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1. IEJIX OCBOEHUSA JUCITUIIJIMHbBI

1.1|OcHoBHOI LECJIBIO NMPCTIOAaBaHU A CHUILUIMHBI ((MHOCTpaHHBIﬁ SA3BIK HpO(I)eCCI/IOHaJ'H)HOFO 06H16HI/I$I>> JUISI MaruCTpoB ABJISACTCA
Q)OpMHpOBaHI/Ie WHOSI3bIYHOU KOMMyHI/IKaTI/IBHOﬁ KOMIICTCHIIMH, HOSBOH?IIOIHefI HCIIOJIb30BATh PIHOCTpaHHBIfI S3BIK B ITpOLIECCC
YCTHOrO U MUCbMEHHOT'O ICJIOBOI'O O6I.[ICHI/I$[ Ha ypOBHEC, 06CCH6‘II/IBaIOHICM 3(1)(1)6KTI/IBHYIO HpO(i)CCCI/IOHaJ'H)HyIO JACATCIIbHOCTD.
HpaKTI/I‘IGCKOC BJIAICHUC NHOCTPAHHBIM SA3bIKOM IPCANOJIAracT BIaACHUC METOAaMU U crocobaMu 6I/I3H€C-KOMMYHI/IK3L[I/II71,
6H3HeC-KOppeCHOHZ[CHHI/II/II/I. I_IeJ'IL O6y‘{eHI/I$I MarucCTpoB HHOCTPAHHOMY S3bIKY 3aK/IFOYACTCs B HpI/I06peTeHI/II/I u )Ia)'[];HefIIHeM
pa3BUTUN HpO(beCCHOHaJ'ILHOﬁ HWHOSI3bIYHOM KOMIICTCHIIMU, HCO6X0,£[PIMI)IOI>II JUIA 3(1)(1)CKTI/IBHOFO MCKINYHOCTHOI'O J€JI0BOI'0
O6HICHI/I${ C IPUMCHCHUEM l'[pO(beCCI/IOHaJ'ILHLIX SA3BIKOBBIX (bOpM " CPpCACTB.

2. TPEBOBAHUS K PE3YJIBTATAM OCBOEHUS M CIIUITJIMHBI

YK-4:Cnocoben npuMeHsSITh COBpeMeHHbIe KOMMYHUKATHBHBIE TEXHOJIOTMH, B TOM YHCJIe HA HHOCTPAHHOM(BIX) A3bIKe(aX), 1JIsl
aKaJeMHUYecKOro U nNpoeccHoHAILHOr0 B3aUMOJeiicTBHSs

B pe3yibTaTe 0OCBOCHHS JUCHHUILINHBI 00YYAIOIINIiCsl 10JIKEeH

3HaTh:

-YIOTPEOUTENLHYIO JIEKCHKY HHOCTPAHHOT O S3bIKa B 00beMe, HEOOXOIMMOM JIJIsl OOIIIEHUS, YTEHUS U TIEpEBO/Ia MHOS3BIYHBIX TEKCTOB
poeccuoHaIbHON HalpaBJIEHHOCTH;

- JISKCHYECKHE U TPAMMAaTHYECKUE CTPYKTYPhI H3y4aeMOT0 sI3bIKa; IPABUIIA YTEHHUS M CIIOBOOOPA30BaHMS;

- IpaBuJIa OQPOPMIICHHUS YCTHOW MOHOJIOTMYECKOM U IMAJIOTHIECKON peyH;

- 3HaTh 3aKOHOMEPHOCTH J€I0BOM YCTHOM M IIMCbMEHHOM KOMMYHHKAIIMKM Ha MHOCTPAHHOM f3bIKe(COOTHECEHO ¢ MHauKaTopoM YK- 4.1)

YMmeTs:

- CHCTEMHO aHAJTM3UPOBATh HHPOPMAIIUIO U BBIOUPATh 00pa30BaTEIbHBIC KOHIICTIIHH;

- PUMEHSTH METOJIBI M CIIOCOOBI ICTIOBOTO OOIICHHS /ISl HHTEIIEKTYaIbHOTO Pa3BUTHS, TIOBBIIIEHHS KYJILTYPHOT'O YPOBHS,
npodheCcCHOHANTBEHOH KOMIIETCHTHOCTH;

- UCIIOJIb30BATh TEOPETUICCKUE 3HAHUS [UIsl [CHEPAIIMU HOBBIX MICH- BOCIPHHUMATH CMBICIIOBYIO CTPYKTYPY TEKCTa; BBIICIATh ITIABHYIO H
BTOPOCTENECHHYIO HH(OpMAIIHIO;

- IPUMEHSITh 3HAHUSI HHOCTPAHHOT'O S3bIKA JJIsI OCYILIECTBICHUSI MEKJIMYHOCTHOTO U MPO(GECCHOHAIBHOTO OOLICHUS;

- YUTATh JIUTEPATYPY MO CIICLHATEHOCTH, aHAJTM3UPOBATH MONYyYCHHYIO HH(OpMaLHIO;

- IepeBOIUTH NPodeccHoHaNTbHBIE TEKCTHI (0e3 croBaps);

- COCTaBJIATh HAay4HBIE TEKCTHI HA HHOCTPAHHOM SI3BIK(COOTHECEHO ¢ UHAMKaTopoM YK-4.2)

Buagern:

- HaBBIKAMU ITyOJIMYHON peyuH, apryMEHTAINH, BEACHHS TUCKYCCHH; HaBBIKAMH MTMCbMEHHOM peyn;

- crnoco0aMu OPUEHTHPOBAHUS B UCTOUHUKAX MHPOpMaIK (3KypHAJIbI, CAlThI, 00pa30BaTeNbHbIE TOPTAJIBI U T.1I.);

- OCHOBHBIMHU HaBBIKAaMH M3BJICUCHUS TJIABHOW M BTOPOCTENIEHHON HH(OpMaLnH;

- HaBBIKAMU IPUOOPETEHNUS, UCTIONB30BaHUS U OOHOBJICHHSI TYMAaHUTAPHbIX, 3HAHUI;

- HAaBBIKAMU BBIPKEHUS MBICIIEH 1 COOCTBEHHOTO MHEHHS B MEKIIMYHOCTHOM M JI€TIOBOM OOIIEHUH HAa HHOCTPAHHOM SI3BIKE;

- HaBBIKAMH JIEJIOBOM MMCbMEHHOM U YCTHOM Peur Ha HMHOCTPAHHOM SI3BIKE;

- HaBBIKAMU M3BJIEYEHHS HEOOXOAUMOHN HHPOPMALIUK U3 OPUTHHAIBHOIO TEKCTa YKOHOMHYECKOI'0 XapaKkTepa;

- HABBIKAMH COCTABJICHMS KPATKHX TEKCTOB CICLHATN3MPOBAHHOIO XapaKTepa, aHHOTaln#(COOTHECeHO ¢ nHauKaTopoM YK-4.3)

3. CTPYKTYPA U COAEP)KAHUE JUCHUIIJINHBI

Kon HanMeHoBaHue pa3esioB U TeM /BUJ 3aHATHS/ Cemectp / | Hacos Komneren- Jlutepatypa
3aHATUS Kvne 1070
Pazpgen 1. «KomMyHMKAanusi M Me:KIyHAPOIHbII
MapKeTHHI»
1.1 1.1. 1 2 YK-4 JI1.1J11.2J11.3
Jlexcuueckue eqUHUIIBI: BUABI KOMMYHHUKaIn. Pa3sTue JI1.4J12.1 J12.2

HaBBIKOB ayJupoBaHus. Pa3BuTHE HABBIKOB aHATTUTHIECKOTO
yTeHus: "DJIEKTPOHHOE MUCHMO Kak (hopMa JIeToBOI
kommyHuKanuu'". Hammcanme mpocToro AenoBoro nuckMa.

Mp/
1.2 1.2 JIexcudeckue eqUHULIBL: MAPKETUHT. Pa3BUTHE HABBIKOB 1 2 YK-4 JI1.1J11.2 J11.3
aynupoBaHys "Kak BBIITH Ha MEKAYHApOIHBIN PHIHOK". JI1.4J12.1 JI2.2

CroxHBIE CYIIeCTBUTEIbHBIC. Pa3BUTHE HABBIKOB TOBOPEHHS
"Co3nmanne rnodansHoro operma” /Ilp/




1.3 Tema: Komannuposka. [Ipuuactue nporieanero BpeMeHu. VK-4 JI1.1J11.2J11.3
Hacrosmee coBepimeHHOE BpeMsi. JI1.4J12.1 J12.2
Poccwmiickas 3apyoexnas Toprosis. [Ipoctoe Oymymee Bpems.

/Cp/

1.4 Yrenne: pa3BUTHE HABBIKOB aHAIH3A U pe)epUpOBaHUSL VK-4 JI1.1J11.2J11.3
HMHOCTPaHHOI'O TEKCTa JI1.4J12.1 J12.2
I'pammaTrka: Pa3BuTie HaBBIKOB yIOTPEOICHHS
IpaMMaTHYECKUX CTPYKTYP BPEMEH aHIJIMICKOrO I1aroia B
YCTHOH M MUCBMEHHOU peun
/Cp/

Paznen 2. «CraHoBJIeHHe /1eJIOBBIX CBSI3€l H CTpaTeruu
ycmexa

2.1 2.1 Jlexcudeckue eUHULbL: PA3HOBUIHOCTH JEJIOBBIX VK-4 JI1.1J11.2J11.3
B3aMMOOTHOLIEHNH. Pa3BUTHE HaBBIKOB TOBOPEHHS JI1.4J12.1 JI12.2
"IIpoBenenue neperoBopoB". Pa3Burie HaBBIKOB
aynupoBanus "JlenoBoe naptaepcro" /Cp/

2.2 2.2 Pa3zBuTue HaBBIKOB U3BJIEYEHHS HHGOPMALMU U3 TEKCTA YK-4 JI1.1J11.2J11.3
"ITyts k ycnexy Kapioca Ciiuma". IIpedukcanbHoe JI1.4J12.1 J12.2
c0BooOpa3oBaHue. Pa3purie HaBBIKOB roBopeHus "Benenue
neperosopo" /Cp/

2.3 Tema: JlenoBbic Ha3HAYCHHS. DKBUBAICHTHI MOJATBLHBIX VK-4 JIT.1 J11.2 J11.3
riaronos to beable to, to have to.Kouctpykimu as ... as, not so J1.4J12.1 J12.2
... aS. besnuunsie rnaronsl. Ynp. 1-8,Ynp. 3-7. /Cp/

