Hokywenr noaTHNITRRETRE TR Y WAYRIA 11 BRICTIIETO 06pa3oBanms Poccuiickoit Deaepariin
NUHdop L%IH 0 BfafenbLe:
K

O10: MRSASDHIRHOG FQGYAapCTBEHHOE OI0/DKETHOE POPa3oBaTeIbHOE yUpekIeHHE BBICIIIErO

LonvabpaseBanus «PoCcTOBCKHIT roCy IapCTBEHHBIN IKOHOMUYECKHUH YHUBEPCUTET (PUHX)»
[ata nognucanus: 06.02.2023 10:56:02

YHUKANbHBIA NPOTrPAMMHbIA KITHOY:
c098bc0c1041cb2a4cf926cf171d6715d99abae00adc8e27b55chele2dbd7c78

YTBEPXJIAIO
Jupexto Ta MarucTpaTyphl
7~ HBanoBa E.A.
«30» asrycra 2021r.

Pa6oyasi nporpamMmma JHCUHNIHHDBI
HuocTpannblii 361K MPogecCHOHAIBHOTO 00IEeHUsI

Hanpasnenue 38.04.01 DxoHoMuKa
marucrepckas nporpamma  38.04.01.14 "DxoHOMUKA NPEANPUATHI U HHBECTHIMOHHOE
IIpOeKTUpOBaHue"

Jns HaGopa 2021 rona

Kpanupuxarus
MarucTp



KA®EJIPA HHocTpannbIe I3bIKH 1151 IKOHOMHYECKHX CTeNMAAIbHOCT il

Pacnpeueneuue HYacoB AHCUHMIJIHHBI 110 cemMecTpam

Cemecip
(<Kypc>.<Cemectp Ha 1(1.1) | 2(1.2)
Kypee>) Hroro
Henens 152/6 | 152/6
Bun zanstuii yi| P | ya| po|yn PIl
[TpakTuueckue 16 |16 |16 |16 |32 |32
Hroro aya. 16 |16 |16 |16 |32 (32
KonraktHas paGota 16 16 |16 |16 (32 |32
Cawm. paGora 20 |20 (20 |20 |40 (40
Hroro 36 (36 |36 |36 (72 |72
OCHOBAHUE

YueGnbli nian yTBepikacH yuéHbiM coBeToM By3a ot 30.08.2021 nportokon Ne 1.

L™

IIporpammy cocraBui(u): gouent, Yepemuna B.B. % 30.08.2021

&
3aB. kaenpoii: kana. Gpuon. nayk, noueHt Kasanckas E.B. /M&/'BO-O}?}JI

MeToarueckuM COBETOM HANpPABIIEHHs: [.9K.H., MPpod., Husoporxkuna JI.U. /“‘/ 30.08.2021




1. HEJIX OCBOEHUSA JUCHUIIINHBI

1.1{OcHOBHOIA 11eTIBbI0 TIPETOJaBAHS AUCIUTUTHHBL «ITHOCTpaHHBIN SI3bIK TIPO(HECCHOHATEHOTO OOIICHHSD ISl MATHCTPOB SBIISETCSI
(bopMHEpOBaHHEe HHOS3BIYHON KOMMYHHKATHBHOM KOMITCTCHIIMH, O3BOJISFOLICH HCIOIB30BaTh HHOCTPAHHBIHN S3BIK B IPOLIECCE
YCTHOTO U MUCBMEHHOTO JITIOBOTO OOIICHHS Ha YPOBHE, obecneunBaromeM 3G HeKTHBHYIO POHECCHOHATBHYIO IS TEBHOCTb.
IpakTHYeCKOE BIAJCHHE HHOCTPAHHBIM SI3BIKOM IIPEATIONATACT BIIaJICHHE METOIAMH U CII0CO0aMu OU3HEC-KOMMYHHUKALHH,
6usHec-koppecnonaeHIuuU. L{enb 00y4eHus MarucTpOB HHOCTPAHHOMY SI3BIKY 3aKJIIOUASTCSl B IPHOOPETEHUH U JalbHeHIIIeM
pa3BUTHU MPOPECCHOHANTBEHON HHOSI3BIYHON KOMITETCHIIMH, HEOOXO0MUMBIOH s 3P (HEKTHBHOTO MEKIMIHOCTHOTO JICTIOBOTO
0O0IIIeHHsI ¢ MPUMEHEHHEM PO EeCCHOHATBHBIX A3bIKOBBIX OPM U CPEICTB.

2. TPEBOBAHUSA K PE3YJbTATAM OCBOEHUS JTUCITUIIJINHBI

YK-4:Cnoco0eH npuMeHSATH COBpeMeHHble KOMMYHMKATUBHBIE TEXHOJIOTHH, B TOM YHcJe HA HHOCTPAHHOM(BIX) si3bIKe(ax), AJ1sl
aKaJeMH4YeCKOro U NpogeccuoHaJIbLHOr0 B3auMOAeCTBUS

B pe3yjabTaTe 0CBOCHUS TUCHUITIHHBI oﬁyqamumiicsn JOJIZKCH

3HaTh:

-YHOTPEOUTENILHYIO JIGKCUKY HHOCTPAaHHOTO s3bIKa B 00beMe, He00X0AUMOM J1J1sl OOLICHUS], YTEHUSI U NIEPEBOJIa HHOSA3BIYHBIX TEKCTOB
npodeccnoHanbHON HaNPaBICHHOCTH;

- IGKCUYECKHE M TPaMMAaTHYECKUE CTPYKTYPhI H3y4aeMOTO S3bIKa; IPaBUiIa YTEHUS U CIIOBOOOPa30BaHUS;

- mpaBmiIa 0HOPMIICHHS YCTHOW MOHOJIOTHIECKON M THATIOTMIECKON PeUH;

- 3HaTh 3aKOHOMEPHOCTH JICIIOBO# YCTHOM M MUChbMEHHOH KOMMYHHKAI[MH Ha HHOCTPAHHOM SI3bIKe(COOTHECEHO ¢ nHauKkaropom YK- 4.1)

YMeTb:

- CUCTEMHO aHAJIM3UPOBaTh HH(POPMAIIUIO U BHIOUpPATh 00pa3oBaTeIbHbIe KOHIETIHH;

- IPAMEHSATH METOBI ¥ CIIOCOOBI IETIOBOTO OOIIEHNUS I HHTEIIEKTYaIbHOTO Pa3BUTHS, TIOBBIIICHHS KYJIBTYPHOTO YPOBHS,
npodeccroHanbHOM KOMIETEHTHOCTY;

- ICTIOJTB30BATh TEOPETHIECKHE 3HAHNS JUIS TeHEPAIHH HOBBIX HEH- BOCHIPHHIMATh CMBICIOBYIO CTPYKTYPY TEKCTa; BBLICIATh TTTaBHYIO U
BTOPOCTENEHHYI0 HH(OPMAIIHIO;

- IPUMEHSATH 3HAHUS HHOCTPAHHOTO A3BIKA I OCYIIECTBICHNSI MEXIIMIHOCTHOTO | TIPO(ECCHOHAIBHOTO OOIICHHS;

- YUTATh JIUTEPATypy MO CIELHUATBHOCTH, aHATU3UPOBATh OTYUYEHHYI0 HH(OPMALIHIO;

- IepPeBOAUTH PO ecCHOHANBHBIE TEKCTHI (0e3 coBaps);

- COCTABJIATh Hay4YHBIC TEKCTHI HA HHOCTPAHHOM SI3BIK(COOTHECEHO ¢ HHAnKaropoM YK-4.2)

Baagertn:

- HaBbIKaMH ITyOJIMYHON pedu, apryMeHTaluu, BeACHUs IUCKYCCUH; HABBIKAMU [TICbMEHHOH peuH;

- cmocobamMy OPUEHTHPOBAHUS B UCTOYHUKAX HHPOpMaLuK (3KypHaJIbl, CaiiThl, 00pa3oBaTeIbHbIC IOPTANBI U T.J1.);

- OCHOBHBIMH HAaBBIKAMHU W3BIICUCHUS TIIABHON M BTOPOCTEIIEHHONH HH(OPMAIIHH;

- HaBbIKaMH [IPUOOPETEHHUS, UCTIONb30BaHUS U OOHOBJIEHHS I'yMaHUTApHbIX, 3HAHUI;

- HaBBIKAMH BBIPa)KCHHS MBICIICH M COOCTBEHHOTO MHEHHS B MEXXIMYHOCTHOM H JIETIOBOM OOIIEHNH Ha HHOCTPAaHHOM SI3BIKE;

- HaBBIKaMH [IJIOBOI MMCbMEHHON M YCTHOM pe4r Ha MHOCTPAHHOM S3bIKE;

- HaBBIKAMH U3BIICYEHHS HEOOXOJUMOM HH(POPMAIIMU U3 OPUTUHAIBHOTO TeKCTa 3KOHOMHIECKOTO XapaKTepa;

- HaBBIKAMH COCTABJICHMS KPATKHX TEKCTOB CIICLHATN3HPOBAHHOIO XapaKTepa, aHHOTAlNH(COOTHECEHO ¢ HHIUKaTopoM YK-4.3)

3. CTPYKTYPA U COJEP KAHUE JTUCITUITJIMHBI

Kon HaumeHnoBanmue pa3jiesioB U TeM /BUA 3aHATHS/ Cemectp / | Yacos Kommneren- Jlutepatypa
| 3aHATHA Kvpe MM
Pazgen 1. «KomMMyHuKauus 1 Me:KIyHAPOAHbII
MapKeTHHI»
11 1.1. 1 4 YK-4 JI1.3 JI1.1 J11.4J12.2
Jlexcuueckue eMHULIBL: BUBI KOMMYHUKanuu. Pa3sTue J2.1

HAaBBIKOB ayANpoBaHUs. Pa3BUTHE HABBIKOB aHATUTHYECKOTO
yTeHUs: "DIEeKTPOHHOE MUCBMO Kak (popMma J1eoBoit
KoMMYyHHKauuu'". Hamcanue npocToro J1e10BOro N1uchbMa.

Mp/
1.2 1.2 Jlexcuyeckue eqUHULIBL: MapKETUHT. Pa3BuTHE HABBIKOB 1 4 YK-4 JI1.3 J11.1 J11.4J12.2
aymupoBaHus "Kak BEIHTH Ha MEXITYHApOIHBIA PHIHOK". J12.1

CoKHBIE CyIeCTBUTENbHbBIC. Pa3BUTHE HaBBIKOB TOBOPEHHUS
"Co3nanue riobansHoro Openaa” /Tlp/




1.3 Tema: Komannuposka. [Ipudactue mpoieamnero BpeMeHH. YK-4 JI1.3 JI1.1 J11.4J12.2
Hacrosiee cosepiiieHHOE BpeMs. J2.1
Poccuiickas 3apy6esxxHas Toprosis. [Ipoctoe Oyaymiee Bpems.

