEJIOBOTO
OOIIEHHS ISt
HHTEJUIEKTYaJIbHOI0
pa3BUTHS, MTOBBIIICHUS
KYJIbTYPHOT'O YPOBHSI,
poeCCHOHATBHOM
KOMIIETCHTHOCTH;

- HCTIOJIB30BaTh
TEOPETHYCCKHEC 3HAHUS JIJIS
TCHEpAallUd HOBBIX HJICH-
BOCIIPHHHUMATH
CMBICJIOBYIO CTPYKTYPY
TEKCTA; BBIACISATH TIIABHYIO
u BTOPOCTETICHHYIO
nHPOPMALHNIO;

- OpUMEHSTh  3HAHUS
WHOCTPAHHOTO S3bIKA JUIS
OCYILIECTBIICHUS
MEXKITMYHOCTHOTO u
poeCCHOHATBHOTO
00IIEHUS;

- YWTaTh JIUTEPATypy IO

[lepeBoaUT NpeIOKEHUS]
B COOTBETCTBHUU C
BaJaHHBIM CTUJIEM,
MEePEBOJHUT
PKOHOMHUYECKHUI TEKCT OT
2000 3HaKOB ¢ y4eToM
[pearaeMoro CTHIIs,
OTBEYacT
ApPIYMEHTHPOBAHO Ha
BOTIPOCHI B (hopme
MOHOJIOTA MJIH IHAaiora

ConeprxaHue OTBeTa IepegaHo oe3
HCKa)XeHHUS TeKCTa, TPaMOTHO U

CTHJINCTHYECKH BEPHO;
KoppekTHoe ynorpebnenue

I'paMMAaTHYCCKUX U CTUIIUCTUYCCKUX

KOHCTPYKLIHUK.

Tecr 1-2
Y CTHBII OTIPOC (TEKCTHI
1-10), Bompocs! x
3auery (1 cemectp -1-4;
2 cemectp — 1-4)




CHELHAIBHOCTH,
aHAIIN3UPOBATh
MOJyYEHHYIO
nH(pOPMAIIHNIO;

- MIEPEBOINUTH
pogeccHoHaNbHEIC
TeKCTHI (0e3 cioBaps);

- COCTaBIIATh
Hay4HBIE TEKCTHI HA
HHOCTPaHHOM
SI3BIK(COOTHECEHO C
HUHAUKAaTOPOM

VK-4.2)

Baagenue- HaBbIKaMU ["OTOBHT 1 BBICTYIIACT C BrInonHeHne KOMMYHUKaTUBHOM | Y CTHBIHM onpoc (TeKCTh
myOIMYHOM peun, [IOKJIA/TOM I10 3aJ[a4M B IIOJTHOM 00bEME; 1-10), Bompocs! k
apryMeHTaluH, BeficHusy  [CAMOCTOATCIBHO donernyeckoe odopmiieHne 3agery (1 cemectp -1-4;
JIUCKYCCHUH; HaBBIKAMU prIGpanHoi Teme; COOTBETCTBYET NpaBUJIaM A3bIKa; 2 cemectp — 1-4)

N . IPedepupyer TekcT B
MACbMEHHOU peyu; . . KoppekTHoe ynoTpebieHue
[HCBMEHHOM M YCTHOM
- cocobamu

bopmax, JIEKCUYECKUX €HHULI;

OpPHEHTHPOBAHUS B [ OTOBHT I OTBEUACT [ToHnMaHue rpaMMaTHYECKUX U

NCTOYHHMKAX HH(OOPMALUH  |MOHOJIOT HITH AHATIOT CTHIIMCTHIECKUX KOHCTPYKIHH. JIOKJIaJ] C TIpEe3CHTaueH
(>KypHAIIBI, CalTHI, pedb 110 3a1aHHOI Teme CaMOCTOSITENBHOCT BBIBOJOB U (1-10),
00pazoBaTebHbIEC TTOPTAIIBI CYXJICHHH C COOTBETCTBYIOIINM

UT.J.); MIPaBUJILHBIM HCIIOJb30BaHHEM

- OCHOBHBIMH HaBBIKAMU JIEKCUYECKUX M TPAMMaTHYECKUX

U3BJICYCHUS [TIABHOU U CTPYKTYp IO NPEAJIOKEHHON TeMe

BTOPOCTEIICHHOI

nHpopmanny;

- HaBBIKAMHU

npuoOpeTeHus,

UCTIONIb30BAHUS U

OOHOBIICHHS

T'YMaHHUTAPHBIX, 3HAHUH;
- HAaBBIKAMU BBIPOKCHHS
MBICTICH 1 COOCTBEHHOTO
MHCHHS B MEKITHIHOCTHOM
U JIeJIOBOM OOIIIEHUH Ha
WHOCTPAHHOM SI3bIKE;

- HaBbIKaMH JI€JI0OBOM
MMUCbMEHHOM U YCTHOM
peuy Ha HHOCTPaHHOM
SI3BIKE;

- HaBBIKAMU U3BJICUCHHUS
HEOOXOIUMO
HHPOPMALINH U3
OpPUTHHAIBEHOTO TEKCTA
HKOHOMHYECKOTO
XapakTepa;

- HABBIKAMHU COCTaBJICHHS
KpaTKUX TEKCTOB
CHeLUaT3UPOBAHHOTO
Xapakrepa,
AHHOTAIUH(COOTHECEHO C
unaukaropoM YK-4.3)

1.2 IlIxanpIoLeHUBAHUS:
Texkyuuii KOHTPOJIb YCIEBAEMOCTH M MPOMEXKYTOUYHAsI aTTeCTalUsl OCYIIECTBISETCS B

paMKax HaKOMUTEIbHOUN OauTbHO-pEHTHHTOBOM cucTeMbl B 100-0amipHOM mIkane:

50-100 6amnoB(3auer)

0-49 6annoB(He3a4eT)



2 TunoBble KOHTPOJIbHBIE 32JaHUA UJIM MHbIE MATEPUAJIbl, HEO0OXOAUMBbIE VISl OLIEHKH 3HAHUA, YMEHM,
HABBIKOB U (WJIH) ONbITA JAESATEJbHOCTH, XaPAKTEPU3YIOIIUX dTanbl ()OPMHUPOBAHUS KOMIIETEHUUH B
npouecce 0CBOeHHUsI 00Pa30BATEJIbHOMIIPOrPAMMBbI

