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1. HEJIX OCBOEHUA JTUCHUTIINHBI

1.1|OcHOBHOI1 11eMTBIO PETIOAaBAHMS JUCLHILUTHHBI «IHOCTpaHHBIN SI3bIK TPO(HECCHOHATBEHOTO OOIICHISD ISl MATHCTPOB SIBIISCTCS
(hopMupOBaHHE HHOSA3BIYHOW KOMMYHHKATHBHON KOMITETSHIIMH, TO3BOJIIONICH HCIOIB30BaTh MHOCTPAHHBIH SI3BIK B MPOLIECCEe
YCTHOTO U MMMCHbMEHHOTO JIEJIOBOTO OOIIEHHS Ha YPOBHE, oOecnieunBaroieM 3¢ HeKTHBHYIO MPO(ECCUOHATBHYIO JeSTEIbHOCTb.
[MpakTH4ecKoe BIaJCHUEe HHOCTPAHHBIM SI3BIKOM IMPEATOIaraeT BiIaJieHHe METOAaMH U ClIoco0aMu On3HeC-KOMMYHHKAIH,
6usHec-koppecnonaeHImuH. L{enp 00ydeH s MAarHCTPOB HHOCTPAHHOMY SI3BIKY 3aKIIFOYACTCS B IPHOOPETCHUH H JAlIbHEHIIICM
pa3BUTHU MPOPECCHOHANTBEHON HHOSI3BIYHON KOMITETEHIINH, HEOOXOTUMBIOH /711 3 HEKTHBHOTO MEXKIMIHOCTHOTO JICTIOBOTO
0O0IIIeHHsI ¢ MPUMEHEHHEM PO(ECCHOHATIBHBIX A3BIKOBBIX (JOPM U CPEJICTB.

2. TPEBOBAHUA K PE3YJIbTATAM OCBOEHMS U CIHHUIIJIMHBI

YK-4:Cnoco0eH npuMeHATH COBpeMeHHble KOMMYHMKATHBHBIE TEXHOJIOTHH, B TOM YHcJ/ie HA HHOCTPaHHOM(bIX) A3bIKe(aX), 1JIs
aKaJeMH4YeCKOro U NpogeccuoHaJIbLHOr0 B3aUMOAeCTBUS

B pe3ybTaTe 0CBOCHUS JUCHHMILIHHBI 00Y4AIOLIMIiCs 10JIKeH:

3HaTh:

-YIIOTPEeOHUTENBHYIO JIEKCHUKY HHOCTPAHHOTO SI3bIKA B 00beMe, HEOOXOAMMOM ISl OOIIECHHSI, YTEHHS B TIEPEBOJIa HHOSM3BITHBIX TEKCTOB
npodeccuoHanbHON HaNPaBICHHOCTH;

- JIEKCMYECKUE U TPaMMaTHYECKHe CTPYKTYPBI H3y4aeMOro SI3bIKa; PABIJIa YTEHUS U CIIOBOOOPA30BAHNS;

- npaBuia 0GOPMIIEHHS YCTHOM MOHOJIOTMYECKON U TUAJIOTMYeCKON peuH;

- 3HaTh 3aKOHOMEPHOCTH [ICJIOBO YCTHOM M IMMCbMEHHOW KOMMYHHKALUK HA HHOCTPAHHOM SI3bIKe(COOTHECEHO ¢ nHaukaTopoM YK- 4.1)

YMmeTn:

- CHCTEMHO aHaJU3UPOBATh HH()OPMALIHMIO 1 BEIOHPATH 00Pa30BaTEIIbHBIC KOHIICIIIIUI;

- IPUMEHSITH METO/IbI ¥ CIIOCOOBI ICIIOBOTO OOIICHHS JJIsI MHTEJUIEKTYAIbHOTO PAa3BUTHS, IOBBIIICHUS KYILTYPHOTO YPOBHSI,
npo(hecCHOHATBEHON KOMITIETEHTHOCTH;

- UCTIOJIb30BaTh TEOPETHUESCKUE 3HAHUS [Tl TeHEPAIIMU HOBBIX HCH- BOCTIPHHUMATH CMBICTIOBYIO CTPYKTYPY TEKCTa; BBIIEIATD TIABHYIO U
BTOPOCTENEHHYIO HH()OPMALIHIO;

- IPUMEHSITh 3HAHHS HHOCTPAHHOTO SI3bIKA JIJIS OCYIISCTBICHUSI MEXITUYHOCTHOTO U MPO(ECCHOHATBHOTO OOIICHUS;

- YUTATh JIUTEPATYPY MO CIICHUATFHOCTH, aHAIU3HUPOBATH OMYICHHYIO HH()OPMAIIHIO;

- IEPEeBOIUTH NPOQECCHOHANIEHBIE TEKCTHI (0e3 coBaps);

- COCTABJIATh HAay4HBIC TEKCTHI HA HHOCTPAHHOM SI3BIK(COOTHECEHO ¢ nHAnKaropom YK-4.2)

Baanernb:

- HaBbIKaMH ITyOJIMYHOM pedu, apryMeHTalU1, BeACHUS TUCKYCCUH; HABBIKAMU ITHCbMEHHOH peH;

- crmocobamMy OpUEHTHPOBAHUS B UICTOYHUKAX HHpOpMauu ()KypHaIIBI, CaiiThl, 00pa3oBaTeIbHbIE TOPTANBI U T.1I.);

- OCHOBHBIMHU HaBBIKAMHU M3BJICUCHUS [NIABHOW 1 BTOPOCTENIEHHON MH(OpMaLUH;

- HaBBIKaMH NTPHOOPETEHHs], NCTIOJIb30BAHUSA U OOHOBJICHUS T'yMaHUTAPHBIX, 3HAHU;

- HaBBIKAMH BBIPAXKEHUSI MBICIIEH 1 COOCTBEHHOTO MHEHHS B MEXXJIMYHOCTHOM U JIETIOBOM OOIIEHUU HA HHOCTPAHHOM SI3BIKE;

- HaBBIKaMH [JICJIOBOI MMCbMEHHOW M YCTHOW pedr Ha MHOCTPAHHOM SI3bIKE;

- HaBBIKAMH U3BJICUYEHUS HEOOXOJUMON UH(POPMALIUH U3 OPUTHHAIBHOTO TEKCTa YKOHOMHUYECKOTO XapaKTepa;

- HaBBIKAMHE COCTABJICHHS KPATKHX TEKCTOB CIICHHATN3NPOBAHHOIO XapaKTepa, aHHOTAalNi(COOTHECEHO ¢ HHauKaTopoM YK-4.3)

3. CTPYKTYPA U COAEP)KAHUE JUCIUIIJINHbBI

Kon HaumenoBaHue pa3/iejioB U TeM /BU/I 3aHATUS/ Cemectp / | Yacos Kommneren- Jlutepatypa
|__3aHATHA Kvpe 10000
Pazgen 1. «KommyHukanus 1 MesKIyHAPOAHBIMH
MapKeTHHI»
1.1 1.1. 1 4 YK-4 JI1.1 J11.3 J11.4J12.1
Jlexcuyeckue eMHULIBL: BUABI KOMMYHHKanuu.Pa3srue 2.2

HaBBLIKOB ayJUpoBaHus.Pa3BuTHE HaBHIKOB aHATUTHYECKOTO
yTeHus: "DJIEeKTPOHHOE MUCbMO Kak opma J1e0Boi
KoMMyHMKauun'". Hanrcanue mpocToro 4enoBoro nucbMa.

Mp/
1.2 1.2 Jlekcuueckre eUHUIBI: MAPKETHHT. Pa3BuTHE HABBIKOB 1 4 VK-4 JI1.1 J11.3 J11.4J12.1
aynuposanus "Kak BBIATH Ha MEXIyHapOIHBII PBIHOK". J2.2

CJ0XHBIE CYIIEeCTBUTENbHBIE. Pa3BUTHE HABBIKOB TOBOPEHHS
"Cosznanue riobansHoro 6penna" /Tlp/




1.3

Tema: Komanauposka. [Ipuyactue npormieamero BpeMeHH.
Hacrosmee coBepiieHHOE BpeMsl.

Poccuiickas 3apyoexHas Toprosius. [Ipoctoe Oynymee
Bpems. /Cp/

YK-4

JI1.1 J11.3 J11.4J12.1
J12.2

1.4

UreHue: pa3BUTHE HABBIKOB aHAIN3a U peeprupoBaHUs
HWHOCTPAHHOTO TEKCTa

I'pammaruka: Pa3BuTie HaBBIKOB YHOTpeOIeHUS
rpaMMaTHYECKUX CTPYKTYP BPEMEH aHTJIMIICKOTO TJIaroyia B
YCTHOH M MUCBMEHHOU peun

/Cp/

YK-4

JI1.1 J11.3 J11.4J12.1
J12.2

Paznen 2. «CraHoBJIeHHe 1eJIOBBIX CBfI3eil U CTpaTeruu
ycmexay»

2.1

2.1 Jlexcuueckue enuHUIBI: PA3HOBUIHOCTH IE€TIOBBIX
B3aMMOOTHOILIEHUH. Pa3BUTHE HaBBIKOB TOBOPEHHS
"[IpoBenenue neperoBopos". PazBuTue HaBHIKOB
ayauposanus "Jlenosoe maptaepcrso” /I1p/

YK-4

JI1.1 J11.3 J11.4J12.1
J12.2

2.2

2.2 Pa3BuTHE HABBIKOB M3BJICYCHUS NHPOPMALIUH U3 TEKCTa
"ITyts k ycnexy Kapnoca Ciuma". IlpedukcanbHoe
cnoBooOpa3oBaHue. Pa3BuTne HaBBIKOB roBopeHus "Benenue
nieperoBopos” /TIp/

YK-4

JI1.1 J11.3 J11.4J12.1
J12.2

2.3

Tewma: JlenoBeie Ha3HaYeHVS. DKBUBAIEHTHI MOAATBHBIX
riarosos to beable to, to have to.Konctpykimu as ... as, not
SO ... as. besnuunsie raaronsl. Yup. 1-8,Ymp. 3-7. /Cp/

YK-4

JI1.1J11.4J12.1 J12.2

24

Tema: B oduce. MoaasnbHbie riarosisl can, may,
must.ITpsimoe ¥ KocBeHHOE aomoHeHne. OOCTOSATENHCTBO
LIeJIH, BRIpaKeHHOe HHOUHUTUBOM. YTIp. 6-14. /Cp/

