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1. HEJIX OCBOEHUA JTUCHUTIINHBI

1.1{OcHoBHO# LIeNbI0 PENoJaBaHusl TUCHHMIUIUHBI «THOCTpaHHBIH A3bIK TPO(eCCHOHAIBHOTO OOLICHUS ISl MATUCTPOB ABJISETCS
(hopMupoBaHHe HHOSZBIYHON KOMMYHHKATHBHON KOMIIETEHIINH, [TO3BOJISIONIEH HCIOIB30BaTh MHOCTPAHHBIN SI3BIK B IpoLiecce
YCTHOTO ¥ MMCHbMEHHOT'0 JIEJIOBOr0 OOIIEHHS Ha YPOBHE, obecnieuuBaroneM 3¢ PeKTHBHYIO NMPO(ECCUOHATIBHYIO NS TEeIbHOCTb.
[pakTH4eckoe BIaJeHNUEe HHOCTPAHHBIM SI36IKOM IIPEATIOIaraeT BlaeHHe METOAaMH U criocodamu On3Hec-KOMMYHHKAIHHT,
OusHec-koppecnoHaeHIuuH. Llens 00y4eHust MarucTpoB HHOCTPAaHHOMY SI3BIKY 3aKJII0YAaeTCs B IPUOOPETEHNUH U AajbHEHIIIEM
Pa3BUTHH MPOQECCHOHANBEHON HHOSM3BIYHON KOMITETEHIINH, HE0OX0IMMBION 1711 2 (HEeKTHBHOTO MEXIMIHOCTHOTO JIEJIOBOTO
o01IeHus ¢ MPUMEHEHHEM NPo(eCCHOHATIBHBIX S3bIKOBBIX ()OPM U CPEJICTB.

2. TPEBOBAHUSA K PE3YJbTATAM OCBOEHUS JTUCITUIIJINHBI

YK-4:Cnoco0eH npuMeHSTh COBpeMeHHble KOMMYHUKATHBHbIE TEXHOJIOTMH, B TOM YHCJIe HA HHOCTPaAaHHOM(BIX) A3bIKe(aX), I/
aKaJeMHU4yecKoro u npo)ecCHOHAIBLHOI0 B3aNMO/1elCTBUS

B pe3yabTaTe 0OCBOCHUA AU CHUITIIMHBI 06yqalomm”4c51 JOJIKCH

3HaTb:

-YHOTpEOHTENbHYIO JEKCUKY HHOCTPAHHOTO SI3bIKa B 00beME, HEOOXOAMMOM 15l OOLIEHNsI, YTCHUS U NIEPEeBO/a HHOS3BIUHBIX TEKCTOB
npodeccnoHaIbHON HAaPaBIEHHOCTH;

- IGKCHYECKHE ¥ IPaMMAaTHYECKUE CTPYKTYPHI H3y4aeMOro S3bIKa; PaBUIIa YTEHUS M CII0BOOOPa30BaHHUS;

- mpaBmiIa 0QOPMIICHUSI YCTHOW MOHOJIOTHIECKON M TUAIOTHIECKON pedn;

- 3HaTh 3aKOHOMEPHOCTH JIENOBOI YCTHOW M MUChbMEHHOW KOMMYHHUKAI[MH Ha HHOCTPAHHOM SI3bIKe(COOTHECEHO ¢ nHauKatopoMm YK- 4.1)

YMeTh:

- CHCTEMHO aHAJIU3UPOBATh HH(GOPMAIIUIO U BBIOUPATh 00pa30BaTENbHbIC KOHLECTIINM;

- IPAMEHSATH METOBI U CIIOCOOBI ETOBOTO OOMICHNS IS HHTEIIIEKTYaTbHOTO Pa3BUTHS, OBBIIICHHS KyIbTyPHOTO YPOBHS,
npodeccuoHaIbHON KOMIIETEHTHOCTY;

- ICHOJIB30BATh TEOPETHIECKHE 3HAHNS JUIS TeHEPAI[N HOBBIX HIEH - BOCHIPHHIMATEH CMBICIOBYIO CTPYKTYPY TEKCTa; BBIIETATH TTaBHYIO H
BTOPOCTENIEHHYIO HH(POPMAIIHIO;

- IPAMEHSATH 3HAHUSI HHOCTPAHHOTO A3BIKA AT OCYIIECTBICHHS MEKIIMIHOCTHOTO | IIPO(ECCHOHAIBHOTO OOIICHNS;

- YUTATh JIUTEPATypy MO CIELHUATbHOCTH, aHAJIM3UPOBATh MOIYyUEHHYIO HH(pOpMaLHIo;

- IepeBOAUTH NPO(ECCHOHANBHBIC TEKCTHI (€3 cIoBaps);

- COCTaBJIATh HAy4YHBIC TEKCTHI HA HHOCTPAHHOM SI3BIK(COOTHECEHO ¢ MHAnKatopoM YK-4.2)

Baanerts:

- HaBBIKAMH MyOIMYHON pedr, apryMeHTAINH, BEJCHHs IICKYCCHH; HABBIKAMH IINCBMEHHON peum;

- criocobamMM OPUCHTHPOBAHUS B UCTOYHUKAX UH(pOpManuy ()KypHaJIbl, CaiiTel, 00pa3oBaTeIbHbIE MOPTANILI U T.1.);

- OCHOBHBIMH HaBBIKaMH M3BJICUCHUS TTaBHOH M BTOPOCTETICHHOW HH(OPMAIINH;

- HaBbIKaMU [IPUOOPETEHMUS, UCTIOIb30BaHUS U OOHOBIEHHS T'YMAaHUTAPHBIX, 3HAHUI;

- HaBBIKAMH BBIPA)KCHUS MBICIICH I COOCTBEHHOTO MHEHHS B MEXKIIMIHOCTHOM H JICJIOBOM OOIIEHHH Ha HHOCTPAHHOM SI3BIKE;

- HaBBIKAMHU JI€JI0BOM MMMChbMEHHOM U YCTHOW PEeYM HA HHOCTPAHHOM S3bIKE;

- HaBBIKAMH U3BIICYEHHS HCOOXOIMMOI MH(POPMAINH U3 OPHTHHAIFHOTO TEKCTa SKOHOMHIYIECKOTO XapaKTepa;

- HABBIKAMH COCTABJICHHS KPATKHX TEKCTOB CMICIUATN3UPOBAHHOIO XapaKTepa, aHHOTalMi(COOTHECEHO ¢ nHauKaTopom YK-4.3)

3. CTPYKTYPA H COJEPKAHUE JUCHUIIJINHBI

Kox HaumenoBanue pa3iesioB U TeM /BUA 3aHATHUSI/ Cemectp / | YacoB Komnerten- Jlutepatypa
3aHATUS Kvpc 10701
Pazgen 1. «KomMyHukanusi ¥ Me:KIyHAPOAHBII
MapKeTHHI»
11 1.1 1 4 YK-4 JI1.1 J11.3 J11.4J12.1
Jlexcuueckue eMHULIBL: BUbI KOMMYHUKanuu. Pa3ssTue J12.2

HAaBBIKOB ayANpoBaHMs. Pa3BUTHE HABBIKOB AaHATTUTHYECKOTO
yTeHus: "DIEeKTPOHHOE MUCBMO Kak (popMma J1eIoBoit
KoMMYyHHKauuu'". Harmucanue npocToro J1e10BOro nNuchbMa.

Mp/
1.2 1.2 Jlexcuyeckue eUHULIBL: MapKETUHT. Pa3BuTHE HABBIKOB 1 4 YK-4 JI1.1 JI1.3 J11.4J12.1
aymupoBaHus "Kak BRIHTH Ha MEXTyHApOIHBIA PHIHOK". J12.2

CIoXHBIE CYIIECTBUTEIbHBIC. Pa3BUTHE HABBIKOB TOBOPCHUS
"Co3nanue rnodansHoro openna” /Ilp/




13

Tema: Komanauposka. [Ipuyactue nporieamero BpeMeHH.
Hacrosmee coBepiieHHOE BpeMsl.

Poccuiickas 3apyoexHas Toprosius. [Ipoctoe Oynymee
Bpems. /Cp/

VK-4

JI1.1 J11.3 J11.4J12.1
J12.2

1.4

UreHue: pa3BUTHE HABBIKOB aHAIN3a U peeprupoBaHUs
HWHOCTPAHHOTO TEKCTa

I'pammaruka: Pa3BuTie HaBBIKOB YHOTpeOIeHUS
rpaMMaTHYECKUX CTPYKTYP BPEMEH aHTJIMIICKOTO TJIaroyia B
YCTHOH M MUCBMEHHOU peun

/Cp/

YK-4

JI1.1 J11.3 J11.4J12.1
J12.2

Paznen 2. «CraHoBJIeHHe J1eJIOBBIX CBf3eil U CTpaTernu
ycmexay»

2.1

2.1 Jlekcuueckue equHUIBI: PAa3HOBUIHOCTH IE€TIOBBIX
B3aMMOOTHOILIEHUH. Pa3BUTHE HAaBBIKOB TOBOPEHHS
"[IpoBenenue neperoBopos". Pa3BuTue HaBHIKOB
ayaupoBanus "Jlenooe maptaepcrso” /IIp/

VK-4

JI1.1 J11.3 J11.4J12.1
J12.2

2.2

2.2 Pa3BuTHe HABBIKOB M3BJICYCHUS HHPOPMALIUH U3 TEKCTa
"ITyts k ycnexy Kapnoca Ciuma". IlpedukcanbHoe
cnoBooOpa3oBaHue. Pa3BuTne HaBBIKOB roBopeHus "Benenue
nieperoBopos" /TIp/

