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1. HEJIX OCBOEHUA JUCHHUTIINHBI

1.1|OcHOBHO# LIeNbI0 MPENoJaBaHusl IUCIHMIUIMHBI «IHOCTpaHHBIH S36IK TPO(ECCHOHATILHOTO OOLIEHUS ISl MAarHCTPOB SIBIISIETCS
(hopMupoBaHHe HHOSAZBIYHON KOMMYHHKATHBHON KOMIIETEHIINH, TIO3BOJISIONIEH HCIIOIB30BaTh MHOCTPAHHBIN S3bIK B IIPOIecce
YCTHOTO ¥ MMMCHbMEHHOT'O JIeJIOBOrO O0IEHHs Ha YPOBHE, obecneunBaronieM 3GeKTHBHYIO MTPOPeCCHOHATIBHYIO IESTEIbHOCTb.
[pakTH4eckoe BIaJeHNUEe HHOCTPAHHBIM SI36IKOM IIPEATIOIaraeT BIaeHHe METOAaMH U criocodamu On3Hec-KOMMYHHKAIHHT,
OusHec-koppecnonaeHunuH. Llens 00y4eHust MarucTpoB HHOCTPAaHHOMY SI3BIKY 3aKJII0YAaeTCs B IPUOOPETEHNUH U AajbHEHIIEM
Pa3BUTHH MPOQECCHOHANEHON HHOSM3BIYHON KOMITETEHIINHI, HE0OX0IUMBION A7 3 HEeKTHBHOTO MEXIMIHOCTHOTO JIEJI0OBOTO
o01IeHus ¢ MPUMEHEHHEM PO eCCHOHATBHBIX S3bIKOBBIX (POPM U CPEICTB.

2. TPEBOBAHUSA K PE3YJbTATAM OCBOEHUS JTUCITUIIJINHBI

YK-4:CniocodeH npuMeHATh COBPeMeHHbIe KOMMYHUKATHBHBIE TEXHOJIOTHH, B TOM YHCJIe HA HHOCTPAaHHOM(BIX) A3bIKe(aX), 1JIs
aKaJeMH4ecKoro U npogeccuoHaJILHOr0 B3auMoeicTBUS

B pesyabTaTe 0cBOCHMSI AMCIMILIMHBI 00YYalOMIMiics JOJIKEeH:

3HaTb:

-YHOTPEOUTENILHYIO JIGKCUKY HHOCTPAaHHOTO sI3bIKa B 00beMe, HEOOXO0JMMOM JIJIsl OOILEHHS, YTEHUS ¥ NIEPEBOJIa MHOA3BIYHBIX TEKCTOB
npodeccnoHanbHON HaNPaBICHHOCTH;

- IGKCUYECKHE M TPaMMAaTHYECKUE CTPYKTYPhI H3y4aeMOTO S3bIKa; IPaBUiIa YTEHUS U CIIOBOOOPa30BaHUS;

- mpaBmiIa 0HOPMIICHHS YCTHOW MOHOJIOTHIECKON M THATIOTMIECKON PeUH;

- 3HATh 3aKOHOMEPHOCTH JICIIOBO# YCTHOU M MHChbMEHHOW KOMMYHHKAIIMH HA HHOCTPAHHOM sI3bIKe(COOTHECEHO ¢ uHauKatopom YK- 4.1)

YMeTb:

- CUCTEMHO aHAJIM3UPOBaTh HH(POPMAIIUIO U BHIOUpPATh 00pa3oBaTeIbHbIe KOHIETIHH;

- IPAMEHSATH METOBI ¥ CIIOCOOBI IETIOBOTO OOIIEHNUS I HHTEIIIEKTYaIbHOTO Pa3BUTHS, HOBBIIICHHS KyIbTYPHOTO YPOBHS,
npodeccroHanbHOM KOMIETEHTHOCTY;

- FICTIONTb30BATh TEOPETHIECKHE 3HAHNS JUIS TeHEPAIIHH HOBBIX HCH- BOCHIPHHIMATh CMBICIIOBYIO CTPYKTYPY TEKCTa; BBLIEIATh TTTaBHYIO U
BTOPOCTENEHHYI0 HH(OPMAIIHIO;

- IPUMEHSTh 3HAHUS HHOCTPAHHOTO SA3BIKA AT OCYIIECTBICHHS MEXIMIHOCTHOTO | IPO(ecCHOHATBHOTO OOIICHHS;

- YUTATh JIUTEPATypy MO CIELHUATBHOCTH, aHATU3UPOBATH MOTYUYEHHYIO0 HHOPMALIHIO;

- IepPeBOAUTH PO ecCHOHANBHBIE TEKCTHI (0e3 coBaps);

- COCTABJIATh Hay4YHBIC TEKCTHI HA HHOCTPAHHOM SI3BIK(COOTHECEHO ¢ HHAUKaTopoM YK-4.2)

Baagertn:

- HaBbIKaMH ITyOJIMYHON pedu, apryMeHTaluu, BeACHUs IUCKYCCUH; HABBIKAMU [TICbMEHHOH peuH;

- cmocobamMy OPUEHTHPOBAHUS B UCTOYHUKAX HHPOpMaLuK (3KypHaJIbl, CaiiThl, 00pa3oBaTeIbHbIC IOPTANBI U T.J1.);

- OCHOBHBIMH HaBBIKAMHU M3BJICUCHUS TIIABHON M BTOPOCTETICHHOW HH(OpMAIINH;

- HaBbIKaMH [IPUOOPETEHHUS, UCTIONb30BaHUS U OOHOBJIEHHS I'yMaHUTApHbIX, 3HAHUI;

- HaBBIKAMH BBIPa)KCHHS MBICIICH M COOCTBEHHOTO MHEHHS B MEXXIMYHOCTHOM H JIETIOBOM OOIIEHNH Ha HHOCTPAaHHOM SI3BIKE;

- HaBBbIKaMU [JI€JIOBOI MMCbMEHHOM U YCTHOW pedM Ha HHOCTPAHHOM SI3bIKE;

- HaBBIKAMHU U3BJICYEHHS HEOOXOJUMOM HH(POPMAIIMI U3 OPUTUHAIBHOTO TeKCTa 3KOHOMHIECKOTO XapaKTepa;

- HaBBIKAMH COCTABJICHHS KPATKHX TEKCTOB CIICLHATN3HPOBAHHOIO XapaKTepa, aHHOTAlNH(COOTHECEHO ¢ HHIuKaTopoM YK-4.3)

3. CTPYKTYPA U COJEPKAHUE JTUCITUITJINHBI

Kon HaumeHnoBanue pa3jiejioB U TeM /BUA 3aHATUS/ Cemectp / | Yacos Komneren- Jlutepatypa
3aHATUS Kvpc 10701
Pazgen 1. «KomMyHukanusi ¥ Me:KIyHAPOAHBII
MapKeTHHI»
11 1.1 1 4 YK-4 JI1.1J11.3 J11.4J12.1
Jlexcuueckue eMHULIBL: BUBI KOMMYHUKanuu. Pa3sTue J2.2

HAaBBIKOB ayANpoBaHUs. Pa3BUTHE HABBIKOB AaHATTUTHYECKOTO
yTeHUs: "DIEeKTPOHHOE MUCBMO Kak (popMma J1eoBoit
KoMMYHHKauuu'". Harmucanue npocToro J1e1I0BOro nuchbMa.

Mp/
1.2 1.2 Jlekcuyeckue eqUHHIIBI: MApKETUHT. Pa3BUTHE HABBIKOB 1 4 YK-4 JI1.1J11.3 JI1.4J12.1
ayauposaHus "Kak BbIATH Ha MEXIyHAPOIHbIH PBIHOK". 2.2

CroxHbIe CylLIECTBUTEIbHbIE. Pa3BUTHE HABBIKOB TOBOPEHHUS
"Co3nanue rinobansHoro 6penga” /Ilp/




1.3 Tema: Komannuposka. [Ipudactue mpoieamnero BpeMeHH. YK-4 JIT.1J11.3 J11.4J12.1
Hacrosiee cosepiiieHHOE BpeMs. J2.2
Poccuiickas 3apyoexxHas Toprosis. [Ipoctoe Oyayiiee Bpemsi.

/Cp/

1.4 UreHue: pa3BUTHE HABBIKOB aHAIU3a U pedepupoBaHus YK-4 JI1.1 J11.3 J11.4J12.1
WHOCTPAHHOTO TEKCTa J12.2
I'pammarika: Pa3BuTrE HABBIKOB yIIOTPEOICHUS
TpaMMaTHYECKHX CTPYKTYP BPEMEH aHTIIMHCKOTO IJ1aroia B
YCTHOH M MUCBMEHHOW peun
/Cp/

Pasnen 2. «CraHOBJIeHHe IeJTOBBIX CBsi3eil M cTpaTernu
ycnexa»

2.1 2.1 Jlekcu4eckue eTUHMIIBL: PA3SHOBUIHOCTH JACIOBBIX YK-4 JI1.1 J11.3 J11.4J12.1
B3aMOOTHOIIICHNH. Pa3BUTHE HABBIKOB TOBOPCHUSI 2.2
"[IpoBenenue neperopopoB". PazBuTre HaBbIKOB
aynupoBanus "Jlenosoe maptaepcrro” /I1p/

2.2 2.2 Pa3BuTHe HABBIKOB M3BIICUCHHS HHPOPMAIIUK U3 TEKCTa YK-4 JI1.1J11.3 J11.4J12.1
"ITyTs k ycnexy Kapioca Cnuma". Ilpedukcanbaoe 2.2
cnoBooOpazoBaHue. Pa3BuTHe HaBBIKOB roBopeHus "Benenue
neperoBopos" /IIp/

2.3 Tema: [lenoBele Ha3HAYEHMSI. DKBHBAIEHTHI MOJAIBHBIX YK-4 JI1.1J11.4J12.1 J12.2
riarosos to beable to, to have to.Konctpykiuu as ... as, not so
... as. besnuunsle rnaronsl. Yip. 1-8,Ymp. 3-7. /Cp/

24 Tema: B oduce. MonansHbie ritaronsl can, may, must.Ilpsmoe YK-4 JI1.1J11.3 J11.4J12.1
¥ KOCBEHHOE gonojHeHue. OO0CTOSATENBCTBO LEH, J2.2
BBIpa)KEHHOE HHOUHUTHBOM. YTp. 6-14. /Cp/

