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1. HEJIX OCBOEHUA JTUCHUTIINHBI

1.1|®opmupoBanue y 00y4aronuxcsi HEOOXOAUMBIX 3HAHHIA, TO3BOJISIOMIUX PA00TaTh B KOMIIAHHSIX M OPraHU3aIMAX, UMEIOLIHX
OTHOIICHHE K BHEITHEAKOHOMUYIECKOH EATETbHOCTH, YIUTBIBATH OCOOCHHOCTH BEJICHUS OM3HECA B YCIOBHSAX BHEIIHEH CPeJIbL:
9KOHOMHYECKOH, TOTUTHIECKOH, KYyTbTYPHOM.

2. TPEBOBAHUSA K PE3YJIbTATAM OCBOEHUSA JTUCHUIIJINHBI

IIK-2:Cnoco6eH roToBUTh aHATUTHYECKHE MaTepUabl AJIsl OlleHKH MEePONPUSITHIA B 00/1aCTH IKOHOMHYECKOI MOJIUTHUKH H
NPUHATUSA CTPATErH4eCKUX pelleHnii Ha MHKPO- 1 MaKpPOYPOBHe

B pe3ybTaTe 0CBOCHUS U CIMILIMHBI 00Y4AaIOLIMiicsl 10JIKeH:

3HaTh:

OCHOBHBIE 3JIEMEHTHI OLIEHKU MEPOIIPHATHIA B 00JIACTH SKOHOMUYECKOI TTOJUTHUKN, OCOOEHHOCTH M aIITOPUTM HNPHHSATHS CTPATETHYECKHX
pelieHuii B chepe MeKTyHApOIHOTO Or3Heca ¢ yU4ETOM YCIIOBHIA BHENIHEW CPe/Ibl: SKOHOMHUYIECKOH, MOIUTHYECKOM, KYJIBTYPHOM (COOTHECEHO
¢ uaaukaropom I1K-2.1)

YMeTh:

CaMOCTOSATENHHO OCYIIECTBIATH IIONCK M aHAN3 MTOKa3aTelei, HC0OXOIUMBIX AT OIICHKH SKOHOMHYECKOH ITOTUTHKH U IPUHATHS PEIICHUH B
cdepe MexTyHapOIHOrO OU3HECa ¢ YU€TOM SKOHOMHYECKOH, HOMUTHIECKOH, KyIbTYPHOH CrielU(UKH pa3HbIX CTPaH (COOTHECEHO ¢
uHaukaropom I1K-2.2)

Baanern:

METOJIaMH ITPOBEICHHS CAMOCTOSTEIBHBIX HCCIIEIOBaHUN YKOHOMUYECKHX, TIOTUTHUECKHX, KYIbTYPHBIX OCOOCHHOCTEH OTAENBHBIX CTPpaH U
PETHOHOB, METO/IaMH MOJTOTOBKH aHAIUTHYECKHX MAaTEPUAIIOB JUISl IPUHSATHUS CTPATETMYECKUX PEIICHHUN JIJIsl YCIICIIHOTO BEACHUS
MEKIYHAPOJHOTO OM3Heca ¢ YUETOM YCIIOBHI BHENIHEN cpebl (COOTHeCeHO ¢ nHaukaropom I1K-2.3)

3. CTPYKTYPA U COAEP KAHUE JUCHUIIJIMHBI

Kox HaunmenoBaHue pa3/ie/ioB U TeM /BUJ 3aHATU/ Cemectp / | YacoB Komnerten- Jlutepatypa
3aHATHS Kvnc IHH

Paznen 1. Economic and Political Conditions of Doing
Business in Different Countries

1.1 Topic 1.1 “Economic Characteristics of Russian Markets” 2 6 IK-2 JIL.1J11.2J12.1 J12.2
The space occupied by the country as to indicators: GNP J2.3

(GDP), economic growth rate, investment growth rate, foreign
trade turnover, import of goods and services. The population of
the country in general and in regions of penetration separately;
the age and sex structure of the population in dynamics. The
structure of the society and the proportion of separate social
strata with their per capita and family income; dynamics of
these indicators. Resources of the main goods interesting to the

company.
/JTex/

1.2 Topic 1.1 “Economic Characteristics of Russian Markets” 2 12 IK-2 JI1.1J11.2J12.1 J12.2
The space occupied by the country as to indicators: GNP J2.3

(GDP), economic growth rate, investment growth rate, foreign
trade turnover, import of goods and services. The population of
the country in general and in regions of penetration separately;
the age and sex structure of the population in dynamics. The
structure of the society and the proportion of separate social
strata with their per capita and family income; dynamics of
these indicators. Resources of the main goods interesting to the
company.

Preparing an essay using the LibreOffice applications.

Mp/




1.3

Topic 1.1 “Economic Characteristics of Russian Markets”
The importance of natural and climatic conditions,
communications, transport, and the information environment
for doing business. Evaluation of the competitive advantages
of the promoted product. Assessment of risks, competitors and
possible suppliers of similar products. Assessment of the main
economic problems in the country (inflation, unemployment,
regional or sectoral depressive phenomena, poverty, etc.).
/Cp/

36

IK-2

JI1.1J11.2J12.1 J12.2
J2.3

1.4

Topic 1.2 “Political Characteristics of Russian Markets”
The country's participation in the political blocs and
international economic unions (the possible impact on future
business: opportunities, threats). Political parties and public
organizations in Russia, which has closer contacts with the
authorities, political parties and public organizations in the
country. The most prominent political leaders (the very brief
curriculum vitae). The main political parties and most
influential public organization in the country.

/JTex/

IK-2

JI1.1J11.2J12.1 J12.2
J2.3

1.5

Topic 1.2 “Political Characteristics of Russian Markets”
The country's participation in the political blocs and
international economic unions (the possible impact on future
business: opportunities, threats). Political parties and public
organizations in Russia, which has closer contacts with the
authorities, political parties and public organizations in the
country. The most prominent political leaders (the very brief
curriculum vitae). The main political parties and most
influential public organization in the country. Preparing an
essay using the LibreOffice applications.