2.4 Tema: B oduce. MopanbsHble riarossl can, may, must.ITpsmoe YK-4 JI1.1J11.2J11.3
M KOCBEHHOE JonoTHeHHEe. OOCTOATENIBCTRO LEH, JI1.4J12.1 J12.2
BbIpaKeHHOEe MHGUHUTUBOM. Y1Ip. 6-14. /Cp/

2.5 IMoaroroBka MOKIaI0B 110 NPOMACHHBIM TeMaM B Libre YK-4 JI1.1J11.2 J11.3
Office J1.4J12.1 J12.2
/Cp/

2.6 /3auér/ YK-4 JI1.1J11.2 J11.3

JI1.4J12.1 J12.2
Pa3nea 3. "3ansaTrocTs U pucku"

3.1 3.1 Jlekcnuveckue eAUHUIBI: TPYJ0YCTPOHCTBO, MOTHBALIUS VK-4 JIT.1J11.2 J11.3
yCIemHon paboTel. Pa3BuTHe HaBBIKOB ayIMpOBaHuUs JI1.4J12.1 J12.2
OcHoBBI ycnienHoro OusHeca". Pa3BuTie HaBbIKOB TOBOPCHUS
:" TTonGop nepconana Ha kiatoueBbie nozuimu". /Tlp/

3.2 3.2. JIekcuuecKue eMHUIIBI : PUCKU Be/ICHHs OM3HECa. THUIIBI VK-4 JIT.1 J11.2 J11.3
PYCKOB, KPU3UCHBIE CUTyallud. Pa3BUTHE HABHIKOB JI1.4J12.1 J12.2
aynupoBanus " Ynpasnenue puckamu. Kak Beriitu u3
KpY3HUCHOM cuTyanuu'". Pa3BuTrHe HAaBBIKOB aHATTUTHYECKOT'O
greHns TekcTa " IHTepHAIMOHAIM3AIINS - PHCK HIIH HOBBIE
Bo3moxxHocTH." /TIp/

3.3 Tema : Paboune B3aumootHouieHus. CodecenoBaHue npu VK-4 JI1.1 J11.2 J11.3
ycTpoiictBe Ha paboty. CrpanaTtenbHblit 3amor. Yp. 1-4. JI1.4J12.1 J12.2
Bpemennbie popMbl cTpasaTenbHOro 3anora. ymp. 1-7.

CyddukcanbHoe ciioBooOpa3oBaHHe.
CobecenoBanue pu ycTporcTBe Ha padory. /Cp/

34 Tema: CtpaxoBaHue OU3HECA OT PUCKOB. CTPaxoBasi MOJIUTHKA VK-4 JIL.1 J11.2 J11.3
kommannu. Hapeuns. JI1.4J12.1 J12.2
Hapeuus B anrnuiickom si3bike. OOpa3oBaHUE aHTITUHCKHUX
Hapeunid. Ctenenu cpaBHenus. Ynp. 5-9. /Cp/

Paznen 4. "CTiniim MeHEI)KMEHTa M CIIOCOOBI
npuBJjeyeHue GuHaHCHpOBaHuA"

4.1 4.1. Jlexcnueckue enuHulbl: CTUIN MeHeMKMeHTa. Pa3Burre VK-4 JI1.1 JI1.2 J11.3
HaBBIKOB ayaupoBanus "KirtodueBbie pakTOphI yCIIEIHOTO JI1.4J12.1 J12.2

MeHemkMeHTa . Pa3BUTHE HABBIKOB aHAJIUTHYECKOI'O YTCHHS:
"[Mpenmy1necTBa ¥ HEJOCTATKU PA3IUUHBIX CTUICH
MeHemmkMenTa'. /Cp/




4.2 4.2. Jlexcnaeckue equHUIEE: [IpuBiedeHne pUHAHCHPOBAHUS. 2 4 VK-4 JI1.1J11.2J11.3
VYupasnenue ¢pruHaHcaMu. Pa3BuTHe HABBIKOB TOBOPCHUS JI1.4J12.1 JI2.2
Kaxkwe criocoOb! npuBiIedeHs (PMHAHCOB  JUTS BEACHUS
MaJioro OM3Heca JIOCTYIHBI B Hamiel ctpane?" /Cp/

4.3 Tema:Pa6ora B komaHe. COBETHI KaK JTydIlle OpraHU30BaTh 2 4 VK-4 JI1.1J11.2J11.3
paboty B koMaHie. MonaibHbIe MIaroibl. YoTpedieHue JI1.4J12.1 J12.2
MOJIAJIBHBIX TJIaroJIOB C IeP(EKTHEIM HHOUHATHBOM.

VYp. 1-5 /Cp/

4.4 UreHue: pa3BUTHE HABBIKOB aHHOTUPOBAHUS U 2 2 VK-4 JI1.1J11.2J11.3
pedepupoBaHus HHOCTPAHHOTO TEKCTA. JI1.4J12.1 J12.2
I'pamMMaTHKa: pa3BUTHE HABBIKOB YIIOTPEOICHUS
rpaMMaTHYECKUX CTPYKTYP BPEMEH aHIJIMICKOro I1aroia B
JefICTBUTEIBHOM M CTPaJIaTeIIBHOM 3aJI0raX B YCTHOH U
MUCbMeHHO# peun /Cp/

45 IMoxaroroBka MoKJIa10B 10 mpoiaeHHbM TeMaMm B Libre Office 2 4 VK-4 JI1.1 J11.2 J11.3
/Cp/ J11.4J12.1 J12.2

4.6 /3aqét/ 2 4 YK-4 JI1.1J11.2J11.3

J11.4J12.1 J12.2

4. POHJI OLIEHOYHLIX CPEJICTB

CrpykTypa U cozepxanue GoHIa OLIEHOUHBIX CPEJCTB Ul IPOBEACHUS TEKYIEeH U MPOMEXYTOYHOM aTTecTalluy IPEeICTABIECHbI B
Ipunoxenuu 1 x paGoueil nporpamMMe JUCHMIUIUHEL.

5. YYEBHO-METOANYECKOE 1 THOOPMAIIMOHHOE OBECIIEYHEHHUE JTUCHHUIIJINHBI

5.1. OcHoBHas quTEpaTypa

ABTOpBI, COCTABUTENH 3arnaBue MznatenscTBO, rOx Konunu-Bo
JI1.1 |Myprasuna . M., English for Professional Communication: mo Kazans: Kasanckuit vayuno | https://biblioclub.ru/inde
AmupoBa I'. T, quciuIuTHe «IHOCTpaHHBIH S3bIKY: yaeOHOe -UCCIIeI0BATEIbCKHI X.php?
A6mymmun 1. 111, nocoGue TEeXHOJIOIMUECKUH page=book&id=259048
Ceicoes B. A. yaupepcuter (KHUTY), HEOTrpaHUYEHHBIH JOCTYI
2012 JUISL 3aPETHCTPUPOBAHHBIX
noJsp30BaTene
JI1.2  |Immnens E. A. Junakradeckue MaTepuansl s camocroatenbHoit  |Cankr-IleTepOypr: https://biblioclub.ru/inde
pabotsl o kypey «Business English» («/Ienosoii WHCTUTYT crienuaibHou X.php?
AHTJIMHACKHUHN SI3bIK»): yaeOHOe mocobue HeJaroruKy 1 meuxonorny, | Page=book&id=438772
2015 HEOrpaHUYEHHBIN J10CTYII
JUIS 3aPETHCTPUPOBAHHBIX
HoJIb30BaTeIeH
JI1.3 |Anucumosa, A. T. English for Business Communication: yue6xoe Kpacnonap: FOxHbIit http://www.iprbookshop.
oco0uUe M0 JETIOBOMY aHITTMHCKOMY S3BIKY LIS UHCTUTYT MEHEKMEHTA, ru/25955.html
CTYZIEHTOB, OOYJaIOLINXCS MO HAIIPABICHUAM 2013 HEOrpaHUYEHHBIN TOCTYII
«OKOHOMHKAY, «MEHEIKMEHT» JUIS 3aPETHCTPUPOBAHHBIX
HoJIb30BaTeIeH
JI1.4 |Jlyxuna, JI. B. Kypc anrmuiickoro si3pika st maructpantos. English|Boponex: Boporexckuit http://www.iprbookshop.
Masters Course: yae6HOe mocobue is MaruCTPaHTOB [roCyIapCTBEHHBII ru/55003.html
10 Pa3BUTHIO ¥ COBEPILICHCTBOBAHHIO OOLINX U APXUTEKTYPHO- HEOrpaHHYEHHbIH JOCTYII
MIPEAMETHBIX (IeT0BOH aHITMHCKUI A3BIK) CTPOMTENBHBIIH JUIS 3apETUCTPUPOBAHHBIX
KOMIIETEHLIUI yausepcurer, J5C ACB [ONb30BaTeNeH
b b
2014
5.2. lonoJHUTeIbHAS JUTEPATYPa
ABTOpBI, COCTABUTENIN 3arnasue MznatenscTBO, TON Konuu-Bo
J2.1 |Ykpaunern 1. A. VHOCTpaHHBIH A3bIK (aHTITHHACKHIA) B Mocksa: Poccuiickuit https://biblioclub.ru/inde
podecCHOHANBHOM AeSTETbHOCTH: y1e0HO- TOCY/IapCTBEHHBIN X.php?