BOHpOCBI K 3a49€Ty

1o AucuuIiMHe UHOCTPAHHBIN si3bIK NPO¢ecCHOHANBLHOIO 00 IIEHH S

(AHrauiicKmii)
1 xypce
1. KommyHnukanus
2. Mesx1yHapOIHbIIMapKETUHT
3. Drarbl CTAHOBJICHUS JCIIOBBIXCBS3CH
4. Crparerumycrnexa
2 Kypc¢
1. 3aHATOCTh B pa3HbIX chepaxesiTeIIbHOCTH
2. Pa3HOBUIHOCTHPHUCKOB
3. CTriiMMeHe IKMEeHTa
4, VYrpasieHuehpuHaHCAMH

HMHcTpyKuus 10 BBINOJTHEHHIO:

3aueT NpoxoAuT B (popmare OeceIbl 10 MPOMIEHHBIM TEMaM B TEUEHUE CEMECTpA.

Kpurtepun onenuBanus:

- Ctynenry BeicTaBisiercs «3auer» (100-50 6annoB), ecin KOMMYHUKATUBHBIE 3a/1a4H BBIIIOJIHEHBI TOJIHOCTBIO,
MCIOJIb30BaHHBIN CIIOBapHBIN 3amac, rpaMMaTHYeCKUe CTPYKTYpBI, (OHETHUECKOe 0(POpPMIICHHE BbICKa3bIBAHUS
COOTBETCTBYET ITIOCTABICHHOH 3a/1a4¢;

- CryneHty BbIcTaBisieTCs «He3aueT» (49-0 6anioB), eciy OTBETHI HE CBA3aHbI C BOPOCAMH, HATUYHE
rpyObIX OIKMOOK B OTBETE, HETIOHUMAaHHUE CYIIIHOCTH M3JIaraéMoro BOIpoca, HEyMEHHE IPUMEHSTh 3HaHHsI Ha
IIPAKTUKE, HEYBEPEHHOCTh M HETOYHOCTh OTBETOB Ha JONIOJIHUTENBHBIE U HABOSAIINE BOIPOCHI
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Master the mix of continluity and change

Stefan Stern

What makes winning businesses
different from the also-rans? Having
better products and services helps.
Good leadership is essential. But the
strongest companies manage some-
thing else that is rare. They cope
with crises and big strategic change
without drifting off course. How rare
is this?

o Gerry Johnson, a professor at
Lancaster University Management
School, and two colleagues from the
Rotterdam School of Management,
George Yip, the dean, and researcher

s Manue] Hensmans, have been study-
ing companies that, over a 20-year
period, achieved almost uninter-
rupted success while dealing with
big changes. They have interviewed

v senior executives (past and present)
from some of these companies to
find out what went on, how deci-
sions were made and what the
prevailing atmosphere was like.

s The big danger, even for success-
ful businesses, is strategic drift, Prof

s

3§

Johnson says. Companies start out
on the right track but they can all too
easily lose their way. When things
become critical, existing leadership
is kicked out, new leaders come in,
and the cycle starts again. But not, in
the case of a few exceptional busi-
nesses. Tesco, Cadbury and the
medical products group Smith &
Nephew all dealt with big changes
while avoiding disaster.

How? A combination of four char-
acteristics, or traditions as the
researchers call them, seems to be
crucial. The first is continuity. This
involves “the reinvention of the
company’s distinctive business
model” to fit in with prevailing mar-
ket conditions.

The second is anticipation. This is
where it starts to get tricky. To build
in anticipation, “altemative leaders™
have to be allowed to start work on
the future shape and direction of the
company but without undermining
the current leadership. At Tesco in

75

the late 1960s and early 1970s, 2
new generation of managers (includ-
ing future boss Tan MacLaurin)
began transforming the business
under the nose of the founder Jack
Cohen.

This leads to the third characteris-
tic of a winning business, which the
academics call “contestation™ or

difference that grows out
of conflict”. This is vital. Dynamic,
growing businesses benefit from the
creative tension of civilised dis-
agreement. The Smith & Nephew
culture was shaped by argument,
Prof Johnson suggests. A witness to
Tesco board meetings in the mid-
1980s told him that they were
argumentative and confrontational
“but like a family arguing rather than
a group of enemies™.

The final characteristic is mobil-
ity, meaning a flexible recruitment
policy that tries to put the best per-
son in the job, which prevents the
growth of a time-serving culture.

e e ——— |
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A guide to being a successful female boss

Lecy Kellaway

Everyye, S FT pebfishes a st ef
B2 tp N0 womes chief exocstives
ia the werld wio ok sheot e
secress of their scoess. The sumber
o2 worae, PepeiCo's o Nooyl,
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fm. Eeoe Rosenfeid of Knft says
you must follow your passica. The
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n Bavisg 2 memtor, of being yourself,
of wock-Efe balmce, of wamwerk
and of beng bulie.
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The careerist: Pro bono work

Rhymer Rigby

Pro bono work is usezlly thought of
as the preserve of lawyers, but
organisations 25 varied a5 advertising
zgencies aod professional services
s firms aleo donat= their staff s tme 10
good camses — either for free or for
reduced fees. Althoagh employees
should do pro bono work for selfless
reasons, yoar good deeds canzlso be
% rewzrdad ie terms of your career.

Howdosprobmo-wkaddto

my experience?
If you are relatively junior, it caa
be 2 very good way (o step ©p.
15 “People who do pro bono work
in the Accenture Development Part-
. perships typically tzke on more
senior roles than they woald in big
corporate roles,” says Royee Bell,a
2 senior execotive at the coasulizncy
firm. “You get tosee 2 lot of nuts 2nd
bolts and it's very good to get out-
side the normal cosy corporzie
world. You'd think that someoae
| > who sets up 2a IT system in Chad
| would bave 2 broader view than 2

-

3

pusonwbolnsonlywoﬁedm
Fortune 200 companies.”

people from different parts of
aganmomuhomxghlmam
wise meet. Phil Georgiadis,
35 chairman of Walker Media, the
Loadoa 2gency, says it caa cut
throogh hierarchies, too. “I'm 2bout
to do some work for the Great
Ommond Street Hospital for Children
o and I'll enlist 2 coaple of graduates
to work with me — that'll be the
2ccount tezm. So snddealy you have
a graduate who is reporting directly
to the chzirman, which s very rere,”
s heexplams.