VK-4

JI1.1 J11.3 J11.4J12.1
J12.2

2.3

Tewma: JlenoBeie Ha3HaYSHVS. DKBUBAIEHTHI MOAATBHBIX
riarosos to beable to, to have to.Konctpykimu as ... as, not
SO ... as. besnuunsie rnaronsl. Yup. 1-8,Ymp. 3-7. /Cp/

VK-4

J1.1J11.4J12.1 J12.2

2.4

Tema: B oduce. MoaasnbHbIe riarosisl can, may,
must.ITpsimoe ¥ KocBeHHOE aomnoHeHne. OOCTOSATENHCTBO
LIeJIH, BRIpaKeHHOe HHGUHUTUBOM. YTIp. 6-14. /Cp/

VK-4

JI1.1 J11.3 J11.4J12.1
J12.2

2.5

Urorossrii Tect /TIp/

VK-4

JI1.1 J11.3 J11.4J12.1
J12.2

2.6

IMoaroToBka qOKIaa0B 1Mo npoiineHHsiM TemaM B LibreOffice

/Cp/

YK-4

JI1.1 J11.3 J11.4J12.1
J12.2

2.7

/3auét/

YK-4

JI1.1 J11.3 JI1.4J12.1
J12.2

Pasnen 3. "3ansTocTh M pucku"

3.1

3.1 Jlexcudeckue eMHULIBL: TPYJOYCTPOHCTBO, MOTUBALIHS
yCHenIHoi paboTel. Pa3BuTre HaBBIKOB ayAupoBaHus "
OcHoBHI ycrienrHoro 6u3Heca". Pa3BuTre HaBBIKOB
rosopenus :" [TonGop nepcoHana Ha KIt04eBbIe MO3ULUN" .
Mp/

YK-4

JI1.2 J11.3 J11.4J12.1
J12.2

3.2

3.2. Jlexcuueckue eMHUIBI ;| PUCKU BEIECHHUs OU3HECa. THIIBI
PHCKOB, KPU3UCHBIE CUTyalH. Pa3BUTHE HABBIKOB
aynupoBaHus " Ynopasnenue puckamu. Kax Beiiitu u3
KPU3UCHOM cuTyanun". Pa3BuTHe HaBbIKOB aHATMTUYECKOTO
9qTeHus TekcTa " MHTepHAIMOHANN3AIMS - PHCK W HOBBIE
Bo3moxkHocTu." /TIp/

YK-4

JI1.3 J11.4J12.1 JI2.2

3.3

Tema : PaGoune B3aumooTtHomeHus. CobeceioBaHue npu
ycrpoiictBe Ha pabory. CrpanarensHbli 3aor. Ynp. 1-4.
Bpemennbie popMbI CTpasaTenbHOTO 3anora. ymp. 1-7.
CydoukcanpHoe cioBooOpa3oBaHue.

CobecenoBanue npu ycTpoiictse Ha padoty. /Cp/

YK-4

JI1.3 J11.4J12.1 JI2.2

3.4

Tema: CtpaxoBaHue Ou3Heca OT PUCKOB. CTPaxoBast
noJUTHKA KoMnaHuu. Hapeuwus.

Hapeuns B anrnuiickoMm si3eike. OOpa3oBaHue aHTTTHHCKIX
Hapeunid. CtenieHu cpaBHeHns. Ymp. 5-9. /Cp/

VK-4

JI1.3 J11.4J12.1 JI2.2

Pa3nen 4. "CTHIM MEeHETXKMEHTA U CIIOCOOBI
npuBJieyeHne puHaHcupoBanus'

4.1

4.1. Jlexcnueckue equHuIpl: CTUIN MeHeDKMeHTa. Pa3ssutne
HaBBIKOB aynupoBanus "KitoueBbie (akTophbl YCIEHIHOTO
MeHe/DKMeHTa ". Pa3BUTHE HABBIKOB aHAJIMTHYECKOTO
yrenus: "l[IpeMMyIiecTBa U HEJOCTATKU Pa3IMYHbIX CTHIEH
Mmenemxmenra'. /Tp/

VK-4

J1.3J11.4J12.1 J12.2




4.2

4.2. Jlekcudeckue equHULBL: [IpuBIcYeHUE 2
(unaHcupoBaHus. Ynpasienue Gpunancamu. Pazsutne
HaBBIKOB rosopeHus " Kakue criocoObl npuBieyeHus
(UHAHCOB ISl BEJICHUSI MaJIOT0 OM3HEca JOCTYITHBI B
Hamel crpane?" /IIp/

4 VK-4

J1.3J11.4J12.1 J12.2

4.3

VYup. 1-5 /Cp/

Tema:PaboTa B komane. COBETHI KaK JIydllle OPraHU30BaTh 2
paboty B koMaH/ie. MoanbHbIe TIaroisl. Y norpeoieHue
MO/JIaJIbHBIX TJIar0JIOB ¢ MEPHEKTHBIM HHPUHUTHBOM.

4 VK-4

J1.3J11.4J712.1 J12.2

4.4

YreHne: pa3BUTHE HABHIKOB aHHOTHPOBAHMUS U 2
pedepupoBaHus HHOCTPAHHOTO TEKCTa.

I'paMMaTuKa: pa3BUTHE HABBIKOB YIIOTPEOICHUSI
rpaMMaTHYECKUX CTPYKTYP BPEMEH aHIJIMICKOTO rIaroia B
JICHCTBUTEIBHOM U CTPaJAaTeIbHOM 3aJI0raX B YCTHOH U
nucbMeHHo# peun /Cp/

4 VK4

J1.3J11.4J12.1 J12.2

4.5

Urorossrii Tect /TIp/ 2

2 YK-4

J1.3J11.4J12.1 J12.2

4.6

/Cp/

IMoaroToBka JA0KIan0B 110 NpoiiaenHbM Temam LibreOffice 2

4 VK-4

J1.3J11.4J12.1 J12.2

4.7

/3auét/

0 YK-4

J1.3711.4J12.1 J12.2

4. ®OHJ OHEHOYHBIX CPEJICTB

CtpykTypa u cojepkaHue (OHIa OLCHOIHBIX CPECTB JUIS MPOBEACHNUS TEKYIIEH 1 IIPOMEXYTOYHOH aTTeCTAINH IPEACTABICHBI B
ITpunoxenuu 1 x paGodeil mporpaMMe JTUCIUILIUHBL.

5. YYHEBHO-METOJMYECKOE 1 TH®OPMAINIMOHHOE OBECIHEYEHHUE TUCIUIIJIMHBI

5.1. OcHoBHas TUTEpPaTypa

ABTOPBI, COCTaBUTENIN 3arnaBue H3paTenbcTBO, TOJ Konuu-Bo
JI1.1 |Myprasuna 3. M., English for Professional Communication: o Kasaub: Kazanckuii nayano | https://biblioclub.ru/inde
Amuposa . T, qucIUIIHHE «THOCTpaHHBIHN SI3bIKY: yaeOHOe -UCCIIEIOBATENBCKU I x.php?
A6aymwmu U. 1., nocooue TeXHOJIOHUECKU page=book&id=259048
Cricoes B. A. yrusepeuter (KHUTY), HEOrPaHMYEHHBIH JOCTYII
2012 JUIS 3aPETUCTPUPOBAHHBIX
oJib30BaTenei
JI1.2  |Inunens E. A. JlunakTHYeckie MaTepHasl 11 camocrosTensHoi  |Cankr-IletepOypr: https://biblioclub.ru/inde
pabotsl o kypey «Business Englishy («/lenosoit HHCTUTYT criequanbHON x.php?
AHTIIMIACKHIA SI3BIK»): yaeOHOe mocobue HeJaroruKy u meuxonoruy, | Page=book&id=438772
2015 HEOTPaHMYIEHHBIN JOCTYII
JUTS 3apETUCTPUPOBAHHBIX
oJib30BaTeneit
JI1.3 |Anucumosa, A. T. English for Business Communication: y1e6noe Kpacuomap: FOxHbrit http://www.iprbookshop.r
moco0ue Mo eOBOMY aHTIIUIICKOMY SI3BIKY JUTS WHCTUTYT MEHEJDKMCHTA, u/25955.html
CTYIEHTOB, O0YYAIOIIMXCS 110 HATPABICHUSIM 2013 HEOTPaHMYIEHHBIN JOCTYII
«IKOHOMHKa», «MEHEIDKMEHT) JUIS 3aPETUCTPUPOBAHHBIX
M0JIb30BaTeNen
JI1.4 |Jykuna, JI. B. Kypc aHrnuiicKoro s31ka Jyisl MaruCTPAHTOB. Boponex: Boporexckuit http://www.iprbookshop.r

English Masters Course: yue6roe riocobue st roCyJapCTBEHHbBIN u/55003.html
MaruCTPaHTOB 110 Pa3BUTHIO U COBEPILICHCTBOBAHHIO |apXUTEKTYPHO- HEOrpaHUYEHHBII JOCTYI
OOIIMX U IIPEAMETHBIX (1eJI0BOH aHTIIMHCKUI A3BIK) CTPOUTENBHEII JUISL 3apErUCTPUPOBAHHBIX
KOMITETEHIIMI yausepeurer, 55C ACB 1I0J1b30BaTeNeH
b 2
2014
5.2. lonoiHUTeIbHAS JIUTEpaTypa
ABTOpBI, COCTaBUTEIH 3arnaBue | W3narenscTBO, TO1 Komnuu-Bo




