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1. HEJIX OCBOEHUA JUCHUTIIMHBI

l.1|(b0panOBaH1/Ie CHCTEMHBIX 3HAaHHU O BHELIHEH Cpesie MeXTYHApOJHOTO OM3Heca

2. TPEBOBAHUSA K PE3YJbTATAM OCBOEHUS JTUCITUIIJINHBI

[IK-2:Cnoco6eH roToBUTH aHAJTUTHYECKHE MAaTePHAJIbI AJsl OlleHKH MepONpPUsITHii B 00/1aCTH IKOHOMUYECKOI MOJUTHKH U
NPHHATHSA CTPATErHYeCKUX pPelieHHii HA MUKPO- 1 MAKPOYPOBHe

B pe3yabTaTe 0OCBOCHUA TUCHUIJIMHBI 06y‘lal01uﬂﬁCﬂ JOJIKCH

3HaTh:

OCHOBHBIC aHAJIMTHYICCKUEC MaTCpHUaJIbl U1 OLCHKHU MepOHpI/IﬂTI/Iﬁ B o0J1acTH MCXKAYHApOJHOI'O Ou3Heca (COOTHGCGHO C UHAUKATOPOM TIK-

2.1)

YMeTh:

TOTOBUTH aHAJIUTUICCKUE MATCPUAJIbI JJI OLICHKH MepOHpI/ISITI/Iﬁ B o0JIacTH MCEXKXAYHApOJHOI'O OusHeca (COOTHCCGHO C HHAUKATOPOM IIK-

2.2)

Baaners:

METOIaMH OIIEHKH MEPOTIPHATHIA B 00IACTH MEXIYHAPOIHOTO OM3Heca (COOTHECEHO ¢ mHankaTopoM [1K-2.3)

3. CTPYKTYPA U COAEPKAHUE JUCHUIIJINHbBI

Kox HaumeHnoBaHue pa3iesioB U TeM /BUA 3aHATHUSI/ Cemectp / | YacoB Komnerten- Jlutepatypa
3aHATHS Kvnc 11070

Paspea 1. Information gathering and processing related
to business environment

11 Decision making when managing the business: different 1 2 [K-2 JI.1J11.2J12.1 J12.2
approaches. A role of information gathering and processing. J2.3
/JTex/
1.2 Decision making when managing the business: different 1 2 [K-2 JIT.1J11.2J12.1 J12.2
approaches. Main instruments of decision making. /TIp/ J12.3
1.3 A role of information gathering and processing. /ITp/ 1 2 IK-2 JI1.1J11.2J12.1 J12.2
2.3
1.4 A structure of contemporary business environment. /Cp/ 1 10 TK-2 JIL.1J11.2J12.1 J12.2
2.3
15 Main components of business environment, a dynamics of 1 2 IK-2 JI1.1J11.2J12.1 J12.2
business environment. A significance of information J2.3

gathering and processing process for commercial success of
the company. /JIex/

1.6 Main components of business environment, a dynamics of 1 2 IK-2 JI1.1J11.2J12.1 J12.2
business environment. /TIp/ J2.3

1.7 A significance of information gathering and processing 1 2 IK-2 JI1.1 J11.2J12.1 J12.2
process for commercial success of the company. /TIp/ 2.3

1.8 Internet-resources containing urgent information related to 1 10 IK-2 JI1.1J11.2J12.1 J12.2
business environment. /Cp/ J2.3

1.9 Main sources of information related to external business 1 2 IK-2 JI1.1J11.2J12.1 J12.2
environment analyzing. Main methods of information J2.3
gathering. /Jlex/

1.10 Main sources of information related to external business 1 2 IK-2 JI1.1J11.2J12.1 J12.2
environment analyzing. /TTp/ J12.3

111 Main methods of information gathering. /ITp/ 1 2 MK-2 JIL.1JI1.2J12.1 J12.2

2.3

1.12 Main stages of gathering information related to external 1 2 [K-2 JI1.1J11.2J12.1 J12.2
business environment analyzing. Main methods of J2.3
information processing. /JIex/

1.13 A structure of strategic process in multinational companies. 1 6 IK-2 JI1.1 J11.2J12.1 J12.2
/Cp/ 2.3

1.14 Statistical methods of information processing. /Cp/ 1 4 [K-2 JI1.1J11.2J12.1 J12.2

2.3
1.15 Main stages of gathering information related to external 1 2 IK-2 JI1.1 J11.2J12.1 J12.2

business environment analyzing. /TIp/ J12.3




1.16 Main methods of information processing. /IIp/ 1 2 ITK-2 JI1.1 J11.2J12.1 J12.2
2.3
Pasznen 2. Instruments for decision making based on
business environment analyzing

2.1 Main methods of management decision making based on 1 2 IK-2 JI1.1 J11.2J12.1 J12.2
information processing: SWOT-analysis, PEST(PESTLE)- J12.3
analysis, 5 competitive forces. Strategic matrix instruments
/Jex/

2.2 Main types of management decisions in multinational 1 8 IK-2 JI1.1 J11.2J12.1 J12.2
companies demanding careful analysis of business 2.3
environment. /Cp/

2.3 Strategic matrix instruments. /TIp/ 1 2 [1K-2 JI.1J11.2J12.1 J12.2

2.3

2.4 Main methods of management decision making based on 1 2 IK-2 JI1.1 J11.2J12.1 J12.2
information processing: SWOT-analysis, PEST(PESTLE)- J12.3
analysis, 5 competitive forces. /IIp/

25 Corporate strategy developing based on matrix instruments 1 2 I1K-2 JI.1 J11.2J12.1 J12.2
using. The GE/McKinsey matrix. /JIex/ J12.3

2.6 Main types of corporate strategies of multinational 1 12 IK-2 JI1.1 J11.2J12.1 J12.2
companies. /Cp/ J12.3

2.7 Corporate strategy developing based on matrix instruments 1 2 IK-2 JI1.1 J11.2J12.1 J12.2
using. /TIp/ J12.3

2.8 The GE/McKinsey matrix. /IIp/ 1 2 IK-2 JI1.1 J11.2J12.1 J12.2

2.3

2.9 Business strategy developing based on matrix instruments 1 2 IK-2 JI1.1 J11.2J12.1 J12.2
using. The M. Porter’s matrix for generic business strategy J12.3
choosing. /JIex/

