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Free Hand


1. HEJIX OCBOEHUA JUCHUTIIMHBI

1.1|Pa3BuTHe 3HaHUH, yMEHHUI M HABBIKOB M0 COBEPIICHCTBOBAHHIO COLMANBHO-TIPOGECCHOHANBHON NeITeNbHOCTH JUYHOCTH Ha
OCHOBE TBOPUYECKOMU JICATEILHOCTH U CAMOOLICHKU

2. TPEBOBAHUA K PE3YJBbTATAM OCBOEHUA JUCITUIIJIMHBI

YK-6:CnocodeH onpenesTh 1 peajTn30BbIBATH NPHOPUTETHI COOCTBEHHOM /1eSITEJIbHOCTH H CIOCO0BI ee COBEPIIEHCTBOBAHMSA HA
OCHOBE CAMOOLIEHKH

B pesyabTate 0cBOCHHS M CHUIINHBI 00y4alOIIUICSl JOJIKEH:

3HaTb:

OCHOBHBIE YCJIOBHS M IPHHIMITE TPO(GECCHOHAIBFHOTO U INYHOCTHOTO PAa3BUTHS, CIOCOOBI COBEPIICHCTBOBAHUS CBOCH AEATEIHHOCTH Ha
OCHOBE CaMOOIICHKH U TBOPYECTBA (COOTHECEHO ¢ MHIuKaTopoM YK-6.1)

YMeTn:

pemraTh 3a1a41 COOCTBEHHOTO MPOGECCHOHATBEHOTO U IMYHOCTHOTO PAa3BUTHS, BKIIOYAs 331241 M3MEHEHHS KaphepHOH TPaeKTOPHUH,
PAaccTaBiIsATh IPUOPUTETHI COLUATBHO-TTPO(ECCHOHAIBHOTO Pa3BUTHs (COOTHECEHO ¢ UHAuKaropom YK-6.2)

Baagern:

HaBBIKaMH YIPaBJICHUs CBOCH IT03HABATEIBHON JAEATEIILHOCTHIO U €€ COBEPILIEHCTBOBAHUS HA OCHOBE CAMOOIICHKH U IIPHHIUIIOB
KPEATHBHOTO MBIIIIEHHS B TEUEHHE BCEH KU3HU (COOTHECEHO ¢ HHAMKaTopoM YK-6.3)

3. CTPYKTYPA U COAEPKAHUE JUCHUIIJINHbBI

Kox HaumeHnoBaHue pa3iesioB U TeM /BUA 3aHATHUSI/ Cemectp / | YUacoB KomneTten- Jlutepatypa
3aHATHS Kvnc 11070

Paznen 1. Concepts of personality in social and
professional activities

1.1 1.1 Personality in the socio-cultural and historical context. 2 2 YK-6 JI1.1 J11.4 J11.5J12.1
Personality as a sociocultural phenomenon: the history of JI2.2 J12.3 J12.5 J12.6
formation. The main concepts of personality in the history of
philosophy and psychology: rationalistic and irrationalistic
philosophy, psychoanalysis, behaviorism, existentialism,
personalism, humanistic psychology, activity concept. The
relationship between the concepts of man, society,
individual, personality, sociocultural identity, social agency.
Social typology of personality. The specificity of the
individual in social and professional activities: cognitive,
practical, axiological aspects. The main characteristics of the
professional activity of the individual. The unity of
motivational, communicative, intellectual and existential
parameters of personality development. Personal
development in the process of mastering professional skills.
Definition of professional skills. Communicative, intellectual
and existential relations as the basis for the formation and
development of personal professional skills. /JIex/

1.2 1.2 The structure of personality as a subject of social and 2 2 VK-6 JI1.1J11.2 J11.4
professional development. JI1.5J12.1 J12.2 J12.3
The structure of personality as an integrative entity. The J12.4 J12.6

main psychological and socio-cultural components in the
structure of personality: temperament and character,
inclinations and abilities, needs and orientation,
consciousness and self-awareness. Higher mental and
behavioral competencies of a person as a subject of social
and professional activity: activity, freedom, creativity,
conscious goal setting (design and forecasting), self-
organization (formation and implementation of priorities of
one's own activity), reflection and self-esteem, professional
competence (professionalism), socio- professional
responsibility. /ITp/




13

1.3 Basic concepts of personal development.

Formation and development of personality. Social
environment. Socialization and inculturation of personality.
The main stages of the socialization of the individual. Crises
of personal development. The role of the social environment
in the development of the personality of a professional.
Personal and professional self- determination are the main
models. Organization and planning of personal development:
goals, principles, methods and models. Factors and
technologies of personal development. Life orientation of the
individual. Lifeline modeling: tactics and strategy. Semantic
and value priorities of professional and personal
development. Preconditions and criteria of acme, its types.
/Jex/

YK-6

J1.1J11.2J11.4
JI1.5J12.1 J12.2 J12.3
J2.6

1.4

1.4 Philosophical reflection and self-assessment in social and
professional activities.

The specificity and structure of self-esteem in the structure of
personality. Empathy and self-esteem of the individual.
Moral self-assessment as the basis for improving one's own
activity. The development of social intelligence as a means of
improving the professional adaptation of the individual.
Readiness for continuous development of professional skills
as the basis of an active life position. The need for reflective
self-assessment. Philosophy as a theoretical and
methodological basis of personalized social reflection.
Philosophical reflection as a methodology for the
development of cognitive flexibility and openness of
thinking. /ITp/

VK-6

JI1.1J11.2 J11.3 J11.4
JI1.5J12.1 J12.2 J12.3
J12.4 J12.6

Paznea 2. Development of the socio-professional
competence of a person

2.1

2.1 Creativity as a property of the social and professional
activity of the personality.

Freedom and creativity: socio-professional aspect. Creativity
and Creativity. Concept and typology of creativity. The
concept of novelty and innovation. Traditions and
innovations in professional activity. Application of
innovations as a condition for the development of personal
professionalism. Development of the creative beginning of a
professional personality. Personal aspects and social
prerequisites for creativity. Creativity and self-actualization
in the context of meaningful life and professional
orientations. Search- transformative professional activity as a
unity of creativity of communication and creativity of
thinking of a person. Synthesis of search and transformation
in the process of professional activity. The need to develop
the creativity of communication and creativity of thinking.
/JTex/

YK-6

J1.1J11.2J11.4
JI1.5J12.1 J12.2 J12.3
J12.4 J12.6

2.2

2.2. Innovative technologies for the development of
personality creativity.

Professionalism as a system of open personality traits.
Looking for something new and willingness to take risks.
Theory and methodology of creative activity. Heuristic
methods in scientific creativity. Heuristic principles of
creative and inventive activity. Heuristic methods for
searching for ideas and making decisions. Methods of
psychological activation of thinking, methods of systematic
search, methods of directed search.

Mp/

VYK-6

J1.1J11.2J11.4
JI1.5J12.1 J12.2 J12.3
J2.6




2.3

2.3 Competence approach in professional activity.
Conceptual and methodological foundations of critical and
strategic thinking. Self-discipline and self-organization.
Rational activity planning and self-control. Values as the
basis of goal setting. Prioritization of goals and objectives.
Methods and forms of self-organization: time management,
mind maps. Communication as a condition for the
implementation of socio-professional agency. The culture of
social communications as a condition for the development of
creativity. Collective, group and individual creativity. The
role of education in the development of professional and
creative competencies of the individual. The level of
economic, political and social relations as a condition for the
development of professional and creative personality.

/Cp/

28

YK-6

J1.1J11.2J11.4
JI1.5J12.1 J12.2 J12.3
J12.4 J12.6

2.4

2.4 Ethical aspects of social and professional activity.
Decision making and personal responsibility. Socio-
professional responsibility of the person. Universal and
professional (special) aspects of the moral and ethical
development of the individual. Professional ethics and moral
culture of the individual. Philosophical and social content of
the category "professionalism". Professionalism in the
integral structure of personality. Genesis and trends in the
development of professionalism. Professional ethics as a
social-normative concretization of general ethics. Universal
principles of professional ethics: professional solidarity
(corporatism), professional duty and honor, professional
responsibility. The role of personal dignity in the
implementation of the principles of professional ethics. Areas
of professional activity subject to ethical regulation.
Professional ethical codes (goals and objectives).
Actualization of professional ethics in the XXI century. /JIex/

VK-6

JI1.1J11.2 J11.3 JI1.4
JI1.5J12.1 J12.2 J12.3
J12.4 J12.6

2.5

2.5 Institutional and technological features of the formation
of socio-professional competence.

Socio-economic dynamics in society is an objective request
for the development of a professionally creative personality.
The social environment as a world for the development of the
creative potential of the individual, or as a condition for its
deformation. Social conditions and prerequisites for
innovation activity. Institutes for the formation of socio-
professional agency (state, civil society, education, science,
business). Intellectual and creative activity of the
organization. Resource and organizational principles for
managing the development of socio- professional creativity.
Technologies of formation and development of personal and
professional agency. The role of professional innovations in
the process of personality development. (professional self-
realization, professional career management). /TIp/