ABTOpBI, COCTaBUTEIH 3arnaBue W3narenbcTBO, TOX Komma-Bo
J2.1 |Ykpaunen U. A. WHOCTpaHHBIiA SI3bIK (aHTTIMHACKHIT) B Mocksa: Poccuiickuii https://biblioclub.ru/inde
PO eCCUOHATBHOM eI TENEHOCTH: YIeOHO- roCyJapCTBEHHBIN x.php?
METOANIECKOE TTOco0He YHUBEPCHUTET TIPABOCYIHS page=book&id=439638
(PT'YII), 2015 HEOTPaHWYEHHBIN TOCTYII
JUTS 3apETUCTPUPOBAHHBIX
10JIb30BaTeNei
J12.2 |bempurxas, JI. B., Henosoii anrmuiickuii s3bik = English for Business  [Munck: TerpaCuctemc, http://www.iprbookshop.r
Bacunesckas, JI. 1., Studies: yuebHOE mocoOue Terpamur, 2014 u/28071.html
Bopucenko, /1. JI. HEOTpaHUYEHHBIHN OCTYT
JUTSE 3apETUCTPUPOBAHHBIX
10JIb30BaTeNei

5.3 Ilpo¢eccuonajibubie 6a3bl JAHHBIX U HH(POPMALIMOHHbIE CIIPABOYHbIE CHCTEMBI

Koncynbranr +

TapanT

Cambridge Dictionary https://dictionary.cambridge.org/ru/

T"azera Financial Times https://www.ft.com/

5.4. [lepeyeHb MPOrpaMMHOI0 ofecrieyeHust

LibreOffice

5.5. YueOHO-MeTOAMYECKHE MATEPUAJbI AJIsl CTYJ€HTOB € OTPAHNYEHHBIMU BO3MOKHOCTSMH 310POBbS

IIpu HEOOXOMUMOCTH MO 3asBJICHUIO O0YYaIOUIETOCS C OTPAHUYEHHBIMH BO3MOXKHOCTSIMU 3/I0POBbSl y4€OHO-METOANYECKHE MaTepHalbl
MPEOCTAaBIAIOTCS B (hOpMax, aJaTHPOBAHHBIX K OTPAHUUSHHSIM 3/I0POBBS M BOCIIPHATHS HHGopManuy. J{jst Iu ¢ HapyI eHUsAMH 3peHus:
B ¢popme ayanodaiina; B me4aTHol popme yBeIHYeHHBIM mpuToM. Jljist U1 ¢ HapyIISHUSIMHU cllyxa: B (JOpMe DIIEKTPOHHOTO JOKYMEHTA; B
nevyatHo# ¢opme. [ U1 ¢ HAPYIISHUSIMU OTIOPHO-/IBUTATEIFHOTO anmapara: B JopMe JIEKTPOHHOTO JOKYMEHTA; B IeYaTHOU Gopme.

6. MATEPUAJIBHO-TEXHUYECKOE OBECIIEYEHUE JUCHUIIJIMHbBI (MOYJIST)

INomemenus 11 MPOBEACHUS BCEX BUIOB PabOT, IPEIyCMOTPEHHBIX YIeOHBIM IIAHOM, YKOMIIIIEKTOBAHBI HEOOXOANMON
CIEUANIN3UPOBAHHON yueOHON MeOeNbIo U TEXHUUECKUMU CPEACTBAMH 00y4eHHUS.

7. METOAUYECKHUE YKA3AHUSA AJIS1 OBYYAIOIIUXCS IO OCBOEHUIO JUCHUIIJIMHBI (MO Y JIST)
Meroandeckue ykazaHHs 10 OCBOSHHIO AUCIUILTHHBI IpecTaBieHbl B [Ipuiokernu 2 k pabodei mporpaMMe AUCHUTUTHHBL




IIpunoxenue 1

1. OnucaHMe NMoKa3areJ/jiell U KpUTepHeB OLleHUBAHUA KOMNIeTEeHUH Ha
pa3/IMYHbIX 3Tanax uX GOpMUPOBaAHUSA, ONIUCAHUE LIKAJI OLle HUBAHUA

1.1 INoka3arenu u KPUTCPHUU OLICHUBAHHA KOMHCTGHHHI?II

3VH, cocrasisrorme
KOMITETEHITHIO

TloxazaTenn
OLICHMBaHMS

Kpurepuu onieHrBanust

CpencrBa
OLIEHUBAHHMS

YK-4 cnocoden NPUMEHATDb COBPEMEHHbLIC KOMMYHUKATUBHBLIC TEXHOJIOI'HU, B TOM YUCJIC HA
HHOCTPAHHOM HA3BIKE IJId AKAACMH4YECCKOIro U IIpO(l)eCCI/IOHaJIbHOFO B3

anuMoaeHCcTBUSA

3uanmue: - --
YIOTPEOUTENBHYO JICKCUKY
MHOCTPaHHOTO S3bIKa B
00BeMeE, HEOOXOIUMOM ISt
OOIICHUS, YTCHUS
MepPeBO/1a MHOS3BIYHBIX
TEKCTOB MPOJeCCHOHANTBHOMH
HaMpaBJICHHOCTH;

- JIGKCHUYECKHE U
rpaMMaTHYEeCKUe
CTPYKTYPBI U3y4aEeMOr0
A3bIKa; NpaBUjia YTCHUA U
CIIOBOOOpA30BaHuS;

- npaBuiia opopMIIeHHS
YCTHON MOHOJIOTMUECKOU U
JIMAJIOTUYECKOM peun;

- 3HATh 3aKOHOMEPHOCTH
JIeTIOBOU YCTHOM U
MMCbMEHHOU
KOMMYHHUKAIIMU HA
MHOCTPAaHHOM
SA3BIKE(COOTHECEHO C
unukaropom YK-4.1)

[lepeBoauT ci0Ba
[PyCCKOTO Ha aHTJIMICKUI
1 C aHIVIMICKOIo Ha
[PYCCKHI, MPOU3HOCUT
CJI0Ba, YUTAET TEKCT
BCILyX, OIIpENeIeT U
Ha3bIBAaCT
rpaMMaTHYECKHe
CTPYKTYPHI,

M3MEHSIET YacTh PeuH B
COOTBETCTBUH C
KOHTEKCTOM

IlonnoTa u COZCPIKATCIIbHOCTh OTBECTA,

IMMpaBUJIbHOCTB IIEPEBOJA,

YIOTPEOICHUS ISKCHISCKUX SIUHUI] U
rpaMMaTHYECKUX KOHCTPYKIUA,
coOIro/IeHIe MHTOHAIMOHHBIX (OPM B

COOTBETCTBHUEC C Sa,I[aHHOﬁ

KOMMYHUKAaTUBHOM CUTyallHEn.

Tecr 1-2
VYcTHBI onpoc (TEKCTH
1-10), Bompocs! k
3agery (1 cemectp -1-4;
2 cemectp — 1-4)

YMeHue: --  CHCTEMHO
aHATM3UPOBATh
HHQOPMALIMIO U BBIOMPAThH
obpa3oBaTeNbHbIE
KOHIICTIIIVH;

- MPUMEHATH METOABI |
CIIOCOOBI JIEIIOBOTO
00IIEeHUS TUTS
HUHTEJUICKTYaJIbHOTO
pa3BUTHIA, TTOBBITIICHUS
KYJIBTYPHOTO YpOBHS,
npoQecCHOHATBHON
KOMIIETEHTHOCTH;

- WCIIOJIb30BaTh
TEOPETUIECKUE 3HAHUS IS
TeHepalii HOBBIX HJIEH-
BOCIIPUHUMATh
CMBICIIOBYIO CTPYKTYPY
TEKCTa; BBIACTATH TNIABHYIO
u BTOPOCTENEHHYIO
nHpopmanuio;

- TPUMEHATh  3HAHUSA
WHOCTPAHHOI'O SI3bIKa ISt
OCYIIECTBIICHHS
MEXIIMIHOCTHOTO u
po¢eCcCHOHATBHOTO
OOIIICHHUS;

- 4YUTaTh JUTEPaTypy IO
CHETHAIBHOCTH,

[epeBOaUT MpeITOKEHHS
B COOTBETCTBHUH C
BaTaHHBIM CTHJIEM,
MEPEBOIUT
PKOHOMWYECKUN TEKCT OT
2000 3HaKOB C y4eTOM
MpeaIaraeMoro CTHIIA,
OTBEYaeT
ApTYMEHTHPOBAHO Ha
BOTIPOCHI B (hopme
MOHOJIOTa WJTH THAJIora

ConeprxaHre OoTBeTa Iiepesano 0e3
WCKa)KEHUS TEKCTa, TPaMOTHO U

CTUIIMCTUYCCKU BEPHO,
KoppexTtHoe ynorpebiieHne

TpaMMAaTHYCCKNUX U CTUIIUCTHUYCCKUX

KOHCTPYKLIHH.