2.10 Main methods for business strategies development. /Cp/ 1 4 I1K-2 JI1.1 J11.2J12.1 J12.2

2.3

2.11 Business strategy developing based on matrix instruments 1 2 IK-2 JI1.1 J11.2J12.1 J12.2
using. /TIp/ J12.3

212 The M. Porter’s matrix for generic business strategy 1 2 [K-2 JI1.1J11.2J12.1 J12.2
choosing. /TIp/ J12.3

2.13 Product portfolio managing based on matrix instruments 1 2 IK-2 JI1.1 J11.2J12.1 J12.2
using. The BCG matrix. /JIex/ J12.3

2.14 Main methods of the product portfolio managing. /Cp/ 1 6 IK-2 JI1.1 J11.2J12.1 J12.2

2.3

2.15 Product portfolio managing based on matrix instruments 1 2 IK-2 JI1.1 J11.2J12.1 J12.2
using. /TIp/ J12.3

2.16 The Boston Consulting Group matrix: main objectives for 1 2 IK-2 JI1.1 J11.2J12.1 J12.2
using, main advantages and shortcomings. /TIp/ J12.3

217  |3auer 1 0 TK-2 JI1.1 J11.2J12.1 J12.2

2.3

4. POHJ OOEHOYHBIX CPEJACTB

CrpyKTypa 1 comepxanue (pOH/Ia OIIEHOYHBIX CPEJICTB IS IPOBEICHMUS TEKYIIEH U MPOMEXYTOUHOHN aTTeCTAINH MPEICTABICHBI B
IIpunoxenun 1 x paboueil mporpaMmMe TUCIUILUIUHBIL.

5. YYHEBHO-METOAMYECKOE 1 TH®OPMANIMOHHOE OBECHHEYEHUE JUCHUIIINMHBI

5.1. OcHoBHas 1uTEpPaTYypa

ABTODBI, COCTaBUTEIHN 3aryaBue W3znarenscTBO, TON Komma-Bo
JI1.1 |bymryes, B. B., I'pomoB, | TOK 1 sxoHoMuka Poccun. Buepa, ceroznus, 3astpa |Mocksa: DHeprus, http://mww.iprbookshop.r
A. ., Kprokos, B. A., [1990-2010-2030 WHCTHUTYT SHEPreTHUECKOM u/8748.html
Kypuues, H. K., crpareruu, 2011 HEOTpaHWYEeHHBIH JOCTYII
Macrenanos, A. M. JUTSL 3aperuCcTPUPOBAHHBIX
TT0JIh30BaTENCH
JI1.2 |Semn E. T Poccuiickas 5KOHOMHUKA: KyPC JIEKIUM Mocksa: U3narensckuii https://biblioclub.ru/inde
oM Bricmiel mkomabl x.php?
SKOHOMUKH, 2019 page=hook&id=577310
HEOTpaHWYECHHBII JOCTYT
JUTS 3aPETHCTPUPOBAHHBIX
TIOJIh30BaTENCH




5.2. lonoHUTeIbHASA JIUTEPATypa

ABTOPBI, COCTaBUTEIHN

3arnaBue

W3narenscTBO, TO

Konnu-Bo

J12.1

Kynpos B. M.

Poccus u mup: DxoHomuka Poccun B MUpoBOM
KOHTEKCTe: MOHOTpadus

Canxkr-IlerepOypr:
Auneretis, 2010

https://biblioclub.ru/inde
x.php?
page=book&id=74759
HEOTpaHUYEHHBIN JOCTYTI
JUI 3apETUCTPUPOBAHHBIX

nonr2opareneis

2.2

Bectauk Vp®V. Cepus: DOKkoHOMUKA U yIIpaBICHUE:

JKypHai

ExarepunOypr: Ypanbckuit
(henepanbHbBI YHUBEPCUTET
uM. nepsoro IIpe3unenta
Poccuu b.H. Enbiiuna, 2014

https://biblioclub.ru/inde
x.php?
page=book&id=364866
HeOFpaHI/I‘{eHHHﬁ JOCTYII
JUIA 3apETUCTPUPOBAHHBIX
10JIb30BaTeNe

2.3

Arysapos, 3. A.,
Arysaposa, JI. A.,
Aunerul, A. B., ATtaes,
A. M., benoxpsuios, K.
A., benoxkpsuiosa, O.
C., bepexnas, E. C.,
Borganosa, E. A.,
Byb6nuxosa, E. 1.,
Boponuna, T. B.,
TunesHo, A. A.,
Enenxwuii, A. H.,
Epmunosa, M. U.,
3ynma, B. B., Kamnmna,
A. B., Kocenkosa, E.
JI., Jlazapes, P. C.,
Jlazapesa, E. 1.,
Mapuyxos, A. H.,
Macmokona, E. B.,
Martseena, JI. T'.,
Myp3un, A. .,
Huxkwuraena, A. 10,
[Mucapckas, O. B.,
Ilneruesa, A. C.,
[Tonenos, C. /1.,
ITomoga, B. E., ITomoBa,
JI. A., Poros, . U,
Py6unckas, 2. /1.,
Pynuna, A. A.,
Cemenuxuna, H. C.,
Cunenko, E. E.,
TnocrHakos, A. A.,
[ans, A. B.,
lleBuenko, /1. A.,
[1InbanoBa-Poenko, E.
A., lllumanos, E. @.,
benseckuii, /1. B.,
Wpanos, C. I1.,
Kapnayxosa, O. C.,
Kopuees, C. A.,
Martseesa, JI. I'.,
Huxkuraesa, A. 10,

Iunauor E D

OxoHomuka Poccuu u EBpomsl B amoxy
riobanu3anuu. DKOHOMHYECKOE pa3BUTHE,
MEXaHU3MBI YIpaBJIeHUs U HHQOpMaTH3aMH CTPaH
€BpOIEHCKOro CO03a: COOPHUK HayIHBIX paboT
IIEHTpa eC Ha I0r0-3ara/ie POCCUH

PoctoB-Ha-/lony:

W3z patensctBo FOxHOrO
(henepanbHOTO
yHuBepcurera, 2012

http://www.iprbookshop.r
u/47198.html
HEOTpaHUYEHHBIN JOCTYTI
JUTSL 3apErUCTPUPOBAHHBIX
MOJIb30BaTelIeh

5.3 lIpodeccuonanbHbie 6a3bl AAHHBIX U HHPOPMALHOHHBbIE CIPABOYHbIE CHCTEMBbI

Koncynprant+

Tapant

5.4. IlepeyeHb MPOrpaMMHOIo oGecneyeHust

Microsoft Office

6. MATEPHAJIBHO-TEXHUYECKOE OBECIIEYHEHME JUCIUIIJINHBI (MOY JIS)

ITomemenust A1 MPOBEAEHHS BCEX BUAOB PadOT, MPEAYCMOTPEHHBIX yUeOHBIM IJIAHOM, YKOMIIJIEKTOBAHbI HEOOXOAUMOM
CIeLHaIU3UPOBaHHON yueOHON MeOENbI0 U TEXHUUECKUMHE CPeCTBaMU 00yueHus. JlJist npoBeJeHUs TEKIHOHHBIX 3aHATUH UCIIOIb3YETCs
JEMOHCTPALIOHHOE 000pyI0BaHHUE.

