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1. HEJIX OCBOEHUA JTUCHUTIINHBI

1.1|OcHOBHO L0 MPEHoAaBaHus JUCUUAILIHHBI «IHOCTPaHHBIH S3bIK TPO(ECCHOHATBHOTO OOIICHHS ISl MATHCTPOB SIBIISCTCSI
(hopMupOBaHHE HHOA3BIYHOW KOMMYHHKATHBHON KOMIIETSHIINH, TO3BOJISIONICH UCIIOh30BaTh MHOCTPAHHBIHN S3bIK B IPOIECCEe
YCTHOTO U MMMCHbMEHHOTO JIEJIOBOTO OOIIEHHS Ha YPOBHE, o0ecnieunBaroieM 3¢ HeKTHBHYIO NMPO(ECCUOHATBHYIO JeSTEIbHOCTS.
[MpakTH4ecKoe BIaJCHUEe HHOCTPAHHBIM SI3BIKOM MPEAIOoJIaraeT BIaJeHHe METOAAMH U CIOCO0aMK OU3HEC-KOMMYHHKAIH,
6usHec-koppecnonaeHImuH. L{enp 00ydeH s MarHCTPOB HHOCTPAHHOMY SI3BIKY 3aK/IF0YACTCS B IPHOOPETCHUH H TAlIbHEHIIIEM
Pa3BUTHU MPOPECCHOHANBLHON HHOSI3BIYHON KOMITETEHIINH, HEOOXOJUMBION TSt 3)(HEKTUBHOTO MEKIMIHOCTHOTO JICIIOBOTO
0O0IIIeHHsI ¢ MPUMEHEHHEM PO(EeCCHOHATBHBIX A3BIKOBBIX OPM U CPEICTB.

2. TPEBOBAHUA K PE3YJBbTATAM OCBOEHUA JUCITUIIJIMHBI

YK-4:Cnoco0eH npuMeHSATH COBpeMeHHble KOMMYHMKATUBHBIE TEXHOJIOTHH, B TOM YHcJie HA HHOCTPAaHHOM(bIX) fI3bIKe(aX), 1JIs
aKaJeMH4YeCKOro U NpogeccuoHaJIbLHOr0 B3auMOAeCTBUS

B pe3y/bTaTe 0CBOCHUS JUCHHMILIMHBI 00Y4AIOLIMIiCS 10JKeH

3HaTh:

-YHOTPEOUTENILHYIO JIGKCUKY HHOCTPAaHHOTO sI3bIKa B 00beMe, He0OX0AUMOM JIJIsl OOLICHUS, YTCHUS U TIEPEBOIa MHOSA3BIYHBIX TEKCTOB
npodeccnoHanbHON HaNPaBICHHOCTH;

- IGKCUYECKHE M TPaMMAaTHYECKUE CTPYKTYPhI H3y4aeMOTO S3bIKa; MPaBHUiIa YTEHUS U CIIOBOOOPa30BaHUS;

- mpaBwiIa 0HOPMIIEHHS YCTHOW MOHOJIOTHIECKON M THATIOTMIECKON PeUH;

- 3HATh 3aKOHOMEPHOCTH JICIIOBO¥ YCTHOU M MHChbMEHHOW KOMMYHHKAIIMH Ha HHOCTPAHHOM sI3bIKe(COOTHECeHO ¢ nHaukaropom YK- 4.1)

YMmeTn:

- CHCTEMHO aHAITM3UPOBaTh HH(POPMAIIHIO U BRIOUPATh 00pa3oBaTebHbIC KOHICTIIHHT;

- IPUMEHSITH METOJIBI ¥ CIIOCOOBI ICIIOBOTO OOIICHUS JJIsI HHTEJUIEKTYAIbHOTO PAa3BUTHS, IOBBIIICHUS KYJILTYPHOTO YPOBHSI,
npo(hecCHOHATBEHON KOMITIETEHTHOCTH;

- UCTIOJIb30BaTh TEOPETHUESCKUE 3HAHUS ISl TCHEPAIMU HOBBIX HjICii- BOCTIPHHUMATH CMBICTIOBYIO CTPYKTYPY TEKCTa; BBIIEIATD TIaBHYIO U
BTOPOCTENEHHYIO HH()OPMALIHIO;

- IPUMEHSITh 3HAHHS HHOCTPAHHOTO SI3bIKA JIJIsl OCYIISCTBICHUSI MEXIIHYHOCTHOTO U MPO(HECCHOHANTBLHOTO OOIICHNS;

- YUTATh JIUTEPATYPY MO CIICHUATBHOCTH, aHATU3UPOBATH IOIYICHHYIO HH)OPMALIHIO;

- IEPEeBOIUTH NPOQECCHOHANIEHBIE TEKCTHI (0e3 coBaps);

- COCTABJIATh Hay4HBIC TEKCTHI HA HHOCTPAHHOM SI3BIK(COOTHECEHO ¢ nHAnKaropom YK-4.2)

Baanersb:

- HaBbIKaMH ITyOJIMYHOM peuu, apryMeHTaIU1, BeACHUS UCKYCCHUH; HABBIKAMU ITUCbMEHHOHN peuH;

- cmocobamMy OpUEHTHPOBAHUS B UICTOYHUKAX HHpOpManuu ()KypHaIIBI, CaiiThl, 00pa3oBaTeIbHBIC TOPTANBI U T.1I.);

- OCHOBHBIMHU HaBBIKAMHU M3BJICUCHUS ITIABHOW U BTOPOCTENIEHHON MH(OpMaLUH;

- HaBBIKaMH NIPHOOPETEHMs], UCTIOJIb30BAHUSA U OOHOBJICHUS TyMaHUTAPHBIX, 3HAHUI;

- HaBBIKAMH BBIPAXXECHUS MBICIEH 1 COOCTBEHHOTO MHEHHS B MEXXJIMYHOCTHOM U JIETIOBOM OOIEHUH HAa HHOCTPAHHOM SI3BIKE;

- HaBBIKaMH [JICJIOBOI MMCbMEHHOW M YCTHOU pedyr Ha MHOCTPAHHOM SI3bIKE;

- HaBbIKAMH U3BJICUYEHUS HEOOXOIUMON HH(GOPMALUH U3 OPUTHHAIBHOTIO TEKCTa SKOHOMHUYECKOTO XapaKTepa;

- HaBBIKAMH COCTABJICHHS KPATKHX TEKCTOB CIICLHATN3NPOBAHHOIO XapaKTepa, aHHOTAalNi(COOTHECEHO ¢ HHIuKaTopoM YK-4.3)

3. CTPYKTYPA U COAEP)KAHUE JUCIHUIIJINHbBI

Kon HaumeHnoBanmue pa3jiesioB U TeM /BUA 3aHATHS/ Cemectp / | Yacos Kommneren- Jlutepatypa
| 3aHATHA Kvpe MM
Paznen 1. «KoMMyHHKANUsI U MeKIyHAPOIHbII
MapKeTHHI»
11 1.1. 1 4 YK-4 JI1.3 J11.2 J11.4J12.2
Jlexcuueckue eMHULIBL: BUBI KOMMYHUKalnuu. Pa3ssrue J12.1

HaBBIKOB ayMpoBaHus.Pa3BuTHE HABBIKOB aHAJIUTUYECKOTO
qTeHHs: "DIEKTPOHHOE ITHCHMO KaK (popMa JIeT0BOi
KoMMyHHKauuu'". Hamucanue npocToro 1e10BOro NuchbMa.

Mp/
1.2 1.2 Jlekcuueckue eqUHUIIBI: MapKETHHT. Pa3BUTHE HAaBBEIKOB 1 4 VK-4 JI1.3 J11.2 J11.4J12.2
aynuposaHus "Kak BBIHTH Ha MEXyHapOIHBIN PBIHOK". J2.1

CIOKHBIE CyIeCTBUTENbHBIC. Pa3BUTHE HABBIKOB TOBOPEHHUS
"Co3nanue riobansHoro Openaa” /Tlp/




1.3 Tema: Komannuposka. [Ipudactue mpoieamnero BpeMeHH. YK-4 JI1.3 J11.2 J11.4J12.2
Hacrosiee cosepiiieHHOE BpeMs. J2.1
Poccuiickas 3apyoexxHas Toprosis. [Ipoctoe Oyayiiee Bpemsi.

/Cp/

1.4 UreHue: pa3BUTHE HABBIKOB aHAIU3a U pedepupoBaHus VK-4 JI1.3J11.2 J11.4J12.2
WHOCTPAHHOTO TEKCTa JI2.1
I'pammarika: Pa3BuTrE HABBIKOB yIIOTPEOICHUS
TrpaMMaTHYECKHUX CTPYKTYP BPEMEH aHTIMHCKOTO TJIaroya B
YCTHOH M MIUCBMEHHOU pedun
/Cp/

Pazngen 2. «CraHoBJjieHHE 1€I0BbIX CBSI3el U CTPaTerHu
ycnexa»

2.1 2.1 Jlekcu4eckue eTUHMIIBL: PA3SHOBUIHOCTH JACIOBBIX YK-4 JI1.3 J11.2 JI1.4712.2
B3aMOOTHOIIICHH. Pa3BUTHE HABBIKOB TOBOPCHUS 2.1
"[IpoBenenue neperopopoB". PazBuTre HaBbIKOB
aynupoBanus "Jlenosoe maptaepcrro” /I1p/

2.2 2.2 Pa3BuTHe HABBIKOB M3BIICUCHHS HHPOPMAIIUH U3 TEKCTa YK-4 JI1.3 J11.2 JI1.4712.2
"ITyTs k ycnexy Kapnoca Cnuma". Ilpedukcanbaoe J2.1
cnoBooOpazoBaHue. Pa3BuTre HaBLIKOB roBopeHus "Beyenue
neperosopos" /IIp/

2.3 Tema: [lenoBele Ha3HAYEHMSI. DKBHBAIEHTHI MOJAIBHBIX VK-4 JI1.3 J11.4J12.2 J12.1
riarosnos to beable to, to have to.Konctpykiuu as ... as, not so
... as. besnuunsie rmaronsl. Yp. 1-8,Ymp. 3-7. /Cp/

24 Tema: B oduce. MonansHble Tiaronsl can, may, must.Ilpsmoe YK-4 JI1.3 J11.2 JI1.4712.2
U KOCBEHHOE gonojHeHue. OO0CTOSITENBCTBO LEH, J12.1
BBIpa)KEHHOE HHOUHUTHBOM. YTp. 6-14. /Cp/