YK-6

J1.1J11.2J11.4
JI1.5J12.1 J12.2 J12.3
J12.4 J12.6

2.6

2.6 Features of professional self-realization of the individual
in modern society.

Sociocultural advantages and difficulties of personal
development in modern society. Socio-economic, cultural
and technological opportunities and limitations of personal
professional development in the context of globalization.
Positive and negative grounds in the system of social
relations for the development of personality creativity.
Amateurism as the opposite of professionalism, its moral
danger. Professional burnout and professional deformation as
a distortion of the principles of professional ethics. Trends in
the marginalization of the personality of a professional in the
public mind. Gender features of personal professional
development. /Cp/

28

YK-6

JI1.1J11.2 J11.3 J11.4
JI1.5J12.1 J12.2 J12.3
J12.4 J12.6




2.7

/Dx3amen/

36 YK-6

J1.1J11.2 J11.3 J11.4
JI1.5J12.1 J12.2 J12.3
J12.4 J12.5 J12.6

4. ®OHJ OOEHOYHBIX CPEJACTB

CrpykTypa 1 comepanue (pOH/Ia OIIEHOUYHBIX CPEJCTB JUIS IPOBEICHMUS TEKYIIEH U MPOMEXYTOUHOH aTTeCTAINH MIPEICTABICHBI B
IIpunoxenuu 1 k paGodeil mporpaMme JUCLHUIIUHBL.

5. YYHEBHO-METOANYECKOE 1 THOOPMAINIMOHHOE OBECIIEYEHHUE JUCHUIIINHBI

5.1. OcHoBHas1 JUTEpaTYypa

ABTODBI, COCTaBUTENHN 3arnaBue W3narenscTBO, TOM Konuu-Bo
JI1.1 |Jle6enes C. A., bupna |®unocodcekast antpononorus: Yenosek Mocksa: FOnutH, 2012 https://biblioclub.ru/inde
n. A, I'youn B. /1., MHOTOMEpPHEI: ydeOHOe mocodue x.php?

Epmiosa U. 1., Hcaes
U. A., Jlebenes C. A.

page=book&id=117937
HEOTpaHUYEHHBIN JOCTYTI
JUIA 3apETUCTPUPOBAHHBIX
MOJIH30BaTENEH

J1.2

Xononmera E. JI.,
ITopTtHoBa A. T

AxMeonorus cyOsekTa npodeccHoHaIbHON
JeITeNbHOCTH: ydyeOHOoe mocodne

Kemeposo: KemepoBckuit
roCyJapCTBEHHBIN
yauBepcureT, 2010

https://biblioclub.ru/inde
X.php?
page=book&id=232321
HEOTpaHUYEHHBIN JOCTYTI
JUISL 3apETUCTPUPOBAHHBIX
IoJIb30BaTeIeH

JI1.3

Pocenko M. H.,
Bbabaepa A. B., Hurups
M. B., Azaposa JI. B.,
Mapxkoga O. O.

[IpodeccuonanpHas 3TUKA: YIeOHUK A BBICIIAX
Y4eOHBIX 3aBEACHUI: yaeOHUK

Canxkr-IlerepOypr:
[erpomnomuc, 2006

https://biblioclub.ru/inde
X.php?
page=book&id=253940
HeOFpaHI/I'-IeHHHi/’I JOCTYII
TS 3apErUCTPUPOBAHHBIX
T0JIb30BaTeNei

JI1.4

HBun A. A.

®dutocodust KOJUIEKTHBHOTO TBOPYECTBA:
MoHoTrpadust

Mocksa, bepnun: Iupexr-
Menua, 2017

https://biblioclub.ru/inde
x.php?
page=book&id=450674
HEOTpaHUYEHHBIN 0CTyT
JUIA 3apErUCTPUPOBAHHBIX
MOJTH30BATENEH

Batiora, E. A.,
Menpauk, H. B.,
Cwmuphosa, T. B.,
Humakosa, 0. B.,

dunocodekas anTpormonorus: yaedbHoe mocodne

ExatepunOypr: Y paibCckuii
(enepanbHbI YHUBEPCHUTET,
9BC ACB, 2014

http://www.iprbookshop.r
u/65999.html

HEOTpaHUYEHHBIN JOCTYT

JUIA 3apErUCTPUPOBAHHBIX

Uepenanosa, E. C., MOJIb30BaTENCH
Uepenanosa, E. C.
5.2. lonoiHATEIbHAS JIUTEPaTypa
ABTOpBI, COCTaBUTEIH 3arnaBue W3zparenscTBo, rox Konunu-Bo
JI2.1 |Makcumies U. A. OCHOBBI HAYKOEMKOI SKOHOMHKH (3HAHUSI- Mocksa: Kpearupnas https://biblioclub.ru/inde
KpeatuBHoCcTh-MHHOBAINK): YICOHUK sKoHOMHUKa, 2011 X.php?

page=book&id=137745
HEOrpaHW4eHHbIH JOCTYI
JUTSL 3apErUCTPUPOBAHHBIX
MOJIb30BaTeleh

J12.2

Jloroc

, 1991

http://www.iprbookshop.r
u/51188.html
HEOTPaHMYEHHBIN JOCTYII
JUTS 3apETUCTPUPOBAHHBIX
MOJIb30BaTeleh

J12.3

Boposunckas, /1. H.,
3axaposa, JI. H.,
CyposBuesa, B. A.

®denomen kpeaTrBHOCTH. Punocodeko-
METO/IOJIOTHIECKH aHAN3: MOHOTpadusI

Cypryt: Cypryrckuit
roCyJapCTBEHHBII
MeAarorn4ecKuit
yHuBepcuret, 2017

http://www.iprbookshop.r
u/87019.html
HEOTpaHMYCHHBIN TOCTYI
IUTS 3aPETUCTPUPOBAHHBIX
MOJIb30BaTelIeH




ABTOpBI, COCTaBUTEIH 3arnaBue WznarenscTBo, TOX Konnu-Bo
2.4 |Irodep JI. JI. IpodeccruonanbHas 3THKa: yueGHOe Tocooue Pocros-Ha-/Iony: https://biblioclub.ru/inde
M3narenscko- x.php?
HoJuTpaduIecKHit page=hook&id=568672
xommiekc PI'DY (PUHX), | HeorpaHuueHHbI 10CTyI
2017 UL 3apETUCTPUPOBAHHBIX
HOJIb30BaTENeH
JI2.5 |Bopko T. . KynerypHas anTpomnoiorus: yaedHoe mocoone TromeHb: TroMeHCKUI https://biblioclub.ru/inde
rocyJapcTBeHHBIH x.php?
YHUBEPCHUTET, 2011 page=b00k&ld=571933
HEOTrpaHHYEHHBIN TOCTYII
VTS 3aPeTrHCTPUPOBAHHBIX
10JIb30BaTeNei
J12.6 |Kosmios, E. M. CoupanbHas pediekcust (CTpyKTypa, pOopMbl 1 Camapa: Camapckuii http://www.iprbookshop.r
¢byHkuum): MoHOrpadust rOCyJapCTBEHHBIN u/105068.html
TeXHUYECKUil yHUBepCHUTET, | HEOTPaHMYCHHBIH JOCTYII
9BC ACB, 2020 VTS 3aPeTHCTPUPOBAHHBIX
T0JIb30BaTeNei

53 HpO(l)eCCI/IOHaJIbele 0a3bl JAaHHbIX 1 I/lHq)OpMaIH(IOHHLle CIIPABOYHbIC CUCTEMBI

OnexTponHas 6ubnuoreka Mucturyra dpunocoduu PAH https://iphlib.ru/library (cBo6omubIit mocTym)

ba3za ganHbIx u 1 posas bubdnunorexa no gpunocoduu http://filosof.historic.ru (ceoboamnsrit qocTym)

CnpaBouro-nipaBoBas cucrema "['apant" https://www.garant.ru/

MNudopmannonHo-npasoas cucrema "Koncynprant [Tmoc"

5.4. [lepeyeHb MPOrpaMMHOI0 ofecreyeHust

Microsoft Office

Libre Office

5.5. YueOHO-MeTOAMYECKHE MATEPUAJbI AJIsl CTYJ€HTOB € OTPAHMYE€HHBIMH BO3MOKHOCTAIMH 3/10POBbSI

IIpu HEOOXOIUMOCTH NO 3asBJICHUIO OO0YYaIOUIETOCS C OTPAHUYEHHBIMH BO3MOXKHOCTSIMU 3[I0POBbSl y4€OHO-METOANYECKHE MaTepHalbl
MPEeIOCTAaBIAIOTCS B (hOpMax, alaliTHPOBAHHBIX K OTPAaHWYEHHUSM 310POBbS H BOCHPHUATHS HHGOpMauy. J{JIs JHI] ¢ HapyIISHUSIMH 3pSHUSL:
B popme ayanodaiiia; B meqaTHol popme yBeIHYeHHBIM mpudToM. Jist U1 ¢ HapyIISHUSIMHU cllyxa: B (JOpME DIIEKTPOHHOTO JOKYMEHTA; B
neyatHo# ¢opme. [t U1 ¢ HAPYIISHUSIMU OTIOPHO-IBUTATEIFHOTO anmapara: B (hopMe JIEKTPOHHOTO JOKYMEHTA; B IIeYaTHOU Gopme.