Tecr 1-2
YCTHBIH onpoc (TeKCTHI
1-10), Bompocs! k
3auety (1 cemectp -1-4;
2 cemectp — 1-4)




aHaIM3UPOBATh
MOJTyYSHHYIO
HHPOPMAITHIO;

- MEepPEeBOANUTD
npodeccnoHaIbHbIC
TeKCTHI (0e3 croBaps);

- COCTaBJIATh
Hay4YHbIE TEKCThI HA
UHOCTPAaHHOM
SI3BIK(COOTHECEHO C
uHaukaTopom YK-

4.2)

BaaneHnue- HaBbIKAMU [COTOBUT M BBICTYIIAET C BrimonHeHne KOMMYHUKATHBHON | Y CTHBIH onpoc (TEKCTHI
myOIMYHO peun, [IOKJIA/TOM I10 3a71a4¥ B ITOJHOM 00beMe; 1-10), Bompocs! k
apryMeHTaluy, Befenust  [CAMOCTOATCIBHO donernyeckoe odopmiieHHE 3auety (1 cemectp -1-4;
JUCKYCCHUM; HaBBIKAMU prIGpanHoi Teme; COOTBETCTBYET IIPaBUJIAM SI3bIKa; 2 cemectp — 1-4)

IPedepupyer TekcT B

MMCbMEHHOU peyH; . .
p ’ MUCBMEHHOHN U YCTHOM

KoppektHoe ynoTpebieHue

- crocobamu bopmax, JIEKCUYECKUX CJIMHULI;

OpHEHTHPOBAHUS B [ OTOBHT H OTBEYACT [NornmaHme TpaMMaTHIECKUX U

HCTOYHHMKAX MHOOPMALUH [\ OHOJIOT MM AUATIOT CTHIIICTUIECKAX KOHCTPYKIIHH. JOKJIaJI C TIPe3eHTAIUCH
(>KypHAJIBI, CaHTHI, peub 110 3aIaHHON TeME CaMOoCTOATENBHOCTh BBIBOJOB U (1-10),
o0pa3oBaTeIbHEIC CYXJICHUH C COOTBETCTBYIOIINM

MOPTAJHBI U T.11.); MIPaBUJIBHBIM HCTIONIB30BaHUEM

- OCHOBHBIMHU HaBBIKAMH JIEKCHYECKUX M TPaMMaTHICCKUX

U3BJICYCHMYSI TJIABHOU U CTPYKTYp IO IIPENIOKEHHOU TEME

BTOPOCTENICHHOMI

uHpopmanum;

- HaBBIKAMHU

nproOpeTeHus,

UCTIONIb30BaHHUS U

O0OHOBIICHHSA

TYMaHHUTApHBIX, 3HAHUH;
- HaBBIKAMH BBIPAKCHUS
MBICIIEH 1 COOCTBEHHOTO
MHCHHS B MEKJIHIHOCTHOM
U JIeJIOBOM OOIICHUH Ha
MHOCTPaHHOM SI3bIKE;

- HaBbIKAMH JIEJIOBOM
MUCbMEHHOM M YCTHOM
peyr Ha HUHOCTPaHHOM
S3BIKE;

- HaBBIKAMH W3BJICUCHUS
HEOOXOIUMON
HHQOPMAIIIH 13
OpPUTHHAIIEHOTO TEKCTa
SKOHOMHYECKOTO
XapakTepa;

- HaBBIKAMH COCTaBJICHHS
KPaTKUX TEKCTOB
CIeHaIN3UPOBAHHOTO
xapakrepa,
AHHOTAINH(COOTHECEHO C
unukaropom YK-4.3)

1.2 IIxansl OLIEHUBAHUS:
Texkyuuii KOHTPOJb YCIEBAEMOCTH M MPOMEXKYTOUYHAsl aTTeCTalUsl OCYIIECTBISIETCS B
paMKax HaKOMUTEIbHOUN OaTbHO-pEHTHHTOBOM cucTeMbl B 100-0amipHOM mIkane:

50-100 6anmoB (3auer)
0-49 6ammoB (He3auer)

2 TunoBbie KOHTPOJIbHBbIE 32IaHUS UJIM HHbIe MATEPHAJIbI, HeO0OX0AUMBbIE /IJIsl OLEeHKU 3HAHUI, YMEHUIl,
HABBIKOB U (MJIM) ONbITA JESITEJIbHOCTH, XapaKTEePH3YIOIIHMX J3TAanbl ()OPMHPOBAHUS KOMIIETCHIHI B
npouecce 0CBOeHHUsI 00pa30BaTeJIbHOM NPOrpaMMBbl



Bomnpocsl k 3a4ety

no aucuumiiie_MHOCTPaHHBIN A3BIK NPodeccHOHATLHOIO 00 IeH U

(AHrauiicKmii)
1 kypc
1. KommyHnukanus
2. Mex1yHapOAHbIN MapKETUHT
3. DTanbl CTAHOBJICHUS JCJIOBBIX CBSI3EH
4. Crpateruu ycrnexa
2 Kypc

3aHATOCTh B pa3HbIX cepax AesTeIbHOCTH
PasnoBuHOCTH PUCKOB

Crunmn MeHeKMEHTa

VYnpasnenue punancamu

~poODdDE

HNHcTpyKuus 1o BHINOJTHEHHUIO:

3ayer npoxoaAuT B popmare Oecesibl 10 MPONHACHHBIM TEMaM B TEUCHHE CEMECTPA.

Kpurepun onenuBanus:

- Crynenty BoIcTaBisercs «3ader» (100-50 6amioB), eciii KOMMYHUKATUBHBIE 331a4H BBIIIOJIHEHBI [TOJHOCTBIO,
WCTIOJIb30BAHHBIN CIIOBApHBIN 3amac, TpaMMAaTHYECKUE CTPYKTYPBI, (POHETHUECKOE 0POPMIICHHE BHICKa3bIBAHUS
COOTBETCTBYET IOCTABJICHHOH 3a/1a4e;

- Crynenty BbIcTaBisieTcs «He3aueT» (49-0 6anioB), eciy OTBETHI HE CBSI3aHbI C BOIPOCAMH, HaJIU4ne
rpyObIX OMIMOOK B OTBETE, HEOHUMAaHKE CYIIHOCTH U3J1araeMoro BoIlpoca, HeyMeHHUe IPUMEHATh
3HAHUA Ha IPAKTUKE, HEYBEPEHHOCTh U HETOYHOCTh OTBETOB HA JIONIOJIHUTENbHbBIE U HABOSIINE
BOIIPOCHI

YcrHblil onpoc
1



Master the mix of continuity and change

Stefan Stern

What makes winning businesses
different from the also-rans? Having
better products and services helps.
Good leadership is essential. But the
strongest companies manage some-
thing else that is rare. They cope
with crises and big strategic change
without drifting off course. How rare
is this?

o Gerry Johnson, a professor at
Lancaster University Management
School, and two colleagues from the
Rotterdam Schoo!l of Management,
George Yip, the dean, and researcher

s Manue] Hensmans, have been study-
ing companies that, over a 20-year
period, achieved almost uninter-
rupted success while dealing with
big changes. They have interviewed

v senior executives (past and present)
from some of these companies to
find out what went on, how deci-
sions were made and what the
prevailing atmosphere was like.

5 The big danger, even for success-
ful businesses, is strategic drift, Prof

3

Johnson says. Companies start out
on the right track but they can all too
easily lose their way. When things
become critical, existing leadership
is kicked out, new leaders come in,
and the cycle starts again. But not, in
the case of a few exceptional busi-
nesses. Tesco, Cadbury and the
medical products group Smith &
Nephew all dealt with big changes
while avoiding disaster.

How? A combination of four char-
acteristics, or traditions as the
researchers call them, seems to be
crucial. The first is continuity. This
involves “the reinvention of the
company’s distinctive business
model” to fit in with prevailing mar-
ket conditions.

The second is anticipation. This is
where it starts to get tricky. To build
in anticipation, “alternative leaders™
have to be allowed to start work on
the future shape and direction of the
company but without undermining
the current leadership. At Tesco in

the late 1960s and early 1970s, 2
new generation of managers (includ-

ss ing future boss Tan MacLaurin)

began transforming the business
under the nose of the founder Jack
Cohen.

This leads to the third characteris-

& tic of 2 winning business, which the

academics call “contestation™ or
“respectful difference that grows out
of conflict”. This is vital. Dynamic,
growing businesses benefit from the

& creative tension of civilised dis-

agreement. The Smith & Nephew
culture was shaped by argument,
Prof Johnson suggests. A witness to
Tesco board meetings in the mid-

7 1980s told him that they were

argumentative and confrontational
“but like a family arguing rather than
a group of enemies™.

The final characteristic is mobil-

75 ity, meaning a flexible recruitment

policy that tries to put the best per-
son in the job, which prevents the
growth of a time-serving culture.

L RENmmmm— SRS
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A guide to being a successful female boss

Locy Kellaway
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The careerist: Pro bono work

Rhymer Rigby

Pro bono work is usezlly thought of
as the preserve of lawyers, but
organisations 2s varied as advertising
zsencies aod professional services
s firms aleo donzt= their staff s tme 10
sood canses — either for fres or for
reduced fees. Although employees
should do pro bono woek for selfless
reasons, yoar good deeds canzlso be
% rewardad it terms of yoar career.

, Hovdoespmbono-ukaddto

my experience?
If yoo are relatively jumior, it caa
be 2 very good way to step mp.
15 “People who do pro bono work
in the Accenture Development Part-
. perships typically tzke on more
senior roles than they woald in big
corporate rokes,” says Royce Bell, 2
2 senior execetive 2t the coasulizncy
firm. “You get tosee a lot of mats 2nd
bolts 2nd it's very good to get oat-
side the normal cosy corporzie
world. You'd think that someone
| 25 who sets up 2a IT system in Chad
| would bave 2 broader view than 2

-

pusonwhohasonlywortedm
Fortunz 200 companies.”

people from different parts of
organisatioas who might not other-
wise meet. Phil Georgiadis,
35 chairman of Walker Media, the
Loadoa 2gency, says it can cul
throogh hierarchies, too. “T'm 2bout
to do some work for the Great
Ommond Street Hospital for Children
o and I'll enlist 2 coaple of graduates
to work with me — that'll be the
account team. So suddenly you have
a gradpate who is reporting directly
to the chzimman, which is very rare,”
s beexplams.