Mp/

IK-2

JI1.1J11.2J12.1 J12.2
J2.3

1.6

Topic 1.2 “Political Characteristics of Russian Markets”

The main political rivals fighting for power in the country, and
their fundamental views on the economic, social and legal
issues. Brief description of the link "business- politics"
(companies, political parties, leaders). The next elections of the
Parliament and the President (or their analogues in the
country), prospects of their outcome and the likely impact on
business and on relations with Russia. Importance and
influence of regional authorities.

/Cp/

24

IK-2

JI1.1J11.2J12.1 J12.2
J2.3

Paznen 2. The Cultural Component of Doing Business and
Value Orientations in Different Countries

2.1

Topic 2.1 “Features of the Cultural Environment”

The importance of using a cultural background for work
efficiency. Global understanding of the major world cultures,
knowledge of the peculiarities of the cultural cluster and
in-depth understanding of the national culture. The impact of
globalization on cultural processes. National cultures and
various value orientations. Subcultures and market strategies.
The importance of communication in international business.
Language barriers. Nonverbal communication. Features of
communication in different cultures. Local cultural traditions
and ethnocentrism.

/JTex/

[K-2

JI1.1J11.2J12.1 J12.2
J2.3




2.2

Topic 2.1 “Features of the Cultural Environment”

The importance of using a cultural background for work
efficiency. Global understanding of the major world cultures,
knowledge of the peculiarities of the cultural cluster and
in-depth understanding of the national culture. The impact of
globalization on cultural processes. National cultures and
various value orientations. Subcultures and market strategies.
The importance of communication in international business.
Language barriers. Nonverbal communication. Features of
communication in different cultures. Local cultural traditions
and ethnocentrism.

Preparing an essay using the LibreOffice applications.

Mp/

IK-2

JI1.1J11.2J12.1 J12.2
J2.3

2.3

Topic 2.1 “Features of the Cultural Environment”
Differences between Western, Oriental, Islamic and African
cultures from the point of view of values. The use of
value-based approaches in management. The concept of
identity and its significance for international communication.
Distinctive features of European identity. The importance of
knowledge of confessional differences for business success.
The importance of cross-cultural analysis for international
management.

/Cp/

24

IK-2

JI1.1J11.2J12.1 J12.2
J2.3

24

Topic 2.2 “National Stereotypes”

The concept of a stereotype. Gender stereotypes. A
stereotypical view of Americans, British, Russians.
Knowledge of national stereotypes and success of international
business. Behavioural stereotypes of different peoples.
National character and cultural identity. National stereotypes:
North Americans, British, French, Germans, Italians,
Spaniards, Middle Easterners, Jews, Chinese, Japanese,
Indians.

/JTex/

[K-2

JI1.1J11.2J12.1 J12.2
J2.3

2.5

Topic 2.2 “National Stereotypes”

The concept of a stereotype. Gender stereotypes. A
stereotypical view of Americans, British, Russians.
Knowledge of national stereotypes and success of international
business. Behavioural stereotypes of different peoples.
National character and cultural identity. National stereotypes:
North Americans, British, French, Germans, Italians,
Spaniards, Middle Easterners, Jews, Chinese, Japanese,
Indians.

Preparing an essay using the LibreOffice applications.
Mp/

IK-2

JI1.1J11.2J12.1 J12.2
J12.3

2.6

Topic 2.2 “National Stereotypes”

Comparison of national behavioural stereotypes: North
Americans and Europeans, Western and Eastern peoples,
Western and African peoples. Chinese and Japanese, Russians
and Americans, representatives of Western and Eastern
Europe, Armenians and Turks. National peculiarities of
behaviour and entrepreneurial activity.

/Cp/

12

[K-2

JI1.1J11.2J12.1 J12.2
J2.3

2.7

/Ox3amen/

36

IK-2

JIT.1J11.2J12.1 J12.2
J2.3

4. ®OHJ OHEHOYHBIX CPEJICTB

CTpyKkTypa u coiepkanue (oH/Ia OLEHOYHBIX CPEICTB JIsl POBEJCHUS TEKYIIECH U MPOMEXYTOYHOH aTTECTALUH MTPECTABICHBI B
[Ipunoxenun 1 k paboyei nporpaMme JUCLHUILTAHBL.

5. YYHEBHO-METOAMYECKOE U THOOPMAIIMOHHOE OBECHEYEHUE JUCHUIIITNHBI

5.1. OcHoBHas 1uTEpaTYypa




ABTODBI, COCTABHTEITH 3arnasue W3narenbctBO, TOX Komma-Bo
J1.1 |bymryes, B. B., I'pomos, | TOK u sxoHomuka Poccun. Buepa, ceronns, 3astpa  |Mocksa: DHeprus, http://www.iprbookshop.r
A. ., Kprokos, B. A., [1990-2010-2030 WHCTHTYT SHEPreTUYESCKOM u/8748.html
Kypuues, H. K., crparerun, 2011 HEOTpaHUYEHHBIHN JOCTYI
Macrenanos, A. M. JUISL 3apETUCTPUPOBAHHBIX
ToJIb30BaTeNei
J1.2 |Scun E. T. Poccuiickas SKOHOMHKA: Kypc JICKI[Hi Mocksa: Usnatensckuii gom | https://biblioclub.ru/inde
Bricieit mikosibt x.php?
3KOHOMUKH, 2019 page=hook&id=577310
HEOTpaHMYEHHBIH JTOCTYIT
UL 3apETUCTPUPOBAHHBIX
10JIb30BaTeNei
5.2. lonoiHUTeIbHASA JIUTEPATypa
ABTODBI, COCTABHTEITH 3arnasue W3narenbcTBO, TOX Komua-Bo
J2.1 |Kynpos B. M. Poccust u mup: DxoHOMHUKa Poccun B MEPOBOM Canxkr-IlerepOypr: Anereiis,| https://biblioclub.ru/inde
KOHTEKCTE: MOHOTpadust 2010 X.php?
page=book&id=74759
HEOTPaHHYEHHBII JTOCTYIT
JUTS 3aPETUCTPUPOBAHHBIX
T0JIb30BaTeNei
JI2.2 |Arysapos, 3. A., Dxonomuka Poccuu 1 EBporibl B 3roxy PocroB-Ha-/lony: http://www.iprbookshop.r