6. MATEPUAJIBHO-TEXHUYECKOE OBECIIEYEHUE JUCIUIIJIMHbBI (MOYJIST)

INomemeHus 1 MPOBEACHUS BCEX BUIOB PabOT, IPETyCMOTPEHHBIX YIeOHBIM IIAHOM, YKOMIIIEKTOBAHBI HEOOXOANMON
CIELUANIN3UPOBAHHON y4eOHON MeOeNbI0 U TEXHUUECKUMHE CPEICTBAMH O0YUEHHUS: CTOJNBL, CTYJIbs, IEPCOHATIbHBIN KOMIIBIOTEP/HOYTOYK
(TIepeHOCHOI1), MPOEKTOp, 3KPaH/MHTEPAKTUBHAS JOCKa. JITIs IpOBEJeHHS JIEKIIHOHHBIX 3aHATHII HCIIONB3YeTCs JEMOHCTPAIINOHHOE
obopymoBaHue.

7. METOAUYECKHUE YKA3ZAHUSA JJIS1 OBYYAIOIIAXCSA ITO OCBOEHHUIO JUCHUTIIJIMHBI (MOZAY JIST)

Meroauyeckue yka3aHus 10 OCBOSHHIO AUCHUILIMHEI IpecTaBieHs! B [Ipunoskernnu 2 k paboueii mporpaMme AUCHUIIIHHEL




®OH/J ONEHOYHbLIX CPEIACTB

IIpunoxenue 1

1 Onucanue nmokasaresieil ¥ KpUTepHeB OLCHUBAHMS KOMIIETEHIMIA HA Pa3/JIMYHbIX
Tanax ux (pOpMUPOBAHUSA, ONIMCAHUE IIIKAJI OLCHUBAHMS

1.1 Iloka3aTenu u KPUTCPHUU OLICHUBAHHNA KOMHCTCHHI/IfIl

3VH,
COCTaBIIAOLINE
KOMIIETEHIIUIO

Ilokazarenu
OLIEHUBAHUS

Kpurepuu onienuBanus

Cpencta
OLICHUBAHUS

YK-6: CnocobeH omnpeaeisiTh W pealn30BHIBATH
COBEPIIIEHCTBOBAHMS Ha OCHOBE CAMOOIICHKH

PUOPHUTETHI

COOCTBEHHOM JCATCIIBHOCT U CIIOCOOBI  €e

3HaTh OCHOBHEIE
YCIIOBUS U
TIPUHIIHTTBI
po(heCCUOHATBHOTO
U TUYHOCTHOTO
pa3BUTHS, CITOCOOBI
COBCPUHICHCTBOBAHUA
CBOEM IESITENBHOCTH
Ha OCHOBE
CaMOOIICHKH H
TBOpPYECTRA.

JleMoHCTpHUpYy€eT NOHUMaHuE
CHEIM(UKH TBOPUECKOM
JeSITeIbHOCTH B XOJ€
MOJTrOTOBKH OTBETOB Ha
BOTIPOCHI OTIpoca U (WIIH)
IK3aMEHa

[TonHoe, pa3BepHyTOE, 000CHOBaHHOE,
TrPaMOTHOE M JIOTHYHOE U3JI0KEHUE
BOIPOCA, BEPHBIA OTBET HA BOIPOC
TecTa.

Ompoc (1-12),
BOITIPOCHI K 3K3aMEHY
(1-30), Tecr.

YMers pemarts
3a1a4u
COOCTBEHHOT'O
npo¢eCcCHOHANTBEHOTO
Y TIMYHOCTHOTO
PasBUTHS, BKJIIOYAS
331291 U3MECHEHUS
KapbepHOU
TPaeKTOPHH,
paccraBiiTh
PUOPUTETHI
COLMAJILHO-
npodecCHOHAIBHOTO
pasBuTHA

CBoOonHO omepupyeT
OCHOBHBIMH TIOHATHSIMH
Kypca, yMmeeT paboTath ¢
JUTEPaTypPHBIMU
MCTOYHUKAMH, TIPOBONTH
aHAJIN3 1O MPEIIOKEHHBIM
npobieMam, yCIenHo
MOJITOTOBHB 3CCE U
TBOPYECKOE 33JlaHue U (VLT )
OTBeYas Ha BOMPOCHI K
9K3aMEeHY

J11s1 BOTIPOCOB K DK3aMEHY: MOJHOTA 1
MPaBUIBHOCTh OTBETA, HATTMYHE
BBIBOJIOB

Jlnist acce v TBOPYECKOTO 33 [aHusL:
MOJTHOTA U COMIePIKATEIBHOCTh
W3J1araeMoro MaTepHana;
ornepupoBaHue 0a30BBIMU MOHATUSIMHU
yueOHOTro Kypca; IUpOoTa U TITyOrHa
MPOBEICHHOTO aHAJIN3;
CTPYKTYPUPOBAHHOCTD U JIOTHYECKAas
CTPOWHOCTH BBICTYILICHHS / OTBETa Ha
BOIPOC; OPUTHMHATBHOCTD MOJIX04;
HAJIMYUE BHIBOJIOB; HATUYHNC
COOCTBEHHOM MO3MIIUHU TI0
HCCIIeyeMOH MpobiieMe; OTCYTCTBUE
riarnaTta

Occe (Temsr 1-15),
TBOPYECKOE 3a/1aHHE
(BapnabenbHOCTD
OCYIIECTBIISIETCS 32
cuer
VHMBUYaJIbHOTO
Habopa
JOITOJIHUTCIBbHBIX
BOITPOCOB OT
MpernoaaBares),
MCHTAJIbHasd KapTa,
BOIIPOCHI K 3K3aMEHY
(1-30), mpakTHKO-
OPHUCHTUPOBAHHBIC

BOIIPOCHI K OK3aMCHY
(1-15)

BnaneTs HaBBIKaMu
YIPABJICHUSI CBOEH
IM03HABATEIIbHOM
JIeSITCIIbHOCTRIO U €€
COBEPIIICHCTBOBAHUS
Ha OCHOBE
CaMOOIICHKHU H
MIPUHITUTIOB
KpEaTUBHOTO
MBIIIICHUS B
TCUCHHUE BCEH
JKU3HU.

DopMyTUPYET BBIBOIBI,
COOCTBEHHYIO MO3UIHIO 110
HauboJee 3HAYNMBIM
mpo0JieMaM TUCIUTUINHBL, a
TaKKe J1aeT PEKOMEH/IAIINH B
XOJIe MMOJATrOTOBKH 3CCE U
TBOPYECKOTO 3aJIaHUs U (UIIN)
OTBEYas Ha BOIIPOCHI K
JK3aMEHY

J1Jis BOITPOCOB K 3K3aMEHY: TIOJHOTA U
IMPaBUJIBHOCTb OTBETA, HAJIMIUC
BBIBOJIOB

Juis 3cce v TBOPUECKOTO 3a1aHUsL:
MIOJTHOTA U COJIEPIKATEIBHOCTh
U3JIaraeMoro Matepmuaa;
ornepupoBaHue 0a30BBIMU MOHATUSIMA
y4eOHOro Kypca; IUpOoTa U TITyOrHa
MIPOBEICHHOTO aHAIIN3a;
CTPYKTYPUPOBAHHOCTb M JIOTHUECKAsI
CTPOWHOCTH BBICTYILJICHHUS / OTBETA Ha
BOIIPOC; OPUT'HHAJIIBHOCTDb ITOAXO0J4a,
HaJIMYKe BHIBOJOB; HAJIMYHUE
COOCTBEHHOH MO3ULMH TI0

Occe (temsr 1-10),
TBOPYECKOE 3a/1aHHE
(BapnaOesnbHOCTD
OCYIIECTBISIETCS 32
cyer
MHIMBUIYaJILHOTO
Habopa
JIOTIOJTHUTETLHBIX
BOIIPOCOB OT
npenojaBaresns),
MEHTaJIbHAs KapTa,
PaKTUKO-
OpPHEHTUPOBAHHBIE
BOIPOCHI K IK3aMEHY
(1-15),




HCCHCI[YCMOﬁ HpO6J’ICM€; OTCYTCTBHUC KOJIJICKTUBHAas
mjiaruaTra JCJI0Bas Urpa.

