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1. HEJIX OCBOEHUA JTUCHUTIINHBI

1.1|OcHOBHOI1 11€TBI0 PETIOAaBAHMS AUCLHUILUTHHBI «IHOCTPaHHBIHN 31K TPO(hECCHOHATBEHOTO OOIICHHUS IS MATHCTPOB SIBISIETCS
(hopMupOBaHHE HHOSA3BIYHOW KOMMYHHKATHBHON KOMIIETEHIINH, TO3BOJISIIONICH UCIIOh30BAaTh MHOCTPAHHBIHN S3bIK B MPOIECCE
YCTHOTO U MMMCHbMEHHOTO JIEJIOBOTO OOIIEHHS Ha YPOBHE, oOecnieunBaroieM 3¢ HeKTHBHYIO MPO(ECCUOHATBHYIO JeSTEIbHOCTb.
IMpakTH4ecKoe BIaJCHUEe HHOCTPAHHBIM SI36IKOM MPEAIIOaraeT BiIaJeHHe METOAaMH U CIOCO0aMu OU3HEeC-KOMMYHHKAIH,
6usHec-koppecnonaeHIuH. L{enp 00ydeHus MAarHCTPOB HHOCTPAHHOMY SI3BIKY 3aKJIF0YACTCS B IPHOOPETCHUH | AAlIbHEHIIICM
Pa3BUTHU MPOPECCHOHANBHON HHOSI3BIYHON KOMITETEHIINH, HEOOXOJUMBION TS 3P (HEKTHBHOTO MEXKIMIHOCTHOTO JICIIOBOTO
0O0IIIeHHsI ¢ MPUMEHEHHEM PO(EeCCHOHATBHBIX A3bIKOBBIX OPM U CPEICTB.

2. TPEBOBAHUA K PE3YJIbTATAM OCBOEHMS U CIHHUIIJIMHBI

YK-4:Cnoco0eH npuMeHSATh COBpeMeHHble KOMMYHHMKATUBHBIE TEXHOJIOTHH, B TOM YHcJie HA HHOCTPAaHHOM(bIX) fI3bIKe(aX), 1JIs
aKaJeMH4YeCKOro U NpogeccuoHaJIbLHOr0 B3aUMOAeCTBUS

B pe3y/bTaTe 0CBOCHUS JUCHHMILIMHBI 00Y4AIOLIMIiCS 10JKeH

3HaTh:

-YIIOTPEeOHUTENBHYIO JIEKCHUKY HHOCTPAHHOTO SI3bIKA B 00beMe, HEOOXOAMMOM ISl OOIIECHHSI, YTEHHS B TIEPEBOJIa HHOSM3BITHBIX TEKCTOB
npodeccuoHanbHON HaNPaBICHHOCTH;

- JIEKCMYECKUE U TPAaMMaTHIECKHE CTPYKTYPBI H3y4aeMOrTo SI3bIKa; IPaBHJIa YTSHUS U CIIOBOOOPA30BaHHS;

- npaBuia 0GOPMIIEHHS YCTHOM MOHOJIOTMYECKON U TUAJIOTMYeCKON peuH;

- 3HaTh 3aKOHOMEPHOCTH [ICJIOBOH YCTHOM M IMMCbMEHHOW KOMMYHHKALUK Ha HHOCTPAHHOM s3bIKe(COOTHECEHO ¢ mHAnKatopom YK- 4.1)

YMmeTn:

- CHCTEMHO aHaJU3UPOBATh HH(OPMALHIO U BEIOHPATh 00pa30BaTE/IbHbBIC KOHIICIILIUHT;

- IPUMEHSITH METO/IbI ¥ CIIOCOOBI ICIIOBOTO OOIICHHS JJIsI MHTEJUIEKTYAIbHOTO PAa3BUTHS, IOBBIIICHUS KYILTYPHOTO YPOBHSI,
npo(hecCHOHATBHON KOMITIETEHTHOCTH;

- UCTIOJIb30BaTh TEOPETHUESCKUE 3HAHUS ISl TeHEPAIMU HOBBIX HJICii- BOCTIPHHUMATH CMBICTIOBYIO CTPYKTYPY TEKCTa; BBIIEIATD TIaBHYIO U
BTOPOCTENEHHYIO HH()OPMALIHIO;

- IPUMEHSITh 3HAHHS HHOCTPAHHOTO SI3bIKA JIJIsl OCYIISCTBICHUSI MEXIIMYHOCTHOTO U MPO(ECCHOHANTBEHOTO OOIICHNUS;

- YUTATh JIUTEPATYPY MO CIICHUATBHOCTH, aHATU3UPOBATH IOIYICHHYIO HH)OPMALIHIO;

- IEPEeBOIUTH NPOQECCHOHANIEHBIE TEKCTHI (0e3 coBaps);

- COCTABJIATh HAay4HBIC TEKCTHI HA HHOCTPAHHOM SI3BIK(COOTHECEHO ¢ nHAnKaropom YK-4.2)

Baanernb:

- HaBbIKaMH ITyOJIMYHOM peun, apryMeHTaIUY, BeACHUS AUCKYCCHH; HAaBbIKAMU MUCbMEHHOHN peuH;

- crmocobamMy OpUEHTHPOBAHUS B UICTOYHUKAX HHpOpMauu ()KypHaIIBI, CaiiThl, 00pa3oBaTeIbHbIE TOPTANBI U T.1I.);

- OCHOBHBIMHU HaBBIKAMHU M3BJICUCHUS [NIABHOW 1 BTOPOCTENIEHHON MH(OpMaLUH;

- HaBBIKaMH NTPHOOPETEHUs], UCTIOJIb30BAHUS U OOHOBJICHNS TYMaHUTAPHBIX, 3HAHUIA;

- HaBBIKAMH BBIPAXXECHUS MBICIEH 1 COOCTBEHHOTO MHEHHS B MEXXJIMYHOCTHOM U JIETIOBOM OOIIEHUN HA HHOCTPAHHOM SI3BIKE;

- HaBBIKaMH [JICJIOBOI MMCbMEHHOW M YCTHOW pedr Ha MHOCTPAHHOM SI3bIKE;

- HaBBIKAMH U3BJICUYEHUS HEOOXOJUMON HH(OPMAUH U3 OPUTHHATBHOTO TEKCTa SKOHOMHUYECKOTO XapaKkTepa;

- HaBBIKAMHE COCTABJICHHS KPATKHX TEKCTOB CIICHHATN3NPOBAHHOIO XapaKTepa, aHHOTAalNi(COOTHECEHO ¢ HHauKaTopoM YK-4.3)

3. CTPYKTYPA U COAEP)KAHUE JUCIUIIJINHbBI

Kon HaumenoBaHue pa3jiejioB U TeM /BU/A 3aHATHUS/ Cemectp / | Yacos Kommneren- Jlutepatypa
|__3aHATHA Kvpe 10000
Pazgen 1. «KommyHukanus 1 MesKIyHAPOAHBIMH
MapKeTHHI»
1.1 1.1. 1 4 YK-4 JI1.1 J11.3 J11.4J12.1
Jlexcuyeckue eMHULIBL: BUABI KOMMYHHKanuu.Pa3srue 2.2

HaBBLIKOB ayJUpoBaHus.Pa3BuTHE HaBHIKOB aHATUTHYECKOTO
yTeHus: "DJIEeKTPOHHOE MUCHbMO Kak Gopma J1e0Boi
KoMMyHMKauun'". Hanrcanue mpocToro JenoBoro nucbMma.

Mp/
1.2 1.2 Jlekcuueckre eUHUIBI: MAPKETHHT. Pa3BuTHE HABBIKOB 1 4 VK-4 JI1.1 J11.3 J11.4J12.1
aynuposanus "Kak BBIATH Ha MEXIyHapOIHBII PBIHOK". J2.2

CJ0XHBIE CYIIeCTBUTENbHEBIE. Pa3BHTHE HABBIKOB TOBOPEHHS
"Cosznanue riobansHoro 6penna" /Tlp/




1.3

Tema: Komanauposka. [Ipuyactue npormieamero BpeMeHH.
Hacrosmee coBepiieHHOE BpeMsl.

Poccuiickas 3apyoexHas Toprosius. [Ipoctoe Oynymee
Bpems. /Cp/

YK-4

JI1.1 J11.3 J11.4J12.1
J12.2

1.4

UreHue: pa3BUTHE HABBIKOB aHAIN3a U peeprupoBaHUs
HWHOCTPAHHOTO TEKCTa

I'pammaruka: Pa3BuTie HaBBIKOB YHOTpeOIeHUS
rpaMMaTHYECKUX CTPYKTYP BPEMEH aHTJIMIICKOTO TJIaroyia B
YCTHOH M MUCBMEHHOU peun

/Cp/

YK-4

JI1.1 J11.3 J11.4J12.1
J12.2

Paznen 2. «CraHoBJIeHHe 1eJOBBIX CBfi3el U CTPaTeruu
ycmexay»

2.1

2.1 Jlexcuueckue enuHUIBI: PA3HOBUIHOCTH IE€TIOBBIX
B3aMMOOTHOILIEHUH. Pa3BUTHE HaBBIKOB TOBOPEHHS
"[IpoBenenue neperoBopos". PazBuTue HaBHIKOB
ayaupoBanus "JlenoBoe nmaptaepctso” /IIp/

YK-4

JI1.1 J11.3 J11.4J12.1
J12.2

2.2

2.2 Pa3BuTHE HABBIKOB M3BJICYCHUS NHPOPMALIUH U3 TEKCTa
"ITyts k ycnexy Kapnoca Ciuma". IlpedukcanbHoe
cnoBooOpa3oBaHue. Pa3BuTne HaBBIKOB roBopeHus "Benenue
nieperoBopos” /TIp/

YK-4

JI1.1 J11.3 J11.4J12.1
J12.2

2.3

Tewma: JlenoBeie Ha3HaYeHVS. DKBUBAIEHTHI MOAATBHBIX
riarosos to beable to, to have to.Konctpykimu as ... as, not
SO ... as. besnuunsie raaronsl. Yup. 1-8,Ymp. 3-7. /Cp/

YK-4

JI1.1J11.4J12.1 J12.2

24

Tema: B oduce. MoaasnbHbie riarosisl can, may,
must.ITpsimoe ¥ KocBeHHOE aomoHeHne. OOCTOSATENHCTBO
LIeJIH, BRIpaXKeHHOE MHOUHUTHBOM. YTIp. 6-14. /Cp/