METOIUYECKOE IT0COOHE

YHHBEPCHUTET MPaBOCYIHS
(PT'VID), 2015

page=book&id=439638
HEOrpaHUYEHHBIHN 10CTYyI
JUTSL 3apETHCTPUPOBAHHBIX
MONb30BaTENCH




ABTOpBI, COCTABUTENN 3ariaBue W3 natenseTBoO, rof Konuu-so
JI2.2 |Benpuuxas, JI. B., JemnoBoii anrnuiickuii s3b1k = English for Business  |Mumnck: TerpaCucremc, http://www.iprbookshop.
Bacunesckas, JI. 1., Studies: yue6Hoe mocobue Terpanur, 2014 ru/28071.html
Bopucenko, /. JI. HEOrpaHUYEHHBIHN TOCTYyI
JUIS 3aPETCTPUPOBAHHBIX
oJIb30BaTeNel

5.3 IlpodeccuonanbHble 6a3bl JAHHBIX H HH()OPMALMOHHBIE CIIPABOYHbIE CHCTEMbI

KoncynbranTt +

I'apant
Cambridge Dictionary https://dictionary.cambridge.org/ru/

I'azera Financial Times https://www.ft.com/

5.4. Ilepeuens MPOrpaMMHOro odecreyeHust

Libre Office

5.5. YueGHO-MeTOAMYeCKHE MATEPHAJIbI VISl CTYJE€HTOB C OTPAHUYEHHBIMH BO3MOKHOCTSIMH 3/10POBbS

IIpu HEOOXOIMMOCTH MO 3asBICHUIO OOYYAIOIErocsi C OrPaHUYCHHBIMH BO3MOXKHOCTSMH 3/10POBbSI y4€OHO-METOIUUYECKHE MaTepuasbl
MPEIOCTABISIOTCS B (OPMax, aJallTHPOBAHHBIX K OTPAHHYCHHSAM 3JI0POBBsI M BOCHIPHUATHS HH(pOpMaIyu. J{1s UL ¢ HapyIIeHUSIMU 3PCHHS: B
(bopme aynmodaiina; B me4aTHOH (GopMe yBemMIeHHBIM mpudToM. 1 I ¢ HapyIICHUIMH CiTyxa: B popMe 3JICKTPOHHOTO JIOKYMEHTA; B
neqaTHOH hopme. [t TnII ¢ HApYIISHUSIMU OTTIOPHO-JIBUTATEILHOrO anmapaTa: B (hopMe 3JIeKTPOHHOTO IOKYMEHTA; B IIe4aTHOH (opMe.

6. MATEPUAJIBHO-TEXHUYECKOE OBECHEYEHUE JUCIHUIIJIMHBI (MO YJIS)

ITomerieHust A7t NpOBEAEHUS BCEX BUIIOB PadoOT, IPEAYCMOTPEHHBIX Y4€OHBIM IIJIAHOM, YKOMIUIEKTOBaHbI HEOOXOIMMOM
CHEMAIU3UPOBAHHON y4eOHOM MeOenblo U TEXHUUECKUMH CPEICTBAMU 00YUIEHHS: CTOJBI, CTY/IbsI, IEPCOHATIBHBIN KOMIIBIOTEDP (HOYTOYK
[IEPEHOCHOI), TPOEKTOP, IKPAaH/MHTEPAKTUBHAS OCKA.

7. METOAWYECKHUE YKA3AHUS VIS OBYYAIOIIMXCS 10 OCBOEHMIO JMCIUILINHBI (MOIYJIS)

Meroanueckue ykazaHus 110 OCBOCHHIO AUCLUIIIMHBI IpecTaBiieHsl B [Ipunoskenun 2 K pabodelt nporpaMMe JUCLMILUIMHEL.




Ipunoxenue 1

1. OnucaHue NoKa3aTeJieil U KpUTepUeB OLleHUBaHUSI KOMIETEHI M1 Ha
pa3/IMYHBIX 3Tanax uX GOopMHUPOBaHM A, ONIMCAaHUE IIKaJI OLleHUBaHM A

1.1 Iloka3zaTenu U KpUTEPUU OLICHUBAHUS KOMIIETEHUIUN:

3VH, cocrasisroniye
KOMIIETEHITUIO

ITokazaTenmn
OLIEHUBAHUS

Kputepuu ouenuBanus

Cpenctea
OILICHUBAHHS

YK-4 cnocoden NPUMEHATH COBPEMEHHBIC KOMMYHUKATHBHBIC TEXHOJIOI'MU, B TOM YHCJ/I€ HA
HHOCTPAHHOM SI3BIKE AJSl AaKAJICMHUYECCKOT0 HpO(l)eCCHOHaJILHOFO B3aNMOJelicTBHSA

3unanue: -
--YIIOTPEOUTEIHEHYIO
JIEKCHKY HHOCTPAHHOTO
SI3BIKa B 00BEME,
HEOOXO0AUMOM st
OOIIICHHS, YTCHUS U
MepeBo/ia MHOA3BIYHBIX
TEKCTOB
npodeccHoHaTBHOM
HATPaBICHHOCTH;

- JIEKCHYECKHE U
rpaMMaTHIECKUe
CTPYKTYpPBI H3y4aeMoro
A3bIKa, IMpaBujia YTCHUA U
CJIOBOOOPa30BaHuSI;

- paBuiIa OpOpMIICHHS
YCTHOM MOHOJIOTMYECKOMN
U JUAJIOTUYECKON peun;
- 3HaTh 3aKOHOMEPHOCTH
JIEJIOBOM YCTHOH U
NIMCbMEHHOU
KOMMYHHUKAIIUU Ha
WHOCTPAHHOM SI3BIKE.

[lepeBomut cioBa ¢
[PyCCKOIO Ha aHIIMHACKUN
1 C aHIJIMHCKOro Ha
[PYCCKUI, IPOU3HOCUT
CJIOBA, YATAET TEKCT
BCIIYX, OIpeAEIseT U
Ha3bIBaeT
rpaMMaTHYECcKHe
CTPYKTYpBI,

M3MEHSET 4acTh Pe4H B
COOTBETCTBUU C
IKOHTEKCTOM

[TonHoTa 1 conepKaTeIbHOCTh OTBETA,
NPaBUIBHOCTH IIEPEBOAA, YIIOTPEOIEHUS
JIEKCUYECKUX eIUHUIl U TPAMMAaTHYECKUX

KOHCTPYKIIUH, COOM0IeHne

MHTOHAIMOHHBIX ()OPM B COOTBETCTBHE C
3a/1aHHON KOMMYHUKaTUBHOI CUTyaI[HeH.

Tectsr 1-2
Y CTHBII o1poc (TEKCTHI
1-10), Bompocsr k 3auerty (1
Kypc -1-4; 2 xkype — 1-4)

YmeHune: -- CHUCTEMHO
aHAJIN3UPOBATH
uHpopmanuio u
BBIOMpATh
o0pa3oBaTenbHbIC
KOHIIETIIIUH;

- TPUMEHSATH METOIbl M
CIIOCOOBI JIETIOBOTO
00IIEHNS TUTS
HHTEJUIEKTYaJIbHOTO
pa3BHUTHS,  IOBBINICHUS
KYJIBTYPHOTO YPOBHH,
podeCcCHOHaTHHOM
KOMIIETEHTHOCTH;

- HCIIONB30BaTh
TEOpETHYECKUEe  3HAHMSA
JUIsl TeHEepallud HOBBIX
uaen- BOCHPUHHUMATH
CMBICIIOBYIO  CTPYKTYpY
TEKCTa; BBIJICTIATD
TJIaBHYIO u
BTOPOCTENEHHYIO
nHpopmanuio;

- [PUMEHATb  3HAHUS
WHOCTPAHHOT'O SI3bIKA JIIS
OCYIIECTBIICHHS
MEXIMIHOCTHOTO u
npoeccroHanbHOro
0OIIEHMS,

[lepeBomuT mpe1oKEeHUS]
B COOTBETCTBHH C
BaJaHHBIM CTHIIEM,
repeBOAUT
PKOHOMMYECKHH TEKCT OT
2000 3HaKOB C y4eTOM
Mpey1araemMoro CTUIs,
oTBEYaeT
ApryMEHTHUPOBAHO Ha
BOITPOCHI B hopme
IMOHOJIOTa WJTH JIHaJIora

ConepxaHue OTBeTa IepeaHo 6e3
WCKaXCHUS TeKCTa, TPAMOTHO U

CTUIICTHYECKH BEPHO;
KoppekrHoe ynotpebnenue

TpaMMaTHYE€CKUX U CTHIIMCTUICCKUX

KOHCTPYKLIHH.

Tector 1-2
YeTHBIHM onpoc (TeKCTHI
1-10), Bompocs! k 3agery (1
kypc -1-4; 2 xypc — 1-4)




- YNTaTh JINTEPATYPY IO
CHENaTILHOCTH,
AHANNU3UPOBATH
TIOTYYEHHYIO
nHpopManuio;

- TIepEeBOTUTH
podeCcCHOHATHHEIC
TeKCTHI (0e3 croBaps);

- COCTaBIISTH
Hay4HBIE TEKCTHI

Ha HMHOCTPaHHOM

SI3BIK.

Baanenue- HaBbIKaMU
yOJIMYHOM peun,
apryMeHTaIll1, BEJCHUS
JINCKYCCHUH; HABBIKAMHU
MUChbMEHHOH peyn;

- ciocobamu
OPHUEHTHPOBAHUS B
HCTOYHHKAX
nHpopmanuu (KypHabl,
CalThl, 00pa3OBaTEILHBIC
TOpTaJbl U T.11.);

- OCHOBHBIMH HAaBbIKaAMH
W3BJICUECHHUS TJITABHOM U
BTOPOCTEIIEHHOU
uHhOpMAaLUH;

- HaBbIKAaMH
npuoOpereHus,
UCTIOJIb30BaHHUS U
OOHOBJIEHHS
T'yMaHUTapHbIX, 3HAHUIA;
- HaBBIKAMH BBIPKECHHS
MBICIIEH U COOCTBEHHOT'O
MHEHHS B
MEXJIMYHOCTHOM H
JIeTIOBOM OOLIEHHUH Ha
HWHOCTPAHHOM SI3BIKE;

- HaBBIKAMH J€JIOBOM
NIMCbMEHHOM U YCTHOMN
pedr Ha HHOCTPaHHOM
S3BIKE;

- HaBBIKAMH M3BJICUCHUS
HEeo0XO0 MO
uHpopmanuu u3
OPHUTMHAJBHOTO TEKCTa
9KOHOMHUYECKOT'0
XapakTepa;

- HaBBIKAMH COCTABJICHUS
KPaTKHX TEKCTOB
CIIELMATU3UPOBAHHOTO
XapakTepa, aHHOTALMH.