YK-4

JI1.1 J11.3 J11.4J12.1
J12.2

2.5

Urorossrii Tect /TIp/

YK-4

JI1.1 J11.3 J11.4J12.1
J12.2

2.6

IMoaroToBka qOKIaa0B Mo mpoiineHHsM TemaM B Libre Office

/Cp/

YK-4

JI1.1 J11.3 J11.4J12.1
J12.2

2.7

/3auét/

YK-4

JI1.1 J11.3 JI1.4J12.1
J12.2

Pasnen 3. "3ansTocTh M pucku"

3.1

3.1 Jlexcudeckue eqUMHULIBL: TPYJOYCTPOHCTBO, MOTUBALHS
yCHeNIHoi paboTel. Pa3BuTre HaBBIKOB ayAupoBaHus "
OcHoBBHI ycrienrHoro 6u3Heca". Pa3BuTre HaBBIKOB
rosopenus " [Tonbop nepcoHana Ha KIt04eBbIe MO3ULUN".
Mp/

YK-4

JI1.2 J11.3 J11.4J12.1
J12.2

3.2

3.2. Jlexcuueckue eMHUIBI : PUCKU BEACHHS Onu3Heca. THIIBI
PHCKOB, KPU3UCHBIE CUTyalH. Pa3BUTHE HABBIKOB
aynupoBaHus " Ynopasnenue puckamu. Kak Beiiitu u3
KPU3UCHOM cuTyanun". Pa3BuTre HaBBIKOB aHATMTUYECKOTO
9qTeHHUs TekcTa " MHTepHaIMOHANM3AIMS - PHCK W HOBBIE
Bo3moxxHoctu." /TIp/

YK-4

JI1.3 J11.4J12.1 J12.2

3.3

Tema : PaGoune B3aumooTtHomeHus. CobeceioBaHue npu
ycrpoiictBe Ha pabory. CrpanarensHbli 3aor. Ynp. 1-4.
Bpemennbie popMbI cTpasaTensHOro 3anora. ymp. 1-7.
CydoukcanpHoe c1oBooOpa3oBaHue.

CobecenoBanue npu ycTpoiictse Ha padoty. /Cp/

YK-4

JI1.3 J11.4J12.1 J12.2

3.4

Tema: CtpaxoBaHue Ou3Heca OT PUCKOB. CTPaxoBast
noJUTHKA KoMnaHuu. Hapeuwus.

Hapeuns B anruiickoMm si3eike. OOpa3oBaHue aHTTTHHCKIX
Hapeunid. CtenieHu cpaBHeHns. Ymp. 5-9. /Cp/

VK-4

JI1.3 J11.4J12.1 J12.2

Pasnen 4. "CTHIM MEeHETXKMEHTA U CIIOCOOBI
npuBJieyeHne puHaHcupoBanus'

41

4.1. Jlekcnueckue equHuIpl: CTUINM MeHeDKMeHTa. Pa3ssutue
HaBBIKOB aynupoBanus "KitoueBbie (akTophl YCIEHIHOTO
MeHe/DKMeHTa ". Pa3BUTHE HABBIKOB aHATUTUYECKOTO
yreHus: "l[IpeMMyIiecTBa U HEOCTATKU Pa3IMYHbIX CTUIEH
Mmenemxmenra'. /Tp/

YK-4

JI1.3J11.4J12.1 J12.2




4.2

4.2. Jlexcuueckue equHULBL: [IpuBneyeHue 2
(uHaHcupoBaHus. Ynpasienue GpuHancamu. Pazsutne
HaBBIKOB roBopenus " Kakue cmocoObl MpHBIeUeHHs
(hUHAHCOB IS BeJICHHS MaJIoro OM3Heca JOCTYITHBI B
Hamtelt ctpane?" /IIp/

4 VK-4

J1.3J11.4J12.1 J12.2

4.3

VYup. 1-5 /Cp/

Tema:Pabota B komane. COBETHI KaK JIy4Ilie OPraHU30BaTh 2
paboty B komMaHzie. MoianbHbIe T1arojibl. YoTpeoieHne
MOJIATBHBIX TJIaroJIOB ¢ NePPEKTHHIM HHOUHUTHBOM.

4 VK-4

J1.3J11.4J12.1 J12.2

4.4

YreHre: pa3BUTHE HABHIKOB aHHOTUPOBAHUS 1 2
pedepupoBaHus HHOCTPAHHOTO TEKCTA.

I'pamMMaTHKa: pa3BUTHE HABBIKOB YIIOTPEOICHUS
rpaMMaTHYECKUX CTPYKTYP BPEMEH aH[JIMHCKOTO Ilarojia B
JICWCTBUTEIBHOM H CTPAJAaTEIBHOM 3aJI0TaX B YCTHOH U
nmUcbMeHHO# peun /Cp/

4 VK4

J1.3J11.4J12.1 J12.2

4.5

Urorossiii Tect /TIp/ 2

2 YK-4

J1.3J11.4J12.1 J12.2

4.6

Office
/Cp/

IToaroToBKa JOKIAI0B 110 NPOAeHHBIM TeMaM B Libre 2

4 VK-4

J1.3J11.4J12.1 J12.2

4.7

/3auét/

0 YK-4

J1.3711.4J12.1 J12.2

4. POHJ OHEHOYHBIX CPEJCTB

CtpyKTypa u cojepkaHue (oHIa OLEHOYHBIX CPEACTB JUIS MIPOBEICHNS TEKYIeH 1 IIPOMEKYTOYHOH aTTeCTalluy NIPEACTABIICHBI B
IMpunoxenuu 1 x paboueil mporpaMMe JUCIUIUINHEL.

5. YYEBHO-METOAUYECKOE U HTH®OPMAIIMOHHOE OBECIIEYEHUE JUCHUITJIMHBI

5.1. OcHoBHas IUTEpPaTypa

ABTOPBI, COCTaBUTENIN 3armaBue W3znarenbcTBo, IO Konuu-Bo
JI1.1 |Mypra3zuna 3. M., English for Professional Communication: o Kazanb: Kasanckuii mayuno - | https://biblioclub.ru/inde
Awmuposa . T, nmucuurnae «MTHOCTpaHHBIH SI3BIKY: yueOHOE HCCIIE0BATENBCKUIN x.php?
A6nymmn U. 111, nocobue TEeXHOJIOMYECKU page=book&id=259048
Cricoes B. A. yrusepcuter (KHATY), 2012 | HeOrpaHHYCHHEIN J0CTYIT
JUTSL 3apETHCTPUPOBAHHBIX
TI0JIb30BaTeNei
JI1.2  |Wnunens E. A. Junakruaeckue MaTepuansl 1 camocrositensHoil |Cankr-IlerepOypr: Uuerutyt | https://biblioclub.ru/inde
paboTs! mo kypcey «Business Englishy («lenoBoit  |crenuanbHOM MeAaroruku U X.php?
AHTITMHACKHH SI3BIK»): yaeOHOe mocodue ricuxosoruu, 2015 page=book&id=438772
HEOTPaHMIEHHBIN JOCTYII
UTS 3aPETHCTPUPOBAHHBIX
TI0JIb30BaTelNei
JI1.3 |Auucumosa, A. T. English for Business Communication: y4e6uoe Kpacuonap: FOxHb1i1 http://www.iprbookshop.r

OCOOue MO0 JIETIOBOMY aHIIIHHCKOMY SI3BIKY JUIS
CTYJICHTOB, OOYJAIOIIUXCS 110 HAIPABICHUSIM
«9KOHOMHUKa», «MEHEIPKMEHT)

HUHCTUTYT MCHCPKMCHTA,

2013

u/25955.html
HEOTpaHWYEHHBII JOCTYT
JUTSI 3aperuCTPUPOBAHHBIX
MOJIb30BaTENICH

J1.4

Jlykuna, JI. B.

Kypc aHTIIHICKOTO SI3BIKa [T MATHCTPAHTOB.
English Masters Course: yue6Hoe mocobue mist
MariCTPaHTOB IO Pa3BUTHUIO
COBEPIIICHCTBOBAHHIO OOIIHMX M MPEAMETHBIX

Boponex: Boponexckuit
roCyJapCTBEHHBIN
apXHUTEKTYPHO-
CTPOMTEJIbHBIN YHUBEPCUTET,

http://Aww.iprbookshop.r
u/55003.html

HeOl‘paHI/I‘leHHHﬁ JAOCTYIL

JUIA 3apEruCTPUPOBAHHBIX

(1en0BOM aHTVIMHACKUH SI3bIK) KOMIIETCHIUH 3BC ACB. 2014 M0JIb30BaTENEN
b
5.2. Jlono/iHMTeIbHAS TUTEPATypa
ABTODEHI, COCTaBI/ITCJ'II/Il 3arnaBue W3parenbctBO, TO1 Komnma-Bo




ABTOpBI, COCTaBUTEIH 3arnaBue N3natenbcTBO, TON Komma-Bo
J2.1 |Ykpaunen U. A. WHOCTpaHHBIiA SI3bIK (aHITIHHACKHIT) B Mocksa: Poccutickuii https://biblioclub.ru/inde
PO eCCUOHATBHOM eI TENEHOCTH: YIeOHO- roCyJapCTBEHHbII x.php?
METOANIECKOE TTOCo0He YHHUBEPCHTET TIPABOCYIHS page=book&id=439638
(PI'VII), 2015 HEOTPaHWYEHHBIN TOCTYII
JUTS 3apETUCTPUPOBAHHBIX
10JIb30BaTeNnei
JI2.2 |benpuuxas, JI. B., JenoBoii anrmuiickuii s3bik = English for Business  |Munck: TerpaCucremc, http://www.iprbookshop.r
Bacunesckas, JI. I., Studies: yuebHOE mocoOue Terpamut, 2014 u/28071.html
Bbopucenko, /1. JI. HEOTpaHUYEHHBIHN JOCTYTI
UL 3apETUCTPUPOBAHHBIX
10JIb30BaTeNei

5.3 Ilpo¢eccuonanbHble 6a3bl JAHHBIX H MH(POPMANIMOHHBbIE CIIPABOYHbIE CHCTEMBI

Koncynpranr +

lapant

Cambridge Dictionary https://dictionary.cambridge.org/ru/

l"azera Financial Times https://www.ft.com/

5.4. IlepeyeHb MPOrpaMMHOT0 oGecrieyeHust

Libre Office

5.5. YueGHO-MeTOANYECKHE MATEPUAJIBI JIsl CTYJIEHTOB € OTPAHMYEHHBIMU BO3MOKHOCTAMH 3/10POBbS

[Ipu HEOOXOMUMOCTH MO 3asfBICHUIO OOYYAIOLIErocs C OTPaHMYCHHBIMH BO3MOXKHOCTSIMH 30POBbsSI Y4€OHO-METOIUYECKUE MaTEpUaIIbI
MIPEIOCTABILIIOTCS B popMax, alanTUPOBAHHBIX K OTPaHHMYCHHUSAM 3[J0POBbS U BOCTIPHATHS HHGopManun. J[Jis uI ¢ HapyIIeHHsIME 3peHUsL:
B (opMe aynuodaiina; B neyaTHoil GopMe yBenuueHHBIM WPUPTOM. JIJIs1 UL ¢ HAPYIIECHUSIMH ClTyXa: B (JOPME DIIEKTPOHHOTO JOKYMEHTA; B
negatHOH (opme. [Jist M1l ¢ HAPYIIEHUSIMA OIIOPHO-IBUTaTENBFHOTO anmapara: B GopMe 3JIeKTPOHHOTO JOKYMEHTa; B IeYaTHOH GopMe.