What about job safisfaction?
Using yoar professional skills in the
service of good causes oficn adds 2
kind of ethical dimension to your
s career and czn be very mofivating.
Maya Mehta, a senior associate at

Clifford Chance, the law firm, says
that ber inspiration for starting the
Newham Asian Women's Project
ss pro boso scheme came from reading
ahout foroed marrizzes: “Ti got tothe
point where I couldn’t just turn the
page. | wanted to do something
zboat it.” She says it is zlso one way
@ of bridging the divide betweea
Canzry Wharf and the less privi-
leged arezs that sarround it.
Pro bono work can be rewanding
in other ways, too. Mr Georgiadis
& says you can be freer to be more
creative with work done for chari-
ties: “You ofiza have the opportunity
10 do some really inseresting market-
ing and you have more freedom than
7 you might have with, say, 2 breakfast
cereal.” Mr Bell adds that Accenture
Development Partnership projects
tend to be smaller 2nd shoster than
their corporate counterparts: “It's
7s much easier to see overall results
and understand the positive effect of
what you zre doing.”



—Coézi:C_(;la it&gets ;IIEIC$1bn Chiﬁ;&ands

Jonathan Birchall

Cocz-Cola already owns two of
China's three best-selling sparkling
drinks but by 2020 it wants to have
four more $1ba brands in what has
s become its thind-largest market by
revenue. The ambitious target
reflects Coca-Cola's confidence that
its Jong-term plans to more than tn-
ple sales in China are secure both
» from domestic rivals and from
potential political pitfalls.
Coca-Cola's revenoes have grown
by acompound annual ratz of 19 per
ceat over the past five years and it
15 claims to be widening its lead over
its ivals. [t says it has double Pepsi-
Cola's total sales in China, supported
in particular by its stroager preseace
in still drinks, water and juices. The
» company has also coatinved to
expand its range of noa-carbonated
drinks where it competes with both
Jocal 2nd international brands.
It has Jaunched Glacean eshanced
% water, 28 well as its first dairy and
juice drink, Minute Maid Super

M—‘

Pulpy Milky, entering 2 | billioe-
case market where competitors
inclode Wahaha, Dasone’s former
» joint venture partaer. Coke and
Sprite already each sell more than
$1ba annually and Coca-Cola is
forecasting that its Yoan Ye tea brand
and its Joe Dew bottled water - both
35 launched last year - will also be
§1ba China brands by 2020, in spite
of facing stroag competition from
Taiwan's Tingyi, which has aboot
half the total ready-to-drink tea
© market.

In terms of political challenges,
the world's largest soft drinks
compeny suffered a blow this March
whea China's ministry of commerce

& blocked its planned $2.4ba takeover
of China's largest juice company,
Huiyuan. Since the setback, Cocz-
Cola has continued the kind of
high-level commitment to China

52 demoastrated by its spoasoeship of
the Beijing Olympics, recently
announcing plans to invest $2ba in

(China over the pext three years.
Mubtar Kent, chief executive,
s noted that at a meeting with Wang
Qishan, China'’s vice-premier for
economic affairs, Coca-Cola had
beea praised for being the oaly US
company {0 have a pavilioa at Jast
& year's Shanghai World's Expo. Mr
Keat says be regards the potential
obstacles to Coca-Cola’s China
ambitions coming from broader
political pressures as China's growth
& could stil fall short of expectations.
He does not see this, including the
threat of potential nationalist reac-
tion to Coca-Cola's US brand
identity. “Everyone's walking
» around with Nikes, and drieking
Coke and wearing Oakleys. I think
there's a difference between that and
the view of the US - people doa’t
wory at 2 consumer fevel, at a brand
» level,” says Doug Jackson, head of
Coke's China business unit.




Time for communication

to move towards ceptre stage

Paul Argent

The last few years have scen the big-
gest collapse in confidence in
business in almost a century — to the
point where probably the least

s trusted spokespeople on the planet
today are corporale executives.
When intense mistrust prevails,
whatever 2 company does says
something about it, everything com-

10 municates, and communication
affects everything,

This is changing the definition of
communication. Communication
today is more of a two-way dialogue

1s and this has been aided by the risc of
social media like Facebook and
Twitter and the explosion of infor-
mation-sharing online. Today’s
best-in-class companies, such as

20 Dellinthe US and Philips in Europe,
do not just engage in dialogue. They
use the latest technology as a source
of ideas, opinions and competitive
intelligence, for product develop-

25 ment, employee engagement and
media monitoring.

Tn addition to rethinking the defi-
nition of communication, the best
companies are rethinking its struc-

30 ture. There is a greater need for

imtegration, collaboration and part-
nership among corporate leadership,
haman capital, finance, sales and
legal teams.

35 Another change in communica-
tion by leading companies is the
rethinking of key themes. This was
the main finding of research by the
Tuck School of Business at Dart-

% mouth, conducted with Doremus, a
business-to-business communica-
tions agency. It found that the
best-in-class companies have been
guided by six themes;

« a Focus on value and values
Stakeholders demand value for
moncy when buying goods and ser-
vices, but they also expect to seea
strong set of corporate values in the

so companies with which they do busi-
ness. Walmart, Hyundai and BMW
have used this theme in their adver-
tising and communications.,

b Evolve a sense of responsibll-

ss ity Corporute responsibility today is
not just about philanthropy or being
green, [t is about companies being
responsible across all business prac-
tices. NGOs, consumers, employees

« and investors are ready to punish

companies that ignore evolving
social values, JPMorgan Chase has
done a fabulous job reflecting its
corporate responsibility initiatives

s on its website and in advertising.

¢ Strategy must drive communi-
cation As Jon Iwata, [BM's senior
vice-president for marketing and
communications, puts =t: “Lincoln

2 suid, ‘Character is the tree; reputa-

tion is the shadow.' I'm afraid too
many people in PR, marketing and
adventising spend more Lime manip-
ulating the shadow than tending to

75 the tree.”

d Shifting from the problem to
the solution Stakcholders are most
receptive to realistic and optimistic
plans, and arc often ready to pay

# less attention to probiems of the
past year,

¢ Not communicating is a com-
munication im itsclf You either tell
your story or have it told for you.

&5 [ Re-evaluate positioning The
crisis has led 10 disruption in how
companics are thought of by con-
stituencies, which provides a
tremendous opportunity to reposi-

oo tion, rebeand and redevelop.
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More about results than time

ff!llllp Manchester

On the surface. flexible working
might seem to be about people
being able to choose their working
hours and, perhaps. spend some
time working away from the
office. But it is also a fundamental
change in the way people work -
and. more importantly. the way
they are managed. Flexible work-

1o ing 1s a shift from “time-based™ to

2

a5

jo

3s

“results-based”™ working practices
and could herald the biggest
change in the workplace since the
start of the industrial revolution.

New employee legislation is one
of the main motivations for
employers to introduce flexible
working practices - but not the
only one. In Europe, for example,
employers are obliged to offer par-
ents with young or disabled chil-
dren the right to request flexible
working. While legislation is a
major catalyst to introducing flex-
ible working, there are cther rea-
sons. In the US, for example, the
fall in the price of mass market
computer and communications
technologies is encouraging
organisations to allow more home
working.

Flexible working is also likely to
appeal to a wider skill pool and
help with staif retention. Mary
Sue Rogers, human capital man-
agement leader at IBM Global
Services, says that IBM has
embraced flexible working to help

@0

<

-

o

55

5

with recruitment. “"In Europe,
companies have to provide flexible
working because of legislation —
but it is also a way to recruit from
a breoader skill pool, including
women and older people. With an
ageing worklorce we have to find
ways to retain older staff. It also
gives greater scope to male
employees who increasingly want
flexible working to create a better
work/life balance, A recent survey
of UK graduates found that
work/life balance was third on
their Jist of carcer priorities,” She
adds that 55 per cent of IBM's
cmplovees work flexibly and €0
per cent are “enabled” to do so,
“To us, it is foremost a business
imperative. It is about staff reten-
tion, increased productivity and
cost reduction,” she notes,

A survey of 300 UK human
resource professionals in small to
medium-sized enterprises (SMEs),
commissioned by Arizona-bascd
telecommunications company
Inter-Tel, found that 40 per cent
found it difficult to attract the
right skills from their local mar-
ket and 30 per cent thought they
could attract staff if they were
offered Aexible working. But they
also had significant reservations -
with 93 per cent concerned that
staff were more likely to bend the
rules if they work from home.
Doug Neal, rescarch fellow at the
USs Computer Sciences
Corporation, identifies this atti-

tude as being at the heart of ¢
ga cultural shift prompted by flexi

working: “The problem is not

with the worker - 1t Is also w

the boss, Management has to f

a way to measure ‘resules” ratl
gs than time., We have to find n

ways to evaluate workers - ¢

their bosses.™
He adds that organisations m
find wayvs to bujld trust betwe
9o employer and employee: “How ¢
evaluate people when I can't .
them? In formal terms, trust is
outcome of a series of benefic
transactions. You have to buil
culture of trust from work
together”

Although new legisiation
forcing organisations to ad
flexible working practices, th
are sound business reasons to g
cmployees more flexibil
QOrganisations which hi
embraced flexible working hi
found that it can cut costs @
improve productivity, More img
tantly, it enables them to recr
staff from a much broader sl
pool and relain staff. But ¢ d
mean a fundamental change
the relationship between staf¥ @
management, Both must leary
trust ecach other and focus
results rather than time spent
the office.
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How to engage your employees

Michaet Sk.aplnk_er_ . o

Ade Sodeinde, a 17-year-old
Nigerian, became famous last
week for making some of Britain's
trains run on time. Ms Sodeinde,
in her year working for Central
Trains befare going to university,
solved the puzzle of why trains
leaving the depot ran late. She
found that the tracks in the depot
needed upgrading and were slow-
ing the trains’ journeys to their
starting platforms. Drivers and
conductors also had to wait before
boarding because of the time
taken for safety inspections and
cleaning. By refurbishing the
tracks and reorganising inspec-
tion and cleaning, Central was
able to eliminate the problem,
potentially saving itself £750,000
($1.37m) a vear in fines for late
running - and vastly reducing pas-
senger frustration and deilay.