COTOBHT M BEICTYTIAET C
ITOKJIaI0M TI0
CaMOCTOSITEIIEHO
BEIOPaHHOH TEME;
Pedepupyer TeKcT B
MACbMEHHON U YCTHON
(bopmax,

["oTOBHT M OTBEUaeT
IMOHOJIOT' FUTH JTNaJIOT
[pedb IO 3alaHHON Teme

BeimosiHeHIHE KOMMyHHKATHBHOM 3a/1a4U B
ITOJIHOM 00BLEME;
donerryeckoe ohopmiteHHE
COOTBETCTBYET MPABUIIAM SI3bIKa;
KoppekTHoe yrnotpebiieHue JTeKCHUECKHUX
€IVHMILL;

[MoHMMaHe TPAMMATHYECKUX U
CTUJIUCTUYECKUX KOHCTPYKIIHIA.
CaMOCTOSTEILHOCTh BBIBOJIOB M CY)KICHUH]
C COOTBETCTBYIOIIUM TPaBUIBHBIM
WCIIOIB30BAHUEM JIEKCHYECKUX U
IPaMMAaTHYECKHX CTPYKTYp MO
MpEAJIOKEHHON Teme

Tectsr 1-2
YcrHbIH orpoc (TeKCThI
1-10), Bompocsr k 3auerty (1
Kypc -1-4; 2 xkypc — 1-4)

JOKJan € npe3eHTau1/Ie171
(1-10),

1.2 llIxanpl OIICHUBAHUSA
Tekylmnil KOHTPOJIb YCIIEBAEMOCTH W MPOMEXKYTOUHAsI ATTECTALMS OCYLIECTBIISIETCS B
paMKax HaKOMUTEIbHOU OaibHO-peUTHHTOBOM crcTeMbl B 100-0amibHOM miKanie:

50-100 6amroB (3auer)
0-49 GannoB (He3aueT)

2 TunoBble KOHTPOJIbHBIE 32IaHUA WM HHbIEe MaTepUaJbl, He00X0AMMbIe 111 OLleHKH 3HAHMIi, YMEHUI,
HABBIKOB U (MJIM) ONBITA JEATEJbHOCTH, XapaKTepH3YIOIHUX 3Tanbl (GopMUPOBAHMSA KOMIETEHUHMH B
npouecce 0CBOeHHs 00pa30BaTeILHOI NPOrPaMMBbI



BOHPOCLI K 3a49€Ty

no aucuuiuinie_MHOCTPAHHBI A3BIK TP ecCMOHANLHOIO O0IICH NS
(AHCaniicKuii)

1 xypc
KomMmyHukanus
Mex1yHapOoJHbI MAPKETUHT
Dranbl CTaHOBJIEHHUS JEJIOBBIX CBs3EH
Crparerun ycrnexa

Awnh e

2 Kypc
3aHATOCTh B pa3HbIX cpepax AeSTENbHOCTH
PasHoBHIHOCTH pUCKOB
Crunu MeHeKMeHTa
VYnpasnenue puHaHCAMU

Hwn e

HNHcTpyKuus 1o BHINOJIHEHHIO:
3aueT npoxo T B popmare Geceapl 0 MPOIAEHHBIM TEMaM B TEUEHHUE CEMECTpa.
Kpurepuu onenuBanus:
- Ctynenry BeicTaBisiercs «3auet» (100-50 OanioB), eciay KOMMYHUKAaTUBHBIE 3a/1a4H BBIIOJHEHBI [TOJIHOCTHIO,
MCI0JIb30BAHHBIN CIOBapHBIN 3amac, rpaMMaTHYeCKUe CTPYKTYpPHI, (poHeTHUeckoe opopmIleHNE BbICKa3bIBAaHUS
COOTBETCTBYET ITOCTABJICHHOH 3a/1a4€;
- Crynenty BbIcTaBiseTcs «He3aueT» (49-0 0amioB), eciau OTBETHI HE CBS3aHBI C BOIIPOCAMU, HAJIMYHE
rpyObIX OMIMOOK B OTBETE, HEIIOHUMAHUE CYIIHOCTH U3JIaraéMoro BOIpoca, HEyMEHNUE MPUMEHSTh
3HAHMS Ha IPAKTHKE, HEYBEPEHHOCTh U HETOYHOCTh OTBETOB HA JOTIOJIHUTEIbHBIE M HABOAIINE

BOTIPOCHI
TecTbl
1 kypc
Tecr 1
A Complete the sentences with the words in the box.
bush  grapevine nutshell  stick wall
1 | heard itonthe ... you’ve been promoted.
2 | asked Rudy to say yes or no, but he just beat around the
3 Look,ina ... , my trip to Singapore was a huge success.
4 | think you got the wrong end of the ... . I’'m not going on holiday, I’'m going on a business
trip.
5 John just doesn’t listen. It’s like talking to a brick ...
B Complete the multi-word verbs with off, on or up.
L fthansa pilots have called 6 strike action planned for next week after new talks were set 7 with
the German airline.
The announcement late on Wednesday averted, or at least put 8 , a four-day stoppage that could have cost
Lufthansa tens of millions of Euros.
The Union’ action had built 9 the dispute into one of the worst to hit Germany in recent years, adding to
wave of industrial action across the European airline sector, which has also affected British Airways.
In the end, the stoppage ended after 24 hours when the two sides agreed to carry 10 negotiating.

Lufthansa says strike action costs it at least $25 m a day.
C Choose the correct words to complete each sentence.

11 We’re meeting tomorrow to discuss the new (market / marketing) strategy.
12 Can we discuss the (sales / price) figures? | was expecting an increase, not a decrease.



13 We’re excited about the launch of the new (product / brand) range in South America.

14 I’d like you to meet Liam. He’s the one who organised the successful advertising (image / campaign) in
London last year.

15 We have brand (loyalty / leader), we just need to increase our market share.

D Put the words in the correct order to make sentences.

16 morning strategy marketing purpose our of discuss the to meeting is this
The

17 I’ve idea heard a best long the time for

That’s ...

18 they however are crazy want you all your ideas, think

20 New York City was thinking we maybe go should to

OTBeTHI:

1 grapevine 2 bush 3 nutshell 4 stick 5 wall 6 off 7 up 8 off 9 up 10 on 11 marketing 12 sales 13 product 14
campaign 15 loyalty 16 The purpose of the meeting this morning is to discuss our marketing strategy. 17 That’s
the best idea I’ve heard for a long time. 18 We want all your ideas, however crazy you think they are. 19 Any
other ideas about what we can do about this? 20 I was thinking maybe we should go to New York City.

2 Kypc
Tect 2
A Match the prefixes (56-60) to the words (a—e).
lem
2 under
3 dis
4 de
5 bi
a) perform
b)  regulate
c) lateral
d) loyal
e)  power
B Choose the correct word from Exercise A to complete the sentences.
6 Itwas .. of John to tell our competitors about the new product launch.
7 The government is going to ..., the sector in the near future.

8. We don’t need someone who’s going to ..., the way Leon did. We need someone who can sell!
9. The two countries agreed to work hard to improve relations.

10 Ifyou ... employees — give them real control over their work - that increases productivity.

C Write the most appropriate modal verb (positive or negative) in each gap. The meaning is given in
brackets.

(T have taken the train but the last one had left, so I got a taxi. (If there had been a train ...)

12. You ... have ordered more paper for the copier. I’d already ordered it. (It wasn’t necessary.)
13They .. have left the office already. It’s only 3 p.m. (It’s impossible.)

14 There were only two people who could have written this note. It wasn’t Axel, soit . have been

Victoria. (It could only have been.)



15 You have gone to the presentation on database management. It was great! (It was recommended.)

16. He have fired the best engineer due to the fact that our company turned into the less competitive in

the market.
D Match four of the five managers below with the team where they will be best suited.

Susan: creative, inspiring, diplomatic
Matt: decisive, competent, responsible
Benny: sociable, loyal, considerate, logical
Stella: supportive, sociable, flexible

lan: organised, efficient, logical

17 We have some brilliant and creative people in our team but we’re not always good at handling everyday
routines. We need someone to remind us about what to do and when — someone who knows where everything is
kept, and can suggest the best way to do things.

Person: ..

18 Ideally, our new team member should enjoy working with people and should get on well with others. He or she
should be able to explain things clearly to customers. And — as our work is never routine — it is important to be
able to adapt quickly to changing situations.

Person: ..

19 The ideal candidate must be able to deal with all kinds of difficult situations, and take control when something
goes wrong. He or she must be able to keep a clear head and not get distracted when things happen fast. Because
this person will manage a large team and a large budget, he or she must be sensible and able to make good
judgements.

Person: ...

20 We need someone who can produce new and effective ideas and can give other people a feeling of excitement
and a desire to do something great. This person also needs to deal politely and skilfully with our team of artists
and designers without upsetting them.

Person: ...

OTBeThI

le2a3d4b5c 6disloyal 7deregulate 8 underperform 9 bilateral 10 empower 11 would 12 needn’t 13 can’t 14
must 15 should 16 should 17 lan 18 Stella 19 Matt 20 Susan

Kpurepun oueHuBaHus:
MakcumanbHOE KOJIMYECTBO 0aIOB, KOTOPOE CTYIEHT MOXKET HaOpaTh — 20 0ansioB (3a KaXkAblid MPaBUIbHBINA
OTBET CTYJEHT moxy4aer 1 Oamn).

YcrHbli onpoc
1
Why it pays to put the workers in the picture

by Alicia Cregg

When workplace disputes flare up, the blame is often laid on a break-down in communication. Talking may not
always resolve disagreements, but withholding management plans until the last moment can certainly make a
difficult situation worse. From 6th April 2005, UK employees gain the legal right to know about, and be
consulted on matters that affect them at work. This covers anything from the economic health of the
business to decisions likely to cause redundancies or changes in how work is organised. The new rules, which
implement a European Union directive, move the UK closer to other European states, most of which already



require work- place consultation.

There are good reasons for businesses to forge ahead with such agreements voluntarily.  First, there is
the common sense belief, backed by academic research, that companies do better when their employees are well
informed and have a say in decisions that affect them. Second, by kick-starting negotiations the employer
effectively takes charge. The regulations give organisations free reign to agree internally what consulting and
informing employees amounts to in practice — what topics will be discussed, how often and by what means. In the UK —
in contrast to most other EU states — once a framework for information and consultation has been agreed, there is no
requirement to work through elected representatives. If the workforce approved, a business could rely solely on
face-to-face and electronic communication.

The mobile operator 3 prefers the personal approach. Whenever possible, it uses video calls and e-mail to put its
young work- force in contact with senior man-agers. At the other end of the spectrum is AstraZeneca, the
Anglo-Swedish pharmaceuticals group, which has a history of consulting employees through elected forums and
union representatives. Consulting through intermediaries can yield dividends, particularly during a change of
ownership or under a redundancy programme. Another point in favour of a mediated approach, says Ross
Hutchison, head of internal communications at KPMG, the accountancy firm, is that representatives can be taken
into the confidence of management in a way that an entire workforce cannot.