6. MATEPUAJIBHO-TEXHUYECKOE OBECIIEYEHUE JUCIUIIJIMHBI (MOAY JIST)

[Momemenus AJst NpOBEAEHHS BCEX BUIOB PaboT, MPEAyCMOTPEHHBIX yYEOHBIM IJIAHOM, YKOMIUIEKTOBAHBI HEOOXOAUMO¥
CHENMANN3UPOBAHHON yueOHOW MeOeIIbI0 M TEXHUYECKUMHU CPEJICTBaMH 00yUYeHHUSI.

7. METOAUYECKHUE YKA3AHUSA JJIAA OBYYAIOIIIUXCS ITIO OCBOEHUIO JUCHHUIIIMHBI (MOY JIST)

MGTOHI/I‘ICCKI/IC YKa3aHudg 10 OCBOCHUIO AUCHUIIIMHBI ITPEACTABJICHBI B HpI/IHO)KeHI/II/I 2k pa60116171 nporpaMmme IUCHUIIIAHBIL.




IIpunoxenue 1

1. OnucaHue NoKa3aTreJjier " KPpUTEPHUEB OCHUBAHUA KOMHCTEHHI/Iﬁ Ha
Pa3/IMYHbIX 3TallaX UX (bOpMHpOBaHI/IH, OlMHCaHHE€ KA1 OIl€eHUBAHUA

1.1 Tloka3aTenu U KpUTEPUHU OLICHUBAHUS KOMITETECHIIMIA:

3VH, cocraBisroniue
KOMIIETEHI[UIO

Iloka3arenu
OLICHUBAaHUS

Kpurepun onennBanus

Cpeactaa

OLICHUBAHUA

YK-4 cnocob6eH npuMeHsATh COBPeMeHHbIe KOMMYHUKATHBHbIE TEXHOJIOTHMH, B TOM 4YHCJIe HA
HHOCTPAHHOM fI3bIKeE JIJIsl AKAJeMHU4YeCKOro u npogeccuoHaJIbHOI0 B3

auMoOJAeHCTBUS

3HaHue: - --
YIOTPEOUTENBbHYIO JICKCUKY
WHOCTPAHHOTO SI3bIKA B
00beMe, HEOOXOIUMOM IS
OOIIEeHNs], YTEHUS U
MEePEeBOIa HHOS3BIYHBIX
TEKCTOB MPO(ECCHOHATBHOM
HaIpaBJICHHOCTH;

- JICKCUYCCKHE U
rpaMMaTUYeCcKue
CTPYKTYPBI H3y9aeMOT0
SI3BIKA; TIPABUJIA YTCHUS U
CJIOBOOOpa30BaHUS;

- IpaBwiIa OPOPMIICHHS
YCTHOH MOHOJIOTHUECKOH 1
JIMAJIOTMYECKOH peuy;

- 3HaTh 3aKOHOMEPHOCTH
JIeIIOBOM YCTHOU 1
MMICHbMCHHOM
KOMMYHHKAIIUA Ha
HHOCTPAaHHOM
SI3BIKE(COOTHECEHO C
unukaropom YK-4.1)

[TepeBoaut cioBa c
[PYCCKOTO Ha aHTTTUHCKUHI
1 C aHIJIMHCKOTO Ha
[PYCCKHIA, IPOU3ZHOCUT
CIIOBa, YUTAET TEKCT
BCIIyX, OIpE/IeNsieT U
Ha3bIBAaCT
rpaMMaTHYeCKHe
CTPYKTYpBHI,

M3MEHSIET YacTh peuu B
COOTBETCTBHHU C
KOHTEKCTOM

[TomHoTa M COAECPIKATEIIBHOCTH OTBETA,

MPaBIIBHOCTH NIEPEBOJA,

yIOTpeOJICHNs IEKCHIECKUX eTUHUI] 1
rpaMMaTHYECKUX KOHCTPYKLUH,
co0JII0/IeHIe MHTOHAIMOHHBIX (JOpM B

COOTBETCTBHUE C 3aJaHHOM

KOMMYHUKaTUBHOU CUTyallUEH.

Tecr 1-2
YCTHBIH ompoc (TEKCTHI
1-10), Bompocs! k
3auery (1 cemectp -1-4;
2 cemectp — 1-4)

Ymenne: --  CHUCTEMHO
aHaIN3UPOBATH
HHPOPMALIUIO U BBHIOMPATH
00pa3zoBaTesbHbIE
KOHICTIIUH;

- MPUMEHATh METOJAbl U
CIOCOOBI JIETIOBOTO
oO01IeHus IS
MHTEJUIEKTYaIbHOTO
pa3BUTHA, IIOBBIILIICHUS
KYJIBTYPHOIO YPOBHH,
npodeCCHOHATBHOM
KOMITETEHTHOCTH;

- UCIIOJIb30BATh
TEOPETHYECKUE 3HAHUS IS
reHepaluyi HOBBIX HJICH-

BOCIIPUHHUMATH
CMBICIIOBYIO CTPYKTYPY
TCKCTAa, BBIACIIATH FHaBHy}O
u BTOPOCTEMNEHHYIO
UHPOPMALIHIO;

- HpI/IMeHﬂTB 3HAHUA
I/IHOCTpaHHOFO SA3bIKA JIS1
OCYIIECTBIICHHS
MEKIMYHOCTHOI'O u
npodeccHoHaNIBLHOTO
OOILIEeHHS;

- YHUTAaTh JHUTEPATYpy IO
CIELMAILHOCTH,
aHAIM3UPOBATH
MOJTYYEHHYIO

nHPOPMAITHIO;

[lepeBoaUT MpeAIOKEHUS
B COOTBETCTBHH C
3aTaHHBIM CTHIIEM,
MePEBOJTUT
YKOHOMHYECKHH TEKCT OT
2000 3HaKOB ¢ y4eToM
[pe1IaraeMoro CTHIIA,
oTBeuyaeT
apryMEHTHPOBAHO Ha
BOTIPOCHI B popMe
MOHOJIOTa MJIH ANAJIOTa

CozepxaHue 0TBeTa epenano 6e3
HCKaXXCHUS TEKCTa, [PAMOTHO U

CTHJINCTHYECKH BEPHO;
KoppekrHoe ynorpebnenne

TpaMMAaTHYCCKHUX U CTUIIUCTHUICCKUX

KOHCTPYKLHH.

Tecr 1-2
YCTHBIH ompoc (TEKCTHI
1-10), Bompocsr k
3auery (1 cemectp -1-4;
2 cemectp — 1-4)




- MIePEBOIUTH
npodeccnoHaIbHbIC
TeKCTHI (0e3 cioBaps);

- COCTaBIIATh
HAYYHBIC TCKCTHI HA
HHOCTPAaHHOM
S3BIK(COOTHECEHO C
uHaukatopom YK-

4.2)

Baanenue- HaBbIKaAMU [OTOBUT U BBICTYHAET C BrimonHeHne KOMMYHHUKATHBHON | Y CTHBIN OIIPOC (TEKCTHI
myOnMu9HOI peun, AOKIIaZIOM 110 3a/1a4d B IIOJTHOM 00BEME; 1-10), Bompocsr k
apryMeHTAINH, BeleHust ~ [CAMOCTOATCILHO donernueckoe 0hopMIICHHE sauety (1 cemectp -1-4;

BEIOpaHHOI TeMe;
Pedepupyer TekcT B
MUCHbMEHHOM M YCTHOMN

AUCKYCCHUH; HaBbIKaMH1
MUCbMEHHOM peuun;

COOTBETCTBYET IPaBIJIaM SI3BIKa; 2 cemectp — 1-4)
KoppexrtHoe ynotpebiienue

- cnocobamu bopmax, JIEKCUYECKUX CJIMHULI;

OPHEHTHPOBAHUS B TOTOBHT H OTBEUAET [TonnMaHue rpaMMaTHYECKUX U

UCTOYHHKAX HHDOPMALUH  |MOHOJIOT MM JAUANIOT CTHJINCTUYECKUX KOHCTPYKIHH. JIOKJIaJ] C TIpe3eHTauen
(>KypHaJIBl, CalTHI, pedb 110 3aJaHHOI TeMe CaMOCTOATENBHOCTD BBIBOIOB U (1-10),
00pa3oBaTeIbHbIC CYXXJECHUH C COOTBETCTBYOLIIM

HOPTaJBI U T.1I.); MPaBIJIBHBIM HCIIOIb30BAaHUEM

- OCHOBHBIMH HaBBIKaMH JIEKCHYECKUX M TPAMMATHIECKHX

W3BJICYCHUS TTIABHOW U CTPYKTYp IO TPEUIOKCHHON TeMe

BTOPOCTETIEHHOH

HHPOpMALNY;

- HaBBIKAMHU

nproOpeTeHus,

UCIIONIb30BaHHUS U

OOHOBIICHUS

TYMaHUTapHBIX, 3HAHUIT;
- HaBBIKAMU BBIPAKEHHS
MBICIIEH ¥ COOCTBEHHOTO
MHEHUSI B MEXJIMYHOCTHOM
Y JIETIOBOM OOIIICHNH Ha
MHOCTPAaHHOM SI3bIKE;