1.2 IlIkansl oneHUBaHUS:
Tekymuid KOHTPOJb YCIEBAEMOCTH U IMPOMEKYTOUYHASI aTTECTALMS OCYIIECTBIISIETCA B
paMKax HaKOIMUTEJIbHOM OallIbHO-PEHTHHTOBOM cucTeMbl B 100-0anapHOM 1IKase:

84-100 6amioB (OLIEHKA «OTIUYHOY)

67-83 GanoB (OLICHKA «XOPOIIIO0»)

50-66 6anoB (OLIEHKA «YAOBJICTBOPUTEIIHHOY)
0-49 GamioB (OICHKA «HEYOBICTBOPUTEIHLHOY)

2 TunoBble KOHTPOJIbHbIC 32J]aHUSI WM MHbIC MATEPHUAJIbI, HEOOXOAUMBbIE /ISl OLUECHKU
3HAHUH, YMEHHMH, HABHIKOB U (MJIM) ONBITA [eATEJIbHOCTH, XapPAKTEPU3YIOLIUX ITAMNBI
(popMHpOBaAHUS KOMIIETEHUMHA B IIpoLecce 0CBOCHUsI 00pa30BaTeIbLHOM MPOrpaMMBbl

Questions for the exam (Bompochl K 3K3aMeHY)

1. Personality as a sociocultural phenomenon: the history of formation.

2. Basic concepts of personality in the history of philosophy and psychology

3. The specificity of the individual in social and professional activities: cognitive, practical, axiological aspects.

4. Communicative, intellectual and existential relations as the basis for the formation and development of professional
skills of the individual.

5. The main psychological and socio-cultural components in the structure of personality: temperament and character,
inclinations and abilities, needs and orientation, consciousness and self-awareness.

6. Mental and behavioral competencies of a person as a subject of social and professional activity: activity, freedom,
creativity, conscious goal setting, self-organization, reflection and self-esteem, professional competence, social and
professional responsibility.

7. Basic concepts of personal development.

8. The main stages of socialization and inculturation of the individual. Crises of personal development.

9. The role of the social environment in the development of the personality of a professional.

10. Organization and planning of personal development: objectives, principles, models. Factors and technologies of
personal development.

11. Life orientation of the individual. Semantic and value priorities of professional and personal development.

12. Specificity and structure of self-esteem in the structure of personality.

13. Philosophy as a theoretical and methodological basis of personalized social reflection.

14. Freedom and creativity. Creativity as an attribute of the socio-professional activity of the individual.

15. Motivational bases of professional and creative activity.

16. Social creativity as a complex characteristic of a professional personality.

17. Traditions and innovations in professional activity. Application of innovations as a condition for the development
of personal professionalism.

18. Search and transformative professional activity as a unity of creativity in communication and creativity in
thinking of a person.

19. Theory and methodology of creative activity. Heuristic principles and methods in creative and inventive activity.
20. Conceptual and methodological foundations of critical and strategic thinking. Self-discipline and self-
organization.

21. Culture of social communications as a condition for the development of creativity. Collective, group and
individual creativity.

22. The level of economic, political and social relations as a condition for the development of professional and
creative personality.

23. Professional ethics and moral culture of the individual. Philosophical and social content of the category
"professionalism".



24. Decision making and personal responsibility. Socio-professional responsibility of the individual.

25. Social conditions and institutional mechanisms for the formation of innovative socio-professional agency (state,
civil society, education, science, business).

26. Intellectual and creative activity of the organization. Resource and organizational principles for managing the
development of socio-professional creativity.

27. Technologies for the formation and development of personal and professional agency.

28. Professional self-realization, professional career management.

29. Features of professional self-realization of the individual in modern society.

30. Social problems and limitations of personal and professional development.

Sample Practice-Oriented Exam Questions*
(IMpuMepHbIe NPAKTHKO-OPHEHTHPOBAHHBbIE BOMPOCHI K IK3aMeHy)™

1. What is Occupational Burnout and Occupational Deformation? Give examples from your field of work. What is their
danger to professional activity? What measures lead to reducing the risk of their occurrence?

2. Explain which approach to education is more productive, aimed at the formation of a narrow specialist or a creative,
comprehensively developed personality?

3. What, in your opinion, prevents a person from being creative? How do stereotypes influence our opinion? Why do
people follow stereotypes? How can this be avoided?

4. How do abilities influence the development of creative thinking? How can you develop your creativity?

5. Reflect: “What did I gain (saw, realized, noted, singled out) for myself as a professional?”’

6. Reflect: “What did T acquire (saw, realized, noted, singled out) for myself as a person in the course of training / in
professional activities / in everyday life?”

7. Reflect: “How can I be creative in my profession?”

8. Analyze the concept of "personal development crisis". Justify why social and professional development is cyclical
and give an example of how this fact can be used for good.

9. Analyze what type of creativity you are. What are your strengths, weaknesses and professional qualities?

10. Present an individual program for personal development, in which you define the goal, objectives, ideal, deadlines
and ways to achieve the result.

11. Project the levels and stages of professionalism, the achievement of which is realistic for you and which are in the
zone of proximal professional development.

12. Analyze your individual living conditions, assess the degree of correlation between these conditions and your life
demands. Work out a program of convergence of requests and conditions.

13. Conduct a retrospective analysis of your own development from birth to the present, what moments in this process
would you definitely single out as the most significant? Draw your life line and versions of its further trajectory.

14. Make a list of personality characteristics of a professional in your chosen field of activity.

15. Write an author's professional resume or plan for a professional job interview.

*Practice-oriented questions are not included in the exam ticket. However, they can be set as additional at the discretion
of the teacher, including the case when the student has missed classes and unfinished activities (surveys, essays,
assignments). The weight of additional practice-oriented questions can be 0-30% of the total score.

Kputepun onenkmn:

e OllcHKa «OoTIHyHO» (84-100 OayyoB) BBICTABISETCA, €CIM OTBET MAarucCTpaHTa XapaKTepU3yeTcs
COJIEPKATENIBHOCTHIO, KOHKPETHOCTBIO, 3HAHUEM OCHOBHOW M JONOJHUTEIBHOHN JINTEPATYPhl, PEKOMEH1yEMOM
10 TeMe, YETKOCTHIO U JIOTUYHOCTBIO U3JI0KEHUS MaTepuaa;

e OLIGHKAa «xopomo» (67-83 0amioB) BBICTABISETCA, €CIM OTBET MAarucTpaHTa XapaKTepHU3yeTcs
COJIEPKATEIbHOCTHIO, KOHKPETHOCTHIO, 3HAHUEM JIMTEPATYpPbl, HO B HEM OTCYTCTBYET YETKOCTb H3JI0KEHUS
MaTepuaia,

e OLIEHKA «y/AOBJIETBOPUTENBHO» (50-66 6aysioB) BBICTABISAETCS, €CIIM OTBET MAarucTpaHTa XapaKTepusyercs
COJIEPKATEIbHOCTHIO, HO HEJIOCTATOYHO KOHKPETEH M B HEM OTCYTCTBYET YETKOCTb M3JI0KEHHS MaTepuana u
3HaHUE JUTEpaTypsl B TpeOyeMoM 00beMe;

e OLIEHKA «HEyAoBIeTBOPUTENBbHO» (0-49 GayioB) BBICTABISETCS, €CJIM MarkuCTPAaHT HE MOXKET PAaCKpBITh
COJIEp’KaHUE BOIIPOCOB, HE 3HAET OCHOBHON PEKOMEHJOBAHHOM JINTEPATYPHI.



Criteria for evaluation:

e «an "excellent" mark (84-100 points) is given if the undergraduate's answer is characterized by content,
specificity, knowledge of basic and additional literature recommended on the topic, clarity and logical
presentation of the material;

e « "good" grade (67-83 points) is given if the undergraduate's answer is characterized by content,
specificity, knowledge of the literature, but there is no clarity in the presentation of the material;

o < "satisfactory" grade (50-66 points) is given if the undergraduate's answer is informative, but not specific
enough and it lacks clarity of presentation of the material and knowledge of the literature in the required
volume;

e « "unsatisfactory" grade (0-49 points) is given if the undergraduate cannot disclose the content of the
questions, does not know the main recommended literature.

Sample survey questions
(ITpumepHBIe BOMPOCHI /LIS ONPOCA)

Topic "Structure of personality as a subject of socio-professional development"

1. The structure of personality as an integrative education: temperament and character, inclinations and abilities,
needs and orientation, consciousness and self-awareness.