What abont job satisfaction?
Using yoar professional skills in the
service of good causes ofien adds 2
kind of ethical dimeasion to your
0 career and czn be very mofivating.
Maya Mehta, 2 senior associate at

Clifford Chance, the law fim, says
that ber inspiration for starting the
Newham Asian Women's Project
ss pro bono scheme came from reading
ahout foroed marriazes: Tt got tothe
point where I couldn’t just turn the
page. | wanted to do something
zhoat it.” She says it is 2lso one way
@ of bridging the divide between
Canzry Wharf and the less privi-
leged arezs that suround it.
Pro bono work can be rewanding
in other ways, too. Mr Georgiadis
¢ says you can be freer to be more
creative with work done for chari-
ties: “You oftza have the opportunity
to do some really inferesting market-
ing and you have more freedom than
7 you might have with, say, 2 breakfast
cereal.” MrBell 2dds that Accenture
Development Partnership projects
tend to be smaller 2nd shorter than
their corporate counterparts: “It's
7s much easier to see overall results
and upderstand the positive effect of
what you zre doing.”






‘Cocz_le—ola*tz—lvr’gé-tis ;n;re— §1bn Chi;la brands

Jonathan Birchall

Cocz-Cola already owns two of
China's three best-selling sparkling
drinks but by 2020 it wants to have
four more $1ba brands in what has
s become its thind-largest market by
revenue. The ambitious target
reflects Cocz-Cola's confidence that
its Jong-term plans to more than -
ple sales in China are secure both
» from domestic rivals and from
poteatial political pitfalls.
CocaCola's revenoes have grown
by acompound annual rate of 19 per
ceat over the past five years and it
15 claims to be widening its lead over
its ivals. It says it has double Pepsi-
Cola's total sales in China, supported
in particular by its stroager preseace
in stll drinks, water and juices. The
» company has also coatinued fo
expand its range of non-carbonated
drinks where it competes with both
Jocal and international brands.
It has Jaunched Glacean enhanced
% water, a8 well 2s its first dairy and
juice drink, Minute Maid Super

_

Pulpy Milky, entering 2 | billioa-
case market where competitors
inclode Wahaha, Dasoee’s former
» joint ventore partaer. Coke and
Sprite already each sell more than
$1ba annually and Coca-Cola is
forecasting that its Yoan Ye tea brand
and its Joe Dew bottled water - both
35 launched last year - will also be
§1ba China brands by 2020, in spite
of facing stroag competition from
Taiwan's Tingyi, which has aboot
half the total ready-to-drink tea
o markel.

In terms of political challenges,
the world’s largest soft drinks
compeny suffered a blow this March
whea China's ministry of commerce

&5 blocked its planned $2.4ba takeover
of China's largest juice company,
Huiyuan. Since the setback, Cocz-
Cola has continued the kind of
high-level commitment to China

52 demonstrated by its spoasoeship of
the Beijing Olympics, recently
announcing plans o invest $2ba in

(China over the pext three years.
Mubtar Kent, chief executive,
¢ noted that at 2 meeting with Wang
Qishan, China’s vice-premier for
economic affairs, Coca-Cola had
beea praised for being the oaly US
company to have a pavilioa at Jast
& year's Shanghai World's Expo. Mr
Keat says be regards the poteatial
obstacles to Coca-Cola’s China
ambitions coming from broader
poliical presseres 2s China's growth
& could still fall short of expectatioas.
He does not see this, incloding the
threat of potential nationalist reac-
tion to Coca-Cola's US brand
identity. “Everyone's walking
» around with Nikes, and drieking
Coke and wearing Ozkleys. I think
there’s a difference between that and
the view of the US - people don't
wory at 2 consumer fevel, at a brand
5 level,” says Doug Jackson, bead of
Coke's China businzss unit.




Time for communication

to move towards ceptre stage

Paul Argenti

The last few years have seen the big-
gest collapse in confidence in
business in almost a century —to the
point where probably the least

s trusted spokespeople on the planet
today are corporale executives.
When intense mistrust prevails,
whatever 2 company docs says
something about it, everything ¢om-

10 municates, and communication
affects cverything,

This is changing the definition of
communication. Communication
today is more of a two-way dialogue

1s and this has been aided by the rise of
social media like Facebook and
Twitter and the explosion of infor-
mation-sharing online. Today’s
best-in-class companies, such as

20 Dellinthe US and Philips in Europe,
do not just engage in dialogue. They
use the latest technology 8s a source
of ideas, opinions and competitive
intelligence, for product develop-

25 ment, employee engagement and
media monitoring.

In addition to rethinking the defi-
nition of communication, the best
companies are rethinking its struc-

30 ture. There is a greater need for

imegration, collaboration and part-
nership among corporate leadership,
haman capital, finance, sales and
legal teams.

35 Another change in communica-
tion by leading companies is the
rethinking of key themes. This was
the main finding of research by the
Tuck School of Business at Dart-

% mouth, conducted with Doremus, a
business-to-business communica-
tions sgency. It found that the
best-in-¢lass companies have been
guided by six themes:

« a Focus on value and values
Stakeholders demand value for
moncy when buying goods and ser-
vices, but they also expect to see a
strong sct of corporate valucs in the

so companies with which they do busi-
ness. Walmart, Hyundai and BMW
have used this theme in their adver-
tising and communications.,

b Evolve a sense of responsibll-

<5 ity Corporute responsibility today is
not just about philanthropy or being
green. [t is about companies being
responsible across all business prac-
tices. NGOs, consumers, employees

« and investors are ready to punish

companies that ignore evolving
social values, JPMorgan Chase has
done a fabulous job reflecting its
corporate responsibility initiatives

s on its website and in advertising.