25 HWroroerii Tect /TIp/ YK-4 JI1.3 J11.2 JI1.4712.2

J2.1
2.6 ToaroroBka NOKJIa 0B O npoiaeHHbBIM TeMaM B Libre Office YK-4 JI1.3J11.2 J11.4J12.2
J2.1
/Cp/
2.7 /3auét/ YK-4 JI1.3 J11.2 JI1.4J12.2
J2.1
Pa3nea 3. "3ansitocTh M puckn'

3.1 3.1 Jlekcudeckue eqUHULBL: TPYIOYCTPOHCTBO, MOTHUBALIMS YK-4 JI1.1J11.2 J11.4J12.2
ycnemHoi paboTsl. PazBuTie HaBRIKOB ayaupoBaHus " J12.1
OcHoBBHI ycnenrHoro 6usHeca". Pa3BuTue HaBbIKOB TOBOPEHUS
:" Tlonbop mepcoHana Ha kiaroueBbie nosuiun'. /TIp/

3.2 3.2. JIlekcu4eckue eJMHUIbI | PUCKH BEACHUS OU3HECa. THUITBI VK-4 JI1.2 J11.4J12.2 J12.1
PHCKOB, KPU3HCHBIE CUTYyalli. Pa3BUTHE HABBIKOB
aynupoBaHus " Ynpasnenue puckamu. Kak Boridtu u3
KPHU3UCHOM cuTyanu'". Pa3BUTHE HABBIKOB aHATUTHIECKOTO
4TeHus TekcTa " MHTepHAI[MOHAIM3AIMS - PUCK WK HOBBIC
Bo3MmoxHocTh." /TIp/

3.3 Tema : Paboune BzaumootHomenusi. CobeceioBaHuE MPH YK-4 JI1.2 J11.4J12.2 J12.1
ycrpoiictBe Ha pabdoty. CrpanarensHbIi 3an0r. Ymp. 1-4.

Bpemennsbie Gpopmsbl cTpagarensHoro 3aora. Ymp. 1-7.
CyddukcanpHoe CIIOBOOOpa3OBaHHE.
CobecenoBanue 1mpu ycTpoiicTse Ha padoty. /Cp/
34 Tema: CtpaxoBaHue Ou3Heca OT PUCKOB. CTPaxoBasi IOJIUTHKA YK-4 JI1.2 J11.4J12.2 J12.1

kommnanuu. Hapeuns.
Hapeuns B anrimmiickoM s3p1ke. OOpa3oBaHIe aHTITHHCKHX
Hapeunii. Ctenenu cpaBHeHus. Ymp. 5-9. /Cp/

Paznen 4. "CTHIM MeHeKMEHTAa U CIIOCOOBI
npuBJedenne GuHaHCcHpoBanus"




4.1

4.1, Jlekcnueckue equHuipl: CTUIIM MeHekMeHTa. Pa3sutue
HaBBIKOB aynupoBanus "KitoueBbie (akTophl YCIEHIHOTO
MeHe/DKMeHTa . Pa3BUTHE HABBIKOB aHAJMTUYECKOTO YTECHUS:
"[IpenmMy1iecTBa ¥ HEIOCTATKU PA3IUIHBIX CTUIICH
meHepxkmenra". /Tlp/

4 VK-4

J11.2J11.4J12.2 J12.1

4.2

4.2. Jlexcuveckue equHUBL: [IpuBneyeHue GHHAHCUPOBAHHUS.
VYnpasnenue puHancamu. Pa3BuTrHe HABBIKOB TOBOpEHHUS "
Kakue criocoObl mpuBiIeUYeHHs (PHHAHCOB JUTS BEICHUS
MaJyioro Ou3Heca IoCTyIHbI B Hatnel crpane?" /TIp/

4 VK-4

JI1.2J11.4J12.2 J12.1

4.3

Tema:PaboTa B komanae. COBETHI KakK JIydllle OpraHH30BaTh

VYup. 1-5 /Cp/

paboty B komaHjie. MoaanbHbIe Taroisl. YnorpedieHue
MOJAJbHBIX TaroJIoB ¢ NepGEeKTHBIM HHOUHUTHBOM.

4 VK4

J11.2J11.4J12.2 J12.1

4.4

UreHue: pa3BUTHE HAaBBIKOB aHHOTHPOBAHUS U 2
pedepupoBaHus HHOCTPAHHOTO TEKCTa.

I'pamMMmaTHKa: pa3BUTHE HABBIKOB YIOTPEOICHNS
rpaMMaTHYECKUX CTPYKTYP BPEMEH aHIJIMHCKOTO riarojia B
JNEHCTBUTENHFHOM U CTPAAAaTEIHbHOM 3aJI0Tax B YCTHOU U
nucbMeHHo# peun /Cp/

4 VK4

J11.2J11.4J12.2 J12.1

4.5

Urorossrii Tect /TIp/ 2

2 VK-4

J11.2J11.4]12.2 J12.1

4.6

/Cp/

IToxroroBka JIOKIaI0B MO npoiineHHbIM TeMaM B Libre Office 2

4 VK-4

JI1.2 J11.4J12.2 J12.1

4.7

/3auét/

0 YK-4

JI1.2 J11.4]12.2 J12.1

4. ®OHJ OHEHOYHBIX CPEJICTB

CtpyKTypa U coziepkanue (oHa OLEHOYHBIX CPEJCTB ISl IIPOBEJCHUS TEKYIICH U MPOMEXYTOYHOH aTTeCTalluy IPEICTaBIICHbI B
[Tpunoxenun 1 k pabouei mporpaMme TUCIUTLTAHBL.

5. YYHEBHO-METOJMYECKOE 1 TH®OPMAIIMOHHOE OBECIIEYEHHUE JUCHUITINHBI

5.1. OcHoBHasi InTepaTypa

ABTOpBI, COCTaBUTEIH 3arnaBue WznarenscTBO, rox Konuu-Bo
JI1.1 |OImunens E. A. JunakTHdeckue MaTepuaisl 1 camocTosTensHol  (Cankr-IletepOypr: https://biblioclub.ru/inde
pabotsl o kypey «Business Englishy («/lenosoit VIHCTUTYT crielHaibHOM x.php?
AHIIMICKHI SI3BIK»): yueOHOoe mocobue MefaroruKy 1 Tcuxonoruy, | Page=book&id=438772
2015 HEOrPaHUYEHHBIN JOCTYII
UL 3apETUCTPUPOBAHHBIX
NoJb30BaTeneH
JI1.2 |Anucumosa, A. T. English for Business Communication: yueGnoe Kpacunonap: FOxHbrit http://www.iprbookshop.
MocoOue MO JACTOBOMY aHIIIMIHCKOMY SI3BIKY IS HHCTHUTYT MEHEPKMCHTA, ru/25955.html
CTYJICHTOB, O0YUAIOIUXCSI [0 HAMIPABJICHUSIM 2013 HEOrPaHUYEHHBIN JOCTYII
«IKOHOMHKA», «MEHEDKMEHT JUTS 3apETUCTPUPOBAHHBIX
oJib30BaTenei
JI1.3 |Myprasuna 3. M., English for Professional Communication: o Kasanb: Kazanckuii mayuno | https://biblioclub.ru/inde
Awmuposa . T, JucIUIInHe «THOCTpaHHBIHN SI3bIKY: ydeOHOe -MCCJIEI0BATEIbCKAN x.php?
A6nymmn U. 111, nocooue TEeXHOJIOMUYECKU page=book&id=259048
Chicoes B. A. yausepeuter (KHUTY), HEOrpaHUYEHHBII JOCTYI
2012 JUTS 3apETUCTPUPOBAHHBIX
MOJIb30BaTeNel
JI1.4 |Jlykuna, JI. B. Kypc anrmmiickoro s3bika 111 MaructpantoB. English|Boponex: Boponexckuit http://www.iprbookshop.

Masters Course: yaebHOe mocobue aJsi MaruCTpaHTOB rOCyJapCTBEHHBIN ru/55003.html
10 Pa3BUTHIO M COBEPIIEHCTBOBAHUIO OOLINX U APXUTEKTYpHO- HEOTPaHHYEHHBIH JOCTYIT
NpeIMETHBIX (€I0OBON aHIIMACKHIA SI3bIK) CTPOUTEIBHBIN JIUISL 3apETUCTPUPOBAHHBIX
KOMITETCHIIUH yausepcurer, 95C ACB 0JIb30BaTEIICH
9 b
2014
5.2. lonotHUTE IbHAS JINTEPATYPA
ABTOPBI, COCTaBUTEIN 3arnaBue H3parenscTBO, IO Konunu-Bo




ABTOpBI, COCTaBUTEIH 3arnaBue W3narenbctBO, TOX Komma-Bo
J2.1 |Benpuuxas, JI. B., Jenosoit anrnumiickuii s3eik = English for Business  [Munck: TerpaCucreme, http://www.iprbookshop.
Bacunesckas, JI. 1., Studies: yuebHOE mocodue Terpanur, 2014 ru/28071.html
Bopucenko, /1. JI. HEOTpaHUYEHHBIN JOCTYI
JUTS 3apETUCTPUPOBAHHBIX
ToJIb30BaTeNei
J2.2 |Ykpaunen U. A. WHOCTpaHHBIiA SI3bIK (aHITTHHACKHIT) B Mocksa: Poccuiickuii https://biblioclub.ru/inde
PO eCCUOHATBHOM eI TENEHOCTH: YIeOHO- roCyJapCTBEHHBII x.php?
METOANIECKOE TTOCO0He YHHUBEPCHTET TIPABOCYIHS page=book&id=439638
(PT'YII), 2015 HEOTPaHWYEHHBIN TOCTYII
JUTS 3apETUCTPUPOBAHHBIX
10JIb30BaTeNei

5.3 Ilpo¢eccuonanbHble 6a3bl JAHHBIX H MH(POPMANIMOHHBbIE CIIPABOYHbIE CHCTEMBI

Koncynpranr +

lapant
Cambridge Dictionary https://dictionary.cambridge.org/ru/
Iazera Financial Times https://www.ft.com/

5.4. IlepeyeHb MPOrpaMMHOI0 obecreyeHust

Libre Office

5.5. YueGHO-MeTOANYECKHE MATEPUAJIBI JIsl CTYJIEHTOB € OTPAHMYEHHBIMU BO3MOKHOCTAMH 3/10POBbS

[Ipu HE0OXOAUMOCTH TO 3asBICHHUI0 OOYYAIOMIEroCs C OTPaHWYEHHBIMH BO3MOXKHOCTSIMH 37I0POBBSI y4eOHO-METOJHYECKHE MAaTepUalIb
MPEIOCTABISIIOTCS B hOpMax, aIalTUPOBAHHBIX K OTPAHUIEHHSM 3I0POBBSI M BOCTIPUATHS HHGOpMAWH. J{JIs I ¢ HapyIIeHHsIMU 3pEHUS: B
¢dopme ayanodaiina; B neyaTHOi popme yBeIWYeHHBIM mIpudTOoM. [l ML ¢ HapyIIEHUsIMU cilyXa: B (hopMe DJIEKTPOHHOTO JIOKYMEHTa; B
negatHOH (opme. s IHI] ¢ HapYIIEHUSIMA OTIOPHO-IBUTaTENBFHOTO anmapara: B GopMe 3JIeKTPOHHOTO JOKYMEHTa; B IeYaTHOH GopMe.