Ary3zaposa, JI. A.,
AnemwH, A. B., Ataes,
A. M., benokpsuios, K.
A., benoxpeuosa, O. C.,
Bepexnas, E. C.,
Borganoga, E. A.,
Bybnuxosa, E. 1.,
Boponuna, T. B.,
T'unesHo, A. A.,
Enenxwuii, A. H.,
Epmunosa, M. U.,
3ynma, B. B., Kamnmna,
A. B., Kocenxkosa, E. JI.,
Jlazapes, P. C.,
Jlazapesa, E. 1.,
Mapuykos, A. H.,
Macmokosa, E. B.,
Marseena, JI. T'.,
Myp3un, A. 1.,
Huxkuraesa, A. 10.,
Iucapckas, O. B.,
Ilneruesa, A. C.,
TTonenos, C. 1.,
ITomnoga, B. E., [TomoB.a,
JI. A., Poros, U. 1.,
Py6unckas, 2. /1.,
Pynuna, A. A.,
Cemenuxuna, H. C.,
Cunenxko, E. E.,
TnocrHakos, A. A.,
Ilans, A. B.,
lleBuenko, /1. A.,
[IIn6anosa-Poenko, E.
A., I{unanos, E. @,
benssckwmii, . B.,
Wsanos, C. I1.,
Kapnayxoga, O. C.,
Koprees, C. A.,
Martseesa, JI. I'.,
Hukwuraesa, A. 1O,
[[Munaxos, E. ®.

riuo0anu3anuy. DKOHOMHYECKOE Pa3BUTHE,
MEXaHH3MBI YIpaBJIeHUs U HHQOpMaTH3aMK CTPaH
€BpOIEHCKOro CO03a: COOPHUK HayYHBIX paboT
LIEHTpA €C Ha I0r0-3amajie POCCHH

UsznarenscTBo OxHoro
(henepanbHOTO
yHuBepcureTa, 2012

u/47198.html
HEOTpaHUYEHHBIN OCTYTI
JUTSL 3apErUCTPUPOBAHHBIX
MOJIb30BaTelIeH




ABTOpLI, COCTaBUTCIIN 3armaBue H3HaTeJ'H>CTBO, rog Konnu-so

2.3 Becthuk Yp®VY. Cepust skoHOMuKa 1 ynpasinenue |, 2002 http://www.iprbookshop.r
u/72293.html
HEOTpaHHYCHHBIH TOCTYI
TS 3aPETHCTPUPOBAHHBIX
ToJIb30BaTeNei

5.3 IlpodeccnonanbHble 0a3bl JAHHBIX U HHPOPMAILMOHHbIE CIIPABOYHBIE CHCTEMbI

HNudopmarmonnas crpaBoynas cucrema "Koncynsrant [Tioc"”

Wudopmarronsas cupapouHas cucrema "["apant”

basa cratucrrueckux ganHeix Poccrara WWW.ng.rU

5.4. IlepeyeHs MPOrpaMMHOro odecreveHust

LibreOffice

5.5. Y'leﬁﬂo-MeTounqecmle MaTepUuaabl IJIf CTYACHTOB ¢ OrPAHUYCHHBIMA BO3MOKHOCTAMH 310POBbA

IIpr HEOOXOAMMOCTH IO 3asABICHHIO OOYYAOIIETOCsl ¢ OTPAHHYCHHBIMH BO3MOYKHOCTSMH 3[0POBbsSI Y4eOHO-METOANYCCKHE MAaTepHAIIbI
MPEIOCTABISIIOTCS B JOpMax, aIalTUPOBAHHBIX K OTPAHUYCHHSM 3I0POBbSI U BOCTIPUATHS HHGOpMAIUK. J[Jis JIUII ¢ HapyNISHUSMU 3pSHUSL: B
¢dopme ayanodaiina; B eyaTHO# popMe yBeIMYCHHBIM MIpUPTOM. J[JIs UL ¢ HApYIIEHUSIMU CIyxa: B opMe AJIEKTPOHHOTO JOKYMEHTa; B
neyatHo# (opme. st U] ¢ HAPYIICHUSIMU OTIOPHO-IBUTATENHLHOTO amnmnapara: B GopMe 3JeKTPOHHOTO JJOKYMEHTa; B IEUYaTHOH opMe.

6. MATEPUAJIBHO-TEXHUYECKOE OBECIIEYEHHME JUCITUITJIMHBI (MOY JIST)

ITomeneHus A7 BCEX BUAOB paboT, IPETyCMOTPEHHBIX YU€OHBIM IUIAHOM, YKOMIUICKTOBAHBI HEOOXOMMON CHICUATH3UPOBAHHOM yIeOHO
MeOeNbI0 U TEXHHYECKUMH CPEICTBAME O0YUCHUS:

- CTOJIBI, CTYIIBSI;

- IEPCOHANBHBIA KOMITBIOTEP / HOYTOYK (TIepEeHOCHOI);

- IPOEKTOP, 3KPaH / UHTEPAKTUBHAS TOCKA.