YK-4

JI1.1 J11.3 J11.4J12.1
J12.2

2.5

Urorossrii Tect /TIp/

YK-4

JI1.1 J11.3 J11.4J12.1
J12.2

2.6

IMoaroToBka qOKIaa0B Mo mpoiineHHsM TemaM B Libre Office

/Cp/

YK-4

JI1.1 J11.3 J11.4J12.1
J12.2

2.7

/3auét/

YK-4

JI1.1 J11.3 J11.4J12.1
J12.2

Pasnen 3. "3ansTocTh M pucku"

3.1

3.1 Jlexcudeckue eqUMHULIBL: TPYJOYCTPOHCTBO, MOTUBALHS
yCHeNIHoi paboTel. Pa3BuTre HaBBIKOB ayAupoBaHus "
OcHOBHI ycrientHoro 6m3Heca". Pa3BuTie HaBBEIKOB
rosopenus " [Tonbop nepcoHana Ha KIt04eBbIe MO3ULUN".
Mp/

YK-4

JI1.2 J11.3 J11.4J12.1
J12.2

3.2

3.2. Jlexcuueckue eMHUIBI : PUCKU BEACHHS Onu3Heca. THIIBI
PHCKOB, KPU3UCHBIE CUTyalH. Pa3BUTHE HABBIKOB
aynupoBaHus " Ynopasnenue puckamu. Kak Beritu u3
KPU3UCHOM cuTyanun". Pa3BuTre HaBBIKOB aHATMTUYECKOTO
9qTeHus TekcTa " MHTepHAIMOHANN3AIHS - PHCK W HOBBIE
Bo3moxxHoctu." /TIp/

YK-4

JI1.3 J11.4J12.1 J12.2

3.3

Tema : PaGoune B3aumooTtHomeHus. CobeceioBaHue npu
ycrpoiictBe Ha pabory. CrpanarenbHsiii 3amor. Yop. 1-4.
Bpemennbie popMbI cTpasaTensHOro 3anora. ymp. 1-7.
CyddukcanpHoe ciioBooOpa3oBaHue.

CobecenoBanue npu ycTpoiictse Ha padoty. /Cp/

YK-4

JI1.3 J11.4J12.1 J12.2

3.4

Tema: CtpaxoBaHue Ou3Heca OT PUCKOB. CTPaxoBast
noauTHKa Komnanuu. Hapeuus.

Hapeuns B anruiickoMm si3eike. OOpa3oBaHue aHTTTHHCKIX
Hapeunid. CteneHu cpaBHeHns. Ymp. 5-9. /Cp/

VK-4

JI1.3 J11.4J12.1 J12.2

Pasnen 4. "CTHIM MEeHETXKMEHTA U CIIOCOOBI
npuBJieyeHne puHaHcupoBanus'

41

4.1. Jlekcnueckue equHunpl: CTUINM MeHeDKMeHTa. PazBuTne
HaBBIKOB aynupoBanus "KitoueBbie (akTophl YCIEHIHOTO
MeHe/DKMeHTa ". Pa3BUTHE HABBIKOB aHAJIMTHYECKOTO
yreHus: "l[IpeMMyIiecTBa U HEOCTATKU Pa3IMYHbIX CTUIEH
Mmenemxmenra'. /Tp/

YK-4

JI1.3J11.4J12.1 J12.2




4.2

4.2. Jlexcudeckue enquHUNbL: [IpuBnedeHne 2
(uHaHcupoBaHus. Ynpasienue GpuHancamu. Pazsutne
HaBBIKOB roBopenus " Kakue cmocoObl MpUBICUCHHS
(hUHAHCOB IS BeJICHHS MaJIoro OM3Heca JOCTYITHBI B
Hamtelt ctpane?" /IIp/

4 VK-4

J1.3J11.4J12.1 J12.2

4.3

VYup. 1-5 /Cp/

Tema:Pabota B komane. COBETHI KaK JIydllie OPraHU30BaTh 2
paboty B komMaHzie. MoianbHbIe T1arojibl. YoTpeoieHne
MOJIATBHBIX TJ1ar0JIOB ¢ NePPEKTHHIM HHOUHUTHBOM.

4 VK-4

J1.3J11.4J12.1 J12.2

4.4

YreHre: pa3BUTHE HABHIKOB aHHOTUPOBAHUS 1 2
pedepupoBaHus HHOCTPAHHOTO TEKCTA.

I'pamMMaTHKa: pa3BUTHE HABBIKOB YIIOTPEOICHUS
rpaMMaTHYECKUX CTPYKTYP BPEMEH aH[JIMHCKOTO Ilarojia B
JICWCTBUTEIBHOM H CTPAJAaTEIBHOM 3aJI0TaX B YCTHOH U
nmUcbMeHHO# peun /Cp/

4 VK4

J1.3J11.4J12.1 J12.2

4.5

Urorossiii Tect /TIp/ 2

2 YK-4

J1.3J11.4J12.1 J12.2

4.6

Office
/Cp/

IToaroToBKa JAOKIAI0B 110 NPOHAeHHBIM TeMaMm B Libre 2

4 VK-4

J1.3J11.4J12.1 J12.2

4.7

/3auét/

0 YK-4

J1.3711.4J12.1 J12.2

4. POHJ OHEHOYHBIX CPEJCTB

CtpykTypa u cozepkanue (poHaa OLEHOYHBIX CPEACTB IS MIPOBEACHNUS TEKYIIEH 1 TPOMEXXYTOUYHOH aTTeCTAallly MIPEICTaBICHEI B
IMpunoxenuu 1 x paboueil mporpaMMe JUCIUIUINHEL.

5. YHEBHO-METO/JMYECKOE H THO®OPMAIIMOHHOE OBECHHEYEHUE JUCHUIIIMHBI

5.1. OcHoBHas IUTEpPaTypa

ABTOPBI, COCTaBUTENIN 3armaBue W3znarenbcTBo, IO Konuu-Bo
JI1.1 |Mypra3zuna 3. M., English for Professional Communication: o Kazanb: Kasanckuii mayuno - | https://biblioclub.ru/inde
Awmuposa . T, nmucuurnae «MTHOCTpaHHBIH SI3BIKY: yueOHOE HCCIIE0BATENBCKUIN x.php?
A6nymmn U. 111, nocobue TEeXHOJIOMYECKU page=book&id=259048
Cricoes B. A. yrusepcuter (KHATY), 2012 | HeOrpaHHYCHHEIN J0CTYIT
JUTSL 3apETHCTPUPOBAHHBIX
TI0JIb30BaTeNei
JI1.2  |Wnunens E. A. Junakruaeckue MaTepuansl 1 camocrositensHoil |Cankr-IlerepOypr: Uuerutyt | https://biblioclub.ru/inde
paboTs! mo kypcey «Business Englishy («lenoBoit  |crenuanbHOM Meaaroruku u X.php?
AHTITMHACKHH SI3BIK»): yaeOHOe mocodue ricuxosoruu, 2015 page=book&id=438772
HEOTPaHMIEHHBIN JOCTYII
UTS 3aPETHCTPUPOBAHHBIX
TI0JIb30BaTelNei
JI1.3 |Auucumosa, A. T. English for Business Communication: y4e6uoe Kpacuonap: FOxHb1i1 http://www.iprbookshop.r

OCOOue MO0 JIETIOBOMY aHIIIHHCKOMY SI3BIKY JUIS
CTYJICHTOB, 00YJAIONIIXCS 110 HAIIPABICHUSIM
«9KOHOMHUKa», «MEHEIPKMEHT)

HUHCTUTYT MCHCPKMCHTA,

2013

u/25955.html
HEOTpaHWYEHHBII JOCTYT
JUTSI 3aperuCTPUPOBAHHBIX
MOJIb30BaTENICH

J1.4

Jlykuna, JI. B.

Kypc aHTIIHICKOTO SI3BIKa [T MATHCTPAHTOB.
English Masters Course: yue6Hoe mocobue mist
MariCTPaHTOB IO Pa3BUTHUIO
COBEPIIICHCTBOBAHHIO OOIIHMX M MPEAMETHBIX

Boponex: Boponexckuit
roCyJapCTBEHHBIN
apXHUTEKTYPHO-
CTPOMTEJIbHBIN YHUBEPCUTET,

http://Aww.iprbookshop.r
u/55003.html

HeOl‘paHI/I‘leHHHﬁ JAOCTYIL

JUIA 3apEruCTPUPOBAHHBIX

(1en0BOM aHTVIMHACKUH SI3bIK) KOMIIETCHIUH 3BC ACB. 2014 M0JIb30BaTENEN
b
5.2. Jlono/iHMTeIbHAS TUTEPATypa
ABTODEHI, COCTaBI/ITCJ'II/Il 3arnaBue W3parenbctBO, TO1 Komnma-Bo




ABTOpBI, COCTaBUTEIH 3arnaBue N3natenbcTBO, TON Komma-Bo
J2.1 |Ykpaunen U. A. WHOCTpaHHBIiA SI3bIK (aHITIHHACKHIT) B Mocksa: Poccutickuii https://biblioclub.ru/inde
PO eCCUOHATBHOM eI TENEHOCTH: YIeOHO- roCyJapCTBEHHbII x.php?
METOANIECKOE TTOCo0He YHHUBEPCHTET TIPABOCYIHS page=book&id=439638
(PI'VII), 2015 HEOTPaHWYEHHBIN TOCTYII
JUTS 3apETUCTPUPOBAHHBIX
10JIb30BaTeNnei
JI2.2 |benpuuxas, JI. B., JenoBoii anrmuiickuii s3bik = English for Business  |Munck: TerpaCucremc, http://www.iprbookshop.r
Bacunesckas, JI. I., Studies: yuebHOE mocoOue Terpamut, 2014 u/28071.html
Bbopucenko, /1. JI. HEOTpaHUYEHHBIHN JOCTYTI
UL 3apETUCTPUPOBAHHBIX
10JIb30BaTeNei

5.3 Ilpo¢eccuonanbHble 6a3bl JAHHBIX H MH(POPMANIMOHHBbIE CIIPABOYHbIE CHCTEMBI

Koncynpranr +

lapant

Cambridge Dictionary https://dictionary.cambridge.org/ru/

Iazera Financial Times https://www.ft.com/

5.4. IlepeyeHb MPOrpaMMHOT0 oGecrieyeHust

Libre Office

5.5. YueGHO-MeTOANYECKHE MATEPUAJIBI JIsl CTYJIEHTOB € OTPAHMYEHHBIMU BO3MOKHOCTAMH 3/10POBbS

[Ipu HEOOXOMUMOCTH MO 3asfBICHUIO OOYYAIOLIErocs C OTPaHMYCHHBIMH BO3MOXKHOCTSIMH 30POBbsSI y4eOHO-METOIUYECKUE MaTEpUaIIbI
MIPEIOCTABILIIOTCS B popMax, alanTUPOBAHHBIX K OTPaHHMYCHHUSAM 3[J0POBbS U BOCTIPHATHS HHGopManun. J[Jis uI ¢ HapyIIeHHsIME 3peHUsL:
B ¢opMe aynuodaiina; B neyaTHoil Gopme yBenuueHHbIM MPUQPTOM. JIJIs ML ¢ HAPYIICHUAMH CIIyXa: B JOpPME 3JIEKTPOHHOTI'O JOKYMEHTA; B
neyatHOH (opme. st IHI] ¢ HApYIIEHUSIMA OTIOPHO-IBUTaTEIBFHOTO anmapara: B GopMe 3JIeKTPOHHOTO JOKYMEHTa; B IeYaTHOH GopMe.