6. MATEPUAJIBHO-TEXHUYECKOE OBECIIEYEHUE JUCIUIIJIMHBI (MOAY JIST)

[Momemenus AJst NpOBEAEHHUS BCEX BUIOB PaboT, IPEeIyCMOTPEHHBIX YUeOHBIM INIAHOM, YKOMIIEKTOBaHBI HEOOX0ANMOIt
CHEeNMAIN3UPOBAHHON yueOHON MeOeIbI0 U TEXHUUECKUMHU CPEACTBAMH 00yUYCHUSI:

- CTOJIBbI, CTYJIbA;

- IePCOHANIBHBII KOMIIbIOTED / HOYTOYK (IIEpEeHOCHOIT);

- IPOCKTOP, dKpaH / HWHTCPAKTUBHASA JOCKaA.

7. METOAUYECKHUE YKA3ZAHUWS JJIS1 OBYYAIOIIAXCSA ITO OCBOEHUIO JUCHUTIIMHBI (MOY JIST)

Meroaudeckue ykazaHUs 110 OCBOSHHIO TUCLUILIMHBI IpesicTaBiieHbl B [Ipunoskenun 2 k paboueil nporpaMme AUCHUIIIHHBL




IIpunoxenue 1

1. Onucanue nokasaresieil ¥ KpUTepueB OLICHUBAHUSA KOMIIETCHIUI HA
Pa3JIUYHBIX 3Tanax ux ¢GopmMupoBaHus, ONMUCAHHUE IKAJ OLCHUBAHMS

1.1 Tloka3aTenu ¥ KpUTEPUU OLICHUBAHUSI KOMITETECHIIMIA:

3VH, cocrasisromnie [Tokazaremn Kpureprn oneHnBanus Cpenctsa
KOMIIETEHIUIO OLICHUBAHMSI OIIEHUBAHMS

YK-4 cnocoben NPUMEHATDb COBPEMEHHbBIC KOMMYHUKATUBHBIC TEXHOJIOI'HH, B TOM YUCJIC HA
HHOCTPAHHOM AA3BIKE IJId AKAACMH4YECCKOro u HpO(l)eCCI/IOHaJILHOI‘O B3aNMOJeiCcTBHSA

3HaHue: - [TepeBoaur cnosa ¢ ITonHOTA M cOAEpKaTEIBHOCT OTBETA, Tectsr 1-2
--yIOTPEOUTEITEHYIO pyCCKOTo Ha aHITIMHCKHH | IpaBUIILHOCTE NEPEeBO/a, yIOTPeOIeHHIS YcTHBIN onpoc (TEKCTHI
JIEKCHKY HHOCTpaHHOro | ¢ @HIIMHCKOTO Ha JIEKCHYECKUX eIMHUI] U Tpammarideckux | 1-10), Bompocsr k 3auery (1
A3BIKa B 0GBEME, SZSEE?E;IE:TH;:ECC:T KOHCTPYKIMHA, cOOMI0IeHre cemectp -1-4; 2 cemecTp —
HEeOOXOIUMOM IS sCyX, onpenienseT i HHTOHALMOHHBIX ¢dopm B COOTBETCTBHE © 1-4)
OOIIEHHUS, YTEHHS 1 asbBACT 3a/1aHHOI KOMMYHUKaTUBHOM CUTyalllen.
MEPEBOJIa MHOS3BIYHBIX  [[PAMMATHYECKHE
TEKCTOB CTPYKTYPEI,
Hqu)CCCHOHaHBHOP‘I M3MEHACT 4aCTh PEYU B

COOTBCTCTBHUH C
HaIpPaBJICHHOCTH; COHTCKCTOM
- IEKCUYECKHe U
rpaMMaTUYECKUE
CTPYKTYPBI H3y4aeMOoro
SI3BIKA; TIPABUIIA YTECHUS U
CII0BOOOpa30BaHU;
- IpaBwiIa OPOPMIICHHS
YCTHOM MOHOJIOTUYECKOU
U AMAIIOTUYECKOU peun;
- 3HaTh 3aKOHOMEPHOCTH
JIeJI0BOM YCTHOU U
MMACbMEHHOM
KOMMYHHUKaLMU Ha
HHOCTPAHHOM $I3bIKE.
YMmenne: -- cucremHo [[lepesonut npemnoxkenns)y  ConeprkaHue OTBETa IepeaaHo 0e3 Tectsr 1-2
aHaAJIIU3UPOBATH B COOTBETCTBUU C HCKa)KEHUs TEKCTA, TPaMOTHO U YcTHBIN onpoc (TEKCTHI
nHpopmanuio u [FAAaHHBIM CTHIIEM, CTHJIMCTHYECKH BEPHO; 1-10), Bompocsr k 3auety (1
BHIOMpATH [CpEBOMNT KoppekTHoe ynotpebienue cemectp -1-4; 2 cemecTp —
oOpa3oBaTenbHBIE ZKOHOMH%CKHH reKer ot IrPaMMAaTUYECKUX U CTUJIMCTUYECKUX 1-4)

000 3HaKOB C yueToM "

KOHICIIITHH, [IpeAIaracMoro CTHIIA, KOHCTPYKIIAH.
- TPUMEHATH METOIBl M |yrpeqaer
CIoCcoOBI ACJIOBOI'O  |apryMeHTHpPOBAaHO HA
o0IeHus JUISL [BOTIPOCHI B hopme
HMHTEJJIEKTYaJIbHOTO MOHOJIOTa HIIH JiHajiora
pa3BUTHS,  TOBBIIIECHHUS
KyJIbTYypHOTO YpPOBHS,
poeCCHOHATBHOMI
KOMIIETEHTHOCTH;

- UCIIOJIb30BaTh
TEOpeTHYECKHe  3HaHUS
JUIl  TeHepalliu HOBBIX
njen- BOCIIPUHHMATh
CMBICIIOBYIO  CTPYKTYpY
TEKCTa; BBIJIETISITH
TJIABHYIO u
BTOPOCTEINEHHYIO
nHPOPMALHNIO;

- MIPUMEHATH 3HAHU
HWHOCTPAHHOI'O A3bIKa JJIA
OCYIIECTBICHHS
MEXJIMYHOCTHOTI'O )51
po(heCCHOHATHHOTO
OOIIEHUST;




- YUTaTh JIUTEPATypy IIO
CIICLIHAIIbHOCTH,
AQHAJIN3UPOBATh
HOJTy4EHHYIO
nH(pOPMAIIHIO;

- NIePEeBOUTD
npodeccroHabHbIE
TeKCTHI (0e3 cioBaps);

- COCTaBIIATh
Hay4YHbIe TEKCTHI

Ha HHOCTPaHHOM

S3BIK.

Buagenme- HaBbIKaMu
yOJIMYHOM peun,
apryMeHTaluH, BeICHNS
JIMCKYCCUH; HaBBIKaMU
[IUCBMEHHOU peun;

- cocobamu
OpPHEHTHPOBAHUS B
HCTOYHHUKAX
nHpOpManuu (KypHaJbI,
caiftel, 00pa3oBaTeNbHBIE
MOPTAaJbl U T.1.);

- OCHOBHBIMH HaBBIKAMU
U3BJICYCHUS [T1ABHOU U
BTOPOCTEIICHHON
nHpopmanny;

- HaBBIKAMHU
nproOpeTeHus,
UCTIONIb30BAHUS U
OOHOBIICHHS
TYMaHUTAPHBIX, 3HAHNUI;
- HaBBIKAMU BBIPKEHHS
MBICJICH U COOCTBEHHOTO
MHEHUS B
MEXJINYHOCTHOM U
JIEIOBOM OOILIEHUH Ha
WHOCTPAHHOM SI3BIKE;

- HaBBIKaMU JIEJIOBOU
MUCBMEHHOM U YCTHOM
pedr Ha THOCTPAHHOM
SI3BIKE;

- HaBBIKAMH M3BIICUCHHS
HEOOXOIUMOI
HHPOPMALINH U3
OpPUTHHAIBHOTO TEKCTa
HKOHOMHYECKOTO
XapakTepa;

- HABBIKAMHU COCTaBJICHHS
KpaTKuX TEKCTOB
CHeLUaIu3uPOBAHHOTO
XapakTepa, aHHOTAIHH.