25 HWroroerii Tect /TIp/ YK-4 JI1.1J11.3 J11.4J12.1

2.2

2.6 ToaroroBka JOKJIaJ0B MO MPOiAeHHBIM TeMaM B Microsoft YK-4 JI1.1 J11.3 J11.4J12.1
Office 2.2
/Cp/

2.7 /3auér/ YK-4 JI1.1J11.3 J11.4J12.1

J2.2
Pa3nea 3. "3ansitocTh M puckn'

3.1 3.1 Jlekcudeckue eqUHULBL: TPYIOYCTPOHCTBO, MOTHUBALIMS YK-4 JI1.2 J11.3 JI1.4J12.1
ycnemrHo# paboTsl. Pa3BuTre HaBBIKOB ayqupoBaHUs " J12.2
OcHoBBI ycnenrHoro 6usHeca". Pa3Butue HaBbIKOB TOBOPEHUS
:" Tlonbop mepcoHana Ha kiaroueBbie nosuiun'. /TIp/

3.2 3.2. JIekcu4eckue eMHUIbI | PUCKH BEACHUS OU3HECa. THITBI VK-4 JI1.3 J11.4J12.1 J12.2
PHCKOB, KPH3HCHBIE CHTYyallni. Pa3BuTHe HABBIKOB
aynupoBanus " Yopasnenue puckamu. Kax Beiiitu u3
KPHU3UCHOM cuTyannu'". Pa3BUTHE HABBIKOB aHATUTHIECKOTO
uTeHus Tekcta " HTepHAIMOHAIH3AIMS - PUCK WK HOBBIC
Bo3moxHocTh." /TIp/

3.3 Tema : Paboune BzaumootHomenusi. CobecenoBaHue npu YK-4 JI1.3 J11.4J12.1 J12.2
ycrpoiictBe Ha pabory. CtpanarensHslii 3amor. Yp. 1-4.

Bpemennsbie popMmsbl cTpagarensHoro 3anora. Ymp. 1-7.
CydduxcanbHoe ci1oBooOpa3oBaHHE.
CobecenoBanue 1mpu ycTpoiicTse Ha padoty. /Cp/
34 Tema: CtpaxoBaHue Ou3Heca OT PUCKOB. CTPaxoBas NOJIUTHKA YK-4 JI1.3 J11.4J12.1 J12.2

kommnannu. Hapeumns.
Hapeuwust B anTHiickoM si3bike. OOpa3oBaHue aHTITUACKUX
Hapeunii. Ctenenu cpaBHenus. Yop. 5-9. /Cp/

Paznen 4. "CTHiIM MeHe)KMEHTa U CIIOCOOBI
npusJjedyeHne GuHAHCHPOBaHusA"




4.1

4.1. Jlekcnueckue equHuipl: CTUIM MeHeDKMeHTa. Pa3Butue 2
HaBBIKOB aynupoBanus "KitoueBbie (akTophl YCIEHIHOTO
MeHe/DKMeHTa . Pa3BUTHE HABBIKOB aHAJIMTUYECKOTO YTECHUS:
"[IpenmyIecTBa U HEIOCTATKA PA3TUIHBIX CTUIICH
meHepxkmenra". /Tlp/

4 VK-4

JI1.3J11.4J12.1 J12.2

4.2

4.2. Jlexcudeckue equHULBL: [IpuBIeYeHre HHHAHCUPOBAHHSI. 2
VYnpasnenue puHancamu. Pa3BuTrHe HABBIKOB TOBOpEHHUS "
Kakue criocoObl mpuBiIeUYeHHs (PHHAHCOB JUTS BEICHUS
MaJyioro Ou3Heca IoCTyIHbI B Hatnel crpane?" /TIp/

4 VK-4

JI1.3J11.4J12.1 J12.2

4.3

Tema:PaboTa B komane. COBETHI KakK JIydllle OpraHu30BaTh 2
paboty B koMaHie. MoalbHbIE TIIaroibl. YIoTpeOicHue
MOJAJIBHBIX TJIAr0JIOB C eP()EKTHBIM HHPUHUTHBOM.
VYup. 1-5 /Cp/

4 VK-4

JI1.3J11.4J12.1 J12.2

4.4

Urenue: pa3BUTHE HABBIKOB aHHOTUPOBAHUS 1 2
pedepupoBaHus HHOCTPAHHOTO TEKCTa.

I'pamMmMmaTHKa: pa3BUTHE HABBIKOB YHOTPEOICHHS
IrpaMMAaTHYECKUX CTPYKTYP BPEMEH aHIJIMHCKOrO riaroia B
JIEHCTBUTEIILHOM U CTPaJaTEIbHOM 3aJ0rax B YCTHON U
nucbMeHHo# peun /Cp/

4 VK-4

JI1.3J11.4J12.1 J12.2

4.5

Urorossrii Tect /TIp/ 2

2 VK-4

JI1.3J11.4J12.1 J12.2

4.6

IMoAroToBKa JOKIA0B MO MPOiaeHHBIM TeMaM B Microsoft 2
Office
/Cp/

4 VK-4

JI1.3J11.4J12.1 J12.2

4.7

/3auét/ 2

0 YK-4

JI1.3J11.4J12.1 J12.2

4. ®OHJ OHEHOYHBIX CPEJICTB

CtpykTypa u coiepkanue (oHa OLEHOYHBIX CPEICTB AJIsl IPOBEICHNS TEKYIIEH U MPOMEKYTOYHOH aTTeCTallMH MPEJICTABICHbI B
[punoxennn 1 x paboyeii mporpaMMe TUCIHIUINHEL.

5. YYHEBHO-METOAMYECKOE 1 THOOPMAINIMOHHOE OBECIIEYEHHUE JUCIHUIIINHBI

5.1. OcHoBHas InTEepaTypa

ABTOpBI, COCTaBUTEIH 3arnaBue WznarenscTBO, TOx Konuu-Bo
JI1.1 |Myprasuna 3. M., English for Professional Communication: mo Kazanb: Kasanckwuit mayano | https://biblioclub.ru/inde
Awmuposa . T, nmucuurinae «MTHOCTpaHHBIH SI3BIKY: yueOHOe -HUCCIICIOBATEIbCKU I x.php?
Aonpynmun U. 1., mocooue TEeXHOJIOTUYECKUN page=b00k&ld=259048
Ceicoes B. A. yuusepcuter (KHATY), HEOrpaHWYEHHBIH 1OCTyN
2012 JUISL 3apEerUCTPUPOBAHHBIX
TH0JIB30BaTENeH
JI1.2  |IlInunens E. A. JunakTuyeckie MaTepuansl 1 camocrostensHoit  |Cankr-ITeTepOypr: https://biblioclub.ru/inde
pa60T1>1 o KypcCy «Business English» (((ﬂeHOBOP'I HHCTI/ITyT CIIEIAATILHON Xphp7
AQHTJIUICKUI S3BIKY): yqe61-loe rmocobue MEJArOrUKH U IICUXOJIOTHH, page=b00k&ld=438772
2015 HEOTPaHWYEHHBIN JOCTYII
JUTS 3apETUCTPUPOBAHHBIX
oJib30BaTenei
JI1.3 |Anucumosna, A. T. English for Business Communication: yue6uoe Kpacuonap: FOxHb1i http://www.iprbookshop.
moco0ue Mo JAETOBOMY aHTIIMICKOMY SI3BIKY JUIS WHCTUTYT MEHEPKMEHTA, ru/25955.html
CTYIICHTOB, O0YYAIOIIMXCS 110 HATIPABICHUSIM 2013 HEOTPaHMYEHHBIN JOCTYII
«OKOHOMHKa», «MEHEDKMEHT JUTS 3apETUCTPUPOBAHHBIX
NOJIb30BaTEIeH
JI1.4  |Jlykuna, JI. B. Kypc anrmmiickoro s3sixa s MarnctpanTos. English|Boponesx: Boponesxckuit http://www.iprbookshop.

Masters Course: yueGHOe TocOOHE TSI MarCTPAaHTOB
0 Pa3BHUTHIO M COBEPIICHCTBOBAHHIO OOIINX U
MPEAMETHBIX (IeTIOBOW aHTITUIACKHHN SI3BIK)

TOCY/IapCTBEHHBIN
apXUTEKTYPHO-
CTPOUTENbHBIN

ru/55003.html
HeOI‘paHI/I‘{eHHHﬁ JAOCTYIL
JUI 3apETUCTPUPOBAHHBIX

KOMIETEHUU I yausepcurer, I5C ACB, 10JIb30BaTeNel
2014
5.2. lonosHuTe/IbHAS JIUTEPaTypa
ABTOpBI, COCTaBUTEIH 3arnaBue WzparensctBO, TOA Konuu-Bo




ABTODBI, COCTABHTEITH 3arnaBue W3narenbctBO, TOX Komma-Bo
2.1 |Ykpaunen U. A. WHOCTpaHHBIiA SI3bIK (aHTTIHHACKHIT) B Mocksa: Poccutickuii https://biblioclub.ru/inde
PO eCCUOHATBHOM eI TENEHOCTH: YIeOHO- roCyJapCTBEHHBII x.php?
METOANIECKOE TTOcCo0He YHHUBEPCHTET TIPABOCYIHS page=book&id=439638
(PI'VII), 2015 HEOTPaHHYEHHBII TOCTYIT
UL 3apETUCTPUPOBAHHBIX
10JIb30BaTeNnei
JI2.2 |benpuuxkas, JI. B., Henosoii anrmuiickuil 361k = English for Business  [Munck: TerpaCucremc, http://www.iprbookshop.

Bacwunesckas, JI. U.,
Bopucenko, /1. JI.