7. METOAUYECKHUE YKA3AHUSA AJIS1 OBYYAIOIIUXCS IO OCBOEHUIO JUCHHUIIJIMHBI (MOY JIST)

Meroaudeckue yka3aHHs 110 OCBOSHHIO TUCIUILIMHEI IpescTaBlieHsl B [Iprioskernn 2 k padodeil mporpaMme AUCIUILIHHEL




1 Onucanue nmokaszarejel U KpUTEepHeB OLICHUBAHUS KOMIIETCHIUI HA Pa3JIMYHBIX 3TANax

IIpunoxenue 1

®OH/J ONEHOYHbLIX CPEACTB

uX (POPMHUPOBAHMSL, ONTUCAHKE IIKAJI OLIECHUBAHUS

1.1 Iloka3arenu u KpUTEPUU OLICHUBAHUS KOMIIETCHIINN:

3VH, cocrasagromniue
KOMIIETEHIINIO

Ilokazarenn
OLICHUBAaHUS

Kputepuu onenuBanus

Cpenctsa
OLICHUBAHUS

[MK-2 - CriocoOeH rOTOBUTh aHAIMTUYECKUE MATEPUAITBI JJIsl OIICHKH MEPOIIPUSITUN B 00JIaCTH
SKOHOMUYECKOW MOJUTHKH U IPUHSATHS CTPATETHYECKUX PEIICHNH Ha MUKPO- M MAaKpPOYPOBHE

3Hauusd: OCHOBHBIE | M3ydaeT ocHOBHBIE KoppekTHocTh KOJI — xommoxBuyM
JIEMEHTEI OLIEHKH | 27IEMEHTHI U MOJTHOTA aHau3a (Tema 1-4)
MEpOLPHATHI B 06IacTH | &TTOPHTM aHaim3a Meponpustuii B oonactu | 9C — acce (3anaHue
3 KOHOMIUICCKOM MEpPOTPUATHH B SKOHOMHUYECKOH 1-21)
TOTHTHKH, OCOGEHHOCTH H obnactu } TTOJIUTUKY ¥ TIPUHSITHS D — BOIIPOCHI K

IKOHOMHYECKOH CTpaTETHUECKUX 9K3aMeHy (BOmpoc
aJrOPUTM MPUHATUA .

. | TONUTHKA U pemreHuit B chepe 1-24)

CTPATETUYECKUX PEIIEHUUN pUHSTHS MEIYHAPOJIHOTO
B chepe MEKAYHAPOIHOTO | ¢rparernueckux Ou3HECa, TPOBEIEHHOTO
busHeca ¢ y4€TOM yCI0BUH petenuii B chepe B TIPOIIECCE BHITIOJIHEHHUS
BHCITHCHA CPCABL: | MeXITyHAPOIHOIO 3CCe, y4acTus B
3KOHOMHUYECKOM, Om3Heca B rporiecce | KOJUIOKBHYMaX, OTBETax
MOJUTUYECKOM, BBITIOJTHEHHUS 3CCE, Ha BOTPOCHI SK3aMEHa.
KYJbTYPHOU MOATOTOBKH K

KOJUTOKBUYMaM U

JK3aMeHy.
VMenus: camocTosTelbHo | OcymecTBisger HocTtoBepHOCTb U KOJI — xonnokBuym
OCYLIECTBJIATh IOUCK M CaMOCTOSATENbHBIN MOJTHOTA COOPaHHOM (Tema 1-4)
AHATH3 rokazareseii, | TOMCK ¥ aHau3 UHPOPMALUU U OC —acce (3aanmne
HEOGXOMMBIX JUIS OIEHKH noxgsaTenen, MPOBEJICHHOTO aHaMM32 1-21)
SKOHOMHUECKOH mommruKy | HEOOXOMMMBIX s nokasateneii OLeHKH

N OIICHKH KOHOMUYECKOH

U TPUHATHS pELICHUN B .

IKOHOMHYECKOH MOJIUTUKU ¥ TIPUHSATHS

chepe MEXKIYHAPOIHOTO
OousHeca c yu€ToM
SKOHOMHYCCKOH,
MMOJIUTHIECKOH,
KYJIbTYpHOH
pa3HBIX CTpaH

cnenupuku

MOJINTHKH U
IIPUHSATHS PEILECHUN B
chepe
MEXTyHApOIHOTO
Ou3Heca B mporecce
BBIIIOJIHEHHUS 3CCE,
MOJTOTOBKH K
KOJJIOKBUYMaM U
JK3aMEHY.

pemreHuit B chepe
MEXYHApOTHOTO
Ou3Heca B Ipolecce
BBITIOJTHEHHS 3CCe,
ydacTHs B
KOJUTOKBHYMaX, OTBETax
Ha BOIIPOCHI IK3aMEeHa.




3YH, cocrasnstomue [Toxazarenu Kputepuu onenuBanus Cpeacrtaa
KOMIIETCHIINIO OLIEHUBAHUS OLIEHUBAHUS

HaBwixu: BiazeTh | Ucnoms3yer KauectBo npoBenennoro | 9C — acce (3anaHue
MeTOIaMH IpOBEEHHs | MCTOIUKY HCCIIeIOBAHUS 1-21)
CAMOCTOSITETLHBIX MIPOBEICHUS 9KOHOMHUYECKHX,
MICCIIeI0BAHMIH CaMOCTOATENbHBIX MOJIUTUYECKUX,
SKOHOMHHUECKEX, UCCIICIOBAaHUI KyJIBTYPHBIX

9KOHOMHYECKHX, 0COOEHHOCTEH
MOJINTUYECKUX,

MOJUTUYECKUX, OTJENBHBIX CTPaH U
KYJAbTYpHbIX . KYJIBTYPHBIX PETHUOHOB U
OCOOCHHOCTEH OTACIBHBIX | ocoGennocteii TO/IrOTOBIEHHBIX HA
CTpan H PErOHOB, | oTenbHBIX CTPaH U | 3TOI OCHOBE
MCETOJaMH IOJATOTOBKM | pernOHOB U aHAITUTUYECKUX
AHATUTUYECKHUX MOTOTOBKHU MaTepHajoB B IpoLecce
MaTepUAJIOB U1 IPUHATHS | AaHATUTHYCCKUX BBITIOJTHEHHUS 3CCE;
CTPATETMYECKUX DEIICHUM | MATCPHATIOB B KOPPEKTHOCTh BBIOOpA
JUIS  YCIELIHOTO BeeHws | pouecce BOSMOJKHBIX METOZIOB
MEKIyHapO/HOro Gu3Heca | BPIMOTHEHMA dcce, UCCIIeIOBaHUH NIpH
c yaETOM yCII0BHit MOJTOTOBKH K OTBETE Ha BOIIPOCHI

N JK3aMeHy. 9K3aMeHa.