6. MATEPUAJIBHO-TEXHUYECKOE OBECIIEYEHUE JUCIUIIJIMHBI (MOAY JIST)

[Momemenus AJst NpOBEAEHHS BCEX BUIOB PaboT, IPEIyCMOTPEHHBIX YUeOHBIM INIAHOM, YKOMIIEKTOBaHBI HEOOX0ANMOIt
CHEeNMAIN3UPOBAHHON yueOHON MeOeIbI0 U TEXHUUECKUMHU CPEACTBAMH 00yUYCHUSI:

- CTOJIBI, CTYJIb;

- IEPCOHANBHBII KOMIIbIOTEP / HOYTOYK (IIEpEeHOCHOIT);

- IPOEKTOP, 3KPaH / UHTEPaKTUBHAs 1OCKA.

7. METOAUYECKHUE YKA3ZAHUSA JJI5S1 OBYYAIOIIUXCSA ITO OCBOEHUIO JUCHUAIIVIMHBI (MOAY JIST)

Meroaudeckue ykazaHUs 110 OCBOSHHIO NUCLUILIMHBI IpescTaBiieHsl B [Ipunoskenun 2 k paboueil nmporpaMme AUCHUIIIHHBL




IIpunoxenue 1

1. OnucaHMe NoKa3aTe/jieid M KpUTepyeB OLleHUBAaHUA KOMIIeTEeH MU Ha
pa3/IMYHbIX 3Tanax uX GOpMUPOBaAHUSA, ONIUCAHUE LIKAJI OLle HUBAHUA

1.1 INoka3arenu u KPUTCPHUU OLICHUBAHHA KOMHCTGHHHI?II

3VH, cocrasisromnie [Tokazarenn Kpurepnn oneHnBanms CpencrBa
KOMIIETEHIIUIO OLICHUBAHMS OLIEHUBAaHHMS

YK-4 cnocoden NMPUMEHATDH COBPEMEHHbBIC KOMMYHUKATUBHDLIC TEXHOJOI'HMU, B TOM YUCJIC HA
HHOCTPAHHOM SI3BIKE IJId AKAACMHUYCCKOI0 U npmbeccnonanbnoro BSaHMOHeﬁCTBHﬂ

3Hanmne: - -- [TepeBoaur cnosa ¢ ITonHOTA M COAEp>KAaTEIBHOCT OTBETA, Tects 1-2
YIOTPEOUTENBHYIO [PYCCKOro Ha aHIIIMHCKUH | [1paBMIILHOCTL MIEPEBO/IA, YIOTPEOIEHUs | Y CTHBIN Ompoc (TEKCTHI 1-
JeKCHKY HHOCTpaHHoro |1 ¢ AHIIMICKOro Ha JIEKCHYECKUX SIIMHUI U TpamMMaThdeckux | 10), Bompocsr k 3adety (1
A3BIKA B 0OBEME, PYCCKIH, IPOUSHOCHT KOHCTPYKIIMHA, COOIIOIEH e cemectp -1-4; 2 cemectp — 1-
CJIOBA, YUTACT TCKCT
HEOOXOMMMOM IS sCITyX, onpesienseT i HHTOHALMOHHBIX ¢dopm B COOTBETCTBHE © 4)
OOIIEHNS, YTCHUS U a3EIBACT 3aJaHHOM KOMMYHHUKAaTHBHOM CUTyalleH.
MIepEBO/Ia MHOSAZBIYHBIX  [TPAMMaTHYECKHe
TEKCTOB CTPYKTYPEI,
HpO(beCCHOHaHLHOﬁ M3MEHACT 4aCTh pEYU B
COOTBCTCTBHUH C
HaNpaBJIEHHOCTY; OHTCKCTOM
- ISKCUYECKHUE U
rpaMMaTH4YecKue
CTPYKTYPBI H3y4a€MOr0
A3bIKA; TIPaBUJIA YTCHUS U
CJIOBOOOpa30BaHUS;
- mpaBuiIa opopMIICHHS
YCTHOI MOHOJIOTUYECKOU
U IUAJIOTUYECKOU peuu;
- 3HaTh 3aKOHOMEPHOCTH
JIeTIOBOU YCTHOM U
MUCbMEHHOU
KOMMYHHKAIIUU Ha
UHOCTPAHHOM SI3BIKE.
YmMmenmne: -- cucreMHO [[IepeBOAUT MpeIoKEeHNUs Copepxanne OTBeTa nepenano 6e3 Tectsl 1-2
aHAJIN3UPOBATH B COOTBETCTBHH C HCKaXECHHUS TEKCTa, TPaMOTHO U YcTHBIH onpoc (TeKCTs! 1-
uHbopMaLHio y [FAAQHHBIM CTHIICM, CTHJIMCTHYECKHU BEPHO; 10), Bompocsr k 3auery (1
BBIOMPATH [epeBOMNT KoppekTHoe ynotpebienue cemectp -1-4; 2 cemecTp — 1-
o0pazoBaTebHbIE ZI(;%I({)OMH%CKHH rexer ot rpaMMaTUYECKUX U CTHIMCTUYECKUX 4)
3HaKOB C Y4ETOM .
KOHIICTITINH, [IpeAIaracMoro CTHIIA, KOHCTPYKIINH.
- TPUMEHATh METOIBl H |yrpeqaer
CIIOCOOEI ACJIOBOI'O |apryMeHTHpOBaHO HA
00IIeHHS JUTsL [Bompock B hopme
UHTEJIEKTYaIbHOTO MOHOJIOTa HIIH JiHajiora
pa3BUTHA,  TOBBIIICHUS
KYJIBTYPHOTO YpOBHS,
npodeccnoHaTLHOM
KOMIIETCHTHOCTH;

- HCIIOJIb30BATh
TEOpEeTHYECKUE  3HAHHS
JUIL  TEHEepalud HOBBIX
uyei- BOCIPUHHUMATh
CMBICIIOBYIO  CTPYKTYPY
TEKCTa,; BBIJICIISITh
TJIABHYIO u
BTOPOCTETIEHHYIO
UHPOPMALIHIO;

- MPUMEHATH 3HAHUA
HWHOCTPAHHOI'O A3bIKA 1A
OCYIIECTBIICHHS
MEXKIIMYHOCTHOI'O u
npodeccHoHaTBLHOTO
OOIICHHUS;




- YUTaTh JIATEpPaTypy IO
CIICIIHANIBHOCTH,
AQHAIU3HPOBATD
HOJIy4EeHHYIO
HHPOPMAITHIO;

- HIePEBOIHUTh
npodeccroHanbHbIe
TeKcThI (0e3 cioBapsi);

- COCTaBIISITh
HAay4YHBIE TEKCTHI

Ha WHOCTPaHHOM

SA3BIK.

BiajneHue- HaBbIKAMH [ OTOBHUT U BBICTYTIAeT ¢ |BpImoNHEHHE KOMMYHHKATHBHOM 32124l B Tector 1-2
nyOIMYHOI peun, (IOKIIaZIoM T10 TIOJTHOM 00BeMe; VYcTHsIi onpoc (TekcTs! 1-
apryMeHTalliH, BefeHnsr  [CAMOCTOATCIBHO donernueckoe odopmiieHIE 10), Bonpocsr k 3auety (1

BEIOPaHHOH TeMe;

JIMCKYCCHH; HaBbIKAMA | ° (eprpyer Texer B COOTBETCTBYET MpaBHJIaM SI3bIKa; cemectp -1-4; 2 cemectp — 1-
MUCEMEHHOU peyn; vCHMeHHO 1 yoTHOM KoppexTHoe ynoTpebieHne TeKCHIeCKIX 4)

- crrocobaMu bopmax, €IMHMUIL,

OPHEHTHPOBAHUS B [ OTOBHT H OTBEYACT [ToHnMaHMe TpaMMaTHYECKUX 1

HNCTOYHHUKAX MOHOJIOT MJIM JHAJIOT CTHJIIMCTHYCCKUX KOHCprKHI/Iﬁ.

uHpopManuK (KypHAIBL, [peds no 3amannoi Teme |CaMOCTOSTETHHOCTD BEIBOAOB M CY)KACHHMH| TOKIax ¢ npe3eHTanueit (1-
caiiThl, 00pazoBaTeIbHbIC C COOTBETCTBYIOIINM IPABHIEHBIM 10),

MOPTAaJbl U T.1.); HCTIONb30BaHUEM JIEKCUYECKHX U

- OCHOBHBIMHU HaBBIKAMU IrpaMMaTHYECKUX CTPYKTYp 1O

U3BJICYCHYSI TJIaBHOU U IIPEJIOKEHHOU TEME

BTOPOCTENICHHOMI

uHpopmanuy;

- HaBBIKAMU

nproOpeTeHs,

UCIIONIb30BaHUS U

O0OHOBIICHHSA

TYMaHUTapHBIX, 3HAHUII;
- HaBBIKAMH BBIPKCHUS
MBICIIEH ¥ COOCTBEHHOTO
MHEHUS B
MEKJIMYHOCTHOM U
JICIIOBOM OOIIEHUH Ha
MHOCTPAaHHOM SI3bIKE;

- HaBbIKAMH JIEJIOBOM
MUCbMEHHOW U YCTHOM
peur Ha THOCTPaHHOM
A3BIKE;

- HaBBIKAMH M3BJICUCHHS
HEOOXOIUMON
HHPOPMAIIUH 13
OPUTHHAJIBHOTO TEKCTa
HKOHOMHYECKOTO
XapakTepa;

- HaBBIKAMH COCTaBJICHHS
KPaTKUX TEKCTOB
CHEeNHaTU3UPOBAHHOTO
XapakTepa, aHHOTaIMH.

