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1. IIEJIX OCBOEHUSA JTUCHUIIJINHBI

1.1|OcHOBHO} 11€TBI0 MIPENOJaBaHUs UCHUIITUHBI «ITHOCTPaHHBIH A3bIK IPO(ECCHOHATBHOTO OOIIESHUS» ISl MATHUCTPOB SBISETCS
(opMHpOBaHUE MHOSA3BIYHON KOMMYHHKATHBHOI KOMIIETEHIINH, TO3BOJIIONIEH HCIIONB30BaTh HHOCTPAHHBIH S36IK B IpOIEcce
YCTHOTO ¥ ITICBMEHHOTO JIEJIOBOTO OOIICHHUS Ha YPOBHe, oOecreunBaromeM 3 (GekTHBHY 0 Ipo(heCCHOHANBHYIO IS TEIbHOCTb.
IIpakTH9ecKoe BlaJeHIE HHOCTPAHHBIM S3bIKOM IIpEJIToNaraeT BllaJeHHe MEeTOaMI M CIIOcO0aMH OM3HeC -KOMMYHHKAIINH,
6uzHec-koppecnoneHuy. Llens 00ydeHnss MaruCTpOB HHOCTPAHHOMY S3BIKY 3aKIII0YaeTcs B IPHOOPETCHUNU U AalbHEeHIIeM
pa3BUTHU NPO(ECCHOHANTBHON HHOA3BIMHON KOMIIETCHIIUH, HEOOXOAUMBIOHN IS 3(()EKTUBHOIO MEXIMIHOCTHOTO AEIOBOTO
OO0IICHNS ¢ IPUMEHEHUEM NPO(YECCHOHANBHBIX S3BIKOBEIX (JOPM M CPEACTB.

2. TPEBOBAHUS K PE3YJIBTATAM OCBOEHMUSA JUCIHUATIIJINHBI

YK-4:CnocofeH npuMeHsITh COBpeMeHHbIe KOMMYHUKATHBHbIE TEXHOJOIHH, B TOM YHCJe HA MHOCTPaHHOM(bIX) si3bIKe(ax), /s
aKaJgeMH4ecKoro u npogecCMOHAIBLHOI 0 B3aUMOJeHCTBUS

B pe3yJsibTaTe 0CBOCHHUS IUCHMILINHBI 00y4alOIUiics JOJIIKeH:

3HaTh:

-YHOTPEOUTENIFHY 10 JIEKCUKY HHOCTPaHHOTO sI3bIKa B 00beMe, HEOOXOMMMOM JUIsd OOIIEHUs, YTEHUS U NIEPEBO/Ia NHOA3BIYHBIX TEKCTOB
npodeccuoHaNbHON HaIlPaBICHHOCTH;

- JIKCUYECKHE U rPaMMaTHYECKHE CTPYKTYPhI H3y4aeMOro s3bIKa; IpaBUia YTEHUS U CJIOBOOOPa30BaHMS;

- IpaBuiIa OPOPMIICHHS YCTHONH MOHOJIOTMYECKOH U AUAIOTHYECKON peyH;

- 3HaTh 3aKOHOMEPHOCTH [ICJI0BOW YCTHOM M MIMCHMEHHONH KOMMYHHKAIINK Ha HHOCTPAHHOM sI3bIKe(COOTHECEHO ¢ MHanKaTopoMm YK- 4.1)

YMeTh:

- CHCTEMHO aHaJM3HPOBaTh HHPOPMAIMIO U BEIOMPaTh 00pa30oBaTeIbHbIe KOHLICIIIHNN;

- IPUMEHSTh METOJIbI U CIIOCOOBI JAEI0BOT0 OOIICHUS Ul HHTEIUIEKTYaIbHOTO Pa3BUTHS, TIOBBILICHUS KYJIbTYPHOTO YPOBHS,
npodeccHnoHaIbHONH KOMIIETEHTHOCTH

- ACTIOJIb30BATh TEOPETHIECKUE 3HAHNUS JUIS TeHEPAIlMi HOBBIX UJIeH - BOCIIPHHIMATD CMBICIIOBYIO CTPYKTYPY TEKCTa; BBLIEISATH TJIaBHYIO U
BTOPOCTENICHHYIO HH(OpMAIINIO;

- IPUMEHSTh 3HAHUSI HHOCTPAHHOT'O S3bIKA JUISl OCYLIECTBICHHUS MEXIMYHOCTHOTO U TPO(ECCHOHATBLHOTO OOIICHMS;

- YUTATh JUTEPATYPY IO CICHHATBHOCTH, AHATU3UPOBATH MOJYUYCHHY 0 HHOPMALIUIO;

- IIepeBOAUTH Npo(decCHOHANBHBIC TEKCTHI (0e3 coBaps);

- COCTaBISATh HAyYHBIE TEKCThI HA HHOCTPAHHOM SI3bIK(COOTHECEHO ¢ HHauKaTopoM YK-4.2)

Buaaners:

HaBBIKAMU MyOJIMYHON peyuH, apryMEHTAIUH, BEJACHHS JUCKYCCHU; HABBIKAMH MTHCbMCHHOW peuw;

croco0aMu OpUEHTUPOBAHMS B HCTOYHUKAX HHPOpPMAIHK (3KypHAJIbl, CaiThl, 00pa30BaTeIbHbIC TOPTAIIBI U T.11.);

OCHOBHBIMH HaBBIKaMH M3BJICUCHHM S TJIABHOM M BTOPOCTEIICHHOH HHPOpMAIIH;

HaBbIKaMU PUOOPETEHUS, UCIIOIb30BaHHs U OOHOBJICHUS I'YMaHUTAPHBIX, 3HAHUIA;

HaBBIKAMH BBIPAYKCHHSI MBICJICH 1 COOCTBEHHOTO MHEHHUS B MEXKIIHYHOCTHOM H JICJIOBOM OOIICHHH HA HHOCTPAHHOM SI3BIKE;
HaBBIKAMHU J€J0BOH MICbMEHHOW M YCTHOH pedH Ha MHOCTPAaHHOM SA3BIKE;

HaBBIKAMH U3BJIEYEHUS HEOOX0ANMON HH(POPMAIIUK 13 OPUTHHAIBHOTO TEKCTa SKOHOMUYIECKOT'O XapaKTepa;

HaBBIKAMH COCTABIICHHUS KPATKUX TEKCTOB CIELHATM3UPOBAHHOTO XapaKTepa, aHHOTAMH(COOTHECeHO ¢ HHAUKaTopoM YK-4.3)

3. CTPYKTYPA U COAEP)XAHUE JUCIHUATIINHBI

Kon HaumeHoBaHue pa3iesioB U TeM /BH/ 3aHATUSI/ Cemectp / | YacoB Komneren- JlutepaTtypa
3aHATUS Kvpe 100
Pa3zgen 1. «KoMMyHHKanusi M MeKIyHAaPOTHBIH
MAapKeTHHI»
1.1 1.1 1 4 YK-4 JI1.1 JI11.3 J11.4J12.1
JlekcuvecKkye eTMHULBL: BUABI KOMMYHHUKaLH. Pa3sTie 2.2

HaBBIKOB ayanOBaHm.Pamee HaBBIKOB aHAJIUTHYCCKOTI'O
yreHus: "DISKTPOHHOE MHUChMO Kak opma nenoBoit
KoOMMyHUKanuu'". Hamcanue npocToro JeaoBoro nuchma.

Mp/
1.2 1.2 Jlexcuueckue eIMHULBI: MapKETUHT. Pa3BuTHE HaBBIKOB 1 4 YK-4 JI1.1 JI1.3 J11.4J12.1
aynupoBaHus "Kax BbIINTH Ha MEKIyHapOJHBIH PHIHOK". J2.2

CioXHBIE CYNIECTBUTEBbHBIC. Pa3BUTHE HABBIKOB TOBOPEHUS
"Coznanwue riodansHoro openma" /Ilp/




1.3 Tema: Komanguposka. [Ipryactre npomemero BpeMeH . VK-4 JI1.1 JI1.3 JI1.4J12.1
Hactosee coBepiieHHOE BpeMmsl. J12.2
Poccuiickas 3apy0esxHas Topropist. [Ipoctoe Oyayiiee Bpems.

/Cp/

14 UrteHue: pa3BUTHE HABHIKOB aHAN3a U pedeprpOBaHUs YK-4 JI1.1 J11.3 JI1.4J12.1
WHOCTPAHHOTO TEKCTa 2.2
I'pammaTrka: Pa3BuTre HaBBIKOB yrOTpeOIICHHS
rpaMMaTHYECKUX CTPYKTYP BPEMEH aHIJIMICKOrO Iiaroja B
YCTHOHM M MUCBMEHHOW peun
/Cp/

Pa3zgen 2. «CrtaHoBJIeHHe IeJIOBBIX CBsI3eii U cTpaTerun
ycmexa»

2.1 2.1 Jlexcuueckue eIMHMILBI: pAa3HOBUJHOCTH JICJIOBBIX VK-4 JI1.1 JI1.3 JI1.4J12.1
B3aUMOOTHOLIECHUH. Pa3BuTHe HABBIKOB FOBOPEHUS J12.2
"IIpoBenenne neperoBopos’. Pazsutue HaBBIKOB
aynupoBanus "JlenoBoe napraepctso" /I1p/

2.2 2.2 Pa3BuTHe HaBBIKOB M3BJICUCHUS HHPOPMAIIMU U3 TEKCTa YK-4 JI1.1 J11.3 JI1.4J12.1
"TIyTts k ycnexy Kapioca Crnuma". IpedukcansHoe J12.2
cioBooOpa3zoBanue. Pa3BuTie HaBBIKOB roBopeHHs "Benenue
neperosopo" /TIp/

2.3 Tewma: /lenoBbiec Ha3HaUEHUS. DKBUBAJICHTHI MOJAIEHBIX YK-4 JI1.1 JI1.4J12.1 JI2.2
riarosios to beable to, to have to.Kounctpykiuu as ... as, not so
... as. be3nuuneie rnaroast. Ymp. 1-8,Ymp. 3-7. /Cp/

24 Tema: B opuce. MogansHbIe THaronst can, may, must.Ilpsmoe VK-4 JI1.1 JI1.3 JI1.4J12.1
M KOCBeHHOE JonojHeHre. O0CTOATENbCTBO LIEIIH, J12.2
BBIPAKCHHOE HHPUHUTHBOM. YTIp. 6-14. /Cp/