¢ Strategy must drive communi-
cation As Jon Iwata, IBM's senior
vice-president for marketing and
communications, puts 1: “Lincoln

2 sid, ‘Character is the tree; réputa-

tion is the shadow.' I'm afraid too
many people in PR, marketing and
advertising spend more Lime manip-
ulating the shadow than tending to

75 the tree.”

d Shifting from the problem to
the solution Stakcholders are most
receptive to realistic and optimistic
plans, and arc often ready to pay

% less attention to probiems of the
past year,

¢ Not communicating is a com-
munication im itsclf You either tell
your story or have it told for you.

g [ Re-evaluate positioning The
crisis has led 1o disruption in how
companies are thought of by con-
stituencies, which provides a
tremendous opportunity to reposi-

oo tion, rebeand and redevelop.
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More about results than time

[’!lllln Manchester

On the surface, flexible working
might seem to be about people
being able to choose their working
hours and, perhaps. spend some
time working away from the
office. But it is also a fundamental
change in the way people work -
and. more importantly. the way
they are managed. Flexible work-

1o ing is a shift from “time-based™ to

2

2

w

jo

3s

“results-based”™ working practices
and could herald the biggest
change in the workplace since the
start of the industrial revolution.

New employee legislation is one
of the main motivations for
employers to introduce flexible
working practices — but not the
only one. In Europe, for example,
employers are obliged to offer par-
ents with yvoung or disabled chil-
dren the right to request flexible
working. While legislation is a
major catalyst to introducing flex-
ible working, there are cther rea-
sons. In the US, for example, the
fall in the price of mass market
computer and communications
technologies is encouraging
organisations to allow more home
working.

Flexible working is also likely to
appeal to a wider skill pool and
help with staff retention. Mary
Sue Rogers, human capital man-
agement leader at IBM CGlobal
Services, sayvs that IBM has
embraced flexible working to help

©w
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with recruitment. "In Europe,
companies have to provide flexible
working because of legislation —
but it is also a way to recruit from
a broader skill pool, including
women and older people. With an
ageing worklorce we have to find
ways to retain older staff. It also
gives greater scope to male
employees who increasingly want
flexible working to create a better
work/life balance, A recent survey
of UK graduates found that
work/life balance was third on
their Jist of carcer priorities,” She
adds that 55 per cent of IBM's
cmplovees work flexibly and €0
per cent are “enabled” to do so,
“To us. it is foremost a business
imperative. It is about staff reten-
tion, increased productivity and
cost reduction,” she notes,

A survey of 300 UK human
resource professionals in small to
medium-sized enterprises (SMEs),
commissioned by Arizona-bascd
teleccommunications  company
Inter-Tel, found that 40 per cent
found it difficult to attract the
right skills from their local mar-
ket and 30 per cent thought they
could attract staff if they wcere
offered Aexible working. But they
also had significant reservations -
with 93 per cent concerned that
staff were more likely to bend the
rules if they work from home.
Doug Neal, rescearch fellow at the
US Computer Sciences
Corporation, identifies this atti-

tude as being at the heart of *
ga cultural shift prompted by flexi
working: “The problem is not
with the worker - It is also w
the boss, Management has to f
a way to measure ‘results” ratl
than time, We have to find n
ways to evaluate workers - ¢
their bosses.™

He adds that organisations m
find wayvs to bujld trust betwe
employer and employee: “How ¢
evaluate people when I can't .
them? In formal terms, trust is
outcome of a series of henefic
transactions. You have to buil
culture of trust from work
together”™

Although new legisiation
forcing organisations to ad
flexible working practices, th
are sound business reasons to g
cmployees more flexibil
QOrganisations which hi
embraced flexible working hi
found that it can cut costs @
improve productivity, More img
tantly, it enables them to recr
staff frem a much broader sl
pool and relain staff. But ¢ d
mean a fundamental change
the relationship betwecen stafY @
management, Both must leary
trust ecach other and focus
results rather than time spent
the office.
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How to engage your employees

MUChARE SIAPIOKRT s rmcosssererns

Ade Sodeinde, a 17-year-old
Nigerian, became famous last
week for making some of Britain's
trains run on time. Ms Sodeinde,
in her year working for Central
Trains before going to university,
solved the puzzle of why trains
leaving the depot ran late. She
found that the tracks in the depot
needed upgrading and were slow-
ing the trains’ journeys to their
starting platforms. Drivers and
conductors also had to wait before
boarding because of the time
taken for safety inspections and
cleaning. By refurbishing the
tracks and reorganising inspec-
tion and cleaning, Central was
able to eliminate the problem,
potentially saving itself £750,000
($1.37m) a vear in fines for late
running - and vastly reducing pas-
senger frustration and delay.

Ms Scedeinde will no doubt be in
great demand when she gradu-
ates. But just how large, estab-
lished companies persuade
employees to put in that extra
effort is one of management’s
great puzzles. Staff know where
the problems and opportunities lie
and there will always be employ-

40
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ees with ideas for new products or
better service. All it requires is for
them to speak up and for someone
to listen.

Most companies say they listen
to their people - but as managers
are often unhappy to have their
current strategies disrupted and
new ideas get trapped in corporate
bureaucracy, would-be innovators
become jaded, and cynical.

Yet there is a link between
engaged employees, satisfied cus-
tomers and corporate profitability,
according to a recent study by the
Forum for People Performance
Management & NMeasurement at
Northwestern University. The
Forum studied 100 US companies
to find out how engaged their staff
were and whether this had any
effect on corporate profitability.
The Northwestern researchers
wanted to look at employees, such
as Ms Sodeinde, who did not deal
directly with customers. What
impact did their attitudes have on
the company's success? Well, the
results were clear. The companies
with the happiest and most
engaged employees had the most
satisfied, highest-spending cus-
tomers.

So how do you make employees

70
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more engaged and content? Roger
Martin, dean of the Rotman
School of Management at the
University of Toronto, argues that
people are happicest not only when
they are respected members of a
team they admire but when the
team and the company are
respected by the world outside.
Being part of a trusted, honest
group is an indispensable compo-
nent of emplovee happiness and
engagement. So is establishing
ties with colleagues you respect,
When groups appear to be per-
forming, companies should hesi-
tate before disrupting them. The
vogue for forming new teams for
each task may work in companies
small enough for everyone to
know each other. When people
constantly have to establish new
links of trust, customers will
probably suffer. Companies
should think hard, too, before they
outsource the work of a function-
ing team. The company you out-
source Lo may be a happy, engaged
bunch, but I would not count on it.