/Cp/

1.4 UreHue: pa3BUTHE HABBIKOB aHAIU3a U pedepupoBaHus YK-4 JI1.3J11.1 J11.4J12.2
WHOCTPAHHOTO TEKCTa JI2.1
I'pammarika: Pa3BuTrE HABBIKOB yIIOTPEOICHUS
TrpaMMaTHYECKHUX CTPYKTYP BPEMEH aHTIMHCKOTO TJIaroya B
YCTHOH M MUCBMEHHOW peun
/Cp/

Pazngen 2. «CraHoBJjieHHE 1€I0BbIX CBSI3el U CTPaTerHu
ycnexa»

2.1 2.1 Jlekcu4eckue eTUHMIIBL: PA3SHOBUIHOCTH JACIOBBIX YK-4 JI1.3 J11.1 J11.4712.2
B3aMMOOTHOIIEHNH. Pa3BUTHE HAaBHIKOB TOBOPEHUS 2.1
"IIpoBenenue nmeperoBopoB". PazBuTne HaBBIKOB
aynupoBanus "Jlenosoe maptaepcrro” /I1p/

2.2 2.2 Pa3BuTHe HABBIKOB M3BIICUCHHS HHPOPMAIIUH U3 TEKCTa YK-4 JI1.3 J11.1 J11.4712.2
"ITyTs k ycnexy Kapnoca Cnuma". Ilpedukcanbaoe J2.1
cnoBooOpazoBaHue. Pa3BuTre HaBLIKOB roBopeHus "Beyenue
neperosopos" /IIp/

2.3 Tema: [lenoBele Ha3HAYEHMSI. DKBHBAIEHTHI MOJAIBHBIX YK-4 JI1.3 J11.4J12.2 J12.1
riarosos to beable to, to have to.Konctpykiuu as ... as, not so
... as. besnuunsle rnaronsl. Yip. 1-8,Ymp. 3-7. /Cp/

24 Tema: B oduce. MonansHbie ritaronsl can, may, must.Ilpsmoe YK-4 JI1.3 J11.1 J11.4712.2
¥ KOCBEHHOE gonojHeHue. OO0CTOSATENBCTBO LEH, J12.1
BBIpOKEHHOE NHUHUTHBOM. YTip. 6-14. /Cp/

25 HWroroerii Tect /TIp/ YK-4 JI1.3 J11.1 J11.4712.2

J2.1

2.6 ToaroroBka JOKJIaJ0B O MPOHACHHBIM TeMaM B Microsoft YK-4 JI1.3J11.1 J11.4J12.2
Office 2.1
/Cp/

2.7 /3auér/ YK-4 JI1.3 J11.1 J11.4J12.2

J2.1
Pa3nea 3. "3ansitocTh M puckn'

3.1 3.1 Jlekcudeckue equHUIIBL: TPYAOYCTPOUCTBO, MOTHBAIINS YK-4 JIT.2 JI1.1 J11.4J12.2
yCIemHoi paboTel. Pa3BuTre HaBBIKOB ayAupoBaHus " J12.1
OcHOBHI ycnienrHoro OusHeca". Pa3BuTHe HABBIKOB TOBOPEHUS
:" TTonOop nepconana Ha kiatoueBbie nozuuuu'. /TIp/

3.2 3.2. JIekcu4eckue eMHUIbI | PUCKH BEACHUSI OU3HECa. THUITBI VK-4 JI1.1 J11.4J12.2 J12.1
PHCKOB, KPU3HCHBIE CUTYyalli. Pa3BUTHE HABBIKOB
aynupoBaHus " Ynpasnenue puckamu. Kax Beiiitu u3
KpPHU3MCHOM cuTyanuu". Pa3Burne HaBbIKOB aHAIUTHYECKOTO
yreHus TekcTa " IHTepHallMOHANIN3ALNS - PUCK HITH HOBBIE
Bo3moxHoctu." /TIp/

3.3 Tema : Paboune BzaumootHomenusi. CobeceioBaHuE MPH YK-4 JI1.1 J11.4J12.2 J12.1
ycrpoiictBe Ha paboty. CrpamarensHslii 3aor. Yp. 1-4.

Bpemennsbie Gpopmsbl cTpagarensHoro 3anora. Ymp. 1-7.
CydduxcanbHoe ci1oBooOpa3oBaHHe.
CobecenoBanue 1pu ycTpoiicTse Ha padoty. /Cp/

3.4 Tema: CtpaxoBaHue OU3HeECa OT PUCKOB. CTPaxoBas MOJUTHKA YK-4 JI1.1 J11.4J12.2 J12.1
kommanuu. Hapeuns.

Hapeuns B anrnuiickoMm si3eike. OOpa3oBaHUe aHINIMHCKUX
Hapeunil. CteneHn cpaBHeHus. Ymp. 5-9. /Cp/
Paznen 4. "CTuiin MeHeKMEHTA M CIIOCOOBI
npusJjedenne puHancupopanus'
4.1 4.1, Jlexcuueckue equuuibl: CTHIN MEHEKMEHTa. Pa3Burue VK-4 JI1.1 J11.4J12.2 J12.1

HaBBIKOB aynupoBanus "KiroueBbie GakTophl yCIIEITHOTO
MeHepKMeHTa ". Pa3BUTHE HaBBIKOB aHAJIUTUYECKOTO YTEHUS:
"[Ipenmy1iecTBa U HENOCTATKU PA3IUUHBIX CTHIICH
MeHepxmenTa". /TIp/




4.2

4.2. Jlexcuueckue equHUNBL: [IpuBnedeHue 2
(uHaHcupoBaHus. Ynpasienue GpuHancamu. Pazsutne
HaBBIKOB roBopenus " Kakue cmocoObl MpUBICUCHHS
(hUHAHCOB IS BEJICHHS MaJloro OM3HEeca JOCTYITHBI B
Hamtelt ctpane?" /IIp/

VK-4

JI1.1J11.4J12.2 J12.1

4.3

VYup. 1-5 /Cp/

Tema:Pabota B komane. COBETHI KaK JIy4Ille OPraHU30BaTh 2
paboty B komMaHzie. MoianbHbIE TJarojibl. YoTpeoieHne
MOJIATBHBIX TJ1ar0JIOB ¢ NePPEKTHHIM HHOUHUTHBOM.

YK-4

JI1.1J11.4J12.2 J12.1

4.4

YreHre: pa3BUTHE HABHIKOB aHHOTUPOBAHUS U 2
pedepupoBaHHs HHOCTPAHHOTO TEKCTA.

I'pamMMaTyKa: pa3BUTHE HABBIKOB YIIOTPEOICHUS
rpaMMaTHYECKUX CTPYKTYP BPEMEH aHIJIMHCKOTO Ilarojia B
JICWCTBUTEIBHOM H CTPAJAaTEIHbHOM 3aJI0TaX B YCTHOH U
mUcbMeHHO# peun /Cp/

VK-4

JI1.1 J11.4J12.2 J12.1

4.5

Urorossiii Tect /TIp/ 2

2 VK-4

JI1.1 J11.4J12.2 J12.1

4.6

Office
/Cp/

[ToaroToBKa JOKIAI0B 110 NpoiiieHHbIM TeMaM B Microsoft 2

VK-4

JI1.1J11.4J12.2 J12.1

4.7

/3auét/

0 VK-4

JI1.1 J11.4J12.2 J12.1

4. ®OHJ OHEHOYHBIX CPEJICTB

CtpykTypa u cojepkaHue (oHIa OLEHOYHBIX CPEACTB I MPOBEACHNUS TEKyIIell H MPOMEXXYTOIHOH aTTECTAI[MH PEJCTABICHEI B
IMpunoxenuu 1 x paboueil mporpaMMe JUCIUIUINHEL.

5. YYHEBHO-METOIMYECKOE 1 TH®OPMAIIMOHHOE OBECIIEYEHHUE JUCHUITINHBI

5.1. OcHoBHas TUTEpPaTypa

ABTOpBI, COCTaBUTEIH 3arnaBue WznarenscTBO, rox Konnu-Bo
JI1.1 |Auucumosa, A. T. English for Business Communication: yye6uoe Kpacnonap: FOxHbrit http://www.iprbookshop.r
MOCOOUE MO JIEJIOBOMY aHIJIUMCKOMY SI3BIKY LIS HHCTUTYT MeHekMenTa, 2013 u/25955.html
CTY/ICHTOB, O0YYAIOIIMXCS TI0 HAMPABICHUSIM HEOrPaHHYEHHBIH TOCTYI
«OKOHOMHKAY, «MECHEIKMEHT JUTSL 3apETHCTPUPOBAHHBIX
noJjb30BaTesei
JI1.2  |Wnunens E. A. Junakrudeckue MaTepuansl ans camoctositensHoll  |Cankr-TlerepOypr: Uuerutyt | https://biblioclub.ru/inde
paboTs! o kypcey «Business Englishy («lenoBoit  |crennanbHOMN Meaaroruku U X.php?
AHTIMHACKUHN SI3BIK»): yueOHOe mocooue ncuxodoruy, 2015 page=book&id=438772
HEOrPaHHYEHHBIH TOCTYII
IUTST 3apeTHCTPHPOBAHHBIX
MI0JIb30BaTECH
JI1.3 |Mypra3zuna 3. M., English for Professional Communication: o Kazanp: Kazanckuii Hay4HO https://biblioclub.ru/inde
AwmmpoBa . T, mucourunae «THOCTpaHHBIHN S3BIK»: ydeOHOe -MCCJIeI0OBATEIHCKII x.php?
Abpymman W. 111, nocooue TeXHOJIOTHYECKHU page=book&id=259048
Ceicoes B. A. yrusepcuter (KHATY), 2012 | HeorpaHuIeHHbI qocTy
IUTST 3apeTHCTPHPOBAHHBIX
ToJIb30BaTeNei
JI1.4 |Jlykusa, JI. B. Kypc aHrTHIACKOT0 S3bIKa TSI MATHCTPAHTOB. Boponex: Boporexckuit http://www.iprbookshop.r
English Masters Course: yue6Hoe mocobue st roCyJapCTBEHHbBIN u/55003.html
MarucTpaHTOoB 0 PA3BUTHIO U COBEPILIEHCTBOBAHUIO | apXHTEKTYPHO- HEOTpaHMIEHHBIH JOCTYII
OOIIMX U MPEAMETHBIX (A€N0BOH aHTTTMHCKUH S3bIK) CTPOMTENBHBII YHUBEPCHTET, |A/IA 3apETHCTPUPOBAHHBIX
KOMIIETEHINH 3BC ACB. 2014 MOJIb30BaTENEH
b
5.2. lonoiHUTeIbHAS JIUTEpaTypa
ABTOpBI, COCTABHTEIH 3arnaBue W3naTenbcTBO, TOX Kouu-Bo
JI2.1 |Benpurkas, JI. B., JenoBoii anrmuiickuii 361k = English for Business |Munck: TerpaCucremc, http://www.iprbookshop.r

Bacunesckas, JI. U.,
Bbopucenko, /JI. JI.