I'OTOBUT M BBICTYIAET C
ITOK/1a10M 110
CaMOCTOSITEJIBHO
BEIOPaHHOH TeMe;
IPedepupyer TekcT B
[MMCHMEHHOHN U YCTHOM
(bopmax,

['OTOBUT K OTBEYaET
MOHOJIOT WJIU JTUAJIOT
[pe4b 10 3alaHHOI TeMe

BeimosiHeHIe KOMMYHHKATHBHOM 331444 B
IMOJIHOM 00BEME;
®doueTryeckoe ohopMIICHUE
COOTBETCTBYET MPABHUIIAM S3bIKA;
KoppekTtHoe ynoTpebiieHne TeKCuIeCKUuX
eJIMHUIL;

[MoHuMaHKe TPaMMaTHYECKHUX U
CTUIMCTUYECKUX KOHCTPYKIHA.
CaMOCTOSITEIbHOCTD BHIBOJIOB M CYXICHUH]
C COOTBETCTBYIOLIMM MPABHUIbHBIM
HCIIOJIb30BAHUEM JICKCHUECKUX H
rpaMMaTHYECKUX CTPYKTYP IO
IIPEJIOKEHHOU TEME

Tectsr 1-2
VY CTHBIN 0npoc (TEKCTHI
1-10), Bompocsr k 3auerty (1
cemectp -1-4; 2 cemectp —
1-4)

JIOKNAaJ] C Mpe3eHTauel
(1-10),

1.2 [lIkayel OIICHUBAHUSA
Texyuii KOHTPOJIb YCIIEBAEMOCTH M MPOMEXKYTOUYHAsI aTTeCTAIlds OCYIICCTBIISCTCS B

paMKax HaKOMUTEIHHOUN OauTbHO-pEHTHHTOBOM cucTeMbl B 100-0amipHOM mIkane:

50-100 6anmoB (3auer)

0-49 Gannos (He3ayer)




2 TunoBble KOHTPOJIbHBIE 3aJaHUA UJIM MHbIE MATEPUAJIbI, HEO0OXOAUMBbIE VISl OLIEHKH 3HAHUA, YMEHM,
HABBIKOB U (WJIH) ONbITA AESATEJbHOCTH, XapaKTEePU3YIIUX dTanbl ()OPMHUPOBAHUS KOMIIETEHUHH B
npouecce 0CBOeHHUsi 00pPa30BaTeJIbHOM NPOrpaMMBbl

BOHpOCLI K 3a49€Ty

1o gucuuminHe_HOCTpAHHBII si3bIK NPodecCHOHANBHOIO 00IIeHUs

(AHrauiicKmii)
1 cemecTp
1. KommyHnukanus
2. Mex1yHapOAHbIN MapKETHUHT
3. DTanbl CTAHOBJICHUS JCJIOBBIX CBSI3EH
4. Crpateruu ycrnexa
2 cemecTp
1. 3aHATOCTh B pa3HbIX chepax IeATeNbHOCTU
2. PazHoBuUIHOCTH PUCKOB
3. CTriii MEHEKMEHTa
4, VYrpasieHue puHaHcaMu

HMHcTpyKuus 10 BHINOJTHEHHIO:

3auer mpoxoauT B popmare Oecenbl 1Mo MPOHACHHBIM TEMaM B TEUCHHUE CEMECTPa.

Kpurepun oneHuBaHus:

- Ctynenry BeicTaBisiercs «3auer» (100-50 6annoB), ecin KOMMYHUKATUBHBIE 3a/1a4H BBIIIOJIHEHBI ITOJIHOCTBIO,
UCIOJIb30BAHHBIN CIIOBapHBIN 3amac, rpaMMaTHYeCKUe CTPYKTYpBI, GOHETHUECKOe 0POPMIICHUE BbICKa3bIBAHUS
COOTBETCTBYET IIOCTABJICHHOMN 3a]a4e;

- CryneHty BbICTaBIsieTCs «He3aueT» (49-0 6aioB), eciy OTBETHI HE CBA3aHbI C BOIPOCAMH, HATUYHE
rpyObIX OIKMOOK B OTBETE, HEIOHUMAHHUE CYIIHOCTH U3JIaraéMOro BONpoca, HEyMEHHUE IPUMEHSTh 3HAHUSI Ha
IIPaKTUKE, HEYBEPEHHOCTh U HETOYHOCTh OTBETOB HA JJOTIOJIHUTEIbHBIE U HABOSIINE BOIIPOCHI

TecTbl
1 cemecTp

Tecr 1

A Complete the sentences with the words in the box.

bush grapevine nutshell  stick wall

| heard it on the you’ve been promoted.

| asked Rudy to say yes or no, but he just beat around the
Look, ina , my trip to Singapore was a huge success.

I think you got the wrong end of the . ’m not going on holiday, I’'m going on a business trip.
John just doesn’t listen. It’s like talking to a brick

O wWN R

B Complete the multi-word verbs with off, on or up.
Lfthansa pilots have called 6 strike action planned for next week after new talks were set 7 with

the German airline.



The announcement late on Wednesday averted, or at least put 8 , a four-day stoppage that could have cost
Lufthansa tens of millions of Euros.

The Union’ action had built 9 the dispute into one of the worst to hit Germany in recent years, adding to
wave of industrial action across the European airline sector, which has also affected British Airways.

In the end, the stoppage ended after 24 hours when the two sides agreed to carry 10 negotiating.
Lufthansa says strike action costs it at least $25 m a day.

C Choose the correct words to complete each sentence.

11 We’re meeting tomorrow to discuss the new (market / marketing) strategy.
12 Can we discuss the (sales / price) figures? | was expecting an increase, not a decrease.
13 We’re excited about the launch of the new (product / brand) range in South America.

14 I’d like you to meet Liam. He’s the one who organised the successful advertising (image / campaign) in
London last year.

15 We have brand (loyalty / leader), we just need to increase our market share.

D Put the words in the correct order to make sentences.

16 morning strategy marketing purpose our of discuss the to meeting is this
The

17 I’ve idea heard a best long the time for

That’s

18 they however are crazy want you all your ideas, think

We

19 other about ideas this we do can about what ?

Any
20 New York City was thinking we maybe go should to
I

OTBeThI:

1 grapevine 2 bush 3 nutshell 4 stick 5 wall 6 off 7 up 8 off 9 up 10 on 11 marketing 12 sales 13 product 14
campaign 15 loyalty 16 The purpose of the meeting this morning is to discuss our marketing strategy. 17 That’s
the best idea I’ve heard for a long time. 18 We want all your ideas, however crazy you think they are. 19 Any
other ideas about what we can do about this? 20 I was thinking maybe we should go to New York City.

2 cemecTp
Tecr 2
A Match the prefixes (56-60) to the words (a—¢).
lem
2 under
3dis
4 de

Shi



a)  perform

b)  regulate

c) lateral

d) loyal

e)  power

B Choose the correct word from Exercise A to complete the sentences.

6 It was of John to tell our competitors about the new product launch.

7 The government is going to the sector in the near future.

8. We don’t need someone who’s going to the way Leon did. We need someone who can sell!
9. The two countries agreed to work hard to improve relations.

10 Ifyou employees — give them real control over their work - that increases productivity.
C Write the most appropriate modal verb (positive or negative) in each gap. The meaning is given in
brackets.

11.1 have taken the train but the last one had left, so | got a taxi. (If there had been a train ...)
122You = have ordered more paper for the copier. I’d already ordered it. (It wasn’t necessary.)
13 They have left the office already. It’s only 3 p.m. (It’s impossible.)

14 There were only two people who could have written this note. It wasn’t Axel,soit _ have been

Victoria. (It could only have been.)
15 You have gone to the presentation on database management. It was great! (It was recommended.)

16. He have fired the best engineer due to the fact that our company turned into the less competitive
in the market.

D Match four of the five managers below with the team where they will be best suited.
Susan: creative, inspiring, diplomatic

Matt: decisive, competent, responsible

Benny: sociable, loyal, considerate, logical

Stella: supportive, sociable, flexible

lan: organised, efficient, logical

17 We have some brilliant and creative people in our team but we’re not always good at handling everyday
routines. We need someone to remind us about what to do and when — someone who knows where everything is
kept, and can suggest the best way to do things.

Person:

18 Ideally, our new team member should enjoy working with people and should get on well with others. He or she
should be able to explain things clearly to customers. And — as our work is never routine — it is important to be
able to adapt quickly to changing situations.

Person:

19 The ideal candidate must be able to deal with all kinds of difficult situations, and take control when something
goes wrong. He or she must be able to keep a clear head and not get distracted when things happen fast. Because
this person will manage a large team and a large budget, he or she must be sensible and able to make good



judgements.
Person:

20 We need someone who can produce new and effective ideas and can give other people a feeling of excitement
and a desire to do something great. This person also needs to deal politely and skilfully with our team of artists
and designers without upsetting them.

Person:

OTtBeThI

le2a3d4b5c 6disloyal 7deregulate 8 underperform 9 bilateral 10 empower 11 would 12 needn’t 13 can’t 14
must 15 should 16 should 17 lan 18 Stella 19 Matt 20 Susan

Kpurtepuu onenuBanus:

MaxkcuManbHOE KOJIMYeCTBO 0alioB, KOTOPOE CTYIEHT MOKeT HabpaTh — 20 0ayioB (3a KaXKIbli MPaBUIIbHBIN
OTBET CTYJEHT noJiydaer 1 6ain).

YecrHblii onpoc

1

Why it pays to put the workers in the picture

by Alicia Cregg

When workplace disputes flare up, the blame is often laid on a break-down in communication. Talking may not
always resolve disagreements, but withholding management plans until the last moment can certainly make a
difficult situation worse. From 6th April 2005, UK employees gain the legal right to know about, and be
consulted on matters that affect them at work. This covers anything from the economic health of the
business to decisions likely to cause redundancies or changes in how work is organised. The new rules, which
implement a European Union directive, move the UK closer to other European states, most of which already
require work- place consultation.

There are good reasons for businesses to forge ahead with such agreements voluntarily.  First, there is
the common sense belief, backed by academic research, that companies do better when their employees are well
informed and have a say in decisions that affect them. Second, by kick-starting negotiations the employer
effectively takes charge. The regulations give organisations free reign to agree internally what consulting and
informing employees amounts to in practice — what topics will be discussed, how often and by what means. In the UK —
in contrast to most other EU states — once a framework forinformation and consultation has been agreed, there is no
requirement to work through elected representatives. If the workforce approved, a business could rely solely on
face-to-face and electronic communication.

The mobile operator 3 prefers the personal approach. Whenever possible, it uses video calls and e-mail to put its
young work- force in contact with senior man-agers. At the other end of the spectrum is AstraZeneca, the
Anglo-Swedish pharmaceuticals group, which has a history of consulting employees through elected forums and
union representatives. Consulting through intermediaries can yield dividends, particularly during a change of
ownership or under a redundancy programme. Another point in favour of a mediated approach, says Ross
Hutchison, head of internal communications at KPMG, the accountancy firm, is that representatives can be taken
into the confidence of management in a way that anentire workforce cannot.

But do the gains from indirect consultation outweigh the attractions of more direct approaches? Not everyone is
persuaded that they do. Alison Gill, co-founder of Getfeedback, a talent management consultancy, argues that
knowledge exchange and online polling, not elected assemblies, produce better performance. “The goal is to involve



people directly and profit from their ideas.” In spite of earlier opposition, a growing number of companies believe that
putting employees in the picture is good for business. If the remainder do not follow suit, they may now find their
workers give them little choice.