7. METOAUYECKHUE YKA3ZAHUA JJI OBYYAIOIIIAXCA 11O OCBOEHUTIO JUCIHHUTIIMHBI (MOY JIS)

MeTO,HI/I‘-IGCKI/Ie YKa3aHus 10 OCBOCHUIO JUCHUIIJIMHBI IPEACTABJICHLI B HpI/IJ'IO)KeHI/II/I 2k pa60qel?1 nporpaMme OIUCHUIIIAHBI.




IIpunoxenue 1

®OHJA OHEHOYHBIX CPEACTB

1. Onucanue nmoka3areJsieil ¥ KpUTepHeB OLIEHUBAHUSA KOMIIETEHIMIA HA PA3JIMYHBIX 3TaNax
X (pOopMHUPOBaAHUS, ONIMCAHUE IIKAJ OLEHUBAHUS

1.1 Iloka3aTenu u KPpUTCPHUH OLICHUBAHUA KOMHGTGHHHﬁ:

3VH,
COCTAaBJIAOIIUC
KOMIICTCHIIMIO

Ilokazarenn
OLICHUBAHUS

Kpurepun
OLICHUBAaHUS

Cpenctpa
OTICHUBAHUS

[1K-2: CnocoOeH TOTOBUTh aHATUTHYECKUE MATEPHAIIBI ISl OLIEHKH MEPOTPUATHI B 00JIaCTH
HKOHOMUYECKOI MOJUTUKU U MPUHATHS CTPATErMYECKUX PEILICHUH Ha MUKPO- U MAaKpOypPOBHE

3name mogxonsl K
MOJTOTOBKE
aHAITMTHYECKHIX
MaTepHaJIOB ISl OL[CHKH
MEpOTIPHUITUH B 001aCTH
9KOHOMUYECKOU IMOJTUTHKH
Y TIPUHSTHUS
CTPaTEruueCKUX pelIeHHH
Ha MUKPO- U MaKpOYpOBHE

Conepxanmne
AHATUTHISCKUX
MaTepuasoB JUIs OLIEHKU
MEpOTIPHUATHII B 001aCTH
9KOHOMHYECKON MOTUTUKH
Y IPUHSTHS
CTpaTeruuecKuX peIieHu
Ha MHKPO- U MaKpOYpOBHE

[MonHOTa M coepKaTETHHOCTD
OTBETa; COOTBETCTBHE
MIPE/ICTaBIEHHON B OTBETAaX
HHPOPMAITUH MaTepHaIaM
JICKIIUH U y4eOHOIl JTUTepaTyphl,
CBEJCHUSM H3
UHDOPMAIIMOHHBIX PECYPCOB
WnaTepuer

Ompoc 1o Teme
(Bompocsr 18-27)

Bompocs! k 3auery (23-
36)

O (tema 18-21),
JI/C (tema 15-20)

T (Bompoc 5.1-6.6)

Ymems roroBUTH
aHATUTHYECKUE
MaTepuabl JUIs OLIEHKH
MEpOTPHUITUH B 001aCTH
HSKOHOMHYECKON ITOITUTUKH
Y TIPUHSITHUS

TToaroroBiieHHbIE
aHaJTUTHYECKHE
MaTepHaIbl TS OLICHKU
MEpOTPUITHI B 001aCTH
SKOHOMHYECKON TTOJIMTHKH
Y IPUHSTHSI

YpoBeHb NOATOTOBIEHHBIX
AHAJTMTUYECKUX MaTEPHAJIOB IS
OLIEHKU MEPOTIPUATHH B 00JIaCTH
SKOHOMUYECKOW MOJTUTHUKU 1
MIPUHATHSA CTPATETHYECKUX
peleHuii Ha MUKPO- 1

Omnpoc no Teme
(Bompocsr 28-37)

JI/C (tema 21-24)

T (Bompoc 7.1-8.5)

MaTepHaJIOB JJIsl OLICHKH
MEpOTpHUATUH B 001aCTH
SKOHOMMYECKOH MOJIUTUKA
U TIPUHSATHUS
CTpaTernueCcKUX perIeHuH
Ha MUKPO- U MaKpOYpOBHE

MEpOTPHATHII B 001acTH
SKOHOMHYECKOH TIOJIUTUKI
U [IPUHATHUS
CTPATETHUECKUX pellleHUH
Ha MUKPO- ¥ MaKpOYpOBHE

CTpATErHUeCKUX PEIICHU | CTpaTernueckux pelieHnii | MaKpoypoBHE

HAa MHKPO- U MAaKpOYPOBHE | HA MHKPO- U MAaKpOYPOBHE

Bnanerp HaBbIKAMU HaBbiku noAroToBKH ConepxareabHOCTh JI/C (tema 25-28)
MOATOTOBKH AHATUTHIECKUX MOATOTOBJICHHBIX

aHAJTMTHYECKUX MaTepuaoB JUIs OLCHKU ananuTiaecknx Matepuanos s | 1 AT3 (6-10)

OLICHKU MEPONIPUATHH B 00JIaCTH
SKOHOMHMYECKOH MOJUTHKA U
IIPUHATHS CTPATETHYECKUX
peleHui Ha MUKPO- U
MaKkpOypOBHE




J1/C — nokmazu/coo0meHue
T — tect

['UT3 — I'pynnoBbie W/uian MHAUBUAYAIbHbIE TBOPUECKUE 3a/IaHUS/TIPOEKThI

1.2 IIIkanel OllecHUBAHUL:

- 50-100 6annos (oyenxa «OMAUYHOY) - UBNONCEHHBIU Mamepual Gaxmuyecku 6epeH,
Hanuuue 21yO0KUX UCYEepNbI8AIOWUX 3HAHULL 8 00beMe NPOUOEHHOU NPOSPaAMMbL OUCYUNTIUHDL 8
coomeemcmeuly ¢ NOCMABLEHHLIMU NPOSPAMMOU Kypca yenamu u 3adavamu oOydenus,
npasuibHble, YEepeHHble OeUCMmBUs N0 NPUMEHEHUI0 HNOJYYEeHHbIX 3HAHULL HA NPAaKmuxe,
2PAMOMHOE U JI02UYECKU CIPOIHOE U3NI0NCEHUE MAMepUuala npu omeeme, yYC80eHue 0CHOBHOU U
3HAKOMCMBO ¢ OONOJHUMENLHOU AUMEPAmypol;