Studies: yuebHOE TOCOGHE

Terpanur, 2014

u/28071.html
HEOTpaHWYECHHBII JOCTYT
JUTS 3aPETHCTPUPOBAHHBIX
M0JIb30BaTEeIICH




ABTOpBI, COCTaBUTEIH 3arnaBue W3narenbctBO, TOX Komma-Bo
2.2 |Ykpaunen U. A. WHOCTpaHHBIiA SI3bIK (aHTTIHHACKHIT) B Mocksa: Poccutickuii https://biblioclub.ru/inde
PO eCCUOHATBHOM eI TENEHOCTH: YIeOHO- roCyJapCTBEHHbII x.php?
METOANIECKOE TTOcCo0He YHHUBEPCHTET TIPABOCYIHS page=book&id=439638
(PI'VII), 2015 HEOTPaHWYEHHBIN TOCTYII
JUTS 3apETUCTPUPOBAHHBIX
10JIb30BaTeNnei

5.3 Ilpo¢eccuonanbuble 6a3bl JAHHBIX H MH(POPMANOHHBbIE CIIPABOYHbIE CHCTEMBI

Koncynpranr +

lapant

Cambridge Dictionary https://dictionary.cambridge.org/ru/

l"azera Financial Times https://www.ft.com/

5.4. IlepeyeHs MPOrpaMMHOro odecreveHust

LibreOffice

5.5. YueOHO-MeTOANYECKHE MaTepHaJabl AJd CTYACHTOB ¢ OrpPaHUYC€HHBIMHA BO3MOKHOCTAMM 310POBbHA

[Ipu HE0OXOAMMOCTH TO 3asBICHHIO OOYYAIOUIETOCS C OrPAaHUYEHHBIMH BO3MOXKHOCTSMH 3[I0POBbSl YU4E€OHO-METOJHYECKHE MaTepUalIb
MPEIOCTABIIIOTCS B JOpMax, aIalTUPOBAHHBIX K OTPAHUIEHHSM 3I0POBBSI M BOCTIPUATHS HHGOpMAWH. J{JIst I ¢ HapyIIeHUsIMU 3pSHUS: B
¢dopme ayanodaiina; B eyaTHoil popme yBeIMYeHHBIM mpuToM. [IJis MLl ¢ HAPYIICHUSIMH CITyXa: B (hopMe 3JIEKTPOHHOTO JIOKYMEHTa; B
neyatHOH (opme. s M| ¢ HApYIIEHUSIMA OTIOPHO-IBUTaTENBFHOTO anmapara: B GopMe 3JIeKTPOHHOTO JOKYMEHTa; B IeYaTHOH GopMe.

6. MATEPUAJIBHO-TEXHUYECKOE OBECIIEYEHUE JUCIUIIJIMHBI (MOAY JIST)

[Momemnienus A7t NpOBEAECHHUS BCEX BUIOB PadoT, MPEAYCMOTPEHHBIX YIEOHBIM IIAHOM, YKOMILIEKTOBAaHBI HEOOXO0IUMOM
CHEeNMANIN3UPOBAHHON yueOHOW MeOeIIbI0 M TEXHUUECKUMH CPEJCTBaMH 00yUYeHHUSI.

7. METOAUYECKHUE YKA3AHUSA JJIAA OBYYAIOIIIUXCA ITO OCBOEHUIO JUCHUTIIMHBI (MOY JIS)

Meroaudeckue ykazaHHs 110 OCBOSHHIO TUCIUILIMHEI IpescTaBlieHsl B [Iprioskernn 2 k pabodeil mporpaMme AUCIUTLIHHEL




IIpunoxenue 1

1. OnucaHue NoKa3aTreJjier " KPpUTEPHUEB OCHUBAHUA KOMHCTEHHI/Iﬁ Ha
Pa3/IMYHbIX 3TallaX UX (bOpMHpOBaHI/IH, OlMHCaHHE€ KA1 OIl€eHUBAHUA

1.1 Tloka3aTenu U KpUTEPUHU OLICHUBAHUS KOMITETECHIIMIA:

3VH, cocraBusronye
KOMIIETEHI[UIO

Iloka3arenu

OLICHHUBAaHUA

Kpurepun ouennBanus

Cpeactea
OIICHUBAHUS

YK-4 cioco6eH NpuMeHSATh COBPeMEeHHbIe KOMMYHHKATUBHbIE TEXHOJIOTHHM, B TOM YHCJe HA

HHOCTPAHHOM A3BIKE JJIA AKAACMHYECCKOTIro U npoc])eccnonanbﬂoro B3

anuMoAeHCcTBUS

3unanmue: -
--yIIOTPEOUTENBEHYTO
JICKCUKY UHOCTPAHHOTO
sI3bIKA B 00BEME,
HEOOXOAMMOM IS
OOIIEHHS, YUTCHUS U
MEPEeBOJIa HHOS3BIYHBIX
TEKCTOB MPOQEeCCHOHATHHON
HATPaBJICHHOCTH;

- IEKCUYECKUE U
rpaMMaTHICCKHe
CTPYKTYPHI H3y9aeMOT0
sA3bIKa, MpaBujia YTCHUA U
CII0BOOOpa30BaHUS;

- IpaBwiIa OPOPMIICHHS
YCTHOM MOHOJIOTUYECKOU U
JTHAIOTHYECKON peun;

- 3HAaTh 3aKOHOMEPHOCTH
JIeTI0BOM YCTHOU U
MUCHbMEHHOMN
KOMMYHHUKAIIMU HA
HMHOCTPAaHHOM
SI3BIKE(COOTHECEHO C
unukaropom YK-4.1)

[TepeBoaut cioBa c
[PYCCKOTO Ha aHTTTUHCKUHI
1 C aHIJIMHACKOTO Ha
[PYCCKHIA, IPOU3HOCUT
CIIOBa, YUTAET TEKCT
BCIIyX, OIpE/ieNsieT U
Ha3bIBAaCT
rpaMMaTHYeCKHe
CTPYKTYpBHI,

M3MEHSIET YacTh peuu B
COOTBETCTBHHU C
KOHTEKCTOM

[TosnHOTa M conep>KaTeabHOCTh OTBETA,
MPaBUIBHOCTB IIEPEBOA, YIIOTPEOICHHS
JIEKCHYECKUX €IUHUI] U
rpaMMaTHYeCKNX KOHCTPYKLHH,
COOJIFO/ICHIEe UHTOHAIIMOHHBIX ()OPM B
COOTBETCTBHUE C 3aJJaHHOM
KOMMYHUKaTUBHOU CUTyallUEH.

Tecr 1-2
YCTHBIH ompoc (TEKCTHI
1-10), Bompocs! k
3auery (1 cemectp -1-4;
2 cemectp — 1-4)

YMmenne: CHUCTEMHO
aHATM3UPOBATh
nHpopmanuo 1 BbIOHPATh
o0pazoBaTenbHbIe
KOHIIEIIUH;

MPUMEHATh METOIBl U
CII0COOBI JIEJIOBOTO
oO1eHus bi6) 01
HHTEIUICKTYaTbHOTO
pa3BUTHIA, TOBBIIIEHUS
KYJIBTYPHOTO YPOBHSI,
poeCCHOHATIBHOMI
KOMIIETEHTHOCTH;
HCIIOJIL30BaTh
TEOPETHYCCKHE 3HAHUS JIJISI
reHepaluu HOBBIX HJIEH-

BOCIIPUHUMATh
CMBICIIOBYIO CTPYKTYpY
TEKCTa; BBIACISTH TTIaBHYIO
u BTOPOCTETIEHHYIO
nHpopmanuio;

- TpPUMEHATH  3HAHUSA
WHOCTPAHHOTO sI3bIKa ISt
OCYIIIECTBIICHUS
MEXJIHYHOCTHOTO u
po(heCCHOHATHHOTO
OOIICHHMS;

- 4Y{TaTh JIMTEpaTypy I0O
CHeLHUaIbHOCTH,
aHAIM3UPOBATH

TMOJIYYCHHYIO

[lepeBoaUT MpeAIOKEHUS
B COOTBETCTBHH C
3a1aHHBIM CTHIIEM,
MEepEeBOTUT
YKOHOMHYECKHH TEKCT OT
2000 3HaKOB ¢ y4eToM
MpeIaraeMoro CTHIIA,
OTBeUaeT
apryMEHTHPOBaHO Ha
BOTIPOCHI B popMe
MOHOJIOTa WJIM JIHaJIora

Copepxanne OTBeTa nepenano 6e3
HCKa)XEHUS TEKCTa, IPAaMOTHO U
CTUIIMCTUYCCKU BEPHO,
KoppekTtHoe ynotpebieHue
rpaMMaTHYECKUX M CTHINCTHYECKUX
KOHCTPYKLHH.