But do the gains from indirect consultation outweigh the attractions of more direct approaches? Not everyone is
persuaded that they do. Alison Gill, co-founder of Getfeedback, a talent management consultancy, argues that
knowledge exchange and online polling, not elected assemblies, produce better performance. “The goal is to involve
people directly and profit from their ideas.” In spite of earlier opposition, a growing number of companies believe that
putting employees in the picture is good for business. If the remainder do not follow suit, they may now find their
workers give them little choice.

2
Goodbye to the golden age of global brands
by Richard Tompkins

In the Harvard Business School professor Theodore Levitt’s seminal paper The Globalization of Markets,
written in 1983, he argued that, as new media and technology shrank the world, people’s tastes would converge,
creating a single global market that would be dominated by the world’s most successful brands. So, when the
Berlin Wall fell and the barriers to world trade came down, it seemed Prof Levitt would be proved right. Global
brand owners poured into the newly opened markets and, facing little competition in countries unaccustomed to
consumer culture, they thought they would clean up. Then, some awkward commercial realities started to close
in.

Once local consumers had tried these new products, they found them far too expensive to buy ona regular
basis, even if they liked them. And soon, local producers sprang up offering much better value for money with
products of only slightly inferior quality at a vastly lower price. Usually, too, these products were better suited to
local tastes and cultural preferences than those being foisted onto consumers by the global corporations. The
global brand owners were left spreading their advertising and other fixed costs over tiny market shares and often
faced extra costs, such as tariffs. In many of these countries today, global brand owners command the
super-premium end of the market in any given product category, while local brands command the rest. The
global brand owners could try to move into the mass market by creating low-price products designed to suit local
tastes, but that would throw them into head-on competition with local companies possessing better
distribution channels and a far deeper understanding of the market. Increasingly, therefore, they have resorted to
buying local brands and the companies that ownthem. And here, of course, lies the paradox. Whatever is the point of
owning a global brand if it does not work in global markets?

Let us be optimistic and suppose the poor countries do become rich. But what do we see happening in rich
countries? Ever-proliferating brand choices. There are more soft drink brands than there have been for years, more
fast food chains, more packaged goods, more cars. Supermarkets are competing with brand owners by selling own
label products that are as good as the branded version but cost 20-30 per cent less.

Global brands, of course, are not about to disappear. But it must now be clear that Prof Levitt was mistaken in
believing the world’s tastes would converge on standardized products. Everything we have learned about
consumerism over the decades shows that, as people become better off, they want more choices, not fewer.
Global brands may be here to stay, but their golden age is over.

3
Teams seek strength in affiliations
by Stefan Stem

The global consultancies share some characteristics of the largest branches of Tesco. Vast out-of- town
supermarkets may offer everything you need to keep the home well stocked, but do they really give you the
quality that could be yours by spending a couple of hours in boutiques, delicatessens and food halls?



Perhaps the one-stop shop can meet all your basic and immediate needs.

But some management challenges require a pooling of expertise and talent from a team of consultancies
working together. “On paper the biggest firms have all the capabilities you might s want,” says Andrew Crowley,
vice- president of consulting and systems integration for CSC, the international information technology
consultancy. “But there is a risk element to that. A consortium gives you a slightly different view on life, and
probably better value as well.” That view is echoed by Bernard Brown, senior vice-president for consulting in the
UK, Americas and Asia-Pacific for Atos Origin, the IT consultancy. “You won’t necessarily haveall the skills to meet
the ‘end-to-end requirements of a large client,” he says. “But we have to partner. It is an essential part of our work.
For Mr Brown, there are several core elements to a successful collaboration. “First, what are the rules of
engagement?” he asks. “How will we work together, how will we measure progress? Then we look for seamless
teamwork —can we keep the same team throughout a project lasting between six and 18 months? Then there is
personal integrity: do our strategies and approaches fit?

Personal relationships matter enormously too. Business hasn’t changed that much, in spite of all the new ways of
communicating. Then there is the commitment of all involved, and the question of cultural fit and values: if your values
are not shared at the outset you will find out later to your cost. Finally, there is the question of joint marketing: how do
we protect each other’s brand?

Mr Crowley does not underestimate the difficulty of making consortia work for both client and consultant. “You need
explicit work share agreements up front,” he says. “Otherwise you will find yourself arguing over what percentage
of the work goesto one partner oranother. You need that commercial relationship inplace, with agreed
milestones for the project. Partnerships are dynamic. They evolve, and like a marriage there will be ups and downs.

The interpersonal relationships are vital, and greed will destroy it. You need the same ethics, the same values, so you
can combine your skills and not fight over revenues. Last year Atos Origin replaced IBM as the International Olympic
Committee’s IT partner for the next three Olympic games. In Athens last summer Atos was managing more than 2,300
different suppliers, often without written contracts in place. “Without our experience of partnering, we would never
have been able topull that off,” Mr Brown says.

4
Message machine creates abuzz
By Bernard Simon

Like Google in search engines and Hoover in vacuum cleaners, Research In Motion (RIM) has achieved the
distinction of having its product turned into a verb. Almost 3m people around the world now “BlackBerry” their
friends and colleagues with messages using the Canadian company’s distinctive hand-held device.

The BlackBerry has transformed RIM over the past six years from an obscure supplier of two- way pagers into the
maker of one of the world’s hottest products. RIM reported earlier this week that it had signed up 470,000 new
subscribers in the quarter to February 29; it expects to add more than 500,000 more over the next three months.
RIM shares have rocketed from less than $10 in autumn 2002 to $73 this week. The company now has a market
value of §14bn, (£7.5bln), over taking Nortel Networks as Canada’s technology superstar. Not surprisingly, RIM’s
success is attracting attention from some of the giants of the communications and soft- ware industries, and
observersare wondering how long the company can sustain its phenomenal record.

The BlackBerry —whose name comes from the supposed resemblance of the miniature keyboard on its original
device to the beads of the fruit — “remains the preeminent mobile messaging solution in the market today,” says
Jason Tsai, analyst at ThinkEquity Partners, an investment bank.

RIM has so far kept the competition at bay with a canny, three- pronged strategy: expanding its target market,
co-opting potential rivals as partners and customers and constantly adding fresh features to the BlackBerry
device and its supporting software. The BlackBerry began life as a gadget for Wall Street investment bankers,
Washington politicians and corporate executives. More recently, RIM has turned its attention to the professional
consumer retail market, which now makes up about one-fifth of its sub- scriber base.

RIM has vastly broadened its market by licensing almost 100 distributors, including Vodafone, Verizon
Wireless, Cingular Wireless and T-Mobile. RIM expects to sign up China Mobile Communications later this year.
To make the devices more affordable, many carriers offer BlackBerry contracts similar to those for mobile phones.
According to Mr Tsai, “the carriers love BlackBerry not only for the higher average revenue per unit it generates,
but for the strong margins, since it consumes very little bandwidth.”

Unlike some other companies, RIM has not jealously guarded its technology, seeking out alliances with friend and
potential foe alike, including Microsoft. “If you partner well and thoughtfully, you get pulled along by the current,”
says Jim Balsillie, RIM’s joint chief executive.

The question is whether RIM’s success will ultimately jeopardise its independence. Mr Balsillie and RIM’s
founders Mike Lazaridis and Doug Fregin own only about 16 per cent of the company stock in total. Brant
Thompson, analyst at Goldman Sachs, singles out Nokia and Motorola as possible predators. Alex Slawsby, an
analyst at International Data Corporation, the research group, saysthat ‘“there are many different
companies with designs on being an alternative to HIM”. In his view, the BlackBerry’s biggest advantage is an



intangible one. For the time being, he says, none of its rivals possesses “that buzz- creating element that the public
loves™.

5
More about results than time
By Philippe Manchester

On the surface, flexible working might seem to be about people being able to choose their working hours and, perhaps,
spend some time working away from the office. But it is also a fundamental change in the way people work and, more
importantly, the way they are managed. Flexible working is a shift from “time-based” to “results-based” working practices
and could herald the biggest change in the workplace since the start of the industrial revolution.

New employee legislation is one of the main motivations for employers to introduce flexible working practices — but
not the only one. In Europe, for example, employers are obliged to offer parents with young or disabled children the right
to request flexible working. While legislation is a major catalyst to introducing flexible working, there are other reasons. In
the US, for example, the fall in the price of mass market computer and communications technologies is encouraging
organizations to allow more home working.

Flexible working is also likely to appeal to a wider skill pool and help with staff retention. Mary Sue Rogers, human capital
management leader at IBM Global Services, says that IBM has embraced flexible working to help with recruitment. “In
Europe, companies have to provide flexible working because of legislation — but it is also a way to recruit from a
broader skill pool, including women and older people. With an ageing workforce we have to find ways to retain older staff.
It also gives greater scope to male employees who increasingly want flexible working to create a better work/life balance.
A recent survey of UK graduates found that work/life balance was third on their list of career priorities.” She adds that 55
per cent of IBM’s employees work flexibly and 90 per cent are “enabled” to do so. “To us, it is foremost a business
imperative. It is about staff retention, increased productivity and cost reduction,” she notes.

A survey of 300 UK human resource professionals in small to medium-sized enterprises (SMES), commissioned by
Arizona-based telecommunications company Inter-Tel, found that 40 per cent found it difficult to attract the right skills
from their local market and 30 per cent thought they could attract staff if they were offered flexible working. But they
also had significant reservations — with 93 per cent concerned that staff were more likely to bend the rules if they work
from home. Doug Neal, research fellow at the US Computer Sciences Corporation, identifies this attitude as being at
the heart of the cultural shift prompted by flexible working: “The problem is not all with the worker it is also with the boss.
Management has to find a way to measure ‘results’ rather than time. We have to find new ways to evaluate workers —
and their bosses.”

He adds that organisations must find ways to build trust between employer and employee: “How do I evaluate people
when I can’t see them? In formal terms, trust is the outcome of a series of beneficial transactions. You have to build a
culture of trust from working together.”

Although new legislation is forcing organisations to adopt flexible working practices, there are sound business reasons to
give employees more flexibility.

Organisations which have embraced flexible working have found that it can cut costs and improve productivity. More
importantly, it enables them to recruit staff from a much broader skill pool and retain staff. But it does mean a fundamental
change in the relationship between staff and management. Both must learn to trust each other and focus on results rather
than time spent in the office.