Studies: yueOHOE mocoOue

Terpanur, 2014

ru/28071.html
HEOTpaHUYEHHBIHN JOCTYTI
IUIS 3aPErUCTPUPOBAHHBIX

MoJib30BaTelen

5.3 Ilpo¢eccuonanbHble 6a3bl JAHHBIX H MH(POPMANIMOHHBbIE CIIPABOYHbIE CHCTEMBI

Koncynpranr +

lapanT

Cambridge Dictionary https://dictionary.cambridge.org/ru/

I"azera Financial Times https://www.ft.com/

5.4. [lepeyeHb MPOrpaMMHOI0 ofecrieyeHust

Microsoft Office

5.5. YueGHO-MeTOANYECKHE MATEPUAJIBI JIsl CTYJIEHTOB € OTPAHMYEHHBIMU BO3MOKHOCTAMH 3/10POBbS

[Ipu HE0OXOAUMOCTH TO 3asABICHHIO OOYYaIOUIETOCS C OrPAaHUYEHHBIMH BO3MOXKHOCTSMH 3[I0POBbSl YUE€OHO-METOJHYECKHE MAaTepUalIb
MPEIOCTABISIIOTCS B hOpMax, aIalTUPOBAHHBIX K OTPAHUIEHHSM 3I0POBBSI M BOCTIPUATHS HHGOpMAWH. J{JIs I ¢ HapyIIeHHsIMU 3pEHUS: B
¢dopme ayanodaiina; B eyaTHoil popme yBeIWYeHHBIM mpuToM. [IJis JHIl ¢ HAPYIICHUSIMH CITyXa: B (hopMe BJIEKTPOHHOTO JIOKYMEHTA; B
negatHOH (opme. s IHI] ¢ HapYIIEHUSIMA OTIOPHO-IBUTaTENBFHOTO anmapara: B GopMe 3JIeKTPOHHOTO JOKYMEHTa; B IeYaTHOH GopMe.

6. MATEPUAJIBHO-TEXHUYECKOE OBECIIEYEHUE JUCIUIIJIMHBI (MOAY JIST)

IMomemeHNs TS MPOBEICHUS BCEX BHIOB PabOT, IPEIYCMOTPEHHBIX YICOHBIM IIAHOM, YKOMIIIEKTOBAHBI HEOOXOINMOM
CHELHATN3UPOBAHHON y4eOHON MeOeIbI0 U TEXHUYECKUMU CPEACTBAMH 00yUEHHS.

7. METOAUYECKHUE YKA3AHUSA JJIAA OBYYAIOIIIUXCA IO OCBOEHUIO JUCHUIIIMHBI (MOY JIS)

MGTOHI/I‘ICCKI/IC YKa3aHud 10 OCBOCHUIO AUCHUIIIMHBI ITPEACTABJICHBI B HpI/IHO)KeHI/II/I 2k pa60qel‘/'1 nporpaMmme JUCHUIIMHBIL.




Hpuioxenue 1

1. Onmcanue mokasareJieil U KpUTEpPHEB OLCHNBAHUS KOMIIETEHIMH HA
Pa3IMYHBIX 3TAanax UX GopMUPOBAHMS, ONTMCAHME LIKAJ OLCHUBAHUA

1.1 Tloka3arenu U KpUTEPUN OLIEHUBAHUS KOMITETECHIIMIA:

3VH, cocrasisrore
KOMITETEHIIHIO

ITokazarenmu
OLICHUBAaHU

Kpurepuu onieHrBanust

Cpenctsa
OLICHUBAHHS

YK-4 cnocoden MNPUMEHATDb COBPEMEHHbLIC KOMMYHUKATUBHDBIC TEXHOJIOI'HH, B TOM YUCJIC HA

HHOCTPAHHOM AA3BIKE JJId AKAACMH4YC€CKOIro U IIpO(l)eCCI/IOHaJIbHOI‘O B3

anuMoJeHCTBUSA

3HaHue: -
--yIOTPEOUTEITEHYIO
JIEKCUKY HHOCTPAHHOTO
SI3BIKA B 00bEME,
HEOOXOIUMOM LIS
OOIIIEHHMS, YTEHHS 1
TIePEBO/Ia HHOSI3BITHBIX
TEKCTOB MPO(ECCUOHATBHOM
HaTpaBJICHHOCTH;

- IGKCHYECKHUE U
rpaMMaTHYCCKHe
CTPYKTYpPHI H3y9aeMOT0
SI3BIKA; TIPABUJIA YTCHUS U
CJII0BOOOpA30BaHU;

- npaBuiIa oopmiieHHs
YCTHOW MOHOJIOTHYECKON U
JIUAJIOrMYECKOH peuy;

- 3HAaTh 3aKOHOMEPHOCTH
JIeJI0BOM YCTHOM U
MMICHbMEHHOM
KOMMYHHUKAIIMH Ha
HHOCTPaHHOM
SI3BIKE(COOTHECEHO ¢
unukaropom YK-4.1)

IlepeBogut cinoBa c
[PyCCKOTO Ha aHTTIUHCKUI
M C aHIVIMICKOro Ha
[PYCCKHIA, IPOU3HOCUT
CII0Ba, YNTAET TEKCT
BCIIyX, OIpesiesIsieT U
Ha3bIBaCT
rpaMMaTHYeCKHe
CTPYKTYpHI,

M3MEHSET YacTh PEYH B
COOTBETCTBUH C
KOHTEKCTOM

ITonHOTa M cOAEpKaTEILHOCTh OTBETA,
MpaBHJILHOCTB EPEBO/IA, YIIOTPEOICHUS
JIEKCUYECKUX €IMHUI 1
rpaMMaTHYECKUX KOHCTPYKIUH,
coOIro/IeHe MHTOHAIMOHHBIX ()OPM B
COOTBETCTBHE C 3aaHHOI
KOMMYHUKAaTUBHOM cUTyallleH.

Tecr 1-2
VYcTHBI onpoc (TEKCTH
1-10), Bompocsr k
3auery (1 cemectp -1-4;
2 cemectp — 1-4)

Ymenue: CHCTEMHO
aHAITN3UPOBATh
HHPOPMALIUIO U BHIOMPATH
00pa3oBaTebHBIE
KOHIICTIIIN Y,

MPUMEHSITh METOIBI U
CrocoOsI JICJIOBOTO
OOIIEHHS ISt
HHTEJUIEKTYaJIbHOT0
pa3BUTHS, MTOBBIIIICHUS
KYJIbTYPHOT'O YPOBHSI,
poeCCHOHATBHOM
KOMIIETCHTHOCTH;
HCIIOJB30BaTh
TEOPETHYCCKHEC 3HAHUS JIJIS
TCHEpAallUd HOBBIX UJICH-

BOCIIpMHUMATH
CMBICIIOBYIO CTPYKTYPY
TEKCTA; BBIACIIATH I'NNTABHYIO
u BTOPOCTETIEHHYIO
nH(pOPMAIIHIO;

- OpUMEHSTh  3HAHUS
HHOCTPAHHOTO sI3bIKA JUIS
OCYIIECTRIICHHUS
MEKJITUYHOCTHOTO u
poeCCHOHATBHOTO
00IIEHUS;

- YHTATh JMTEpPATypy IO
CHeLUaIbHOCTH,

aHaJIM3UPOBAThH

[lepeBOaUT MPEATOKEHHS
B COOTBETCTBHH C
3aJaHHBIM CTHUJIEM,
MepeBOIUT
PKOHOMHYECKHI TEKCT OT
2000 3HAKOB € y4eTOM
penaraemMoro CTHIIS,
OTBEUaeT
apryMEHTHpPOBaHO Ha
BOTIPOCHI B (hopme
MOHOJIOTa WK AHaiora

CopneprxaHue oTBeTa IepeiaHo 0e3
UCKa’KEHUs TEKCTa, FPaMOTHO U
CTHIIUCTUYECKH BEPHO;
KoppekrHoe ynorpebnenne
rpaMMaTHYECKUX U CTHIMCTUYECKUX
KOHCTPYKLIHH.

Tecr 1-2
YCTHBIH ompoc (TEKCTHI
1-10), Bompocsr k
3auery (1 cemectp -1-4;
2 cemectp — 1-4)




MOJTY4CHHYTO
nH(pOPMAIIHIO;

- MIEPEBOANTH
npodeccrnoHaTbHBIC
TeKCTHI (0e3 croBaps);

- COCTaBIISITh
Hay4YHBIE TEKCTHI Ha
HMHOCTPaHHOM
SI3BIK(COOTHECEHO C
HWHIUKaTOPOM

VK-4.2)

Baagenue- HaBbIKaMu [OTOBUT U BBICTYHAET C BrimonHeHne KOMMYHHUKATHBHON | Y CTHBIN OIIPOC (TEKCTHI
myOIMIHOH pedn, AOKIIaZIOM 110 3a/1a4d B TIOJTHOM 00BEMe; 1-10), Bompocsr k
apryMeHTaluH, BeficHusy ~ [(AMOCTOATCIBHO donernueckoe odopmiieHIE 3agery (1 cemectp -1-4;
JIMCKYCCUH; HaBBIKaMU BrIGpaHHoM Teme; COOTBETCTBYET MPaBUJIaM SI3bIKA; 2 cemectp — 1-4)

. Pedepupyer TekCT B
IIMCbEMEHHOHU peyH; bepupy . . KoppekTHoe ynotpebieHue
MUCbMEHHOM U YCTHOU

- ciocobamu (bopmax, JIEKCUYECKUX CJIMHULI;

OpPHEHTHPOBAHUS B [OTOBUT I OTBEYAET [ToHnMaHue rpaMMaTHYECKUX U

MCTOYHMKAX HHPOPMAIMH  |\OHOJIOT WK AHAIOT CTHINCTHYECKUX KOHCTPYKITHH. JOKJIAJI C IIpe3eHTALNCH
(>KypHAIIBI, CalTHI, pedb 110 3aJaHHOI TeMe CaMOCTOATENBHOCTD BBIBOAOB U (1-10),
00pazoBaTenbHbIEC TIOPTAIIBI CYXXJCHHUH C COOTBETCTBYIOLIIM

UT.1.); MPaBIJIBHBIM HCIIOIb30BaHUEM

- OCHOBHBIMH HaBBIKAMHU JIEKCHYECKUX M TPAMMAaTHIECKHX

W3BJICYEHUS TTIABHOU 1 CTPYKTYp HO TPEUIOKCHHON TeMe

BTOPOCTEIICHHON

nHpopmanny;

- HaBBIKAMHU

npuodpeTeHus,

HCIIOJIb30BaHUS U

OOHOBIIEHHA

T'YMaHHUTAPHBIX, 3HAHUH;
- HAaBBIKAMH BBIPKCHHS
MBICTICH 1 COOCTBEHHOTO
MHCHHS B MEKITHIHOCTHOM
1 JIeJIOBOM OOIICHUH Ha
HHOCTPaHHOM SI3BIKE;

- HaBBIKaMU JIEJIOBOU
MACbMEHHOM U YCTHOM
peuH Ha HHOCTPaHHOM
SI3BIKE;