BHEIIIHEN CPEIbI

1.2 [llkanel OLIECHUBAHUS:

Texymuii KOHTPOJIb YCIEBAEMOCTH UM MPOMEKYTOUYHAsI aTTECTAIUsl OCYIIECTBISIOTCS B
paMKax HaKOMUTEIbHOM OaIbHO-pERTHHTOBOM cucTeMbl B 100-0aripHOM mIKae.

- 84-100 6am1oB (OLIEHKA «OTIMYHOY)

- 67-83 6anIoB (OIIEHKA «XOPOIIIO0»)

- 50-66 6anIoB (OIEHKA «YTIOBICTBOPUTEIHLHOY)

- 0-49 GanmnoB (o1eHKa «HEYIOBIECTBOPUTEIIHHOY)
2 TunoBbie KOHTPOJIbHbIE 32JaHUSI UJIH HHbIE MAaTepPHAJIbl, HEOOX0AMMBbIE JIsi OLEHKH
3HAHMii, YMEeHUii, HABLIKOB U (WJIM) ONbITA JeATEJbHOCTH, XapPaKTEPU3YIOUIUX 3TAIbI
(popMHpOBaAHUS KOMIIETCHUMH B Ipolecce 0CBOCHUsI 00pa30BaTe/IbHOM POrpaMMbl

Bomnpocs! k 3k3aMeny
1. Real opportunities of Russian firms in international business.
Methodology for analyzing the external environment when planning a company's entry
into the international market.
Analysis of the external business environment in Russian conditions.
Analysis of the economic conditions of doing business in the European Union.
Analysis of the economic conditions of doing business in China.
Analysis of the economic conditions of doing business in the USA.
Analysis of the economic conditions of doing business in Japan.
Analysis of the economic conditions of doing business in India.
Analysis of the economic conditions of doing business in the countries of the Near and
Middle East.
10. Russia's political relations with the United States and their impact on the international
business of Russian companies.
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11. Russia's political relations with the European Union and their impact on the international
business of Russian companies.

12. Russia's political relations with China and their impact on the international business of
Russian companies.

13. Russia's political relations with India and their impact on the international business of
Russian companies.

14. Russia's political relations with Japan and their impact on the international business of
Russian companies.

15. Russia's political relations with the countries of the Near and Middle East and their impact
on the international business of Russian companies.

16. Cultural background of doing business in the United States.

17. Cultural background of doing business in the European Union.

18. Cultural background of doing business in China.

19. Cultural background of doing business in India.

20. Cultural background of doing business in Japan.

21. Cultural background of doing business in the countries of the Near and Middle East.

22. The importance of behavioural stereotype of one of the Western countries (at the student's
choice) for the successful conduct of international business.

23. The importance of behavioural stereotype of one of the Oriental countries (at the student's
choice) for the successful conduct of international business.

24. The importance of behavioural stereotype of one of the Islamic countries (at the student's
choice) for the successful conduct of international business.

Kpurepuu oueHuBanus:
MakcuMaibHOE KOJIHYEeCTBO 0AJIJI0B 10 OLeHOYHOMY cpeacTBy — 100 6amsios.

- 84-100 OamioB - OIEHKA «OTJIMYHO» - HM3JIOKEHHBIH Marepuan (PaKkTUYECKH BEpPEH,
HaJlnyue ri1yO00KUX UCUEPIbIBAIOIIUX 3HAHUN B 00beMe TPOMICHHOW MpOorpaMMBbl JTUCHUILIUHBI
B COOTBETCTBMM C IIOCTaBJICHHBIMH MPOrpaMMOil Kypca LEIsIMU M 3aJadyaMud OOy4YeHUs;
MpaBUJIbHBIC, YBEPEHHbIC ACHCTBUA MO MPUMEHCHHUIO TOJYYECHHBIX 3HAHWW Ha MPAKTHUKE,
IPaAMOTHOE M JIOTUYECKH CTPOMHOE M3JI0KEHUE MaTepralia Ipyu OTBETE, YCBOEHWE OCHOBHOW U
3HAKOMCTBO C JIOTIOJIHUTEIBLHOW JINTEPATYPOH;

- 67-83 GaysoB - OIIEHKA «XOPOIIIOY - HAIMYNE TBEPBIX M IOCTATOYHO MOJHBIX 3HAHUH B
o0beMe MpPOWJIEHHON NpOorpaMMbl AUCIHUIUIMHBL B COOTBETCTBUM C LEISIMHU OOy4YeHUS,
MPaBUJIbHBIC JIEUCTBUS MO NPUMEHEHUIO 3HAHUM HA MIPAKTUKE, YETKOE M3JI0KEHHUE MaTepHalia,
JOIYCKAIOTCS OTJENIBbHBIE IOTHYECKUE U CTHIINCTUYECKUE MTOTPEIIHOCTH, 00Yy4arOIUNCs yCBOUI
OCHOBHYIO JTUTEPATYPy, PEKOMEHIOBAaHHYIO B paboyeil mporpaMMe TMCIUTLITHHBI,

- 50-66 6aIoB - OIEHKA «YyJIOBJIETBOPUTEIHLHO» - HAIMYUE TBEPIBIX 3HAHUN B 00beMe
MPONIEHHOTO Kypca B COOTBETCTBUU C LEISIMU OOYy4EHHUs, U3JI0KEHUE OTBETOB C OTACIbHBIMU
OmuOKaMH, YBEPEHHO HCIPAaBICHHBIMU TOCJE JOMOJIHUTEIBHBIX BOMPOCOB; MPaBUJILHBIC B
LIEJIOM JIEUCTBUA 110 IPUMEHECHUIO 3HAHUM Ha NPAKTUKE;

- 0-49 GamioB - OIlEHKA «HEYIOBJIETBOPUTEIBHO» - OTBETHI HE CBS3aHBI C BOIPOCAMH,
HaJu4Ke rpyObIX oMMOOK B OTBETE, HEIOHUMAHKHE CYITHOCTH M3J1araéMoro BoIpoca, HeyMeHue
MIPUMEHATH 3HAHUSI HA MIPAKTUKE, HEYBEPEHHOCTh M1 HETOYHOCTh OTBETOB Ha JOTIOJIHUTEIIbHBIEC U
HaBOJSIIHME BOIIPOCHL.