2. The highest mental and behavioral competencies of the individual as a subject of social and professional
activity: initiative, freedom, creativity, design and forecasting, formation and implementation of priorities for
one's own activity, reflection and self-esteem, professionalism, responsibility.

Topic "Philosophical reflection and self-assessment in social and professional activities"

3. Empathy and self-esteem of the individual. Moral self-assessment as the basis for improving one's own activity.
4. The development of social intelligence and communication as a means of improving the professional adaptation
of the individual.

5. Philosophical reflection as a methodology for the development of cognitive flexibility and openness of
thinking.

Theme "Innovative technologies for the development of personality creativity"

6. Typology of personal creativity. The system of open personality traits. Looking for something new and
willingness to take risks.

7. Theory of heuristics and innovation. Ambivalence of influence of heuristics, their innovative potential.

8. Heuristic methods for searching for ideas and making decisions.

Topic "Institutional and technological features of the formation of socio-professional competence”
9. Social conditions and prerequisites for the development of innovation: history and modernity
10. Institutes for the formation of socio-professional agency

11. The role of professional innovation in the process of personality development.

12. Organizational resources for the development of socio-professional competence.

Evaluation criteria:

The maximum number of points for work in a seminar is 5, for work in 4 seminars - 20 points.

5 points - the undergraduate gives a clear and complete answer to the question; answers additional questions,
supplements the answers of other undergraduates;

4 points - the undergraduate's answer is characterized by pithiness and specificity, but there are inaccuracies;
answers additional questions, supplements the answers of other undergraduates;

3 points - the undergraduate's answer is characterized by pithiness, but there is no specificity, clarity of
presentation of the material and knowledge of the literature in the required volume;

2 points - there are inaccuracies in the answer, there is no specificity and knowledge of the literature in the
required volume;

1 point - the answer is an addition to the answer of another undergraduate; depends on the completeness and
content of the answer.

Kpurepun onenuBanus:



MaxkcuManbHOE KOJTMYECTBO 0AJUIOB 32 pabOTy HAa CEMHUHAPCKOM 3aHATHH — 5, 32 paboTy Ha 4 CEMHHAPCKUX
3aHaTugX — 20 0aJoB.

5 63.]'[.]'[0B — MaFI/ICTpaHT anacT I-IeTKI/II\/JI HOHHBIﬁ OTBCT HA HOCTaBHCHHLII\/JI BOHpOC; OTBCYACT HA OOITOJIHUTCIIbHBIC
BOIIPOCHI, JOTMOJIHSET OTBETHI IPYTHX MaruCTPAHTOB;

4 faju1a — OTBET MAarucCTpPaHTa XapaKTePU3YETCS COJCPIKATEIBHOCTHIO U KOHKPETHOCTHIO, HO MPHUCYTCTBYIOT
HETOYHOCTH; OTBEYACT Ha JIOTMOJIHUTEIbHBIC BOIIPOCHI, JOMOJHSIET OTBETHI IPYTMX MAarMCTPaHTOB;

3 0aji1a — OTBET MarkuCTPaHTa XapaKTePU3YETCs COJIePIKATETHHOCTRIO0, HO OTCYTCTBYET KOHKPETHKA, YETKOCTh
M3JI0KEHHUS MaTepraja U 3HaHHE JIUTepaTypsl B TpeOyeMoM o0beMe;

2 faJuia — B OTBETE NMPHUCYTCTBYIOT HETOUHOCTH, OTCYTCTBYET KOHKPETHKA M 3HAHUE JIUTEPATYPHl B TpeOyeMoM
00BeME;

1 6aan — OTBET NPEIACTABISACT IOMOJNHEHHE K OTBETY JPYroro MaruCTPaHTa; 3aBUCHUT OT MOJHOTHI U
COJICP)KATCIIBHOCTH OTBETA.

Sample test questions
(IIpumepHBIE BONPOCHI IISI TECTA)

1. The concept of "agency" means:

a) Ontological principle, a general characteristic of the existence of an individual, denoting his isolation from
others, atomicity.

b) Personal characteristic, implying the ability to independently set goals, initiate, control and be responsible for
the results of their activities.

c) The unity of the unique biological and social properties of a particular person.

d) The totality of the basic rights and obligations of the individual, due to its place in the hierarchical system of
social relations.

2. The desire of the individual to most fully demonstrate their talents and abilities is called:
a) identification

b) integration

c) self-actualization

d) self-expression

3. A specific way of being a person, associated with his ability to choose decisions and perform actions in
accordance with his ideals, interests and goals:

a) freedom

b) need

c) need

d) obligation

4. The set of stable motives that guide the development of the individual is:
a) motivation

b) personality orientation

c) self-awareness

d) temperament

5. The social, activity-transforming way of being a person is:
a) adaptability

b) agency

c) variability

d) identity

6. For the first time in foreign psychology, mature age was most fully described as the age of development:
a) K. Jung

b) J. Piaget

¢) E. Erickson

d) Z. Freud

7. The life of an adult is:



a) stagnation, consolidation at the achieved level
b) involutionary process

c) movement, change, development

d) a chain of random events

8. What distinguishes a creative type of activity from a reproductive one?

a) an acute sense of dissatisfaction with the result and the desire for improvement.

b) the goal is the assimilation of experience

c) activity is usually adequate to the current state of social being

d) complacency and a sense of satisfaction with what has been achieved

e) the activity does not go beyond the physical and spiritual needs of a particular individual

9. Crisis of personal development:

a) goes unnoticed and does not affect the development of personality

b) carries a positive beginning, as it contributes to self-knowledge and conscious further self-development
c) leads to personality degradation

d) clearly means the fallacy of the socio-professional trajectory

10. The types of professional competence do not include:
a) methodological competence

b) technical competence

C) engineering competence

d) soft skills (soft skills)

11. The types of over-professional competence do not include:
a) Self-organization skills

b) Technical competencies

¢) Communication skills

d) Ability to work with information

12. ldeas developed by a professional group about obligations to society, which specialists voluntarily assume,
in accordance with the place and role of their profession in public life.

a) Professional honor

b) Professional debt

c) Corporate morality

d) Professional etiquette

13. The ability of consciousness to make itself its object, to refer to its own content, states, actions.
a) Reflection

b) Self-esteem

c) Projection

d) Rationalization

14. The motivation of a person to activity, born by the system of his conscious needs, is called:
a) the motive

b) the need

c) the will

d) a command

15. The location of the causes of behavior, one's activities and personal responsibility is called:
a) locus of control

b) motive

c) stimulus

d) affiliation

16. Choose the most appropriate meaning of the term "personality":
a) a complex social quality acquired by an individual in the subject-practical activity and communication.



b) biological individuality as a unique set of natural characteristics of a person, his separate original physical
existence.

c) a strong, strong-willed person who has achieved social recognition and power.

d) the totality of the basic rights and obligations of the individual, due to its place in the hierarchical system of
social relations.

17. Arrange in the correct order from the lowest to the highest need, according to the concept of A. Maslow:
a) Physiological

b) Security

¢) Social Belonging

d) Respect

e) Cognition

f) Aesthetic needs

g) Self-actualization (creativity)

18. The desire of a person to selflessly help other people is called:
a) will

b) altruism

c) sublimation

d) affiliation

19. Socially acquired qualities and psychological characteristics of a person that ensure success in any activity
are:

a) efficiency

b) focus

c) ability

d) deposits

32. Which of the following does not apply to the signs of socio-professional agency?

a) Goal-setting, modeling and planning of ways of their activity and interaction

b) Activity, the ability to make changes in the world and in oneself.

c) The ability to socially and professionally significant reflection, using it as a tool for self-determination.
d) Motivation to avoid failure.

Evaluation criteria:

The test task includes 20 questions on all topics of the course. Tests are performed in the Moodle system with
automatic assessment. Each correctly answered question is worth 1 point. Maximum points for work: 20.
Kpurepun onennBanus:

TecroBoe 3ananue BkirodaeT 20 BOIPOCOB MO BceM TeMaM Kypca. TecTbl BBIIOIHSIOTCS B 3JIEKTPOHHOM BHJIE B
CHUCTEMC Moodle C aBTOMaTUYECKUM OLICHHBAHUEM. Kamnmﬁ N3 ITIPaBHUJIbHO OTBCUCHHBIX BOIIPOCOB OLICHUBACTCA
B 1 6ayu1. MakcumalibHOE KOJTMIecTBO 0ayuioB 3a padoty: 20.

Essay Topics
(Tempbl dcce

1. Motivational, communicative, intellectual and existential parameters of the development of a professional
and communicative personality.

2. The culture of social communications as a condition for the development of personality creativity.

3. The role of the social environment in the development of professional and creative personality.

4. The level of economic, political and social relations as a condition for the development of a professionally
creative personality.