Tecr 1-2
YCTHBIH onpoc (TeKCTHI
1-10), Bompocs! k
3auety (1 cemectp -1-4;
2 cemectp — 1-4)




nH(pOPMAIIHNIO;

- HePEeBOUTD
npodeccrnoHaTbHbIC
TEKCTHI (0e3 cioBaps);

- COCTaBIIATH
Hay4YHBIE TEKCTHI Ha
HHOCTPaHHOM
SI3BIK(COOTHECEHO C
HUHIUKATOPOM

VK-4.2)

Baagenue- HaBbIKaMu [OTOBUT U BBICTYHAET C BrimonHeHne KOMMYHHUKATHBHON | Y CTHBIN OIIPOC (TEKCTHI
myOIMYIHOH pedn, AOKIIaJIOM 110 3a/1a4d B TIOJTHOM 00BEME; 1-10), Bompocsr k
apryMeHTauuu, BeaeHust  |aMOCTOATCIBLHO donernueckoe 0hopMIICHHE sauety (1 cemectp -1-4;
JIUCKYCCHH; HABBIKAMH BHIOpanHOii TeMe; COOTBETCTBYET IIPABHJIAM A3bIKA; 2 cemectp — 1-4)

. . Pedepupyer TekcT B
MACbMEHHOU peyu; . N KoppekTHoe ynotpebieHue
[MICbMEHHOW M YCTHOMI
- criocobamu

[bopmax, JIEKCHYECKUX €IMHHI;
OPUEHTHUPOBAHHUS B COTOBHT U OTBEUACT IMoHuMaHue rpaMMATHYECKHUX U

HCTOYHHKAX HHOOPMALMH  |MOHONIOT MITH AHATIOT CTHJIMCTHIECKUX KOHCTPYKI[HIA. JOKIIA]I C TIPe3eHTAIneH
(KypHaJIbI, CAMTHI, pedb Mo 3a1aHHOI Teme CaMOCTOSITEBHOCTD BHIBOJIOB U (1-10),
06pa3oBarebHbIe MOPTAIBI CYXKICHHH C COOTBETCTBYIOLIIM

U T.0.); [PaBIJIbHBIM HCIIONB30BAHIEM

- OCHOBHBIMH HaBBIKAMHU JIEKCHYECKUX U TPaMMAaTHIECKUX

U3BJICUCHUSI TIABHOM CTPYKTYp IO MPEIOKCHHON TeMe

BTOPOCTEIICHHOM

nHpopmanny;

- HaBbIKaMH

npuodpeTeHus,

UCIIOIb30BAHUS U

OOHOBIICHHS

T'YMaHUTapHBIX, 3HAHUI;
- HaBBIKAMH BBIPKCHHS
MBICJICH 1 COOCTBEHHOTO
MHEHUS B MEXJINIHOCTHOM
U JIeIOBOM OOIICHHUH Ha
HMHOCTPAHHOM SI3BIKE;

- HaBBIKAMH JICJIOBOH
MACbMEHHOM U YCTHOM
peuy Ha HHOCTPaHHOM
SI3BIKE;

- HaBBIKAMU M3BIICUCHHUS
HE00X0IUMOMH
HHPOPMALINH U3
OPHUTHHAIBHOTO TEKCTa
HKOHOMHYECKOTO
XapakTepa;

- HaBBIKAMHU COCTaBJICHHS
KpaTKNX TEKCTOB
CHeLUaIu3uPOBAHHOTO
XapakTepa,
AHHOTAIUH(COOTHECEHO C
unukatopom YK-4.3)

1.1 [IIxansl onleHUBaHUA:
Texkyuuii KOHTPOJIb YCIIEBAEMOCTH M MPOMEXKYTOUYHAsI aTTeCTallUsl OCYILECTBISETCS B
paMKax HaKOMUTEIHHOUN OauTbHO-pEHTHHTOBOM cucTeMbl B 100-0amipHOM mIkane:

50-100 GanoB (3aueT)
0-49 Gamnos (He3ayer)

2 TunoBbie KOHTPOJIbHbIE 32IaHUS WJIM HHbIe MATEePHAJIbl, HeO0OX0AMMbIe 1JIf OLeHKH 3HAHUI, YMEHUIl,
HABBIKOB U (MJIM) ONbITA JESITEJIbHOCTH, XapaAKTEePH3YIOIIMX J3TAnbl ()OPMHPOBAHUS KOMIIETCHIHI B
npouecce 0CBOeHHUsi 00pa30BaTeJbHOM NPOrpaMMBbl



Bonpocsl k 3auery

1o aucuuminHe_HOCTPAHHBIN A3bIK NPodecCHOHAILHOIO 00IIeHUS

(AHTJIMHCKMIT)
1 cemecTp
1. KommyHukamus
2. MexnyHapoJHBI MAaPKETHHT
3. Drarbl CTaHOBJICHHUS JIEJIOBBIX CBA3EH
4. Crpareruu ycrexa
2 cemecTp

3aHATOCTh B pa3HbIX chepax NesTeIbHOCTH
PaznoBUHOCTH PUCKOB

CTuiu MeHeKMEHTa

VYnpasnenue puHaHCAMH

oD

HNHcTpyKuus 10 BbINOJTHEHHIO:

3auer mpoxoauT B popmare Oecenbl 1o MPOHACHHBIM TEMaM B TEUCHHUE CEMECTPA.

Kpurepun oueHuBaHmsi:

- Ctynenry BeictaBisiercs «3auer» (100-50 6annoB), ecin KOMMYHUKATUBHBIE 3a/1a4H BBIIIOJIHEHBI ITOJIHOCTHIO,
MCIOJIb30BaHHBIN CIIOBapHBIN 3amac, rpaMMaTH4eCKUe CTPYKTYpBI, OHETHUECKOe 0(OPMIIEHHE BHICKA3bIBAHUS
COOTBETCTBYET IIOCTABICHHON 3a]a4e;

- Crynenty BbIcTaBiseTcs «He3aueT» (49-0 GansoB), eciy OTBETHI HE CBSI3aHbI C BOIPOCAMH, HATUYHE
rpyOBIX OMIMOOK B OTBETE, HEMOHWMAHKE CYIIHOCTH U3JIaraeMoro BOIpoca, HEyMeHHe MPUMEHSITh
3HaHUS Ha NPAaKTUKE, HEYBEPEHHOCTh U HETOYHOCTh OTBETOB HA JIOMOJIHUTENIbHbIE U HABOALINE
BOIIPOCHI

TecTnl

no auctumuiiie_MHocTpaHHblIii A3bIK IpodeccHOHANLHOIO 00 IIEH U
Tect 1

Paszpennr 1-2

A Complete the sentences with the words in the box.

’ bush grapevine nutshell stick wall

I heard it on the you’ve been promoted.

| asked Rudy to say yes or no, but he just beataround the

Look, ina , my trip to Singapore was a huge success.

I think you got the wrong end of the .. I’m ngt going on holiday, I’'m going on a business trip.

John just doesn’t listen. It’s like talking toa brick ... e

OB~ wWN B

B Complete the multi-word verbs with off, on or up.
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21
22
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Lufthansa pilots cancel strike

Lufthansa pilots have called 10 Lufthansa tens of millions of euros. 24 hours when the two sides agreed to
..................... 16 strike action The union’s action had built 20 carry .....................’’ negotiating.
planned for next week after new talks  .....ccovacenineanns % the dispute into Lufthansa says strike action costs it at
W eTe S e e e o 7 with the one of the worst to hit Germany in least €25m a day.

5 German airline. recent years, adding to a wave of

The announcement late on 15 industrial action across the European

Wednesday averted, or at least airline sector, which has also affected FT
i corecnamoroooneonng 8 a four-day British Airways.
stoppage that could have cost In the end, the stoppage ended after FINANCIAL

TIMES

Choose the correct words to complete each sentence.

We’re meeting tomorrow to discuss the new (market / marketing) strategy.

Can we discuss the (sales / price) figures? | was expecting an increase, not a decrease.

We’re excited about the launch of the new (product / brand) range in South America.

I’d like you to meet Liam. He’s the one who organised the successful advertising (image / campaign) in
London last year.

We have brand (loyalty / leader), we just need to increase our market share.

Choose the appropriate phrase (a—h) to complete these sentences.

we met somewhere

went to Carmen Diaz’s presentation
was given your name

in sales or product development

see we’re in the same line of work
could try Pietro Sylvani

we met some time ago

mentioned your name

Hello. You don’t know me, but I'm Jeff Watson. I__*! by Janice Hayes — we used to work together in

Personnel at Rank Xerox.

©>w>

©>w>w

Oh, yes.

I’m looking for someone to help out with some training and Janice
| see.

Haven’t 13 hefore?

Yes, | think 14, Was it at the supply chain conference in Miami? A: Yes, that’s right. We both_
15

I need to find someone who can help with our distribution in Italy.
You 16

Isn’t he in Shanghai?

No, he’s back in Rome now.

Hi. My name’s Roger Lee.
Hi, Roger. I'm Erki Jenssen. | o
Yes, that’s right. Are you__ 182

E Put the words in the correct order to make sentences.

morning strategy marketing purpose our of discuss the to meeting isthis The
I’ve idea heard a best long the time for That’s

they however are crazy want you all your ideas, think We

other about ideas this we do can about what ?
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Any

New York City was thinking we maybe go shouldto |
Manhattan hotel in could go just four-star for a We
will a idea, that’s, money good because save it Yes,

Paznean 3-4

Tect 2

A Choose the correct verb tense for 1-5

Mobiles ring the changes in stores

JC Penney, the mid-price US
department store chain,
..................... * (is cutting / cut)
back somewhat on expenses last year,
as its core middle-class shoppers were
hit by the recession. But it did not stop
spending on everything.

“We invested heavily in our digital
initiatives,” Mike Ullman, chief

10 EXECULIVE, veveerraeerraraernans > (told /

had told) investors recently. “During
the downturn, under the covers, there
was a lot of heavy investment in
building muscle to make sure we got a

5 headstart in this.”
JC Penney, with more than 1,000

25

3

(=]

35

The competition is only slightly
behind JC Penny. Target, the US
discount refailer; ...i..ooviiiieiiiins 28
(prepares / is preparing) to launch an
entirely independent digital platform,
ending its dependence on Amazon, the
online marketplace which currently
..................... » (runs / ramn) its
website. Work on a new global
e-commerce platform has been
accelerated by Walmart, the world’s
largest retailer. Gap. the clothing
retailer, is preparing to launch
e-commerce businesses in western
Europe, Canada and China.

= 2 (I've never seen

.....................

55

60

Much of the initial attention has
been focused on retailers embracing
new digital marketing techniques
aimed at mobile users, such as sending
text messages, and using digital
money-off coupons, and on steps to
make their existing websites function
on mobile browsers. But retailers are
also facing a world that has been
changed by the fact that shoppers will
now increasingly be online, via their
phones, even as they visit a physical
store. They will expect a unified
shopping experience.

d) if you give us $2,500 next week

e) providing you can

stores, is at the leading edge of digital 40 /Inever saw) a time like this in retail,”
retailing. In February, for example, it says Andy Murray, head of Saatchi &
held its monthly board meeting at Saatchi X, the in-store marketing
20 Facebook’s headquarters in California, agency that works with customers
where its board members were given a including Walmart and Procter & FT
crash course in the potential of social 45 Gamble. “I think mobile is changing
networking. everything in retail.” FINANCIAL
B Find five examples of passive verbs in the text.
10
C Find adverbs in the text with the following meanings. 11 more than a little
12 alot
13 a small amount
14 completely
15 more and more
D Complete the conversation with the appropriate phrase (a—j).
a) I don’t want to repeat myself but
b) Hold on now
C) | want to ask a question.




f) So what you’re saying iS

Q) Are you saying

h) I’d like to make a suggestion.
)] I’m sorry to say

) how do you feel

Dean: We agreed a budget of $15,000.

Alan:  Right. But we’ve had some unexpected costs. Dean: 16 that you need more than

that.