From the Financial Times



Nasa’s exercise iIn managing risk

By Victoria Griffith

The US space agency grounded its
three remaining space shuttles
after Columbia disintegrated upon
re-entry to Earth's atmosphere in
s February 2003, killing the seven
crew members, Yet even today, sci-
entists are still divided over
whether the management culture
at Nasa has changed enough to
wensure the shuttle’'s safety.
Behavioural Science Technology,
the California-based consulting
group that works with other
industries such as railways on
15 safety issues, was hired 18 months
ago to help change the manage-
menl culture at the agency.
Nasa set out to improve employ-
ees’ relationships with supervi-
20 SOYS to encourage dissent, empha-
sise teamwork and raise manage-
ment credibility, Although they
are still under pressure from bud-
gets and deadlines, Nasa man-
26 agers say they now take the time
to listen to concerns of engineers
and others on issues that may
compromise safety. BST measured
attitudes to safety and the work
10 environment in February 2004,
then again six months later, and
says the culture at Nasa has

changed. But although 40 per cent

of the managers surveyed said
35 they saw changes for the better,
only 8 per cent of workers said the
same,

James Wetherbee, a former
shuttle commander, has in recent
months questioned whether the
culture at Nasa has changed
enough to make safety a priority.
And a report released last month
from George Washington
&5 University says the pressures of
getting the shuttles back into
space leads the space agency to
make questionable safety deci-
sions, The study places the cur-
rent chances of a catastrophic fail-
ure on the shuttle at about one in
55 for every mission, Despite Nasa
spending nearly $2bn over the past
two vears making safety improve-
ss ments to the shuttle, the risk
remains high enough to make any
astronaut's heart dance at take-off
and re-entry. In fact, the George
Washington researchers argue
that more money and effort
should be spent to come up with
an alternative to the space shut-
tles.

In the wake of the Columbia dis-
65 aster, an independent panel, the

Columbia Accident Investigation

&0

50

60

Board, was formed to investigate

the accident. Some of the findings

of the CAIB report were embar-
7o rassing for Nasa. Engineers had
expressed concern about the
falling debris, but their fears were
dismissed, The CAIB severely crit-
icised a lax safety culture at Nasa
as contributing to the disaster,
and issued a check-list of 15 points
to get the shuttles back up and
running.

Some critics believe Nasa
ga should be doing more to reduce
the number of manned missions.
Much of the cargo for the shuttle,
Lthey argue, could be transported
robotically. Others have called for
the space agency to adopt a more
aggressive schedule in developing
a replacement for the shuttle. But
those are issues for the medium
term. In the coming weeks, getting
the shuttle safely into space and
back to Earth will be the priority,
and the world will be waiting with
bated breath to see if Discovery
can get off its launch pad without
g5 mishap.*
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* In fact, the launch of Discovery was
suceessful.




Online shopping expected to grow
by 35% this year

Cili | A

Consumers are expected to spend
33 per cent more buying a host of
items from clothes to CDs online
this vear, taking total spending for
52005 to an estimated £19.6bn,
according to the Interactive Media
Retail Group. In its first annual
report, published today, IMRG
said it expected 4m more Britons
10 to shop online this year, taking the
total shoppers to 24m, more than
half the UK's adult population.
The latest figures underline the
sharp growth of internet shop-
15 ping in the decade since 1994,
While internet shopping account.
ed for just £300m of retail sales in
1999, by 2004 consumers were
spending £14.5bn online, accord-
20 ing to IMRG.

Online shopping is also counter-
acting slupggish consumer spend-
ing on the high street. Houschold
expenditure grew by only 0.2 per

25 cent in the fourth quarter of 2004,
“For a sector to have grown from
scratch in ten years with very lit-
tle investment suggests that the
internet’s time has come,” said

30 James Roper, IMRG chiefl execu-
tive.

The larger retailing groups -
Kingfisher, Argos, Dixons, Tesco
and Boots - are spending money

35 on developing their internet offer-
ing, but many retail chains are not
investing in online shopping,
which in turn is allowing entrants
such as figleaves.com, which sells

4o underwear, and asos.com, the
clothing e-shop, to gain a foothold
in the market.

2004, the IMRG estimated
that the top 100 retailers in the UK

45 spent just £100m on their internet
presence - and most of this came
from a handful of stores, But in
spite of the neglect from big retail-
ers, the growing popularity of

so online shopping looks set to con-

tinue as more people gain access
to the internet.
Figures out from 2004 from
Qfcom, the communications regu-
55 lator, showed that more than 56
per cent of homes had internet
access, with a third of those hay-
ing a broadband connection. The
emergence of mobile commerce
6o technology could also mean that
people will be able to shop online
from their mobile phones.
IMRG said electrical and cloth-
ing goods were experiencing
65 strong growth online, with more
than £2bn of electrical goods sold
over the internet in 2004, Dixons,
the high street electrical retailer,
expects its online sales - currently
0 at £170m - to hit £1bn in the next
five years. Meanwhile, clothing is
another big expansion area, with
sales growing 37 per cent to £644m
in 2004.

From the Financial Times
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Webhiker’s guide to galaxies

By David Bowen

One of the frustrations of people who
run large websites is that their efforts
are often judged on superficial
criteria. It is always nice to win an

s award, but the sad truth is that
judges rarely have time 10 go inlo
sites in enough depth. So, what is
never analysed is whether the site
really functions properly and does

w what it is meant to do. This is not the
fault of the judges; it is because large
online presences are complex
beasts. You really have to get stuck
into them to see whether they are

15 coherent.

Few big organisations have just
one site - typically they have one at
the centre and a galaxy of others
covering countries, subsidiaries,

20 brands and other specialities. This
means we have 1o look both at the
way the central site works, and at the
way the galaxy spins around it (or
fails to).

25 There are always reasons why a
web presence has the structure it
does, but they are rarely simple -
usually a mix of historical accident,
lack of budget, decentralised

3o organisation, internal politics, the
whimsy of bosses, and any number
of other factors.

So here are three questions to ask
yourself to see just how coherent

35 your own presence is. First, is your
central site one coherent beast, or is
it made up of a group of vaguely
co-ordinated offerings? The US State
Department site, for example, looks

4o neat — with nice bold links across the
top, which are the same wherever
you are in the site. But it soon
becomes clear that it is a federation
of sites that have little in common.