5. Dialectics of subject-object relations in the process of formation of professional and creative activity of a
person.

6. Activity-activist model of the development of social creativity of the individual.

7. Social creativity as a complex characteristic of a professional personality.

8. The role of education in the development of professional and creative competencies of the individual.

9. Social activity of the individual as a condition for professional and creative activity.



10. Development of professional and creative personality traits in developed countries (optional).

11. Sociocultural advantages and difficulties of personal development in modern society.

12. Socio-economic, cultural and technological opportunities and limitations of personal professional
development in the context of globalization.

13. Obstacles to the development of personality creativity: how to overcome them?

14. Amateurism as the opposite of professionalism, its moral danger.

15. Gender features of personal professional development.

Implementation instructions. There are no strict formatting requirements. The recommended volume is 5-10
typewritten pages.

Evaluation criteria

Requirements: Points

The content of the material presented, the breadth and depth of the analysis 0-8
Structured and logical harmony of presentation 0-3

Quality of idea and originality of approach 0-3

The presence of references to the literature used, the absence of gross plagiarism 0-3
The presence of a pronounced author's position 0-3

TOTAL 20 points

Kputepun onenuBanuns

TpeboBanus: banabl
Copep’aTenbpHOCTh U3JIaraeMoro MaTepuaa, IIMpoTa U TIIyOnHA TIPOBEACHHOTO 0-8
aHaym3a

CTpYKTypHUpPOBAHHOCTb U JIOTUYECKasi CTPOWHOCTD M3JI0KCHUS 0-3
KauecTBo nien v OpUrnHaILHOCTH MOAX0/1A 0-3
Hannyre cchUIOK Ha MCIIOJIB30BAHHYIO JIUTEPATYPY, OTCYTCTBUE IPyOOro Iiaruara 0-3
Hannyne Bbipa)keHHOW aBTOPCKOM MO3UITHH 0-3

UTOro 20 6an10B

MenTanbHasg KapTa
Mind Map

Make a Mind Map, following the general rules for drawing up:
+ content and design
e USe expressive means:

always use the central image;

use graphic images as often as possible;

e use more than 3 colors for the central image;

e use volume (for example, raised letters, with shadows);

e vary the size of the letters, the thickness of the lines, etc.;
e use the arrows;

e associate:

e use arrows for relationships;

e use colors;

e encode information;

e strive for clarity of expression of thought:

e one keyword for each line;

e use block letters;

e place keywords above the lines;

¢ the length of the line should be equal to the length of the word,;
e make the main lines bolder and smoother;

e drawings should be extremely clear;

e tryto arrange the words horizontally;



e sheet layout - landscape;

 structure

e respect the hierarchy of thoughts

« recommendations

e add empty lines;

e ask yourself questions;

e add pictures, if the card is electronic - then also video and audio files;

e Review your mind map.
Try to present your current or previous scientific and educational project (article, term paper, competition work)
in the form of a Mind Map. Try to cover the topic as fully as possible. To draw a mental diagram, you can use
both traditional tools (doing everything on paper, highlighting with colored pencils, pens and markers) or free
digital services Miro, MindMap, Yandex, etc. The choice of the creation method does not affect the final grade
for the task.

Evaluation criteria

Requirements Points

Complied with the requirements for compiling Mind Maps 0-3

The Mind Map is deployed enough to reflect the essence (phenomenon / problems / research) 0-3
Data is presented clearly and easily 0-2

Creativity of the presentation of the material 0-2

Total 0-10

Kpurepun onenuBanusi

TpedoBanus banbl
CobutoieHbl TpeOOBaHUS K COCTABICHUIO MEHTANIBHBIX KapT 0-3
MeHnTanbHas KapTa pa3BepHyTa JOCTATOYHO Ui OTPAXKEHUS CYTU (sBJIEHUS / MpoOiIeMbl / 0-3
MCCJICIOBAHMS)
JlaHHBIC TIPE/ICTABJICHBI HATIISIHO W JOCTYITHO 0-2
KpeaTtnBHOCTH W310)KEHUsI MaTepHraa 0-2
Bcero 0-10

Creative task
(TBopueckoe 3a1anue)

Introduction. Any scientific and professional sphere is associated with a set of key concepts, in the
coordinate system of which the subject of a given science or the object of applying the forces of a given profession
is considered. Any academic discipline is built as a set of key concepts defined by the name of the academic
discipline.

The language of a scientist or a professional practitioner, in addition to the basic speech set,
understandable to an ordinary person, includes a special terminological dictionary. Terms are the names of
concepts with which the specialist thinks. Ignorance, misunderstanding, non-use of special terms betrays an
amateur. The inability to isolate and comprehend the key terminology is the collapse of any analyst. The training
of a professional in any field requires the skills of analyzing facts and the ability to reconstruct meanings,
concepts, and guiding ideas on their basis.

The tasks proposed for completion, on the one hand, reveal the subject of the discipline "Philosophical
aspects of personality development in social and professional activities”, and on the other hand, they will continue
to develop the skills of independent thinking and the skills of substantiating one's position, which distinguishes a
class specialist from an ordinary performer.

The key terms in the title are “creativity” and "personality”. They set the semantic field for further
reflection. The development of creativity in the most general sense today implies a new look at something. So try
to look at the "personality” and at the very "creativity" creatively...

Execution instructions:

» Answers to the questions of the task are written in the file of the task itself. The last name of the performer
is added to the file name: Task1l.docx — Taskl Ivanov.docx

» Give answers t0 questions as short as possible (the answer itself should not exceed 120 words + an
indication of citation sources). The style of the answer: oral speech, understandable to any normal Russian-



speaking person (even young, even poorly educated). Terms used only in a narrow social or age group should be
avoided. If the mention of special terms could not be avoided, then you should briefly (possibly in brackets)
explain this term in simple words.

* Teacher's comments, questions and comments will be in red font.

* Applicants for a high score in the final assessment must be sure to answer the questions of the teacher
on the content of their work. The teacher's questions will appear in the right column of the answer sheet after you
write and submit your answers.

» Expressing one's own opinion is welcome in the answers, although quoting other people's words is not
forbidden, but the quotation must be quotation marks, and the author (or source) of the quotation must be
mentioned. The issuance of other people's formulations for their own is punishable by a decrease in the final
grade.

Watch the video "How to be creative?" https://www.youtube.com/watch?v=-gAGjA4du0OM and answer
the following questions in writing:

1. What does the author of the video consider "creativity"? What does the phrase “be creative” mean to
the author? "Creativity” - what is it? Subject? Property? Process? Condition? Result? Grade? Connection?
Essence? Skill? Talent? Possibility? Ability? .. or something else? And how this object (property, process,
condition or something else) differs from other similar objects. Imagine you are explaining this to an elementary
or middle school student.

2. What words and phrases does the author of the video use as synonyms for "creativity", "creative
personality”, "creative thinking"? Why are these synonyms worse? Why does the author use derivatives of
"creativity" instead?

3. What hinders the development of creativity?

4. What abilities, in your opinion, are developed by the two exercises that the author recommends for
assessing and developing creativity?

5. How do you yourself evaluate the creativity of the author of the video based on the results of Task No.
2 he himself completed?

6. Define creativity from the point of view of the author of the video.

7. Give your own definition of creativity (you can also use someone else's if you fully agree with it and
can explain it in your own words; in this case, do not forget to indicate the author of the definition). Unlike
question number 1, you must give a more or less strict scientific definition through the genus and species
difference, and in the first task you try to explain in your own words using simple examples.

8. What criteria for evaluating creativity does the author of the video suggest or mention? Do you agree
with him?

Answers

1 [for the author of the video] Creativity is ... (in my own words, as simple and clear as possible, even
primitive)

2 [synonyms for the author of the video]

"creativity" =

"creative personality” =

"creative thinking" =

[reason for the author's neglect of these synonyms]

3 The author believes that the development of creativity is hindered by ...

4 Task 1 and 2 actually develop ...

5 [your assessment of the creativity of the author of the video based on the results of Task 2]
6 Creativity is ... (definition)

7 Creativity is ... (definition)

8 Creativity, according to the author of the video, can be assessed by such parameters as ...

Evaluation criteria:

Points

Completeness and content of the answer (all tasks have equal weight) 0-5 points

Clear compliance with the instructions 0-5 points

Originality, the presence of the author's position, borrowings are designed accordingly 0-5 points
Answers to additional questions of the teacher 0-5 points

Total 20 points



Kpurepum ouenku: banbl
[TomHOTA M ColepKaTEIHHOCTh OTBETA (BCE 3a/1a4l UMEIOT PAaBHBIN BEC) 0-5 6anmoB
UeTkoe COOTBETCTBUE HHCTPYKIIMH 0-5 GamoB
OpuruHanbHOCTh, HaJMYME AaBTOPCKOM  MO3WMLKH, 3auMCTBOBaHMsS odopmiiensl | 0-5 6amios
COOTBETCTBYIOLIMM 00pa3oM
OTBeThI Ha JIOMOJHUTENBHBIE BOIIPOCHI MPENO01aBaTeNs 0-5 GamoB
Hroro | 20 6a10B

Collective business game ""Brainstorm""
(KosutekTuBHas nesioBasi urpa «Mo3roBoi mrypm» )

It involves the solution of a case problem using the rules for conducting the method of collective creativity and
decision-making "brainstorming™ The rules for brainstorming involve 4 stages.