Alan:  Yes, 17 ve been saying for the last six months that we simply don’t have any more money for

this.

Alan: 18 that you don’t have the money, or that you don’t want to spend it? Dean: 19

think we should leave this point and come back to it later.

Alan: 20 don’t you think we need to sort this out before we talk about anythingelse? Dean:  Bianca,_
21 about this?

Bianca: Well, 22 | agree with Alan on this one. We need to talk through it.

Alan:  Thanks, Bianca. Dean, Zwe can deliver the machines, and we’ll give your employees training on

them. That wasn’t part of the original agreement, but we can do that.

Dean: 24 What date are you offering to do the installation?

Alan:  We can agree to installation on 12 August,___% give us the extra money.

HNHcTpyKuus M0 BHINOJTHEHH IO
B mpotiecce TecTupoBaHusl CTYICHT JAOJKEH OTBETUTH HAa BCE BOIPOCHL. BpeMs BBIMOIHEHHS KaXI0TO TecTa
cocraBisieT 40 MUHYT.

Kpurepun onenuBanus:
MakcumanbHOE KOJIMYECTBO OAJIJIOB, KOTOPOE CTYAEHT MOXKeT HaOpaTh — 50 0auioB 3a TecT. 3a KaXIblii
MIPaBWJIbHBII OTBET B TECTE CTYJEHT Moiyvaer 2 Oasuia.

YcrHblii onpoc
1



Master the mix of continuity and change

Stefan Stern

What makes winning businesses
different from the also-rans? Having
better products and services helps.
Good leadership is essential. But the
strongest companies manage some-
thing else that is rare. They cope
with crises and big strategic change
without drifting off course. How rare
is this?

o Gerry Johnson, a professor at
Lancaster University Management
School, and two colleagues from the
Rotterdam Schoo!l of Management,
George Yip, the dean, and researcher

s Manue] Hensmans, have been study-
ing companies that, over a 20-year
period, achieved almost uninter-
rupted success while dealing with
big changes. They have interviewed

v senior executives (past and present)
from some of these companies to
find out what went on, how deci-
sions were made and what the
prevailing atmosphere was like.

5 The big danger, even for success-
ful businesses, is strategic drift, Prof

3

Johnson says. Companies start out
on the right track but they can all too
easily lose their way. When things
become critical, existing leadership
is kicked out, new leaders come in,
and the cycle starts again. But not, in
the case of a few exceptional busi-
nesses. Tesco, Cadbury and the
medical products group Smith &
Nephew all dealt with big changes
while avoiding disaster.

How? A combination of four char-
acteristics, or traditions as the
researchers call them, seems to be
crucial. The first is continuity. This
involves “the reinvention of the
company’s distinctive business
model” to fit in with prevailing mar-
ket conditions.

The second is anticipation. This is
where it starts to get tricky. To build
in anticipation, “alternative leaders™
have to be allowed to start work on
the future shape and direction of the
company but without undermining
the current leadership. At Tesco in

the late 1960s and early 1970s, 2
new generation of managers (includ-

ss ing future boss Tan MacLaurin)

began transforming the business
under the nose of the founder Jack
Cohen.

This leads to the third characteris-

& tic of 2 winning business, which the

academics call “contestation™ or
“respectful difference that grows out
of conflict”. This is vital. Dynamic,
growing businesses benefit from the

& creative tension of civilised dis-

agreement. The Smith & Nephew
culture was shaped by argument,
Prof Johnson suggests. A witness to
Tesco board meetings in the mid-

7 1980s told him that they were

argumentative and confrontational
“but like a family arguing rather than
a group of enemies™.

The final characteristic is mobil-

75 ity, meaning a flexible recruitment

policy that tries to put the best per-
son in the job, which prevents the
growth of a time-serving culture.

L RENmmmm— SRS
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A guide to being a successful female boss

Locy Kellaway
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The careerist: Pro bono work

Rhymer Rigby

Pro bono work is usezlly thought of
as the preserve of lawyers, but
organisations 2s varied as advertising
zsencies aod professional services
s firms aleo donzt= their staff s tme 10
sood canses — either for fres or for
reduced fees. Although employees
should do pro bono woek for selfless
reasons, yoar good deeds canzlso be
% rewardad it terms of yoar career.

, Hovdoespmbono-ukaddto

my experience?
If yoo are relatively jumior, it caa
be 2 very good way to step mp.
15 “People who do pro bono work
in the Accenture Development Part-
. perships typically tzke on more
senior roles than they woald in big
corporate rokes,” says Royce Bell, 2
2 senior execetive 2t the coasulizncy
firm. “You get tosee a lot of mats 2nd
bolts 2nd it's very good to get oat-
side the normal cosy corporzie
world. You'd think that someone
| 25 who sets up 2a IT system in Chad
| would bave 2 broader view than 2

-

pusonwhohasonlywortedm
Fortunz 200 companies.”

people from different parts of
organisatioas who might not other-
wise meet. Phil Georgiadis,
35 chairman of Walker Media, the
Loadoa 2gency, says it can cul
throogh hierarchies, too. “T'm 2bout
to do some work for the Great
Ommond Street Hospital for Children
o and I'll enlist 2 coaple of graduates
to work with me — that'll be the
account team. So suddenly you have
a gradpate who is reporting directly
to the chzimman, which is very rare,”
s beexplams.

What about job safisfaction?
Using yoar professional skills in the
service of good causes oficn adds 2
kind of ethical dimension to your
s career and czn be very mofivating.
Maya Mehta, a senior associate at

Clifford Chance, the law firm, says
that ber inspiration for starting the
Newham Asian Women's Project
ss pro boso scheme came from reading
ahout foroed marrizzes: “Ti got tothe
point where I couldn’t just turn the
page. | wanted to do something
zboat it.” She says it is zlso one way
@ of bridging the divide betweea
Canzry Wharf and the less privi-
leged arezs that sarround it.
Pro bono work can be rewanding
in other ways, too. Mr Georgiadis
& says you can be freer to be more
creative with work done for chari-
ties: “You ofiza have the opportunity
10 do some really inseresting market-
ing and you have more freedom than
7 you might have with, say, 2 breakfast
cereal.” Mr Bell adds that Accenture
Development Partnership projects
tend to be smaller 2nd shoster than
their corporate counterparts: “It's
7s much easier to see overall results
and understand the positive effect of
what you zre doing.”



—Coézi:C_(;la it&gets ;IIEIC$1bn Chiﬁ;&ands

Jonathan Birchall

Cocz-Cola already owns two of
China's three best-selling sparkling
drinks but by 2020 it wants to have
four more $1ba brands in what has
s become its thind-largest market by
revenue. The ambitious target
reflects Coca-Cola's confidence that
its Jong-term plans to more than tn-
ple sales in China are secure both
» from domestic rivals and from
potential political pitfalls.
Coca-Cola's revenoes have grown
by acompound annual ratz of 19 per
ceat over the past five years and it
15 claims to be widening its lead over
its ivals. [t says it has double Pepsi-
Cola's total sales in China, supported
in particular by its stroager preseace
in still drinks, water and juices. The
» company has also coatinved to
expand its range of noa-carbonated
drinks where it competes with both
Jocal 2nd international brands.
It has Jaunched Glacean eshanced
% water, 28 well as its first dairy and
juice drink, Minute Maid Super

M—‘

Pulpy Milky, entering 2 | billioe-
case market where competitors
inclode Wahaha, Dasone’s former
» joint venture partaer. Coke and
Sprite already each sell more than
$1ba annually and Coca-Cola is
forecasting that its Yoan Ye tea brand
and its Joe Dew bottled water - both
35 launched last year - will also be
§1ba China brands by 2020, in spite
of facing stroag competition from
Taiwan's Tingyi, which has aboot
half the total ready-to-drink tea
© market.

In terms of political challenges,
the world's largest soft drinks
compeny suffered a blow this March
whea China's ministry of commerce

& blocked its planned $2.4ba takeover
of China's largest juice company,
Huiyuan. Since the setback, Cocz-
Cola has continued the kind of
high-level commitment to China

52 demoastrated by its spoasoeship of
the Beijing Olympics, recently
announcing plans to invest $2ba in

(China over the pext three years.
Mubtar Kent, chief executive,
s noted that at a meeting with Wang
Qishan, China'’s vice-premier for
economic affairs, Coca-Cola had
beea praised for being the oaly US
company {0 have a pavilioa at Jast
& year's Shanghai World's Expo. Mr
Keat says be regards the potential
obstacles to Coca-Cola’s China
ambitions coming from broader
political pressures as China's growth
& could stil fall short of expectations.
He does not see this, including the
threat of potential nationalist reac-
tion to Coca-Cola's US brand
identity. “Everyone's walking
» around with Nikes, and drieking
Coke and wearing Oakleys. I think
there's a difference between that and
the view of the US - people doa’t
wory at 2 consumer fevel, at a brand
» level,” says Doug Jackson, head of
Coke's China business unit.




Time for communication

to move towards ceptre stage

Paul Argent

The last few years have scen the big-
gest collapse in confidence in
business in almost a century — to the
point where probably the least

s trusted spokespeople on the planet
today are corporale executives.
When intense mistrust prevails,
whatever 2 company does says
something about it, everything com-

10 municates, and communication
affects everything,

This is changing the definition of
communication. Communication
today is more of a two-way dialogue

1s and this has been aided by the risc of
social media like Facebook and
Twitter and the explosion of infor-
mation-sharing online. Today’s
best-in-class companies, such as

20 Dellinthe US and Philips in Europe,
do not just engage in dialogue. They
use the latest technology as a source
of ideas, opinions and competitive
intelligence, for product develop-

25 ment, employee engagement and
media monitoring.

Tn addition to rethinking the defi-
nition of communication, the best
companies are rethinking its struc-

30 ture. There is a greater need for

imtegration, collaboration and part-
nership among corporate leadership,
haman capital, finance, sales and
legal teams.

35 Another change in communica-
tion by leading companies is the
rethinking of key themes. This was
the main finding of research by the
Tuck School of Business at Dart-

% mouth, conducted with Doremus, a
business-to-business communica-
tions agency. It found that the
best-in-class companies have been
guided by six themes;

« a Focus on value and values
Stakeholders demand value for
moncy when buying goods and ser-
vices, but they also expect to seea
strong set of corporate values in the

so companies with which they do busi-
ness. Walmart, Hyundai and BMW
have used this theme in their adver-
tising and communications.,

b Evolve a sense of responsibll-

ss ity Corporute responsibility today is
not just about philanthropy or being
green, [t is about companies being
responsible across all business prac-
tices. NGOs, consumers, employees

« and investors are ready to punish

companies that ignore evolving
social values, JPMorgan Chase has
done a fabulous job reflecting its
corporate responsibility initiatives

s on its website and in advertising.