TembI 3cce

1. Features of the political system of the USA.
2. Features of the political system of Germany.



3. Features of the political system of the United Kingdom.

4. Features of the political system of France.

5. Features of the political system of Italy.

6. Features of the political system of China.

7. Features of the political system of Japan.

8. Features of the political system of India.

9. Features of the political system of Iran.

10. Features of the political system of one of the Latin American countries (at the student's
choice).

11. Features of the political system of one of the African countries (at the student's choice).

12. North American national behavioural stereotype.

13. English national behavioural stereotype.

14. German national behavioural stereotype.

15. French national behavioural stereotype.

16. Italian national behavioural stereotype.

17. Chinese national behavioural stereotype.

18. Japanese national behavioural stereotype.

19. Indian national behavioural stereotype.

20. Arab national behavioural stereotype.

21.The Israeli national behavioural stereotype.

KpuTtepun oneHnBaHus:
MakcumMajibHOE KOJIUYeCTBO 0a/U10B 110 OLEHOYHOMY cpeacTBY — 20 6aJL/10B.

- 15-20 OGamioB — TeMa 3cCe HCYEPIBIBAIOIIE PACKPBITA, HW3JI0KEHHBIA MaTepua
(bakTUYECKH BEPEH; OTBET M3JI0KEH IPaMOTHO TI0 COJIEPYKAHUIO U JIOTHYHO;

- 10-14 6anoB — TeMa 3cce pacKpbITa JOCTATOYHO TOJTHO, MaTEPHAIl U3JI0KEH IOCTATOYHO
YEeTKO, HO UMEIOT MECTO OT/IeJIbHBIC JOTHUECKHUE U CTHIMCTUYECKHE MTOTPEITHOCTH;

- 5-9 OamioB — TeMa »3cce pacKphiTa HEAOCTATOYHO, HMMEIM MECTO OTJIEIbHbIE
(hakTHYeCKuE OIUOKY;

- 0-5 OamioB — Tema 3cce He pacKpbiTa WM MPEJCTaBICHHBIM TEKCT HE COOTBETCTBYET
TeMe; TeKCT COACPKUT rpyOble OLIMOKH, MTOKAa3bIBAET HEMOHUMAaHUE CYLITHOCTH TEMBI 3CCE.

TemaTHnka KO/UIOKBUYMOB

1. Assessment of main economic problems and risks in the country, where business
development is expected.

2. Analysis of the views of leading politicians and the political situation in the country where
business is planned.

3. Analysis of cultural and confessional features of the country where business is supposed to
be conducted.

4. Comparison of the behavior of representatives of different countries. How should this be
taken into account when doing business.

Kpurepuu oueHku:

MaxkcumanbHOe KOJIMYeCTBO 0AJ1710B M0 OLEHOYHOMY cpeacTBy — 80 0a/i10B, yeThIpe
KOJUIOKBHYMA — IIKaJIa OneHuBaHus no 20 6a/110B.

- 16-20 OGamnmoB — aKTHMBHOE YydacTHe B OOCYXIEHHU BOMPOCOB KOJUIOKBHYMA,
MCYEPIBIBAIOIIEE 3HAHUE MPEAMETHOM 00JaCTU OOCYXIEHUS, YMEHUE CHUCTEMHO PACKPBITH U



NPOaHAIM3UPOBATh MPUUYMHHO-CIEACTBEHHBIE CBA3M, AaKTyaJlbHOCTb M  MPAKTHYECKYIO
3HAYMMOCTb PacCMaTPHUBAaEMOI0 BOMPOCA;

- 11-15 6anioB — BOBJIEYEHHOCTh B 00OCYX/I€HHE BOMPOCOB KOJUIOKBUYMA, TOCTATOYHbIE
3HaHUS B MPEOIMETHOM o0jacTh  OOCYXIEHHs, JOCTaTouHash CTENeHb [OHWMAaHUS
NPUYMHHO-CIC/ICTBEHHBIX  CBsI3€i,  aKTyalbHOCTM M  NPAKTUYECKOH  3HAYUMOCTH
paccMaTprUBaeMOro BOIIPOCa;

- 6-10 6amnoB — OrpaHUYECHHOE Y4acTue B 0OCYKJIECHHH BOIIPOCOB KOJUIOKBUYMa, OOIINE
3HaHUS B TPEAMETHOW 00NacTH OOCyXaeHus, olllee MOHMMAaHWE MPUYUHHO-CIIEICTBEHHBIX
CBsI3€H, aKTyaJIbHOCTH M MPAKTHYECKOW 3HAYMMOCTH PAcCMaTpUBAEMOI0 BOIIPOCA;

- 0-6 GammoB — MPUCYTCTBHE M SMU30JAMYECKOE ydacTUe B OOCYKICHHHM BOMPOCOB
KOJUIOKBUYMa, OTpaHUYEHHBIE 3HAaHUSA B MPEIMETHONH 00JacTH OOCYXACHUS, OTCYTCTBHE
MOHUMAHUS TPUYMHHO-CIICJCTBCHHBIX CBSI3€H, aKTyaJlbHOCTH U MPAKTUYECKOW 3HAUMMOCTH
paccMaTprUBaeMoro BOIpoca.

