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1. HEJIX OCBOEHUA JTUCHUTIINHBI

1.1|OcHOBHOI LeNBbIO TIPENOAABAHMS JUCUUAILIHHBI «VIHOCTPaHHBIN SI3IK TPO(HECCHOHATBEHOTO OOIICHHUS ISl MATUCTPOB SIBIISCTCSI
(hopMupOBaHHE HHOA3BIYHOW KOMMYHHKATHBHON KOMIIETSHIINH, TO3BOJISIONICH UCIIOh30BaTh MHOCTPAHHBIHN S3bIK B IPOIECCEe
YCTHOTO ¥ MMCHbMEHHOTO JICJIOBOTO OOIIIEHHS Ha YPOBHE, o0ecneunBaroneM 3pGeKTHBHYO MPOPECCHOHANBHYIO JIEATEIBHOCTb.
IMpakTH4ecKoe BIaJCHUEe HHOCTPAHHBIM SI3BIKOM IMPEATOIaraeT BiIaJicHHe METOAaMH U CIIoco0aMu OM3HeC-KOMMYHHKAIH,
6usHec-koppecnonaeHImuH. L{enp 00ydeH s MarHCTPOB HHOCTPAHHOMY SI3BIKY 3aK/IF0YACTCS B IPHOOPETCHUH H TAlIbHEHIIIEM
pa3BUTHU MPOPECCHOHANTBEHON WHOA3BIYHON KOMITETCHIIMH, HEOOXO0MUMBIOH s 3P (HEKTHBHOTO MEKIMIHOCTHOTO JICIIOBOTO
0O0IIIeHHsI ¢ MPUMEHEHHEM PO(EeCCHOHATBHBIX A3BIKOBBIX OPM U CPEICTB.

2. TPEBOBAHUA K PE3YJBbTATAM OCBOEHUA JUCITUIIJIMHBI

YK-4:Cnoco0eH npuMeHSATH COBpeMeHHble KOMMYHMKATHBHbIE TEXHOJOTHMH, B TOM YHCJIe HA HHOCTPAaHHOM(BIX) si3bIKe(aX), AJs
aKaJeMH4YeCKOro U NpogeccuoHaJIbLHOr0 B3auMOAeCTBUS

B pe3y/bTaTe 0CBOCHUS JUCHHMILIMHBI 00Y4AIOLIMIiCS 10JKeH

3HaTh:

-YHOTPEOUTENILHYIO JIGKCUKY HHOCTPAaHHOTO s3bIKa B 00beMe, He00X0AUMOM JIJIsl OOLLEHHUS, YTCHHUS U TIEPEBO/Ia HHOS3BIUHBIX TEKCTOB
npodeccnoHanbHON HaNPaBICHHOCTH;

- IGKCUYECKHE M TPaMMAaTHYECKUE CTPYKTYPhI H3y4aeMOTO S3bIKa; MPaBHUiIa YTEHUS U CIIOBOOOPa30BaHUS;

- mpaBwiIa 0HOPMIIEHHS YCTHOW MOHOJIOTHIECKON M THATIOTMIECKON PeUH;

- 3HATh 3aKOHOMEPHOCTH JIENOBOI YCTHOW M MHUChbMEHHOW KOMMYHHKAI[MH Ha HHOCTPAHHOM SI3bIKe(COOTHECEHO ¢ HHauKatopom YK- 4.1)

YMmeTn:

- CHCTEMHO aHAITM3UPOBaTh HH(POPMAIIHIO U BRIOUPATh 00pa3oBaTebHbIC KOHICTIIHHT;

- IPUMEHSITH METOJBI U CIIOCOOBI ICIIOBOTO OOIICHUS JJIsI HHTEJUIEKTYaIbHOTO Pa3BUTHS, MOBBIMICHHS KyJIbTYPHOTO YPOBHS,
npo(hecCHOHATBEHON KOMITIETEHTHOCTH;

- UCTIOJIb30BaTh TEOPETHUESCKUE 3HAHUS ISl TCHEPAIMU HOBBIX HjICii- BOCTIPHHUMATH CMBICTIOBYIO CTPYKTYPY TEKCTa; BBIIEIATD TIaBHYIO U
BTOPOCTENEHHYIO HH()OPMALIHIO;

- IPUMEHSITh 3HAHHS HHOCTPAHHOTO SI3bIKA JJISI OCYIIECTBICHUS MEKIMYHOCTHOTO U MPOQECCHOHAIBLHOTO OOIICHUS;