- HaBBIKAMU M3BIICUCHHUS
HEOOXOIUMOI
HHPOPMALINH U3
OpPUTHHAILHOTO TEKCTa
HKOHOMHYECKOTO
XapakTepa;

- HaBBIKAMHU COCTaBJICHHS
KpaTKUX TEKCTOB
CHeLUaT3UPOBAHHOTO
Xapakrepa,
AHHOTAIUH(COOTHECEHO C
uaukatropom YK-4.3)

1.1 [ITxanbl OlLICHUBAHUS:
Texkyuuii KOHTPOJIb YCIEBAEMOCTH M MPOMEXKYTOUYHAsI aTTeCTalUsl OCYIIECTBISETCS B

paMKax HaKOMUTEIbHOUN OauTbHO-pEHTHHTOBOM cucTeMbl B 100-0amipHOM mIkane:

50-100 6anoB (3auer)

0-49 GamnoB (He3a4eT)



2 TunoBble KOHTPOJIbHBIE 32JaHUSA UJIM HHbIe MATEPHUAJIbI, HEO0X0AUMBbIE 1JIs1 OLEHKH 3HAHUM, YMEHUH,
HABBIKOB U (WJIH) ONbITA AESATEJbHOCTH, XaAPAKTEPU3YIOIIUX dTanbl ()OPMHUPOBAHUS KOMIIETEHUUH B
npoirecce 0CBOCHNUsI 00Pa30BaTeJbHOI MPOrpaMMbl

BOHpOCBI K 3a49€Ty

IO JUCHMITIIMHE HHOCTpaHHLIﬁ A3BIK npoﬂgeccnonaﬂbﬂoro 06!!!6]—[1/151

(AHrauiicKmii)
1 cemecTp
1. KoMmmyHnukarus
2. MexayHapoaHbId MAPKETHHT
3. DTarbl CTAaHOBJICHHUS JICJIOBBIX CBA3EH
4. Crpateruu ycnexa
2 cemecTp
1. 3aHATOCTh B pa3HbIX chepax NesTeTbHOCTH
2. PazHoBuUIHOCTH PUCKOB
3. CTriii MEHEKMEHTA
4, VYrpasieHue puHaHcaMu

HMHcTpyKuus 10 BHINOJTHEHHIO:

3aueT NpoxoAuT B popmare GeceIbl 10 MPOIIEHHBIM TEMaM B TEUEHUE CEMECTpA.

Kpurtepun onenuBanus:

- Ctynenry BeicTaBisiercs «3auer» (100-50 GannoB), ecin KOMMYHUKATUBHBIE 3a/1a4H BBIIIOJIHEHBI TOJIHOCTHIO,
MCMOJIb30BaHHBIN CIIOBapHBIN 3amac, rpaMMaTHYeCKUe CTPYKTYpBI, OHETHUECKOe 0(OPMIICHHE BHICKA3bIBAHUS
COOTBETCTBYET IIOCTABICHHOM 3a/1a4¢€;

- CryneHty BbIcTaBisieTCs «He3aueT» (49-0 6aioB), eciy OTBETHI HE CBA3aHbI C BOIPOCAMH, HATUYHE
rpyObIX OIKMOOK B OTBETE, HEIOHUMAHHUE CYIIHOCTH U3JIaraéMOro BONpoca, HEyMEHHUE TPUMEHSTh 3HAHUSI Ha
IIPAKTUKE, HEYBEPEHHOCTh U HETOYHOCTh OTBETOB HA JJOTIOJIHUTEIbHBIE M HABOSIINE BOIIPOCHI

TecTnl

1o aucuumuinHe_HOCTpAHHBI si3biK NPo¢ecCHOHANLHOIO 00IeHUs
Tect 1

Paszneant 1-2

A Complete the sentences with the words in the box.



] bush grapevine nutshell stick wall

1 I heard it on the you’ve been promoted.
2 | asked Rudy to say yes or no, but he just beataround the
3 Look, in a , my trip to Singapore was a huge success.
4 | think you got the wrong end of the . .. I’m not going on holiday, I’'m going on a business trip.
5 John just doesn’t listen. It’s like talking toa brick ... ereeaeeaaaes
B Complete the multi-word verbs with off, on or up.
Lufthansa pilots have called 10 Lufthansa tens of millions of euros. 24 hours when the two sides agreed to
.................... 16 strike action The union’s action had built 20 carry .....................’’ negotiating.
planned for next week after new talks  .......cccovieninenns 1% the dispute into Lufthansa says strike action costs it at
WELE SelRir It e cer i ane 7 with the one of the worst to hit Germany in least €25m a day.
5 German airline. recent years, adding to a wave of
The announcement late on 15 industrial action across the European
Wednesday averted, or at least airline sector, which has also affected FT
111 - 8 a four-day British Airways.
stoppage that could have cost In the end, the stoppage ended after FINANCIAL
TIMES
C Choose the correct words to complete each sentence.
6 We’re meeting tomorrow to discuss the new (market / marketing) strategy.
7 Can we discuss the (sales / price) figures? | was expecting an increase, not a decrease.
8 We’re excited about the launch of the new (product / brand) range in South America.
9 I’d like you to meet Liam. He’s the one who organised the successful advertising (image / campaign) in
London last year.
10 We have brand (loyalty / leader), we just need to increase our market share.
D Choose the appropriate phrase (a—h) to complete these sentences.
a) we met somewhere
b) went to Carmen Diaz’s presentation
C) was given your hame
d) in sales or product development
e) see we’re in the same line of work
f) could try Pietro Sylvani
) we met some time ago
h) mentioned your name
A: Hello. You don’t know me, but I’'m Jeff Watson. I__** by Janice Hayes — we used to work together in

Personnel at Rank Xerox.

B: Oh, yes.

A I’m looking for someone to help out with some training and Janice

B: | see.

A Haven’t 3 before?

B Yes, I think___ . Was it at the supply chain conference in Miami? A: Yes, that’s right. We both_

15



©w > W 2

A:

I need to find someone who can help with our distribution in Italy.

You 16

Isn’t he in Shanghai?

No, he’s back in Rome now.

Hi. My name’s Roger Lee.

Hi, Roger. I’'m Erki Jenssen. |

Yes, that’s right. Are you__ 182

E Put the words in the correct order to make sentences.

19 morning strategy marketing purpose our of discuss the to meeting isthis The
20 I’ve idea heard a best long the time for That’s

21 they however are crazy want you all your ideas, think We

22 other about ideas this we do can about what ?

Any

23 New York City was thinking we maybe go shouldto |

24 Manhattan hotel in could go just four-star for a We

25 will a idea, that’s, money good because save it Yes,

Pa3zgenn 3-4
Choose the correct verb tense for 1-5

A

Tect 2

Mobiles ring the changes in stores

JC Penney, the mid-price US
department store chain,
..................... * (is cutting / cut)
back somewhat on expenses last year,
as its core middle-class shoppers were
hit by the recession. But it did not stop
spending on everything.

“We invested heavily in our digital
initiatives,” Mike Ullman, chief
EXECULIVE, wurrnrrrereneenrrans > (told /
had told) investors recently. “During
the downturn, under the covers, there
was a lot of heavy investment in
building muscle to make sure we got a
headstart in this.”

JC Penney, with more than 1,000
stores, is at the leading edge of digital
retailing. In February, for example, it
held its monthly board meeting at
Facebook’s headquarters in California,
where its board members were given a
crash course in the potential of social
networking.

25

3

(=]

35

45

The competition is only slightly
behind JC Penny. Target, the US
discount retailer, 28
(prepares / is preparing) to launch an
entirely independent digital platform,
ending its dependence on Amazon, the
online marketplace which currently
..................... » (runs / ran) its
website. Work on a new global
e-commerce platform has been
accelerated by Walmart, the world’s
largest retailer. Gap. the clothing
retailer, is preparing to launch
e-commerce businesses in western
Europe, Canada and China.

e ronornnrenrarorae X (I've never seen
/I never saw) a time like this in retail.”
says Andy Murray, head of Saatchi &
Saatchi X, the in-store marketing
agency that works with customers
including Walmart and Procter &
Gamble. “I think mobile is changing
everything in retail.”

55

60

Much of the initial attention has
been focused on retailers embracing
new digital marketing techniques
aimed at mobile users, such as sending
text messages, and using digital
money-off coupons, and on steps to
make their existing websites function
on mobile browsers. But retailers are
also facing a world that has been
changed by the fact that shoppers will
now increasingly be online, via their
phones, even as they visit a physical
store. They will expect a unified
shopping experience.

FINANCIAL
TIMES

Find five examples of passive verbs in the text.




8

9

10

C | Find adverbs in the text with the following meanings. 11 more than a little ____
12 alot ____

13 asmall amount
14 completely

15  more and more

D Complete the conversation with the appropriate phrase (a—j).
a) I don’t want to repeat myself but
b) Hold on now

C) I want to ask a question.

d) if you give us $2,500 next week
e) providing you can

f) So what you’re saying iS

Q) Are you saying

h) I’d like to make a suggestion.

)] I’'m sorry to say

) how do you feel

Dean: We agreed a budget of $15,000.

Alan:  Right. But we’ve had some unexpected costs. Dean: 16 that you need more than
that.

Alan:  Yes, 17 ’ve been saying for the last six months that we simply don’t have any more money for
this.

Alan: 18 that you don’t have the money, or that you don’t want to spend it? Dean: 19

think we should leave this point and come back to it later.

Alan: 20 don’t you think we need to sort this out before we talk about anythingelse? Dean:  Bianca,,
2% about this?

Bianca: Well, 22 | agree with Alan on this one. We need to talk through it.

Alan:  Thanks, Bianca. Dean, Zwe can deliver the machines, and we’ll give your employees training on
them. That wasn’t part of the original agreement, but we can do that.

Dean: 24 What date are you offering to do the installation?



Alan:  We can agree to installation on 12 August,___2° give us the extra money.

I/IHCprKHHH 110 BBINTOJIHCHHUIO

B nmponecce TCCTUPOBaAHUA CTYACHT JOJIKCH OTBETUTH HAa BCC BOIIPOCHL. BpeMH BBIIIOJIHCHUSA KaXJ0T'0 TECTA

coctaBiugeT 40 MUHYT.