6
Nasa’sexerciseinmanaging risk

by Victoria Griffith

The US space agency grounded its three remaining space shuttles after Columbia disintegrated upon re-entry to
Earth’s atmosphere in February 2003, killing the seven crew members. Yet even today, scientists are still divided
over whether the management culture at Nasa has changed enough to ensure the shuttle’s safety.
Behavioral Science Technology, the California-based consulting group that works with other industries such as
railways on safety issues, was hired 18 months ago to help change the management culture at the agency.

Nasa set out to improve employees’ relationships with supervisors to encourage dissent, emphasise teamwork
and raise management credibility. Although they are still under pressure from budgets and deadlines,
Nasa managers say they now take the time to listen to concerns of engineers and others on issues that may
compromise safety. BST measured attitudes to safety and the work environment in February 2004, then
again six months later, and says the culture at Nasa has changed. But although 40 per cent of the managers
surveyed said they saw changes for the better, only 8 per cent of workers said the same.

James Wetherbee, a former shuttle commander, has in recent months questioned whether the culture at Nasa
has changed enough to make safety a priority. And a report released last month from George Washington
University says the pressures of getting the shuttles back into space leads the space agency to make questionable
safety decisions. The study places the current chances of a catastrophic failure on the shuttle at about one in 55
for every mission. Despite Nasa spending nearly $2bm over the past two years making safety improvements to the



shuttle, the risk remains high enough to make any astronaut’s heart dance at take-off and re-entry. In fact, the
George Washington researchers argue that more money and effort should be spent to come up with an
alternative to the space shuttles.

In the wake of the Columbius disaster, an independent panel, the Columbia Accident Investigation Board, was
formed to investigate the accident. Some of the findings of the CAIB report were embarrassing for Nasa. Engineers
had expressed concern about the falling debris, but their fears were dismissed. The CAIB severely criticised a lax
safety culture atNasa contributing to the disaster, and issued a check-list of 15 points to get the shuttles back up
and running.

Some critics believe Nasa should be doing more to reduce the number of manned missions.

Much of the cargo for the shuttle, they argue, could be transported robotically. Others have called for the space
agency to adopt a more aggressive schedule in developing a replacement for the shuttle. But those are issues for
the medium term. In the coming weeks, getting the shuttle safely into space and back to Earth will be the priority,
and the world will be waiting with bated breath to seeif Discovery can get off its launch pad without mishap.

7
Online shopping expected to grow by 35% this year
by Elizabeth Righy

Consumers are expected to spend 35 per cent more buying a host of items from clothes to CDs online this year, taking total
spending for s 2005 to an estimated £19.6bn, according to the Interactive Media Retail Group. In its first annual report,
published today, IMRG said it expected 4m more Britons to shop online this year, taking the total shoppers to 24m,
more than half the UK’s adult population. The latest figures underline the sharp growth of internet shopping in the
decade since 1994. While internet shopping account- ed for just £300m of retail sales in 1999, by 2004 consumers were
spending £14.5bmr online, according to IMRG.

Online shopping is also counter- acting sluggish consumer spending on the high street. Household expenditure grew by
only 0.2 per cent in the fourth quarter of 2004.

For a sector to have grown from scratch in ten years with very little investment suggests that the net’s time has come,”
said James Roper, IMRG chief executive.

The larger retailing groups Kingfisher, Argos, Dixons, Tesco Boots — are spending money on developing their internet
offering, but many retail chains are notin  online shopping, which in turn is allowing entrants as figleaves.com, which
sells underwear, and asos.com, the clothing e-shop, to gain a foothold in the market.

In 2004, the IMRG estimated that the top 100 retailers in the UK spent just £200m on their internet presence and
most of this came from a handful of stores. But in spite of the neglect from big retailers, the growing popularity of online
shopping looks set to continue as more people gain access to the internet.

Figures out from 2004 from Ofcom, the communications regulator, showed that more than 56 per cent of homes had
internet access, with a third of those having a broadband connection. The emergence of mobile commerce and technology
could also mean that people will be able to shop online from their mobile phones.

IMRG said electrical and clothing goods were experiencing such a strong growth online, with more than f2bn of
electrical goods sold over the internet in 2004. Dixons, the high street electrical retailer, expects its online sales —
currently at £170m — to hit £1bm in the next five years. Meanwhile, clothing is another big expansion area, with sales
growing 37 per cent to £644m in 2004,

8

Virtual teams: Global harmony is their dream
by Sarah Murrey

If managing diversity in the work- place is a tough task for business leaders, the challenges of keeping executives from
different back-grounds working together efficiently in various par ts of the world is even more difficult. “One of the things
you should take into account  is whether  your team includes members who don’t speak English well,” says
Joanne Yates, a professor of management at MIT Sloan, who has studied the use of communication and information
systems in companies. “Any good virtual team has a communication plan that includes weekly conference calls or e-mail
check-ins, but with a virtual team where not everyone speaks English well, the regular report- ins should be in written mode
rather than by phone or conference call.”

The other advantage of e-mail communications is that, for those working in different time zones, group messages can be
responded to when it is convenient, reducing the need for early morning or late night calls. At the same time, using e-mail
can remove much of the hierarchy of professional communications, since many executives find it far less
intimidating to send an e-mail to someone in a senior position than to telephone them.

However, cultural or behavioural differences that can manifest themselves in face-to-face working situations can
be exacerbated in virtual team working, particularly when  the group has members from different
backgrounds. One reason for this is that, when one is physically immersed in a new culture, it takes less time to



adapt to the social norms and become aware of cultural sensitivities. So those trying to do this at a
distance may find it tougher to fit in, increasing the potential for misunderstandings between team members.
“You don’t build the relationships in the same way as you do working face-to-face,” says Martin Galpin, managing
psychologist at Pearn Kandola, a UK- based research business and consultancy of occupational
psychologists.

Prof Yates points out that, when people in professional  groups come from different backgrounds or
cultures, it is often useful to appoint someone in the team who knows both cultures as the person responsible for
setting the norms of working behaviour during a project that is being carried out from different locations.

And virtual working certainly does not eradicate the sort of cultural misunderstandings that can arise in a
face-to-face situation. Prof Yates cites an online mini- conference she recently observed that took place between
agroup of US and Japanese executives working in the research and development unit of a Japanese company. “A
Japanese executive was putting text into a  window for instant messaging when one of the Americans started
asking questions in the middle of the presentation,” she explains. “That was not culturally familiar and required
an instant response which caused real problems.”

9
Silicon Valley’s lesson in patience

By John Gapper

From the point of view of investors in technology shares, last week was a painful one. Rising inventories at semiconductor
manufacturers and disappointing earnings announcements led to a fall in share prices. The Nasdaq index surged last year of
expectations of a sharp recovery but has since drifted slowly downwards.

Seen from Silicon Valley, however, the decline in share prices is a good thing. A mini-bubble threatened to develop this
spring, as investment banks lined up to take Google public, and the number of initial public offerings (IPOs) surged. That
bubble is now deflating, forcing venture capitalists to focus on their task: long-term investment in innovation.

A healthy stock market helps innovation, of course. When valuations of technology companies are strong, it encourages
new enterprises to come to market through IPOs. A successful IPO is the ultimate prize for entrepreneurs who must pass
through several rounds of venture capital funding to make their companies worth buying.

But the formula only works when venture capital firms select a few of these companies and filter them through four or
five stages of funding. Most start-ups must develop their business for up to ten years before they are mature enough to be
acquired by other companies, or come to market.

But the decline intechnology shares since spring this year is making the IPO market more testing and the Silicon
Valley consensus is that the decline will continue. Asked which of them so thought the Nasdaq was still over- valued, all
four members of a panel of venture capitalists and bankers raised their hands. Indeed, a member of the panel predicted either
a sharp fall in the Nasdag or five flat years before earnings catch up. That may not be good news for the bankers, but venture
capitalists can be thankful. They are now making profits again, and institutions are eager to put money into new funds that
will invest in technology start-ups as, aside from the bubble years, venture capital has been a far more profitable way to
invest in technology than putting money into IPOs of venture-funded companies.

As long as markets overestimate the growth prospects and earnings quality of technology stocks, venture capitalists will be
tempted to rush immature start-ups towards IPOs before they are strong enough. In contrast, markets that are stable, or
falling towards true value, encourage them to stick to cultivating enterprises with long-term potential. So, in the face of a
deflating market, everyone will have to learn, or relearn, the virtue of patience: today’s  early-stage investments may not
mature for a decade.

It sounds unfortunate, but venture capital investors should realise the danger of trying to force independence on too many
companies too fast. For shareholders of publicly quoted technology companies, the state of the stock market is depressing.
For Silicon Valley, it could be just the ticket.

10
FT SUMMER SCHOOL.: Expect the unexpected
by Morgen Witzel

Crises are an inevitable part of management and the larger the business grows the bigger the crises seem to become.
However robust a business seems, it is still fallible — as has been shown by the recent histories of Arthur Andersen and
Marconi.

Anunderstanding of risk is to essential in crisis management. Sophisticated modelling techniques and expert
consultants can help managers appreciate risks better, especially those stemming from global issues such as terrorism and
climate change. Closer to home, risks such as changing customer preferences or takeover threats may be best
analysed within the company itself. The constant monitoring of what is going on in the larger world is an essential activity.
Once a range of possible  future crises has been established, contingency plans can be put in place.

However, not every crisis can be foreseen. The chances of an airliner crashing, for example, are extremely small, but every
airline must still live with the possibility. When an Air France Concorde crashed on take-off from Paris the first accident
involving a Concorde — Air France was prepared to deal with the issue. Managers moved quickly to withdraw Concorde



from service, announce an investigation into the accident and reassure the travelling public that it was still safe to fly Air
France. The following day the airline’s share price did decline, but not by much and not for very long.

Intel, the world’s leading maker of semiconductors, suffered a huge and unforeseen crisis when it emerged that a small
proportion of its Pentium microprocessors were faulty. Quickly assessing the options, the company took the brave step of
recalling and replacing the entire production run of the series. The move cost more than $1bln (E550m) and probably
saved the company. Intel showed that it was committed to its product, whatever the short-term cost, and customers
responded positively.

Looking back on the incident, Andy Grove, Intel’s chairman and then chief executive, compared managing in a severe
crisis to an illness. Strong, healthy companies will survive, although at a cost to themselves. Weak companies will be
carried off by the disease and will die. In Mr Grove’s view, the key to successful crisis management is preparedness. For
ward thinking and planning are essential; understanding the nature of the crisis that might occur can help managers be
better prepared, as the Air France example shows.