1.2 IlIkanbl OIEHUBAHUS:
Texymmuii KOHTPOJIb YCIIEBAEMOCTH U TPOMEKYTOYHAsI aTTECTAIUsl OCYIIIECTBIISETCS B
paMKax HaKOMUTEIbHOU OautbHO-peTHHTOBOM crucTeMbl B 100-0amipHOIM mikane:

50-100 6anmoB (3auer)
0-49 GamnoB (He3a4eT)

2 TunoBbie KOHTPOJIbHBIC 32JaHUS WM HHbIEe MAaTePHAJIbl, He00X0AMMBbIE /15l OLCHKH 3HAHWI, YMEHHI,
HABBIKOB U (MJIM) ONbITA JESATEJbHOCTH, XapaKTEPH3YIOIIMX J3TAanbl (POPMHPOBAHUS KOMIIETCHU M B
npouecce 0CBOCHHs 00pa30BaTeJILHOM NPOrpaMMbl



Bomnpocsl k 3a4ety

no aucuumiiie_MHOCTPaHHBIN A3BIK NPodeccHOHATLHOIO 00 IeH U

(AHrauiicKmii)
1 cemecTp
1. KommyHukanus
2. MexayHapOoaHbIH MapKETHHT
3. Drambl CTaHOBJICHUS JIEJIOBBIX CBS3CH
4. Crpareruu ycrexa
2 cemecTp
1. 3ansTocTh B pa3HbIX cepax AeATeIbHOCTH
2. Pa3HOBUIHOCTH PHCKOB
3. CTunu MeHeIKMEeHTa
4. YmupasneHue GpuHaHCAMU

HNHcTpyKuus 1o BHINOJTHEHHUIO:
3ayet npoxoaAuT B popmare Oeceibl 110 MPOHACHHBIM TEMaM B TEYEHHUE CEMECTPA.
Kpurepun onenuBanus:
- Crynenty BbIcTaBisercs «3ader» (100-50 6amioB), eciii KOMMYHHUKATUBHBIE 331a4H BBIIIOJIHEHBI [TOJHOCTBIO,
WCTIOJIb30BAHHBIN CIIOBApHBIN 3amac, TpaMMAaTHYECKUE CTPYKTYPBI, (POHETHUECKOE 0POPMIICHHE BHICKa3bIBAHUS
COOTBETCTBYET ITOCTABJICHHOM 3a/1a4¢;
- Crynenty BbIcTaBisieTcs «He3aueT» (49-0 6anioB), eciy OTBETHI HE CBSI3aHbI C BOIPOCAMH, HaJIU4ne
rpyObIX OMIMOOK B OTBETE, HEOHUMAaHKE CYIIHOCTH U3J1araeMoro BoIlpoca, HeyMeHHUe IPUMEHATh
3HAHUA Ha IPAKTHKE, HEYBEPEHHOCTh U HETOUHOCTh OTBETOB Ha JOIOJIHUTENIbHBIE U HaBOSIINE

BOIIPOCHI
TecTnl
1 cemecTp
Tecr 1
A Complete the sentences with the words in the box.
bush  grapevine nutshell  stick wall
1. | heard it on the you’ve been promoted.
2. | asked Rudy to say yes or no, but he just beat around the
3 Look, ina , my trip to Singapore was a huge success.
4 I think you got the wrong end of the . I’'m not going on holiday, I’'m going on a business
trip.
5 John just doesn’t listen. It’s like talking to a brick
B Complete the multi-word verbs with off, on or up.
Lfthansa pilots have called 6 strike action planned for next week after new talks were set 7 with
the German airline.
The announcement late on Wednesday averted, or at least put 8 , a four-day stoppage that could have cost
Lufthansa tens of millions of Euros.
The Union’ action had built 9 the dispute into one of the worst to hit Germany in recent years, adding
to wave of industrial action across the European airline sector, which has also affected British Airways.
In the end, the stoppage ended after 24 hours when the two sides agreed to carry 10 negotiating.

Lufthansa says strike action costs it at least $25 m a day.
C Choose the correct words to complete each sentence.

11 We’re meeting tomorrow to discuss the new (market / marketing) strategy.
12 Can we discuss the (sales / price) figures? | was expecting an increase, not a decrease.



13 We’re excited about the launch of the new (product / brand) range in South America.

14 I’d like you to meet Liam. He’s the one who organised the successful advertising (image / campaign) in
London last year.

15 We have brand (loyalty / leader), we just need to increase our market share.

D Put the words in the correct order to make sentences.

16 morning strategy marketing purpose our of discuss the to meeting is this

The

17 I’ve idea heard a best long the time for

That’s

18 they however are crazy want you all your ideas, think
We

19 other about ideas this we do can about what ?

Any

20 New York City was thinking we maybe go should to
I

OTBeThI:

1 grapevine 2 bush 3 nutshell 4 stick 5 wall 6 off 7 up 8 off 9 up 10 on 11 marketing 12 sales 13 product 14
campaign 15 loyalty 16 The purpose of the meeting this morning is to discuss our marketing strategy. 17
That’s the best idea I’ve heard for a long time. 18 We want all your ideas, however crazy you think they are. 19
Any other ideas about what we can do about this? 20 | was thinking maybe we should go to New York City.

2 ceMmecTp
Tecr 2

A Match the prefixes (56-60) to the words (a—¢).
lem
2 under
3dis
4 de
5 bi
a)  perform
b)  regulate
c) lateral
d) loyal
e)  power
B Choose the correct word from Exercise A to complete the sentences.
6 It was of John to tell our competitors about the new product launch.
7 The government is going to the sector in the near future.
8. We don’t need someone who’s going to the way Leon did. We need someone who can sell!
9. The two countries agreed to work hard to improve relations.
10 Ifyou employees — give them real control over their work - that increases productivity.
C Write the most appropriate modal verb (positive or negative) in each gap. The meaning is given in
brackets.

11.1 have taken the train but the last one had left, so | got a taxi. (If there had been a train ...)

12. You have ordered more paper for the copier. I’d already ordered it. (It wasn’t necessary.)
13 They have left the office already. It’s only 3 p.m. (It’s impossible.)
14 There were only two people who could have written this note. It wasn’t Axel, so it have been

Victoria. (It could only have been.)



15 You have gone to the presentation on database management. It was great! (It was
recommended.)

16. He have fired the best engineer due to the fact that our company turned into the less
competitive in the market.

D Match four of the five managers below with the team where they will be best suited.

Susan: creative, inspiring, diplomatic
Matt: decisive, competent, responsible
Benny: sociable, loyal, considerate, logical
Stella: supportive, sociable, flexible

lan: organised, efficient, logical

17 We have some brilliant and creative people in our team but we’re not always good at handling everyday
routines. We need someone to remind us about what to do and when — someone who knows where everything is
kept, and can suggest the best way to do things.

Person:

18 Ideally, our new team member should enjoy working with people and should get on well with others. He or
she should be able to explain things clearly to customers. And — as our work is never routine — it is important to
be able to adapt quickly to changing situations.

Person:

19 The ideal candidate must be able to deal with all kinds of difficult situations, and take control when
something goes wrong. He or she must be able to keep a clear head and not get distracted when things happen
fast. Because this person will manage a large team and a large budget, he or she must be sensible and able to
make good judgements.

Person:

20 We need someone who can produce new and effective ideas and can give other people a feeling of
excitement and a desire to do something great. This person also needs to deal politely and skilfully with our
team of artists and designers without upsetting them.

Person:

OTBeThI

le2a3d4b5c 6disloyal 7deregulate 8 underperform 9 bilateral 10 empower 11 would 12 needn’t 13 can’t
14 must 15 should 16 should 17 lan 18 Stella 19 Matt 20 Susan

Kputepuu oneHuBanus:
MaxkcuManbHOE KOIMYeCTBO 0aslioB, KOTOPOE CTYJAEHT MOKeT HabpaTh — 20 6aisoB (3a KaXIblil MTPaBUIIbHBII
OTBET CTYJEHT mosiy4aet 1 6awn).

YcTHBIH onpoc

1
Why it pays to put the workers in the picture

by Alicia Cregg

When workplace disputes flare up, the blame is often laid on a break-down in communication. Talking may not
always resolve disagreements, but withholding management plans until the last moment can certainly make a
difficult situation worse. From 6th April 2005, UK employees gain the legal right to know about, and be



consulted on matters that affect them at work. This covers anything from the economic health of the
business to decisions likely to cause redundancies or changes in how work is organised. The new rules, which
implement a European Union directive, move the UK closer to other European states, most of which already
require work- place consultation.

There are good reasons for businesses to forge ahead with such agreements voluntarily.  First, there is
the common sense belief, backed by academic research, that companies do better when their employees are
well informed and have a say in decisions that affect them. Second, by kick-starting negotiations the employer
effectively takes charge. The regulations give organisations free reign to agree internally what consulting and
informing employees amounts to in practice — what topics will be discussed, how often and by what means. In the UK
—in contrast to most other EU states — once a framework forinformation and consultation has been agreed, there is
no requirement to work through elected representatives. If the workforce approved, a business could rely solely on
face-to-face and electronic communication.

The mobile operator 3 prefers the personal approach. Whenever possible, it uses video calls and e-mail to put its
young work- force in contact with senior man-agers. At the other end of the spectrum is AstraZeneca, the Anglo-
Swedish pharmaceuticals group, which has a history of consulting employees through elected forums and union
representatives. Consulting through intermediaries can yield dividends, particularly during a change of
ownership or under a redundancy programme. Another point in favour of a mediated approach, says Ross
Hutchison, head of internal communications at KPMG, the accountancy firm, is that representatives can be
taken into the confidence of management in a way that an entire workforce cannot.