2.5 Urorossiii Tect /TIp/ YK-4 JI1.1 J11.3 J11.4J12.1

2.2

2.6 IMoaroToBKa JOKIAIO0B O MpoiiaeHHsIM TeMaM B Microsoft VK-4 JI1.1 J11.3 JI1.4J12.1
Office .2
/Cp/

2.7 /3auét/ YK-4 JI1.1 J11.3 JI1.4J12.1

2.2
Paznen 3. "3ansaTocTh W puckn"

3.1 3.1 Jlekcuueckue eqUHALBI: TPYAOYCTPOHCTBO, MOTHBALIHS YK-4 JI1.2 JI1.3 JI1.4J12.1
ycnemHol paboTel. Pa3euTre HaBBIKOB ayaupoBaHus " J12.2
OcHoBbl ycnemHoro 6usHeca". Pa3Butre HaBBIKOB TOBOPEHUS
:" ITonOop nepconana Ha kiaroueBbie mo3utwu'. /T1p/

3.2 3.2. Jlekcndeckue eTUHAIBI : PHCKU BeICHUS] OM3HECa. THITHI VK-4 JI1.3 JI1.4J12.1 JI2.2
PHUCKOB, KpU3UCHBIE CUTyaluuu. Pa3BuTie HaBBIKOB
aynupoBaHus " YrpasieHue puckamu. Kax BbliTH U3
KpusucHoU cutyarun". Pa3Butue HaBBIKOB aHATUTUYECKOIO
9YTeHUs TekcTa " VIHTepHaIMOHAIN3ALNS - PICK WM HOBBIE
Bo3mokHOCTH." /IIp/

3.3 Tewma : Paboune B3aumooTtHowmeHus. CobeceioBanue mnpu YK-4 JI1.3 J11.4J12.1 J12.2
ycrpoiictBe Ha paboty. CrpanarenbHblii 3anor. Yop. 1-4.

Bpemennsie ¢popMBbI cTpagateapHOro 3anora. ymp. 1-7.
CydodukcanpHoe CII0BOOOpa3OBaHHE.
CobecenoBanue npu ycTpoicTBe Ha padoty. /Cp/
3.4 Tema: CtpaxoBaHue OH3HECA OT PUCKOB. CTPAXOBasi MOJUTHKA YK-4 JI1.3 J11.4J12.1 J12.2

xomnanuu. Hapeuus.
Hapeuns B anrnumiickoMm si3bike. OOpa3oBaHNe aHTTIMHCKHUX
Hapeunii. Cterienu cpaBaeHus. Yup. 5-9. /Cp/

Paznen 4. "CTuian MeHe’KMEHTa U CIIOCOOBI
npuBjiedYeHue GpuHaAHCHpoBaHusA "




4.1

4.1. Jlexcuueckue enuHuIbl: CTUIIM MEHEI)KMEHTa. Pa3Butue 2
HaBBIKOB ayupoBaHus "KiroueBbie pakToOpbl yCIEIIHOTO
MeHeKMeHTa ". Pa3BUTHE HABBIKOB aHATUTUYECKOI'O YTEHUS
"[Ipeumy1ecTBa U HEAOCTATKU Pa3IHYHBIX CTUIEH
MeHemxMmeHTa". /Ip/

4 YK-4

JI1.3 J11.4J12.1 JI2.2

4.2

4.2. Jlekcudeckue enuHULBL: [IpuBieyeHue GUHAHCUPOBAHHSI. 2
VYnpasnenue punancamu. Pa3BuTre HaBHIKOB TOBOpPEHUS "
Kakue ciocoOb! npuBiieueHust UHAHCOB  UIsl BEACHUS
MaJjioro Ou3Heca JOCTyNHBI B Hamel crpane?" /TIp/

4 YK-4

JI1.3 J11.4J12.1 JI2.2

4.3

Yup. 1-5 /Cp/

Tema:Pabota B komanze. COBETHI KakK JIydllle OpraHM30BaTh 2
paboty B koMaHzae. MozaibHbIe TIaroisl. YoTpeoiaeHue
MOJAJIbHBIX IJIar0JI0B ¢ Nep()EKTHEIM HHPUHUTUBOM.

4 YK-4

JI1.3 J11.4J12.1 J12.2

4.4

YreHHe: pa3BUTHE HABBHIKOB AHHOTUPOBAHKS U 2
pedepupoBaHus HHOCTPAHHOTO TEKCTA.

I'pamMMaTHKa: pa3BUTHE HABBIKOB YIIOTPEOIECHUS
rpaMMaTHYECKHX CTPYKTYP BPEMEH aHTIHMHCKOTO rilarojia B
JeWCTBUTEILHOM M CTPAJaTEIbHOM 3aJI0TaX B YCTHOM U
nuceMeHHo# peun /Cp/

4 VK-4

JI1.3 J11.4J12.1 J12.2

4.5

Urorossiit Tect /TIp/ 2

2 VK-4

JI1.3 J11.4J12.1 JI2.2

4.6

Office
/Cp/

IMoaroToBKa JOKJIAA0B 1O MpoiiaeHHbM TeMaM B Microsoft 2

4 VK-4

JI1.3 J11.4J12.1 J12.2

4.7

/3auét/

0 YK-4

JI1.3 J11.4J12.1 JI2.2

4. ®OHJ] OIEHOYHBIX CPEJICTB

CrpykTypa 1 cozepxanue GpoH/a OLEHOYHBIX CPEJCTB U NPOBEICHUS TEKYIIEeH 1 MPOMEXYTOYHOM aTTecTaluy MpeaCTaBICHbI B
IIpunoxenun 1 k paboyei mporpamMme JUCLUIUIHMHBL.

5. YYHEBHO-METOAUYECKOE 1 TH®OPMAIIMOHHOE OBECIIEYEHHWE JUCIIUIIIMHBI

5.1. OcHoBHas JquTepaTypa

ABTOpBI, COCTaBUTEIN 3arnaBue W3natenscTBO, TON Konnua-Bo
JI1.1  |Myprasusa 3. M., English for Professional Communication: o Kasanb: Kazanckuit Hayuno | https:/biblioclub.ru/inde
AmumpoBa . T, TUcHUIIHHE «THOCTpaHHBIH A3BIK»: y4eOHOe -MCCJIeJ0BATEIbCKHI x.php?
AGJIyHHl/IH . 111., rmocooue TEeXHOJIOTUYECCKUU page:book&id=259048
Ceicoes B. A. yuusepcuter (KHUTY), HEOTpaHUUYEHHBIH T0CTy N
2012 JUTS 3apETUCTPUPOBAHHBIX
noJb30BaTeeit
JI1.2  |Ununens E. A. JuaKTHuecKue MaTepHalbl JUls CaMocTosTeNnbHOl | CankT-IleTepOypr: https://biblioclub.ru/inde
paborsl o Kypcy «Business Englishy («lenoBoii WHCTHTYT CIIENUAaIBHOM x.php?
AHTJITUACKHUH S3BIK»): y‘{SGHOC rmocooue MeIarOrukKu U IMCUXOJIOTHH, page=b00k&ld=438772
2015 HEOTPaHUYEHHBIH JTOCTYIT
JUTSL 3apETUCTPUPOBAHHBIX
M0JIb30BaTENeH
JI1.3  |Anucumosa, A. T. English for Business Communication: yue6noe Kpacuonap: FOxHbIi http://www.iprbookshop.
MocoOue MO JACTOBOMY aHTIIMHCKOMY S3BIKY JJIS MHCTHTYT MEHEIKMEHTA, ru/25955.html
CTY/ICHTOB, 00YYaIOIIMXCsI TT0 HAMIPABICHHSIM 2013 HEOTPaHUYEHHBIH TOCTYII
«OKOHOMHKA», «MEHEIKMEHT» JUTS 3apPETUCTPUPOBAHHBIX
M0JIb30BaTENeH
JI1.4 |JNykuna, JI. B. Kypc anrmmiickoro si3pika s Maructpantos. English|Boponesx: Boponexckuit http://www.iprbookshop.

Masters Course: yueOHOe ocoOHe AJIsi MarHCTPaHTOB
TI0 Pa3BUTHIO ¥ COBEPIICHCTBOBAHHIO OOIINX H
MPEAMETHBIX ([eI0BOI aHIIMHCKUI A3BIK)

roCyJJapCTBEHHBIH

apxu

TEKTypHO-

CTPOUTEIHHBIN

ru/55003.html
HEOTPaHNIEHHBIH JOCTYI
JUIS 3apErUCTPUPOBAHHBIX

KOMIIETEHIMH yauBepcuteT, ObC ACB, HoJb30BaTeNnei
2014
5.2. lonoiHMTeIbHASA JIUTEPATYpa
ABTODBI, COCTaBUTENN 3arnaBue WznarenscTBO, TOX Komnnu-Bo




ABTOp bI, COCTaBUTCIIN

3arjaBue

I/ISIIaTGJILCTBO, rong

Komnu-Bo

JI2.1 |Ykpaunen U. A. WHOCTpaHHbIH S3bIK (QHTJTHICKHI) B Mockga: Poccuiickuii https://biblioclub.ru/inde
poeCcCHOHANBHOM AESTENPHOCTH: Y4eOHO- rOCyJJapCTBEHHBII x.php?
METOIMYECKOE TI0co0ue YHHBEPCUTET IPaBOCY IUs page=book&id=439638
(PT'YII), 2015 HEOTPaHUYEHHBIN TOCTYI
JUISL 3aPETHCTPUPOBAHHBIX
OJIb30BaTENCH
JI2.2 |Bempwumkas, JI. B., JHenoBoii anrnuiickuii 36k = English for Business  [Munck: TerpaCucremc, http://www.iprbookshop.

ru/28071.html
HEOTPaHUYCHHBIH TOCTYT
JUTS 3aPETHCTPUPOBAHHBIX

MOJIb30BaTeeH

Bacunesckas, JI. 1.,
Bopucenxo, . JI.

Studies: yuebroe mocobue Terpamut, 2014

5.3 IIpodeccnonanbHble 6a3bl AAHHBIX H HH(POPMALIMOHHbIE CIIPABOYHBIC CHCTEMBbI

KoncynbranT +

I"apanT

Cambridge Dictionary https://dictionary.cambridge.org/ru/

I'azera Financial Times https://www.ft.com/

5.4. [lepeyeHb MPOrpPaMMHOI0 00ecreYeHust

Microsoft Office

5.5. YueOHo-MeTOAMYECKHE MATEPHAJIBI VISl CTYAE€HTOB ¢ OrPAHMYeHHBIMH BO3MOKHOCTSIMHU 310 POBbS

IIpu HEOOXOAMMOCTH MO 3asBICHHUI0 OOYYAIOIIErocs C OrPAaHMYCHHBIMH BO3MOXHOCTSIMH 3/I0POBbs y4eOHO-METOJUYECKHE MAaTepUalIbl
NPEAOCTABIAIOTCSA B OpMax, aAalTUPOBAHHBIX K O'PAaHMYCHUSIM 310POBbs ¥ BOCIIPUATUS HH(OopMarmu. [ a1l ¢ HapyIIeHUSIMH 3pEHHS: B
¢dopme ayauodaiina; B eyaTHO (opme yBeNIM4EeHHBIM WpUQTOoM. J[JIs ML ¢ HAPYIICHUSIMHU CiIyXa: B (JOpME 3JIEKTPOHHOTO AOKYMEHTa; B
neyatHoi ¢popme. [ JIHI] ¢ HapyIIeHHSIMH ONOPHO-IBUIaTEJIFHOTO ammapara: B popMe JIEKTPOHHOIO IOKYMEHTA; B IeYaTHOH (opme.