- 0-49 6annoe (oyenxa Hey0o081emMBOPUMENLHO) - OMBEMbL HE C8A3AHbL C BONPOCAMU,
Hanuyue 2pyovix ouuboK 6 omeeme, HENOHUMAHUE CYUWHOCIU U3LA2AeMO20 BONPOCA, HEYMEHUE
NPUMEHAMb  3HAHUSL HA  NPAKMUKe, HeY8ePeHHOCMb U  HeMmOYHOCMb  OMEemos Ha
O00NoIHUMeNbHbIE U HABOOSAUUE BONPOCHL).

2 TunoBbie KOHTPOJIbHbIC 33JaHUSI WM HHbIe MATePHAJIbl, HEOOXOAUMBbIE JJI OLECHKH
3HAHUH, YMEHHUI, HABBIKOB M (WJIH) ONbITA [EATEJbHOCTH, XaAPAKTEPU3YHIIHUX ITAINbI
(popMupoBaHusa KOMIIETEHINI B Npollecce 0CBOCHUS 00Pa30BaTe/JIbHOM MPOrPaMMbI

Questions for the survey

1.Describe initial stages of the decision-making process.

2. Describe a consequence of the perfect decision-making process stages.

3.Describe a role of alternative decisions in the perfect decision-making process.

4. Describe the most characteristic features of the modern business environment.

5.Describe an effective approach to information sources on business environment choosing.

6.Describe an effective approach to processing methods of information on business environment choosing.
7.Describe main channels of trading by futures.

8.Describe first stages of gathering information about a situation in a market.



9.Describe methods of information gathering for understanding criteria of product/service choosing by the consumer.
10.Describe methods of processing of respondents surveying data.

11.Describe initial stages of the process of external business environment analyzing.

12.Describe components of external business environment.

13. Denominate the most important issue when gathering information about external business environment.

14. Describe main objectives of the nominal scale using in external business environment examining.

15. Describe main objectives of the ordinal scale using in external business environment examining.

16. Describe main objectives of the interval scale using in external business environment examining.

17. Describe main objectives of the rational scale using in external business environment examining.

18. Denominate main objective of discriminant analysis

19.Describe a methodology of the SWOT-analysis.

20. Describe features of statements we should include into a quadrant Opportunities when doing the SWOT -analysis.
21. Describe features of statements we should include into a quadrant Strengths when doing the SWOT -analysis.

22. Describe a methodology and a main objective of M. Porter’s matrix using.

23. Describe a methodology and main objectives of the GE/McKinsey matrix using.

24. Describe a methodology and main objectives of the BCG matrix using.

25. Describe a methodology and main objectives of the PEST (PESTLE) matrix using.

26. Denominate main benefit for managers using PESTLE-analysis instead PEST-analysis.

27. What are the main objectives of the 5 competitive forces analysis using?

28. Denominate main strategies for business units characterized by the GE/McKinsey axes as “Low level of the industry

attractiveness/Weak competitive position in the industry”.

29. Denominate main management’s conclusions after completing the M. Porter’s matrix filling.
30. Denominate main benefit for managers using the M. Porter’s matrix.

31. Denominate a main objective of the SWOT-analysis using when developing a business strategy.
32. Denominate a main advantage of the SWOT-analysis using for business strategy developing.
33. Denominate main benefit for managers using matrices when taking strategic decisions.

34. Denominate the main characteristics of the “Cash cows” in the BCG matrix.

35. Denominate the main characteristics of the “Dogs” in the BCG matrix.



36. Denominate a preferred strategy for “Stars” (in the BCG matrix) management.

37. Denominate a preferred strategy for “Cash cows” (in the BCG matrix) management.

Questions for the Quiz

1. Describe main approaches to decision-making in international business.

2. Describe the rational approach to decision-making.

3. Describe the intuitive approach to decision-making.

4. Describe advantages and shortcomings of the brain storming as an approach to decision-making.
5. Describe peculiarities of decision-making in international management.

6. Describe a structure of decision-making process.

7. Describe main collective forms of decision-making.

8. Describe main sources of information for decision-making in international business.

9. Describe main approaches to strategic decision making in international business.

10. Describe main components of international business environment.

11. Describe a structure of the strategic planning process.

12. Describe main types of the organizational structure of international companies.

13. Describe characteristic features of the modern business environment.

15. Describe examples of the modern business environment of international business behavior.
16. Characterize main sources of data for the MNE corporate strategy elaboration.

17. Describe contemporary approaches to information sources choosing when analyzing international business
environment.

18. Describe analytic agencies providing information about international consumer and financial markets.

19. Characterize the best approach to information about the business environment choosing.

20. Describe priorities in marketing agency choosing for examining some potential target international markets.
21. Describe main sources of information used for business strategy development.

22. Describe main parts of a process of corporate strategy developing.



23. Describe stages of gathering information about a situation in international consumer markets.

24. Describe main methods of respondents surveying planning.

25. Describe main methods of results of respondents surveying processing.

26. Describe stages of information gathering process related to external business environment.

27. Describe main characteristics of the market attractiveness in international business.

28. Describe main methods of brand’s characteristics preferences identifying.

29. Describe a method of analysis of variance — ANOVA using in international business environment examining.
30. Describe main scales being used in international environment analyzing.

31. Describe using the SWOT-analysis in international environment analyzing.

32. Describe using the PEST (PESTLE)-analysis in international environment analyzing.

33. Describe using the 5 Competitive Forces analysis in international environment analyzing.

34. Describe using the M. Porter’s matrix in international environment analyzing.

35. Describe using the GE/McKinsey matrix in international environment analyzing.

36. Describe using the BCG matrix in international environment analyzing.

37. Describe objectives of the business strategy developing.

38. Describe objectives of the corporate strategy developing.

39. Describe main objectives of the Boston Consulting Group matrix using.

40. Describe main objectives of the M. Porter’s matrix using.

41. Describe main advantage of the nominal scale using when examining the international business environment.
42. Describe main advantage of the ordinal scale using when examining the international business environment.
43. Describe main advantage of the interval scale using when examining the international business environment.
44. Describe a discriminant analysis and its applications in international environment examining.