- YUTATh JIUTEPATYPY MO CIICHUATBHOCTH, aHATU3UPOBATH IOIYICHHYIO HH)OPMALIHIO;

- IEPEeBOIUTH NPOQECCHOHANIEHBIE TEKCTHI (0e3 coBaps);

- COCTABJIATh HAayYHBIC TEKCTHI HA HHOCTPAHHOM SI3BIK(COOTHECEHO ¢ HHAuKaTopoMm YK-4.2)

Baagertn:

- HaBbIKaMH ITyOJIMYHOM pedu, apryMeHTalU1, BeACHUS TUCKYCCUH; HAaBBIKAMU [THCbMEHHOH peH;

- cmocobamMy OpUEHTHPOBAHUS B UICTOYHUKAX HHpOpManuu ()KypHaIIBI, CaiiThl, 00pa3oBaTeIbHBIC TOPTANBI U T.1I.);

- OCHOBHBIMHU HaBBIKAMHU U3BJICUCHUS INIABHOW U BTOPOCTENEHHON MH(OpMaLny;

- HaBBIKaMH NTPHOOPETEHHs], NCTIOJIb30BAHUSA U OOHOBJICHUS T'yMaHUTAPHBIX, 3HAHUI;

- HaBBIKAMH BBIPAXXECHUS MBICIEH 1 COOCTBEHHOTO MHEHHS B MEXXJIMYHOCTHOM U JIETIOBOM OOIEHUH HAa HHOCTPAHHOM SI3BIKE;

- HaBBIKaMH [JICJIOBOI MMCbMEHHOW M YCTHOU pedr Ha HHOCTPAaHHOM SI3BIKE;

- HaBbIKAMH U3BJICUYEHUS HEOOXOJUMON UH(POPMALUH U3 OPUTHHAIBHOTO TEKCTa YKOHOMHUYECKOTO XapaKTepa;

- HaBBIKAMH COCTABJICHHS KPATKHX TEKCTOB CIICLHATN3NPOBAHHOIO XapaKTepa, aHHOTAalNi(COOTHECEHO ¢ HHIuKaTopoM YK-4.3)

3. CTPYKTYPA U COJAEP)KAHUE JTUCHUIIJINHbBI

Kon HaumeHnoBanmue pa3jiesioB U TeM /BUA 3aHATHS/ Cemectp / | Yacos Kommneren- Jlutepatypa
| 3aHATHS Kvpc 1000
Pazgen 1. «KomMMyHuKauus 1 Me:KIyHAPOAHbII
MapKeTHHI»
11 1.1. 1 2 YK-4 JI1.3 J11.2 J11.1
Jlexcndeckue eqUHUIIBI: BUABI KOMMYHUKaIuu. PazsTie JI1.4J12.2 J12.1

HaBBIKOB ayMpoBaHus.Pa3BuTHE HABBIKOB aHAJTUTUYECKOTO
qTeHHs: "DIEKTPOHHOE ITHCHMO KaK (popMa JIeT0BOi
KoMMyHHKauuu'". Hamucanue npocToro 1e10BOro NuchbMa.

Mp/
1.2 1.2 Jlekcuueckue eqUHUIIBI: MapKETHHT. Pa3BUTHE HAaBBEIKOB 1 2 VK-4 JI1.3 J11.2 JI1.1
aynuposaHus "Kak BeIHTH Ha MEXyHapOAHBINA PBIHOK". JI1.4J12.2 J12.1

CIOKHBIE CYIeCTBUTENbHBIC. Pa3BUTHE HaBBIKOB TOBOPEHHUS
"Co3nanue riobansHoro Openaa” /Tlp/




13 Tema: Komanauposka. IIpuuactue nporieanero BpeMeHu. VK-4 JI1.3J11.2 J11.1
Hacrosmee coBepiieHHOE BpeMsL. JI1.4J12.2 J12.1
Poccuiickas 3apy6esxHas Toprosis. IIpoctoe Oynyiiee Bpems.