2
Goodbye to the golden age of global brands

by Richard Tompkins

In the Harvard Business School professor Theodore Levitt’s seminal paper The Globalization of Markets,
written in 1983, he argued that, as new media and technology shrank the world, people’s tastes would converge,
creating a single global market that would be dominated by the world’s most successful brands. So, when the
Berlin Wall fell and the barriers to world trade came down, itseemed Prof Levitt would be proved right. Global
brand owners poured into the newly opened markets and, facing little competition in countries unaccustomed to
consumer culture, they thought they would clean up. Then, some awkward commercial realities started to close
in.

Once local consumers had tried these new products, they found them far too expensive to buy ona regular
basis, even if they liked them. And soon, local producers sprang up offering much better value for money with
products of only slightly inferior quality at a vastly lower price. Usually, too, these products were better suited to
local tastes and cultural preferences than those being foisted onto consumers by the global corporations. The
global brand owners were left spreading their advertising and other fixed costs over tiny market shares and often
faced extra costs, such as tariffs. In many of these countries today, global brand owners command the
super-premium end of the market in any given product category, while local brands command the rest. The
global brand owners could try to move into the mass market by creating low-price products designed to suit local
tastes, but that would throw them into head-on competition with local companies possessing better
distribution channels and a far deeper understanding of the market. Increasingly, therefore, they have resorted to
buying local brands and the companies that ownthem. And here, of course, lies the paradox. Whatever is the point of
owning a global brand if it does not work in global markets?

Let us be optimistic and suppose the poor countries do become rich. But what do we see happening in rich
countries? Ever-proliferating brand choices. There are more soft drink brands than there have been for years, more
fast food chains, more packaged goods, more cars. Supermarkets are competing with brand owners by selling own
label products that are as good as the branded version but cost 20-30 per cent less.

Global brands, of course, are not about to disappear. But it must now be clear that Prof Levitt was mistaken in
believing the world’s tastes would converge on standardized products. Everything we have learned about
consumerism over the decades shows that, as people become better off, they want more choices, not fewer.
Global brands may be here to stay, but their golden age is over.

3
Teams seek strength in affiliations

by Stefan Stem

The global consultancies share some characteristics of the largest branches of Tesco. Vast out-of- town
supermarkets may offer everything you need to keep the home well stocked, but do they really give you the
quality that could be yours by spending a couple of hours in boutiques, delicatessens and food halls?
Perhaps the one-stop shop can meet all your basic and immediate needs.

But some management challenges require a pooling of expertise and talent from a team of consultancies
working together. “On paper the biggest firms have all the capabilities you might s want,” says Andrew Crowley,
vice- president of consulting and systems integration for CSC, the international information technology
consultancy. “But there is a risk element to that. A consortium gives you a slightly different view on life, and
probably better value as well.” That view is echoed by Bernard Brown, senior vice-president for consulting in the
UK, Americas and Asia-Pacific for Atos Origin, the IT consultancy. “You won’t necessarily haveall the skills to meet
the ‘end-to-end requirements of a large client,” he says. “But we have to partner. It is an essential part of our work.
For Mr Brown, there are several core elements to a successful collaboration. “First, what are the rules of
engagement?” he asks. “How will we work together, how will we measure progress? Then we look for seamless
teamwork —can we keep the same team throughout a project lasting between six and 18 months? Then there is
personal integrity: do our strategies and approaches fit?

Personal relationships matter enormously too. Business hasn’t changed that much, in spite of all the new ways of



communicating. Then there is the commitment of all involved, and the question of cultural fit and values: if your values
are not shared at the outset you will find out later to your cost. Finally, there is the question of joint marketing: how do
we protect each other’s brand?

Mr Crowley does not underestimate the difficulty of making consortia work for both client and consultant. “You need
explicit work share agreements up front,” he says. “Otherwise you will find yourself arguing over what percentage
of the work goesto one partner oranother. You need that commercial relationship inplace, with agreed
milestones for the project. Partnerships are dynamic. They evolve, and like a marriage there will be ups and downs.

The interpersonal relationships are vital, and greed will destroy it. You need the same ethics, the same values, so you
can combine your skills and not fight over revenues. Last year Atos Origin replaced IBM as the International Olympic
Committee’s IT partner for the next three Olympic games. In Athens last summer Atos was managing more than 2,300
different suppliers, often without written contracts in place. “Without our experience of partnering, we would never
have been able topull that off,” Mr Brown says.

4
Message machine creates abuzz
By Bernard Simon

Like Google in search engines and Hoover in vacuum cleaners, Research In Motion (RIM) has achieved the
distinction of having its product turned into a verb. Almost 3m people around the world now “BlackBerry” their
friends and colleagues with messages using the Canadian company’s distinctive hand-held device.

The BlackBerry has transformed RIM over the past six years from an obscure supplier of two- way pagers into the
maker of one of the world’s hottest products. RIM reported earlier this week that it had signed up 470,000 new
subscribers in the quarter to February 29; it expects to add more than 500,000 more over the next three months.
RIM shares have rocketed from less than $10 in autumn 2002 to $73 this week. The company now has a market
value of $14bn, (£7.5bln), over taking Nortel Networks as Canada’s technology superstar. Not surprisingly, RIM’s
success is attracting attention from some of the giants of the communications and soft- ware industries, and
observersare wondering how long the company can sustain its phenomenal record.

The BlackBerry —whose name comes from the supposed resemblance of the miniature keyboard on its original
device to the beads of the fruit — “remains the preeminent mobile messaging solution in the market today,” says
Jason Tsai, analyst at ThinkEquity Partners, amr investment bank.

RIM has so far kept the competition at bay with a canny, three- pronged strategy: expanding its target market,
co-opting potential rivals as partners and customers and constantly adding fresh features to the BlackBerry
device and its supporting software. The BlackBerry began life as a gadget for Wall Street investment bankers,
Washington politicians and corporate executives. More recently, RIM has turned its attention to the professional
consumer retail market, which now makes up about one-fifth of its sub- scriber base.

RIM has vastly broadened its market by licensing almost 100 distributors, including VVodafone, Verizon
Wireless, Cingular Wireless and T-Mobile. RIM expects to sign up China Mobile Communications later this year.
To make the devices more affordable, many carriers offer BlackBerry contracts similar to those for mobile phones.
According to Mr Tsai, “the carriers love BlackBerry not only for the higher average revenue per unit it generates,
but for the strong margins, since it consumes very little bandwidth.”

Unlike some other companies, RIM has not jealously guarded its technology, seeking out alliances with friend and
potential foe alike, including Microsoft. “If you partner well and thoughtfully, you get pulled along by the current,”
says Jim Balsillie, RIM’s joint chief executive.

The question is whether RIM’s success will ultimately jeopardise its independence. Mr Balsillie and RIM’s
founders Mike Lazaridis and Doug Fregin own only about 16 per cent of the company stock in total. Brant
Thompson, analyst at Goldman Sachs, singles out Nokia and Motorola as possible predators. Alex Slawsby, an
analyst at International Data Corporation, the research group, saysthat “there are many different
companies with designs on being an alternative to HIM”. In his view, the BlackBerry’s biggest advantage is an
intangible one. For the time being, he says, none of its rivals possesses “that buzz- creating element that the public
loves”.

5
More about results than time
By Philippe Manchester

On the surface, flexible working might seem to be about people being able to choose their working hours and, perhaps,
spend some time working away from the office. But it is also a fundamental change in the way people work and, more
importantly, the way they are managed. Flexible working is a shift from “time-based” to “results-based” working practices
and could herald the biggest change in the workplace since the start of the industrial revolution.

New employee legislation is one of the main motivations for employers to introduce flexible working practices — but
not the only one. In Europe, for example, employers are obliged to offer parents with young or disabled children the right



to request flexible working. While legislation is a major catalyst to introducing flexible working, there are other reasons. In
the US, for example, the fall in the price of mass market computer and communications technologies is encouraging
organizations to allow more home working.

Flexible working is also likely to appeal to a wider skill pool and help with staff retention. Mary Sue Rogers, human capital
management leader at IBM Global Services, says that IBM has embraced flexible working to help with recruitment. “In
Europe, companies have to provide flexible working because of legislation — but it is also a way to recruit from a
broader skill pool, including women and older people. With an ageing workforce we have to find ways to retain older staff.
It also gives greater scope to male employees who increasingly want flexible working to create a better work/life balance.
A recent survey of UK graduates found that work/life balance was third on their list of career priorities.” She adds that 55
per cent of IBM’s employees work flexibly and 90 per cent are “enabled” to do so. “To us, it is foremost a business
imperative. It is about staff retention, increased productivity and cost reduction,” she notes.

A survey of 300 UK human resource professionals in small to medium-sized enterprises (SMES), commissioned by
Avrizona-based telecommunications company Inter-Tel, found that 40 per cent found it difficult to attract the right skills
from their local market and 30 per cent thought they could attract staff if they were offered flexible working. But they
also had significant reservations — with 93 per cent concerned that staff were more likely to bend the rules if they work
from home. Doug Neal, research fellow at the US Computer Sciences Corporation, identifies this attitude as being at
the heart of the cultural shift prompted by flexible working: “The problem is not all with the worker it is also with the boss.
Management has to find away to measure ‘results’ rather than time. We have to find new ways to evaluate workers —
and their bosses.”

He adds that organisations must find ways to build trust between employer and employee: “How do I evaluate people
when I can’t see them? In formal terms, trust is the outcome of a series of beneficial transactions. You have to build a
culture of trust from working together.”

Although new legislation is forcing organisations to adopt flexible working practices, there are sound business reasons to
give employees more flexibility.

Organisations which have embraced flexible working have found that it can cut costs and improve productivity. More
importantly, it enables them to recruit staff from a much broader skill pool and retain staff. But it does mean a fundamental
change in the relationship between staff and management. Both must learn to trust each other and focus on results rather
than time spent in the office.

6
Nasa’sexerciseinmanaging risk

by Victoria Griffith

The US space agency grounded its three remaining space shuttles after Columbiadisintegrated upon re-entry to
Earth’s atmosphere in February 2003, killing the seven crew members. Yet even today, scientists are still divided
over whether the management culture at Nasa has changed enough to ensure the shuttle’s safety.
Behavioral Science Technology, the California-based consulting group that works with other industries such as
railways on safety issues, was hired 18 months ago to help change the management culture at the agency.