Yet even while managers are planning how to deal with seismic events such as terrorist attacks or natural disasters, they
may be missing more subtle threats such as the development of new technologies that could undermine their business. Good
crisis  management requires the ability to react to events swiftly and positively, whether or not they have been foreseen.

HNHcTpyKuMs M0 BHINOJTHEHU O
CryneHTy BBIIACTCS TEKCT JUIS YTEHUs, MepeBoia U pedepupoBaHus. Bpems MOATOTOBKH K OTBETY COCTABJISICT
30 muH. [lanee cTyneHT ynTaeT GparMeHT TEKCTa BCIIyX, 3aYUTHIBAET NEPEBOJ U pedepupyeT TEKCT. Y CTHBIN
OTPOC MPOBOAMTCS 2 pa3a 3a Kypc B KOHIIE IPOXOKJIEHUS KaX10T0 paszzena. Bo Bpems ycTHOTo ornpoca CTyAEeHT
JIOJI’KEH OTBETUTh Ha BCE BOMPOCHI IIPeroiaBaress no Teme. BpeMs oTBeta cocTaBisieT 5 MUHYT.
Kiaouu npaBuJibHbIX OTBETOB
[Tpu BEIMONTHEHNH pedeprpoBaHUS HEOOXOIMMO UCTIOIB30BaTh CIIEIYIONINE KITUIIIE:

1. Ha3zBanue cTaTtbu, aBTOP, CTHJIb.
The article I’'m going to give a review of is taken from... CtaTbs, KOTOpPYIO 5 ceiuac X04y MpoaHATU3UPOBATh
u3...
The headline of the article is— 3aromnoBox cratsu. ..

2. Tema. Jlornueckue 4acTHu.

The topic of the article is...- Tema ctaTbu

The key issue of the article is... —KitoueBsIM BOIIPOCOM B CTAaThe ABJISETCS

The article under discussion is devoted to the problem... —CtaTbt0, KOTOPYIO MBI 0OCYX1a€M, MTOCBAIIECHA
npooieme. ..

3. Kpartkoe cogep:xanue.

The author starts by telling the reader that —Astop HaunHaeT, paccka3biBast YUTATEIIIO, YTO
At the beginning of the story the author ...—B nHavane ncropuu aBTop
...describes — omnuceiBaeT
...depicts —mu300paxkaer

4. OTHOLIEHHE ABTOPA K OT/AeJIbHBIM MOMEHTAM.
The author outlines...—ABTOp onucheIBaeT
The article contains the following facts..../ describes in details...—CtaTbst coepKUT caeayromune GakTsi .... /
MOJIPOOHO OMKCHIBACT

Let me give an example...—Ilo3BonbpTe MHE IPUBECTH PUMED ...
5. BeiBOg aBTOpA.
In conclusion the author says / makes it clear that.../ gives a warning that...—B 3akmtoueHue aBTop roBopur /
MPOSICHSIET, UTO ... / IaeT MperylnpexaeHue, uTo ...
At the end of the story the author sums it all up by saying ...—B koHIIe paccka3a aBTOp HOJBOJUT UTOT BCETO

3TOTO, TOBOPA ...
6. Bau BLIBOS.

Taking into consideration the fact that—ITpunnumas Bo BHEUMaHuEe TOT (aKT, 4TO

The message of the article is that /The main idea of the article is—OcHoBHas unest cratbu (HOCTaHUE aBTOPA)

| have found the article dull /important / interesting /of great value —S5 Haxoxy cratbto ckyuHoit /
BaXHOM/MHTEpECHOM/ MMEIOIIyI0 00JIbIIOE 3HAUEHHE (IICHHOCTB)

Kpurepun onenuBanus:
MakcuManabHOE KOJMYECTBO OaIOB, KOTOPOE CTYIEHT MOKeT HaOpaTh — 40 OamsoB (3a 1 Kypc BBIMOJIHAETCS



pedepupoBaHue IBYX TEKCTOB, 3a 1 TekcT — 20 GamioB).

14-16 ©. -

16-20 6. — KOMMYHUKATHBHBIE 33/1a41 BHIOJIHEHBl TOJHOCTHIO, MCIOJIH30BAHHBIA CIIOBApHBIN 3arac,
rpaMMaTH4YeCcKHe CTPYKTYpHI, (poHeTHYecKoe 0(OPMIICHHE BHICKA3bIBAaHUS COOTBETCTBYET MOCTaBICHHON

KOMMYHHMKATHBHBIE 33/1a4d BBITIOJHEHBI YAaCTHMYHO, MCIIOJIb30BAHHBIN CIOBAapHBIN 3amac,
rpaMMaTH4YeCKHe CTPYKTYpPHI, poHeTHYecKoe 0(OPMIICHHIE BHICKA3bIBAHUS COOTBETCTBYET IMTOCTABICHHON
3amade, HEOOJIbIINE HAPYIICHNS UCTIOIb30BAHMUS CPEACTB JIOTHUECKOH CBA3N;

5-13 6. — KOMMYyHUKaTHBHBIC 33/1a4H BBHINOJHEHBl HE MOJHOCTBHIO, HCIOJB30BAH OrPAaHUYCHHBIN
CIIOBapHBIN 3arac, rpaMMaTHYECKHE CTPYKTYpHl U (poHEeTHYecKoe 0(hopMIIEHHE BBICKAa3bIBAHUS UMEIOT
HeOOoIbIINE HAPYIICHHUS;

0-4 6. — KOMMyHUKaTHBHBIC 3371a4H HE BBHITIOIHEHBI, HATNYHE TPYOBIX

OIIHNOOK B OTBCTC, HCTIOHUMAHUEC CYIIHOCTHU HU3JIara€Moro BOmpoca, HCyMCHUC IMMPUMCHATHL 3HAHWA Ha IIPAKTUKCE,
HCYBCPCHHOCTb U HCTOYHOCTH OTBCTOB HA AOTIOJIHUTCIBHBIC U HABOAAIINUEC BOIIPOCHI

P OONOUTAWNE

0.

Konkypenuus

. Poccuiickast 1 MexayHapOIHasi TOProBIIsL.

. OCHOBBI ycHemHOTO OU3HECa

. DKOHOMHYECKHE MOKA3aTEIN TPEANPUATUS
. CocTaBieHue rogo0BOro OTYETA

. baHKpoTCTBO MpennpusaTus

. [InanupoBanue Npou3BOICTBA
VYnpaieHue nepcoHagom

TeMbl 10KIAI0B C NPe3eHTanunen

no gucuurinHe_MHOCTPAHHEIN A3bIK NPO(MECCHOHANLHOLO

O0IIeHNA(AHTIHHCKIIT)

KommyHnukanmus B 6usHece.

HNHcTpyKuus no BHINOJTHEHUIO
CryneHT rotoBuT 2 A0KJIa/a B T€YCHUU Kypca. MeToauuecKkue peKoOMEeHIalluu [0 HaMMCaHUIO U TpeOOBaHUS K
0(OPMIICHHIO COAEPKATCS B MIPHIIOKEHUU 2

Kpurepun oueHuBaHus:

MakcumanbHoe KosimuecTBO 40 6aiioB (1o 20 6autoB 3a KaXkabli JOKIIa)

16-20 6. - w3MOXKEHHBI MaTepral (PAKTHIECKH BEPEH, TPUCYTCTBYET HAIMYNE
IIIyOOKHX MCUYEPIBIBAIOIINX 3HAHHUI TI0 TIOATOTOBJICHHOMY BOIIPOCY, B TOM YHCIIC
OOIIMPHBIC 3HAHUS B 1IEJIOM 110 IUCIMIUIMHE; TPAMOTHOE U JIOTHUECKHU CTPOHOE
U3JI0)KEHUE MaTeprasa, NIMPOKOE MCIIOJIb30BAaHUE HE TOJIBLKO OCHOBHOM, HO H
JIOTIOJTHUTEIILHOM JTUTEPaTypPHI;

14-16 GaywI0B - U3JI0KEHHBIN MaTepHall BEPCH, HAJTMYKUE MOJTHBIX 3HAHUH B 00BeMe
PO ICHHOH MTPOTPaMMBI 10 TIOITOTOBIIEHHOMY BOIIPOCY; TPAMOTHOE H JIOTUYECKU
CTpOilHOE WU3JIOKEHHE MaTrepuaia, [IUPOKOE HCIOIb30BAaHHE OCHOBHOU
JUTEpaTyphl;

5-13 6. — WUBNMOKEHHBI MaTepuan BepeH, Halu4ue TBEPAbIX 3HAHUI B oOBeMe
MPONIEHHON MPOrPaMMBI MO TIOJITOTOBJIEHHOMY BOIIPOCY; U3JI0’KEHUE MaTepraa C
OTJIENbHBIMH OINUOKaMH, YBEPEHHO HCIIPABIEHHBIMU HCHOJIB30BaHNUE OCHOBHOM
JUTEPaTyphl;

Menee 4 6. — pabota He cBs3aHa C BHIOpAaHHON TeMOH, HaJM4yKMe rpyObIX OIMOOK, HENOHUMAaHHUE CYLTHOCTH

H3jiaracMoro BOIIpoca.

3 Meroanuyeckue MaTepuajibl, ONpee/sione Npoueaypbl OleHMBAaHUs 3HAHMI, YMEHHI, HABBIKOB H
(1) oNbBITA AEATEJbHOCTH, XaPAKTePU3YIOIIMX 3Tanbl (GOPMHUPOBAHNS KOMIIETECHIM I



[Tponenypsl OLIEHUBAHUS BKIIIOYAIOT B ¢€0s TEKYIIHI KOHTPOJIb M IPOMEKYTOUHYIO aTTECTALIHIO.
Tekymuii KOHTPOJIb YCIIEBAEMOCTH IIPOBOJUTCS C UCIIOIb30BAHUEM OLICHOUYHBIX CPEJICTB, MPEICTABICHHBIX B
.2 JaHHOTO TMPWIOKEHMs. Pe3ynabTaTbl TEKYIIEro KOHTPOJS JOBOAATCS OO CBEIEHUS CTYAEHTOB [0
IIPOMEKYTOYHON aTTECTaLUN.