¢ Strategy must drive communi-
cation As Jon Iwata, [BM's senior
vice-president for marketing and
communications, puts =t: “Lincoln

2 suid, ‘Character is the tree; reputa-

tion is the shadow.' I'm afraid too
many people in PR, marketing and
adventising spend more Lime manip-
ulating the shadow than tending to

75 the tree.”

d Shifting from the problem to
the solution Stakcholders are most
receptive to realistic and optimistic
plans, and arc often ready to pay

# less attention to probiems of the
past year,

¢ Not communicating is a com-
munication im itsclf You either tell
your story or have it told for you.

&5 [ Re-evaluate positioning The
crisis has led 10 disruption in how
companics are thought of by con-
stituencies, which provides a
tremendous opportunity to reposi-

oo tion, rebeand and redevelop.
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More about results than time

ff!llllp Manchester

On the surface. flexible working
might seem to be about people
being able to choose their working
hours and, perhaps. spend some
time working away from the
office. But it is also a fundamental
change in the way people work -
and. more importantly. the way
they are managed. Flexible work-

1o ing 1s a shift from “time-based™ to

2

a5

jo

3s

“results-based”™ working practices
and could herald the biggest
change in the workplace since the
start of the industrial revolution.

New employee legislation is one
of the main motivations for
employers to introduce flexible
working practices - but not the
only one. In Europe, for example,
employers are obliged to offer par-
ents with young or disabled chil-
dren the right to request flexible
working. While legislation is a
major catalyst to introducing flex-
ible working, there are cther rea-
sons. In the US, for example, the
fall in the price of mass market
computer and communications
technologies is encouraging
organisations to allow more home
working.

Flexible working is also likely to
appeal to a wider skill pool and
help with staif retention. Mary
Sue Rogers, human capital man-
agement leader at IBM Global
Services, says that IBM has
embraced flexible working to help
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with recruitment. “"In Europe,
companies have to provide flexible
working because of legislation —
but it is also a way to recruit from
a breoader skill pool, including
women and older people. With an
ageing worklorce we have to find
ways to retain older staff. It also
gives greater scope to male
employees who increasingly want
flexible working to create a better
work/life balance, A recent survey
of UK graduates found that
work/life balance was third on
their Jist of carcer priorities,” She
adds that 55 per cent of IBM's
cmplovees work flexibly and €0
per cent are “enabled” to do so,
“To us, it is foremost a business
imperative. It is about staff reten-
tion, increased productivity and
cost reduction,” she notes,

A survey of 300 UK human
resource professionals in small to
medium-sized enterprises (SMEs),
commissioned by Arizona-bascd
telecommunications company
Inter-Tel, found that 40 per cent
found it difficult to attract the
right skills from their local mar-
ket and 30 per cent thought they
could attract staff if they were
offered Aexible working. But they
also had significant reservations -
with 93 per cent concerned that
staff were more likely to bend the
rules if they work from home.
Doug Neal, rescarch fellow at the
USs Computer Sciences
Corporation, identifies this atti-

tude as being at the heart of ¢
ga cultural shift prompted by flexi

working: “The problem is not

with the worker - 1t Is also w

the boss, Management has to f

a way to measure ‘resules” ratl
gs than time., We have to find n

ways to evaluate workers - ¢

their bosses.™
He adds that organisations m
find wayvs to bujld trust betwe
9o employer and employee: “How ¢
evaluate people when I can't .
them? In formal terms, trust is
outcome of a series of benefic
transactions. You have to buil
culture of trust from work
together”

Although new legisiation
forcing organisations to ad
flexible working practices, th
are sound business reasons to g
cmployees more flexibil
QOrganisations which hi
embraced flexible working hi
found that it can cut costs @
improve productivity, More img
tantly, it enables them to recr
staff from a much broader sl
pool and relain staff. But ¢ d
mean a fundamental change
the relationship between staf¥ @
management, Both must leary
trust ecach other and focus
results rather than time spent
the office.
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How to engage your employees

Michaet Sk.aplnk_er_ . o

Ade Sodeinde, a 17-year-old
Nigerian, became famous last
week for making some of Britain's
trains run on time. Ms Sodeinde,
in her year working for Central
Trains befare going to university,
solved the puzzle of why trains
leaving the depot ran late. She
found that the tracks in the depot
needed upgrading and were slow-
ing the trains’ journeys to their
starting platforms. Drivers and
conductors also had to wait before
boarding because of the time
taken for safety inspections and
cleaning. By refurbishing the
tracks and reorganising inspec-
tion and cleaning, Central was
able to eliminate the problem,
potentially saving itself £750,000
($1.37m) a vear in fines for late
running - and vastly reducing pas-
senger frustration and deilay.

Ms Sodeinde will no doubt be in
great demand when she gradu-
ates. But just how large, estab-
lished companies persuade
employees to put in that extra
effort is one of management’s
great puzzles. Staff know where
the problems and opportunities lie
and there will always be employ-
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ees with ideas for new products or
better service. All it requires is for
them to speak up and for someone
to listen.

Most companies say they listen
to their people - but as managers
are often unhappy to have their
current strategies disrupted and
new ideas get trapped in corporate
bureaucracy, would-be innovators
become jaded, and cynical.

Yet there is a link between
engaged employees, satisfied cus-
tomers and corporate profitability,
according to a recent study by the
Forum for People Performance
Management & NMeasurement at
Northwestern University. The
Forum studied 100 US companies
to find out how engaged their staff
were and whether this had any
effect on corporate profitability.
The Northwestern researchers
wanted to look at employees, such
as Ms Sodeinde, who did not deal
directly with customers. What
impact did their attitudes have on
the company's success? Well, the
results were clear. The companies
with the happiest and most
engaged employees had the most
satisfied, highest-spending cus-
tomers.

So how do you make employees

70

75

S0

o
W

95

more engaged and content? Roger
Martin, dean of the Rotman
School of Management at the
University of Toronto, argues that
people are happicst not only when
they are respected members of a
team they admire but when the
team and the company are
respected by the world outside.
Being part of a trusted, honest
group is an indispensable compo-
nent of employvee happiness and
engagement. So is establishing
ties with colleagues yvou respect.
When groups appear to be per-
forming, companies should hesi-
tate before disrupting them. The
vogue for forming new teams for
each task may work in companies
small enough for everyone to
know each other. When people
constantly have to establish new
links of trust, customers will
probably suffer. Companies
should think hard, too, before they
outsource the work of a function-
ing team. The company you out-
source Lo may be a happy, engaged
bunch, but I would not count on it.

From the Financial Times



Nasa’s exercise in managing risk

§y_}{_iptoria Gnffith

The US space agency grounded its
three remaining space shuttles
after Columbia disintegrated upon
re-entry to Earth's atmosphere in
s February 2003, killing the seven
crew members. Yet even today, sci-
entists are still divided over
whether the management culture
at Nasa has changed enough to
wensure the shuttle’'s safety.
Behavioural Science Technology,
the California-based consulting
group that works with other
industries such as railways on
15 safety issues, was hired 18 months
ago to help change the manage-
ment culture at the agency.
Nasa set out to improve employ-
ees’ relationships with supervi-
20 SOT'S to encourage dissent, empha-
sise teamwork and raise manage-
ment credibility, Although they
are still under pressure from bud-
gets and deadlines, Nasa man-
26 agers say they now take the time
to listen to concerns of engineers
and others on issues that may
compromise safety. BST measured
attitudes to safety and the work
30 environment in February 2004,
then again six months later, and
says the culture at Nasa has

changed. But although 40 per cent
of the managers surveyed said
they saw changes for the better,
only 8 per cent of workers said the
same,

James Wetherbee, a former
shuttle commander, has in recent
z months questioned whether the
culture at Nasa has changed
enough to make safety a priority.
And a report released last month
from George Washington
University says the pressures of
getting the shuttles back into
space leads the space agency to
make questionable safety deci-
sions. The study places the cur-
rent chances of a catastrophic fail.
ure on the shuttle at about one in
55 for every mission, Despite Nasa
spending nearly $2bn over the past
two years making safety improve-
ments to the shuttle, the risk
remains high enough to make any
astronaut's heart dance at take-off
and re-entry. In fact, the George
Washington researchers argue
6o that more money and effort

should be spent to come up with

an alternative to the space shut-
tles.

In the wake of the Columbia dis-

65 aster, an independent panel, the

Columbia Accident Investigation
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Board, was formed to investigate
the accident. Some of the findings
of the CAIB report were embar-
7o rassing for Nasa, Engineers had
expressed concern about the
falling debris, but their fears were
dismissed, The CAIB severely crit-
icised a lax safety culture at Nasa
75 as contributing to the disaster,
and issued a check-list of 15 points
to get the shuttles back up and
running.
Some critics believe Nasa
2a should be doing more to reduce
the number of manned missions.
Much of the cargo for the shuttle,
they argue, could be transported
robotically. Others have called for
85 the space agency to adopt a more
aggressive schedule in developing
a replacement for the shuttle. But
those are issues for the medium
term. In the coming weeks, getting
sa the shuttle safely into space and
back to Earth will be the priority,
and the world will be waiting with
bated breath to see if Discovery
can get off its launch pad without
g5 mishap.*

From the Financial Times

* [n fact, the launch of Discovery was
suceessful.




Online shopping expected to grow
by 35% this year

ERANMNOW, o stz

Consuners are expected to spend
33 per cent more buying a host of
items from clothes to CDs online
this year, taking total spending for
52005 to an estimated £19.6bn,
according to the Interactive Media
Retail Group. In its first annual
report, published today, IMRG
said it expected 4m more Britons
10 to shop online this year, taking the
total shoppers to 24m, more than
half the UK's adult population.
The latest figures underline the
sharp growth of internet shop-
15 ping in the decade since 1994,
While internet shopping account.
ed for just £300m of retail sales in
1999, by 2004 consumers were
spending £14.5bn online, accord-
20 ing to IMRG.

Online shopping is also counter-
acting sluggish consumer spend-
ing on the high street. Houschold
expenditure grew by only 0.2 per

25 cent in the fourth quarter of 2004,
“For a sector to have grown from
scratch in ten years with very lit-
tle investment suggests that the
internet’s time has come,” said

30 James Roper, IMRG chief execu-
tive.

The larger retailing groups -
Kingfisher, Argos, Dixons, Tesco
and Boots - are spending money

35 on developing their internet offer-
ing, but many retail chains are not
investing in online shopping,
which in turn is allowing entrants
such as figleaves.com, which sells

4o underwear, and asos.com, the
clothing e-shop, to gain a foothold
in the market.