55 Some areas have no links back to
the main site, and are not covered by
the same search engine.

Second and third, can visitors
easily get to your country, business
so and other sites, and can they get
back? Many people will find a
corporate site by writing in the name
of the company and adding *.com', or
by putting its name into Google. Now

55 you need to get them to the
information they need. A weli-
classified directory can do the trick,
but check out ICI (wwweici.com), with

its neat expandable “pilot’

6o mechanism, Or UBS (www.ubs.com),
with its logical service finder. Or look
at Thyssen Krupp's Base
{base.thyssenkrupp.com), a highly
sophisticated search engine that lets

&5 visitors find the relevant site or
information by product, customer
sector, location, subsidiary name, or
other criteria. The basic journey back
from an outlying site should be more

7a straightforward — a link to your home
page.

Bul can, say, a visilor to your
French site get direct to the central
investor area? If not, why not? Can a

75 jobseeker in Singapore look for
positions across your entire
organisation? Is a journalist in Brazi
getting the right mix of local and
global news? Thought not, These are

3o the subtleties that may not win you
an award — but they will make your
site work better. That is good for your
organisation, its customers and other
stakeholders. And of course, for your

s job.

From the Financial Times

I/IHCprKlII/IH IO BBINTOJTHCHHU IO

CryneHTy BblIaeTcs TEKCT JJIs YT€HUs, epeBojia U pedepupoBanusi. Bpems MoAroToBKu K OTBETY COCTaBIISET
30 muH. [lanee cTyneHT yuTaeT pparMeHT TEKCTa BCIyX, 3aUMTHIBAET MEpeBO] U pedepupyeTr TeKCT. Y CTHBIN
OITPOC TMPOBOAMTCS 2 pa3a 3a Kypc B KOHIIE MMPOXOXKICHHS KOKAOTO pasena. Bo BpemMst yCTHOTO omnpoca CTyIeHT
JOJDKEH OTBETHTH Ha BCE BOIIPOCHI TIPEMoIaBarTeds 1mo TeMe. Bpems oTBeTa cocTaBisieT 5 MUHYT.

Kpurepun ouennBanus:

MaxkcruManbHOE KOJIMYECTBO OallIoB, KOTOPOE CTYIEHT MoxkeT HaOpath — 50 6amioB (3a 1 Kypc BBIOJIHSAETCS
pedepupoBaHue ABYX TEKCTOB, 3a 1 TekCT — 25 Gayion).

. 20-25 6. — KOMMYHUKATHUBHBIC 33]Ja4H BBIMTOJIHEHBI TIOJHOCTBIO, WCIIOJIB30BAaHHBIN CIIOBApHBIN 3arac,
rpaMMaTH4YecKue CTPYKTYphl, (OHETHYEeCKOoe O(QOpPMIICHHE BBICKa3bIBAHUS COOTBETCTBYET MOCTABICHHON
3azaye;

. 15-19 6. - KOMMYHHMKATHBHBIC 33Ja4Yl BBIOJHEHbl YAaCTMYHO, MCIIOJBb30BAaHHBINA CIOBapHBIN 3ariac,

rpaMMaTH4ecKHe CTPYKTYpbl, (oHeTHYeckoe O(GOpMIICHHE BBICKA3bIBAHUS COOTBETCTBYET IOCTABIIEHHOM



3ajjaue, HeOOIbIINe HapYIIEHUS UCIIOIB30BaHUS CPEACTB JOIMYECKON CBSI3H;

. 5-14 6. — KOMMYHHKAaTHBHBIC 3aJadll BBHIIOJHEHbl HE MOJHOCTBHIO, HCIIOJIB30BAH OTrPAaHWYCHHBIH
CIIOBapHBIA 3amac, rpaMMaTHUYeCKHe CTPYKTYphl M (oHeTndeckoe odopmieHHe BbICKa3bIBAaHUS HMEIOT
HeOOJIbIIINE HAPYIICHNS,

. 0-4 6. — KOMMYHUKaTUBHBIE 33/1a4H HE BBHIIIOJHEHbI, HAINYHE TPYOBIX

omKOOK B OTBETE, HEMOHMMAHUE CYIIIHOCTH M3JIaraéMoro BOIpOca, HEyMEHHUE MPUMEHATh 3HAaHHUS Ha MPAKTHKE,

HCYBCPCHHOCTb U HCTOYHOCTb OTBCTOB HA JOIIOJHUTCIIBHBIC U HABOAAIIKUC BOIIPOCHI

TeMbI JOKJIAA0B € Mpe3eHTauuel

1o jqucruiuimHe MHOCTPAHHBIH A3BIK IPOdeccHOHAILHOIO
O0IIEHNA(AHTIHHCKHNA)

KommyHukanus BOu3Hece.

Kapnepa

Konkypenuus

Pocculickas u MmexxayHapoiHast TOPTrOBJIS.
OcHOBBI ycrienHoroousxHeca
DKOHOMHYECKHE MTOKA3ATEIUIPEANIPUATUS
CocrasiieHne To10BOro OT4éTa
bankpoTcTBONIpe ANPUATHS
ITnanupoBanue NpOU3BOIACTBA

0. VYnpasieHuenepcoHaioMm

NHCcTpyKUUATOBBINOJIHEHUIO

BoOo~Noook~wdE

CTyneHT TOTOBUT 2 IOKJIaAa B TEYEHUHU ceMecTpa. MeToanyeckre peKOMEeH Ial[uK [0 HalMCaHHUIo U TpeOOBaHUs
K 0OPMIICHHIO COZIEpKaTCs B IPUIOKEHUH 2

Kpurepun onenuBanus:

MakcumanbHoe KosmdecTBo S50 6aytoB (o 25 6aioB 3a KaXabId JOKJIaT)

20-25 6. - u3n0XXeHHbII MaTepual (PaKTUYECKU BEpEH, MPUCYTCTBYET HAIUYHE TTTyOOKHX MCUEPITBIBAIOIIMX
3HaHW 10 OATOTOBJIEHHOMY BOIIPOCY, B TOM YHCJI€ OOIIMPHBIE 3HAHUA B IIEJIOM 10 TUCIUIUIMHE; TPAMOTHOE U
JIOTUYECKH CTPOMHOE U3JI0KEHAE MaTepUalla, IMMPOKOE UCIIOJIBb30BaHNE HE TOIBKO OCHOBHOM, HO U
JIOTIOJTHUTENBHOM JINTEPATYPBI;

15-19 GannoB - U3N0XKEHHBIN MaTeprall BEPEH, HATMYUE MOJTHBIX 3HAHUN B 00beMe MPOoiIeHHOM porpaMMbl MO
MOATOTOBJIEHHOMY BOIIPOCY;, TPaMOTHOE M JIOTMYECKHM CTPOMHOE H3JIOKEHHE MaTepuaia, IIHPOKOe
HCII0JIb30BaHNE OCHOBHOW JIMTEPATYPBI;