Kpurepun onenuBanus:

MaxkcuManbHOE KOJIMYECTBO 0aJIOB, KOTOPOE CTYACHT MOKET HabpaTh — 50 6ayuIoB 3a TeCT. 3a KaKIbIi

MPaBUJIBHBIN OTBET B TECTE CTYAEHT MoJIydaeT 2 Oaa.

YcrHbIi onpoc

Master the mix of cont'mluity

Stefan Stern

What makes winning businesses

Johnson says. Companies start out

and change

the late 1960s and early 1970s, 2

different from the also-rans? Having on the right track but they can all too new generation of managers (includ-
better products and services helps. easily lose their way. When things ~ ss ing future boss Ian MacLaurin)
Good leadership is essential. Butthe 30 become critical, existing leadership began transforming the business

strongest companies manage some-
thing else that is rare. They cope
with crises and big strategic change
without drifting off course. How rare

is kicked out, new leaders come in,
and the cycle starts again. But not, in
the case of a few exceptional busi-
nesses. Tesco, Cadbury and the

under the nose of the founder Jack
Cohen.

This leads to the third characteris-

& tic of 2 winning business, which the

is this? 35 medical products group Smith & academics call “contestation” or
o Gerry Johnson, a professor at Nephew all dealt with big changes “respectful difference that grows out
Lancaster University Management while avoiding disaster. of conflict”. This is vital. Dynamic,
School, and two colleagues from the How? A combination of four char- growing businesses benefit from the

Rotterdam School of Management,

acteristics, or traditions as the

& creative tension of civilised dis-

George Yip, the dean, and researcher % researchers call them, seems to be agreement. The Smith & Nephew
s Manuel Hensmans, have been study- crucial. The first is continuity. This culture was shaped by argument,
ing companies that, over a 20-year involves “the reinvention of the Prof Johnson suggests. A witness to
period, achieved almost uninter- company’s distinctive business Tesco board meetings in the mid-
rupted success while dealing with model” to fit in with prevailing mar- 0 1980s told him that they were
big changes. They have interviewed <5 ket conditions. argumentative and confrontational
v senior executives (past and present) The second is anticipation. This is “but like a family arguing rather than
from some of these companies o where it starts to get tricky. To build a group of enemies™.
find out what went on, how deci- in anticipation, “alternative leaders™ The final characteristic is mobil-
sions were made and what the have to be allowed to start work on 75 ity, meaning a flexible recruitment
prevailing atmosphere was like. so the future shape and direction of the policy that tries to put the best per-
s The big danger, even for success- company but without undermining son in the job, which prevents the

ful businesses, is strategic drift, Prof

the current leadership. At Tesco in

growth of a time-serving culture.

e
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The careerist: Pro bono work

Rhymer Rigby

Pro bono work is usezlly thought of
as the preserve of lawyers, but
organisations 2s varied as advertising
zgencies aod professional services
s firms aleo donzt= their staff s tme 10
sood canses — either for fres or for
reduced fees. Although employees
should do pro bono wock for selfless
reasons, yoar good deeds canzlso be
% rewardad it terms of yoar career.

, Ho'doespmbono'ukaddto

my experience?
If yoo are relatively junior, it caa
be 2 very good way to step ©p.
15 “People who do pro bono work
in the Accenture Development Part-
. perships typically tzke on more
senior roles than they would in big
corporate roks,” says Royce Bell, 2
2 senior execetive at the coasulizncy
firm. “You get to see a lot of ats 2nd
bolts 2nd it's very good to get oat-
side the normal cosy corporzie
world. You'd think that someone
| 25 who sets up 2a IT system in Chad
| would have 2 broader view than 2

-

pusonwhohasonlywmtedm
Fortunz 200 companies.”

people from different parts of
orgamsanonsutonnghlmaher
wise meef. Phil Georgiadis,
35 chairman of Walker Media, the
Loadoa 2gency, says it can cut
throogh hierarchies, too. “T'm 2bout
to do some work for the Great
Ommond Street Hospital for Children
o 2nd I'll enlist 2 coaple of graduates
to work with me — that'll be the
account team. So suddenly you have
a gradpate who is reporting directly
to the chzimman, which s very rare,”
s beexplams.

What abont job safisfaction?
Using yoar professional skills in the
service of good causes oficn adds 2
kind of ethical dimension to your
% career nd czn be very mofivating.
Maya Mehta, a senior associate at

Clifford Chance, the law firm, says
that ber inspiration for starting the
Newham Asian Women's Project
ss pro boso scheme came from reading
2hout foroed marizzes: “Ti got tothe
point where I couldn’t just turn the
page. | wanted to do something
zboat it.” She says it is zlso one way
@ of bridzing the divide betweea
Canzry Wharf 2nd the less privi-
leged arezs that srround it.
Pro bono work can be rewanding
in other ways, too. Mr Georgiadis
¢ says you can be freer to be more
creative with work done for chari-
ties: “You ofiza have the opportunity
10 do some really inferesting market-
ing and you have more freedom than
2 you might have with, say, 2 breakfast
cereal.” Mr Bell adds that Accenture
Development Partnership projects
tend to be smaller 2nd shorter than
their corporate counterparts: “It's
75 much easier to see overall results
and understand the positive effect of
what you zre doing.”



Jonathan Birchall

Coca-Cola already owns two of
China’s three best-selling sparkling
drinks but by 2020 it wants to have
four more $1ba brands in what has
s become its thind-largest market by
revenue. The ambitious target
reflects Coca-Colz's confidence that
its Jong-term plans to more than tn-
ple sales in China are secure both
w from domestic rivals and from
poteatial political petfalls.
Coca-Cola's revenoes have grown
by acompound annual rate of 19 per
ceat over the past five years and it
15 claims to be widesing its lead over
its ivals. It s2ys it has double Pepsi-
Cola's total sales in China, supported
in particular by its stroager preseace
in still drinks, water and juices. The
» company has also coatinved fo
expand its range of non-carbonated
drinks where it competes with both
Jocal and international brands.
It has launched Glacean eahanced
% water, 25 well as its first dairy and
juice drink, Minute Maid Super

_

Pulpy Milky, entering 2 | billioe-
case market where competitors
inclode Wahaha, Dasoee’s former
» joint venture partaer. Coke and
Sprite already each sell more than
$1ba 2nnually and Coca-Cola is
forecasting that its Yoan Ye tea brand
and its Joe Dew bottled water - both
3 launched last year - will also be
§1ba China brands by 2020, in spite
of facing stroag competition from
Taiwan's Tingyi, which has aboot
half the total ready-to-drink tea
© market.

In terms of political challenges,
the world's largest soft drinks
compeny suffered a blow this March
whea Chinas minisiry of commerce

&5 blocked its planned $2.4ba takeover
of China’s largest juice company,
Huiyuan. Since the setback, Cocz-
Cola has continsed the kind of
high-level commitment to China

52 demonstrated by its spoasoeship of
the Beijing Olympics, recently
announcing plans o invest $2ba in

(China over the pext three years.
Mubtar Kent, chief executive,
s noted that at 2 meeting with Wang
Qishan, China'’s vice-premier for
economic affairs, Coca-Cola had
beza praised for being the oaly US
company 10 have a pavilioa at Jast
& year's Sanghai World's Expo. Mr
Keat says be regards the poteatial
obstacles to Coca-Cola’s China
ambitioss coming from broader
political pressures as China's growth
& could still fal short of expectations.
He does not see this, including the
threat of potential nationalist reac-
tion to Coca-Cola’s US brand
identity. “Everyone's walking
» around with Nikes, and driking
Coke and wezring Oakleys. I think
there's a difference between that and
the view of the US - people don't
worry at a consumer fevel, at a brand
 level,” says Doug Jackson, head of
Coke's China business unit.




Time for communication

to move towards ceptre stage

Paul Argent

The last few years have seen the big-
gest collapse in confidence in
business in almost a century —to the
point where probably the least

s trusted spokespeople on the planet
today are corporale executives.
When intense mistrust prevails,
whatever 2 company docs says
something about it, everything com-

w0 municates, and communication
affects everything,

This is changing the definition of
communication. Communication
today is more of a two-way dialogue

1s and this has been aided by the rise of
social media like Facebook and
Twitter and the explosion of infor-
mation-sharing online. Today’s
best-in-class companies, such as

20 Dellinthe US and Philips in Evrope,
do not just engage in dialogue. They
use the latest technology s a source
of idcas, opinions and competitive
intelligence, for product develop-

25 ment, employee engagement and
media monitoring.

In addition to rethinking the defi-
nition of communication, the best
companies are rethinking its struc-

30 ture. There is a greater need for

imegration, collaboration and part-
nership among corporate leadership,
haman capital, finance, sales and
legal reams.

5 Another change in communica-
tion by leading companies is the
rethinking of key themes. This was
the main finding of research by the
Tuck School of Business at Dart-

% mouth, conducted with Doremus, a
business-to-business communica-
tions agency. It found that the
best-in-¢lass companies have been
guided by six themes;

« a Focus on value and values
Stakeholders demand value for
moncy when buying goods and ser-
vices, but they also expect to seea
strong set of corporate valucs in the

so companies with which they do busi-
ness. Walmart, Hyundai and BMW
have used this theme in their adver-
tising and communications.,

b Evolve a sense of responsibll-

ss ity Corporute responsibility today is
not just about philanthropy or being
green. [t is about companies being
responsible across all business prac-
tices. NGOs, consumers, employees

& and investors are ready to punish

companies that ignore evolving
social values, JPMorgan Chase has
done a fabulaus job reflecting its
corporate responsibility initiatives

es on its website and in advertising.

¢ Strategy must drive communi-
cation As Jon Iwata, [BM's senior
vice-president for marketing and
communications, puts =1: “Lincoln

2 suid, ‘Character is the tree; reputa-
tion is the shadow.' I'm afraid too
many people in PR, marketing and
adventising spend more Lime manip-
ulating the shadow than tending to

75 the tree.”

d Shifting from the problem to
the solution Stakcholders are most
receptive to realistic and optimistic
plans, and arc often ready to pay

% less attention to probiems of the
past year,

¢ Not communicating is a com-
munication im itsclf You either tell
your story or have it told for you.

g [ Re-evaluate positioning The
crisis has led 1o disruption in how
companics ure thought of by con-
stituencies, which provides a
tremendous opportunity to reposi-

oo tion, rebeand and redevelop.
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More about results than time

f_hllln Manchester

On the surface. flexible working
might seem to be about people
being able to choose their working
hours and, perhaps. spend some
time working away from the
office. But it is also a fundamental
change in the way people work -
and. more importantly. the way
they are managed. Flexible work-

1o ing 1s a shift from “time-based™ to

20

25

3s

“results-based”™ working practices
and could herald the biggest
change in the workplace since the
start of the industrial revolution.