2004, the IMRG estimated
that the top 100 retailers in the UK

45 spent just £100m on their internet
presence - and most of this came
from a handful of stores, But in
spite of the neglect from big retail-
ers, the growing popularity of

so online shopping looks set to con-

10

tinue as more people gain access
to the internet.
Figures out from 2004 from
Qfcom, the communications regu-
s5 lator, showed that more than 56
per cent of homes had internet
access, with a third of those hay-
ing a broadband connection, The
emergence of maobile commerce
6o technology could also mean that
people will be able to shop online
from their mobile phones.
IMRG said electrical and cloth-
ing goods were experiencing
65 strong growth online, with more
than £2bn of electrical goods sold
over the internet in 2004, Dixons,
the high street electrical retailer,
expects its online sales - currently
0 at £170m - to hit £1bn in the next
five years. Meanwhile, clothing is
another big expansion area, with
sales growing 37 per cent to £644m
in 2004.

From the Financial Times



Webhiker’s guide to galaxies

By David Bowen

One of the frustrations of people who
run large websites is that their efiorts
are often judged on superficial
criteria, It is always nice to win an

s award, but the sad truth is that
judges rarely have time 1o go inlo
sites in enough depth. So, what is
never analysed is whether the site
really functions properly and does

w0 what it is meant to do. This is not the
fault of the judges, it is because large
online presences are complex
beasts. You really have to get stuck
into them to see whether they are

15 coherent.

Few big organisations have just
one site - typically they have one at
the centre and a galaxy of others
covering countries, subsidiaries,

a brands and other specialities. This
means we have 10 look both at the
way the central site works, and at the
way the galaxy spins around it (or
fails to).

s There are always reasons why a
web presence has the structure it
does, but they are rarely simple -
usually a mix of historical accident,
lack of budget, decentralised

30 organisation, internal politics, the
whimsy of bosses, and any number
of other factors.

So here are three questions to ask
yourself to see just how coherent

35 your own presence is. First, is your
central site one coherent beast, oris
it made up of a group of vaguely
co-ordinated offerings? The US State
Department site, for example, looks

4o neat — with nice bold links across the
top, which are the same wherever
you are in the site. But it soon
becomes clear that it is a federation
of sites that have little in common.

45 Some areas have no links back to
the main site, and are not covered by
the same search engine.

Second and third, can visitors
easily get to your country, business
so and other sites, and can they get
back? Many people will find a
corporate site by writing in the name
of the company and adding “.com’, or
by putting its name into Google. Now
ss you need to get them to the
information they need. A weli-
classified directory can do the trick,
but check out ICI (www.ici.com), with

its neat expandable “pilot’

6o mechanism, Or UBS {(www.ubs.com),
with its logical service finder. Or look
at Thyssen Krupp's Base
{basea.thyssenkrupp.com), a highly
sophisticated search engine that lets

65 visitors find the relevant site or
information by product, customer
sector, location, subsidiary name, or
other criteria. The basic journey back
from an outlying site should be more

7a straightforward — a link to your home
page.

Bul can, say, a visilor to your
French site get direct to the central
investor area? If not, why not? Can a

75 jobseeker in Singapore look for
positions across your entire
organisation? Is a journalist in Brazil
getting the right mix of local and
global news? Thought not, These are

3o the subtleties that may not win you
an award — but they will make your
site work better. That is good for your
organisation, its customers and other
stakeholders. And of course, for your

ds job.

From the Financial Times

I/IHCprKHI/IH IO BBINTOJTHCHHU IO

CryneHTy BblIaeTCs TEKCT JJIs YT€HUs, epeBojia U pedepupoBanusi. Bpems MoAroToBKu K OTBETY COCTaBIISET
30 mun. [lanee cTyaeHT yuTaeT pparMeHT TEKCTa BCIIyX, 3aUYUTHIBAET NEPEBO U peQepupyeTr TEKCT. Y CTHBIM
OIIpOC MPOBOAMTCA 2 pa3a B CEMECTP B KOHIE NMPOXOXKIAEHHUS KaKJIoro pasiena. Bo Bpems ycTHoro ompoca
CTYJEHT JOJKEH OTBETUTh Ha BCE BOIPOCHI MIpenoaBaTesis o TeMe. Bpemst oTBeTa cocTaBisieT 5 MUHYT.

Kpurepun onenuBanus:

MakcuMalIbHOE KOJIMYECTBO 63.JIJ'IOB, KOTOPOC CTYACHT MOXKCET Ha6paTL — 10 GamnoB 3a 1 TekcT (33. 1 CEMECTP

BBITIOJIHSETCS peeprpOBaHUE JIBYX TEKCTOB).

e 9-1006.- KOMMYHHUKATHUBHBIC 3a1a9X BBITIOJIHCHLIL

3a4a4c,
e 7-8 0. -

IIOJIHOCTBIO, MCIIOJB30BAHHBIM CIIOBapHBINA 3arac,
rpaMMaTH4eCKHe CTPYKTYpPHhI, poHETHYECKOE O(hOpPMIIEHUE BHICKA3bIBAHUS COOTBETCTBYET IOCTABICHHOM

KOMMYHHUKATHUBHBIC 3ada4d BBIIIOJIHCHBI YaCTHYHO, HCIIOJIb30BaHHBIN CJ'IOBapHI)II\/JI 3ariac,
rpaMMaTHYC€CKUC CTPYKTYPHI, (bOHeTI/ILIeCKOC O(bOpMJ'IeHI/Ie BBICKA3bIBAHUS COOTBETCTBYCT MOCTaBJICHHOM

3aaadc, HEOOJIbIIINE HapyHICHUA UCII0JIB30BaHUs CPCIACTB JIOTHYSCKOM CBs3HU,

e 5-6 0. — KOMMYHHMKATHUBHBIE 3a/1a4d BBIIOJHEHbl HE MOJHOCTHIO, HCIIOJIB30BAaH OrPaHUYEHHBIN
CIIOBapHbIN 3arac, TpaMMaTHYeCKUe CTPYKTYphl U (oHeTHuecKkoe opopmileHHuE BbICKa3bIBAaHUSI UMEIOT

HeOoJIbIIINE HApYILICHMS,
e 0-4 6. — KOMMYHHKAaTHBHBIC 337]a4¥ HE BBIITOJIHEHBI, HATMYHE TPYOBbIX

OIIIMOOK B OTBCTC, HCIOHMMAHUC CYIIHOCTHU HU3JIaracMoro BOomnpoca, HCyMCHHUEC ITPUMCHSATD 3HAHUA HA ITPAKTUKE,

HCYBCPCHHOCTb U HCTOUYHOCTH OTBCTOB HA JOITOJHUTEIIBHBIC U HABOAAIIUEC BOIIPOCHI

TeMbI 10KJIA10B € Mpe3eHTanuel

1o qucuuruiiHe_HOCTpAHHBIN si3bIK NPO¢ecCHOHANBHOIO
O0IIEHNSA(AHTITHHCKHN)

1. KommyHukanus B OusHece.




. Kaprepa
. Konkypenuus

. Poccuiickast 1 MexayHapOIHasi TOPTOBIISL.

. OCHOBBI yCTICIITHOTO OM3HECa
DKOHOMHYECKHE [TOKA3ATEIN NPEAIPUATUS
. CocraBieHue roqoBoro oT4éra

. bankpoTCTBO MpeanpuaTUs

. [InannpoBanue Npon3BoOACTBA

0. VYnpasieHue nepcoHaiom

HNHcTpyKuus no BbINOJTHEHHIO
CryaeHT roTOBUT 2 I0KJIaJia B TECUEHUH ceMecTpa. MeToaudecKkue peKoOMEeHIalluu 10 HAIMCAHUIO U TPEOOBAHUS
K 0()OPMJICHHIO COJEPKATCS B MPUIIOKECHUH 2

Kpurtepuu onenuBanus:

MakcumanbHoe kosnuecTBo 30 6aytoB (o 15 6ayioB 3a Kax bl JOKIIaT)

15-10 6. - w3I0KEeHHBIN MaTepua (PaKTUICCKU BEPEH, IPUCYTCTBYET HAIMUUE
rI1yOOKUX MCYEPIBIBAIOIINX 3HAHUHN 0 IOJrOTOBICHHOMY BOIIPOCY, B TOM YHCIIE
OOIIMpPHBIEC 3HAHHS B I[EJIOM 110 TUCIHUIUIMHE, TPAMOTHOE U JIOTHYECKH CTPOHHOE
U3NI0KEHUE MaTepuana, HIMPOKOE UCIIONIb30BAHHE HE TOJKO OCHOBHOM, HO U
JOTIOJIHUTEIBbHOU JINTEPaTYpHI;

9-8. 6amnoB - U3NOKEHHBII MaTepuan BepeH, HaJTM4Ke MOTHbIX 3HAaHUH B 00beMe
MIPONIEHHON MPOTrPaMMBI 110 MTOATOTOBICHHOMY BOIIPOCY; TPAMOTHOE U JIOTUYECKH
CTpOWHOE W3JIOKEHHE MaTepHuaia, IIHPOKOe HCIOJIb30BAHWE OCHOBHOM
JTUTEPATYPHI;

7-4 6. — W3JIOKEHHBI MaTepuall BEpEH, HaJIMuue TBEPAbIX 3HaHUM B oO0beMe
MIPONCHHON MPOTrPaMMBI 1O IOITOTOBIEHHOMY BOTIPOCY; M3JI0KEHHUE MaTepuana ¢
OTAETHHBIMHA OIIMOKAaMH, YBEPEHHO HCIPABICHHBIMH HCIIOJIB30BAaHUE OCHOBHOM
JTUTEPATYPHI;

Menee 3 6. — pabora He cBsi3aHA C BBIOPAHHOI TEMOMW, HaIU4ME TPyOBIX OMIMOOK, HENOHMMAHUE CYIIHOCTH

H3jraracMoro BOIIpoca.

3 Meroanyeckne MaTepuajbl, ONpeAesONe NPOueAyPbl OLeHUBAHUS 3HAHMI, YMEHUH, HABBIKOB H
(MJ1M) oNbITA AeATeJbHOCTH, XapAKTePU3YIOIIUX 3Tanbl GOPMHUPOBAHUA KOMIIeTeHIM

[Tpoueaypsl OLIEHUBAHUS BKJIIOYAIOT B ¢€0s TEKYLIUI KOHTPOJIb M IPOMEKYTOUHYIO aTTECTALIUIO.
Tekymuil KOHTPOJIb YCIIEBAEMOCTH IIPOBOAUTCS C UCIIOIB30BAHUEM OLICHOYHBIX CPEICTB, IIPEACTAaBICHHBIX B
.2 JaHHOTO TMpHJIOXKEHHSA. Pe3ynpTaThl TEKyHIEro KOHTPOJS JOBOISTCS JO CBEJIEHUS CTYIEHTOB JI0

HpOMe)I(YTOQHOI}'I aTTeCTalnu.