- HaBBIKaAMH JICJIOBOI
MUCBbMEHHON U YCTHOM
pedn Ha HHOCTPAaHHOM
S3BIKE;

- HaBbIKAMH M3BJICUCHHS
HEo0X01UMOit
uHpOPMAIUH 13
OPHUTHHAJIBHOTO TEKCTa
9KOHOMHYECKOTO
XapakTepa;

- HaBBIKAMH COCTABIICHUS
KpaTKUX TEKCTOB
CIENAIN3UPOBAHHOTO
Xapakrepa,
AQHHOTAIMH(COOTHECEHO C
unukaropom YK-4.3)

1.1 IIxans! OLIEHUBAHUS:
Texkyuuii KOHTPOJIb YCIEBAEMOCTH M MPOMEXKYTOUYHAsI aTTeCTalUsl OCYIIECTBISETCS B
paMKax HaKOMUTEIbHOUN OaTbHO-PEHTHHTOBOM cucTeMbl B 100-0amipHOM mIkane:

50-100 GamnoB (3a4eT)
0-49 Gamnos (He3ayer)

2 TunoBbie KOHTPOJIbHBIC 32JaHUS WM HHbIEe MAaTePHAJIbl, He00X0AMMBbIE /ISl OLeHKH 3HAHWI, YMEHHI,
HABBIKOB U (MJIM) ONbITA JESATEJbHOCTH, XapaKTEPH3YIOIIMX J3TAanbl (POPMHPOBAHUS KOMIIETCHU M B
npouecce 0OCBOCHUs1 00pa30BaTeJbHOM MPOrpaMMbl

Bonpocsl k 3auery



no aucuumuiiie_MHOCTPaHHBIN A3BIK NPodecCHOHATLHOIO 00 IeH U

(AHrauiicKmii)
1 cemecTp
1. KommyHukanus
2. MexayHapoaHbIH MapKETHHT
3. Drambl CTaHOBJICHUS JEJIOBBIX CBS3CH
4. Crpareruu ycrexa
2 cemecTp

3aHATOCTh B pa3HbIX cepax AesTeIbHOCTH
PasnoBugHOCTH PUCKOB

Crunmu MeHeIKMEHTa

VYnpasnenue punancamu

~poODdDE

HNHcTpyKuus 1o BbINOJTHEHHUIO:

3auer npoxoAuT B opmare Oecesibl 110 MPOHAECHHBIM TEMaM B TEYEHUE CEMECTPA.

Kpurtepun onenuBanus:

- Crynenty BbIcTaBisercs «3ader» (100-50 6am1oB), eciii KOMMYHUKATUBHBIE 331a4H BBIIIOJIHEHBI [TOJHOCTBIO,
WCTIOJIb30BAHHBIN CIIOBApHBIN 3amac, TpaMMaTHYeCKUEe CTPYKTYPBI, (OHETHUECKOE 0(POpPMIICHHE BBICKAa3bIBAHUS
COOTBETCTBYET ITOCTABJICHHOM 3a/1a4¢;

- Crynenty BbIcTaBisieTcs «He3aueT» (49-0 6anioB), eciiv OTBETHI HE CBSI3aHbl C BOIPOCAMH, HaJIU4ne
rpyObIX OMIMOOK B OTBETE, HEOHUMAaHKE CYIIHOCTH U3JIaraéMoro BOIpoca, HEyMEHUE IPUMEHSATh
3HAHUS Ha IPAKTUKE, HEYBEPEHHOCTh U HETOUHOCTh OTBETOB Ha JOIOJIHUTENIbHBIE U HaBOSIINE
BOIIPOCHI

TecTnl
10 JUCHUITIIMHE I/IHOCTQaHHBIﬁ SA3bIK HQOQCCCI/IOHQ.HLHOFO oﬁmennﬂ
Tect 1
Pa3zpennr 1-2
A Complete the sentences with the words in the box.

] bush grapevine nutshell stick wall

1 | heard it on the you’ve been promoted.

2 | asked Rudy to say yes or no, but he just beataround the

3 Look, ina , my trip to Singapore was a huge success.

4 | think you got the wrong end of the ., .. I’m.not.going on holiday, I’'m going on a business
trip.

5 John just doesn’t listen. It’s like talking toa brick ... e

B Complete the multi-word verbs with off, on or up.
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20
21
22
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Lufthansa pilots cancel strike

Lufthansa pilots have called

..................... 6 sirike action
planned for next week after new talks
WELE SEL iaveranorssasassnrasss " with the

5 German airline

The announcement late on
Wednesday averted, or at least
L | SR AT 3 " a four-day
stoppage that could have cost

10 Lufthansa tens of millions of euros.

The union’s action had built
..................... ¥ the dispute into
one of the worst to hit Germany in
recent years, adding to a wave of

15 industnal action across the European

airline sector, which has also affected
British Airways.
In the end, the stoppage ended after

24 hours when the two sides agreed to
0. CAELY  saesisrssssssnsssrone M negotiating.
Lufthansa says strike action costs it at

least €25m a day.

FINANCIAL
TIMES

Choose the correct words to complete each sentence.

We’re meeting tomorrow to discuss the new (market / marketing) strategy.

Can we discuss the (sales / price) figures? | was expecting an increase, not a decrease.
We’re excited about the launch of the new (product / brand) range in South America.
I’d like you to meet Liam. He’s the one who organised the successful advertising (image / campaign)
in London last year.
We have brand (loyalty / leader), we just need to increase our market share.

Choose the appropriate phrase (a—h) to complete these sentences.

we met somewhere

went to Carmen Diaz’s presentation

was given your name

in sales or product development
see we’re in the same line of work
could try Pietro Sylvani

we met some time ago

mentioned your name

Hello. You don’t know me, but I'm Jeff Watson. I__*! by Janice Hayes — we used to work together in
at Rank Xerox.

Oh, yes.

I’m looking for someone to help out with some training and Janice

| see.

Haven’t 13 pefore?
Yes, | think 14, Was it at the supply chain conference in Miami? A: Yes, that’s right. We both_
15

I need to find someone who can help with our distribution in Italy.

You

16

Isn’t he in Shanghai?
No, he’s back in Rome now.

Hi. My name’s Roger Lee.

Hi, Roger. I'm Erki Jenssen. | o

Yes, that’s right. Are you__ 182

E Put the words in the correct order to make sentences.

morning strategy marketing purpose our of discuss the to meeting isthis The
I’ve idea heard a best long the time for That’s

they however are crazy want you all your ideas, think We

other about ideas this we do can about what ?




23
24
25

Any

New York City was thinking we maybe go shouldto |
Manhattan hotel in could go just four-star for a We
will a idea, that’s, money good because save it Yes,

Pasznennt 3-4

A

Choose the correct ver

Tect 2

b tense for 1-5

10

Mobiles ring the changes in stores

JC Penney, the mid-price US
department store chain,
.................... S8 (is cutting / cut)
back somewhat on expenses last year,
as its core middle-class shoppers were
hit by the recession. But it did not stop
spending on everything.

“We invested heavily in our digital
initiatives,” Mike Ullman, chief
CXECUtIVE, - iils nabennorannne 7 (told /
had told) investors recently. “During
the downturn, under the covers, there
was a lot of heavy investment in
building muscle to make sure we got a
headstart in this.”

JC Penney, with more than 1,000
stores, i at the leading edge of digital
retailing. In February, for example. it
held its monthly board meeting at
Facebook’s headquarters in Califorma,
where its board members were given a
crash course in the potential of social
networking.

The competition is only slightly

25 behind JC Penny, Target, the US
discount retailer, viouvirieereresnneses -
(prepares / is preparing) to launch an

entirely independent digital platform,

ending its dependence on Amazon, the
®» online marketplace which currently
..................... * (runs / ran) its
website. Work on a new global
e-commerce platform has been
accelerated by Walmart, the world’s
35 largest retailer. Gap, the clothing
retailer, is preparing ro launch
e-commerce businesses in western

% {1 never saw) a time like this in retail,”
says Andy Murray, head of Saatchi &
Saatchi X, the in-store marketing
agency that works with customers
including Walmart and Procter &

45 Gamble. “T think mobile is changing
everything in retail,”

Much of the initial attention has
been focused on retailers embracing
new digital marketing techniques

s aimed ar mobile users, such as sending
text messages, and using digital
money-off coupons, and on steps to
make their existing websites function
on mobile browsers. But retailers are
also facing a world that has been
changed by the fact that shoppers will
now increasingly be online, via their
phones, even as they visit a physical
store. They will expect a unified
w0 shopping experience.

5

-

FINANCIAL
TIMES

10

B Find five examples of passive verbs in the text.

C
12 alot

13 a small amount
14 completely

15 more and more

D

a) I don’t want to repeat myself but
b) Hold on now

C) | want to ask a question.

d) if you give us $2,500 next week

providing you can

Find adverbs in the text with the following meanings. 11 more than a little

Complete the conversation with the appropriate phrase (a—j).




f) So what you’re saying iS

Q) Are you saying

h) I’d like to make a suggestion.
)] I’m sorry to say

) how do you feel

Dean: We agreed a budget of $15,000.

Alan:  Right. But we’ve had some unexpected costs. Dean: 16 that you need more than

that.

Alan:  Yes, 17 ve been saying for the last six months that we simply don’t have any more money for

this.

Alan: 18 that you don’t have the money, or that you don’t want to spend it? Dean: 19

think we should leave this point and come back to it later.

Alan: 20 don’t you think we need to sort this out before we talk about anythingelse? Dean:  Bianca,_
21 about this?

Bianca: Well, 22 | agree with Alan on this one. We need to talk through it.

Alan:  Thanks, Bianca. Dean, Zwe can deliver the machines, and we’ll give your employees training on

them. That wasn’t part of the original agreement, but we can do that.

Dean: 24 What date are you offering to do the installation?

Alan:  We can agree to installation on 12 August,___% give us the extra money.

HNHcTpyKuus M0 BHINOJTHEHH IO
B mpotiecce TecTupoBaHusl CTYICHT JAOJKEH OTBETUTH HAa BCE BOIPOCHL. BpeMs BBIMOIHEHHS KaXI0TO TecTa
cocraBisieT 40 MUHYT.