Nasaset out to improve employees’ relationships with supervisors to encourage dissent, emphasise teamwork
and raise management credibility. Although they are still under pressure from budgets and deadlines,
Nasa managers say they now take the time to listen to concerns of engineers and others on issues that may
compromise safety. BST measured attitudes to safety and the work environmentin February 2004, then
again six months later, and says the culture at Nasa has changed. But although 40 per cent of the managers
surveyed said they saw changes for the better, only 8 per cent of workers said the same.

James Wetherbee, a former shuttle commander, has in recent months questioned whether the culture at Nasa
has changed enough to make safety a priority. And a report released last month from George Washington
University says the pressures of getting the shuttles back into space leads the space agency to make questionable
safety decisions. The study places the current chances of a catastrophic failure on the shuttle at about one in 55
for every mission. Despite Nasa spending nearly $2bm over the past two years making safety improvements to the
shuttle, the risk remains high enough to make any astronaut’s heart dance attake-off and re-entry. In fact, the
George Washington researchers argue that more money and effort should be spent to come up with an
alternative to the space shuttles.

In the wake of the Columbius disaster, an independent panel, the Columbia Accident Investigation Board, was
formed to investigate the accident. Some of the findings of the CAIB report were embarrassing for Nasa. Engineers
had expressed concern about the falling debris, but their fears were dismissed. The CAIB severely criticised a lax
safety culture atNasa contributing to the disaster, and issued a check-list of 15 points to get the shuttles back up
and running.

Some critics believe Nasa should be doing more to reduce the number of manned missions.

Much of the cargo for the shuttle, they argue, could be transported robotically. Others have called for the space
agency to adopt amore aggressive schedule in developing a replacement for the shuttle. But those are issues for



the medium term. In the coming weeks, getting the shuttle safely into space and back to Earth will be the priority,
and the world will be waiting with bated breath to seeif Discovery can get off its launch pad without mishap.

7
Online shopping expected to grow by 35% this year

by Elizabeth Rigby

Consumers are expected to spend 35 per cent more buying a host of items from clothes to CDs online this year, taking total
spending for s 2005 to an estimated £19.6bn, according to the Interactive Media Retail Group. In its first annual report,
published today, IMRG said it expected 4m more Britons to shop online this year, taking the total shoppers to 24m,
more than half the UK’s adult population. The latest figures underline the sharp growth of internet shopping in the
decade since 1994. While internet shopping account- ed for just £300m of retail sales in 1999, by 2004 consumers were
spending £14.5bmr  online, according to IMRG.

Online shopping is also counter- acting sluggish consumer spending on the high street. Household expenditure grew by
only 0.2 per cent in the fourth quarter of 2004.

For a sector to have grown from scratch in ten years with very little investment suggests that the net’s time has come,”
said James Roper, IMRG chief executive.

The larger retailing groups Kingfisher, Argos, Dixons, Tesco Boots — are spending money on developing their internet
offering, but many retail chains are notin  online shopping, which in turn is allowing entrants as figleaves.com, which
sells underwear, and asos.com, the clothing e-shop, to gain a foothold in the market.

In 2004, the IMRG estimated that the top 100 retailers in the UK spent just £100m on their internet presence and
most of this came from a handful of stores. But in spite of the neglect from big retailers, the growing popularity of online
shopping looks set to continue as more people gain access to the internet.

Figures out from 2004 from Ofcom, the communications regulator, showed that more than 56 per cent of homes had
internet access, with a third of those having a broadband connection. The emergence of mobile commerce and technology
could also mean that people will be able to shop online from their mobile phones.

IMRG said electrical and clothing goods were experiencing such astrong growth online, with more than f2bn of
electrical goods sold over the internet in 2004. Dixons, the high street electrical retailer, expects its online sales —
currently at £170m — to hit £1bm in the next five years. Meanwhile, clothing is another big expansion area, with sales
growing 37 per cent to £644m in 2004.

8
Virtual teams: Global harmony is their dream

by Sarah Murrey

If managing diversity in the work- place is a tough task for business leaders, the challenges of keeping executives from
different back-grounds working together efficiently in various par ts of the world is even more difficult. “One of the things
you should take into account  is  whether  your team includes members who don’t speak English well,” says
Joanne Yates, a professor of management at MIT Sloan, who has studied the use of communication and information
systems in companies. “Any good virtual team has a communication plan that includes weekly conference calls or e-mail
check-ins, but with a virtual team where not everyone speaks English well, the regular report- ins should be in written mode
rather than by phone or conference call.”

The other advantage of e-mail communications is that, for those working in different time zones, group messages can be
responded to when it is convenient, reducing the need for early morning or late night calls. At the same time, using e-mail
can remove much of the hierarchy of professional communications, since many executives find it far less
intimidating to send an e-mail to someone in a senior position than to telephone them.

However, cultural or behavioural differences that can manifest themselves in face-to-face working situations can
be exacerbated in virtual team working, particularly when the group has members from different
backgrounds. One reason for this is that, when one is physically immersed in a new culture, it takes less time to
adapt to the social norms and become aware of cultural sensitivities. So those trying to do this at a
distance may find it tougher to fit in, increasing the potential for misunderstandings between team members.
“You don’t build the relationships in the same way as you do working face-to-face,” says Martin Galpin, managing
psychologist at Pearn Kandola, a UK- based research business and consultancy of occupational
psychologists.

Prof Yates points out that, when people in professional  groups come from different backgrounds or



cultures, it is often useful to appoint someone in the team who knows both cultures as the person responsible for
setting the norms of working behaviour during a project that is being carried out from different locations.

And virtual working certainly does not eradicate the sort of cultural misunderstandings that can arise in a
face-to-face situation. Prof Yates cites an online mini- conference she recently observed that took place between
agroup of US and Japanese executives working in the research and development unit of a Japanese company. “A
Japanese executive was putting text into a  window for instant messaging when one of the Americans started
asking questions in the middle of the presentation,” she explains. “That was not culturally familiar and required
an instant response which caused real problems.”

9
Silicon Valley’s lesson in patience
By John Gapper

From the point of view of investors in technology shares, last week was a painful one. Rising inventories at semiconductor
manufacturers and disappointing earnings announcements led to a fall in share prices. The Nasdaq index surged last year of
expectations of a sharp recovery but has since drifted slowly downwards.

Seen from Silicon Valley, however, the decline in share prices is agood thing. A mini-bubble threatened to develop this
spring, as investment banks lined up to take Google public, and the number of initial public offerings (IPOs) surged. That
bubble is now deflating, forcing venture capitalists to focus on their task: long-term investment in innovation.

A healthy stock market helps innovation, of course. When valuations of technology companies are strong, it encourages
new enterprises to come to market through IPOs. A successful IPO is the ultimate prize for entrepreneurs who must pass
through several rounds of venture capital funding to make their companies worth buying.

But the formula only works when venture capital firms select a few of these companies and filter them through four or
five stages of funding. Most start-ups must develop their business for up to ten years before they are mature enough to be
acquired by other companies, or come to market.

But the decline intechnology shares since spring this year is making the IPO market more testing and the Silicon
Valley consensus is that the decline will continue. Asked which of them so thought the Nasdaq was still over- valued, all
four members of a panel of venture capitalists and bankers raised their hands. Indeed, a member of the panel predicted either
a sharp fall in the Nasdag or five flat years before earnings catch up. That may not be good news for the bankers, but venture
capitalists can be thankful. They are now making profits again, and institutions are eager to put money into new funds that
will invest in technology start-ups as, aside from the bubble years, venture capital has been a far more profitable way to
invest in technology than putting money into IPOs of venture-funded companies.

As long as markets overestimate the growth prospects and earnings quality of technology stocks, venture capitalists will be
tempted to rush immature start-ups towards IPOs before they are strong enough. In contrast, markets that are stable, or
falling towards true value, encourage them to stick to cultivating enterprises with long-term potential. So, in the face of a
deflating market, everyone will have to learn, or relearn, the virtue of patience: today’s  early-stage investments may not
mature for a decade.

It sounds unfortunate, but venture capital investors should realise the danger of trying to force independence on too many
companies too fast. For shareholders of publicly quoted technology companies, the state of the stock market is depressing.
For Silicon Valley, it could be just the ticket.

10
FT SUMMER SCHOOL.: Expect the unexpected

by Morgen Witzel

Crises are an inevitable part of management and the larger the business grows the bigger the crises seem to become.
However robust a business seems, it is still fallible — as has been shown by the recent histories of Arthur Andersen and
Marconi.

An understanding of risk is to essential in crisis management. Sophisticated modelling techniques and expert
consultants can help managers appreciate risks better, especially those stemming from global issues such as terrorism and
climate change. Closer to home, risks such as changing customer preferences or takeover threats may be best
analysed within the company itself. The constant monitoring of what is going on in the larger world is an essential activity.
Once a range of possible  future crises has been established, contingency plans can be put in place.

However, not every crisis can be foreseen. The chances of an airliner crashing, for example, are extremely small, but every
airline must still live with the possibility. When an Air France Concorde crashed on take-off from Paris the first accident
involvinga Concorde — Air France was prepared to deal with the issue. Managers moved quickly to withdraw Concorde
from service, announce an investigation into the accident and reassure the travelling public that it was still safe to fly Air
France. The following day the airline’s share price did decline, but not by much and not for very long.

Intel, the world’s leading maker of semiconductors, suffered a huge and unforeseen crisis when it emerged that a small



proportion of its Pentium microprocessors were faulty. Quickly assessing the options, the company took the brave step of
recalling and replacing the entire production run of the series. The move cost more than $1bln (£550m) and probably
saved the company. Intel showed that it was committed to its product, whatever the short-term cost, and customers
responded positively.

Looking back on the incident, Andy Grove, Intel’s chairman and then chief executive, compared managing in a Severe
crisis to an illness. Strong, healthy companies will survive, although at a cost to themselves. Weak companies will be
carried off by the disease and will die. In Mr Grove’s view, the key to successful crisis management is preparedness. For
ward thinking and planning are essential; understanding the nature of the crisis that might occur can help managers be
better prepared, as the Air France example shows.