But do the gains from indirect consultation outweigh the attractions of more direct approaches? Not everyone is
persuaded that they do. Alison Gill, co-founder of Getfeedback, a talent management consultancy, argues that
knowledge exchange and online polling, not elected assemblies, produce better performance. “The goal is to involve
people directly and profit from their ideas.” In spite of earlier opposition, a growing number of companies believe that
putting employees in the picture is good for business. If the remainder do not follow suit, they may now find their
workers give them little choice.

2
Goodbye to the golden age of global brands
by Richard Tompkins

In the Harvard Business School professor Theodore Levitt’s seminal paper The Globalization of Markets,
written in 1983, he argued that, as new media and technology shrank the world, people’s tastes would converge,
creating a single global market that would be dominated by the world’s most successful brands. So, when the
Berlin Wall fell and the barriers to world trade came down, it seemed Prof Levitt would be proved right. Global
brand owners poured into the newly opened markets and, facing little competition in countries unaccustomed to
consumer culture, they thought they would clean up. Then, some awkward commercial realities started to
close in.

Once local consumers had tried these new products, they found them far too expensive to buy ona regular
basis, even if they liked them. And soon, local producers sprang up offering much better value for money with
products of only slightly inferior quality at a vastly lower price. Usually, too, these products were better suited to
local tastes and cultural preferences than those being foisted onto consumers by the global corporations. The
global brand owners were left spreading their advertising and other fixed costs over tiny market shares and
often faced extra costs, such as tariffs. In many of these countries today, global brand owners command the
super-premium end of the market in any given product category, while local brands command the rest. The
global brand owners could try to move into the mass market by creating low-price products designed to suit
local tastes, but that would throw them into head-on competition with local companies possessing better
distribution channels and a far deeper understanding of the market. Increasingly, therefore, they have resorted to
buying local brands and the companies that ownthem. And here, of course, lies the paradox. Whatever is the point
of owning a global brand if it does not work in global markets?

Let us be optimistic and suppose the poor countries do become rich. But what do we see happening in rich
countries? Ever-proliferating brand choices. There are more soft drink brands than there have been for years, more
fast food chains, more packaged goods, more cars. Supermarkets are competing with brand owners by selling own
label products that are as good as the branded version but cost 20-30 per cent less.

Global brands, of course, are not about to disappear. But it must now be clear that Prof Levitt was mistaken in
believing the world’s tastes would converge on standardized products. Everything we have learned about
consumerism over the decades shows that, as people become better off, they want more choices, not fewer.
Global brands may be here to stay, but their golden age is over.

3
Teams seek strength in affiliations
by Stefan Stem



The global consultancies share some characteristics of the largest branches of Tesco. Vast out-of- town
supermarkets may offer everything you need to keep the home well stocked, but do they really give you the
quality that could be yours by spending a couple of hours in boutiques, delicatessens and food halls?
Perhaps the one-stop shop can meet all your basic and immediate needs.

But some management challenges require a pooling of expertise and talent from a team of consultancies
working together. “On paper the biggest firms have all the capabilities you might s want,” says Andrew Crowley,
vice- president of consulting and systems integration for CSC, the international information technology
consultancy. “But there is a risk element to that. A consortium gives you a slightly different view on life, and
probably better value as well.” That view is echoed by Bernard Brown, senior vice-president for consulting in
the UK, Americas and Asia-Pacific for Atos Origin, the IT consultancy. “You won’t necessarily haveall the skills to
meet the ‘end-to-end requirements of a large client,” he says. “But we have to partner. It is an essential part of
our work.  For Mr Brown, there are several core elements to a successful collaboration. “First, what are the rules
of engagement?” he asks. “How will we work together, how will we measure progress? Then we look for
seamless teamwork —can we keep the same team throughout a project lasting between six and 18 months? Then
there is personal integrity: do our strategies and approaches fit?

Personal relationships matter enormously too. Business hasn’t changed that much, in spite of all the new ways of
communicating. Then there is the commitment of all involved, and the question of cultural fit and values: if your
values are not shared at the outset you will find out later to your cost. Finally, there is the question of joint
marketing: how do we protect each other’s brand?

Mr Crowley does not underestimate the difficulty of making consortia work for both client and consultant. “You
need explicit work share agreements up front,” he says. “Otherwise you will find yourself arguing over what
percentage of the work goesto one partner or another. You need that commercial relationship inplace, with
agreed milestones for the project. Partnerships are dynamic. They evolve, and like a marriage there will be ups and
downs.

The interpersonal relationships are vital, and greed will destroy it. You need the same ethics, the same values, so
you can combine your skills and not fight over revenues. Last year Atos Origin replaced IBM as the International
Olympic Committee’s IT partner for the next three Olympic games. In Athens last summer Atos was managing more
than 2,300 different suppliers, often without written contracts in place. “Without our experience of partnering, we
would never have been able topull that off,” Mr Brown says.

4
Message machine creates abuzz
By Bernard Simon

Like Google in search engines and Hoover in vacuum cleaners, Research In Motion (RIM) has achieved the
distinction of having its product turned into a verb. Almost 3m people around the world now “BlackBerry”
their friends and colleagues with messages using the Canadian company’s distinctive hand-held device.

The BlackBerry has transformed RIM over the past six years from an obscure supplier of two- way pagers into the
maker of one of the world’s hottest products. RIM reported earlier this week that it had signed up 470,000 new
subscribers in the quarter to February 29; it expects to add more than 500,000 more over the next three months.
RIM shares have rocketed from less than $10 in autumn 2002 to $73 this week. The company now has a market
value of $14bn, (£7.5bln), over taking Nortel Networks as Canada’s technology superstar. Not surprisingly, RIM’s
success is attracting attention from some of the giants of the communications and soft- ware industries, and
observersare wondering how long the company can sustain its phenomenal record.

The BlackBerry —whose name comes from the supposed resemblance of the miniature keyboard on its original
device to the beads of the fruit — “remains the preeminent mobile messaging solution in the market today,” says
Jason Tsai, analyst at ThinkEquity Partners, am investment bank.

RIM has so far kept the competition at bay with a canny, three- pronged strategy: expanding its target
market, co-opting potential rivals as partners and customers and constantly adding fresh features to the
BlackBerry device and its supporting software. The BlackBerry began life as a gadget for Wall ~Street
investment bankers, Washington politicians and corporate executives. More recently, RIM has turned its
attention to the professional consumer retail market, which now makes up about one-fifth of its sub- scriber
base.

RIM has vastly broadened its market by licensing almost 100 distributors, including VVodafone, Verizon
Wireless, Cingular Wireless and T-Mobile. RIM expects to sign up China Mobile Communications later this year.
To make the devices more affordable, many carriers offer BlackBerry contracts similar to those for mobile
phones. According to Mr Tsai, “the carriers love BlackBerry not only for the higher average revenue per unit it
generates, but for the strong margins, since it consumes very little bandwidth.”

Unlike some other companies, RIM has not jealously guarded its technology, seeking out alliances with friend
and potential foe alike, including Microsoft. “If you partner well and thoughtfully, you get pulled along by the
current,” says Jim Balsillie, RIM’s joint chief executive.



The question is whether RIM’s success will ultimately jeopardise its independence. Mr Balsillie and RIM’s
founders Mike Lazaridis and Doug Fregin own only about 16 per cent of the company stock in total. Brant
Thompson, analyst at Goldman Sachs, singles out Nokia and Motorola as possible predators. Alex Slawsby, an
analyst at International Data Corporation, the research group, says that “there are many different
companies with designs on being an alternative to HIM”. In his view, the BlackBerry’s biggest advantage is an
intangible one. For the time being, he says, none of its rivals possesses “that buzz- creating element that the
public loves”.

5
More about results than time
By Philippe Manchester

On the surface, flexible working might seem to be about people being able to choose their working hours and,
perhaps, spend some time working away from the office. But it is also a fundamental change in the way people work
and, more importantly, the way they are managed. Flexible working is a shift from “time-based” to “results-based”
working practices and could herald the biggest change in the workplace since the start of the industrial revolution.

New employee legislation is one of the main motivations for employers to introduce flexible working practices — but
not the only one. In Europe, for example, employers are obliged to offer parents with young or disabled children the
right to request flexible working. While legislation is a major catalyst to introducing flexible working, there are other
reasons. In the US, for example, the fall in the price of mass market computer and communications technologies is
encouraging organizations to allow more home working.

Flexible working is also likely to appeal to a wider skill pool and help with staff retention. Mary Sue Rogers, human
capital management leader at IBM Global Services, says that IBM has embraced flexible working to help with
recruitment. “In  Europe, companies have to provide flexible working because of legislation — but it is also a way
to recruit from a broader skill pool, including women and older people. With an ageing workforce we have to find ways
to retain older staff. It also gives greater scope to male employees who increasingly want flexible working to create a
better work/life balance. A recent survey of UK graduates found that work/life balance was third on their list of career
priorities.” She adds that 55 per cent of IBM’s employees work flexibly and 90 per cent are “enabled” to do so.
“To us, it is foremost a business imperative. It is about staff retention, increased productivity and cost reduction,” she
notes.

A survey of 300 UK human resource professionals in small to medium-sized enterprises (SMES), commissioned by
Arizona-based telecommunications company Inter-Tel, found that 40 per cent found it difficult to attract the right skills
from their local market and 30 per cent thought they could attract staff if they were offered flexible working. But they
also had significant reservations — with 93 per cent concerned that staff were more likely to bend the rules if they work
from home. Doug Neal, research fellow at the US Computer Sciences Corporation, identifies this attitude as being at
the heart of the cultural shift prompted by flexible working: “The problem is not all with the worker it is also with the
boss. Management has to find a way to measure ‘results’ rather than time. We have to find new ways to evaluate
workers — and their bosses.”

He adds that organisations must find ways to build trust between employer and employee: “How do I evaluate people
when I can’t see them? In formal terms, trust is the outcome of a series of beneficial transactions. You have to build
a culture of trust from working together.”

Although new legislation is forcing organisations to adopt flexible working practices, there are sound business reasons
to give employees more flexibility.

Organisations which have embraced flexible working have found that it can cut costs and improve productivity. More
importantly, it enables them to recruit staff from a much broader skill pool and retain staff. But it does mean a
fundamental change in the relationship between staff and management. Both must learn to trust each other and focus on
results rather than time spent in the office.