45. Describe main advantage of the ratio scale using when examining the international business environment.
46. Describe main strategies which could be elaborated when using the BCG matrix.

47. Describe main strategies which could be elaborated when using the M. Porter’s matriX.

48. Describe main strategies which could be elaborated when using the GE/McKinsey matrix.

49. Describe main strategies which could be elaborated when using the SWOT -analysis matrix.

50. Describe main strategies which could be elaborated when using the PEST (PESTLE)-analysis matrix.

e - OLIEHKA «3a4YTE€HO)» BBICTABIISIETCA CTYJEHTY, €CJIi paboTa MOJTHOCTHIO COOTBETCTBYET
BBIOPAHHOU TEME;
e - OLIEHKAa «HE 3a4TEHO» €ClIi paboTa HE COOTBETCTBYET BEIOPAaHHOM TEME.
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TeMbI 1OKJI210B/COO00IEHUIA

A structure of international business environment — main components.

Dynamics of the modern external business environment.

Contemporary approaches to decision-making in international business.

Advantages and shortcomings of different approaches to decision-making.

Quantitative examination of international external business environment planning.

Statistical methods in external business environment examining.

The need for information when different approaches to decision-making are being used.

The contemporary system of information and analytic agencies providing international business by data related to

external environment.

9

10.
11.
12.
13.
14.
15.
16.
17.
18.
19.
20.
21.
22.
23.
24.
25.
26.
27.
28.

Correlation and regression analyses in processing data related to international business activities planning.
Dependent and independent variables in processing data related to international business activities planning.

Dispersion and discriminant analysis in processing data related to international business activities planning.

Information gathering for international marketing strategy developing.

World famous information and analytic agencies providing services regarding situation on international markets.

The Bloomberg agency: history of development and current activities.

The AC Nielsen agency: history of development and current activities.

The Ipsos agency: history of development and current activities.

Describing foreign target market using socio-demographic tendencies and indicators.

Describing foreign target market using economic and technological tendencies and indicators.

Cryptocurrencies and condition of the world economy.

Scenario analysis in international external business environment describing.

Describing strategic groups of the competitors.

Value chains analyzing and describing.

Market maps: drawing and analyzing (international markets).

Matrix methods for international markets describing.

Frame analysis in external business environment describing.

Digital instruments in external business environment describing.

Methods of competitive positions identifying and competitors describing.

Competitors’ marketing strategies identifying and describing.

Kpurepum ouenkmu:

CTYACHT MOXKCT BBICTYIIUTH MAKCUMYM 4 pasa, Kaxa0€ 3a1aHNC OUCHNUBACTCA MAKCUMYM B 2,5

Oamta (Mmakcumym 10 0.)

Kpurepun oneHku 3a oJ1H AOKIa]]/COO0IEHHE:

2,5 Oamra — CTYACHT MPEACTaBWI HCUEPIBIBAIONIYI0 WHGOPMAIHMIO IO TeME, COOOIICHHE COACPKUT HEO0OXO0IUMBIE

MIPUMCPBI, TOSICHCHUS

2-1 OamnoB — CTYACHT NPCACTaBUIL I/IH(l)OpMaI_II/II-O HC B IIOJJHOM 06’BCM€, HUMCHOTCA CYIICCTBCHHBIC OIIIMOKH B H3JI0KCHHU,

NpUMEP HECAACKBATHBI 3aJaHUTO;

0 6ammoB — COACPIKUT FPY6BI€ OI]_II/I6KI/I, IMMOJIHOCTBIO MCKAXKAIOMINUEC PCATIbBHYIO KaPTUHY.

TecTbl NUCHLMEHHBIE



Module 1.

Topic 1. Decision-making when managing the business: different approaches. A role of information gathering and

processing.

Question 1.1 The empirical approach to decision making is characterized by:
a) careful analysis of information gathered;

b) a highest priority of accumulated experience;

c) a highest priority of assurance in advantages of a concrete alternative.
Question 1.2 The rational approach to decision making is characterized by:
a) careful analysis of information gathered;

b) a highest priority of previously accumulated experience;

c) a highest priority of assurance in advantages of a concrete alternative.
Question 1.3 The intuitive approach to decision making is characterized by:
a) careful analysis of information gathered;

b) a highest priority of accumulated experience;

c) a highest priority of assurance in advantages of a concrete alternative.
Question 1.4 Brain storming relates to a following group of decision-making approaches
a) collective;

b) unformal;

C) quantitative.

Question 1.5 The decision-making is:

a) people inducing to choosing a decision;

b) a process of alternatives generating;

c) a conscious choosing of the best alternative decision.

Topic 2. Main components of business environment, a dynamics of business environment. A significance of information

gathering and processing process for commercial success of the company.
Question 2.1 What components of external environment are able to have a direct influence on the company?

a) political factors, trade unions, international processes;



b) competitors, consumers, suppliers, laws and administrative structures;
c) competitors, suppliers, political factors, technical progress.

Question 2.2 Define the first stage of the strategic planning process:

a) setting objectives;

b) opportunities and threats identifying;

c) advantages and weak points of the company identifying.

Question 2.3 What type of the organizational structure is most often being used by international companies offering on
different markets a wide range of products?

a) matrix;

b) divisional,

c) linear-functional.

Question 2.4 The most demanded analytic agency providing information about international consumer markets is
a) Bloomberg;

b) AC Nielsen;

c) DSM.

Question 2.5 Define the best term/approach to information about the business environment choosing.
a) relevant information analyzing;

b) all accessible information sources analyzing;

c) the most reliable information analyzing.

Topic 3. Main sources of information related to external business environment analyzing. Main methods of information

gathering.

Question 3.1 What does belong to main sources of business information related to external environment?

a) newspapers;

b) business information databases;

c) speeches of famous politicians.

Question 3.2 Denominate the world-famous information agency providing business and society by financial information:
a) CNN;

b) AC Nielsen;



c¢) Bloomberg.

Question 3.3 Denominate the Russia famous information agency providing business by information about urgent situation

on different markets:

a) Megaresearch;

b) RBC,;

c) Step-by-Step.

Question 3.4 Denominate the first priority in marketing agency choosing for examining some potential target markets.
a) a specialized one;

b) having the best internet site;

c) a famous one.

Question 3.5 Denominate the most accessible market information service:
a) newspapers;

b) business information databases;

c¢) Google analytics.