Yet even while managers are planning how to deal with seismic events such as terrorist attacks or natural disasters, they
may be missing more subtle threats such as the development of new technologies that could undermine their business. Good
crisis  management requires the ability to react to events swiftly and positively, whether or not they have been foreseen.

HNHcTpyKkuus no BbINOJTHEHHIO

CryneHTy BbIIaeTCsl TEKCT JUIsl UYT€HUs, IepeBojia U pedepupoBaHusi. Bpems mOAroTOBKU K OTBETY COCTABIISET
30 muH. [anee cTyaeHT yuTaeT pparMeHT TEKCTa BCIYX, 3aYUTHIBAET MEPEBO U pedepupyeT TeKCT. Y CTHBIN
OIIPOC MPOBOAMTCA 2 pa3a 3a Kypc B KOHIIE TPOXOXKACHUS KaxKI0ro paszaena. Bo Bpems ycTHOro onpoca CTyJeHT
JOJKEH OTBETUTH Ha BCE BOMPOCHI IIPENoiaBates 1o Teme. Bpems oTBeTa cocTapiser 5 MUHYT.

KJIIO‘-IH HpaBI/IJILHLIX OTBECTOB
[Tpu BeIMONHEHUU pedepupoBaHus HEOOXOAUMO UCTIOIB30BaTh CIEAYIONIUE KITHIIIE:
1. Ha3BaHue cTaTbhH, aBTOP, CTWIb.

The article I'm going to give a review of is taken from... CtaTbs, KOTOPYIO 5 ceifuac X04y MPOAHATU3UPOBATH
u3...

The headline of the article is— 3arosioBok craThu...

2. Tema. JlornyecKkue 4acTH.

The topic of the article is...- Tema craTbu

The key issue of the article is... —KiroueBbIM BOIPOCOM B CTaThe SIBISIETCS

The article under discussion is devoted to the problem... —CraTbl0, KOTOPYIO MBI 00CYXk/1ae€M, OCBSIIEHA
npobieme. ..

3. Kparkoe coaep:xanme.
The author starts by telling the reader that —ABTop HaunHaeT, paccka3biBasi YUTATEITIO, YTO
At the beginning of the story the author ...—B nauane ucropuu aBTop
...describes — onuceiBaet
...depicts —mu3006paxkaet
4. OTHOLIEHHE ABTOPA K OTAeJbHBIM MOMEHTAM.
The author outlines...—ABTOp onuceIBaeT

The article contains the following facts..../ describes in details...—Cratbs conepxur ciemyroniue GaKTsi .... /
MOIPOOHO OMHUCHIBAET

Let me give an example...—ITlo3BosbTe MHE IPUBECTH TIPUMED ...



5. BbiBOA aBTOpA.

In conclusion the author says / makes it clear that.../ gives a warning that...—B 3akmo4uenne aBTop roBoput /
MPOSICHSIET, YTO ... / TAaeT MPeaynpeKaCHUE, 9To ...

At the end of the story the author sums it all up by saying ...—B koHIIe paccka3a aBTOp IMOJBOAUT UTOT BCETO
3TOTO, TOBOPS ...

6. Bau BeIBOSI.
Taking into consideration the fact that—ITpunrmas Bo BHEMaHHE TOT (BakT, 4TO

The message of the article is that /The main idea of the article is—OcHoBHas uzes crarbu (ociaHue aBTopa)

I have found the article dull /important / interesting /of great value — maxoxy crarbio ckyuHoi /
Ba)XKHOI/MHTEpECHOM/ HMEIOIIYIO 0O0JIBIIOE 3HaUCHHE (IIEHHOCTB)

Kpurepun onenuBanus:

MakcumanbHOe KOJIHUECTBO OAJIJIOB, KOTOPOE CTYACHT MOXKET HaOpaTh — 40 0aioB (3a 1 cemecTp BBITIOIHSIETCS
pedepupoBaHue IBYX TEKCTOB, 3a 1 TekcT — 20 6aioB).

. 16-20 6. — KOMMyYHHMKaTHBHbIC 3a]1a41 BBIIIOJIHEHB! IOJHOCTbIO, HCIIOIb30BAaHHBIA CIIOBApHBIN 3armac,
rpaMMaTH4eCKHe CTPYKTYphI, (OHETHYECKOe O(QOPMIICHHE BBICKa3bIBAaHUS COOTBETCTBYET MOCTABICHHON
3ajaue;

. 14-16 6. - KOMMYHMKATHBHBIE 33/1a4d BBIIOJHEHbl YaCTUYHO, HCIIOJIb30BAHHBIN CIIOBAapHbBIN 3arac,
rpaMMaTH4YEeCKHE CTPYKTYpbl, (OHEeTHYecKoe O(OpMIIEHHE BbICKA3bIBAHUSA COOTBETCTBYET I1OCTABICHHOMN
3ajaue, HeOOIbIINE HAPYIIEHUS UCIIOJIb30BaHUs CPEACTB JIOTMYECKOU CBS3H;

. 5-13 0. — KOMMYHMKAaTHUBHBIE 33JaYdl BBINOJIHEHBl HE IOJIHOCTHIO, MCIIOJIB30BaH OTPAHUYECHHBIN
CIIOBapHbIM 3amac, rpaMMaTH4YecKHe CTPYKTypbl U (oHeTHuecKoe OQOpPMIIEHHE BBICKA3bIBAaHUS HUMEIOT
HeOoJIbIIINE HAapYILLICHMS,

. 0-4 6.— KOMMYHHUKAaTUBHBIC 33/1a4H HE BBIITOJIHEHBI, HATMYHE TPYOBIX

OLIMOOK B OTBETE, HEIOHMMAaHKE CYIIIHOCTH U3JIaraéMoro BOIpoca, HeyMEHHe IPUMEHSATh 3HAaHUS Ha NMPAKTUKE,

HCYBCPCHHOCTb U HETOUYHOCTb OTBCTOB HA JOIIOJIHUTCIIBHBIC 1 HABOAAIINE BOIIPOCHI

TeMbI I0KJIA10B € Mpe3eHTauue

no aucuuruinHe_MHOCTpAHHBIN SI3bIK NMPodecCHOHATLHOIO
O0NIeHNA(AHTITUMHCKHIA)

KommyHukanus B 6usHece.

Kapnepa

Konkypenuus

Pocculickas n MmexxayHapo1Hast TOPrOBJIS.
OCHOBBI yCIIEIIHOro Ou3Heca
DKOHOMHYECKHE MTOKa3aTeIH NPeANpUsTUS
CocraBiieHne To0BOro OTYéTa
BaHKpOTCTBO NpeANpUATHS
[TnanupoBaHue MPOU3BOJICTBA

WooNo~WNE



10. VYnpasiieHue nepcoHagoM
HMHcTpyKUus N0 BHINOJTHEHUIO

CryneHT rotoBuT 2 10oKnaja B TeueHuu | cemectp. MeToanueckie peKoOMEeH Ialiy 110 HAllCAHUIO U TPeOOBaHUS
K OOPMIICHHIO CO/ICPIKATCS B IPUIIOKECHUN 2

Kpurtepuu onenuBanus:

MakcumanbHoe kosnuecTBo 40 6aytoB (o 20 6ayuioB 3a Kax bl JOKIIaT)

16-20 6. - wu3MOXKEHHBIN MaTepuan (PaKTUYECKU BEPEH, MPUCYTCTBYET HAIWYHE INTyOOKHUX HUCUEPIIBIBAIOIINX
3HAaHUH M0 NOJATrOTOBIEHHOMY BOIIPOCY, B TOM YHCJI€ OOLIMPHBIE 3HAHUS B LIEJIOM I10 TUCLUILIMHE; TPAMOTHOE U
JIOTUYECKU CTPOMHOE U3JI0KEHNE MaTepualla, IUPOKOE UCII0JIb30BaHUE HE TOJILKO OCHOBHOM, HO U
JIOTIOJIHUTEIBHOMN JIUTEPATYPhI;

14-16 GannoB - U3NMOKEHHBINA MaTepUall BEPSH, HATMYHUE TOTHBIX 3HAHUN B 00bEeMe TPOIIEHHON MPOrpaMMBbl O
MOJTOTOBJIEHHOMY BOIIPOCY; TPaMOTHOE U JIOTMYECKH CTPOMHOE H3JIOKEHUE MarepHuaa, IIHPOKoe
HCII0JIb30BaHNE OCHOBHOW JIUTEPATYPhI;

5-13 6. — U3NMOXKEHHBI MaTepual BEpPEeH, HAIUYHE TBEPABIX 3HAHHU B 0O0BbEME MPOWIEHHOW MPOrpaMMBbI IO
MOJIFOTOBJIGHHOMY BOIIPOCY; U3JIOKEHHE MaTepuana ¢ OTAEIbHBIMU OMIMOKAMH, YBEPEHHO HCIPaBICHHBIMU
HCII0JIb30BaHNE OCHOBHOW JIUTEPATYpPhI;

Menee 4 6. — paboTa He cBsi3aHa C BBIOPAHHOH TEMOMW, HaIU4Me TPyObIX OMIMOOK, HENOHMMAHUE CYIIHOCTH

Hu3jiaracMoro BoOIIpoca.

3 Meroauyeckue MaTepuasbl, onpeaeisionye Npoueaypbl OlleHUBAHUS 3HAHMI, YMeHUIl, HABHIKOB H
(nJM) onbITA 1eATEIbHOCTH, XapaAKTEePU3YIOIIUX ITANbI (OPMUPOBAHUS KOMIIETEHIUIA

Hpouez[ypbl OLICHHUBAHMA BKIIIOYAIOT B cebs TGKYHII/Iﬁ KOHTPOJIb U IPOMCEIKYTOUHYIO aTTCCTAllHUIO.

TEKyIIII/[ﬁ KOHTPOJIb YCIIECBACMOCTH IMMPOBOAUTCA C UCIIOJB30BAHUEM O CHOYHBIX CPCACTB, IPCACTABJICHHBIX B
m2 JAaHHOT'O IIPUJIOKCHUA. PGSYJ'II)TaTI)I TCKYLIECTO KOHTPOJA JOBOAATCA 0 CBCACHHUA CTYACHTOB OO0
HpOMe)I(YTO‘IHOﬁ aTTcCTaluu.

IIpome:xyTouHasi aTTrecTamusi NpoBOAUTCA B (opMe 3auera. 3ayeT MPOBOJUTCS IO PaCHUCAHHUIO
MIPOMEXYTOUHOM aTTecTal B popMme codece1oBaHus MO IPOHAEHHBIM TEMaM.