6. MATEPUAJIBHO-TEXHUYECKOE OBECIIEYHEHUE JTUCHUIIJIMHBI (MOIY JIS)

TMomemeHus I IPOBEICHNUS BCeX BHIOB PadOT, IPEeJyCMOTPEHHBIX YIeOHBIM ILIAHOM, YKOMIITEKTOBAHBI HEOOXOXMMOM
CIELHATN3UPOBAHHON yueOHOI MeOeIbIo U TEXHUIECKUMH CPEICTBAMU OOyUYCHUSL.

7. METOAUYECKHUE YKA3ZAHUA JJIA OBYYAIOIIUXCSA IO OCBOEHHUIO JUCIUIIJIMHBI (MOAY JIsT)

MeTonuueckue YKa3zaHus 10 OCBOCHUIO JUCHUIUIMHBI ITPEICTABJICHBI B HpI/IJ'IO)KeHI/II/I 2k pa60qel71 nporpamMme IUCUUIIINHBI.




IIpuioxenue 1

1. OnucaHue nNokKa3sareJjier " KpUTEpUEB OLICHUBAHUA KOMHeTeHul/lﬁ Ha
Pa3/INYHbIX 3TAalldX UX (l)OpMPIpOBaHI/IH, OIIHCAHHUE IIKA/I OE€HUBAHUA

1.1 Iloxa3arenu u KpUTCPHUH OLCHHUBAHUWA KOMHGTGHHHI?I:

3VH, cocrapnsroniue
KOMIIETEHITHO

TlokazaTtemn
OLIEHUBaHU

Kpurepun oniennBanus

Cpenctea
OLICHUBaHHUS

YK-4 cnoco6eH npuMeHSITh COBPeMEeHHbIe KOMMYHUKATHBHbIE TEXHOJIOTHMH, B TOM YHCJIe HA

HHOCTPAHHOM SI3BIKE TJISl aKAJTCMHUYECCKOIo 1 HpO(l)eCCI/IOHaJII)HOFO B3

AnuMO/1eCTBUSA

3unanue: -
--yIOTPEOUTEIBHYIO
JIEKCUKY UHOCTPAHHOTO
sI3BIKa B 00BeEMeE,
HEOOXOAUMOM IS
OOIIEHNs, UTEHUS U
IIePEeBOJIa HHOS3BITHBIX
TEKCTOB MPOECCHOHATBHOM
HaTPaBJICHHOCTH;

- ICKCHYECKHUE U
rpaMMaTHYecKue
CTPYKTYpPHI H3y9aeMOT0
SI3BIKA; TIPABHUJIA YTCHUS U
CIIOBOOOPA30BaHMS;

- mpaBuiia 0QpopMITCHHS
YCTHON MOHOJIOTHYECKOU U
JTUAJIOTHYECKON PEUH;

- 3HATh 3aKOHOMEPHOCTH
JIEIOBOM YCTHOM 1
MMMUCbMEHHOU
KOMMYHUKAIIUU Ha
HWHOCTPAaHHOM
SI3BIKE(COOTHECEHO C
unaukaropom YK-4.1)

[lepeBonut cioBac
PYCCKOTO Ha aHTTIMHCKHUH
U C QHTJIMIICKOTO Ha
pyCCKuii, MPOU3HOCUT
CIIOBa, YNTAET TEKCT
BCJIyX, OTIpe/ieNsieT U
Ha3bIBACT
rpaMMaTHIeCKUe
CTPYKTYDBI,

M3MEHSET YacTh PEUU B
COOTBETCTBUH C
KOHTEKCTOM

IMonHOTa M COZlEpKATETBHOCTH OTBETA,
NPaBUWIBHOCTh IEPEBOA, YIIOTPEOIeHNS]
JICKCUYCCKHUX CIAUHUIL U
rpaMMAaTHYECKUX KOHCTPYKIIMMI,
co0JII0/IeHHe MHTOHALIMOHHBIX (hOPM B
COOTBETCTBHE C 3aJaHHOM
KOMMYHHUKAaTUBHOHN CUTYallUEH.

Tecr 1-2
YcrHBIH onpoc (TeKCTh
1-10), Bonpocs! k
3auety (1 cemectp -1-4;
2 cemectp — 1-4)

YMmenue: CHCTEMHO
AHAJIN3UPOBATH
uH(popManuo u BbIOHpaTh
o00Opa3oBaTebHbIC
KOHIIEIIIUH;

HpI/IMeHﬂTb METOObI H
CI10COOBI JIEJIOBOTO
o01eHns s
HHTEJJICKTYaJIbHOTO
pa3Burusl, MTOBBIIIEHHUS
KYJIBTYPHOTO YPOBHSI,
npodecCHOHaNIbHON
KOMIIETEHTHOCTH;
HCITOJIb30BaTh
TEOPEeTHYECKUE 3HAHUS JUIS
reHepaluy HOBBIX UJIEH-

BOCIIPUHUMATH
CMBICIIOBYIO CTPYKTYpPY
TEKCTa; BBIJCISTH TJIABHYIO
u BTOPOCTETIEHHYIO
WHPOPMAIHIO;

- TOpPUMEHATh  3HAHMSA
WHOCTPAaHHOTO SI3bIKa JIJIS
OCYIIECTBIICHNUS
MEXITMYHOCTHOTO u
po(eCCHOHATLHOTO
00IIEeHN;

- YWTaTh JIATEPATYPY IIO
CHeUaIbHOCTH,
aHaIN3UPOBATh

HI0JIy4EHHYIO

[TepeBoANT NpeIIIOKEHNUS]
B COOTBETCTBUH C
3alaHHbIM CTHJIEM,
[IEPEBOTUT
YKOHOMHYECKHUIA TEKCT OT
2000 3HaKOB C y4eTOM
[pe/IaraeMoro CTHJIS,
oTBedaeT
apryMEHTHPOBAHO Ha
BOTIIPOCHI B (hopme
MOHOJIOTA WM T{ajiora

CopeprxaHue OTBeTa Iepeaano oe3
HCKa)KEHHUS TEKCTa, IPAMOTHO U
CTUJIMCTUYECCKU BEPHO,
KoppekTHoe ynorpebienue
rpaMMaTUYCCKHUX U CTUIIUCTHICCKUX

KOHCTPYKLIUH.

Tecr 1-2
YcrHBIH onpoc (TeKCTh
1-10), Bonpocs! k
3auety (1 cemectp -1-4;
2 cemectp — 1-4)




UHPOPMAIIHIO;

- HIePEBONUTD
npodecCHOHaNbHBIE
TeKCThI (0e3 cioBapsi);

- COCTaBIISITh
Hay4HBIE TEKCTHI Ha
HWHOCTPaHHOM
SI3BIK(COOTHECEHO C
HWHIUKATOPOM

YK-4.2)

Buiiajgenue- HaBbIKaMH [OTOBMT U BBICTYTIAET € BhimosiHeHHEe KOMMYHHKATHBHON | Y CTHBIN OMPOC (TEKCTHI
myOIMYHOM peun, JIOKJIaZI0M 10 3aJ]a4M B TIOJIHOM 00BEME; 1-10), Bonpocs! k
apryMeHTaluu, Befienus ~ [CaMOCTOATCIBHO donHernueckoe opopmiieHHEe 3auety (1 cemectp -1-4;
JIMCKYCCHU; HaBBIKAMHU IB’ZISESES:TTTG;GC;T . COOTBETCTBYET MPABHJIAM SI3bIKa,; 2 cemectp — 1-4)
MHUCBMECHHOM peuH; MHCHMEHHORH H YCTHOR KoppekTHoe yrnoTpebiieHue
- crioco0amMu JIEKCUYECKHUX EOUHUIL,

OpPUEHTHPOBAHHUS B ?gﬁﬁ?{ 1 OTBEUACT [loHnmMaHne rpaMMaTHYECKUX U

HCTOYHHUKAX HHOOPMAIMU  [MOHONOT MM IUANIOT CTUJINCTUYECKUX KOHCTPYKIUH. JIOKJIa]] C TIpe3eHTaluen
(>KypHaJIbI, CalTBhI, peub 1o 3a1aHHOI TeMe CaMOCTOSITEIBHOCTD BBIBOJIOB U (1-10),
o0pa3oBaTeIbHbIC HOPTAIbI CY’KJCHHUH C COOTBETCTBYIOLIUM

UT.n.); HpaBUIbHBIM UCIIOJIb30BaHUEM

- OCHOBHBIMU HaBBIKaMU JIEKCUYECKUX Y TPaMMaTH4ECKUX

W3BJICYEHUS TIIaBHOU U CTPYKTYp IO IIPENJIOKEHHON TeMe

BTOPOCTENEHHOU

nHpOpMaIHN;

- HaBBIKAMH

proOpeTeHws,

WCIIONIb30BAHUS 1

O0OHOBJIEHUS

TYMaHUTApHBIX, 3HAHUH;
- HaBBIKAMH BBIPKCHUS
MBICIICH U COOCTBEHHOTO
MHEHHS B MEKITUIHOCTHOM
U JIeJIOBOM OOIIEHNH Ha
WHOCTPAaHHOM $I3BIKE;

- HaBBIKaMH JIEIIOBOM
MHUCbMEHHOMN U YCTHOM
peYr Ha MHOCTPAHHOM
SI3BIKE;

- HaBBIKAMH W3BJICUCHHS
HE00XOAUMOH
nHpOpMaIHN 13
OpPUTHHAIBHOTO TEKCTA
SKOHOMHUYECKOTO
XapakTepa;

- HaBBIKAMH COCTABIICHHS
KpaTKUX TEKCTOB
CIECTIHATH3UPOBAHHOTO
Xapakrtepa,
AQHHOTAINH(COOTHECEHO C
unaukaropom YK-4.3)