1. Preparation stage. The rules and objectives of the game are reported, the participants get acquainted with the
case within 10 minutes.

2. Stage of idea generation.

The first is a maximum of ideas and no criticism. The main thing is the quantity of ideas, not the quality, there
are no bad ideas! Do not break the chain, do not stop, even if it seems that the best solution has been found. You
can borrow and improve, develop other people's ideas (not only the participants in the assault). Ideas can be
transformed, combined, turned inside out.

Any associations, fantasy assumptions, time travel, role playing are welcome. Imagine what a bum, Elon Musk,
your grandmother would do in this situation... Relax, there is no guarantee of success, but even if a good solution
is not found, it will give a good warm-up and tune the subconscious mind to a new search. You can use one of
the common techniques:

Technique 1. Time travel. Employees solve the problem by mentally plunging into the past or the future.
Technique 2. Teleport. Subordinates should look at the problem as if it overtook them in another country where
there are no friends, acquaintances and colleagues.

Technique 3. Role reversal. The goal is to put yourself in the place of another person and describe how he would
act in this situation.

Technique 4. Spaces. On the sheet draw a starting point and an end goal. Along the way, they put down stops and
write what needs to be done at this stage.

Technique 5. Smart cards. The task is similar to the previous one, but employees do not fill out the route, but
weave a web. Next to the cobwebs, they write the difficulties they encountered, as well as ways to solve the
problem. Alternatively, you can draw a fish skeleton - Ishikawa diagram

Technique 6. Look ahead. You need to peep not at competitors or colleagues, but go beyond the industry.
Technique 7. Random factor. The employee takes any advertising brochure, document or magazine, finds the
first word that comes across. After that, he comes up with a solution in which a phrase, a parameter, or something
else appears.

Technique 8. Blurred consciousness. It is necessary to offer ideas that cannot come to a sober person.

3. Criticism stage.

We single out the main trajectories for solving the problem and evaluate their feasibility.

At the stage of criticism, all ideas should be considered in terms of their originality (novelty), constructive
potential (will they benefit or harm), potential feasibility (physical, financial, legal), prospects (can they be
developed further). It is necessary to analyze all the circumstances that may hinder or facilitate the
implementation of the idea. Making a consolidated decision.

It is necessary to focus students' attention on the fact that the solution, as a rule, is at the intersection of the
trajectories of several productive ideas. The decision is not unique and final.

4. Reflection stage.

As a conclusion, it is supposed to sum up, analyze one's own actions and the actions of colleagues, determine the
positive negative aspects of the event (meaningful, organizational, mental, emotional) in order to assimilate the
results of external social activity. Throughout the lesson, it is necessary to skillfully monitor compliance with the
rules, encouraging the initiative of the participants, but not allowing violations of the rules of discussion. It is
important to stop the assault in time so that it does not turn into fruitless chatter.

Case "Travel company X"



Company X is one of the five largest tour operators that specialize in children's holidays. She develops routes and
programs, concludes agreements with hotels, transport and host companies, and provides escort for groups. X
sells the finished product through an agent network - 1470 travel agencies throughout Russia, working on
commission.

Children's recreation programs bring about 70% of the company's turnover (in 2010, X's revenue amounted to
118 million rubles). The main volumes of sales in this business fall on the summer. In the autumn, spring, New
Year holidays, as well as on the May holidays, children's excursion tours are in demand, but the number of groups
is incomparably less than in summer (15% in winter versus 85% in summer). “The profitability on mass tourism
destinations reaches 5% at best, so we can earn something only on large volumes. In winter, they are only enough
to cover the costs of maintaining the children's department of six people, and the employees are underloaded,
“explains the CEO of company X.

It would be too expensive to provide employees with paid vacations during the off-season. Sending people to
unpaid means losing the team and harming the business. The team was formed for a long time, but now the
company has an excellent team, there is practically no turnover. The way out is to take people in new directions.
In 2007, company X changed ownership, and in 2008 it was headed by A. The new management continued to
develop those areas that had previously been successful: children's recreation, as well as bus tours.

“In children's tourism, experience, reputation, relationships with partners are of fundamental importance. All of
this has been built up over the years. Good volumes can also be obtained far from immediately. X has been
engaged in children's recreation for about 20 years, we picked up this direction and seriously developed it,” says
the CEO. The company offers its clients a wide range of programs - camps in Turkey, Bulgaria, Slovakia,
Hungary and Greece, language courses in Malta. In addition to foreign holidays, X organizes programs in the
Krasnodar Territory, the Crimea and the Moscow Region. Foreign tours make up about 70% of sales, Russian
tours - about 30%. At the moment, foreign proposals for the most part win in terms of price-quality ratio.
According to A., people sometimes wonder why a child's vacation is more expensive than an adult's tour. But the
fact is that each children's group requires more staff: counselors, doctors, psychologists, animators. So, the
company sends groups on vacation in Russia together with accompanying persons (their functions are sometimes
performed by school teachers), and some foreign camps are completely equipped by themselves or together with
partners. “Somewhere we are provided only with territory, accommodation, food and cleaning services. And we
provide staff to work with children, develop recreation programs,” says A. Every summer, the company hires
about 250 people to work in foreign camps - this is seasonal staff, most of them work from X to several years.
Last year, the company sent about 5,000 children to children's health camps, and in 2011 demand is likely to
grow by 30% - places are already being actively booked. The CEO is pleased with how this business segment is
developing: children's recreation is a stable direction, and the likelihood that someone will be able to press the
leaders is small. “Many large tour operators consider children's recreation more like a secondary product, they
need it only to increase the load of charter flights. In addition, organizing children's tours is more troublesome
and nervous than for adults,” she says. In this case, the operator bears additional legal and moral responsibility,
and you can earn no more here than by selling ordinary tours.

In the summer, six employees of the children's department work with full dedication. During the autumn, spring
and New Year holidays, they offer bus tours for children. However, in the off-season, the number of tour groups
is much smaller, and employees often sit idle.

In addition to children’s activities, X organizes bus tours for adults - four other employees are involved in this. In
a number of countries (France, Italy, Czech Republic, Poland) the company has good offers and large sales
volumes. The bus tourism market is also growing, with the opening of the St. Petersburg office, the company
plans to expand the direction and offer trips around Scandinavia. However, the demand for bus tours has no
seasonality, here the load is uniform, therefore, according to A, it makes no sense to transfer temporarily free
employees of the children's department here.

“The best companies in the tourism market are those that have strong positions in both summer and winter
destinations. For example, they sell Thailand and Egypt in winter, and Turkey in summer,” comments A. The
optimal solution for X is to find the same mass product for winter as children’s summer holidays.

Questions and tasks:

1. How to load the staff of the children’s department in the winter so that the employees can return to their duties
in the summer?

2. Should we gradually develop all promising areas or focus on one?

3. Is it possible (and is it necessary) to break the stereotype of travel agencies that are accustomed to perceiving
X exclusively as a children's tour operator.

Answer options (keys)



Alternatively, you could take ski tours. However, this segment has already been firmly occupied by other tour
operators, which are difficult to deal with in the main areas of ski holidays. At the same time, A. is sure that the
presence of foreign partners with whom the company has established trusting relationships can become the basis
for business development. “Sometimes it takes time to promote something new. We can afford to act strategically,
working at zero for some time, only with those with whom we are sure that we will continue to develop and earn
together,” explains A.

In particular, X has a strong relationship with a Slovak company. Now Slovakia is promoting its ski resorts in the
Tatras, lifts are being built here and hotels are being reconstructed. Local recreation areas were popular with
Russians even before the country joined the Schengen, but now the audience has to be won over again. Last
winter, together with other operators, X organized a weekly charter flight to the city of Poprad, sold ski tours and
organized a children's ski camp in the Low Tatras. But the company's results in the ski direction, according to
Zoya, are worse than those of competitors. “Travel agencies specializing in this type of recreation do not perceive
us as a ski operator, everyone knows that we are engaged in children's recreation,” notes A.

Sports tourism is another potential direction for the development of the tour operator. Last year, 15% of the
children sent on summer holidays went as part of sports groups, and during the year the company organized sports
camps for swimmers, basketball players, football players, and children involved in sports dancing. X also had
experience organizing amateur children's karate competitions in Turkey.