Kpurepun onenuBanus:
MakcumanbHOE KOJIMYECTBO OAJIJIOB, KOTOPOE CTYAEHT MOXKeT HaOpaTh — 50 0auioB 3a TecT. 3a KaXIblii
MIPaBWJIbHBII OTBET B TECTE CTYJEHT Moiydvaer 2 Oasia.

YcrHblii onpoc
1
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Master the mix of continuity and change

Stefan Stern

What makes winning businesses
different from the also-rans? Having
better products and services helps.
Good leadership is essential. But the
strongest companies manage some-
thing else that is rare. They cope
with crises and big strategic change
without drifting off course. How rare
is this?

Gerry Johnson, a professor at
Lancaster University Management
School, and two colleagues from the
Rotterdam School of Management,
George Yip, the dean, and researcher
Manue] Hensmans, have been study-
ing companies that, over a 20-year
period, achieved almost uninter-
rupted success while dealing with
big changes. They have interviewed
senior executives (past and present)
from some of these companies to
find out what went on, how deci-
sions were made and what the
prevailing atmosphere was like.

The big danger, even for success-
ful businesses, is strategic drift, Prof

3

Johnson says. Companies start out
on the right track but they can all too
easily lose their way. When things
become critical, existing leadership
is kicked out, new leaders come in,
and the cycle starts again. But not, in
the case of a few exceptional busi-
nesses. Tesco, Cadbury and the
medical products group Smith &
Nephew all dealt with big changes
while avoiding disaster.

How? A combination of four char-
acteristics, or traditions as the
researchers call them, seems to be
crucial. The first is continuity. This
involves “the reinvention of the
company’s distinctive business
model” to fit in with prevailing mar-
ket conditions.

The second is anticipation. This is
where it starts to get tricky. To build
in anticipation, “alternative leaders™
have to be allowed to start work on
the future shape and direction of the
company but without undermining
the current leadership. At Tesco in

5

the late 1960s and early 1970s, 2
new generation of managers (includ-
ing future boss Tan MacLaurin)
began transforming the business
under the nose of the founder Jack
Cohen.

This leads to the third characteris-
tic of a winning business, which the
academics call “contestation” or

difference that grows out
of conflict”. This is vital. Dynamic,
growing businesses benefit from the
creative tension of civilised dis-
agreement. The Smith & Nephew
culture was shaped by argument,
Prof Johnson suggests. A witness to
Tesco board meetings in the mid-
1980s told him that they were
arzumentative and confrontational
“but like a family arguing rather than
a group of enemies™.

The final characteristic is mobil-
ity, meaning a flexible recruitment
policy that tries to put the best per-
son in the job, which prevents the
growth of a time-serving culture.

S — SRS
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A guide to being a successful female boss

Lecy Kellaway
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The careerist: Pro bono work

Rhymer Rigby

Pro bono work is usually thought of
a5 the preserve of lawyers, but
organisations & varied 2s advertising
s firms zlso donate their staff's time 10
g200d causes - either for free or for
reduced fees. Although employees
should do pro bono wock for selfiess
reasons, yoar good deeds can also be
w0 rewardad iz terms of your career.

How does pro bono work add to
my experience?

If yoo are relatively junior, it caa
be a very good way (o step up.

‘ 15 “People who do pro bono work

in the Accenture Development Part-
nerships typically tzke on more
senior roles than they woald in big
corporate roles,” says Royoe Bell,a
» senior execotive 2t the coasultancy
firm. “You get to see a Jot of nats and
bolts and it's very good to get oat-
side the normal cosy corporate
world. You'd think that someone
2 who sets up an IT system in Chad
would have 2 broader view than a

person who has oaly worked in
Fortune 200 companies.”

What about opportunities for
3 building relationships?
Pro boao work often brings together
people from different parts of
organisatioas who might not other-
wise meet. Phil Georgiadis,
35 chairman of Walker Media, the
Londoa 2gency, says it can cul
throogh hierarchies, 100. “T'm about
to do some work for the Great
Ormond Street Hospital for Childrea
@ and I'll enlist 2 couple of graduates
to work with me — that'll be the
accoant tezm. So suddenly you have
a graduate who is reporting directly
to the chairman, which is very rare,”
& heexplams.

What about job satisfaction?
Using yoar professiona! skills in the
service of good causes ofien adds 2
kind of ethical dimeasion to your
s career and can be very motivating.
Maya Mehta, 2 senior associate 2t

Clifford Chance, the law firm, says
that ber inspiration for starting the
Newham Asian Women's Project
s pro boro scheme came from reading
2hout foroed marrizzes: “It got to the
point where I couldn't just turn the
page. | wanted to do something
aboat it.” She says it is 2ls0 one way
@ of bridging the divide betweea
Canary Wharf and the less privi-
leged areas that serround it.
Pro bono work can be rewarding
in other ways, t00. Mr Georgiadis
& says you can be freer to be more
creative with work dooe for chari-
ties: “You ofea have the opportunity
10 do some really interesting market-
ing and you have more freedom than
» youmight have with, say, a breakfast
cereal.” Mr Bell adds that Accenture
Development Partnership projects
tend to be smaller and shorter than
their corporate counterparts: “It's
75 much easier to see overall results
and understand the positive effect of

what you are doing.”



Jonathan

Cocz-Cola already owns two of
China's three best-selling sparkling
drinks but by 2020 it wants to have
four more $1ba brands in what has
s become its thind-largest market by
revenue. The ambitious target
reflects Coca-Cola's confidence that
its Jong-term plans to more than tn-
ple sales in China are secure both
w from domestic rivals and from
poteatial political pitfalls.
Coca-Cola's revenoes have grown
by acompound annual rate of 19 per
ceat over the past five years and it
15 claims to be widening its lead over
its ivals. It s2ys it has double Pepsi-
Cola's total sales in Chima, supporied
in particular by its stronger preseace
in still drinks, water and juices. The
» company has also coatinved lo
expand its range of noa-carbonated
drinks where it competes with both
Jocal and international brands.
It has Jaunched Glacean eshanced
% water, 2 well as its first dairy and
' juice drink, Minute Maid Super

_

Pulpy Milky, entering 2 | billion-
case market where competitors
inclode Wzhaha, Danore’s former
» joint venture partaer. Coke and
Sprite already each sell more than
$1ba anneally and Coca-Cola is
forecasting thatits Yoan Ye tea brand
and its Ice Dew bottled water - both
3 lagnched last year - will also be
§1ba China brands by 2020, in spite
of facing stroag competition from
Taiwan's Tingyi, which has aboot
half the total ready-to-drink tea
© markel.

In terms of political challenges,
the world's largest soft drinks
company suffered 2 blow this March
when Chinas minisiry of commerce

&5 blocked its planned §2.4bn takeover
of China's largest juice company,
Huiyuan. Since the setback, Cocz-
Cola bas contisued the kind of
high-level commitment to China

52 demonstrated by its sponsoeship of
the Beijing Olympics, recently
announcing plans 1o invest $2ba in

-C'ocz.l-Cola tafgeié more §1bn China brands

(China over the next three years.
Mubtar Kent, chief executive,
s noted that at 2 meeting with Wang
Qishan, China's vice-premier for
economic affairs, Coca-Cola had
beea praised for being the oaly US
company {0 have 2 pavilion at Jast
& year's Shanghai World's Expo. Mr
Kent says be regards the poteatial
obstacles to Coca-Colas China
ambitions coming from broader
political presseres as China's growth
& could stil fall shoet of expectations.
He does not see this, including the
threat of potential natiosalist reac-
tion to Coca-Cola’s US brand
identity. “Everyone's walking
» aroend with Nikes, and dricking
Coke and wearing Oakleys. | think
there's a difference between that and
the view of the US - people doa't
wory 2t consumer fevel, at a brand
» level,” says Doug Jackson, head of
Coke's China business unit.




Time for communication

to move towards ceptre stage

Paul Argenti

The last few years have seen the big-
gest collapse in confidence in
business in almost a century — to the
point where probably the least

s trusted spokespeople on the planet
today are corporale executives.
When intense mistrust prevails,
whatever 2 company doecs says
something about it, everything ¢om-

w0 municates, and communication
affects cverything,

This is changing the definition of
communication. Communication
today i moce of a two-way dialogue

15 and this has been aided by the rise of
social media like Facebook and
Twitter and the explosion of infor-
mation-sharing online. Today’s
best-in-class companies, such as

20 Dellinthe US and Philips in Europe,
do not just engage in dialogue. They
use the latest technologry as a source
of ideas, opinions and competitive
intelligence, for product develop-

25 ment, employee engagement and
media monitoring.

In addition to rethinking the defi-
nition of communication, the best
companies are rethinking its struc-

30 ture. There is a greater need for

imtegration, collaboration and part-
nership among corporate leadership,
homan capital, finance, sales and
legal teams.

35 Another change in communica-
tion by leading companies is the
rethinking of key themes. This was
the main finding of research by the
Tuck School of Business at Dart-

% mouth, conducted with Doremus, a
business-to-business communica-
tions agency. It found that the
best-in-class companies have been
guided by six themes:

« a Focus on value and values
Stakeholders demand value for
moncy when buying goods and ser-
vices, but they also expect to see a
strong set of corporate valucs in the

so companies with which they do busi-
ness, Walmart, Hyundai and BMW
have used this theme in their adver-
tising and communications,

b Evolve a sense of responsibll-

ss ity Corporute responsibility today is
not just about philanthropy or being
green. It is about companies beng
responsible across all business prac-
tices, NGOs, consumers, employees

0 and investors are ready to punish

companies that ignore evolving
sacial values, JPMorgan Chase has
done a fahulous job reflecting its
corporate responsibility initiatives

s on ils website and in advertising.

¢ Strategy must drive communi-
cation As Jon Iwata, [BM's senior
vice-president for marketing and
communications, puts s1: “Lincoln

2 suid, ‘Character is the tree; repula-
tion is the shadow.' I'm afraid too
many people in PR, marketing and
adventising spend more lime manip-
ulating the shadow than tending to

75 the tree”

d Shifting from the problem to
the solution Stakeholdzrs are most
reccptive to realistic and optimistic
plans, and are often ready 1o pay

% less attention to probiems of the
past year,

e Not communicating is a com-
munication in itself You either tll
your story or have it told for you.

g [ Re-evaluate positioning The
crisis has led 1o disruption in how
companics are thought of by con-
stituencies, which provides a
tremendous opportunity to reposi-

oo tion, rebeand and redevelop.