1.1 Ikasel OLIEHUBAHUS:
Tekymuii KOHTPOJIb YCIIEBAEMOCTU M IMPOMEKYTOYHAS aTTECTAIMs OCYIIECTBIISICTCS B
paMKax HaKOMUTEIbHON OalIbHO-PEUTHHTOBOM cucTeMbl B 100-0amipHOM mIKae:

50-100 6amnoB (3auer)
0-49 6anmnoB (He3auer)

2 TunoBbie KOHTPOJIbHBIE 3a1aHUS WJIH MHbIE MAaTEPUAJIbI, HEOOXOIHMMbIe /15l OIleHKH 3HAHMI{, YMEHHMId,
HABBIKOB M (MJIM) ONbITA JESITeJILHOCTH, XapaKTepPH3YIUIMX 3Tanbl (opMUpPOBaHHST KOMIETEHIUH B
npouecce 0CBOEHHsI 06pa3oBaTeJbHON MPOrpaMMBbI



BOl'[pOC])I K 3a4eTry

o pucuuninHe MHOCTPAHHBIA A3bIK NPO(GECCHOHANLHOIO OOIICHNS

QUIIMICKHI)
1 cemecTp
1. KommyHukamus
2. MexnyHapoJIHbII MapKETHHT
3. Dramnbl CTAHOBIIEHUS JIETOBBIX CBsI3Ei
4. Crpaterun ycnexa
2 cemecTp

3aHATOCTb B pa3HbIX cepax AesTeIbHOCTH
Pa3HOBUIHOCTH PUCKOB

Ctunm MeHeKMeHTa

VYnpasnenue puHaHcaMu

APLOdpE

HNHcTpyKuus 0 BHINOJIHEHHIO:

3auer npoxoauT B popmaTe Gecerpl O MPOWIECHHBIM TEMaM B TEUEHHE CEMECTpa.

Kpurepun oneHnBaHus:

- Crynenry BoicTaBisiercs «3adet» (100-50 6anioB), eciin KOMMYyHUKaTUBHBIE 3a]ja41 BBIIIOJIHEHBI IOJHOCTBIO,
UCIIOJIb30BaHHBIN CIIOBAPHBIH 3amac, FpaMMaTHYECKHE CTPYKTYPbI, (POHETHYECKOE 0(OPMIICHUE BHICKA3bIBAHUS
COOTBETCTBYET ITOCTABICHHON 3aJa4e;

- CryneHTy BbIcTaBIseTCs «He3aueT» (49-0 6ansioB), eciau OTBETHI HE CBSI3aHbI C BOIIPOCAMH, HaJIUYHe
rpyObIX OIIMOOK B OTBETE, HEMOHMMAHUE CYIIIHOCTH U3JIaraeMoro BONpoca, HeyMeHU e IPUMEHATh
3HAHUS Ha MPAKTUKE, HEYBEPEHHOCTh U HETOYHOCTh OTBETOB HA JIOMOJIHUTENIbHbIE M HABOJALINE
BOMPOCHI

TecTbl
o jucrnnmHe MHOCTPAHHBIA A3bIK NPOGECCHOHANLHOIO 0OINCHNUS
Tecr 1
Paznennr 1-2
A Complete the sentences with the words in the box.

| heard it on the you’ve been promoted.

| asked Rudy to say yes or no, but he just beataround the

Look, ina , My trip to Singapore was a huge success.

I think you got the wrong end of the . I’m not going on holiday, I’'m going on a business trip.
John just doesn’t listen. It’s like talking toa brick ... ernrrernaa

OB~ N -

B Complete the multi-word verbs with off, on or up.
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Lufthansa pilots cancel strike

Lufthansa pilots have called 10 Lufthansa tens of millions of euros. 24 hours when the two sides agreed to
..................... 16 strike action The union’s action had built 20 carry .....................>> negotiating.
planned for next week after new talks .. ...ccoviiieninaanns % the dispute into Lufthansa says strike action costs it at
Were sele o e 7 with the one of the worst to hit Germany in least €25m a day.

5 German airline. recent years, adding to a wave of

The announcement late on 15 industrial action across the European

Wednesday averted, or at least airline sector, which has also affected FT
R corsenaonerooonsonng 8 a four-day British Airways.
stoppage that could have cost In the end, the stoppage ended after FINANCIAL

TIMES

Choose the correct words to complete each sentence.

We’re meeting tomorrow to discuss the new (market / marketing) strategy.

Can we discuss the (sales / price) figures? | was expecting an increase, not a decrease.

We’re excited about the launch of the new (product / brand) range in South America.

I’d like you to meet Liam. He’s the one who organised the successful advertising (image / campaign) in
London last year.

We have brand (loyalty / leader), we just need to increase our market share.

Choose the appropriate phrase (a—h) to complete these sentences.

we met somewhere

went to Carmen Diaz’s presentation
was given your name

in sales or product development

see we’re in the same line of work
could try Pietro Sylvani

we met some time ago

mentioned your name

Hello. You don’t know me, but I’'m Jeff Watson. |__*! by Janice Hayes — we used to work together in
at Rank Xerox.

Oh, yes.

I’'m looking for someone to help out with some training and Janice

| see.

Haven’t 3 before?

Yes, | think 14 Was it at the supply chain conference in Miami? A: Yes, that’s right. We both_
15

I need to find someone who can help with our distribution in Italy.
You 16

Isn’t he in Shanghai?

No, he’s back in Rome now.

Hi. My name’s Roger Lee.
Hi, Roger. I'm Erki Jenssen. | v,
Yes, that’s right. Are you__ 187

E Put the words in the correct order to make sentences.

mornin

g strategy marketing purpose our of discuss the to meeting isthis The

I’ve idea heard a best long the time for That’s

they ho

wever are crazy want you all your ideas, think We

other about ideas this we do can about what ?



23
24
25

Any

New York City was thinking we maybe go should to |
Manhattan hotel in could go just four-star for a We
will a idea, that’s, money good because save it Yes,

Pa3neasn! 3-4

A

Tect 2

Choose the correct verb tense for 1-5

Mobiles ring the changes 1n stores

JC Penney, the mid-price US
department store chain,
..................... 6 (is cutting / cut)
back somewhat on expenses last year,
as its core middle-class shoppers were
hit by the recession. But it did not stop
spending on everything.

“We invested heavily in our digital
initiatives,” Mike Ullman, chief
EXECULIVE, wuvrnrrarereneaarrans > (told /
had told) investors recently. “During
the downturn, under the covers, there
was a lot of heavy investment in
building muscle to make sure we got a
headstart in this.”

JC Penney, with more than 1,000

25

3

(=]

35

The competition is only slightly
behind JC Penny. Target, the US
disconnt tetailer, .o i 28
(prepares / is preparing) to launch an
entirely independent digital platform,
ending its dependence on Amazon, the
online marketplace which currently
..................... » (runs / ran) its
website. Work on a new global
e-commerce platform has been
accelerated by Walmart, the world’s
largest retailer. Gap. the clothing
retailer, is preparing to launch
e-commerce businesses in western
Europe, Canada and China.

b X (I've never seen

---------------------

Much of the initial attention has
been focused on retailers embracing
new digital marketing techniques
aimed at mobile users, such as sending
text messages, and using digital
money-off coupons, and on steps to
make their existing websites function
on mobile browsers. But retailers are
also facing a world that has been
changed by the fact that shoppers will
now increasingly be online, via their
phones, even as they visit a physical
store. They will expect a unified
shopping experience.

stores, is at the leading edge of digital 40 /I never saw) a time like this in retail,”
retailing. In February, for example, it says Andy Murray, head of Saatchi &
held its monthly board meeting at Saatchi X, the in-store marketing
20 Facebook’s headquarters in California, agency that works with customers
where its board members were given a including Walmart and Procter & FT
crash course in the potential of social 45 Gamble. “I think mobile is changing
networking. everything in retail.” FINANCIAL
B Find five examples of passive verbs in the text.
6
7
8
9
10
C Find adverbs in the text with the following meanings. 11 more than a little
12 alot
13 a small amount
14 completely
15 more and more
D Complete the conversation with the appropriate phrase (a—j).

a)

I don’t want to repeat myself but

b) Hold on now
C) | want to ask a question.
d) if you give us $2,500 next week

e) providing you can




f) So what you’re saying is

Q) Are you saying

h) I’d like to make a suggestion.
)] I’m sorry to say

)] how do you feel

Dean: We agreed a budget of $15,000.

Alan:  Right. But we’ve had some unexpected costs. Dean: 16 that you need more than

that.

Alan:  Yes, " I’ve been saying for the last six months that we simply don’t have any more money for

this.

Alan: 18 that you don’t have the money, or that you don’t want to spend it? Dean: 19

think we should leave this point and come back to it later.

Alan: 20 don’t you think we need to sort this out before we talk about anything else? Dean:  Bianca,_
21 about this?

Bianca: Well, .22 | agree with Alan on this one. We need to talk through it.

Alan:  Thanks, Bianca. Dean, 23we can deliver the machines, and we’ll give your employees training on
them. That wasn’t part of the original agreement, but we can do that.
Dean: 24 What date are you offering to do the installation?

Alan:  We can agree to installation on 12 August,___2° give us the extra money.

HNHCTpYKIIUSA 110 BHINOJHEHUIO
B niporiecce TecTupoBaHus CTYACHT JODKEH OTBETUTH HA BCE BOIPOCH. BpeMst BHITOTHEHUS KaXK0r0 TECTa
cocraBisgeT 40 MUHYT.

Kpurepuu onennBanus:
MaxkcumasbHOE KOJIMYECTBO OAIIIOB, KOTOPOE CTYEHT MOXKET HaOpaTh — 50 6aiioB 3a TecT. 3a Kax bl
MIPaBWJIbHBIA OTBET B TECTE CTYJEHT IOJydaeT 2 Oasa.

YcerHblii onpoc
1



Master the mix of continuity and change

Stefan Stern

What makes winning businesses
different from the also-rans? Having
better products and services helps.
Good leadership is essential. But the
strongest companies manage some-
thing else that is rare. They cope
with crises and big strategic change
without drifting off course. How rare
is this?

o Gerry Johnson, a professor at
Lancaster University Management
School, and two colleagues from the
Rotterdam School of Management,
George Yip, the dean, and researcher

s Manuel Hensmans, have been study-
ing companies that, over a 20-year
period, achieved almost uninter-
rupted success while dealing with
big changes. They have interviewed

v senior executives (past and present)
from some of these companies to
find out what went on, how deci-
sions were made and what the
prevailing atmosphere was like.

s The big danger, even for success-
ful businesses, is strategic drift, Prof

Johnson says. Companies start out
on the right track but they can all too
easily lose their way. When things

3 become critical, existing leadership
is kicked out, new leaders come in,
and the cycle starts again. But not, in
the case of a few exceptional busi-
nesses. Tesco, Cadbury and the

35 medical products group Smith &
Nephew all dealt with big changes
while avoiding disaster.