/Cp/

1.4 UreHue: pa3BUTHE HABBIKOB aHAIU3a U pedepupoBaHus YK-4 JI1.3J11.2J11.1
WHOCTPAHHOTO TEKCTa JI1.4J12.2 J12.1
I'pammatika: Pa3BuTre HaBBIKOB yIIOTpeOICHUS
TrpaMMaTHYECKHUX CTPYKTYP BPEMEH aHTIMHCKOTO TJIaroya B
YCTHOH M MUCBMEHHOW peun
/Cp/

Pazngen 2. «CraHoBJjieHHE 1€I0BbIX CBSI3el U CTPaTerHu
ycnexa»

2.1 2.1 Jlekcu4eckue eTUHMIIBL: PA3SHOBUIHOCTH JACIOBBIX YK-4 JI1.3 J11.2 J11.1
B3aUMOOTHOILIEHNH. Pa3BUTHE HaBBIKOB TOBOPEHHS JI1.4J12.2 J12.1
"IIpoBenenue nmeperoBopoB". PazBuTne HaBBIKOB
aynupoBanus "Jlenosoe maptaepcrro” /I1p/

2.2 2.2 Pa3BuTHe HABBIKOB M3BIICUCHHS HHPOPMAIIUH U3 TEKCTa YK-4 JI1.3 J11.2 J11.1
"ITyTs k ycnexy Kapnoca Cnuma". Ilpedukcanbaoe JI1.4J12.2 J12.1
cnoBooOpazoBaHue. Pa3BuTre HaBLIKOB roBopeHus "Beyenue
neperoBopos" /Cp/

2.3 Tema: [lenoBele Ha3HAYEHMSI. DKBHBAIEHTHI MOJAIBHBIX YK-4 JI1.3 J11.2 J11.1
riarosos to beable to, to have to.Konctpykiuu as ... as, not so JI1.4J12.2 J12.1
... as. besnuunsle rnaronsl. Yip. 1-8,Ymp. 3-7. /Cp/

24 Tema: B oduce. MonansHbie ritaronsl can, may, must.Ilpsmoe YK-4 JI1.3 J11.2 J11.1
U KOCBeHHOE JonoiaHeHne. O0CTOATEILCTBO LEH, JI1.4J12.2 J12.1
BBIpOKEHHOE NHUHUTHBOM. YTip. 6-14. /Cp/

2.5 TloaroroBka JOKIAI0B MO MpoiiaeHHsIM TeMaM B Libre VK-4 JI1.3 J11.2 J11.1
Office JI1.4J12.2 J12.1
/Cp/

2.6 /3auér/ YK-4 JI1.3J11.2 J11.1

J11.4J12.2 J12.1
Pa3nen 3. "3ansitocTh U pucku"

3.1 3.1 Jlekcudeckue equHUIIBL: TPYAOyCTPOUCTBO, MOTHBAIINS YK-4 JIT.3 J11.2 J11.1
YCIIEHIHOM paboThl. Pa3BuTHE HABBIKOB ayaupoBaHus " JI1.4J12.2 J12.1
OcHOBHI ycnienrHoro OusHeca". Pa3BuTie HaBBIKOB TOBOPEHHUS
:" TTonOop nepconana Ha kiatoueBbie nozuuu'. /TIp/

3.2 3.2. Jlekcndeckuie eJMHAIBI : PUCKU BEACHUS OM3HECA. THUIIBI VK-4 JI1.3 J11.2 JI1.1
PHUCKOB, KpU3UCHBIE CUTyalluU. Pa3BuTue HaBBIKOB JI1.4J12.2 J12.1
aynupoBanus " YropaeneHue puckamu. Kax Beridtu u3
KPHU3MCHOM cuTyanuu". Pa3Burue HaBbIKOB aHAIMTUYECKOTO
yTeHus TekcTa " IHTepHallMOHANIN3ALNS - PUCK HITH HOBBIE
Bo3moxHoctu." /TIp/

3.3 Tema : Paboune BzaumootHomenusi. CobeceioBaHuE MPH YK-4 JI1.3 J11.2 J11.1
ycTpoiictBe Ha pabdoty. CrpagarensHbIi 3anor. Ymp. 1-4. JI1.4J12.2 J12.1
Bpemennsbie popMmsbl cTpagarensHoro 3anora. Ymp. 1-7.

CydduxcanbHoe ciioBooOpa3oBaHHe.
CobecenoBanue 1mpu ycTpoiicTse Ha padoty. /Cp/

3.4 Tema: CtpaxoBaHue OU3HECa OT PUCKOB. CTPaxXoBasi MOJIUTHKA VK-4 JI1.3 J11.2 JI1.1
kommaHuu. Hapeuwus. JI1.4J12.2 J12.1
Hapeuns B anrnuiickoMm si3eike. OOpa3oBaHUe aHINIMHCKUX
Hapeunii. CteneHn cpaBHeHus. Ymp. 5-9. /Cp/

Paznen 4. "CTuiin MeHeI)KMEHTA M CIIOCOOBI
npusJjedenne puHancupopanus'