IIpunoxenne 2
METOAUYECKHUE YKA3AHUSA 11O OCBOEHUIO JTNCHUTIJIMHBI

Y4eOHbBIM IIJJaHOM IIPEAYCMOTPEHBI CIIEIYIOLINE BUBI 3aHATHH]:

- IPAKTUYECKUE 3aHATHSL.

B Xxome mpakTHuYecKMX 3aHATHH YIIyONSIOTCS M 3aKpeIUBIIOTCS 3HAHUS CTYACHTOB MO PSAY BOIPOCOB,
pa3BUBAIOTCA HABBIKM YCTHOW M MMCHbMEHHOW PEeYM HA HMHOCTPAHHOM SI3bIKE.

[Tpu moAroTOBKE K MPAKTUUECKUM 3aHSATHIM KaXKIIbIi CTYJEHT JOJIKCH:

— U3YYUTh PEKOMEH/IOBaHHYIO y4eOHYIO JIUTEPATYpY;

— IOATOTOBUTH OTBETHI HA BCE BOIIPOCHI 110 U3y4aeMOM TeMe.

ITo cormacoBaHUIO C MpenoaBaTeiaeM CTYACHT MOXKET IOATOTOBUTh AOKJIA] MU COOOIIEeHHE IO TeMe 3aHATHs. B
Ipolecce MOATOTOBKY K IPAaKTHUECKUM 3aHSITHSAM CTYIIEHTbI MOTYT BOCIIOJIb30BaThCSI KOHCYJIBTALUAMH IIPEIIOIaBaTeIs.

Bonpocsl, He paccMOTpeHHbIE HA TPAKTUYECKUX 3aHATUSX, JOJKHBI ObITh U3YUEHBI CTYJACHTAMHU B XOJIe
CaMOCTOSITeNILHOM paboThl. KOHTPOJIb caMOCTOSTENBHON PabOThI CTYICHTOB HaJl yYeOHOH TIpOrpaMMoii Kypca
OCYUIECTBJISIETCSA B XOJE 3aHATUHA METOJOM YCTHOIO OIpOca WM IIOCPEACTBOM TECTUpOBaHMA. B  xoxe
CaMOCTOSITENTLHOW  pabOThl KaXKIbI CTYyJEHT 00si3aH MPOYUTATh OCHOBHYIO M IO BO3MOXXHOCTH
JONOJHUTEIBHYIO  JINTEpaTypy IO  HW3Yy4aeMOM  TeMe, BBIIUCATh OIPEACNICHUS OCHOBHBIX IOHSATHUN;
3aKOHCIIEKTUPOBATH OCHOBHOE COAEPKAHME; BBIINUCATH KIIFOUEBBIE CJIOBA; BBIIOJHUTH 3aJaHUS-OPUECHTUPHI B
Mpoliecce YTEHUSI PEKOMEH1YEMOT0 MaTepualla, IpoaHaIN3upOBaTh IPE3CHTAMOHHBIM MaTepHall, OCYIIECTBUTh
00001IeHIE, CPABHUTH C PAHEE N3YYCHHBIM MAaTEPHUAIOM, BBIJICIIUTH HOBOE.

Ilpu  peanm3anuu  pa3IUYHBIX  BHJIOB  y4eOHOM  pabOTBl  UCHONB3YIOTCS pa3HOOOpasHeie (B T.4.
WHTEPaKTUBHBIE) METObI O0yUESHHUS.

i NOArOTOBKM K 3aHATHSIM, TEKYLIEMY KOHTPOJI M TNPOMEKYTOYHOM arTecTallil  CTYAEHTHl  MOTYT
BOCIIOJIL30BATHCSl  DIICKTPOHHO-OMOMMOTEUYHBIMU CHCTeMaMu. Takke oOydarommecss MOTYT — B3ATh ~ Ha  JIOM
HEOOXOIUMYIO JIMTEpaTypy Ha aOOHEMEHTEe YHHMBEPCHUTETCKOHl OMONIMOTEKHM WM BOCIOJIB30BATHCS YUTAIbHBIMU
3aJaMH.

IMoaroroBka AokJIaaa ¢ npe3eHTanueil

OpHoil w3 QopM CcaMOCTOSTENbHON JEATEIbHOCTH CTYAEHTa SBJSETCS HallMCaHHWE JIOKJIAJIOB.
BeimonHeHue Takux BUIOB pabOT CIOCOOCTBYET (OPMHPOBAHUIO y CTYJCHTAa HABBIKOB CaMOCTOSATEIBHOM
Hay4YHOH JeATeNbHOCTH, IOBBIIICHUIO €ro TEOPEeTHYEeCKOM M MpodecCHOHATbHONH MOATOTOBKH, Jy4llIeMy
YCBOEHHIO Y4eOHOr0 MaTepHaia.

TeMbl JOKIAJ0B ONPEAEISAIOTCS MpernojaBaTesieM B COOTBETCTBHMM C IMPOrpaMMOM JTUCIMITIMHBIL.
Konkperu3zaiusi TeMbl MOXKET OBITh ClIeNIaHa CTYIEHTOM CaMOCTOSITEIBHO.

Crnenyer akieHTHpPOBaTh BHUMAaHME CTYACHTOB Ha TOM, 4TO (pOPMYJIMPOBKA TeMbI (Ha3BaHUS) pabOThI
JIOJKHA OBITh:

— sicHoM 1o popme (He coaepxkaTh HEYA0O0UNTaeMbIX U (hpa3 ABOMHOTO TOJIKOBAHMS);

= coJlepXaTh KIFOYEBHIE CJIOBA, KOTOPBIE PEMPE3CHTUPYIOT UCCIIEIOBATENLCKYIO paboTy;

~ OBITh KOHKPETHOM (HE co/iep’KaTh HEONPEAETICHHBIX CIIOB «HEKOTOPBIE», «OCOOBIE» U T.1.);

= couepxarb B ceOe IeHCTBUTEIBHYIO 3a1a4y;

—  OBITh KOMITAKTHOM.

BoiOpaB Temy, HeoOXoAMMO MOA00paTh COOTBETCTBYIOIIMN HWH(POPMAIMOHHBIN, CTaTUCTUYECKUIN
MaTepual M MpPOBECTH €ro IpeaBapuTenbHbli aHamu3. K Hanbonee AOCTYMHBIM HMCTOUHUKAM JIUTEpPATypPbI
oTHOCSTCS (POHBI OUOIMOTEKH, a TaK K€ MOTYT UCIIOJIb30BATHCS 3JIEKTPOHHBIE HCTOYHUKU MH(POpMAIUH (B TOM
yucie u MarepHer).

BaxapiM TpeOoBaHHMEM, MPEIbSIBISIEMBIM K HAIMCAHHWIO JOKJIAIOB HAa AHTJIMHCKOM SI3BIKE, SIBISETCS
IPaMOTHOCTh, CTHJINCTHYECKAs aJIeKBATHOCTh, COJIEPKATEIBHOCTH (ITOJTHOTA OTPAXKEHUS U PACKPBITHS TEMBI).

JlokJax ToJDKEeH BKITFOYATh TAKOH DJIEMEHT KaK BBIBOJIBI, TIOYYEHHBIE CTYICHTOM B Pe3yJIbTaTe padOTHI C
MCTOYHHKAMU UH()OPMAITUH.

Jloknmazbl MPENCTaBISIOTCS CTPOrO B OmpereNieHHoe rpadukoM yd4eOHOTO Tporecca BpeMs M HX
BBINOJIHEHUE ABISETCS 0053aTEIbHBIM YCIOBUEM JUISI IOMyCKa K MPOMEKYTOYHOMY KOHTPOJIO.

[pesenranuss (B Power Point, Libre Office) npencraBnsier co0oil myOJgM4YHOE BBICTYIUICHHE Ha
MHOCTPAaHHOM SI3bIKE, OPHUEHTHPOBAHHOE HA O3HAKOMJICHHME, YOeXJEHHE ciylareneid Mo OnpeeeHHON
teMe-ipobneme. OOecreynBaeT BU3YAJIbHO-KOMMYHUKATUBHYIO TOJJIEPKKY  YCTHOIO  BBICTYILICHUS,
CIOCOOCTBYET €ro 3(pPEeKTUBHOCTH U Pe3yIbTaTUBHOCTH.



KauecTBeHHast Mpe3eHTaIUs 3aBUCUT OT CJICTYIOIINUX MTapaMETPOB:

- TIOCTAHOBKH TEMBI, IIEJIH U TUIaHA BBICTYILICHUS,

- OIpeleeHHs MPOIOJDKUTEILHOCTH MIPEICTABICHHS MaTepHaa;

- ydeTa 0COOCHHOCTEH ayJAMTOPUH, aAPECHOCTH MaTepHaa;

- HMHTEPAKTUBHBIX JACHCTBHIA BBHICTYMAIONIETO (BKIIOYCHUE B 0OCYKICHHUE CIylIaTeNei);

- MaHephl TPEICTABICHUS INPE3CHTAIMU: COOJIOJACHUE 3PUTEILHOTO KOHTaKTa C ayJAHTOpPHUEH,
BBIPA3UTEIBHOCTb, KECTUKYIISIIHS, TEJIOIBUKCHHUS;

- HaJIMY¥s WUTIOCTPAIUi (He Meperpykarimx n300pakaeMoe Ha dKpaHe), KIIFOUEBBIX CJIOB,

- HY)XHOT0 10100pa IIBETOBOW TaMMBEI;

- HCHOJB30BAaHUS YKA3KH.

[IpenoaBaTens TOMKEH PEKOMEHIOBATh CTYACHTAM

- HE YMTaTh HAIIMCAaHHOE Ha YKPAHE;

- 00s3aTenbHO HEOTHOKPATHO OCYIIECTBUTH MPEACTABICHUE MIPE3EHTALIUH JIOMA;

- MpPexycMOTPETh MPOOJIEMHBIE, CIIOKHBIC JIJIsl TOHUMAaHUsl (ParMEeHThI U IPOKOMMEHTHUPOBATh HX;

- TMPeABUACTh BO3MOXHBIC BOIPOCHI, KOTOPBbIE MOTYT OBITh 3allaHbl TIO0 XOIy M B peE3yJIbTare
MPEIbSBICHUS TPE3CHTAIIHH.