New employee legislation is one
of the main motivations for
employers to introduce flexible
working practices - but not the
only one. In Europe, for example,
employers are obliged to offer par-
ents with young or disabled chil-
dren the right to request flexible
working. While legislation is a
major catalyst to introducing flex-
ible working, there are cther rea-
sons. In the US, for example, the
fall in the price of mass market
computer and communications
technologies 1is encouraging
organisations to allow more home
working.

Flexible working is also likely to
appeal to a wider skill pool and
help with staif retention. Mary
Sue Rogers, human capital man-
agement leader at IBM Global
Services, sayvs that IBM has
embraced flexible working to help

o

L5

o

55
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with recruitment. “In Europe,
companices have to provide flexible
working because of legislation —
but it is also a way to recruit from
a broader skill pool, including
women and older people. With an
ageing workforce we have to find
ways to retain older staff. It also
gives greater scope to male
employees who increasingly want
flexible working to create a better
work/life balance. A recent survey
of UK graduates found that
work/life balance was third on
their list of carcer priorities.” She
adds that 55 per cent of 1IBM's
cmplovees work flexibly and €0
per cent are “enabled” to do so,
“To us. it is foremost a business
imperative. It is about staff reten-
tion, increased productivity and
cost reduction,” she notes,

A survey of 300 UK human
resource professionals in small to
medium-sized enterprises (SMEs),
commissioned by Arizona-bascd
teleccommunications company
Inter-Tel, found that 40 per cent
found it difficult to attract the
right skills from their local mar-
ket and 30 per cent thought they
could attract staff if they were
offered Aexible working. But they
also had significant reservations -
with 93 per cent concerned that
staff were more likely to bend the
rules if they work from home.
Doug Neal, rescearch fellow at the
UsS Computer Sciences
Corporation, identifies this atti-

tude as being at the heart of ¢
ga cultural shift prompted by flexi
working: “The problem is not
with the worker - It is also w
the boss, Management has to f
a way to measure ‘results” ratl
8¢ than time, We have to find n
ways to evaluate workers - ¢
their bogses.™
He adds that organisations m
find ways to build trust betwe
9o employer and employee: “How
evaluate people when I can't .
them? In formal terms, trust is
outcome of a series of benefic
transactions. You have to buil
os culture of trust from work
together.”™
Although new legisiation
forcing organisations to ad
flexible working practices, th
are sound business reasons to g
cmployees more flexibil
Qrganisations which hi
embraced flexible working b
found that it can cut costs @
improve productivity, More img
tantly, it enables them to recr
staff from a much broader sl
pool and relain staff. But (¢ d
mean a fundamental change
the relationship betwecn staff @
management, Both must leary
trust ecach other and focus
results rather than time spent
the office.
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How to engage your employees

Michaet Skgplnk_er_ . o

Ade Sodeinde, a 17-year-old
Nigerian, became famous last
week for making some of Britain's
trains run on time. Ms Sodeinde,
in her year working for Central
Trains befare going to university,
solved the puzzle of why trains
leaving the depot ran late. She
found that the tracks in the depot
needed upgrading and were slow-
ing the trains’ journeys to their
starting platforms. Drivers and
conductors also had to wait before
boarding because of the time
taken for safety inspections and
cleaning. By refurbishing the
tracks and reorganising inspec-
tion and cleaning, Central was
able to eliminate the problem,
potentially saving itself £750,000
($1.37m) a vear in fines for late
running - and vastly reducing pas-
senger frustration and deilay.

Ms Sodeinde will no doubt be in
great demand when she gradu-
ates. But just how large, estab-
lished companies persuade
employees to put in that extra
effort is one of management’s
great puzzles. Staff know where
the problems and opportunities lie
and there will always be employ-

40
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ees with ideas for new products or
better service. All it requires is for
them to speak up and for someone
to listen.

Most companies say they listen
to their people - but as managers
are often unhappy to have their
current strategies disrupted and
new ideas get trapped in corporate
bureaucracy, would-be innovators
become jaded, and cynical.

Yet there is a link between
engaged employees, satisfied cus-
tomers and corporate profitability,
according to a recent study by the
Forum for People Performance
Management & NMeasurement at
Northwestern University. The
Forum studied 100 US companies
to find out how engaged their staff
were and whether this had any
effect on corporate profitability.
The Northwestern researchers
wanted to look at employees, such
as Ms Sodeinde, who did not deal
directly with customers. What
impact did their attitudes have on
the company's success? Well, the
results were clear. The companies
with the happiest and most
engaged employees had the most
satisfied, highest-spending cus-
tomers.

So how do you make employees
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more engaged and content? Roger
Martin, dean of the Rotman
School of Management at the
University of Toronto, argues that
people are happiest not only when
they are respected members of a
team they admire but when the
team and the company are
respected by the world outside,
Being part of a trusted, honest
group is an indispensable compo-
nent of employvee happiness and
engagement. So is establishing
ties with colleagues yvou respect,
When groups appear to be per-
forming, companies should hesi-
tate before disrupting them. The
vogue for forming new teams for
each task may work in companies
small enough for everyone to
know each other. When people
constantly have to establish new
links of trust, customers will
probably suffer. Companies
should think hard, too, before they
outsource the work of a function-
ing team. The company you out-
source Lo may be a happy, engaged
bunch, but I would not count on it.

From the Financial Times



Nasa’s exercise In managing risk

By Vctoria it

The US space agency grounded its
three remaining space shuttles
after Columbia disintegrated upon
re-entry to Earth's atmosphere in
s February 2003, killing the seven
crew members. Yet even today, sci-
entists are still divided over
whether the management culture
at Nasa has changed enough to
wensure the shuttle’s safety.
Behavioural Science Technology,
the California-based consulting
group that works with other
industries such as railways on
15 safety issues, was hired 18 months
ago to help change the manage-
menl culture at the agency.
Nasa set out to improve employ-
ees’ relationships with supervi-
20 $0rs to encourage dissent, empha-
sise teamwork and raise manage-
ment credibility, Although they
are still under pressure from bud-
gets and deadlines, Nasa man-
26 agers say they now take the time
to listen to concerns of engineers
and others on issues that may
compromise safety. BST measured
attitudes to safety and the work
10 environment in February 2004,
then again six months later, and
says the culture at Nasa has

changed. But although 40 per cent
of the managers surveyed said
they saw changes for the better,
only 8 per cent of workers said the
same,

James Wetherbee, a former
shuttle commander, has in recent
o months questioned whether the
culture at Nasa has changed
enough to make safety a priority.
And a report released last month
from George Washington
University says the pressures of
getting the shuttles back into
space leads the space agency to
make questionable safety deci-
sions. The study places the cur-
rent chances of a catastrophic fail.
ure on the shuttle at about one in
55 for every mission, Despite Nasa
spending nearly $2bn over the past
two yvears making safety improve-
ments to the shuttle, the risk
remains high enough to make any
astronaut's heart dance at take-off
and re-entry. In fact, the George
Washington researchers argue
6o that more money and effort

should be spent to come up with

an alternative to the space shut-
tles.

In the wake of the Columbia dis-

65 aster, an independent panel, the

Columbia Accident Investigation
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Board, was formed to investigate
the accident. Some of the findings
of the CAIB report were embar-
7o rassing for Nasa. Engineers had
expressed concern about the
falling debris, but their fears were
dismissed, The CAIB severely crit-
icised a lax safety culture at Nasa
75 as contributing to the disaster,
and issued a check-list of 15 points
to get the shuttles back up and
running.
Some critics believe Nasa
2a should be doing more to reduce
the number of manned missions.
Much of the cargo for the shuttle,
they argue, could be transported
robotically. Others have called for
85 the space agency to adopt a more
aggressive schedule in developing
a replacement for the shuttle. But
those are issues for the medium
term. In the coming weeks, getting
sa the shuttle safely into space and
back to Earth will be the priority,
and the world will be waiting with
bated breath to see if Discovery
can get off its launch pad without
g5 mishap.*

From the Financial Times

* In fact, the launch of Discovery was
suceessful.




Online shopping expected to grow
by 35% this year

i Ll | AT

Consutners are expected to spend
33 per cent more buying a host of
items from clothes to CDs online
this vear, taking total spending for
52005 to an estimated £19.6bn,
according to the Interactive Media
Retail Group. In its first annual
report, published today, IMRG
said it expected 4m more Britons
10 to shop online this year, taking the
total shoppers to 24m, more than
half the UK's adult population.
The latest figures underline the
sharp growth of internet shop-
15 ping In the decade since 1994,
While internet shopping account.
ed for just £300m of retail sales in
1999, by 2004 consumers were
spending £14.5bn online, accord-
20 ing to IMRG.

Online shopping is also counter-
acting sluggish consumer spend-
ing on the high street. Houschold
expenditure grew by only 0.2 per

25 cent in the fourth quarter of 2004,
“For a sector to have grown from
scratch in ten years with very lit-
tle investment suggests that the
internet’s time has come,” said

30 James Roper, IMRG chief execu-
tive.

The larger retailing groups -
Kingfisher, Argos, Dixons, Tesco
and Boots - are spending money

35 on developing their internet offer-
ing, but many retail chains are not
investing in online shopping,
which in turn is allowing entrants
such as figleaves.com, which sells

4o underwear, and asos.com, the
clothing e-shop, to gain a foothold
in the market.

2004, the IMRG estimated
that the top 100 retailers in the UK

45 spent just £100m on their internet
presence - and most of this came
from a handful of stores, But in
spite of the neglect from big retail-
ers, the growing popularity of

so online shopping looks set to con-

tinue as more people gain access
to the internet.
Figures out from 2004 from
QOfcom, the communications regu-
55 lator, showed that more than 56
per cent of homes had internet
access, with a third of those hay-
ing a broadband connection, The
emergence of mobile commerce
6o technology could also mean that
people will be able to shop online
from their mobile phones.
IMRG said electrical and cloth-
ing goods were experiencing
65 strong growth online, with more
than £2bn of electrical goods sold
over the internet in 2004, Dixons,
the high street electrical retailer,
expects its online sales - currently
0 at £170m - to hit £1bn in the next
five years. Meanwhile, clothing is
another big expansion area, with
sales growing 37 per cent to £644m
in 2004.