Topic 4. Main stages of gathering information related to external business environment analyzing. Main methods of

information processing.

Question 4.1 What is the first stage of information gathering process related to external business environment?
a) constructing a structure of the process;

b) setting objectives of information gathering;

¢) choosing methods of information processing.

Question 4.2 Denominate the most important characteristic of the market attractiveness.

a) belonging to a new industry;

b) compact territorial size;

c) actual size increasing.

Question 4.3 Denominate the main method of brand’s characteristics preferences identifying
a) expert interviewing;

b) focus groups;

c) respondents interviewing.



Question 4.4 Denominate the main principle in information (about external environment) gathering.
a) sufficient informativeness level,

b) maximal informativeness level;

C) costs minimizing.

Question 4.5 Denominate main objective of analysis of variance — ANOVA using.

a) data homogeneity analysis;

b) data differences analysis;

c) producing forecasts.

Module 2.

Topic 5. Main methods of management decision making based on information processing: SWOT-analysis,
PEST(PESTLE)-analysis, 5 competitive forces. Strategic matrix instruments.

Question 5.1 What are the main objectives of the SWOT-analysis using?

a) examining the rivals’ positions on the market;

b) business strategy elaborating;

c) external environment influence on the company positions examining.

Question 5.2 What are the main difficulties the managers face when using the SWOT -analysis?
a) deficit of information;

b) confusing Opportunities and Strengths;

c) difficulties when processing the information.

Question 5.3 What are the main objectives of the PEST (PESTLE)-analysis using?

a) examining the rivals’ positions on the market;

b) business strategy elaborating;

c) external environment influence on the company positions examining.

Question 5.4 Denominate main benefit for managers using PESTLE-analysis instead PEST-analysis.
a) getting more informative picture of the environment;

b) reducing time spent for performing the analysis;

c) getting an opportunity of producing more precise forecasts.



Question 5.5 What are the main objectives of the 5 competitive forces analysis using?
a) identifying main sources of competition on the market;

b) business strategy elaborating;

c) external environment influence on the company positions examining.

Topic 6. Corporate strategy developing based on matrix instruments using. The GE/McKinsey matrix.
Question 6.1 What are the main objectives of the GE/McKinsey matrix using?

a) choosing business strategy for a market;

b) distributing resources between existing business units of the company;

¢) identifying main objectives for the company activities.

Question 6.2 Denominate axes forming the GE/McKinsey matrix.

a) product’s market share and total revenue;

b) competitive position and industry/market attractiveness;

c) competitive position and expected level of profitability.

Question 6.3 Denominate a main objective of the corporate strategy reviewing.

a) concentrating resources in the most profitable industries/markets;

b) cutting unexpected expenses;

c) optimizing the organizational structure.

Question 6.4 Into what main parts the corporate strategy should be divided:

a) reviewing a list of existing business units and planning opening new business units when starting a business in new

markets;

b) reviewing domestic business units and international business units;

¢) planning and controlling activities.

Question 6.5 Denominate main management’s conclusions after completing the GE/McKinsey matrix filling.
a) identifying main directions of investments and main actives for selling;

b) identifying main components of management development programs;

c) identifying costs of main business processes.

Topic 7. Business strategy developing based on matrix instruments using. The M. Porter’s matrix for generic business

strategy choosing.



Question 7.1 What are the main objectives of the M. Porter’s matrix using?

a) choosing business strategy for a market;

b) distributing resources between existing business units of the company;

c) identifying main objectives for the company activities.

Question 7.2 Denominate axes forming the M. Porter’s matrix.

a) competitive scope and source of competitive advantage;

b) competitive position and top management’s activities effectiveness;

) competitive position and market attractiveness.

Question 7.3 Denominate a main objective of the business strategy developing.

a) concentrating resources in the most important activities;

b) cutting unexpected expenses;

¢) optimizing the organizational structure.

Question 7.4 Into what main parts the business strategy should be divided:

a) profits and lost parts;

b) functional strategies defining organizing of each important the company activity on the market;
¢) activities planning and controlling.

Question 7.5 What are the main objectives of the Key success factors concept using?

a) identifying main targets on the market for functional strategies directing;

b) powerful business strategy elaborating;

¢) taking into account external environment influence when develop the business strategy.
Topic 8. Product portfolio managing based on matrix instruments using. The BCG matrix.
Question 8.1 What are the main objectives of the Boston Consulting Group matrix using?
a) choosing business strategy for a market;

b) distributing resources between existing business units of the company;

¢) choosing strategies for the product portfolio management.

Question 8.2 Denominate axes forming the BCG matrix.

a) competitive scope and source of competitive advantage;



b) market size changing (increasing) and relative market share meaning;

) competitive position and market attractiveness.

Question 8.3 Denominate a main objective of the product portfolio management strategy developing.
a) optimizing the product portfolio from a point of view of current and short/middle term revenue maximizing;
b) cutting unexpected expenses;

c) optimizing the organizational structure.

Question 8.4 Denominate the main characteristics of the “Stars”:

a) having a big relative market share on the rapidly growing market;

b) having a small relative market share on the rapidly growing market;

c) having a big innovative potential.

Question 8.5 Denominate the main characteristics of the “Problem kids™:

a) having a big relative market share on the rapidly growing market;

b) having a small relative market share on the rapidly growing market;

c) having a unique set of features.

Tect - 20 0a/1;10B
HNHCcTpyKIUs 0 BBINOJTHEHUIO

W3 npeio’keHHBIX TECTOBBIX 3a/laHUM BHIOpAaTh OJMH NMPaBUIBHBINA OTBET. B Kax/10M 3ajaHUM TOJIBKO OJUH
IIPaBUJIbHBIN OTBET.
Kpurepuu onenku.

Omua Bompoc Tecta 1 6ayut. Kaxoe recroBoe 3amanue copepkut 20 TECTOBBIX BOIPOCOB. BrImonHsieTcs 1Ba Tecra B
cemecTp. MakcumanbHblit 6aut 3a cemectp — 40.

16-20 GayI0B BBICTABISIOTCS CTYAEHTY, €ciii OH Aan 80% mpaBUIIbHBIX OTBETOB,;
11-15 GaysIoB BBICTABISIOTCS CTYACHTY, eciii OH jaan 70% mpaBHIBHBIX OTBETOB;
5-10 Gayu10B BBICTABISIIOTCS CTYACHTY, €CIIH OH Jai 51% npaBUILHBIX OTBETOB;

0-4 6any10B BBICTABIAIOTCS CTYJCHTY, €clii OH Jai MeHee 50% NpaBHIBHBIX OTBETOB.