How? A combination of four char-
acteristics, or traditions as the

0 researchers call them, seems to be
crucial. The first is continuity. This
involves “the reinvention of the
company’s distinctive business
model” to fit in with prevailing mar-

&5 ket conditions.

The second is anticipation. This is
where it starts to get tricky. To build
in anticipation, “alternative leaders™
have to be allowed to start work on

so the future shape and direction of the
company but without undermining
the current leadership. At Tesco in

the late 1960s and early 1970s, 2
new generation of managers (includ-
ss ing future boss Tan MacLaurin)
began transforming the business
under the nose of the founder Jack
Cohen.
This leads to the third characteris-
& tic of a winning business, which the
academics call “contestation™ or
“respectful difference that grows out
of conflict”. This is vital. Dynamic,
growing businesses benefit from the
& creative tension of civilised dis-
agreement. The Smith & Nephew
culture was shaped by argument,
Prof Johnson suggests. A witness to
Tesco board meetings in the mid-
7 1980s told him that they were
argumentative and confrontational
“but like a family arguing rather than
a group of enemies™.
The final characteristic is mobil-
75 ity, meaning a flexible recruitment
policy that tries to put the best per-
son in the job, which prevents the
growth of a time-serving culture.

S —— SRR
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A guide to being a successful female boss

Locy Kellaway

Everyyex, e FT pebfistes a st ef
&wﬂmﬁm
ia the weeld wio ok shcot 5
secress of e scoess. The zumber
o worae, PepeiCo's o Nooyl,
s1ys you mst work baed snd bave
fm. Eeoe Rosexfzld of Knft siys
you must follow your passica. The
ochers 'k abcer e Empormee of
n Bavisg 2 e, of being yourself,
of wock-ife balmee, of wamwerk
and of beng butie.
Therz was cely co2 Ssoodmt
2cie. This was somded by Dosg
= Magzha, wbo razs Geee Electic
AgcErees, 1 Chinese mamifctrer
of #ir conditiozers 1nd s e G
wocmn i the mocd ] never s,

- she says. *T scver admit miales

nd | dsgysoocect” [ mad &5

and kugied kv o socimz. ©

ot of e &t | Soegir ga pie
Yer Sitor Deog, 25 she s some-

= tmes bows, ks ackieved msulis.
Grze Electric Apphiaaces Bas
ackiowed oo shrsickir etz @
e pact three years of 5255 per
ezat. Ooe izdt rpee St e St
» Desg-zever-wrong scdool of
mnioemest i soomeding B coly
works iz Cima, whem B¢ fonloess
for autocnacy B considentie and
ecry of manzzement s s 2ot
= making meory 2af st evobed
inclede sach soppy practoss
meztoring o 3)degee foack
Last week | weat 502 The Sep-
terder e, 3 documestary ihoct
@ Efe 2t Americaz Vogee, nd caa
oot that e Sister-Dong-sever-
wroag pproach an work quie
Srifaccy me most highly ewelved
and most ccmpetithe of ndesres
& fubxe.
For 30 mumuees, w2 e 3 oot vy
womi3 who pever

praises xayooe 2ad bardly ever

sties 1l ber endedings their
» work i agly oc boriag. Yet for 20
yeos, bs womn b ime m 2 S
tep of Ber business, while most
CEDs - male and fomle - East four
or e yous efore ey am sput ot

CEDs wto ra cocgicated, ghobdd

© boshesses, U5 emhiy bd w el if
kyu:ﬂ;tmgcul&ﬂ
iz P memtime Sy bave a choce.
Exther rale by fear - wiich sl
works i Chea 2nd i fsdica - cx

& roie by hasgizg ca 2ot passicn
and meotes 30 bopig S f yoe
= wrong, Do oo Wil ot




The careerist: Pro bono work

Rhymer Rigby

Pro bono work is usezlly thought of
as the preserve of lawyers, but
organisations 25 varied a5 advertising
zgencies 2od professionz] services
s firms zlso donzte their staff's tme 10
good camses — either for fres or for
reduced fees. Although employees
should do pro bono woek for selfless
reasons, yoar good deeds canzlso be
% rewardad it terms of yoar career.

. How does pro bono work add fo
my experience?
If yoo are relatively jumior, it caa
be 2 very good way (o step mp.
15 “People who do pro bono work
in the Accenture Development Part-
. perships typically tzke on more
senior roles than they woald in big
corporate rokes,” says Royce Bell, 2
2 seniof execotive at the coasultzncy
firm. “You get to see a lot of nuis and
bolts 2nd it's very good to get oat-
side the normal cosy corporzie
world. You'd think that someone
| 25 who sets up 2a IT system in Chad
| would have 2 broader view than 2

-

pusonwbohasonlywmtedm
Fortunz 200 companies.”

people from different parts of
organisatioas who might not other-
wise meet. Phil Georgiadis,
35 chairman of Walker Media, the
Loadoa 2gency, says it caa cul
throogh hierarchies, too. “T'm 2bout
to do some work for the Great
Ormond Street Hospital for Children
o and I'll enlist 2 coaple of graduates
to work with me — that'll be the
account team. So snddealy yoa have
a graduate who is reporting directly
to the chzimman, which s very rare,”
s beexplams.

What abont job safisfaction?
Using yoar professional skills in the
service of good causes oficn adds 2
kind of ethical dimension to your
5 career 2nd czn be very mofivating.
Maya Mehta, a senior associate at

Clifford Chance, the law firm, says
that ber inspiration for starting the
Newham Asian Women's Project
55 pro boso scheme came from reading
ahout foroed marrizzes: “Tr got tothe
point where I couldn't just turn the
page. | wanted to do something
zboat it.” She says it is zlso one way
@ of bridging the divide betweea
Canzry Wharf and the less privi-
leged arezs that sarround it.
Pro bono work can be rewanding
in other ways, too. Mr Georgiadis
¢ says you can be freer to be more
creative with work done for chari-
ties: “You oftza have the opportunity
10 do some really inferesting market-
ing and you have more freedom than
7 you might have with, say, 2 breakfast
cereal.” Mr Bell adds that Accenture
Development Partnership projects
tend to be smaller 2nd shoster than
their corporate counterparts: “It’s
7s much easier to see overall results
and understand the positive effect of
what you zre doing.”



‘Cocéjéolaﬁtér’géis more $1bn China brands

Jonathan Birchall

Coca-Cola already owns two of
China's three best-selling sparkling
drinks but by 2020 it wants to have
four more $1ba brands in what has
s become its thind-largest market by
revenue. The ambitious target
reflects Coca-Cola's confidence that
its Jong-term plans to more than tn-
ple sales in China are secure both
» from domestic rivals and from
poteatial political pitfalls.
Coca-Cola's revenues have grown
by acompound annual rate of 19 per
ceat over the past five years and it
15 claims to be widening its lead over
its rivals. [t says it has double Pepsi-
Cola's total sales in China, supported
in particular by its stroager preseace
in still drinks, water and juices. The
» company has also coatinved lo
expand its range of noa-carbonated
drinks where it competes with both
Jocal 2nd international brands.
It has Jaunched Glacean enhanced
% water, 28 well 2s its first dairy and
juice drink, Minute Maid Super

&-—‘

Pulpy Milky, entering 2 | billioe-
case market where competitors
inclode Wahaha, Danone’s former
» joint ventore partaer. Coke and
Sprite already each sell more than
$1ba annually and Coca-Cola is
forecasting that its Yoan Ye tea brand
and its Joe Dew bottled water - both
35 launched last year - will also be
§1ba Chinz brands by 2020, in spite
of facing stroag competition from
Taiwan's Tingyi, which has aboot
half the total ready-to-drink tea
o market.

In terms of political challenges,
the world’s largest soft drinks
compeny suffered a blow this March
whea China's ministry of commerce

&5 blocked its planned $2.4ba takeover
of China's largest juice company,
Huiyuan. Since the setback, Cocz-
Cola has continued the kind of
high-level commitmeat to China

52 demoastrated by its sponsoeship of
the Beijing Olympics, recently
announcing plans to invest $2ba in

(China over the pext three years.
Mubtar Keat, chief executive,
s noted that at a meeting with Wang
Qishan, China's vice-premier for
economic affairs, Coca-Cola had
beea praised for being the oaly US
company {0 have a pavilioa at Jast
& year's Shanghai World's Expo. Mr
Keat says be regards the poteatial
obstacles to Coca-Cola’s China
ambitions coming from broader
political pressures as China's growth
& could still fal short of expectatioas.
He does not see this, including the
threat of potential nationalist reac-
tion to Coca-Cola's US brand
identity. “Everyone’s walking
» around with Nikes, and drieking
Coke and wearing Oakleys. I think
there's adifference between that and
the view of the US - people doa’t
wory at 2 consumer fevel, at a brand
5 level,” says Doug Jackson, bead of
Coke's China business unit.




Time for communication

to move towards ceptre stage

Paul Argentd

The last few years have scen the big-
gest collapse in confidence in
business in almost a century — to the
point where probably the least

s trusted spokespeople on the planet
today are corporale executives.
When intense mistrust prevails,
whatever 2 company docs says
something about it, everything com-

10 municates, and communication
affects cverything.,

This is changing the definition of
communication. Communication
today is moce of a two-way dialogue

1s and this has been aided by the rise of
social media like Facebook and
Twitter and the explosion of infor-
mation-sharing online. Today’s
best-in-class companies, such as

20 Dellinthe US and Philips in Europe,
do not just engage in dialogue. They
use the latest technology as a source
of ideas, opinions and competitive
intelligence, for product develop-

25 ment, employee engagement and
media monitoring.

Tn addition to rethinking the defi-
nition of communication, the best
companies are rethinking its struc-

30 ture. There is a greater need for

imtegration, collaboration and part-
nership among corporate leadership,
haman capital, finance, sales and
legal teams.

35 Another change in communica-
tion by leading companies is the
rethinking of key themes. This was
the main finding of research by the
Tuck School of Business at Dart-

% mouth, conducted with Doremus, a
business-to-business communica-
tions agency. It found that the
best-in-class companies have been
guided by six themes;

« a Focus on value and values
Stakeholders demand value for
moncy when buying goods and ser-
vices, but they also expect to see a
strong sct of corporate values in the

s0 companies with which they do busi-
ness. Walmart, Hvundai and BMW
have used this theme in their adver-
tising and communications,

b Evolve a sense of responsibll-

ss ity Corporute responsibility today is
not just about philanthropy or being
green. It is about companies beng
responsible across all business prac-
tices. NGOs, consumers, employees

& and investors are ready to punish

companies that ignore evolving
social values, JPMorgan Chase has
done a fabulous job reflecting its
corporate responsibility initiatives

s on its website and in advertising.