From the Financial Times
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Webhiker’s guide to galaxies

By David Baowen

One of the frustrations of people who
run large websites is that their efiorts
are often judged on superficial
criteria. It is always nice to win an

5 award, but the sad truth is that
judges rarely have time 1o go inlo
sites in enough depth. So, what is
never analysed is whether the site
really functions properly and does

w0 what it is meant to do. This is not the
fault of the judges, it is because large
online presences are complex
beasts. You really have to get stuck
into them to see whether they are

15 coherent.

Few big organisations have just
one site -~ typically they have one at
the centre and a galaxy of others
covering countries, subsidiaries,

a brands and other specialities. This
means we have 1o look both at the
way the central site works, and at the
way the galaxy spins around it (or
fails to).

s There are always reasons why a
web presence has the structure it
does, but they are rarely simple -
usually a mix of historical accident,
lack of budget, decentralised

30 organisation, internal politics, the
whimsy of bosses, and any number
of other factors.

So here are three questions to ask
yourself to see just how coherent

35 your own presence is. First, is your
central site one coherent beast, oris
it made up of a group of vaguely
co-ordinated offerings? The US State
Department site, for example, looks

4o neat — with nice bold links across the
top, which are the same wherever
you are in the site. But it soon
becomes clear that it is a federation
of sites that have little in common.

55 Some areas have no links back to
the main site, and are not covered by
the same search engine.

Second and third, can visitors
easily get to your country, business
so and other sites, and can they get
back? Many people will find a
corporate site by writing in the name
of the company and adding “.com’, or
by putting its name into Google. Now
ss you need to get them to the
information they need. A weli-
classified directory can do the trick,
but check out ICI (www.ici.com), with

its neat expandable “pilot’

6o mechanism, Or UBS {(www.ubs.com),
with its logical service finder. Or look
at Thyssen Krupp's Base
{basea.thyssenkrupp.com), a highly
sophisticated search engine that lets

65 visitors find the relevant site or
information by product, customer
seclor, location, subsidiary name, or
other criteria. The basic journey back
from an outlying site should be more

7a straightforward — a link to your home
page.

Bul can, say, a visilor to your
French site get direct to the central
investor area? If not, why not? Can a

75 jobseeker in Singapore look for
positions across your entire
organisation? Is a journalist in Brazil
getting the right mix of local and
global news? Thought not, These are

3o the subtleties that may not win you
an award — but they will make your
site work better. That is good for your
organisation, its customers and other
stakeholders. And of course, for your

ds job.

From the Financial Times

HMHcTpyKuus no BbINOJTHEHUIO

CryneHTy BbIIa€TCsl TEKCT JUIsl YTE€HUS, IepeBoJia U pedepupoBaHusi. Bpems MOATOTOBKU K OTBETY COCTABIISET
30 muH. [lanee cTyneHT yuTaeT GpparMeHT TEKCTa BCIyX, 3aUMTHIBAET MEepeBO] U pedepupyeT TeKCT. Y CTHBIN
OIIpOC IPOBOAMTCA 2 pa3a B CEMECTP B KOHIE NMPOXOXKIEHHUS KaKJIoro pasiena. Bo Bpems ycTHoro ompoca
CTYIEHT JOJDKEH OTBETUTH HAa BCE BOIPOCHI IIPENoaBaTelis o TeMe. Bpemst oTBeTa coCTaBiIsIeT 5 MUHYT.

Kpurepun ouennBanus:

MaxkcumanabHOe KOJIMYECTBO OaJIJIOB, KOTOPOE CTYIEHT MokeT HabpaTh — 10 Gamo 3a 1 Tekct (3a 1 cemectp
BBINOJIHSAETCS peepupoBaHHE ABYX TEKCTOB).

. 9-10 0. — KOMMYHHKATHBHBIC 33]]a41 BBIITOJHEHBI  MOJHOCTBHIO, WCIOJIB30BAHHBIA CIIOBApHBIN 3arac,
rpaMMaTU4eCcKue CTPYKTYpbl, (OHETHUYecKoe O¢OpMIICHHE BbICKa3bIBAHUS COOTBETCTBYET ITOCTABICHHOM
3azade;

. 7-8 0. - KOMMYHMKATHBHBIE 3a/laud BBITIOJHEHBl YaCTUYHO, HCIIOJIb30BAaHHBIN CIIOBapHBIA 3arac,

rpaMMaTHYeCKue CTPYKTYpHI, (oHeTHdeckoe o¢OpMIICHHE BBICKAa3bIBAHUS COOTBETCTBYET ITOCTABICHHOMN
3ajjaue, HeOObIINe HapYIIEHUS UCIIOIB30BaHUS CPEICTB JOITMUYECKON CBSI3H;

. 5-6 6. — KOMMYHUKaTHBHBIC 3aJaddl BBIIOJIHEHBI HE IIOJIHOCTHIO, HCIIOJIB30BaH OTPAHUYCHHBINA
CIIOBapHBIA 3amac, rpaMMaTHUYeCKHe CTPYKTYpbl M (oHeTnyeckoe oQopmieHHe BbICKa3bIBaHUS HMEIOT
HeOOJIbIIINE HAPYIIICHNS,

. 0-4 6. — KOMMYHUKaTHUBHBIC 33/1a4H HE BBHIIIOJIHEHbI, HAINYHE TPYOBIX

omMOOK B OTBETE, HEMOHMMAHUE CYIIIHOCTH U3JIaraeMoro BOIpOca, HEyMEHHUE MPUMEHSTh 3HaHUS Ha MPaKTHKE,

HCYBCPCHHOCTb U HCTOUYHOCTb OTBCTOB HA JOIIOJHUTCIIBHBIC U HABOAAIIUC BOIIPOCHI



TeMbI JOKJIAA0B ¢ Mpe3eHTauuel

1o jucruiuiiae_IHOCTPAHHBIH SI3bIK NPodecCHOHAIRHOLO
O0IIEHNA(AHTIHHCKHNA)

KommyHukanus B 6usHece.

Kapnepa

Konkypenuus

Pocculickas u MexXayHapoIHast TOPTOBIIAL.
OcCHOBBI ycIemHoro 6u3Heca
DKOHOMHYECKHE [TOKA3aTEIN NPEAIPUATUS
CocraBiieHne TOI0BOrO OTYETA
bankpoTcTBO IpeanpusTUs
ITnanupoBanue NpOU3BOIACTBA

0. VYnpasieHue nepcoHaioMm

HNHcTpyKuus nmo BbINOJTHEHUIO

BoOoo~Nook~wdE

CTy/IeHT TOTOBUT 2 JIOKJIa/Ia B TCUCHUH ceMecTpa. MeToIuuecKre PeKOMEH IAIMHU 110 HAIMCAHUIO U TPEOOBAHUSI
K 0()OPMJICHHIO COJICPIKATCS B PUIIOKCHHIH 2

Kpurepun oueHuBaHmsi:

MakcumanbHoe KosmuecTBo 30 6aytoB (o 15 6aymioB 3a Kaxabld JOKJIaT)

15-10 0. - wu3nOKeHHbIH MaTepran (HaKTUUECKU BEpEeH, MPUCYTCTBYET HAJIMUKE NTyOOKUX MCUEPIBIBAIOIINX
3HaHW 10 OATOTOBJIEHHOMY BOIIPOCY, B TOM YHCJI€ OOIIMPHBIE 3HAHUS B 1IEJIOM 10 TUCIUIUIMHE; TPAMOTHOE U
JIOTMYECKH CTPOMHOE U3JI0KEHUE MaTepHraia, HIMPOKOE UCI0JIb30BaHUE HE TOJIBKO OCHOBHOM, HO U
JIOTIOJIHUTENIBHOM JINTEPATYPHI;

9-8. OaIIOB - M3JIOKEHHBIN MaTepra BEpeH, HAIMYHE MOJIHBIX 3HAaHUH B 00beMe TPOUICHHOH MPOTrpaMMEbI IO
MOJArOTOBIIEHHOMY BOIIPOCY; TPaMOTHOE U JIOTUYECKH CTPOMHOE W3JI0XKEHHWE MaTepuaia, HIMPOKoe
HCII0JIb30BaHNE OCHOBHOW JIUTEPATYPBHI;

7-4 6. — U3NOXKEHHBIH MaTepuan BEpeH, HAIWYHME TBEPJbIX 3HAHUNU B 00bEME MPOWUIEHHOW MPOTrpaMMBbI IO
MOJATOTOBJIEGHHOMY BOIIPOCY; W3JIOKEHHE MaTepuana C OTAEIbHBIMU OMIMOKaMH, YBEPEHHO HCIpPaBICHHBIMHU
HCII0JIb30BaHNE OCHOBHOW JIMTEPATYPBI;

Menee 3 6. — paboTa He cBs3aHa ¢ BHIOpaHHOH TeMoOil, Halu4Ke rpyObIX OMMOOK, HEMOHUMAHUE CYITHOCTH

Hu3jjaracMoro BoIIpoca.

3 Meroauyeckue MaTepuajbl, onpeae/sonye NpoueAypbl OlleHUBAHUS 3HAHMII, YMEHUI, HABBIKOB H
(M1M) ONBITA AEATEJIbHOCTH, XaPAKTEPU3YIOIIUX 3TAaNbl GOPMHUPOBAHUA KOMIIETEeHIU I

[Tpoueaypsl OLIeHUBAaHUS BKJIIOUAIOT B c€0sl TEKYLIUI KOHTPOJIb M IPOMEKYTOUHYIO aTTECTALIUIO.

Texymmii KOHTPOJIb YCIIEBAEMOCTH MTPOBOAUTCS C UCIOIH30BAaHUEM OLICHOUHBIX CPEICTB, MPEACTABICHHBIX B
.2 JaHHOTO TMpHJIOXKEHHsA. Pe3ynbTaThl TEKyHIero KOHTPOJS JOBOASTCS JO CBEIEHUS CTYIEHTOB JI0
MPOMEKYTOUYHOM aTTECTALIUH.