6
Nasa’sexerciseinmanaging risk

by Victoria Griffith

The US space agency grounded its three remaining space shuttles after Columbiadisintegrated upon re-entry to
Earth’s atmosphere in February 2003, killing the seven crew members. Yet even today, scientists are still divided
over whether the management culture at Nasa has changed enough to ensure the shuttle’s safety.
Behavioral Science Technology, the California-based consulting group that works with other industries such as
railways on safety issues, was hired 18 months ago to help change the management culture at the agency.

Nasa set out to improve employees’ relationships with supervisors to encourage dissent, emphasise
teamwork and raise management credibility. Although they are still under pressure from budgets and
deadlines, Nasa managers say they now take the time to listen to concerns of engineers and others on
issues that may compromise safety. BST measured attitudes to safety and the work environmentin
February 2004, then again six months later, and says the culture at Nasa has changed. But although 40 per cent



of the managers surveyed said they saw changes for the better, only 8 per cent of workers said the same.

James Wetherbee, a former shuttle commander, has in recent months questioned whether the culture at Nasa
has changed enough to make safety a priority. And a report released last month from George Washington
University says the pressures of getting the shuttles back into space leads the space agency to make
questionable safety decisions. The study places the current chances of a catastrophic failure on the shuttle at
about one in 55 for every mission. Despite Nasa spending nearly $2bm over the past two years making safety
improvements to the shuttle, the risk remains high enough to make any astronaut’s heart dance at take-off and
re-entry. In fact, the George Washington researchers argue that more money and effort should be spent to come
up with an alternative to the space shuttles.

In the wake of the Columbius disaster, an independent panel, the Columbia Accident Investigation Board, was
formed to investigate the accident. Some of the findings of the CAIB report were embarrassing for Nasa. Engineers
had expressed concern about the falling debris, but their fears were dismissed. The CAIB severely criticised a lax
safety culture atNasa contributing to the disaster, and issued a check-list of 15 points to get the shuttles back up
and running.

Some critics believe Nasa should be doing more to reduce the number of manned missions.

Much of the cargo for the shuttle, they argue, could be transported robotically. Others have called for the space
agency to adopt a more aggressive schedule in developing a replacement for the shuttle. But those are issues for
the medium term. In the coming weeks, getting the shuttle safely into space and back to Earth will be the priority,
and the world will be waiting with bated breath to see if Discovery can get off its launch pad without
mishap.

7
Online shopping expected to grow by 35% this year
by Elizabeth Rigby

Consumers are expected to spend 35 per cent more buying a host of items from clothes to CDs online this year, taking
total spending for s 2005 to an estimated £19.6bn, according to the Interactive Media Retail Group. In its first annual
report, published today, IMRG said it expected 4m more Britons to shop online this year, taking the total shoppers
to 24m, more than half the UK’s adult population. The latest figures underline the sharp growth of internet
shopping in the decade since 1994. While internet shopping account- ed for just £300m of retail sales in 1999, by 2004
consumers were spending £14.5bn  online, according to IMRG.

Online shopping is also counter- acting sluggish consumer spending on the high street. Household expenditure grew by
only 0.2 per cent in the fourth quarter of 2004.

For a sector to have grown from scratch in ten years with very little investment suggests that the net’s time has
come,” said James Roper, IMRG chief executive.

The larger retailing groups Kingfisher, Argos, Dixons, Tesco Boots — are spending money on developing their
internet offering, but many retail chains are not in  online shopping, which in turn is allowing entrants as
figleaves.com, which sells underwear, and asos.com, the clothing e-shop, to gain a foothold in the market.

In 2004, the IMRG estimated that the top 100 retailers in the UK spent just £100m on their internet presence and
most of this came from a handful of stores. But in spite of the neglect from big retailers, the growing popularity of online
shopping looks set to continue as more people gain access to the internet.

Figures out from 2004 from Ofcom, the communications regulator, showed that more than 56 per cent of homes had
internet access, with a third of those having a broadband connection. The emergence of mobile commerce and technology
could also mean that people will be able to shop online from their mobile phones.

IMRG said electrical and clothing goods were experiencing such a strong growth online, with more than f2bn
of electrical goods sold over the internet in 2004. Dixons, the high street electrical retailer, expects its online sales —
currently at £170m — to hit £1bm in the next five years. Meanwhile, clothing is another big expansion area, with
sales growing 37 per cent to £644m in 2004.
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Virtual teams: Global harmony is their dream
by Sarah Murrey

If managing diversity in the work- place is a tough task for business leaders, the challenges of keeping executives from
different back-grounds working together efficiently in various par ts of the world is even more difficult. “One of the
things you should take into account ~ is whether ~ your team includes members who don’t speak English well,”
says Joanne Yates, a professor of management at MIT Sloan, who has studied the use of communication and
information systems in companies. “Any good virtual team has a communication plan that includes weekly conference
calls or e-mail check-ins, but with a virtual team where not everyone speaks English well, the regular report- ins should
be in written mode rather than by phone or conference call.”



The other advantage of e-mail communications is that, for those working in different time zones, group messages can
be responded to when it is convenient, reducing the need for early morning or late night calls. At the same time, using
e-mail can remove much of the hierarchy of professional communications, since many executives find it far less
intimidating to send an e-mail to someone in a senior position than to telephone them.

However, cultural or behavioural differences that can manifest themselves in face-to-face working situations
can be exacerbated in virtual team working, particularly when the group has members from different
backgrounds. One reason for this is that, when one is physically immersed in a new culture, it takes less time to
adapt to the social norms and become aware of cultural sensitivities. So those trying to do this at a
distance may find it tougher to fit in, increasing the potential for misunderstandings between team members.
“You don’t build the relationships in the same way as you do working face-to-face,” says Martin Galpin, managing
psychologist at Pearn Kandola, a UK- based research business and consultancy of occupational
psychologists.

Prof Yates points out that, when people in professional  groups come from different backgrounds or
cultures, it is often useful to appoint someone in the team who knows both cultures as the person responsible
for setting the norms of working behaviour during a project that is being carried out from different locations.

And virtual working certainly does not eradicate the sort of cultural misunderstandings that can arise in a
face-to-face situation. Prof Yates cites an online mini- conference she recently observed that took place
between a group of US and Japanese executives working in the research and development unit of a Japanese
company. “A Japanese executive was putting text into a  window for instant messaging when one of the
Americans started asking questions in the middle of the presentation,” she explains. “That was not culturally
familiar and required an instant response which caused real problems.”
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Silicon Valley’s lesson in patience
By John Gapper

From the point of view of investors in technology shares, last week was a painful one. Rising inventories at
semiconductor manufacturers and disappointing earnings announcements led to a fall in share prices. The Nasdag index
surged last year of expectations of a sharp recovery but has since drifted slowly downwards.

Seen from Silicon Valley, however, the decline in share prices is a good thing. A mini-bubble threatened to develop
this spring, as investment banks lined up to take Google public, and the number of initial public offerings (IPOs) surged.
That bubble is now deflating, forcing venture capitalists to focus on their task: long-term investment in innovation.

A healthy stock market helps innovation, of course. When valuations of technology companies are strong, it encourages
new enterprises to come to market through IPOs. A successful IPO is the ultimate prize for entrepreneurs who must pass
through several rounds of venture capital funding to make their companies worth buying.

But the formula only works when venture capital firms select a few of these companies and filter them through four
or five stages of funding. Most start-ups must develop their business for up to ten years before they are mature enough to
be acquired by other companies, or come to market.

But the decline intechnology shares since spring this year is making the IPO market more testing and the Silicon
Valley consensus is that the decline will continue. Asked which of them so thought the Nasdaq was still over- valued, all
four members of a panel of venture capitalists and bankers raised their hands. Indeed, a member of the panel predicted
either a sharp fall in the Nasdaq or five flat years before earnings catch up. That may not be good news for the bankers,
but venture capitalists can be thankful. They are now making profits again, and institutions are eager to put money into
new funds that will invest in technology start-ups as, aside from the bubble years, venture capital has been a far more
profitable way to invest in technology than putting money into IPOs of venture-funded companies.

As long as markets overestimate the growth prospects and earnings quality of technology stocks, venture capitalists will
be tempted to rush immature start-ups towards IPOs before they are strong enough. In contrast, markets that are stable,
or falling towards true value, encourage them to stick to cultivating enterprises with long-term potential. So, in the face of
a deflating market, everyone will have to learn, or relearn, the virtue of patience: today’s  early-Stage investments may
not mature for a decade.

It sounds unfortunate, but venture capital investors should realise the danger of trying to force independence on too
many companies too fast. For shareholders of publicly quoted technology companies, the state of the stock market is
depressing. For Silicon Valley, it could be just the ticket.
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FT SUMMER SCHOOL.: Expect the unexpected
by Morgen Witzel

Crises are an inevitable part of management and the larger the business grows the bigger the crises seem to become.
However robust a business seems, it is still fallible — as has been shown by the recent histories of Arthur Andersen and
Marconi.



An understanding of risk is to essential in crisis management. Sophisticated modelling techniques and expert
consultants can help managers appreciate risks better, especially those stemming from global issues such as terrorism and
climate change. Closer to home, risks such as changing customer preferences or takeover threats may be best
analysed within the company itself. The constant monitoring of what is going on in the larger world is an essential
activity. Once a range of possible  future crises has been established, contingency plans can be put in place.

However, not every crisis can be foreseen. The chances of an airliner crashing, for example, are extremely small, but
every airline must still live with the possibility. When an Air France Concorde crashed on take-off from Paris the first
accident involving a Concorde — Air France was prepared to deal with the issue. Managers moved quickly to withdraw
Concorde from service, announce an investigation into the accident and reassure the travelling public that it was still
safe to fly Air France. The following day the airline’s share price did decline, but not by much and not for very long.

Intel, the world’s leading maker of semiconductors, suffered a huge and unforeseen crisis when it emerged that a small
proportion of its Pentium microprocessors were faulty. Quickly assessing the options, the company took the brave step of
recalling and replacing the entire production run of the series. The move cost more than $1bln (£550m) and
probably saved the company. Intel showed that it was committed to its product, whatever the short-term cost, and
customers responded positively.

Looking back on the incident, Andy Grove, Intel’s chairman and then chief executive, compared managing in a severe
crisis to an illness. Strong, healthy companies will survive, although at a cost to themselves. Weak companies will be
carried off by the disease and will die. In Mr Grove’s view, the key to successful crisis management is preparedness. For
ward thinking and planning are essential; understanding the nature of the crisis that might occur can help managers
be better prepared, as the Air France example shows.