IIpoMe:kyTouHasi aTTecTalusi MPOBOAMUTCS B (GopMme 3adera. 3adyeT MPOBOJUTCS IO PACIUCAHUIO
MIPOMEKYTOYHOH aTTecTanuu B hopme codeceoBaHUs MO MPOIIEHHBIM TeMaM.



IIpuioxenne 2

METOAUYECKHUE YKA3AHUA 11O OCBOEHHUIO JJUCHUIIJINHBI

YyebHbiM NAaHOM NpeaycMOTPEHbI cieaytolme BUAbl 3aHATUIA:

- NPaKTn4yecKne 3aHATUA.

B xoge npaKkTMYecKUX 3aHATUI yraybnalTcA W 3aKpennsatoTcs 3HaHMA CTYAEHTOB MO pAgy BOMPOCOB,
Pa3BMBAIOTCA HAaBbIKM YCTHOM U MMCbMEHHOM PeYn Ha MHOCTPAHHOM A3bIKeE.

Mpy NoAroToBKE K MPAaKTUYECKMM 3aHATUAM KarKAbl CTYAEHT A0/IKEH:

— U3y4UTb PEKOMEHA0BaHHYI0 y4ebHyo antepaTypy;

— NOAroTOBUTbL OTBETbI HA BCE BOMPOCHI MO U3y4aeMon Teme.

Mo cornacoBaHuio C NpenoaasaTtesiemM CTyAEeHT MOXKET NOArOTOBUTbL A0KAAZA UK coobLieHne no Teme 3aHATUA. B
npoLecce NOArOTOBKM K MPAKTUYECKMM 3aHATUAM CTYAEHTbl MOMyT BOCMNO/1b30BaTbCA KOHCY/IbTaLMAMM NpenogasaTens.

BOHpOCI)I, HC paCCMOTPCHHBIC HA NPAKTUYCCKUX 3aHATHAX, TOJIKHBI OBITh HU3YYCHEBI CTYJACHTAaMH B XO/JIC
caMOCTOSTeNbHON paboThl. KOHTPOIH camMOCTOATENHHOM padOTHI CTYIEHTOB HaJl yueOHOM MporpamMmoit Kypca
OCYILIECTBIISIETCSI B XOJI€ 3aHATHH METOJOM YCTHOIO ONpOoca WM TOCPEACTBOM TecTUpoBaHus. B  xone
CaMOCTOSATEIILHOM pa6OTI)I Ka)KI[LIfI CTYACHT 00s13aH npoynTatb OCHOBHYIO HW TII0 BO3MOKHOCTHU
JOTIOIHUTEIbHYIO  JIMTEpaTypy IO M3y4aeMOW TeMe, BBINHUCATh ONPEJCIIEHUS OCHOBHBIX TMOHSATHUM;
3aKOHCIICKTUPOBATH OCHOBHOC COJACPIKAHHEC, BBINMHCATH KIIFOYEBBIC CJIOBA; BBIIIOJHHUTL 3aJaHUA-OPUCHTUPHLI B
MpoLIecce YTEHHSI PEKOMEHIyeMOT0 MaTepuaa, IpoaHaJIu3upoBaTh MPE3EHTAMOHHbBIN MaTepHal, OCYILIECTBUTD
0000111eHIe, CPAaBHUTH C PAHEE W3YUYEHHBIM MaTepHalioM, BBIJCIUTH HOBOE.

Mpu  peanusauMM  pasAndHbIX  BUAOB  y4ebHOM  paboTbl  UCNOAb3yOTCA pasHoobpasHble (B T.u.

MHTepaKTVIBHbIE) MeToabl O6y‘-IEHWr'I.

Ana noarotoBkM K 3aHATUAM, TEKYLWWEMY KOHTPOIIO WU npomemyTquoﬁ aTrecrtaymnm CTy4EeHTbI MOTyT
BOCNO/1b30BaTbCA 3I'IeKTpOHHO-6VI6I'IMOTe‘-IHbIMVI cuctemamu.  Takxke o6yqa+ou.|,v1ec;| MoryT B3ATb Ha Aom
H606XOAMMYI-O NINTEPATYPY Ha aboHemeHTe YHMBepCMTeTCKOVI 6Mb6IMOTEKM MM BOCMO/b30BATLCA YMTASIbHBIMM
3alamMmu.

IoaroroBka aoKJaga ¢ npe3eHTanel

OmHo#t W3 QopM CaMOCTOSITEILHOW JEATENBHOCTH CTY/ACHTAa SIBISCTCS HAlMCAaHHE JIOKJIAJIOB.
BeimonHeHne Takux BUAOB pabOT crnocoOCTBYET (OPMHPOBAHUIO y CTYICHTa HABBIKOB CaMOCTOSTEIbHOM
HAyYHOH JIESATEIILHOCTH, TOBBIIICHUIO €r0 TEOPETHYECKOW M MPO(GECCHOHATBHON TMOATOTOBKH, IJy4IIEMY
YCBOCHHIO YUEOHOTO MaTepHara.

Tembl JOKIIAZOB OMPEACTSIOTCS MPENoJaBaTesieM B COOTBETCTBHH C IMPOTPAMMOM JIUCIUTUIAHBI.
KoHnkperunzaiusi TeMbl MOXKET OBITh ClICJIaHa CTYJICHTOM CaAMOCTOSITEIIBHO.

Crnenyer akieHTHPOBAaTh BHUMAHHUE CTYICHTOB Ha TOM, 4TO ()OPMYJIUPOBKA TeMbl (Ha3BaHHS) PaOOTHI
JIOJIKHA OBITh:

— scHo# no ¢opMe (He copepkaTh Heyn000UnTaeMbIX U (pa3 IBOHHOTO TOJIKOBAHHUSA);

— coJllepXaTh KIOYEBBIE CJIOBA, KOTOPBIC PEIIPE3CHTUPYIOT UCCIIEI0BATEILCKYIO padoTy;

—  OBITh KOHKPETHOM (HE COJIep)KaTh HEOMPEIEIICHHBIX CIIOB «HEKOTOPBIE», OCOOBIe» H T.II.),

— coJiepxarb B ceOe JICHCTBUTEIBHYIO 3a/1a9Y;

~  OBITh KOMITAKTHOH.

BeiOpaB Temy, Heo0X0oAMMO MNOA00paTh COOTBETCTBYIOIMH HH(OPMAIMOHHBIN, CTaTUCTUYECKUN
MaTepuall U MPOBECTH €ro TMpeaBapUTeIbHbIN aHamu3. K Hambosiee MOCTYIHBIM HMCTOYHHKAM JIMTEPATYPHI
OTHOCSTCS POH/IBI OMOIMOTEKH, a TaK K€ MOTYT UCTIOJIb30BaThCsl AIEKTPOHHBIE HCTOYHUKU HH(O pMaIiH (B TOM
gucie u aTepHeT).

BaxHbIM TpeOOBaHWEM, MPEIBIBISIEMbIM K HAIMCAHHWIO JOKJIAJIOB HA AHIJIMHCKOM S3BIKE, SIBISCTCS
I'PaMOTHOCTb, CTHJIMCTHYECKAs a/IeKBATHOCTb, COJIEPIKATEILHOCTD (TTOTHOTA OTPAKECHUS U PACKPBITUS TEMBI).

JlokJa/1 10JKeH BKIII0YATh TAKOM AJIEMEHT KaK BBIBOJbI, IOJTYUYE€HHBIE CTYJICHTOM B Pe3yJIbTaTe paboThI C
HUCTOYHUKAMHU UH(DOPMAITUH.

Jloknazipl MPEeICTaBISIOTCS CTPOrO B ONpeieieHHOe IpaduKoM y4yeOHOTo Ipolecca BpeMs U HX
BBITIOJTHEHHUE SBIISIETCS 0053aTEbHBIM YCIOBUEM JUISI IOMYCKA K TPOMEXKYTOYHOMY KOHTPOJIIO.

[Mpesentamust (B8 Power Point, Libre Office) npexncraBnser co0oii myOnMYHOE BBICTYIJICHUE Ha
WHOCTPAHHOM SI3bIKE, OPHUEHTHPOBAHHOE Ha O3HAKOMJICHHME, YOEKICHHE CIyIIaTesiell IO OIpe/eleHHOM



teme-mipobneme. ObecneunBaeT BU3yaIbHO-KOMMYHHUKATUBHYIO —TMOJJEPKKY YCTHOTO  BBICTYIUICHUS,
crocoOcTByeT ero 3(pPEeKTHBHOCTH U Pe3yIbTATUBHOCTH.

KauectBennas mpe3eHTalus 3aBUCUT OT CIEAYIOIINX MTapaMeTPOB:

— IOCTAHOBKH TEMBbI, LICJIN U I1JIaHA BBICTYIIJICHU A,

—  OHpCACIICHHUA IMTPOAOJLDKUTCIBHOCTH NPECACTABIICHUA MaTCpUalia,

— ydera 0COOCHHOCTEH ayTUTOPHH, aIpECHOCTH MaTepHaa,

— HMHTEPAKTUBHBIX JCWCTBUI BHICTYMAIOMIETO (BKIFOUEHUE B OOCYXICHUE CITyIIaTeNeH ),

— MaHepbl TMPEACTABJICHHUS MPE3CHTALMU: COOJIIOJICHUE 3PUTEIBHOIO KOHTAKTa C ayJuTOpPHEH,
BbIPA3UTCIBbHOCTD, X KCCTUKYIIA A, TCIOABUKCHHA,

-  HaJM4us WUTIOCTpaluil (He meperpyKarlux n300paxaeMoe Ha SIKpaHe), KIIFOYEBBIX CIIOB,

-  HYXXHOTO MoJ00pa [BETOBOU raMMBbI;

~  HCIIOJIb30BaHUS YKa3KHU.

[IpenogaBaTenb JOKEH PEKOMEHI0BaTh CTY/I€HTaM

— HC YUTATb HAIIMCAHHOC HAa SKPaHC,

- 00s13aTeNbHO HEOJHOKPATHO OCYIIECTBUTD MPEACTABICHUE MPE3EHTALH JI0Ma;

- IpeaycMOTpeTh NpoOJIEMHBIE, CI0XKHbBIE Il IOHUMaHUs (PparMeHThl U IPOKOMMEHTHPOBATH HX;

— MNpEeABHUACTH BO3MOXKHBIC BOIIPOCHI, KOTOPBIC MOTYT OBITH 3aAaHbl IO XOJAY M B PE3YyIbTaTc
MNPEABABICHUA IPE3CHTAINH.
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