Ms Sodeinde will no doubt be in
great demand when she gradu-
ates. But just how large, estab-
lished companies persuade
employees to put in that extra
effort is one of management’s
great puzzles. Staff know where
the problems and opportunities lie
and there will always be employ-
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ees with ideas for new products or
better service. All it requires is for
them to speak up and for someone
to listen.

Most companies say they listen
to their people - but as managers
are often unhappy to have their
current strategies disrupted and
new ideas get trapped in corporate
bureaucracy, would-be innovators
become jaded, and cynical.

Yet there is a link between
engaged employees, satisfied cus-
tomers and corporate profitability,
according to a recent study by the
Forum for People Performance
Management & NMeasurement at
Northwestern University. The
Forum studied 100 US companies
to find out how engaged their staff
were and whether this had any
effect on corporate profitability.
The Northwestern researchers
wanted to look at employees, such
as Ms Sodeinde, who did not deal
directly with customers. What
impact did their attitudes have on
the company's success? Well, the
results were clear. The companies
with the happiest and most
engaged employees had the most
satisfied, highest-spending cus-
tomers.

So how do you make employees
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more engaged and content? Roger
Martin, dean of the Rotman
School of Management at the
University of Toronto, argues that
people are happicst not only when
they are respected members of a
team they admire but when the
team and the company are
respected by the world outside.
Being part of a trusted, honest
group is an indispensable compo-
nent of employvee happiness and
engagement. So is establishing
ties with colleagues yvou respect.
When groups appear to be per-
forming, companies should hesi-
tate before disrupting them. The
vogue for forming new teams for
each task may work in companies
small enough for everyone to
know each other. When people
constantly have to establish new
links of trust, customers will
probably suffer. Companies
should think hard, too, before they
outsource the work of a function-
ing team. The company you out-
source Lo may be a happy, engaged
bunch, but I would not count on it.

From the Financial Times



Nasa’s exercise in managing risk

§y_}{_iptoria Gnffith

The US space agency grounded its
three remaining space shuttles
after Columbia disintegrated upon
re-entry to Earth's atmosphere in
s February 2003, killing the seven
crew members. Yet even today, sci-
entists are still divided over
whether the management culture
at Nasa has changed enough to
wensure the shuttle’'s safety.
Behavioural Science Technology,
the California-based consulting
group that works with other
industries such as railways on
15 safety issues, was hired 18 months
ago to help change the manage-
ment culture at the agency.
Nasa set out to improve employ-
ees’ relationships with supervi-
20 SOT'S to encourage dissent, empha-
sise teamwork and raise manage-
ment credibility, Although they
are still under pressure from bud-
gets and deadlines, Nasa man-
26 agers say they now take the time
to listen to concerns of engineers
and others on issues that may
compromise safety. BST measured
attitudes to safety and the work
30 environment in February 2004,
then again six months later, and
says the culture at Nasa has

changed. But although 40 per cent
of the managers surveyed said
they saw changes for the better,
only 8 per cent of workers said the
same,

James Wetherbee, a former
shuttle commander, has in recent
z months questioned whether the
culture at Nasa has changed
enough to make safety a priority.
And a report released last month
from George Washington
University says the pressures of
getting the shuttles back into
space leads the space agency to
make questionable safety deci-
sions. The study places the cur-
rent chances of a catastrophic fail.
ure on the shuttle at about one in
55 for every mission, Despite Nasa
spending nearly $2bn over the past
two years making safety improve-
ments to the shuttle, the risk
remains high enough to make any
astronaut's heart dance at take-off
and re-entry. In fact, the George
Washington researchers argue
6o that more money and effort

should be spent to come up with

an alternative to the space shut-
tles.

In the wake of the Columbia dis-

65 aster, an independent panel, the

Columbia Accident Investigation
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Board, was formed to investigate
the accident. Some of the findings
of the CAIB report were embar-
7o rassing for Nasa, Engineers had
expressed concern about the
falling debris, but their fears were
dismissed, The CAIB severely crit-
icised a lax safety culture at Nasa
75 as contributing to the disaster,
and issued a check-list of 15 points
to get the shuttles back up and
running.
Some critics believe Nasa
2a should be doing more to reduce
the number of manned missions.
Much of the cargo for the shuttle,
they argue, could be transported
robotically. Others have called for
85 the space agency to adopt a more
aggressive schedule in developing
a replacement for the shuttle. But
those are issues for the medium
term. In the coming weeks, getting
sa the shuttle safely into space and
back to Earth will be the priority,
and the world will be waiting with
bated breath to see if Discovery
can get off its launch pad without
g5 mishap.*

From the Financial Times

* [n fact, the launch of Discovery was
suceessful.




Online shopping expected to grow
by 35% this year

ERANMNOW, o stz

Consuners are expected to spend
33 per cent more buying a host of
items from clothes to CDs online
this year, taking total spending for
52005 to an estimated £19.6bn,
according to the Interactive Media
Retail Group. In its first annual
report, published today, IMRG
said it expected 4m more Britons
10 to shop online this year, taking the
total shoppers to 24m, more than
half the UK's adult population.
The latest figures underline the
sharp growth of internet shop-
15 ping in the decade since 1994,
While internet shopping account.
ed for just £300m of retail sales in
1999, by 2004 consumers were
spending £14.5bn online, accord-
20 ing to IMRG.

Online shopping is also counter-
acting sluggish consumer spend-
ing on the high street. Houschold
expenditure grew by only 0.2 per

25 cent in the fourth quarter of 2004,
“For a sector to have grown from
scratch in ten years with very lit-
tle investment suggests that the
internet’s time has come,” said

30 James Roper, IMRG chief execu-
tive.

The larger retailing groups -
Kingfisher, Argos, Dixons, Tesco
and Boots - are spending money

35 on developing their internet offer-
ing, but many retail chains are not
investing in online shopping,
which in turn is allowing entrants
such as figleaves.com, which sells

4o underwear, and asos.com, the
clothing e-shop, to gain a foothold
in the market.

2004, the IMRG estimated
that the top 100 retailers in the UK

45 spent just £100m on their internet
presence - and most of this came
from a handful of stores, But in
spite of the neglect from big retail-
ers, the growing popularity of

so online shopping looks set to con-

10

tinue as more people gain access
to the internet.
Figures out from 2004 from
Qfcom, the communications regu-
s5 lator, showed that more than 56
per cent of homes had internet
access, with a third of those hay-
ing a broadband connection, The
emergence of maobile commerce
6o technology could also mean that
people will be able to shop online
from their mobile phones.
IMRG said electrical and cloth-
ing goods were experiencing
65 strong growth online, with more
than £2bn of electrical goods sold
over the internet in 2004, Dixons,
the high street electrical retailer,
expects its online sales - currently
0 at £170m - to hit £1bn in the next
five years. Meanwhile, clothing is
another big expansion area, with
sales growing 37 per cent to £644m
in 2004.

From the Financial Times



Webhiker’s guide to galaxies

By David Bowen

One of the frustrations of people who
run large websites is that their efiorts
are ofien judged on superficial
criteria. It is always nice to win an

5 award, but the sad truth is that
judges rarely have time 1o go inlo
sites in enough depth. So. what is
never analysed is whether the site
really functions properly and does

w0 what it is meant to do. This is not the
fault of the judges; it is because large
online presences are complex
beasts. You really have to get stuck
into them to see whether they are

15 coherent.

Few big organisations have just
one site = typically they have one at
the centre and a galaxy of others
covering countries, subsidiaries,

20 brands and other specialities. This
means we have 10 look both at the
way the central site works, and at the
way the galaxy spins around it (or
fails to).

25 There are always reasons why a
web presence has the structure it
does, but they are rarely simple -
usually a mix of historical accident,
lack of budget, decentralised

30 organisation, internal politics, the
whimsy of bosses, and any number
of other factors.

So here are three questions to ask
yourself to see just how coherent

35 your own presence is. First, is your
central site one coherent beast, or is
it made up of a group of vaguely
co-ordinated offerings? The US State
Department site, for example, looks

4o neat — with nice bold links across the
top, which are the same wherever
you are in the site. But it soon
becomes clear that it is a federation
of sites that have little in common.