More about results than time

?hllln Manchesier

On the surface, flexible working
might seem to be about people
being able to choose their working
hours and. perhaps. spend some

5 time working away from the
office. But it is also a fundamental
change in the way people work -
and. more importantly. the way
they are managed. Flexible work-

o ing is a shift from “"time-based™ to
“results-based” working practices
and could herald the biggest
change in the workplace since the
start of the industrial revolution.

15 New employee legislation is one
of the main motivations for
employers to introduce flexible
working practices - but not the
only one. In Europe, for example,

20 employers are obliged to offer par-
ents with young or disabled chil-
dren the right to request flexible
working. While legislation is a
major catalyst to introducing flex-

25 ible working, there are other rea-
sons. In the US, for example, the
fall in the price of mass market
computer and communications
technologies 1is encouraging

30 organisations to allow more home
working.

Flexible working is also likely to
appeal to a wider skill pool and
help with staff retention. Mary

35 Sue Rogers, human capital man-
agement leader at IBM Clobal
Services, says that IBM has
embraced flexible working to help

with recruitment. "In Europe,
& companies have to provide flexible
working because of legislation —
but it is also a way to recruit from
a broader skill pool, including
women and older people. With an
ageing workforce we have to find
ways to retain older staff, It also
gives greater scope to male
emplovees who increasingly want
flexible working to create a better
work/life balance. A recent survey
of UK graduales found that
work/life balance was third on
their list of carcer prioritics,” She
adds that 55 per cent of IBM's
cinployees work flexibly and 90
per cent are “enabled” to do =0,
“To us. il is foremost a business
imperative. It is about staff reten-
tion, increased productivity and
cost reduction,” she notes,

A survey of 300 UK human
resource professionals in small to
medium-sized enterprises (SMEs),
commissioned by Arizona-bascd
telecommunications company
Inter-Tel, found that 40 per cent
found it difficult to attract the
right skills from their local mar-
ket and 30 per cent thought they
could attract stafl if they were
offered fexible working. But they
alzo had significant reservations -
with 93 per cent concerned that
staff were more likely to bend the
rules if they work from home.
Doug Neal, regearch fellow at the
UsS Computer Sciences
Corporalion, identifies this atti.

&

&5

5

tude as being at the heart of ¢
ga cultural shift prompted by flexi

working: “The problem is not

with the worker - It is also w

the boss, Management has to

a way to measure ‘results” ratl
g than time, We have to find n

ways to evaluate workers - ¢

their bosses,™

He adds that organisations m

find wayvs to bujld trust betwe
92 employer and employee: “How ¢

evaluate people when I can't

them? In formal terms, trust is

outcome of a series of benefic

transactions. You have to buil
o culture of trust from work
together.”

Although new legisiation
forcing organisations to ad
flexible working practices, th
are sound business reasonstog
cmployees more flexibil
QOrganisations which hi
embraced flexible working hi
found that it ¢can cut costs z
improve productivity, More img
tantly, it enables them to recr
stalf frem a much broader sl
pool and relain staff. But (¢ o
mean a fundamental change
the relationsiip betwecn staff @
management, Both must learrn
trusl ecach other and focus
results rather than time spent
the office.

a5

1o
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How to engage your employees

Michae! Skapinker
Ade Sodeinde, a 17-year-old
Nigerian, became famous last
week for making some of Britain's
trains run on time. Ms Sodeinde,
s in her year working for Central
Trains before going to university,
solved the puzzle of why trains
leaving the depot ran late. She
found that the tracks in the depot
1w needed upgrading and were slow-
ing the trains’ journeys to their
starting platforms. Drivers and
conductors also had to wait before
boarding because of the time
15 taken for safety inspections and
cleaning. By refurbishing the
tracks and reorganising inspec-
tion and cleaning, Central was
able to eliminate the problem,
20 potentially saving itself £750,000
($1.37m) a vear in fines for late
running - and vastly reducing pas-
senger frustration and deilay.
Ms Sodeinde will no doubt be in
25 great demand when she gradu-
ates. But just how large, estab-
lished companies persuade
employees to put in that extra
effort is one of management's
1o great puzzles. Staff know where
the problems and opportunities lie
and there will always be employ-
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ees with ideas for new products or
better service. All it requires is for
them to speak up and for someone
to listen.

Most companies say they listen
to their people - but as managers
are often unhappy to have their
current strategies disrupted and
new ideas get trapped in corporate
bureaucracy, would-be innovators
become jaded, and cynical.

Yet there is a link between
engaged employees, satisfied cus-
tomers and corporate profitability,
according to a recent study by the
Forum for People Performance
Management & Measurement at
Northwestern University. The
Forum studied 100 US companies
to find out how engaged their staff
were and whether this had any
effect on corporate profitability
The Northwestern researchers
wanted to look at employees, such
as Ms Sodeinde, who did not deal
directly with customers. What
impact did their attitudes have on
the company's success? Well, the
results were clear. The companies
with the happiest and most
engaged employees had the most
satisfied, highest-spending cus-
tomers,

So how do you make employees

70

75
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more engaged and content? Roger
Martin, dean of the Rotman
School of Management at the
University of Toronto, argues that
people are happicst not only when
they are respected members of a
team they admire but when the
team and the company are
respected by the world outside,
Being part of a trusted, honest
group is an indispensable compo-
nent of employvee happiness and
engagement. So is establishing
ties with colleagues yvou respect.
When groups appear to be per-
forming, companies should hesi-
tate before disrupting them. The
vogue for forming new teams for
each task may work in companies
small enough for everyone to
know each other. When people
constantly have to establish new
links of trust, customers will
probably suffer. Companies
should think hard, too, before they
outsource the work of a function-
ing team. The company you out-
source to may be a happy, engaged
bunch, but I would not count on it.

From the Financial Times



Nasa’s exercise in managing risk

By Victoria Griffit

The US space agency grounded its
three remaining space shuttles
after Columbia disintegrated upon
re-entry to Earth's atmosphere in
s February 2003, killing the seven
crew members. Yet even today. sci-
entists are still divided over
whether the management culture
at Nasa has changed enough to
wensure the shuttle’'s safety.
Behavioural Science Technology,
the California-based consulting
group that works with other
industries such as railways on
15 safety issues, was hired 18 months
ago to help change the manage-
ment culture at the agency.
Nasa set out to improve employ-
ees' relationships with supervi-
20 SOYS to encourage dissent, empha-
sise teamwork and raise manage-
ment credibility, Although they
are still under pressure from bud-
gets and deadlines, Nasa man-
25 agers say they now take the time
to listen to concerns of engineers
and others on issues that may
compromise safety. BST measured
attitudes to safety and the work
30 environment in February 2004,
then again six months later, and
says the culture at Nasa has

changed. But although 40 per cent
of the managers surveyed said
they saw changes for the better,
only 8 per cent of workers said the
same,

James Wetherbee, a former
shuttle commander, has in recent
o months questioned whether the
culture at Nasa has changed
enough to make safety a priority.
And a report released last month
from George Washington
University says the pressures of
getting the shuttles back into
space leads the space agency to
make questionable safety deci-
sions. The study places the cur-
rent chances of a catastrophic fail-
ure on the shuttle at about one in
55 for every mission, Despite Nasa
spending nearly $2bn over the past
two years making safety improve-
ments to the shuttle, the risk
remains high enough to make any
astronaut’s heart dance at take-off
and re-entry. In fact, the George
Washington researchers argue
éo that more money and effort

should be spent to come up with

an alternative to the space shut-
tles.

In the wake of the Columbia dis-

65 aster, an independent panel, the

Columbia Accident Investigation
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Board, was formed to investigate
the accident. Some of the findings
of the CAIB report were embar-
7o rassing for Nasa. Engineers had
expressed concern about the
falling debris, but their fears were
dismissed. The CAIB severely crit-
icised a lax safety culture at Nasa
75 as contributing to the disaster,
and issued a check-list of 15 points
to get the shuttles back up and
running.
Some critics believe Nasa
2o should be doing more to reduce
the number of manned missions.
Much of the cargo for the shuttle,
Lthey argue, could be transported
robotically. Others have called for
85 the space agency to adopt a more
aggressive schedule in developing
a replacement for the shuttle. But
those are issues for the medium
term. In the coming weeks, getting
ya the shuttle safely into space and
back to Earth will be the priority,
and the world will be waiting with
bated breath to see if Discovery
can get off its launch pad without
45 mishap.*

From the Financta! Times

* In fact, the launch of Discovery was
successful.




Online shopping expected to grow
by 35% this year

AR BN cciaissntisss

Consutners are expected to spend
33 per cent more buying a host of
items from clothes to CDs online
this vear, taking total spending for
52005 to an estimated £19.6bn,
according to the Interactive Media
Retail Group. In its first annual
report, published today, TMRG
said it expected 4m more Britons
w to shop online this year, taking the
total shoppers to 24m, more than
half the UK’s adult population.
The latest figures underline the
sharp growth of internet shop-
15 ping in the decade Since 1994,
While internet shopping account.
ed for just £300m of retail sales in
1999, by 2004 consumers were
spending £14.5bn online, accord-
20 ing to IMRG.

Online shopping is also counter-
acting sluggish consumer spend-
ing on the high street. Houschold
expenditure grew by only 0.2 per

25 cent in the fourth quarter of 2004,
“For a sector to have grown from
scratch in ten years with very lit-
tle investment suggests that the
internet’s time has come,” said

30 James Roper, IMRG chief execu-
tive.

The larger retailing groups -
Kingfisher, Argos, Dixons, Tesco
and Boots - are spending money

35 on developing their internet offer-
ing, but many refail chains are not
investing in online shopping,
which in turn is allowing entrants
such as figleaves.com, which sells

4o underwear, and asos.com, the
clothing e-shop, to gain a foothold
in the market.

M 2004, the IMRG estimated
that the top 100 retailers in the UK

45 spent just £100m on their internot
presence - and most of this came
from a handful of stores, But in
spite of the neglect from big retail-
ers, the growing popularity of

so online shopping looks set to con-

10

tinue as more people gain access
to the internet.
Figures out from 2004 from
Qfcom, the communications regu-
ss lator, showed that more than 56
per cent of homes had internet
access, with a third of those hay-
ing a broadband connection. The
emergence of mobile commerce
éo technology could also mean that
people will be able to shop online
from their mobile phones,
IMRG said electrical and cloth-
ing pgoods were experiencing
65 strong growth online, with more
than £2bn of electrical goods sold
over the internet in 2004, Di%ons,
the high street electrical retailer,
expects its online sales - currently
70 at £170m - to hit £1bn in the next
five years. Meanwhile, clothing is
another big expansion area, with
sales growing 37 per cent to £644m
in 2004.