3 MeTroauvecKue MaTepHaJibl, ONpeae/Ainne NpoueIypbl OUeHUBAHUSA 3HAHUH, YMEHHH,
HABBIKOB M (WJIH) ONBbITA [eATEJbHOCTH, XaAPAKTePHU3YWINMX IJTanbl (GOpMHUPOBAHMS
KOMIIeTeHI M

[Ipouienypbl OIICHMBAHUS BKJIIOYAIOT B €0 TEKYIIMHA KOHTPOJb U IMPOMEXKYTOUHYIO
aTTECTAaLHIO.

Tekymmii KOHTPOJb YCIIEBAEMOCTH IPOBOAMUTCS C MCIOJIB30BAHUEM OIEHOYHBIX
CPEACTB, MPEACTABICHHBIX B M. 2 JAHHOIO MNPUIIOKEHUS. Pe3ynbTaThl TEKYIIEro KOHTPOJIS
JIOBOJISITCS IO CBEJICHUSI CTYJICHTOB JI0 TPOMEKYTOUYHON aTTECTalIUH.

IIpomeskyTouHasi aTTecTANUS MPOBOJIUTCA B hOpME IK3aMEHA.

DK3aMeH MPOBOJAUTCS MO PACIUCAHUIO TPOMEKYTOUHOM aTTECTAIlMK B TUCbMEHHOM BUJIE.
KonuuecTBO BOMPOCOB B 3K3aMEHAIMOHHOM 3agaHun — 2.  OOBsBICHHE PE3YyIbTATOB
MPOU3BOJIUTCS B JIEHb JK3aMeHa. Pe3ylbTaThl aTTECTAIIMM 3aHOCATCS B AK3aMEHAI[MOHHYIO
BEIOMOCTh M 3aU€THYI0 KHIKKY cCTyleHTa. CTyAEHThI, HE MPOIIEAIINE MPOMEKYTOUHYIO
aTTECTAIUIO 10 TpadUKy CECCUM, TOJDKHBI JIMKBUIUPOBATH 33J0JKEHHOCTh B YCTAHOBIEHHOM
MOPSIIKE.



IIpunoxenue 2
METOINYECKUE YKA3ZAHMUSA 11O OCBOEHUIO JUCHUIIJIMHBI

VY4eOHBIM IJIaHOM IIPEyCMOTPEHBI CIEAYIOINE BUABI 3aHATUI:

- JICKIIWH;

- IPAKTHUYECKUE 3aHATHUS.

B xoae NEKIMOHHBIX 3aHATHI pacCMaTPUBAOTCS BOIPOCHI, KaCAIOIUECs IEATEIbHOCTH
¢upM M opraHuzauuii BO BHEIIHEW cpene, BKIIOYas KOHKPETHBIM aHalIW3 YCIOBHMH BENEHUS
Ou3Heca B pa3HBIX CTpaHaX M MPUMEPbl NPHUHATHA CTPATETHUYECKUX pEIICHUH, TaroTCs
PEKOMEHJAalU JJI1 CAMOCTOSITENIbHOM PabOThI M MOATOTOBKE K MPAKTUYECKUM 3aHSTHSIM.

B xo/1e mpakTUueCcKuX 3aHATUN YIITyOJSIOTCS U 3aKPEIUISIIOTCS 3HAHUS CTYACHTOB T10 PSLY
PacCMOTPEHHBIX Ha JICKIUSAX BOIMPOCOB, PA3BUBAIOTCA HABBIKUA MPUHATHUS PELICHU B cdepe
BellcHUd OwW3Heca BO BHEIIHEW Cpelle, WCIONb30BaHUA HMMEIOIUXCS KOHKYPEHTHBIX
MPEUMYIIECTB U JOCTUKEHHSI BBICOKOU 3(h()EeKTUBHOCTH B TaHHOM 00JIaCTH NE€ATEIHLHOCTH.

[Ipu NOArOTOBKE K NPAKTUYECKUM 3aHATUAM KaKIbIi CTYIEHT JIOJDKEH:

— U3yYUTh PEKOMEHIOBAHHYIO YUEOHYIO JIUTEPaATYpY;

— U3YYUTh KOHCIIEKTHI JICKIUH;

— IOATOTOBHUTH OTBETHI HA BCE BOMPOCHI 10 U3y4aEMOU TEME.

B Xxoxe NpakTUYECKUX 3aHATHM CTYIEHTbl TakXe MOIYT cJenarh JAOKJIAIbl II0
IIPEIIOKEHHBIM IPENO1aBATEIIEM TEMaM.

ITo cornmacoBaHMI0 € TPENOAABATENEM CTYAEHT MOKET NOATOTOBUTH 3CCE IO TEME
3aHATHS. B mpolecce MOATNOTOBKM K NPAKTUYECKUM  3aHATHUSM  CTYJIEHTBl MOTYT
BOCITOJIb30BaThCSl KOHCYJIBTALMSMU IPENOJaBaTEs.

Bormpocsl, HE pacCMOTpPEHHbIE Ha JICKUUSAX U MPAKTUYECKUX 3AHITHUSAX, TOJKHBI OBITH
M3YYEHBI CTYICHTAMH B XOJI€ CaMOCTOATEIbHON padboThl. KOHTPOJIb caMOCTOSTENBHON pabOTHI
CTYJIEHTOB HaJ Y4YeOHOW MporpamMMoil Kypca OCYLIECTBISIETCS B XOJI€ 3aHITHH METOJI0M
KOJUIOKBUYMa. B Xoze caMOCTOSITeNbHOM padoOThl KaXIbld CTYyAEHT 00sA3aH MpPOYUTAThH
OCHOBHYIO U 10 BO3MOXHOCTH JIOIOJHUTEIBHYIO JINTEPATYpPy 10 U3y4aeMOW TEME, JOIOIHUTh
KOHCIIEKTBl JIEKUMH HEAOCTAOIMM MaTe€pUalOM, BBIIMCKAMH W3 PEKOMEHIOBAaHHBIX
IIEPBOMCTOYHUKOB.  BBIAENIUTH  HENMOHATHBIE  TEPMUHBI, HAWTH HUX  3HAYEHUE B
SHUUKIIONEANYECKUX CIOBAPSIX.