5-14 6. — U3NMOXKEHHBI MaTepual BEpPEeH, HAIU4Yhe TBEPAbIX 3HAHHU B 0ObeMe MPOWIEHHOW MPOrpaMMBbl IO
MOJTOTOBJIIEGHHOMY BOIIPOCY; U3JIOKEHHE MaTepuana C OTAEIbHBIMU OMIMOKaMH, YBEPEHHO HCIpPaBICHHBIMU
HCII0JIb30BaHNE OCHOBHOW JIMTEPATYPHI;

Menee 4 6. — pabota He cBs3aHa ¢ BHIOpaHHOH TeMoil, HaMu4ue rpyOBIX OMMOOK, HEMOHUMAHUE CYLITHOCTH

H3JjiaracMoro BOIIpoca.

3 MeroauyecKkue MaTepuaJibl, ONpene/silonue nNpoueaypbl OUeHUBAHUS 3HAHUN, YMEeHUI, HABLIKOB U
(nJIM) onbITA IeATEIbHOCTH, XaPpAKTEPHU3YOIIUX ITanbl (POPMUPOBAHNUS KOMIIETEHIHI

[Tpoueaypsl OLIEHUBAHUS BKJIIOYAIOT B c€0s TEKYLIUI KOHTPOJIb U MPOMEKYTOUHYIO aTTECTALIUIO.



Tekymuii KOHTPOJIb YCIIEBAEMOCTH MMPOBOJMUTCS C UCIIOIB30BAHUEM OLICHOUHBIX CPEJCTB, NMPEACTABICHHBIX B
.2 JAHHOTO MNPUJIOKEHMs. Pe3ynpTaTbl TEKyIIEro KOHTPOJISI JOBOIATCS 1O CBEIEHUSA CTYIEHTOB J0
MIPOMEKYTOUHOM aTTECTALIUH.

[Ipome:xyTouHasi aTrrecTamusi npoBoauTcs B ¢opMe 3aueTa. 3ayeT MPOBOJUTCS MO OKOHYAHUU
TEOPETUIECKOro O0yUeHUS JI0 Havalla MPOMEKYTOYHOH aTrTecTanuu B popme cobeceoBaHus 10 MPOIICHHBIM
TeMaM.

IIpunoxenne 2
METOAUYECKHUE YKA3AHUSA 11O OCBOEHUIO ITNCHUTIJIMHBI

Y4eOHBIM ITaHOM TIPETYCMOTPEHBI CIEAYIONINE BUIBI 3aHATHIA:

- IPAKTUYCCKHUC 3aHATHA.

B xome mnpakTHYecKHX 3aHSATHHA YTIyOJISIOTCS W 3aKpEIUBIOTCS 3HAaHWsI CTYACHTOB IO PsAy BOIMPOCOB,
Pa3BUBAKOTCS HABBIKM YCTHOM U MUCbMEHHON PEUX HA HHOCTPAHHOM SI3BIKE.

HpI/I IMOATOTOBKC K NPAKTUYCCKUM 3aHATUAM Ka)KI[LIﬁ CTYACHT OOJIKCH:

— U3yYUTHh PEKOMEHIOBaHHYIO YUEOHYIO TUTEPATYPY;

— NOATOTOBUTL OTBETHI HAa BCE BOIIPOCHI 11O I/I3y‘IaCMOI\/II TEMCE,

—IMMCbMCHHO BBIIIOJHUTHL JOMAIIHEEC 3a1aHNEC, pPCKOMCHAOBAHHBIC IPETIOAAaBaTCIIEM TP U3YUCHHUN Ka)KI[OfI TEMBI.

Ilo cormacoBaHuIO ¢ MpemnogaBaTeyeM CTyACHT MOXKET MOATOTOBUTH JOKJIA/ UIN COOOIIeHHE M0 TeMe 3aHATHs. B
mponecce NMOAroTOBKY K MPakKTUICCKUM 3aHATUAM CTYACHTBI MOT'YT BOCIIOJIB30BAaThCA KOHCYJIbTAIUAMU IIPEIIOAaBaTEIIA.

Bomnpocel, He paccMOTpEHHBIE Ha MMPAKTHYECKUX 3aHATHUSX, JOJDKHBI OBITh U3YUCHBI CTYACHTAMH B XO/1€
CaMOoCTOSITENbHOM paboThl. KOHTpONIb  caMOCTOSATENbHOM paboThI CTYICEHTOB HaJ y4eOHON TporpaMmoii Kypca
OCYIIECTBIISIETCS B XOJ€ 3aHATHI METOJAOM YCTHOTO ONpoca WM TIOCPEICTBOM TeCcTUpoBaHHUsI. B xoze
CaMOCTOSITENIbHOW  pabOThl  KaXJblii CTyJIeHT o00sf3aH MpPOYMUTaTb OCHOBHYI0O M IO BO3MOXXHOCTHU
JIOTIOTHUTENBHYIO  JINTEPAaTypy IO HM3y4aeMoil  TeMe, BBIHCATh OIPEEIICHUS] OCHOBHBIX MOHSATH,
3aKOHCIIEKTHPOBAaTh OCHOBHOE COJI€p’KaHHE; BBINUCATh KIIOYEBBIC CIIOBA; BHINOJIHUTH 3a/laHUS-OPUEHTHPHI B
mporiecce YTeHUsI pEKOMEHIyeMOT0 MaTepuraa, MpoaHaIM3UPOBaTh MPE3CHTAIIMOHHBIN MaTepHall, OCYIECTBUTD
0000111eH1Ee, CPABHUTH C PaHEe U3YUEHHBIM MaTepHaIOM, BBIJIEIUTH HOBOE.

Ilpu  peamm3anuu  pa3NMUYHBIX  BHIOB  y4eOHOW  pabOTBI  WCIHONB3YIOTCS pa3HOOOpa3Hble (B T.4.
WHTEPAaKTHBHBIC) METOBI OOYUEHUS, B YACTHOCTH:

- MHTCpAaKTUBHAA JOCKA MJIA MMOATOTOBKU U MPOBEACHUA IPAKTUYCCKUX 3aHATHMH.