¢ Strategy must drive communi-
cation As Jon Iwala, [BM's senior
vice-president for marketing and
communications, puts =1: “Lincoln

2 suid, ‘Character is the tree; reputa-
tion is the shadow.' 1'm afraid too
many people in PR, marketing and
adventising spend more Lime manip-
ulating the shadow than tending to

75 the tree.”

d Shifting from the problem to
the solution Stakcholders are most
receptive to realistic and optimistic
plans, and arc often ready to pay

% less attention to probiems of the
past year,

¢ Not communicating is a com-
munication im itself You either tell
your story or have it told for you.

#5 [ Re-evaluate positioning The
crisis has led o disruption in how
companics are thought of by con-
stituencies, which provides a
tremendous opportunity to reposi-

oo tion, rebeand and redevelop.
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More about results than time

ff!lllln Manchester

On the surface, flexible working
might seem to be about people
being able to choose their working
hours and, perhaps. spend some
time working away from the
office. But it is also a fundamental
change in the way people work -
and. more importantly. the way
they are managed. Flexible work-

1o ing 1s a shift from “time-based”™ to

15

2

2

w
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“results-based”™ working practices
and could herald the biggest
change in the workplace since the
start of the industrial revolution.

New employee legislation is one
of the main motivations for
employers to introduce flexible
working practices — but not the
only one. In Europe, for example,
employers are obliged to offer par-
ents with young or disabled chil-
dren the right to request flexible
working. While legislation is a
major catalyst to introducing flex-
ible working, there are cther rea-
sons. In the US, for example, the
fall in the price of mass market
computer and communications
technologies 1is encouraging
organisations to allow more home
working.

Flexible working is also likely to
appeal to a wider skill pool and
help with staff retention. Mary
Sue Rogers, human capital man-
agement leader at IBM Clobal
Services, says that IBM has
embraced flexible working to help

©w

&

o

55

5

with recruitment. “"In Europe,
companies have to provide flexible
working because of legislation —
but it is also a way to recruit from
a broader skill pool, including
women and older people. With an
ageing workforce we have to find
ways to retain older staff. It also
gives greater scope to male
employees who increasingly want
flexible working to create a better
work/life balance. A recent survey
of UK graduates found that
work/life balance was third on
their Jist of carcer priorities,” She
adds that 55 per cent of IBM's
cmplovees work flexibly and €0
per cent are “enabled” to do so,
“To us, it is foremost a business
imperative. It is about staff reten-
tion, increased productivity and
cost reduction,” she notes,

A survey of 300 UK human
resource professionals in small to
medium-sized enterprises (SMEs),
commissioned by Arizona-bascd
telecommunications company
Inter-Tel, found that 40 per cent
found it difficult to attract the
right skills from their local mar-
ket and 30 per cent thought they
could attract staff if they were
offered Aexible working. But they
also had significant reservations -
with 93 per cent concerned that
staff were more likely to bend the
rules if they work from home.
Doug Neal, rescarch fellow at the
US Computer Sciences
Corporation, identifies this atti-

tude as being at the heart of
ga cultural shift prompted by flexi

working: “The problem is not

with the worker - 1t is also w

the boss, Management has to f

a way to measure ‘resules’ ratl
gs than time, We have to find n

ways to evaluate workers - ¢

their bosses.™
He adds that organisations m
find wayvs to bujld trust betwe
9o employer and employee: “How ¢
evaluate people when I can't .
them? In formal terms, trust is
outcome of a series of benefic
transactions. You have to buil
culture of trust from work
together.”

Although new legislation
forcing organisations to ad
flexible working practices, th
are sound business reasons to g
cmployees more flexibil
QOrganisations which hi
embraced flexible working hi
found that it can cut costs 2
improve productivity, More img
tantly, it enables them to recr
staff from a much broader sl
pool and relain staff. But ¢ d
mean a fundamental change
the relationship between staf¥ @
management, Both must leary
trust cach other and focus
results rather than time spent
the office.
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How to engage your employees

A e eecrreceresmassresssmse

Ade Sodeinde, a 17-year-old
Nigerian, became famous last
week for making some of Britain's
trains run on time. Ms Sodeinde,
in her year working for Central
Trains before going to university,
solved the puzzle of why trains
leaving the depot ran late. She
found that the tracks in the depot
needed upgrading and were slow-
ing the trains’ journeys to their
starting platforms. Drivers and
conductors also had to wait before
boarding because of the time
taken for safety inspections and
cleaning. By refurbishing the
tracks and reorganising inspec-
tion and cleaning, Central was
able to eliminate the problem,
potentially saving itself £750,000
($1.37m) a vear in fines for late
running - and vastly reducing pas-
senger frustration and deilay.

Ms Sedeinde will no doubt be in
great demand when she gradu-
ates. But just how large, estab-
lished companies persuade
employees to put in that extra
effort is one of management's
great puzzles. Staff know where
the problems and opportunities lie
and there will always be employ-
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ees with ideas for new products or
better service. All it requires is for
them to speak up and for someone
to listen.

Most companies say they listen
to their people - but as managers
are often unhappy to have their
current strategies disrupted and
new ideas get trapped in corporate
bureaucracy, would-be innovators
become jaded, and cynical.

Yet there is a link between
engaged employees, satisfied cus-
tomers and corporate profitability,
according to a recent study by the
Forum for People Performance
Management & NMeasurement at
Northwestern University. The
Forum studied 100 US companies
to find out how engaged their staff
were and whether this had any
effect on corporate profitability
The Northwestern researchers
wanted to look at employees, such
as Ms Sodeinde, who did not deal
directly with customers. What
impact did their attitudes have on
the company's success? Well, the
results were clear. The companies
with the happiest and most
engaged employees had the most
satisfied, highest-spending cus-
tomers.

So how do you make employees
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more engaged and content? Roger
Martin, dean of the Rotman
School of Management at the
University of Toronto, argues that
people are happiest not only when
they are respected members of a
team they admire but when the
team and the company are
respected by the world outside,
Being part of a trusted, honest
group is an indispensable compo-
nent of employvee happiness and
engagement. So is establishing
ties with colleagues yvou respect,
When groups appear to be per-
forming, companies should hesi-
tate before disrupting them. The
vogue for forming new teams for
each task may work in companies
small enough for everyone to
know each other. When people
constantly have to establish new
links of trust, customers will
probably suffer. Companies
should think hard, too, before they
outsource the work of a function-
ing team. The company you out-
source Lo may be a happy, engaged
bunch, but I would not count on it.

From the Financial Times



Nasa’s exercise in managing risk

By Victora Gt

The US space agency grounded its
three remaining space shuttles
after Columbia disintegrated upon
re-entry to Earth's atmosphere in
s February 2003, killing the seven
crew members. Yet even today, sci-
entists are still divided over
whether the management culture
at Nasa has changed enough to
wensure the shuttle’'s safety.
Behavioural Science Technology,
the California-based consulting
group that works with other
industries such as railways on
15 safety issues, was hired 18 months
ago to help change the manage-
ment culture at the agency.
Nasa set out to improve employ-
ees’ relationships with supervi-
20 SOT'S to encourage dissent, empha-
sise teamwork and raise manage-
ment credibility, Although they
are still under pressure from bud-
gets and deadlines, Nasa man-
26 agers say they now take the time
to listen to concerns of engineers
and others on issues that may
compromise safety. BST measured
attitudes to safety and the work
10 environment in February 2004,
then again six months later, and
says the culture at Nasa has

changed. But although 40 per cent
of the managers surveyed said
they saw changes for the better,
only 8 per cent of workers said the
same,

James Wetherbee, a former
shuttle commander, has in recent
o months questioned whether the
culture at Nasa has changed
enough to make safety a priority.
And a report released last month
from George Washington
University says the pressures of
getting the shuttles back into
space leads the space agency to
make questionable safety deci-
sions. The study places the cur-
rent chances of a catastrophic fail.
ure on the shuttle at about one in
55 for every mission, Despite Nasa
spending nearly $2bn over the past
two yvears making safety improve-
ments to the shuttle, the risk
remains high enough to make any
astronaut's heart dance at take-off
and re-entry. In fact, the George
Washington researchers argue
6o that more money and effort

should be spent to come up with

an alternative to the space shut-
tles.

In the wake of the Columbia dis-

65 aster, an independent panel, the

Columbia Accident Investigation
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Board, was formed to investigate
the accident. Some of the findings
of the CAIB report were embar-
7o rassing for Nasa. Engineers had
expressed concern about the
falling debris, but their fears were
dismissed, The CAIB severely crit-
icised a lax safety culture at Nasa
75 as contributing to the disaster,
and issued a check-list of 15 points
to get the shuttles back up and
running.
Some critics believe Nasa
2a should be doing more to reduce
the number of manned missions.
Much of the cargo for the shuttle,
they argue, could be transported
robotically. Others have called for
85 the space agency to adopt a more
aggressive schedule in developing
a replacement for the shuttle. But
those are issues for the medium
term. In the coming weeks, getting
sa the shuttle safely into space and
back to Earth will be the priority,
and the world will be waiting with
bated breath to see if Discovery
can get off its launch pad without
g5 mishap.*

From the Financial Times

* In fact, the launch of Discovery was
successful.




Online shopping expected to grow
by 35% this year

ERANNOW, o sty

Consuners are expected to spend
33 per cent more buying a host of
items from clothes to CDs online
this vear, taking total spending for
52005 to an estimated £19.6bn,
according to the Interactive Media
Retail Group. In its first annual
report, published today, IMRG
said it expected 4m more Britons
10 to shop online this year, taking the
total shoppers to 24m, more than
half the UK's adult population.
The latest figures underline the
sharp growth of internet shop-
15 ping in the decade since 1994,
While internet shopping account.
ed for just £300m of retail sales in
1999, by 2004 consumers were
spending £14.5bn online, accord-
20 ing to IMRG.

Online shopping is also counter-
acting sluggish consumer spend-
ing on the high street. Houschold
expenditure grew by only 0.2 per

25 cent in the fourth quarter of 2004,
“For a sector to have grown from
scratch in ten years with very lit-
tle investment suggests that the
internet’s time has come,” said

30 James Roper, IMRG chief execu-
tive.

The larger retailing groups -
Kingfisher, Argos, Dixons, Tesco
and Boots - are spending money

35 on developing their internet offer-
ing, but many retail chains are not
investing in online shopping,
which in turn is allowing entrants
such as figleaves.com, which sells

4o underwear, and asos.com, the
clothing e-shop, to gain a foothold
in the market.