HpOMeH(yTO‘IHaﬂ arTrecranust IMpOBOJUTCA B (bopMe 3ayera. 3ader MNPpOBOAUTCA IO OKOHYAHUH
TECOPCTUICCKOTO O6y‘IeHI/I$I J0 Haydalia HpOMe)KYTOQHOIZ aTTeCTalluu B cbopMe COGGCCI{OB&HI/IH 10 HpOfI,Z[GHHI;IM

TEMaM.



IIpunoxenne 2
METOAUYECKHUE YKA3AHUSA 11O OCBOEHUIO JTNCHUTIJIMHBI

Y4eOHBIM IIAaHOM MPEAYCMOTPEHBI CIICAYIONINE BUABI 3aHATHH:

- IPaAKTUYECKHE 3aHITHSL.

B xoze npakTudeckux 3aHATUNA yriayOJISIFOTCSL M 3aKPEIUIIIOTCS 3HAHUS CTYACHTOB 110 PsAy BOIIPOCOB,
pa3BUBAIOTCS HABBIKM YCTHOW M MHUCbMEHHOMN peYr Ha HHOCTPAHHOM SI3bIKE.

[Tpu MOAroTOBKE K MPAKTUYECKUM 3aHATUAM KaXAbIH CTYACHT JOJDKEH:

— U3YYUTh PEKOMEHIOBAaHHYIO YUE€OHYIO TUTEPaTypy;

— IIOJArOTOBUTH OTBETHI HA BCE BOIIPOCHI 110 U3y4aeMOIl TEME;

—MUCHbMEHHO BBHINIOJHUTH JIOMAIllHEe 3aJaHKhe, PEKOMEHJIOBAHHBIC IpernojaBaTelieM NpU H3YYCHHH
Ka)KJI0! TEMBI.

[To cormacoBaHHIO C MpPENOAaBATEIEM CTYACHT MOXET MOATOTOBUTH OKJIAJ WM COOOIICHHE 10 TeMe
3aHATHA. B mpomecce MNOANOTOBKM K IPAaKTUYECKMM 3aHSATHSM CTYIAEHTBI MOTYT BOCIIOJIB30BAaThCS
KOHCYJIbTAIMSIMU TPENOoIaBaTeNs.

Bomnpocel, He paccMOTpEHHBIE HAa MPAKTHUECKUX 3aHATHUSAX, JOIDKHBI OBITH U3YUEHBI CTYJACHTAMH B XOJIC
CaMOCTOSITEITLHOM paboThl. KOHTPOJIE  caMOCTOSTEIBEHON PabOThI CTYICHTOB HaJl yUeOHOH TIpOrpaMMoii Kypca
OCYILIECTBISICTCS B XOJI€ 3aHSITHM METOJOM YCTHOTO ONpOCa WM TOCPEICTBOM TeCcTHpoBaHUs. B xoxe
CaMOCTOSITENIbHOM  pabOTBhl  KaXJblil CTYyJEHT 00s3aH I[pPOYUTaTb OCHOBHYIO U 110 BO3MOKHOCTH
JOTIOIHUTEBHYIO  JINTEpPAaTypy IO H3y4aeMOW TeMe, BBIIKUCATh OMpEENIEHUsT OCHOBHBIX TOHSATHH;
3aKOHCIIEKTUPOBAaTh OCHOBHOE COJIEP)KAHUE; BBINKMCATH KJIKOYEBBIE CIIOBA; BBINOJIHUTH 3aJaHUS-OPUEHTHUPHI B
MPOLIECCE YTCHHSI PEKOMEHIyeMOr 0 MaTepHralia, IpOoaHaIu3upPOBaTh MPE3eHTAMOHHBINA MaTepHall, OCYIIIECTBUTh
0000111eHrEe, CPABHUTH C pPaHee H3yYCHHBIM MAaTEPHAIIOM, BBIJICIUTH HOBOE.

[Ipu peanuzanuu pazIUYHBIX BUIOB Yy4yeOHOW pabOTHI HCHONB3YIOTCA pa3HOoOpa3Hbie (B T..
MHTEPAaKTUBHBIE) METO/IbI O0yUYEHUS], B YACTHOCTH:

- HHTEpaKTUBHAs JI0CKa JJIsl MOJTOTOBKU U MPOBEACHUS MPAKTUUECKUX 3aHATUH.

IloaroroBka gokJaga ¢ npe3eHTalUel

Opnoii u3 ¢opM CaMOCTOATEIBHOW JAESITETbHOCTH CTYACHTA SBJISETCS HAlHMCaHUE JIOKJIA/I0B.
BreimonHenne Takux BHAOB paboT cnocoOCTBYeT (OPMUPOBAHMIO Yy CTYJEHTAa HABBIKOB CAMOCTOSITENBHOM
Hay4YHOH J1eATeNIbHOCTH, IOBBIIICHUIO €ro TEOPEeTHYECKOM M MpoecCHOHATBHONH MOATOTOBKHU, Jy4IIEeMY
YCBOEHHIO Y4eOHOr0 MaTepuaia.

Tembl NOKIAZOB ONpEAEIAIOTCA MpENojaBaTesieM B COOTBETCTBUM C INPOTpaMMON AMCLMILINHBL.
KonkpeTru3zamus TeMbl MOKET OBbITh CJlI€laHa CTYJI€HTOM CaMOCTOSITENIbHO.

Crnenyer akleHTHpPOBAaTh BHUMAaHUE CTYAEHTOB Ha TOM, 4TO (POpPMYJIHMpPOBKA TEMbI (Ha3BaHHUs) pabOTHI
JIOJKHA OBITh:

— sicHOM 1o popme (He comepx aTh HEYA0O0UNTaeMbIX U (Ppa3 ABOMHOTO TOJIKOBAHHUS);

— cojepXkaTb KJIIOUEBbIE CJIOBA, KOTOPbIE PEIPE3ECHTUPYIOT UCCIIEI0BATENIbCKYIO paboTYy;

— OBITh KOHKPETHOM (HE co/iepKaTh HEONPEIEICHHBIX CIIOB «HEKOTOPBIE», «OCOObIE» U T.1.);

— coepxaTh B ce0e IeCTBUTEIbHYIO 3a/1a4y;

—  OBITh KOMITAKTHOM.

BoiOpaB Temy, HeoOXoAMMO MOA00paTh COOTBETCTBYIOIIMN HH(MOPMAIMOHHBIN, CTaTUCTUYECKUUN
MaTepual M MPOBECTH €ro IpeaBapuTeNbHbli aHanu3. K Hambonee MOCTYNMHBIM HMCTOYHMKAM JIMTEPATYpHI
OTHOCSTCS (POHBI OUOIMOTEKH, a TaK K€ MOTYT UCIIOJIb30BATHCS SJIEKTPOHHBIE HCTOYHUKY HHPOpMaIuu (B TOM
qucine u HTepHerT).

BaxxupiM TpebGoBaHUEM, MPEABABISAEMbIM K HAMHUCAHUIO JIOKJIAJ0B HAa AHIJIMMCKOM SI3bIKE, SBISETCS
IPaMOTHOCTh, CTHJINCTHYECKAs aJJIeKBaTHOCTh, COJIEPKATEIBHOCTH (IIOJTHOTA OTPAXKEHUS U PACKPBITUS TEMBI).

Jlokitan 1oyKeH BKIIIOUATh TaKOW 3JIEMEHT KaK BBIBOJIbI, [TOJIyUE€HHBIE CTYJIEHTOM B pe3yJIbTaTe paboThI C
MCTOYHHUKAMU UH()OPMAITIH.

Jlokitagpl MpencTaBiSIOTCS CTPOTO B oOIpeAeNieHHoe IpadukoM ydyeOHOro mpolecca BpeMsl M HX
BBINOJIHEHUE SABISETCSA 0053aTENbHBIM YCIOBUEM JUISl IOMYCKa K MPOMEKYTOYHOMY KOHTPOJIO.

[Mpesenrarust (B Power Point) mpeacrasisier co00it myOIMyHOE BBHICTYIUIEHHE HA HHOCTPAHHOM SI3BIKE,
OPHEHTUPOBAHHOE Ha O3HAKOMJICHHME, YOeXJeHHe CiyllaTelied 10 ONpeAeseHHOM Teme-mpolieMe.
ObecrieunBaeT BU3YaIbHO-KOMMYHUKATUBHYIO TOJAEPKKY YCTHOTO BBICTYIUIEHHS, CIIOCOOCTBYET €ro
3G HEKTUBHOCTH U PE3YIbTaTUBHOCTH.

KauecTtBeHHast mpe3eHTanus 3aBUCUT OT CJIEIYIOIINUX TapaMeTpPOB:



- IIOCTaHOBKH TEMBI, LIEJIU U IIJIaHa BBICTYIIJICHUS;

—  ONpeAeseHUs IPOAOJKUTEIBHOCTH IPEACTABICHUS MaTepHaa;

- ydeTa 0COOCHHOCTEH ayAMTOPUH, AAPECHOCTH MaTepHaa;

— HHTEPaKTUBHBIX JEHCTBUI BBICTYNAIOIIETO (BKIIOUEHHE B 00CYXKAEHUE CIyIIaTenei);

— MaHephl NPEICTABICHUSA NPE3CHTAIMU: COOJIOJCHUE 3PUTEIBHOTO KOHTAKTa C ayJUTOpHEH,
BBIPA3UTENIbLHOCTD, JKECTUKYIIALUS, TEIOABHKEHMS,;

- HaJIMYMs WUTIOCTPAIUi (He meperpykarimx n300paxkaeMoe Ha SKpaHe), KIIIOUEBBIX CIIOB,

—  HY)KHOro noa00opa IIBETOBOM raMMBl;

- HCIIOJIb30BAHMSI YKa3KH.

[TpenonaBarens 10KEH PEKOMEHI0BATh CTYAECHTaM

- HE YUTaTh HAIIUCAaHHOE HA 3KPAHE;

- 00d3aTenbHO HEOIHOKPATHO OCYILECTBUTh IPEACTABICHNE IPE3EHTALUH I0Ma;

- MpeaycMOTPETh MPOOJIEMHEIE, CIIOKHBIC ISl TOHUMaHUs (PParMEeHThI U IPOKOMMEHTHPOBATH HX;

- IpeIBUAETH BO3MOYKHBIE BOINPOCHI, KOTOpbIE MOTYT OBbITh 3aJaHbl 10 XOAY M B pE3yJIbTaTe
IIPEbSABICHUS IPE3EHTALUH.