['pynmoBbie W/Uay UHAUBUAYATbHBIE TBOPUYECKUE 3aaHUS/TIPOEKTHI

1.Develop a model of external environment in vaccines development (pharmaceutical industry) for using by research and
development companies.



2. Develop a model of external environment in agricultural industry (wheat cultivation).
3. Develop a model of external environment in agricultural industry (cattle breeding).
4. Develop a model of external environment in agricultural industry (wheat cultivation).
5. Develop a model of external environment in agricultural mechanical engineering.

6.Develop a methodology of industries examining for new perspective industry choosing (for starting a new business) for
a company delivering agricultural products from Russia to Asia/Middle East countries.

7. Develop a methodology of industries examining for new perspective industry choosing (for starting a new business) for
Russian company developing software for gaming.

8. Develop a methodology of industries examining for new perspective industry choosing (for starting a new business) for
Russian company manufacturing aircrafts.

9. Develop a methodology of markets examining for new market choosing for Russian sewing company currently working
on a domestic market.

10. Develop a methodology of markets examining for new market choosing for Russian fast food company currently
working on a domestic market.

Kpurtepun ouenkm.
KaXXI0e 3aJjaHne OLIEHUBAeTCsl MakKcuMyM B 4 Oarna (MakcumyMm 20 6.)
JUISL KaXKJIOTO 3aJaHUsl/TIPOEKTa:

4 Ganna — 3aJjaHye BBIIIOJIHEHO BEPHO, OTBET MOJIHBII, HCUEPIIBIBAIOLINN, COAEPKUT HEOOXOIUMbIE IPUMEPHI, TIOSICHEHUS,
CTY/ICHT MIPUCYTCTBYET B ayJUTOPUH /OHJIAIH B DJICKTPOHHOH cpele;

3 Oamna — 3aJaHHWE BBITIOJHEHO HE B TOJHOM O0BEMe, UMEIOTCS CYIIECTBEHHbIE OIMOKH B H3JIOKCHUH, TPUMEPHI
HeaJIeKBaTHBI 3a/IJaHHI0, CTYJICHT PUCYTCTBYET B ayIUTOPHH /OHJIAH B 2JIEKTPOHHOM cpee;

2-1 6anoB — OTBET HEMOJIHBIA, WUMEIOTCS CYIIECTBEHHBIE OIMUOKH, KOTOPBIE YCTPAHSIOTCS CTYAEHTOM C IOJCKa3KH
TperoAaBareiss WM JPYyTuX CTYISHTOB; 3aTPYAHAETCS NaTh TEOpEeTHYeCKoe OOOCHOBAaHWE BOIPOCA W IPUBECTH
COOTBETCTBYIOLLUE TPUMEPHI;

0 6ay10B — 33/1aHUE HE BHIMOJIIHEHO BOOOIIE HITH COICPIKUT rPpyOble OIMOKH, TOTHOCTHIO HCKaXKAIOLIHE PE3YIbTaT, CTYICHT
OTCYTCTBYET B ayIMTOPUH / HE HAXOJUTCS OHJIAMH B IIEKTPOHHOM Cpe/Ie.

3 MeTtoauvecKkue MaTepuaJibl, ONpeae/saoine npoueaypbl OUeHNBAHUS 3HAHUNA, YMEHMH,
HABBIKOB M (WJIH) ONBITA [EeATEJbHOCTH, XaPaKTePU3YKOIIUX 3Tanbl (OPMHUPOBAHUS
KOMIIEeTeHIINH

[Tpoueaypsl OLICHMBAHMS BKJIIOYAIOT B c€0s TEKYIIUH KOHTPOJIb U MPOMEKYTOUHYIO
aTTECTALMUIO.

Tekymmii KOHTPOJIb YCIEBAEMOCTH TMPOBOJUTCS C MCIOJIB30BAHUEM OIEHOYHBIX
CPEACTB, MPEACTABIECHHBIX B M. 2 JaHHOIO MNPWIOKEHUSA. Pe3ynbTaThl TEKyHIEro KOHTPOJIS
JIOBOJSITCA IO CBEJICHUSI CTYJICHTOB JI0 TPOMEKYTOUYHOM aTTECTalINH.

IIpomexyTouHas aTTecTALMA POBOIUTCS B (popMeE 3aUeTa.



3adyer NpOBOAUTCS IO PACIHUCAHHUIO IMPOMEXKYTOUHOM AaTTeCTallMM B YCTHOM BHJIE.
Pe3ynbTarhl aTTeCTallMU 3aHOCSTCS B BEAOMOCTD U 3aYETHYIO KHIKKY cTyneHTa. CTyIeHThl, HE
OpPOLIEIIINE NPOMEXKYTOUHYIO aTTECTallMl0 MO TIpapuKy CECCUM, AODKHBI JIMKBUIMPOBATH
3aJI0JKEHHOCTh B YCTAaHOBJIEHHOM IOPSIZIKE.



IIpunoxenue 2
METOINYECKHUE YKA3ZAHHUA 11O OCBOEHUIO JUCIITUIIJIMHBI

Y4eOHbIM IIJIaHOM MIPEAYCMOTPEHBI CISTYIONTNE BUIbI 3aHATHUMN:

- JICKIINY;

- MPAKTUYECKUE 3aAHSITUSL.

B xo0/1€ eKIIMOHHBIX 3aHATUN PACCMATPUBAIOTCS] BOIIPOCHI, KACAIOIIUECS UCTOPUUECKUX U
aKTyaJIbHBIX BOIIPOCOB pPa3BUTHUsI SKOHOMHUKHM Poccum, pa3iMuHBIX €€ CEKTOPOB, ArOTCs
PEeKOMEHIAIUH JISl CAMOCTOSITeIbHON paOdOThI U MOATOTOBKE K MPAKTUUECKUM 3aHITHSIM.

B xo/1e mpakTHUEeCKUX 3aHATHH YTITYOJISIIOTCS U 3aKPEIUISIOTCS 3HAHUSI CTYACHTOB MO PSIAY
PacCCMOTPEHHBIX Ha JICKIIUSIX BOIPOCOB, PA3BUBAIOTCS HABBIKU BJIAJICHUS II€JIOCTHBIM MOIXO00M
K aHAJIU3y Pa3BUTHUS CTPAHOBBIX SKOHOMHUYECKUX CUCTEM U UX BIUSHUE HA PA3JIUYHBIC ACIIEKThI
MEKIyHApOIHOTO OM3HECA C UCTIOIB30BaHUEM UCTOPUUECKUX U aKTYaJIbHBIX KEMCOB SKOHOMUKHU
Poccun.