55 Some areas have no links back to
the main site, and are not covered by
the same search engine.

Second and third, can visitors
easily get to your country, business
so and other sites, and can they get
back? Many people will find a
corporate site by writing in the name
of the company and adding “.com', or
by putting its name into Google. Now

55 you need to get them to the
information they need. A weli-
classified directory can do the trick,
but check out ICI (wwweici.com), with

its neat expandable “pilot’
6o mechanism, Or UBS {(www.ubs.com),
with its logical service finder. Or look
at Thyssen Krupp's Base
{base.thyssenkrupp.com), a highly
sophisticated search engine that lets
visitors find the relevant site or
information by product, customer
sector, location, subsidiary name, or
other criteria. The basic journey back
from an outlying site should be more
7a straightforward — a link to your home

page.

Bul can, say, a visilor to your
French site get direct to the central
investor area? If not, why not? Can a

75 jobseeker in Singapore look for
positions across your entire
organisation? Is a journalist in Brazil
getting the right mix of local and
global news? Thought not, These are

3o the subtleties that may not win you
an award — but they will make your
site work better. That is good for your
organisation, its customers and other
stakeholders. And of course, for your

as job.
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I/IHCprKHI/IH IO BBINTOJTHCHHU IO

CryneHTy BblIaeTCs TEKCT JJIs YT€HUs, epeBojia U pedepupoBanusi. Bpems MoAroToBKu K OTBETY COCTaBIISET
30 mun. [lanee cTyaeHT yuTaeT pparMeHT TEKCTa BCIIyX, 3aUYUTHIBAET NEPEBO U peQepupyeTr TEKCT. Y CTHBIM
OIIpOC ITPOBOAMTCA 2 pa3a 3a Kypc B KOHIIE IPOXO0XKICHUS KaKA0ro paszaena. Bo Bpemst ycTHOro onpoca CTyJe€HT

AOJIKCH OTBECTUTH HAa BCC BOITPOCHI MPEIIOJaBaTCIIA IO TEMCE. BpeMs[ OTBETa COCTABIISICT 5 MUHYT.

Kpurepun onenuBanus:

MakcuMallbHOE KOJIHYECTBO 63.JIJ'IOB, KOTOPOC CTYACHT MOXKET Ha6paTL — 50 6amnoB (33. 1 KYPC BBIIIOJIHACTCA

pedepupoBaHue ABYX TEKCTOB, 3a 1 TekCT — 25 Gaysion).

e 20-25 6. — KOMMYHUKATHBHBIC 33]]a91 BHIMIOJTHEHBI TOJHOCTBIO, WCIOJB30BAHHBIN CIIOBAPHBINA 3ariac,
rpaMMaTHYeCKHe CTPYKTYpPHI, poHeTHYeCKoe 0(hopMIIeHUE BHICKAa3bIBAHUS COOTBETCTBYET OCTABIEHHOM

3a1aue;
e 15-19 6. -

KOMMYHUKATUBHBIC 3a/1a4d BBIIIOJIHEHBI YAaCTUYHO, MCIOJIb30BAHHBIM CIIOBApHBIN 3ariac,
rpaMMaTHYeCKHe CTPYKTYpPHI, poHEeTHYECKOE O(hOpMIIEHUE BHICKAa3bIBAHUS COOTBETCTBYET OCTABICHHOM

3aaadc, HeOOoIbIINE HapyHICHUA UCTI0JIb30BaHUA CPCACTB JIOTUYECKOM CB3HU,

. 5-14 6. — KOMMYHHKATHBHBIC 3ada4d BBIIIOJTIHCHBI HE IMOJHOCTBIO, HCIIOJIB30BAaH OFpaHquHHBIﬁ
CHOBapHBIﬁ 3amnac, rpaMMaTH4YCCKUC CTPYKTYPbI U (l)OHeTI/I‘-ICCKOG O(pOpMJ'IeHI/Ie BBICKa3bIBaHUA HMCIOT

HeOOoJIbIINE HApYIICHHUS;

e 0-460.- KOMMYHUKATHBHBIC 3a/1a4X HC BLIITIOJIHCHBI, HAJIUYUC I‘p}/'6BIX

OIIOOK B OTBCTEC, HCIIOHUMAaHHWE CYIITHOCTHU HU3JIaracMoro BOmmpoca, HCYMCHHUEC ITPUMCHATE 3HAHUSA Ha ITPAKTUKCE,

HCYBCPCHHOCTb U HECTOUHOCTb OTBCTOB HA JOIIOJHUTCIIBHBIC U HABOAAMIUC BOIIPOCHI

TeMbl 10KJIA10B € Mpe3eHTanuel

1o qucuuruiiHe_HOCTpAHHBIN si3biK NPO¢ecCHOHANBHOIO




. Kaprepa
. Konkypenuus

O0IIEHNSA(AHTITHHCKHN)

. KommyHnukanus B OusHece.

. Poccuiickast 1 MexayHapOIHasi TOPTOBJIA.

. OcHOBBI ycrieniHoro OusHeca
DKOHOMHYECKHE [TOKA3ATEIN NPEANPUATUS
. CocraBieHue roqoBoro oT4éra

. baHKpOTCTBO MpeanpusaTUs

. [InannpoBanue Npon3BoOACTBA

0. VYnpasieHue nepcoHaiom

HNHcTpykuus no BbINOJTHEHHIO
CryaeHT roTOBUT 2 I0KJIaJia B TEUEHUH ceMecTpa. MeToaudecKkrue peKoOMEeHalluu 10 HAIMCAHUIO U TPEOOBAHUS
K 0()OpPMJICHHIO COJEPKATCS B MPUIIOKECHUH 2

Kpurepuu onenuBanus:

MakcumanbHoe KosnuecTBO S0 6ayioB (1o 25 6ayuioB 3a KaxAbId JOKJIaT)

20-25 6. - wu310XKEeHHbII MaTepual paKkTHUYECKH BEPEH, MPUCYTCTBYET HATUYHE
rI1yOOKUX MCYEPIBIBAIOIINX 3HAHUHN 0 IOJrOTOBICHHOMY BOIIPOCY, B TOM YHCIIE
OOIIMpPHBIEC 3HAHHS B IIEJIOM 10 TUCIUIUIMHE, TPAMOTHOE U JIOTHYECKH CTPOIHOE
U3NI0KEHUE MaTepuana, HIMPOKOE UCIOIb30BAHUE HE TOJIBKO OCHOBHOM, HO U
JOTIOJIHUTEIBHOM JINTEPaTypHI;

15-19 6amnoB - U3JI0KEHHBIN MaTepuall BEpeH, HATMYUE MOJHBIX 3HAaHUH B 00beMe
MIPONICHHON MPOTrPaMMBI 110 MMOATOTOBICHHOMY BOIIPOCY; TPaMOTHOE U JIOTUYECKH
CTpOWHOE W3JIOKEHHE MaTepuaia, IIHPOKOe HCIOJIb30BAHUE OCHOBHOM
JTUTEPATYPHI;

5-14 6. — W3NOKEHHBI MaTepuan BEpEH, HAJM4ME TBEPJAbIX 3HAHUU B oObeMe
MPONIEHHON MPOrpaMMBbl 1O MOATOTOBICHHOMY BOIIPOCY; M3JI0KEHUE MaTepuaia
C OTAETBHBIMU OIIMOKAMH, YBEPEHHO UCIPABICHHBIMHU UCIIOJIb30BaHNE OCHOBHOM
JTUTEPATYPHI;

Menee 4 6. — paboTa He cBs3aHa ¢ BHIOpAaHHON TEeMOM, HaJn4Me rpyObIX OMIMOOK, HEMOHUMAaHHWE CYIIHOCTH

nu3jjaracMoro BoIipoca.

3 Meroanyeckne MaTepuabl, ONpeAesONe NPOueAyPbl OLCHUBAHUS 3HAHMI, YMEHUH, HABBIKOB H
(1J1M) oNbITA AeATeJTbHOCTH, XaPAKTEPU3YIOIIUX 3TAaNbl (POPMHPOBAHUS KOMIIETEHIIUH

[Tpoueaypsl OLIEHHBAHUS BKJIIOYAIOT B ¢€0s TEKYLIUI KOHTPOJIb U IPOMEKYTOUHYIO aTTECTALIUIO.
Texkymuil KOHTPOJIb YCIIEBAEMOCTH IIPOBOJUTCS C UCIOJIB30BAHUEM OLICHOYHBIX CPEICTB, IIPEACTABICHHBIX B
.2 JaHHOTO MpWJIOXKEHHs. Pe3ynpTaThl TEKYIIEro KOHTPOJISI JOBOJSTCS 1O CBEIEHUS CTYAEHTOB [0

HpOMe)I(YTOQHOI}'I aTTeCTalnu.

HpOMeH(yTO‘IHaﬂ arrecranust IIPOBOAWUTCA B q)opMe 3ayera. 3ader IMPOBOAUTCA IO OKOHYaHUU
TECOPCTUICCKOTO O6y‘IeHI/I$I J0 Haydalia HpOMe)KYTOQHOIZ aTTeCTalluu B cbopMe COGGCCI{OB&HI/IH 10 HpOfI,Z[GHHI;IM

TEMaM.



IIpunoxenne 2
METOAUYECKHUE YKA3AHUSA 11O OCBOEHUIO JTNCHUTIJIMHBI

Y4eOHBIM IIAaHOM MPEAYCMOTPEHBI CIICAYIONINE BUIBI 3aHATHH:

- IPAKTUYECKHE 3aHATHSL.

B xoze npakTudeckux 3aHATUNA yriyOJISIFOTCSL M 3aKPEIUIIIOTCS 3HAHUS CTYACHTOB 110 Psy BOIIPOCOB,
Pa3BUBAIOTCS HaBbIKU YCTHOM U MUCbMEHHOM peur Ha HHOCTPAHHOM SI3bIKE.