M 2004, the IMRG estimated
that the top 100 retailers in the UK

45 spent just £100m on their internet
presence - and most of this came
from a handful of stores, But in
spite of the neglect from big retail-
ers, the growing popularity of

so online shopping looks set to con-

10

tinue as more people gain access
to the internet.
Figures out from 2004 from
Qfcom, the communications regu-
s5 lator, showed that more than 56
per cent of homes had internet
access, with a third of those hay-
ing a broadband connection, The
emergence of mobile commerce
6o technology could also mean that
people will be able to shop online
from their mobile phones.
IMRG said electrical and cloth-
ing goods were experiencing
65 strong growth online, with more
than £2bn of electrical goods sold
over the internet in 2004, Dixons,
the high street electrical retailer,
expects its online sales - currently
70 at £170m - to hit £1bn in the next
five years. Meanwhile, clothing is
another big expansion area, with
sales growing 37 per cent to £644m
in 2004.

From the Financial Times



Webhiker’s guide to galaxies

By David Bowen

One of the frustrations of people who
run large websites is that their efiorts
are often judged on superficial
criteria. It is always nice to win an

5 award, but the sad truth is that
judges rarely have time 1o go inlo
sites in enough depth. So, what is
never analysed is whether the site
really functions properly and does

w0 what it is meant to do. This is not the
fault of the judges, it is because large
online presences are complex
beasts. You really have to get stuck
into them to see whether they are

15 coherent.

Few big organisations have just
one site - typically they have one at
the centre and a galaxy of others
covering countries, subsidiarias,

a brands and other specialities. This
means we have 10 look both at the
way the central site works, and at the
way the galaxy spins around it (or
fails to).

s There are always reasons why a
web presence has the structure it
does, but they are rarely simple -
usually a mix of historical accident,
lack of budget, decentralised

3o organisation, internal politics, the
whimsy of bosses, and any number
of other factors.

So here are three questions to ask
yourself to see just how coherent

35 your own presence is. First, is your
central site one coherent beast, oris
it made up of a group of vaguely
co-ordinated offerings? The US State
Department site, for example, looks

4o neat — with nice bold links across the
top, which are the same wherever
you are in the site. But it soon
becomes clear that it is a federation
of sites that have little in common.

55 Some areas have no links back to
the main site, and are not covered by
the same search engine.

Second and third, can visitors
easily get to your country, business
so and other sites, and can they get
back? Many people will find a
corporate site by writing in the name
of the company and adding “.com’, or
by putting its name into Google. Now
ss you need to get them to the
information they need. A weli-
classified directory can do the trick,
but check aut ICI (www.ici.com), with

its neat expandable “pilot’

6o mechanism, Or UBS {(www.ubs.com),
with its logical service finder. Or look
at Thyssen Krupp's Base
{basea.thyssenkrupp.com), a highly
sophisticated search engine that lets

&5 visitors find the relevant site or
information by product, customer
seclor, location, subsidiary name, or
other criteria. The basic journey back
from an outlying site should be more

7a straightforward — a link to your home
page.

Bul can, say, a visilor to your
French site get direct to the central
investor area? If not, why not? Can a

75 jobseeker in Singapore look for
positions across your entire
organisation? Is a journalist in Brazil
getting the right mix of local and
global news? Thought not, These are

3o the subtleties that may not win you
an award — but they will make your
site work better. That is good for your
organisation, its customers and other
stakeholders. And of course, for your

ds job.

From the Financial Times

NHucTpykuys 1o BbINOJIHEHHIO

CryzneHTy BbIIaeTcsl TEKCT AJIsl UYTEHUs, TiepeBojia U pedepupoBanusi. Bpems mMoAroToBKH K OTBETY COCTABIISET
30 mun. Jlanee cTyeHT yuTaeT pparMeHT TEKCTa BCIyX, 3aUUTHIBACT MepeBo] U pedepupyeT TeKCT. Y CTHBII
OIIPOC MPOBOJIUTCS 2 pa3a B CEMECTP B KOHIIE MPOXOXKACHUS KaKAOTO pasjena. Bo BpeMs ycTHoOro ompoca
CTYZEHT JOJDKEH OTBETUTh Ha BCE BOMPOCHI MpernoiaBaTess 1o Teme. Bpemst orBeta coctaBisier 5 MUHYT.

Kpurepnu onenuBanus:

MaxkcumasabHOE KOJIMYECTBO 0aJuIOB, KOTOPOE CTYIEHT MoxeT HabpaTh — 10 Gamios 3a 1 Teker (3a 1 cemectp

BBITMOJHAETCS pedepupOoBaHHE ABYX TEKCTOB).

e 9-1006.- KOMMYHHWKATHUBHBIC 3a/]1a4X BBIITOJIHCH bl

3ajaue;
e 7-8 0. -

ITOJIHOCTBIO, HCIT0JIb30BaHHbIHN CJ'IOB&pHI:IfI 3ariac,
rpaMMaTH4YCCKHUC CTPYKTYPBbI, (i)OHeTI/ILIeCKOC O(i)OpMJ'IeHI/Ie BbICKA3bIBAHUA COOTBECTCTBYCT MOCTaBJICHHOMN

KOMMYHUKATUBHBIE 3a/1a4l BBINOJHEHbl YaCTHUYHO, MCIOIb30BAHHBIA CIIOBAapHBIA 3amac,
rpaMMaTHYECKHUE CTPYKTYpPBI, poHeTHUecKoe 0(hOpMIICHHE BEICKA3bIBAaHUS COOTBETCTBYET IIOCTaBIEHHOM

3a1a4dc, HeOOJIbIIINE HapymcHus UCII0JIb30BaHUs CPpCIACTB JIOTHYECKOM CBA3H,

e 5-6 0. — KOMMYHUKATUBHBIC 3aJa4ll BBHIMOJHEHBl HE MOJHOCTHIO, HWCIOJB30BAaH OrPAHUYCHHBIN
CIIOBapHBIN 3arac, rpaMMaTHUYECKUE CTPYKTYPHI U (oHETHYecKoe 0(hOpMIIEHHE BBICKA3bIBAHUS UMEIOT

HeOoJIbIINe HApYILIEHUS;
e 0-4 6. — KOMMYHHUKaTHUBHBIE 33]1a4H HE BHIMOJIHEHbI, HATMYHE I'PYyObIX

OIIMOOK B OTBCTEC, HCMOHMMAHHNE CYIITHOCTH U3JIara€Moro BOImpoca, HCYMEHHUEC IPUMCHATL 3HAHWA Ha ITPAKTHKE,

HCYBCPCHHOCTb U HCTOYHOCTb OTBETOB HA NOMMOJHUTCIBHBIC U HABOAAIINUE BOIIPOCHI

TeMbl J0KJIAI0B € NIpe3eHTalMel

o aucuunmHe HOCTP AHHEIH A3LIK NDO(HECCHOHANLHOLO

1. KommyHukamus B Ou3Hece.




. Kapnepa
. Konkypennus

. Poccuiickas 1 Mex1yHapoHas TOProBiIsl.

. OCHOBBI ycnemHoro ou3Heca
DKOHOMUYECKHE MMOKA3aTEIH MPEANPUATUS
. CocraBiieHue rogoBoro oT4éra

. baHKkpoTCTBO NIpeApUATHUS

. [InanupoBanue npou3BOACTBA

0. VYnpasienue nepcoHaaoM

HMHcTpyKuus 10 BHINOJIHEHUIO
CTYI[eHT TOTOBUT 2 JOKJaJia B TCHEHUHN CEMECTpPaA. MeTOJII/I'-IeCKI/Ie PEKOMCH JAlIUU 110 HAITUCAHHUIO U Tpe6OBaHI/I$[
K 0()OPMIICHHUIO COJIEpP)KaTCs B TPUIIOKEHUU 2

Kpurepnu oneHuBanus:

MakcumanbHOe KoiudecTBO 30 0amioB (1o 15 0ayioB 3a KaXKIbIi TOKJIAN)

15-10 6. - wu3noXKeHHBIH MaTepuan GaKTHUECKU BEpEeH, MPUCYTCTBYET HAJMYHe
IIIyOOKHX MCUEPIIbIBAIOIUX 3HAHUH 110 MOATOTOBIEHHOMY BOIIPOCY, B TOM YHUCIIE
OOIIMpPHbIE 3HAHUS B LIE€JIOM 10 IUCLHUIUIMHE; TPAMOTHOE U JIOTMUECKU CTPOHHOE
M3JI0KEHUE MaTepHalla, HIMPOKOE UCIIOJIB30BAHUE HE TOJBKO OCHOBHOM, HO U
JOTIOJHUTEIBHON JIUTEPATYPBL;

9-8. 6a/uI0B - M3T0KEHHBIN MaTepuall BEpeH, HaJM4YUe MOJIHBIX 3HAaHUH B 00beMe
IIPOMAEHHOU IIPOrpaMMBl 110 IOATOTOBJIEHHOMY BOIIPOCY; TPAMOTHOE U JIOTUYECKU
CTPOMHOE W3JI0)KEHUE MaTepHasa, IIHPOKOE HCIOJB30BAHUE OCHOBHOM
JUTEPATYPHI;

7-4 6. — M3NOXKEHHBI MaTepuall BepeH, HalMuue TBEPABIX 3HAHWH B oObeme
IIPOMAEHHOU IIPOrPAMMBI 110 IOATOTOBIEHHOMY BOIIPOCY; U3JIOKECHHUE MaTEpHAIa C
OT/AEJIbHBIMU OLIMOKaMH, YBEPEHHO HCIPABICHHBIMU HCIOJIb30BAaHUE OCHOBHOI
JUTEPATYPBHL;

Menee 3 0. — paboTa He cBA3aHa C BbIOpaHHOW TeMO, HadMuyue rpyObIX OMMOOK, HEMOHUMAHUE CYIIHOCTU

H3J1aracMoro BoIIpoca.

3 Mertoanuyeckue MaTepuasbl, ONpeae/silomme Npoueaypbl OCHNBAHUSA 3HAHUI, YMEHHW, HABBIKOB H
(M) ONBITA NEATEJBbHOCTH, XapaAKTePU3YIOLIMX 3Tanbl GOPMUPOBAHUSA KOMIIETECHIHI

HpOHG}IypBI OLICHUBAHHs BKIIFOYAKOT B cels TeKyHIHﬁ KOHTPOJIb U IPOMCKYTOUHYIO aTTCCTALlUIO.
Telcyumii KOHTPOJIb YCII€CBACMOCTH IMPOBOJUTCA C MUCITOJIB30BAHUEM OLUCHOYHLBIX CPCACTB, NPECACTABIICHHBIX B
m.2 JAHHOTO MPHUIIOKCHH. PC3y.HBTaTBI TCKYLIECTO KOHTPOJA HOBOAATCA OO CBCACHUA CTYACHTOB 0

MPOMEKYTOYHOM aTTECTALUU.