Yet even while managers are planning how to deal with seismic events such as terrorist attacks or natural disasters, they
may be missing more subtle threats such as the development of new technologies that could undermine their business.
Good crisis management requires the ability to react to events swiftly and positively, whether or not they have been
foreseen.

HMHcTpyKIus M0 BHITIOJTHEHUIO
CryneHTy BblIa€TCsl TEKCT JUIsl UYTE€HUs, I1epeBoJia U pedepupoBaHusi. Bpemst mOAroTOBKU K OTBETY COCTABIISET
30 muH. [layiee cTyneHT ynTaeT GparMeHT TEKCTa BCIYX, 3aYMTHIBACT MEPEBO U pedepupyeT TeKCT. Y CTHBIN
OIIPOC TIPOBOAMTCS 2 pa3a 3a Kypc B KOHIIE TPOXOXKICHUS KXKI0T0 pa3zaena. Bo Bpems yCTHOTO ompoca CTyIeHT
JIOJDKEH OTBETHTH Ha BCE BOIIPOCHI IIPEoiaBaTesis mo TeMe. Bpems oTBeTa cocTaBisieT 5 MUHYT.
Kiroun npaBmwibHBIX OTBETOB
[Tpu BeITIONTHEHUH pedepupoBaHUs HEOOXOAMMO UCTIONB30BaTh CIICAYIONIUE KITHIIIE:

1. Ha3BaHue cTaThbH, aBTOP, CTHJIb.
The article I'm going to give a review of is taken from... CtaTbs, KOTOpPYIO 5 ceifuac Xouy MpoaHATHU3UPOBAThH
u3...
The headline of the article is— 3aromnoBok cratsm. ..

2. Tema. Jloruueckue 4acTH.

The topic of the article is...- Tema cratbu

The key issue of the article is... —KiroueBbiM BOIPOCOM B CTaThe SBISIETCS

The article under discussion is devoted to the problem... —CraTbl0, KOTOPYIO MBI 00CYXk/1aeM, OCBSIIEHA
npobieme. ..

3. KpaTkoe conep:kanue.

The author starts by telling the reader that —ABTop HaunHaeT, paccka3biBasi YUTATEIIO, YTO
At the beginning of the story the author ...—B navane ucropuu aBTop
...describes — omnuceiBaeT
...depicts —mu300paxkaer

4. OTHOLIEHHE ABTOPA K OT/AeJIbHBIM MOMEHTAM.
The author outlines...—ABTOp onuchIBaeT
The article contains the following facts..../ describes in details...—Ctatbs conepxur ciemyronue GaKTsi .... /
0IpOOHO OMHUCHIBAET

Let me give an example...—Ilo3BonbTe MHE IPUBECTH MIPUMED ...
5. BbiBOA aBTOpA.
In conclusion the author says / makes it clear that.../ gives a warning that...—B 3akmtouenue aBrop roBopur /
HPOSICHSET, UTO ... / JaeT MPEeAyNpeKACHHUE, UTo ...
At the end of the story the author sums it all up by saying ...—B koHIIe paccka3a aBTOp IOJBOJIUT UTOT BCETO

3TOT0, TOBOPA ...
6. Bau BbIBOI.
Taking into consideration the fact that—IIpurrmas Bo BHuMaH#e TOT GakT, YTO



The message of the article is that /The main idea of the article is—OcHoBHas uzes crarbu (mociaHue aBTopa)

I have found the article dull /important / interesting /of great value —$ wnaxoxy cratbto ckyuHoi /
Ba)XHOM/MHTEpECHOM/ NMEIOITYIO 0O0JIBIIOE 3HaUCHHE (IIEHHOCTB)

Kpurepun oueHuBaHus:
MaxkcuManbHOE KOJIMYECTBO 0AJUIOB, KOTOPOE CTYACHT MOKET HaOpaTh — 40 6ayuioB (3a 1 ceMecTp BBITIOTHSACTCS
pedepupoBaHue IBYX TEKCTOB, 3a 1 TekcT — 20 6ayioB).

e 16-20 6. — KOMMYHHKATUBHBIE 3371aU¥ BBIIIOJIHEHbI IOJHOCTBIO, HCIOJIb30BAHHBIM CIIOBapHBINA 3amac,
rpaMMaTHYecKHe CTPYKTYpPHI, (hOHETHYECKOE 0(POPMIICHHE BHICKA3bIBAHNS COOTBETCTBYET MOCTABICHHON
3ajaue;

e 14-16 0. - KOMMYHHKATHBHBIC 3a/1a4M BBIMOJIHEHBl YaCTUYHO, MCIIOJB30BAaHHBIN CIOBAapHBIN 3amac,
rpaMMaTH4eCKHe CTPYKTYphl, (POHETHUYECKOE O(POPMIIEHHE BHICKA3bIBAHUS COOTBETCTBYET IIOCTABICHHON
3aj1a4e, HeOOJIbIINE HAPYIIEHUS UCII0JIb30BAHUS CPEJICTB JIOTMUECKOM CBSI3H;

e 5-13 6. — KOMMYHUKaTUBHbIC 3a/lail BBIIIOJIHEHbl HE IOJHOCTbIO, HCIOJIb30BAH OrPAaHUYEHHBIN
CIIOBapHBIN 3arac, rpaMMaTUYecKHe CTPYKTYpHl U (OHETHYeCKOoe 0(OpMIIEHHE BBHICKA3bIBAHUS UMEIOT
HeOoJIbLINE HAapYyLLIEHMS,;

e 0-4 6.— KOMMYHHKaTHBHBIC 33]Ja4l HE BHIIIOJIHEHBI, HAJTMYUE TPYObIX

OLMOOK B OTBETE, HEMOHMMAHUE CYIIIHOCTH M3J1araéMoro BOIpoca, HEyMeHHe IPUMEHATh 3HaHUS Ha MPaKTHUKeE,
HEYBEPEHHOCTb U HETOYHOCTh OTBETOB HA JIONIOJHUTENIbHBIE ¥ HABOASILIME BOIPOCHI

TeMbI T0KJIAI0B ¢ MPe3eHTanuel

1o aucruiuiiae_IHOCTPAHHBIH SI3bIK MPOodecCHOHAIRHOLO
O0IIEHNA(AHTIHHCKHA)

. Kommynukamus B 6usHece.

. Kapsepa

. Konkypenuus

. Pocculickast 1 MexXIyHapoHas TOPrOBIIS.

. OcHOBBI ycmienHoro Ou3Heca

DKOHOMHMYECKHUE TIOKA3aTeNH MPEATPUSITHS

. CocraBieHue rogoBoro oT4éra

. bBankpoTcTBO MpeanpusTUS

. [InmanupoBaHue Mpou3BOACTBA

0. VYnpasieHne nmepcoHaioMm

HNHCcTpyKIUs 0 BBINOJTHEHUIO

CryneHT rotoBuT 2 0KIa/1a B TeueHun 1 cemecTp. MeTonueckne peKoOMEHaIuu 110 HATMCAHUIO U TPEOOBaHMS
K 0()OPMJICHHIO COJIEPIKATCS B MPUITOKEHHUH 2

Kpurtepun ouenuBanus:

MakcumanbHoe konuecTBo 40 6aytoB (o 20 6aIoB 3a KaXabld JOKIaT)

e 16-206.- wu3N0XEeHHBIN MaTepual GaKTUYECKH BEPEH, IPUCYTCTBYET HATUUHE
IITyOOKHMX MCUEPNBIBAIOIIMX 3HAHHUH IO TIOATOTOBICHHOMY BOIIPOCY, B TOM YHCIIE
OOIIMpHBIE 3HAHUS B 1I€JIOM IO JUCLUILIMHE; TPAMOTHOE U JIOTHUECKU CTPOIHOE
U3JI0’KEHUE MaTepuasa, IIMPOKOE UCIIOIb30BaHUE HE TOJIbKO OCHOBHOMW, HO U
JOTIOJTHUTEIBHOM JINTEPATYPHI;

e 14-16 6an10B - U3NOXKEHHBIA MaTepUal BEpPEH, HAIMUKE MOJIHBIX 3HaHUH B 00beMe
PO IEHHOM MTPOrpaMMBbI 110 OJrOTOBIIEHHOMY BOIIPOCY; TPAMOTHOE U JIOTHYECKU
CTpOWHOE W3JIOKEHHE MaTepuana, IIMPOKOE HCIOIb30BAHUE OCHOBHOM
JUTEPaTyphl;

e 5-13 0. — U3NOXKEHHBIM MaTepuana BEpeH, HAIWYHe TBEpIbIX 3HAHUN B o0beMe
MIPOWJIEHHON MPOrpaMMbl IO MOATOTOBJIEHHOMY BOMPOCY; U3JI0KEHUE MaTepuana
C OTAETBbHBIMU OIIMOKaMHU, YBEPEHHO UCIPABICHHBIMHU UCIIOJIb30BaHNUE OCHOBHOM
JUTEpaTyphl;



Menee 4 6. — pabota He cBsA3aHA C BHIOpAHHON TEeMOH, HaJM4Me IrPyObIX OMIMOOK, HETOHUMAHHE CYIIHOCTH
M3J1araeMoro BOIpoca.

3 MeToauyeckne MaTepHalibl, ONpeae/Jsone Npoueaypbl OleHUBAHUA 3HAHWH, YMEHUIl, HABBIKOB U
(WIK) oNbITA AeATEJbHOCTH, XaPpAKTEePU3YIOIIHX 3TANbI ()OPMHUPOBAHUA KOMIIETEH UM

[Tponetypsl OLleHUBaHMSI BKJIIOYAIOT B ¢€0s TEKYLUI KOHTPOJIb M IPOMEKYTOUHYIO aTTECTALUIO.
Texkymuii KOHTPOJIb YCIIEBAEMOCTH IIPOBOJUTCS C UCIIOJIB30BAHUEM OLICHOUYHBIX CPEICTB, IPEICTABICHHBIX B
.2 JaHHOTO IPWIOXKEHHUA. Pe3ynpTaTsl TEKyHIEr0 KOHTPOJIS HOBOIATCS JO CBEIEHUS CTYAEHTOB [0
IIPOMEKYTOUYHOM aTTECTALUU.