JInsi MOATOTOBKM K 3aHATUAM, TEKYIIEMY KOHTPOJIIO M IPOMEXYTOYHOM aTTeCTALMU
CTYAEHTbl MOTYT BOCIOJb30BaThCS  ANEKTPOHHO-OMOIMOTEUHBIMU cUCTeMaMH. Takke
oOydaroniecss MOTYT B34Thb Ha JOM HEOOXOJMMYIO JIUTEpaTypy Ha abOHEMEHTe
YHUBEPCUTETCKON OMOIMOTEKN MIIN BOCIIOIb30BATHCS YUTAJIBLHBIMU 3aJ1aMHU.

MeToauveckue peKOMEHAANNH 110 HANIMCAHUIO ICCe

Occe — TBOpYECKOE 3aJlaHhe HEOOJBIIOro o0bema, MpU paboTe HaJl KOTOPHIM CTYIEHT
peanu3yeT BaXHBIM 3Tam cBoero oOydeHus. lleab 3cce cocTOMT B pa3BUTUM HABHIKOB
CaMOCTOSITEJIbHOT'O TBOPYECKOT'O MBIIIICHUS ¥ TUCHbMEHHOT'0 U3JIOKEHUS COOCTBEHHBIX MBICIICH,
YTO TI03BOJISIET aBTOPY HAYYUTHCS YETKO U TPAMOTHO (DOPMYITHPOBATH MBICIIH, CTPYKTYPUPOBAThH
nHpopMaruio, HCIOJIL30BaTh OCHOBHBIC KaTeropuu aHaJIm3a, BBIJICIISITD
MIPUYUHHO-CJIEACTBEHHBIEC CBA3U, WILTFOCTPUPOBATH MOHATUS COOTBETCTBYIOIIMMU MPUMEPAMH,
apryMEHTHPOBATh CBOU BBIBOJIbI;, OBJIAJETh HAYUYHBIM CTHJIEM PEUH.

Dcce MOIDKHO COAEPIKaTh: YETKOE U3JIOKEHUE CYTU MOCTABIEHHOW MPOOJIeMbl, BKIIOYATh
CaMOCTOSITCJIbHO TPOBEJCHHBIM aHalii3 ATON IMpOOJIEMbl C HMCIOJB30BAHHEM KOHIICHIIUNA M



AHATUTHYECKOTO HWHCTPYMEHTApHsi, pPAacCMaTPUBAEMOIO0 B paMKaxX JUCIUIUIMHBI, BBIBOJPI,
00001IaroIIe aBTOPCKYIO MO3UIIAIO TI0 MOCTABIEHHOM mpobiiemMe.

B mpormecce paGoThl CTyaeHTY HEOOXOAMMO W3YYHTh PEKOMEHIOBAHHYIO JUTEPaTypy,
coOparb HEOOXOAWMBIE MaTepHalibl, CHOPMUPOBATH COOCTBEHHOE TOHMMAHHUE IMpeaMeTa
MCCIICJIOBAaHUS Ha OCHOBE KPUTHUYECKOTO aHajIM3a Pa3IUYHBIX TOIXO0B K paccMaTpUBacMOn
npob6nematuke. CTyIeHT BIpaBe MPUBJICKATh U JOTIOJTHUTEIBHYIO TUTEPATYPY.

OCHOBHO¥ 3a/1aueii CTy/IeHTa SIBJISICTCS YIIIyOJIEHHOE N3YICHHUE TEOPETHUECKUX BOITPOCOB
M30paHHOM TeMbl, KpUTUYECKUH aHAJIN3 OCHOBHBIX IMyOnukanuid. [Tpu 3ToMm crieayeT moHuMars,
YTO TAKOW KPUTUIECCKHUI aHATN3 JIUTEPATYphl IPECIEAYET JIBE 1EITH:

- 3HAKOMCTBO C (JaKTUUYECKOW CTOPOHOM HccleayeMoi TeMbl (00y4aromas);

- MIICbMEHHOE U3JI0KEHUE COJIEPKaHus C IIeJIbI0 MPOJIEMOHCTPUPOBATH TOHUMAaHUE TEMBI
ACCe U HAJIM4YMe COOCTBEHHOTO B3TJIsa Ha UCCIIEYyEMYIO TPOOIeMy.

[Tpu pabote Hajg dcce CTYACHT AOKEH CTPEMHUTBCS JBHUTaThCS OT MPOCTOTO IMEpecKasa
3HaHWHN 1 HHGOPMAITNH, K UX TpaHChOpMAaIK U, BO3MOKHO, TIpupanieHuio. B mpoiecce paboTs
Ul pacyeToB M aHalu3a IOKas3aTeliell MO paccMaTpUBaeMOW TEME HCIIONIb3YeTCsl IaKeT
npuKiIaaHbIx mporpaMm Microsoft Office.

Tpebosanus k opopmaenuro scce

TekcT 10oJKeH OBITh BBITTOJIHEH B Te4aTHOM Bujie (00beM 8-10 crpanutt, 14 mpudTt, Times New
Roman, mosryTopHBIN WHTEpBAJ), C MPIIOKCHUEM CITMCKAa UCTOYHUKOB. B KpaTkoM BBEICHUH
00OCHOBBIBAETCS ~ aKTyaJlbHOCTh  TE€MbI, YyKa3bIBAE€TCS  HCIOJB30BaHHAS  JIMTEPATYpA,
dbopmynupyercs 1eib paboTel. OCHOBHAs 4YacTh 3CCE COJEPKHUT BBICKA3aHHBIE CTYJECHTOM
cooOpakeHusi U uX (pakrojsoruueckoe 0OOCHOBaHME. B KpaTkoMm 3aKJIIOUEHUU JOJDKHBI
COJIEPKATHCS BBIBOJIBI IO TEME 3CCE. 3aBEPIIACTCS ICCE CITMCKOM HCTOIb30BAaHHBIX HCTOYHHUKOB
(He MeHee 5 Ha3BaHMI).