HpOMG)KyTO"IHaﬂ aTTecTanusl IIPOBOAUTCA B (bOpMC 3ayera. 3ayer MMPOBOJAUTCA 110 OKOHYAHUH
TCOPETUICCKOIO O6y‘leHI/IH J0 Haydalia HpOMC)KyTO‘lHOﬁ aTTeCTalluu B (1)0pMe CO6€C6,Z[OBaHI/I$I 10 HpOfII[GHHbIM

TEMaM.



IIpunoxenue 2
METOANYECKHUE YKA3AHUSA 110 OCBOEHU IO JUCIUAIIJIMHBbI

VY4eOHBIM IUIaHOM NMPEAYCMOTPEHBI CAEIYIOIINE BUJIbI 3aHATHIN:

- IPaKTUY €CKUE 3aHATHUS.

B xone mpakTudeckux 3aHATUH yriIyOJsSiOTCS U 3aKPEIUIIOTCS 3HAHMS CTYJICHTOB IO PAIY BOIIPOCOB,
Pa3BUBAIOTCS HAaBBIKM YCTHON M MMCbMEHHOM peun Ha HHOCTPAHHOM SI3bIKE.

ITpy noAroTOBKE K NPAKTUUECKUM 3aHITHSIM Ka)KJIbIi CTYIEHT J1OJKEH:

— U3y4YUTh PEKOMEHJOBAaHHYIO YUEOHYIO JTUTEPATYPY;

— HOJATOTOBUTH OTBETHI Ha BCE BOIPOCHI IO 3y4aeMoi TeMe;

—IMMCbMEHHO BBIMOJIHUTH JOMAlllHEe 3a/laHue, PEKOMEHJOBAaHHbIE IpernojaBaTeeM IpH H3YyYCHHH
KaKJIOM TEMBI.

ITo cornmacoBaHMIO C MpenojaBaTeIeM CTYAEHT MOXKET NOJArOTOBUTH JOKJAJ WIN COOOIEHUE O TEME
3aHATUA. B mpouecce MNOArOTOBKM K MPAKTUYECKUM 3aHSTUSIM CTYAEHTBl MOTYT BOCIOJIb30BaThCs
KOHCYJIbTAllMsIMH MIPEToaaBaTes.

Bomnpocel, He paccMOTpeHHbIEe Ha ITPAKTUYECKUX 3aHATUAX, TOJDKHBI ObITh H3Y4€HBI CTYyI€HTaMHU B XOJI€
CaMOCTOATeNbHOIN paboThl. KOHTpOIb caMoCTOsATENbHON paboThl CTYIE€HTOB HaJl yueOHOM IporpamMMmoii Kkypca
OCYILIECTBJISAETCS B XOA€ 3aHATUH METOAOM YCTHOI'O OIpOca MM IOCPEACTBOM TecTUpoBaHusi. B xone
CaMOCTOSITENIbHOW  pabOThl KaXIbli CTYIAEHT 00sf3aH MPOYUTATh OCHOBHYIO M IO BO3MOXKHOCTH
JIOTIOJIHUTENIBHYIO  JINTEpPAaTypy IO HU3y4aeMoOM TeMme, BBIIUCATh OIpPENEICHUS] OCHOBHBIX HOHSATUH;
3aKOHCIIEKTUPOBATh OCHOBHOE COJEPKAHUE; BBIMUCATH KJIIOYEBBIEC CIOBA; BBINOJIHUTH 33JaHHs-OPUEHTUDPHI B
Ipoliecce YTEHUS PEKOMEHIyeMOro MaTepHalia, IpoaHaIu3upoBaTh NPE3eHTALIMOHHBIN MaTepual, OCyleCTBUTh
0000111€HEe, CPAaBHUTD C paHEEe U3YYEHHBIM MaTepHaJIOM, BBIAEIUTH HOBOE.

[Ipu peanuzanuu pa3aMyYHBIX BHAOB Y4eOHOM paboOThl HCHOJIB3YIOTCS pa3HoOOpa3Hble (B T.4.
MHTEPAaKTUBHbIE) METO/bl 00YUEHHUSI, B YACTHOCTHU:

- UHTEpaKTUBHAs JOCKa JJIsl IOATOTOBKYU U MTPOBEJEHUS MPAKTUUECKUX 3aHITHH.

IoaroroBka fokJafa ¢ mpe3eHTaAnHen

OpHoift M3 (QOpM CaMOCTOSTEIbHON JEsATENbHOCTH CTyJIEHTa SBISIETCS HANHCaHWE JIOKJIAJOB.
BrimonHeHne Takux BHIOB paboOT crocoOCTBYyeT (HOPMUPOBAHHMIO Y CTYIECHTAa HABBIKOB CaMOCTOSITEIBHOM
HAyYHOU JesITENbHOCTH, MOBBIIIEHUIO €ro TEOPeTHYEeCKOH M Npo¢eCcCHOHAIbHON MOATOTOBKH, JIydIEMY
YCBOGHHIO y4eOHOr0 MaTepuaa.

Tembl NOKJAaIOB OIpPENesSIOTCS MpenojaBaTeieM B COOTBETCTBHU C MPOrpaMMON JUCHUILINHBL
KonkpeTn3anust TeMbl MOXKET OBITh C/I€TIaHa CTYAEHTOM CaMOCTOSATEIbHO.

Crenyer akIeHTHPOBAaTh BHUMAHHUE CTYJIEHTOB Ha TOM, YTO ()OPMYIMPOBKA TeMbI (Ha3BaHUs) padoThI
JIOJKHA OBITH:

— scHO# 1o ¢opme (He coaepkaTh HeyJ0OOUMTaeMBbIX U (hpa3 JBOHHOIO TOJIKOBAHMS);

— coJepXkaTb KJII0YEBbIE CJI0BA, KOTOPbIE PEIPE3EHTUPYIOT UCCIIEN0BATENbCKYIO padoTy;

—  OBIThb KOHKPETHOM (HE collepkaTh HEONPEEIEHHBIX CII0B «HEKOTOPBIE», «OCOOBIE» U T.11.);

— coxepxartb B ce0e el CTBUTENBHYIO 3a]1a4Yy;

—  OBITh KOMITAKTHOM.

BriOpaB Temy, HeoOXoauMoO 10100paTh COOTBETCTBYIOLIMI WH(OPMALMOHHBINA, CTATHCTUYECKUN
MaTepuasg U MPOBECTH €ro npeaBapuTenbHbll aHamu3. K Haubosee NOCTYHHBIM HCTOUYHUKAM JIMTEPATYpHI
oTHoOcATCS (POHIBI OMOINOTEKH, a TAK e MOTYT HCII0JIb30BAaThCS 3JIEKTPOHHbBIE UCTOYHUKU UH(O pMaIuu (B TOM
gucie u IaTepHer).

BaxkupiM TpeOoBaHUEM, MPEAbABISEMbIM K HAlMCAHHUIO JOKJIAJO0B HAa AHIVIMHCKOM S3bIKE, SBIISETCS
rPaMOTHOCTb, CTUJIMCTUYECKAs a/IeKBaTHOCTh, COAEPKATENLHOCTD (IIOJHOTA OTPAXKEHUS U PACKPBITHS TEMBI).

Jloknaa 1OJDKEH BKIIIOYATh TAaKOM 371€MEHT KaK BbIBOJIbI, IOJIyUE€HHBIE CTYJICHTOM B pe3yJibTaTe paboThl C
UCTOYHUKAMH HH(POPMALINH.

Jlokmaasl TPEACTaBISIIOTCS CTPOrO B ONpeneleHHOoe TpauKoM ydeOHOro Iporecca BpeMs U HX
BBINOJTHEHHE SBIISIETCS 00s13aTEIbHBIM YCIOBHEM IS IOIYCKa K TIPOMEXYTOUHOMY KOHTPOJTIO.

[MpesenTtanus (B Power Point) mpeacraBisier coboii myOarMyHOE BBICTYIUICHHE HA HHOCTPAHHOM SI3BIKE,
OPHEHTHPOBAaHHOE Ha O3HAKOMJICHHME, YOEeXKIeHHe CclylaTeled M0 OMpedeeHHOM Teme-mpobdiieme.
Ob6ecrieunBaeT BU3YyaJbHO-KOMMYHUKATUBHYIO TMOAJEPKKY YCTHOT'O BBICTYIJICHHS, CIIOCOOCTBYET €ro
3 (EeKTUBHOCTH U PE3yJIbTATUBHOCTH.

KauecTBeHHas npe3eHTalysl 3aBUCUT OT CIEAYIOLIMX TapaMeTPOB:

- TIOCTaHOBKH TE€MBI, LIEJIH U IIJIaHA BBICTYIIJICHMUS,



oTpeneNeH s POI0DKUTENBHOCTH MIPEICTaBICHUS MaTepHaia;
yueTa 0cOOEHHOCTEH ayTMTOPUH, aJpECHOCTH MaTepHana;

WHTEPAKTUBHBIX ACHCTBHUI BHICTYNAOIIETO (BKIIOUEHHE B 00CYKIEHUE CITyIIaTenei);

MaHEpbl TMPEACTABJICHHUS NPE3CHTAIMU: COOJIIOJICHHE 3PUTEILHOIO0 KOHTAKTa C ayIAUTOpPHUEH,

BBIPA3UTCIIbHOCTD, )KCCTUKYJIALUA, TCIIOABHUIKCHU A,

HaJIMYUs WUTIOCTpaluil (He meperpykamnmx n3o0paxkaeMoe Ha IKpaHe), KJIIUEBbIX CIIOB,
HY)KHOT'O 110100pa 1IBETOBOH I'aMMBl;
UCIOJIb30BaHUS YKa3KH.

HpenonaBaTenb AOJDKCH PEKOMCHAOBATh CTYACHTAM

HE YATaTh HAIMCAHHOE Ha YKPaHE;

00513aTEJIbHO HEOAHOKPATHO OCYLIECTBUTH NPEACTABICHUE IIPE3EHTALINU 10Ma;

IPEeAyCMOTPETh IPOOJIEMHBIE, CIIOKHBIE JIJIsl TOHUMAaHUS (pparMeHThl U IPOKOMMEHTHPOBATh UX;
IPEABUAETh BO3MOXHBIE BOIPOCHI, KOTOpPbIE MOTYT OBITH 3aJaHbl IO XOAy M B pe3yJbTaTe

MNPpECAbABIICHUS TPE3CHTALIUU.
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