IIpoMeskyTouHasi aTTecTanMs IPOBOJUTCA B (QopMme 3aueTa. 3adyeT MPOBOJIUTCS IO PaCIUCAHUIO
MIPOMEKYTOUHOM aTTecTaliu B (hopme codece1oBaHMsI IO MPOHAEHHBIM TEMaM.



IIpunoxenne 2

METOAUYECKHUE YKA3AHUSA 11O OCBOEHUIO JTNCHUTIJIMHBI

YyebHbIM NNaHOM NpeaycMoTpeHbl cieayouine Buabl 3aHATUN:

- NPaKTUYeCKune 3aHATUA.

B xo4e NpaKTUYECKUX 3aHATUI YyraybAatoTCa U 3aKPennaoTcA 3HaHMA CTYAEHTOB No pAAy BONPOCOB, Pa3BMBaOTCA
HaBbIKM YCTHOM M MUCbMEHHOW peyn Ha MHOCTPaHHOM A3bIKe.

MpY NOArOTOBKE K NPAKTUYECKUM 3aHATUAM KaXAbli CTYAEHT AO/MKEH:

— U3y4YUTb PEKOMEHA0BaHHY0 y4ebHyo NuTepatypy;

— NoAroTOBUTbL OTBETbI HA BCE BOMPOCHI NO M3y4Yaemoi Teme.

Mo cornacoBaHuto ¢ NpenogaBaTesieM CTYAEHT MOXET No4roTOBUTbL AOKNAL UKW COOBLLLEHME Mo Teme 3aHATUSA. B
npouecce NOAroTOBKM K NPaKTUYECKUM 3aHATUAM CTYAEHTbl MOTYT BOCMO/1b30BaTbCA KOHCYAbTaLMAMM NpenoaaBaTtens.

Bormpockl, He paccCMOTpeHHBIC Ha MPAKTUYECKUX 3aHSITHSIX, JOJDKHBI OBITh U3YYCHBI CTYJCHTAMH B XOJI€
CaMOCTOATENIbHON padoThl. KOHTpOJIF  camMoCTOsATEIbHOM pabOTHI CTYICHTOB HaJl y4eOHOM ITporpamMMoi Kypca
OCYILECTBJISICTCS B XOJ€ 3aHATHUM METOJOM YCTHOIO OIpOCa WM IOCPEACTBOM TeCTUpoBaHus. B xoxe
CaMOCTOSITENTLHOM  pabOTBhl KaXIbIil CTyAEHT 00si3aH MPOYUTATh OCHOBHYIO M TIO BO3MOKHOCTH
JOTIOJIHUTEIBHYIO  JINTEPATYpy 1O  M3y4aeMOW  TEeMe, BBIINUCATH ONPEAECICHUS OCHOBHBIX ITOHSATHIA;
3aKOHCIIEKTUPOBATH OCHOBHOE COJAEPKAHME; BBIMUCATH KIIIOUEBBIE CIOBA; BBINOJHUTH 3aJaHUS-OPUECHTHUPHI B
MPOLECCE YTEHUS PEKOMEHAYEMOT0 MaTepurala, IpOAHAIM3UPOBATH MPE3ECHTALIMOHHBIN MaTepHall, OCYIIECTBUTh
0000111eHIe, CPABHUTH C PaHEE U3YUCHHBIM MaT€PUAIOM, BBIJCIUTH HOBOE.

Mpu  peanus3aumm  pasNMUHbIX  BWAOB  y4yebHOW  paboTbl  UCNOANbL3YIOTCA pPa3HoOObpasHble (B T.u.
WHTEPAKTUBHbIE) METOAbl 0OyYeHUs.

[NAa NOArOTOBKM K 3aHATMAM, TEKyLLeMYy KOHTPOMO W MPOMEXYTOUHOW aTtrectaumMm  CTYAEHTbl  MOryT
BOCMNO/1b30BaTbCA 3/IEKTPOHHO-6MBANOTEYHBIMM cUcTEMamK. Takske obydatowmeca MoryT B3ATb Ha aom
HeobxoaMmylo uTepaTypy Ha abOHEMEHTe YHUBEPCUTETCKOM BUBIMOTEKU MM BOCMO/Ib30BATbCA YMTa/IbHbIMU
3anamu.

IloaroroBka nokJjaaga ¢ npeseHTaue

OpHoil w3 QopM CcaMOCTOSTENBHONM JEATENbHOCTH CTYAEHTa SBJSETCS HallMCaHWe JIOKJIAJIOB.
BreimonHenue Takux BHAOB paboT crnocoOCTBYeT (DOPMHUPOBAHHMIO y CTY/IEHTAa HABBIKOB CaMOCTOSITENIbHOMN
Hay4YHOH J1eATeNIbHOCTH, IOBBIIICHUIO €ro TEOPEeTHYECKOM M MpoecCHOHATBHONH MOATOTOBKHU, Jy4IlIeMy
YCBOEHHIO Y4eOHOT0 MaTepuaia.

Tembl NOKIAAOB ONPEAEIAIOTCA IpPENofaBaTesieM B COOTBETCTBHUM C INPOTpaMMON AMCLHILINHBL.
KonkpeTru3zamus TeMbl MOKET OBbITh ClI€laHa CTYI€HTOM CaMOCTOSITENIbHO.

Crnenyer akleHTHpPOBAaTh BHUMAaHUE CTYAEHTOB Ha TOM, 4TO (POpPMYyJIHMpPOBKA TEMbI (Ha3BaHUs) pabOTHI
JIOJKHA OBITh:

— scHOM 1o opMe (He coepkaTh HeYy1000UUTaeMbIX U (ppa3 ABOHHOIO TOJIKOBAHUS);

— cojepXkaTb KJIIOUEBbIE CJIOBA, KOTOPbIE PEIPE3EHTUPYIOT UCCIIEI0BATENIbCKYIO paboTYy;

~  OBITh KOHKPETHOM (HE co/iepKaTh HEONPEIEICHHBIX CIIOB «HEKOTOPBIE», «OCOOBIE» U T.1.);

— coepxaTh B ce0e IeHCTBUTEIbHYIO 3a/1a4y;

~  OBITh KOMITAKTHOM.

BribpaB Temy, HeEoOX0AMMO MOAOOPAaTh COOTBETCTBYIOIIUN HMH(POPMAIMOHHBIN, CTATUCTHUYECKUMN
MaTepual M MPOBECTH €ro IpeaBapuTeNbHbli aHanu3. K Hambonee MOCTYNMHBIM HMCTOYHMKAM JIMTEPATYpHI
OoTHOCSTCS (POH/BI OMOIMOTEKH, a TaK )K€ MOTYT UCIIOJIb30BATHCS 3JIEKTPOHHbBIE HCTOYHUKH HH(OpMaIuu (B TOM
qucine u MHTepHerT).

BaxxupiM TpebGoBaHUEM, NMPEABABISIEMbIM K HANHMCAHUIO JIOKJIAJ0B HAa AHIJIMMCKOM SI3bIKE, SBISETCS
IPaMOTHOCTh, CTHJINCTHYECKAs aJJIeKBaTHOCTh, COJIEPKATEIBHOCTD (IIOJTHOTA OTPAXKEHUS U PACKPBITUS TEMBI).

Jlokitaq AOMKEH BKJIIOYATh TaKOW 3JI€MEHT KaK BBIBOJbI, IOJyYEHHBIE CTYICHTOM B pe3yJsibTaTe padoThl
C UCTOYHHKAMH WH(POPMALIHH.

Jlokitagpl MpencTaBisIOTCS CTPOTrO B olpeaeNeHHoe IpadukoM ydyeOHOro mpolecca BpeMsl U HX
BBINOJIHEHHE SABISETCSA 0053aTEbHBIM YCIOBUEM JUIsl IOMyCKa K MPOMEXKYTOYHOMY KOHTPOJIO.

[Mpezenrtamst (B Power Point, Libre Office) mnpeacrasiasier co0oif myOJWYHOE BBICTYIUIEHHE Ha
MHOCTPAaHHOM $I3bIKE€, OPUEHTHPOBAHHOE HAa O3HAKOMJIEHHUE, YOeXKJIeHHEe CilylaTeneil mo onpeaeneHHol Teme-



npobneme. ObecrieunBaeT BU3yallbHO-KOMMYHUKATHBHYIO MOJIEPKKY YCTHOTO BBICTYIUICHHS, CIIOCOOCTBYET
ero 3 (PpEeKTUBHOCTH U PE3YJIbTATUBHOCTH.

KauecTBennas Npe3CHTAlW 3aBUCUT OT CICAYIOIIUX MTapaMETPOB:

— TIOCTAHOBKH TEMBI, IIEJIH U TUIaHA BBICTYILICHUS,

- ONpeIeCHHs MPOIOJDKUTEILHOCTH MIPEICTABICHHS MaTepHaa;

- ydeTa 0COOCHHOCTEH ayJIMTOPUH, aAPECHOCTH MaTepHala;

— HHTEPAaKTUBHBIX JEHCTBUI BHICTYNAIOIIETO (BKIIOUEHHE B 00CYXKACHUE CIylIaTesnei);

- MaHephl NPEICTABICHUS NPE3CHTAIIMU: COOJIOJCHUE 3PUTEIBHOTO KOHTAKTa C ayJUTOpHEH,
BBIPA3UTCIIBHOCTD, ) KXCCTUKYJIIA A, TCIIOABUIKCHUS

- HaJIMY¥s WUTIOCTPAIUi (He MeperpyKarimx n300pakaeMoe Ha SKpaHe), KIIFOUEBBIX CIIOB,

- HY)XHOTO 10100pa IIBETOBOW TaMMBEI;

- HCHOJBb30BAaHUS YKA3KH.

[IpenoaBaTens TOMKEH PEKOMEHIOBATH CTYACHTaM

- HE YUTaTh HAIIMCAaHHOE Ha DKPAHE;

- 00s3aTenbHO HEOTHOKPATHO OCYIIECTBUTH MPEACTABICHUE MMPE3EHTALINH JI0MA;

- MPexycCMOTPETh MPOOJIEMHBIE, CIIOKHBIC ISl TOHUMaHUs (ParMEeHThI U IPOKOMMEHTHPOBATh HX;

— HNOpCABUACTL BO3MOXHBIC BOIIPOCHI, KOTOPBIC MOT'YT 6BITB 3aladbl IO XO4Yy H B PC3YyJIbTAaTeC
MPEIbSIBICHUS IPE3CHTAINH.