[Tpu MoAroTOBKE K MPAKTUYECKUM 3aHATUAM KaXAbIi CTYACHT JOJDKEH:

— U3Y4YUTh PEKOMEH/IOBAaHHYIO YUEOHYIO JIUTEPATYPY;

— IOJArOTOBUTH OTBETHI HA BCE BOIIPOCHI 110 U3y4aeMOIl TEME;

—IMCbMEHHO BBINOJIHUTH JJOMAIllHEEe 3a/laHhe, PEKOMEHJIOBaHHbIE IIPErojaBaTelieM IpH HU3Y4EHUHU
Ka)KJI0! TEMBI.

I[To cormacoBaHuIO ¢ IpenojaBaTeNeM CTYIEHT MOXKET HOArOTOBUTh JOKJIAJ MM COOOLIEHHE 0 TeMe
3aHATHA. B mpomecce MNOANOTOBKM K IPAKTUYECKMM 3aHSATHSM CTYIAEHTBI MOTYT BOCIIOJIB30BAaThCS
KOHCYJIbTALISIMU IIPEIo1aBaTeIs.

Bomnpocel, He paccMOTpEHHBIE Ha MIPAKTHYECKUX 3aHATHUSAX, JOIDKHBI OBITh U3YUEHBI CTYJACHTAMH B XOJIE
caMocTosITeNIbHOU paboThl. KOHTpOdAb  caMOCTOATENbHONW paboThl CTYINEHTOB Haja y4eOHOHW  mporpammoi
Kypca OCYILECTBISETCS B XOJ€ 3aHATUN METOJOM YCTHOIO OIpOCa MM IOCPEICTBOM TECTUPOBAHUS.
B xome camocrosTenbHON paboThl  KaXIbpl  CTyZeHT 00s3aH MPOYMTAaTh OCHOBHYHO M IO
BO3MOXXHOCTH  JIONOJIHUTEJIBHYIO JIMTEpaTypy MO H3y4aeMOM TeMe, BBIIUCATh ONPEIEICHNU OCHOBHBIX
NOHATHUH; 3aKOHCIIEKTHPOBAaTh OCHOBHOE COJIEpXKAHME; BBINMCATh KIIOYEBBIC CJIOBA; BBINOJHUTH 3aJaHUA-
OPUEHTHPBHI B IPOLIECCE YTEHHSI PEKOMEH1YEMOI'0 MaTepuaa, IpoaHaJIM3upOBaTh IPE3EHTALMOHHBIN MaTepual,
OCYILLECTBUTH 0000IIEHUE, CPABHUTH C PaHEE U3yYEHHBIM MaTepUAIOM, BbIJICIUTH HOBOE.

[Ipu peanuzauuy pa3IuyHBIX BHJIOB Y4eOHOM pabOThl HMCHOJIB3YIOTCS Pa3sHOOOpasHbIE (B T.4.
MHTEPaKTHUBHbBIC) METOABI 00Y4YEHUs, B YACTHOCTH:

- HHTEPAaKTUBHAs J1I0CKa JJIsl HOJATOTOBKU U MPOBEACHUSI IPAKTUUECKUX 3aHATUH.

IToaroroBka AokJyIaza ¢ npe3eHTanueil

OpHolt M3 (GopM CaMOCTOATEIbHOW JAESITEIBHOCTU CTYAEHTA SBJSETCS HalMCaHUE JOKJIAJO0B.
BeinonHenue Takux BUIOB pabOT CHOCOOCTBYET (OPMHMPOBAHUIO y CTYJEHTAa HABBIKOB CaMOCTOSATEIbHOM
HAayYHOM J1€ATENbHOCTH, IOBBIIIEHUIO €r0 TEOPETUYECKOM M TNpPOPEecCHOHAIBbHON MNOATOTOBKH, JIydlIEMY
YCBOCHMIO Y4€OHOI0 MaTepuaia.

Tembl NOKIAA0B ONpeAenstoTcs MpenojaBaTesieM B COOTBETCTBUM C MPOTrpaMMON JAMCUUILIMHBL.
Konkperu3zaius TeMbl MOXKET OBITh ClIeJIaHa CTYIEHTOM CaMOCTOSITEIbHO.

CrnenyeT akleHTUPOBAaTh BHUMaHUE CTYJEHTOB Ha TOM, YTO (POPMYJIUPOBKA TEMbI (Ha3BaHUs) pabOThI
JI0JKHA OBITh!

- sICHOM 1o ¢opMe (He conepkaTh HEyAoO0OuYMTaeMblX U (hpa3 IBONHOTO
TOJIKOBAHHUS );

- CoJIepKaTh KJIFOUEBbIE CJIOBa, KOTOpBbIE pEenpe3eHTUPYIOT
HCCIIEI0BATENBCKYIO paboTy;

- ObITh KOHKPETHOW (HE coiepXaTh HEONpEAENEHHBIX CIOB «HEKOTOPHIEY,
«0COOBIe»  T.]1.);

- coJiepkaTh B ce0e AeMCTBUTENbHYIO 33/1a4y;

- OBITH KOMIIAKTHOH.

BreibpaB Temy, HE0O0X0AMMO MOAOOPAaTh COOTBETCTBYIOIIMN HH(POPMAIMOHHBIN, CTaTUCTUYECKUUN
MaTepual M MpPOBECTH €ro IpeaBapuTeNbHbli aHanu3. K Hambonee MOCTYNMHBIM HMCTOYHMKAM JIMTEPATYpHI
OTHOCSTCS (POHBI OUOIMOTEKH, a TaK K€ MOTYT UCIOJIb30BATHCS DJIEKTPOHHBIE HCTOYHUKU HHPOpMaIuu (B TOM
qucine u MHTepHerT).

BaxupiM TpebGoBaHUEM, MPEABABISAEMbIM K HAMHUCAHUIO JIOKJIAJ0B HAa AHIJIMMCKOM SI3bIKE, SIBISETCS
IPaMOTHOCTB, CTHJICTHYECKAs a/IeKBaTHOCTb, COJIEPKATEILHOCTD (TIOJIHOTA OTPAYKEHUS i PACKPBITHS TEMBI).

Jlokstaq AOKEH BKJIIOYATh TaKOW 3J€MEHT KaK BBIBObI, IOJyYEHHBIE CTYJICHTOM B pe3ysibTaTe padoThl
C UCTOYHHKAMH HH(POpMALIHH.

Jlokitagpl MpencTaBiSIOTCS CTPOTO B olpeseNieHHoe IpadukoM ydyeOHOro mpolecca BpeMsl U HX
BBINOJIHEHUE ABISETCA 0053aTEbHBIM YCIOBUEM JIJIs IOMYCKa K MPOMEXYTOYHOMY KOHTPOJIIO.

[Mpesenrarus (B Power Point) mpeacrasisier co00it my0IMyHOE BBHICTYIUIEHHE HA HHOCTPAHHOM SI3BIKE,
OPHEHTUPOBAHHOE Ha O3HAKOMJICHHE, YOeXJIeHHe CiIyllaTelied 1o ONpeAeseHHOM Teme-mpolieme.



OOecnieunBaeT BHU3yalbHO-KOMMYHHUKATUBHYIO TOMJIEPKKY YCTHOTO BBICTYIUICHHUS, CIIOCOOCTBYET €rO
3¢ PEKTUBHOCTH U PE3YIBTATUBHOCTH.
KauecTBeHHast mpe3eHTanus 3aBUCUT OT CJIEIYIOIIUX apaMETPOB:

- ITOCTAHOBKH TE€MBI, LIEJIM U 1JIAHA BBICTYIIJICHNUS,

- olpezeseHus IPOAOIKUTENBHOCTH MIPECTABICHUS MaTeEpUaa;

- ydeTa 0COOCHHOCTEH ayIuTOpUHU, aAPECHOCTU MaTepuana;

- WHTEPAKTUBHBIX JCHCTBHH BBICTYIAIOMIETO (BKIIIOYEHHE B OOCYXKIEHUE
CITyIIaTeNnei);

- MaHepbl IPEJICTaBICHUS NPE3CHTALMU: COOJNIIOJIEHUE 3PUTEIBHOIO
KOHTAaKTa C ayJUTOPUEN, BBIPA3UTEIbHOCTb, )KECTUKYJIISILIUS, TEIOABUKECHUS;

- HAJIMYHS WUTIOCTPAIM (HE Meperpykaromx n300pakaeMoe Ha dKpaHe),
KJIFOYEBBIX CJIOB,

- HY’KHOT'O II0J00pa LIBETOBOI raMMBl;

- WCIIOb30BAHUS YKA3KH.

[IpenogaBarenp AOIKEH PEKOMEHI0BATh CTYIEHTaM

- HE YUTaTh HAIIMCAHHOE Ha 3KPAHE;

- 00513aTeNIbHO HEOJHOKPATHO OCYHIECTBUTH MPEACTABICHUE MPE3ECHTALNN
J0Ma;

- MPEIyCMOTPETh MPOOJIEMHBIE, CIOXKHBIC JJISi MOHUMAHUS (PParMeHTHl U
MIPOKOMMEHTUPOBATh HX;

- MIPEIBUJIETh BO3MOXKHbBIE BOIPOCHI, KOTOPBIE MOT'YT OBbITh 33aJJaHbl 110 XOAY
U B pe3yNbTaTe NPEIbsABICHUS IPE3CHTALINH.