IMoaroroBka AokJIaaa ¢ mpe3eHTanueit

OpHoil w3 QopM CaMOCTOSTENbHOUW JIeATENbHOCTH CTYAEHTA SBISAETCS HalMCaHUe JOKJIaJloB.
BrimonHeHne Takux BUIOB pabOT CIOCOOCTBYET (OPMHPOBAHUIO y CTYJCHTAa HABBIKOB CaMOCTOSATEIBHOM
HAy4YHOH JeATeNIbHOCTH, IOBBIIICHUIO €ro TEOPEeTHYECKOM M MpoeCCHOHATBHONH MOATOTOBKH, Iy4IlIeMy
YCBOEHHIO Y4eOHOT0 MaTepHaia.

TeMbl JOKIAJ0B ONPEAENSIOTCS IpErojaBaTesieM B COOTBETCTBHUM C IMPOrpPaMMON JUCIMILIMHBIL.
Konkperu3zarus TeMbl MOXKET OBITh CIIENIaHa CTYIEHTOM CaMOCTOSITEIIHHO.

Crnenyer akieHTHpPOBAaTh BHUMAaHUE CTYAEHTOB Ha TOM, UYTO (pOpMyIupOBKa TeMbI (Ha3BaHUs) pabOTHI
JTOJKHA OBITh:

— scHo# 1o hopMe (He coepkaTh HEY1000UUTaeMbIX U (pa3 ABOHHOIO TOJIKOBAHUS);

—  coJlepKaTh KIFOYEBHIE CJIOBA, KOTOPBIC PEMPE3CHTUPYIOT UCCIIEIOBATENLCKYIO padoTy;

— OBITh KOHKPETHOM (HE co/iepKaTh HEONPEIEICHHBIX CIIOB «HEKOTOPBIEY, «OCOObIE» U T.1.);

= couepxarthb B ceOe IeHCTBUTETBHYIO 3a1a4y;

~  OBITBKOMITAKTHO.

BreibpaB Temy, HE0O0X0AMMO MOAOOPAaTh COOTBETCTBYIOLIIMN HH(POPMAIIMOHHBIN, CTaTUCTUYECKUN
MaTepual M MPOBECTH €ro IpeaBapuTeNbHbli aHanu3. K Hambonee NOCTYNMHBIM HMCTOYHHMKAM JIUTEPATYPHI
OTHOCATCS (POHIBI OMOIMOTEKH, a TaK )KE MOT'YT UCITOJIH30BaThCS AICKTPOHHBIE HICTOYHUKHU HH(GOPMAIUH (B TOM
yucie u nrepHer).

BaxxupiM TpebGoBaHUEM, MPEABABISEMBIM K HAMKMCAHUIO JIOKJIAJ0B Ha AHIJIMUCKOM SI3BIKE, SIBISETCS
IPaMOTHOCTh, CTHJINCTHYECKAs aJIeKBATHOCTh, COJIEPKATEIBHOCTD (IIOJTHOTA OTPAXKEHUS M PACKPBITUS TEMBI).



Jloknaz 1oJKeH BKIII0YaTh TAaKOH AJIEMEHT KaK BBIBOJIBI, TIOTYYE€HHBIE CTYICHTOM B PE3yJIbTaTe pabOTHI C
HCTOYHHUKAMU UH()OPMAIUH.

Jloknazibl MpenCcTaBIsAIOTCS CTPOro B OMNpelesieHHOe rpadukoM ydeOHOro mporecca BpeMsi M HX
BBINOJIHEHUE SABJISETCA 0053aTENIbHBIM YCIOBUEM ISl JOMyCKa K POMEXYTOUYHOMY KOHTPOJIIO.

[Mpesenrtanus (B PowerPoint) npeacraBnser co0oi myOIMYHOE BHICTYIUICHHE HA MHOCTPAHHOM SI3BIKE,
OPHEHTUPOBAHHOE Ha O3HAKOMJICHHME, YOeXJeHHE CiyllaTesied II0 ONpeAerIeHHOW Teme-mpolieMe.
OOecnieunBaeT BHU3yaTbHO-KOMMYHUKATUBHYIO TOAJEPKKY YCTHOTO BBICTYIUICHHUS, CIIOCOOCTBYET €r0
3G GEKTUBHOCTH U PE3YJIbTATUBHOCTH.

KauecTBeHHast mpe3eHTanus 3aBUCUT OT CJIEAYIOIIUX TapaMETPOB:

ITOCTAHOBKH TE€MBI, LIEJIH U IJIaHA BBICTYIJICHNUS,
OIIpeAEIEHUANPOJOKUTEIbHOCTUIIPEICTABICHUSIMATEPHATIA;

ydera 0COOCHHOCTEH ayAuTOpHUHU, aApeCHOCTH MaTepuaa;

MHTEPAKTUBHBIX JCHCTBUI BHICTYNAIOIIETO (BKJIIOUCHHE B OOCYXK/IEHHUE CITyIIaTelei);

MaHepbl MPEICTABICHUSI MpPe3eHTAlUU: COOJIIOJACHUE 3PUTEIBHOIO KOHTAKTa C ayJuTOpHEi,

BBIPA3UTCIIBHOCTD, ) KCCTUKYIIAHA, TCIIOABUIKCHUSA

HaIMYUS WUTIOCTpalnii (He Mmeperpykarimx n300paxxaeMoe Ha 9KpaHe), KITFOUYEBbIX CIIOB,
HY>KHOTOTI0I0OPAIIBETOBOHTAMMEI;
HCIOJIb30BaHUSAYKA3KH.

[TpenonaBaTenba0KEHPEKOMEHI0BATbCTY IEHTAM

HC YUTAaTb HAIITMCAHHOC Ha 3KPAHEC,

00s13aTeNIHLHO HCOAHOKPATHO OCYHMICCTBUTL MPCACTABJICHUC ITPE3CHTAIMU JO0OMA,

npeayCcCMOTpPETh HpO6JICMHBIC, CJIOKHBIC AJI ITIOHMMAaHUA (bpaI‘MeHTBI H IIPOKOMMCHTHUPOBATH HX;
NpCABUACTL BO3MOXKHBIC BOIIPOCHI, KOTOPBIC MOTI'YT OBITH 3aladbl II0 XO4Yy M B PE3YyJbTATC

NpCABbABICHUA IPE3CHTALIUU.