[Ipy MOATOTOBKE K MPAKTUYECKUM 3aHATUAM KaXKIbIM CTYJICHT JOJKEH:

— U3YYHUTh PEKOMEHJIOBAHHYIO YUEOHYIO JTUTEPATYPY;

— U3YYUTh KOHCIIEKTHI JIEKIIUI;

— IIOATOTOBUTH OTBETHI HA BCE BOIIPOCHI 110 U3y4aeMOU TEME.

I1o coryacoBaHuIO C PENOAABATENIEM CTYIEHT MOXKET ITOATOTOBUTH ICCE 110 TEME 3aHATHUS.
B mponecce moAroToOBKM K IMPAKTUYECKUM 3aHATUSAM CTYACHTBI MOI'YT BOCIIOJIB30BaThCA
KOHCYJIbTAlIMSIMHU MPEIIOJABATEII.

Borpocsl, HE pacCMOTpPEHHbIE Ha JICKUUSAX U MPAKTUYECKUX 3aHITHUSAX, TOJKHBI OBITH
U3YYEHBI CTYICHTAMH B XOJI€ CAaMOCTOATEIbHON padboThl. KOHTPOIJIb caMOCTOATENbHON padOThI
CTYJIEHTOB HaJ Y4YeOHOW MporpaMMoil Kypca OCYIIECTBISIETCSA B XOJ€ 3aHSITHUH METOJIOM
KOJUIOKBUYMa. B Xoje caMOCTOSITeNbHOW paboThl KaXKIbI CTYACHT 00s3aH MPOYUTATH
OCHOBHYIO U 10 BO3MOKHOCTH JOIOJIHUTENIBHYIO JINTEPATYPY 110 U3y4aeMON TeEME, JONOJHUTh
KOHCIEKTBl JICKIMM HEAOCTAIOIMM MATEpPUAJIOM, BBIIMCKAMU M3 PEKOMEHIOBaHHBIX
MEPBOMCTOYHUKOB.  BBIIEINTh  HEMOHATHBIE  TEPMHUHBI, HAWTH WX 3HAYEHUE B
SHUHUKJIONEANYECKUX CIOBAPSX.

/1 MOArOTOBKM K 3aHATHAM, TEKYIIEMY KOHTPOJIIO M MPOMEXYTOYHOW AaTTECTalUn
CTYJE€HTBl MOTYT BOCIOJb30BATHbCS  AJIEKTPOHHO-OMOIMOTEUHBIMU CcHUCTEeMaMH. Takxke
oOydJarorecss MOTYT B34Thb Ha JOM HEOOXOJWMYIO JIUTEpaTypy Ha aOOHEMEHTE
YHUBEPCUTETCKOM OMOIMOTEKH MIIM BOCIIOIB30BATHCS YUTATIBHBIMU 3aJIaMH.

MeToauueckue PEKOMECHIANUH 110 HAIIUCAHHUIO ICCE

[Ipu paGoTe Hax 3cce CTYACHT pealin3yeT BaXKHBIN dTam cBoero oOydeHus. B mporecce
paboThl  CTYIEHTYy HEOOXOINMMO HW3YYUTh PEKOMEHJOBAaHHYIO JIMTEpaTypy, cobOpath
HE0OXOaMMBIC MaTepHuabl, CHOPMHPOBATH COOCTBEHHOE MTOHUMAHHUE MPEAMETA MCCIICOBAHUS
HA OCHOBE KPUTHUYECKOTO aHAJIM3a Pa3IUYHBIX MOJXO0B K paccMaTpHBacMon MpoOieMaTHKe.
CTyaeHT BIpaBe MPUBJICKATh U JIOMOJHATEILHYIO JIUTEPATYPY.

OCHOBHO¥ 3a/1aueii CTy/IeHTa SIBJISIETCS YIIIyOJIEHHOE N3YYeHHUE TEOPETHUECKUX BOITPOCOB



n30paHHOM TeMbl, KpUTHUECKUN aHAIN3 OCHOBHBIX MyOnukanuii. [Ipu 3ToM crenyer moHUMATh,
YTO TAaKOW KPUTUUYECKUN aHATU3 JTUTEPATYPHI MIPECIEIYET JIBE LIEIH:

- 3HAKOMCTBO C (D)aKTHUYECKOM CTOPOHOM UCCIIeAyeMOM TeMbl (00yUaroIias);

- MUCbMEHHOE U3JI0KEHUE COJIEPKAHUS C IeJIbI0 IPOJEMOHCTPUPOBATH TOHUMAHUE TEMbI
ACcCe U HAJIM4YMEe COOCTBEHHOTO B3IJISI/Ia HAa UCCIIEAYEMYIO MTpoOemMy.

[Tpu paboTte Haj dcce CTYACHT JOJDKEH CTPEMUTHCS JIBUTAThCSl OT MPOCTOTO Mepeckasa
3HaHWHN 1 HHGOPMAITNH, K UX TpaHChOopMaIi 1, BO3MOKHO, IpuparieHuio. B mpomecce paboTs
JUIA pacyeToB M aHalu3a IOKa3aTeliell MO paccMaTpUBaeMOW TEME HCIIONIb3YeTCsl IMaKeT
NpUKIaTHBIX Tporpamm Microsoft Office.

TpeboBanus k 0pOpMIICHHIO dCCe
TekcT qo/KeH ObITh BBINOJIHEH B IieuaTHOM Buje (00beM 8-10 crpanut, 14 mpudTt, Times New
Roman, nmosyTopHbIil MHTEpBa), C MPUIOKEHUEM CIIMCKAa UCTOYHUKOB. B KpaTkoM BBeaeHHUU
OOOCHOBBIBACTCSI  aKTYalbHOCTh TEMbI, YKa3bIBa€TCA  HWCIOJB30BaHHAs  JIUTEPATypa,
dbopmynupyercss 1eiab padoTel. OCHOBHAs YacTh 3CCE COJEP)KUT BBICKA3aHHBIC CTYIECHTOM
cooOpaxkeHusi U uX (pakrojmoruueckoe 00OOCHOBaHHE. B KpaTkoMm 3aKJIIOUEHUU JOJDKHBI
COJZIEPKaTHCS BBIBOBI 110 TEME 3cce. 3aBEPIIACTCs 3CCE CIUCKOM UCTIOIB30BaHHBIX HCTOYHUKOB.