A. is sure that the demand for organizing sports camps and amateur competitions (both among children and
adults), as well as trips of fans to international events that take place all year round, will grow. Now, for example,
the company sends tourists to the Ice Hockey World Championship, held in Bratislava and Kosice.

However, the groups that X works with are either her longtime clients or came on their recommendation. To
develop sports tourism, you need to look for additional channels to reach the target audience, to advertise. It
seems that no one has yet seriously dealt with this in the tourism market, and how to approach the issue is not yet
very clear. Sports tourism is well developed abroad, while in Russia, X has a chance to become one of the first.
Another promising way is health and medical tourism, which is gaining popularity. For partners from Eastern
Europe, with which X cooperates on children's tourism, this is a strategic direction of development. In Slovakia,
Hungary, the Czech Republic there are many balneological resorts, good sanatoriums and specialists, prices are
lower than in Western Europe, and not higher than in Russia. In addition, there are no clear leaders in this niche
yet. But he does not dare to choose it as the main A.. There are examples of companies that tried to promote
health tourism, but did not succeed - perhaps they were doing something wrong. On the other hand, the company
could start offering children's resorts and programs, which may well be done by employees of the “children's"
department. In this case, A. will have to hire additional medical specialists. But, most importantly, medical
tourism is a year-round direction, so it is unlikely that it will be possible to create a balance for summer children's
recreation with its help.

“Perhaps the greatest success can be achieved by becoming a host, first for Russian tourists, and then for foreign
tourists. Many groups that come to Moscow and St. Petersburg are for children, and the main volumes of
excursions fall just in the spring, autumn and winter seasons, says the general director. The company has good
connections and developments in this area, and the three employees of the domestic tourism department who “sit
at the reception” in winter can be strengthened by free people from the “children's” department. According to A.,
at the moment this is the most promising direction, especially since there are no obvious leaders here again.
Evaluation criteria

Requirements Points

Brainstorming requirements 0-3 met

Fixed participation in all stages of work (preparation, generation, criticism, reflection) 0-4

The task is expanded enough to reflect the essence (phenomena / problems / studies), 3 final solutions are
proposed 0-3

Total 0-10

Kputepun onenuBanus

TpeGoBanust banbl
CobroeHsl TpeOOBaHUSI MO3TOBOTO IITYpMa 0-3
3adukcupoBaHO ydacTHe BO BCEX dTanax padoThl (MMOATOTOBKA, TeHEpalysi, KPUTHKA, 0-4
pedaexcus)
3amaya pa3BepHyTa JOCTATOYHO JUIsI OTPAXKEHUs CYyTH (sBiIeHHWs / TpoOiIembl / 0-3
WCCIIEIOBAHNS ), IPE/ITIOKEHBI 3 HTOTOBBIX BapHaHTA PEHICHUS
Bcero 0-10




3 MeToanveckre MaTepuaJibl, ONpeaeasiionme nmpoueaypbl OeHUBAHUS 3HAHUNA, YMEHUH,
HABBIKOB M (MJIM) ONBITA JEATEJbHOCTH, XAPAKTEPHU3YKINUX 3Tanbl (POPMHUPOBAHUS
KOMIIeTEeHIINH

[Ipouenypsl olleHMBaHMsI BKIIOYAIOT B €05 TEKYIIUN KOHTPOJIb U IPOMEXKYTOUHYIO aTTECTALIMIO.

Texymmii KOHTPOJIb YCIIEBAEMOCTH IIPOBOJAMUTCA C MCIOJIb30BAaHUEM OLICHOYHBIX CPEICTB,
IIPEJICTABICHHBIX B II. 2 JaHHOTO INpPWIOKEHHs. Pe3ynpTaTbhl TEKYHIETr0 KOHTPOJS JOBOJSATCS O CBEACHHUS
CTYJIEHTOB JI0 IPOMEXKYTOYHOM aTTECTALIUH.

IIpomexyTouHass aTTecTauMs MPOBOIUTCS B (opme sK3amMeHa. DK3aMeH MPOBOJIUTCS IO

pachucaHui0 TMPOMEKYTOYHOM aTTectauuu. KommdecTBO BOMPOCOB B SK3aMEHAIIMOHHOM 3aJaHuud — 2.
[IpoBepka OTBETOB U OOBSABICHHE PE3YIbTATOB IMPOU3BOJIUTCS B JI€Hb dK3aMeHAa. Pe3ynbTaThl arTecTaluu
3aHOCSTCS B OJK3aMEHAIIMOHHYIO BEIOMOCTb M 3a4€THYIO KHUXKKY cTyaeHTa. CTyIneHTbl, HE MpOLIEAIINe
MIPOMEKYTOUHYIO aTTECTAIUIO 110 TPa(UKy CECCHH, JOJKHBI IMKBUIUPOBATH 330JDKEHHOCTh B YCTAaHOBJICHHOM
MOPSJIKE.



IIpunoxenue 2

METOINYECKHUE YKA3ZAHHUA 11O OCBOEHUIO JUCIITUIIJIMHBI

V4eOHBIM IJIAHOM MTPEAYCMOTPEHBI CIISTYIOIINE BUIbI 3aHSTHIA:

- JICKIUH;

- IPAKTUYECKUE 3aHATHUSI.

B xome JEKIMOHHBIX 3aHATHHA 0co0O€ BHUMaHUE yaensercs (UIocoPCcKkoil mpobdiemMaTHke
po(heCCHOHATBHO-IMYHOCTHOTO Pa3BUTHS 00YYAIOIINXCSI, PACCMATPUBAIOTCS YCIOBHS U BO3MOXKHOCTH TaKOTO
pa3BuTHs, (UKCHPYETCs HEOOXOJMMOCTh TBOpPYECTBA B TNPO(ECCHOHATBHOW JESATEIBHOCTH, JAKOTCS
PEKOMEH/IALUH JJIsl CAMOCTOSITEIBHOM PadOThI U MOJATOTOBKE K MPAKTUYCCKHM 3aHATHSM.

B xome mnpakTHYeckuX 3aHATUH YOIYONSIOTCS M 3aKPEIUISIOTCS 3HAHHMS CTYIEHTOB IO  PSIIy
PAaCCMOTPEHHBIX Ha JICKLHSIX BOIIPOCOB.

[Ipu MOATOTOBKE K MPAKTUYECKUM 3aHSATHUSM KKl CTYIICHT JIO0JIKCH:

— U3YYHUTh PEKOMEHIOBAaHHYIO YUEOHYIO JTUTEPATypY;

— M3YYUTh KOHCIICKTHI JICKIIHH;

— MOJIrOTOBUTH OTBETHI HA BCE BOIPOCHI 10 H3y4aeMOH TeMe.

B mporiecce moAroToBKM K MPakTHUECKUM 3aHSATHSIM CTYICHTBI MOTYT BOCIIOJIb30BAThCS KOHCYIbTALIUSIMU
HperoaBaTes.

Bompocsl, He pacCMOTpEHHBbIE Ha JCKIMAX W TPAKTHYCCKUX 3aHATHSIX, JODKHBI OBITh H3y4YCHBI
CTYJCHTaMH B XOJI€ CAMOCTOSTEIbHON paboThl. KOHTPOIb caMOCTOSTENBHOI PabOThl CTYACHTOB HaJ y4eOHOM
porpaMMoil Kypca OCYILECTBIISICTCSI B XOJI€ 3aHATHI METOJOM YCTHOTO ompoca. B xome camocTosTenbHON
pabOThl KaXKAbIi CTYICHT 0053aH MPOYUTATh OCHOBHYIO U [0 BO3MOXXHOCTH JOIOJIHUTEIBHYIO JTUTEPATYPY 110
u3y4aeMol Teme, JONOJHUTh KOHCIIEKThI JICKIIMH HEMOCTAIOIMM  MaTepHajoM, BBIIHCKAMHU U3
PEKOMEH/IOBAHHBIX ~ IIEPBOMCTOYHHMKOB, BBIICIUTh HCMOHSATHBIC TEPMHUHbBI, HAWTH WX 3HAYCHHE B
SHIUKIIONECIMYCCKHUX CIIOBapsX.

JIJisl TOArOTOBKU K 3aHSTHUSIM, TEKYLIEMY KOHTPOJIO M MPOMEKYTOYHON aTTECTALUH CTYACHTHI MOTYT
BOCIIOJIb30BaThCS AIICKTPOHHO-OMOIMOTEYHBIME CHCTEMaMU M TporpamMmHbiM obOecrieueHreM Libre Office.
Taxke oOydvaromiuecss MOT'YT B35Th Ha JIOM HEOOXOAMMYIO JIUTEPATypy Ha aOOHEMEHTE YHHBEPCHTETCKOU
OMOTMOTEKH WIIM BOCIIOJIb30BATHCS YUTAILHBIME 3aJTaMH.