I[Ipome:xyTouHasi aTrrecTamusi mnpoBoauTcs B (GopMe 3aueTa. 3adyeT MPOBOJUTCS MO OKOHYAHUU
TEOPETUYECKOro O0yUeHHs 10 Havajla MPOMEXKYTOUHOM aTTecTalu B ¢popme cobeceoBaHUs MO MPOACHHBIM
TeMaMm.



Ipuio:xkenne 2

METOIAUYECKHUE YKA3AHUSA 11O OCBOEHUIO JTUCHUTIJIMHBI

VueOHBIM ITTAHOM MpeaAyCMOTPCHBI CICAYIOIINEC BUAbL 3aHSATHI:

- IPAKTUYCCKHUE 3aHATHA.

B XO0AC MPAaKTUYCCKUX 3aHITUI yrﬂy6J'I$IIOTC$I U 3aKpCIUAKOTCA 3HaHUd CTYACHTOB IO psAAy BOIIPOCOB,
Pa3BHUBAKOTCA HABBIKU yCTHOI\/'I M TTMChbMEHHOM p€4u Ha MHOCTPAHHOM A3bIKE.

IIpu noAroTOBKE K NPAKTUYECKUM 3aHATUAM KaXKIbIi CTYACHT JOJIKEH:

— U3YYUTh PEKOMEH/IOBaHHYIO y4eOHYIO JIUTEPATYpY;

— IIOATOTOBUTH OTBETHI HAa BCE BOIIPOCHI I10 HSyQaCMOﬁ TEMCE,

—IHUCbMCHHO BBITIOJITHUTH JOMAIIHEES 3aJaHNUC, pCKOMEHAOBAHHBIC ITPETIOAaBaTCIIEM IIPU U3YUCHUN Ka)KI[OfI TCMBI.

o cormacoBaHuIO ¢ MPENoOAaBaTeIeM CTYACHT MOXKET MOATOTOBUTH JOKJIA WU COOOIICHHE MO TeMe 3aHATUs. B
IIpOoUECCE NMOATOTOBKH K MPAKTUYCCKUM 3aHATHAM CTYACHTBI MOI'YT BOCIIOJIB30BATHCA KOHCYJIbTalUAMU IIPENIOAaBaTECIsA.

Bonpocsl, He paccMOTpeHHbIE HA MTPAKTUYECKHUX 3aHIATUSIX, JOJDKHBI ObITh U3YYEHBI CTYJCHTAMH B XOJI€
CaMOCTOSITeITLHOU paboThl. KOHTPOJIE  caMOCTOSTEIBEHON PabOThI CTYICHTOB HaJl yYeOHOH TIpOrpaMMoii Kypca
OCYILIECTBISICTCS. B XOJI€ 3aHSITHM METOJOM YCTHOTO ONpOCa WM TIOCPEICTBOM TeCTHpoBaHUs. B xoxe
CaMOCTOSITENIbHOM ~ pabOTBhl KaXJblil CTYyJEHT 00s3aH IpPOYUTaThb OCHOBHYIO M 110 BO3MOKHOCTH
JOTIOIHUTEBHYIO  JINTEpPAaTypy IO H3y4aeMOW TeMe, BBINKUCATh OMpEENIEHUs OCHOBHBIX TOHSATHUH;
3aKOHCIIEKTUPOBAaTh OCHOBHOE COJIEP)KAHUE; BBINKMCATH KJIKOYEBBIE CIIOBA; BBINOJIHUTH 3aJaHUS-OPUEHTUPHI B
MIPOLIECCE YTCHHSI PEKOMEHIyeMOr 0 MaTepHralia, IpoaHaIu3upOBaTh MPE3eHTAMOHHBIN MaTepHall, OCYIIIECTBUTh
000011IeHrEe, CPABHUTH C paHee H3yYCHHBIM MAaTEPHAIIOM, BBIJICIUTH HOBOE.

Ilpu  peasm3anuu  pa3iIMYHBIX  BHJIOB  y4eOHOW  pabOTBI  HCIHOJB3YIOTCS pa3HOOOpa3Hble (B T.4.
I/IHTepaKTHBHBIe) METOObI O6y‘{6HI/IH, B YaCTHOCTH:

- UHTCPAKTUBHAA AJOCKA U MOATOTOBKU U MIPOBEACHUA IPAKTUYCCKUX 3aHSATHH.

IMoaroroBka a0K/JIaga ¢ npe3eHTanuen

OpHolt M3 (¢GopM CaMOCTOATEIBHOW JAESITEIbHOCTH CTYACHTa SBJSETCS HAlHWCaHUE JIOKJIa/loB.
BreimonHnenue Takux BHAOB paboT crocoOCTBYeT (DOPMUPOBAHMIO Yy CTYJEHTAa HABBIKOB CAMOCTOSITENBHOM
HAayYHOM J1€ATENbHOCTH, IOBBIIIEHUIO €r0 TEOPETUYECKOM M TNpOPEecCHOHAIBbHON MNOATOTOBKH, JIydlIEMY
YCBOCHMIO YU€OHOT0 MaTepuania.

Tembl NOKIAZ0B ONpeAeNstoTcs MpernojaBaTesieM B COOTBETCTBUM C MPOTpaMMON AMCHMILIHHBL.
KonkpeTu3zaiust TeMbl MOKET OBITh ClIeIaHa CTYIEHTOM CaMOCTOSITENIBHO.

CrnenyeT akleHTUPOBAaTh BHUMaHUE CTYJEHTOB Ha TOM, YTO (JOPMYJIUPOBKA TEMbI (Ha3BaHUsS) pabOThI
JIOTKHA OBITh:

= sicHoM o opMme (He comepkaTh HEYJ000UNTaeMBbIX U (Dpa3 TBOMHOTO TOJIKOBAHUS);

— coJiepXaTh KIIOYEBbIE CJI0BA, KOTOPBIE PEIPE3CHTUPYIOT UCCIIEOBATENILCKYIO padoTYy;

~ OBITh KOHKPETHOM (HE coiepKaTh HEOMPEIETICHHBIX CJIOB «HEKOTOPbIE», «OCOObIEN U T.11.);

= coJlepxartb B ceOe AeHCTBUTENbHYIO 3a1a4y;

— OBITh KOMIAKTHOM.

BreiOpaB Temy, HEoOXOAMMO TOAO0paTh COOTBETCTBYIOIIMN HH(POPMAIIMOHHBIN, CTAaTHCTUYECKUHN
MaTepuaig M IMPOBECTH €ro mpeaBapuTenbHbl aHanu3. K Hanbonee MOCTYNMHBIM HCTOYHUKAM JUTEPaTyphl
oTHOCSTCS (POHBI OUOIMOTEKH, a TaK K€ MOTYT UCIIOIB30BATLCS IIEKTPOHHBIE HCTOYHUKH UHGOpMAIUU (B TOM
gyucie u UaTepHer).

BaxxubiM TpeOoBaHHMEM, MPEAbSIBISEMbIM K HAMHCAHUIO JOKIAJOB HAa QHTIUICKOM S3BIKE, SBISETCS
IPaMOTHOCTh, CTUJIUCTHYECKAs aIeKBaTHOCTb, COJIEPKATEIBHOCTH (TTOJIHOTA OTPAYKEHUS U PACKPBITUS TEMBI).

JlokItan momKeH BKIIFOUATh TAKOW 3JIEMEHT KaK BBIBOJIBI, TOJIYYEHHBIE CTYJIEHTOM B pe3yJIbTaTe paboThI C
HMCTOYHUKAMH WH(POPMAIIUH.

Jloknazibl MpeNCTaBIsAIOTCS CTPOro B OIpenesieHHoe rpadukoM ydeOHOro mporecca BpeMs M HX
BBITIOJTHEHUE SIBJIIETCS 00s3aTEIbHBIM YCIOBUEM JIJIS IOMyCKa K MPOMEKYTOYHOMY KOHTPOJIIO.

[Mpesenrtanus (B Power Point) mpencrasiser co0oit myOIMyHOE BHICTYIUIGHUE HA HHOCTPAHHOM SI3BIKE,
OPUEHTHUPOBAHHOE HA O3HAKOMJICHHE, YOEKJIeHHE CIlyllaTeled Mo OmpelneleHHONH TeMme-Tpodieme.
OOecrieunBaeT BU3YAITbHO-KOMMYHHUKATHBHYIO TIOJJIEPKKY YCTHOTO BBICTYIUICHHUS, CIIOCOOCTBYET €ro
3¢ PEKTUBHOCTH U PE3YIHTATUBHOCTH.

KauectBennas npe3eHTalys 3aBUCUT OT CIEAYIOIINX [TapaMeTPOB:

- TOCTaHOBKH TE€MBbI, LIEJIU U IJIaHa BBICTYIIJICHUS;



onpeeleHus: TPOIOJKUTEILHOCTH MPECTABICHUSI MaTepHaa;

ydera 0COOCHHOCTEH ayAUTOpHUH, aAPECHOCTH MaTepuaa,

WHTEPAKTUBHBIX IEHCTBUI BBICTYMAIONIETO (BKIIOUECHUE B OOCYXKACHHE CITyIIaTeNeil);

MaHepbl MPEJCTABICHUs MpPe3eHTAlUU: COOJIOJCHHE 3pPUTENIBHOIO KOHTAKTa C ayJIuTOpHueH,

BBIPA3UTCIIBHOCTD, ) KCCTUKYJIIANA, TCIIOABUIKCHUS

HaJIMYUs WUTIOCTpaLuii (He meperpykarolux n300paxxaeMoe Ha 9KpaHe), KITI0UYEBbIX CIIOB,
HY>KHOTO TI0JJ00pa IBETOBOI raMMBI;
UCIOJIb30BaHUS YKa3KH.

[IpenogaBarenp AOIKEH PEKOMEHI0BATh CTYIEHTaM

HC YUTATh HAIIMCAHHOC Ha DKPAHE;

00s13aTeNBHO HCOOAHOKPATHO OCYHMICCTBUTL NPCACTABJICHUC ITPE3CHTAIUN AOMA,

npeayCMOTpPCTb Hp06HeMHBIe, CJIOKHBIC TJI1 IIOHUMMAaHUA (bpal"MeHTI)I U IPOKOMMECHTUPOBATH HX;
NpeABUACTL BO3MOKHBIC BOIIPOCHI, KOTOPBIC MOTI'YT OBITh 3aladbl TI0 XO4Yy H B PC3YyJbTaTC

MMPEABABICHUA IIPE3CHTAIUN.