From the Financial Times



Webhiker’s guide to galaxies

By David Bawen

One of the frustrations of peopie who
run large websites is that their efiorts
are often judged on superficial
criteria. It is always nice to win an

5 award, but the sad truth is that
judges rarely have time 1o go into
sites in enough depth. So. what is
never analysed is whether the site
really functions properly and does

w what it is meant to do. This is not the
fault of the judges; it is because large
online presences are complex
beasts. You really have to get stuck
into them to see whether they are

15 coherent.

Few big organisations have just
one site - typically they have one at
the centre and a galaxy of others
covering countries, subsidiaries,

a brands and other specialities. This
means we have o logk both at the
way the central site works, and at the
way the galaxy spins around it (or
fails to).

s There are always reasons why a
web presence has the structure it
does. but they are rarely simple -
usually a mix of historical accident,
lack of budget, decentralised

su organisation, internal politics, the
whimsy of bosses, and any number
of other factors.

So here are three questions to ask
yourseif to see just how coherent

35 your own presence is. First, is your
central site ohe coherent beast, oris
it made up of a group of vaguely
co-ordinated offerings? The US State
Department site, for example, looks

40 neat — with nice bold links across the
top, which are the same wherevear
you are in the site. But it soon
becomes clear that itis a federation
of sites that have little in common.

45 Some areas have no links back to
the main site, and are not covered by
the same search engine.

Second and third, can visitors
easily get to your country, business
so and other sites, and can they get

back? Many people will find a

corporate site by writing in the name

of the company and adding “.com’, or
by putting its name into Google. Now
you need to get them to the
information they need. A weli-
classified directory can do the trick,
but check out IC) (wwwveici.com), with

5

w

its neat expandable “pilot’

6o mechanism. Or UBS {(www.ubs.com),
with its logical service finder. Or look
at Thyssen Krupp's Base
{base.thyssenkrupp.com), a highly
sophisticated search engine that lets

&4 visitors find the relevant site or
information by product, customer
sector, location, subsidiary name, or
other criteria. The basic journey back
from an outlying site should be more

7a straightforward — a link to your home
page.

But can, say, a visilor (o your
French site get direct to the central
investor area? If not, why not? Can a

75 jobsesker in Singapore look for
positions across your entire
erganisation? Is a journalist in Brazil
getting the right mix of local and
global news? Thought not, These are

3o the subtleties that may not win you
an award — but they will make your
site work better. That is good for your
organisation, its customers and other
stakeholders. And of course, for your

a5 job.

From the Financial Times

I/IHCprKHI/IH IO BBINTOJTHCHHU IO

CryneHTy BblIaeTCs TEKCT JJIs YT€HUs, epeBojia U pedepupoBanusi. Bpems MoAroToBKu K OTBETY COCTaBIISET
30 mun. [lanee cTyaeHT yuTaeT pparMeHT TEKCTa BCIIyX, 3aUYUTHIBAET NEPEBO U peQepupyeTr TEKCT. Y CTHBIM
OIIpOC MPOBOAMTCA 2 pa3a B CEMECTP B KOHIE NMPOXOXKIAEHHUS KakJIoro pasiena. Bo Bpems ycTHoro ompoca
CTYJEHT JOJKEH OTBETUTh Ha BCE BOIPOCHI MIpenoaBaTesis o TeMe. Bpemst oTBeTa cocTaBisieT 5 MUHYT.

Kpurepun onenuBanus:

MakcuMalIbHOE KOJIMYECTBO 63.JIJ'IOB, KOTOPOC CTYACHT MOXKCET Ha6paTL — 10 GamnoB 3a 1 TekcT (33. 1 CEMECTP

BBITIOJIHSETCS peeprpOBaHUE JIBYX TEKCTOB).

e 9-1006.- KOMMYHHUKATHUBHBIC 3a1a9X BBITIOJIHCHLIL

3a4a4c,
e 7-8 0. -

IIOJIHOCTBIO, MCIIOJB30BAHHBIM CIIOBapHBINA 3arac,
rpaMMaTH4eCKHe CTPYKTYpPHhI, poHETHYECKOE O(hOpPMIIEHUE BHICKA3bIBAHUS COOTBETCTBYET IOCTABICHHOM

KOMMYHUKATHUBHBIC 3aAa4W BbIIIOJIHCHBI YaCTHUYHO, HCIIOJIb30BaHHBIN CHOBapHBIﬁ 3ariac,
rpaMMaTHYC€CKUC CTPYKTYPHI, (bOHeTI/ILIeCKOC O(bOpMJ'IeHI/Ie BBICKA3bIBAHUS COOTBETCTBYCT MOCTaBJICHHOM

3aaadc, HEOOJIbIIINE HapyHICHUA UCII0JIB30BaHUs CPCIACTB JIOTHYSCKOM CBs3HU,

e 5-6 0. — KOMMYHHMKATHUBHBIE 3a/1a4d BBIIOJHEHbl HE MOJHOCTHIO, HCIIOJIB30BAaH OrPaHUYEHHBIN
CIIOBapHbIN 3arac, TpaMMaTHYeCKUe CTPYKTYphl U (oHeTHuecKkoe opopmileHHuE BbICKa3bIBAaHUSI UMEIOT

HeOoJIbIIINE HApYILICHMS,
e 0-4 6. — KOMMYHHKAaTHBHBIC 337]a4¥ HE BBIITOJIHEHBI, HATMYHE TPYOBbIX

OIIIMOOK B OTBCTC, HCIOHMMAHUC CYIIHOCTHU HU3JIaracMoro BOomnpoca, HCyMCHHUEC ITPUMCHSATD 3HAHUA HA ITPAKTUKE,

HCYBCPCHHOCTb U HCTOUYHOCTH OTBCTOB HA JOITOJHUTEIIBHBIC U HABOAAIIUEC BOIIPOCHI

TeMbI 10KJIA10B € Mpe3eHTanuel

1o qucuuruiiHe_HOCTpAHHBIN si3bIK NPO¢ecCHOHANBHOIO
O0IIEHNSA(AHTITHHCKHN)

1. KommyHukanus B OusHece.




. Kaprepa
. Konkypenuus

. Poccuiickast 1 MexayHapOIHasi TOPTOBIISL.

. OCHOBBI yCTICIITHOTO OM3HECa
DKOHOMHYECKHE [TOKA3ATEIN NPEAIPUATUS
. CocraBieHue roqoBoro oT4éra

. bankpoTCTBO MpeanpuaTUs

. [InannpoBanue Npon3BoOACTBA

0. VYnpasieHue nepcoHaiom

HNHcTpyKuus no BbINOJTHEHHIO
CryaeHT roTOBUT 2 I0KJIaJia B TECUEHUH ceMecTpa. MeToaudecKkue peKoOMEeHIalluu 10 HAIMCAHUIO U TPEOOBAHUS
K 0()OPMJICHHIO COJEPKATCS B MPUIIOKECHUH 2

Kpurtepuu onenuBanus:

MakcumanbHoe kosnuecTBo 30 6aytoB (o 15 6ayioB 3a Kax bl JOKIIaT)

15-10 6. - w3I0KEeHHBIN MaTepua (PaKTUICCKU BEPEH, IPUCYTCTBYET HAIMUUE
rI1yOOKUX MCYEPIBIBAIOIINX 3HAHUHN 0 IOJrOTOBICHHOMY BOIIPOCY, B TOM YHCIIE
OOIIMpPHBIEC 3HAHHS B I[EJIOM 110 TUCIHUIUIMHE, TPAMOTHOE U JIOTHYECKH CTPOHHOE
U3NI0KEHUE MaTepuana, HIMPOKOE UCIIONIb30BAHHE HE TOJKO OCHOBHOM, HO U
JOTIOJIHUTEIBbHOU JINTEPaTYpHI;

9-8. 6amnoB - U3NOKEHHBII MaTepuan BepeH, HaJTM4Ke MOTHbIX 3HAaHUH B 00beMe
MIPONEHHON MPOTrPaMMBI 110 MMOATOTOBIEHHOMY BOIIPOCY; TPAMOTHOE U JIOTUYECKH
CTpOWHOE W3JIOKEHHE MaTepuaia, IIHPOKOe HCIOJIb30BAHWE OCHOBHOM
JTUTEPATYPHI;

7-4 6. — W3JI0’)KEHHBI MaTepuall BEpEH, HAJIMYME TBEP/bIX 3HAHUM B o0bEMe
MPONAEHHON MPOTrpaMMBbl 1O MOATOTOBICHHOMY BOIIPOCY; M3JI0KEHUE MaTepuaia
C OTAETBHBIMU OIMOKAMH, YBEPEHHO UCIPABICHHBIMHU UCIIOJIb30BAaHNE OCHOBHOM
JTUTEPATYPHI,

Menee 3 6. — pabota He CBs3aHA C BHIOpDAHHON TEeMOH, HAIMYKME TPyObIX OMIMOOK, HEMTOHWMAHHUE CYIIHOCTH

H3jraracMoro BOIIpoca.

3 Meroanyeckne MaTepuajbl, ONpeAesONe NPOueAyPbl OLeHUBAHUS 3HAHMI, YMEHUH, HABBIKOB H
(M1M) oNbITA AeATeJTbHOCTH, XapAKTEPU3YIOIIUX 3TAaNbl (POPMHPOBAHUS KOMIIETEHIIUH

[Tpoueaypsl OLIEHUBAHUS BKJIIOYAIOT B ¢€0s TEKYLIUI KOHTPOJIb M IPOMEKYTOUHYIO aTTECTALIUIO.
Tekymuil KOHTPOJIb YCIIEBAEMOCTH IIPOBOJUTCS C UCIOJIB30BAHUEM OLIEHOYHBIX CPEICTB, IIPEACTaBICHHBIX B
.2 JaHHOTO MpWIOXKEHHs. Pe3ynpTaThl TEKyIIEro KOHTPOJS JOBOJSATCS 1O CBEIEHUS CTYAEHTOB [0

HpOMe)I(YTOQHOI}'I aTTeCTalnu.

HpOMeH(yTO‘IHaﬂ arrecranust IIpPOBOAWUTCA B q)opMe 3ayera. 3ader IMPOBOAUTCA IO OKOHYAaHHUU
TECOPCTUICCKOTO O6y‘IeHI/I$I J0 Haydalia HpOMe)KYTOQHOIZ aTTeCTalluu B cbopMe COGGCCI{OB&HI/IH 10 HpOfI,Z[GHHI;IM

TEMaM.



IIpunoxenne 2
METOAUYECKHUE YKA3AHUSA 11O OCBOEHUIO JTNCHUTIJIMHBI

Y4eOHBIM IIAaHOM MPEAYCMOTPEHBI CIICAYIONINE BUIBI 3aHATHH:

- IPAKTUYECKHE 3aHATHSL.

B xoze npakTudeckux 3aHATUNA yriyOJISIFOTCSL M 3aKPEIUIIIOTCS 3HAHUS CTYACHTOB 110 Psy BOIIPOCOB,
Pa3BUBAIOTCS HaBbIKM YCTHOIN M MUCbMEHHOM peur Ha HHOCTPAHHOM SI3BIKE.

[Tpu MoAroTOBKE K MPAKTUYECKUM 3aHATUAM KaXAbIi CTYACHT JOJDKEH:

— U3Y4YUTh PEKOMEH/IOBAaHHYIO YUEOHYIO JIUTEPATYPY;

— IOJArOTOBUTH OTBETHI HA BCE BOIIPOCHI 110 U3y4aeMOIl TEME;

—[MCbMEHHO BBINOJIHUTH JOMAIllHEEe 3aJlaHhe, PEKOMEHJIOBaHHbIE IIPErojaBaTelieM IpH HU3Y4EHUHU
Ka)KJI0! TEMBI.

I[To cormacoBaHuIO ¢ IpenojaBaTeNeM CTYIEHT MOXKET HOArOTOBUTh JOKJIAJ MM COOOLIEHHE 0 TeMe
3aHATHA. B mpomecce MNOANOTOBKM K IPAKTUYECKMM 3aHSATHSM CTYIAEHTBI MOTYT BOCIIOJIB30BAaThCS
KOHCYJIbTALISIMU IIPEIo1aBaTeIs.

Bomnpocel, He paccMOTpEHHBIE Ha MPAKTHUECKUX 3aHATHUAX, JOIDKHBI OBITh U3YUEHBI CTYJACHTAMH B XO7IE
camocTosiTeNbHON paboThl. KOHTpOsb  caMOCTOATENBbHOM paboThI CTYACHTOB HaJl yueOHOI nporpaMMmoi Kypca
OCYILIECTBIISIETCSI B XO/I€ 3aHATUI METOJOM YCTHOI'O ONpoca WM IOCPEACTBOM TecTupoBaHus. B  xoxe
CaMOCTOSITENIbHOW ~ pabOThl KaXJIblii CTyJIeHT o00sf3aH IPOYUTaTb OCHOBHYIO M II0 BO3MOXXHOCTHU
JOTIOJIHUTENBHYIO ~ JINTEpaTypy IO  HM3y4yaeMOWl TeMe, BBINMCATh ONPEIECICHHUS OCHOBHBIX IOHSTHUMH;
3aKOHCIEKTUPOBAaTh OCHOBHOE COJIE€P’KaHHE; BBINHUCATh KIIOYEBBIC CIIOBA; BHIIOJIHUTH 3a/laHUS-OPUEHTHUPHI B
IIPOLIECCE YTEHMSI PEKOMEHIyEMOI'0 MaTepralia, IPOAHaIN3UPOBATh IPE3EHTALMOHHbBIN MaTepHall, OCYIIECTBUTh
0000111eH1E, CPABHUTH C PaHee U3YyUEHHBIM MaTepUaJIOM, BBIJCIUTH HOBOE.

[Ipu peanuzauuy pa3aIuyHbBIX BHUJOB Y4eOHOM pabOThl HMCHOJB3YIOTCS pa3HOOOpasHble (B T.U.
MHTEPaKTHUBHbBIC) METOABI 00Y4YEHUs, B YACTHOCTH:

- HHTEPAaKTUBHAs J1I0CKa JJIsl HOJATOTOBKU U MPOBEACHUSI IPAKTUUECKUX 3aHATUH.

IToaroroBka AokJyIaza ¢ npe3eHTanueil

OpHolt M3 (opM CaMOCTOATEIbHOW JAEATEIbHOCTU CTYACHTA SBJISETCS HalKMCaHUE JIOKJIaJO0B.
BeinonHenue Takux BUIOB pabOT CHOCOOCTBYET (OPMHMPOBAHUIO y CTYJEHTAa HABBIKOB CaMOCTOSATEIbHOM
HAayYHOM J1€ATENbHOCTH, IOBBIIIEHUIO €r0 TEOPETUYECKOM M TNpPOPEecCHOHAIBbHON MNOATOTOBKH, JIydlIEMY
YCBOCHMIO YU€OHOT0 MaTepuania.

Tembl 1OKIAZ0B ONpeAeNsioTcs IMpenojaBaTesieM B COOTBETCTBUM C MPOTpaMMON JAMCUMILIMHBL.
Konkperu3zaius TeMbl MOXKET OBITh ClIeJIaHa CTYIEHTOM CaMOCTOSITEIbHO.

CrnenyeT akleHTUPOBAaTh BHUMaHUE CTYJEHTOB Ha TOM, YTO (POPMYJIUPOBKA TEMbI (Ha3BaHUs) pabOThI
JI0JKHA OBITH!

= sicHOM o opMme (He comepkaTh HEYJ000UNTaeMBbIX U (Dpa3 TBOWHOTO TOJIKOBAHUS);

— coJiepXaTh KIIOUYEBbIE CJI0BA, KOTOPBIE PEMPE3CHTUPYIOT UCCIIE0BATENLCKYIO paboTy;

— OBITb KOHKPETHOM (HE coiepaTh HEONPEIEICHHBIX CJIOB «HEKOTOPbIE», «OCOObIEN U T.1.);

— coJepxartb B ceOe AeHCTBUTEIbHYIO 3aauy;

— OBITb KOMIIAKTHOM.

BeiOpaB Temy, HeoO0XoauMo MOJ00paTh COOTBETCTBYIOIIUN WHGOPMALMOHHBIM, CTaTUCTUYECKUN
MaTepuaid M IMPOBECTU €ro mnpeaBapuTenbHbli aHanu3. K HanOosee NOCTYNMHBIM HCTOYHUKAM JIUTEPaTyphl
oTHOCATCS (POHABI OMOIMOTEKH, a TaK K€ MOTYT UCIIOJIb30BATHCS JIEKTPOHHBIE HCTOUHUKN MH(POPMALIUH (B TOM
gyucie u UaTepHer).

BaxubiM TpeOGoBaHUEM, NMPEIbIBIIEMbIM K HAMHMCAHUIO JOKJIAJ0B Ha AHIJIMHCKOM SI3BIKE, SIBIISETCS
IPaMOTHOCTh, CTUJIUCTHYECKAs aIeKBaTHOCTb, COJIEPKATEIBHOCTH (TMTOJIHOTA OTPAXKEHUS U PACKPBITUS TEMBI).

Jloknaa 1o/bKeH BKITIOYATh TAaKOM 3JIEMEHT KakK BBIBOJIBI, ITOJy4YE€HHBIE CTYCHTOM B pe3yibTaTre paboThl
C UICTOYHUKaMH UH()OPMALIUHU.

Jloknazipl MpeCTaBIsAIOTCS CTPOro B OIpenesieHHoe rpadukoM ydeOHOro mporecca BpeMsi M HX
BBITIOJTHEHHE SIBJIIETCS 003aTEbHBIM YCIOBUEM JIJIS IONyCKa K IPOMEXKYTOUYHOMY KOHTPOJTIO.

[Mpesenrtanus (B Power Point) nmpencrasiser co6oit myOoIrMyHOE BHICTYIUIEHUE HA HHOCTPAHHOM SI3BIKE,
OPUEHTHUPOBAHHOE HAa O3HAKOMJICHHE, YOEKJIeHHE ClyllaTeled Mo OIpeleleHHON Teme-Tpodieme.
OOecnieunBaeT BH3yalbHO-KOMMYHUKATUBHYIO TOJAJEPKKY YCTHOTO BBICTYIUICHHS, CIOCOOCTBYET €ro
3¢ (HEeKTUBHOCTH U PE3yIbTaTUBHOCTH.

KauecTBeHHast Mpe3eHTanus 3aBUCUT OT CJIEAYIOIINX apaMeETPOB:

— IIOCTAHOBKH TEMBI, LI€JIM U IUIaHA BBICTYILICHMUS,



onpeeleHus: TPOIOJKUTEILHOCTH MPECTABICHUSI MaTepHaa;
ydera 0COOCHHOCTEH ayAUTOpHUH, aAPECHOCTH MaTepuaa,

WHTEPAKTUBHBIX IEHCTBUI BRICTYMAIONIETO (BKIIIOUEHUE B OOCYKACHHUE CITyIIaTesnei);

MaHepbl MPEICTABICHUS MpPe3eHTAlUU: COOJIOJCHHE 3pUTENBHOIO KOHTAKTa C ayJIuTOpHueH,

BBIPA3UTCIIBHOCTD, ) KCCTUKYJIIANA, TCIIOABUIKCHUS

HaJIMYUs WUTIOCTpaLMii (He meperpyKaroimx n300paxxaeMoe Ha 9KpaHe), KITI0UEBbIX CJIOB,
HY>KHOTO TI0JJ00pa IIBETOBOI raMMBI;
UCIOJIb30BaHUS YKa3KH.

[IpenogaBarenp AOIKEH PEKOMEHI0BATh CTYIEHTaM

HC YUTATh HAIIMCAHHOC Ha DKPAHE;

00s13aTeNBHO HCOOAHOKPATHO OCYHMICCTBUTL NPCACTABJICHUC ITPE3CHTAIUN AOMA,

npeayCMOTpPCTb HpO6J’ICMHLI€, CJIOXKHBIC AJI ITIOHMMAaHUA (bpaFMeHTBI U IPOKOMMCEHTHUPOBATH UX;
NpeABUACTL BO3MOKHBIC BOIIPOCHI, KOTOPBIC MOTI'YT OBITh 3aladbl TI0 XO4Yy H B PC3YyJbTaTC

MMPEABABICHUA IIPE3CHTAIUN.