4.1 4.1. Jlexcuueckue equuunbl: CTHIN MEHEHKMEHTa. Pa3Butre VK-4 JI1.3 J11.2 JI1.1
HaBBHIKOB ayaupoBaHus "KitoueBsle (paKTOpPhI yCIEIIHOTO JI1.4J12.2 J12.1

MeHeKMeHTa ". Pa3BUTHE HABBIKOB aHAIMTUYECKOTO UTCHUSL:
"[Ipenmy1miecTBa U HENOCTATKU PA3IUUHBIX CTHIICH
MeHeprkMenTa". /Cp/




4.2 4.2. Jlexcuueckue eqununsl: Ilpusneyenue hUHAHCUPOBAHMUS. 2 4 VK-4 JI1.3J11.2 J11.1
VYnpasnenue puHaHcamu. Pa3BuTrHe HABBIKOB TOBOpEeHNUs " JI1.4J12.2 J12.1
Kaxwe crioco0b! npuBiIedeHUs (GHHAHCOB JUIS BEACHUS
MaJioro Ou3Heca IoCTyIHbI B Hatreld crpane?” /Cp/

4.3 Tema:Pabota B komanze. COBETHI KaK JIydllle OpraHU30BaTh 2 4 YK-4 JI1.3J11.2J11.1
paboty B koMaH/ie. MoanbHbIe TIaroisl. Y norpeoieHue JI1.4712.2 J12.1
MO/JIaJIbHBIX TJIar0JIOB ¢ MEPHEKTHBIM HHPUHUTHBOM.

VYup. 1-5 /Cp/

4.4 UreHue: pa3BUTHE HABBIKOB aHHOTUPOBAHHUS 1 2 2 YK-4 JI1.3 J11.2 J11.1
pedepupoBaHus HHOCTPAHHOTO TEKCTa. JI1.4J12.2 J12.1
I'pamMmaTuka: pa3BUTHE HABBIKOB YIIOTPEOICHNUS
rpaMMaTHYECKHUX CTPYKTYP BpPEMEH aHIIIMHCKOTO TJIaroia B
JefCTBUTEIEHOM M CTPAIaTeNIbBHOM 3aJI0TaX B YCTHOH M
nucbMeHHo# peun /Cp/

4.5 IMoaroroBka qoKTa0B Mo mpoinernsM Temam B Libre Office 2 4 VK-4 JI1.3J11.2 J11.1
/Cp/ JI1.4J12.2 J12.1

4.6 /3auér/ 2 4 YK-4 JI1.3J11.2 J11.1

JI1.4J12.2 J12.1

4. POHJ OOEHOYHBIX CPEJICTB

CtpyKTypa u cofepkaHue (oHIa OLEHOYHBIX CPEACTB VIS MPOBEICHNUS TEKYIIeH 1 IIPOMEKYTOYHOH aTTeCTalluy NIPEACTABIICHBI B
IMpunoxenuu 1 x paboueil mporpaMMe JUCIUIUINHEL.

5. YYHEBHO-METOANYECKOE U THOOPMAIIMOHHOE OBECIIEYEHHUE JUCHUIIINHBI

5.1. OcHoBHas1 JUTEpPaATYypa

ABTODBI, COCTaBUTETHN 3arnaBue H3paTenscTBO, IO Konuu-Bo
JI1.1 |Anucumosa, A. T. English for Business Communication: yue6uoe Kpacunonap: FOxHbrit http://www.iprbookshop.
mocoOue MO JACTOBOMY aHIIIMHCKOMY SI3BIKY JUIS HHCTHTYT MEHEPKMCHTA, ru/25955.html
CTYJICHTOB, O0YUAIOIMXCSI [I0 HAIIPABJICHUSIM 2013 HEOTPaHHYEHHBIH TOCTYI
«9KOHOMHKaY, «MEHEIKMEHT» JUISL 3apETHCTPUPOBAHHBIX
MOJIb30BaTEICH
JI1.2  |lInunens E. A. JlunakTHYecKe MaTepuanbl s camocrosTensHoil  |Cankr-IleTepOypr: https://biblioclub.ru/inde
pabotsl o kypey «Business Englishy («/lenosoit WHCTUTYT crenuraibHOM x.php?
AHTITMACKUI SI3BIK»): ydaeOHoe mocobue IIeJarOrUKH U ncuxonoruy, | Page=book&id=438772
2015 HEOTpaHHYEHHBIH TOCTYI
JUISL 3apETHCTPUPOBAHHBIX
MOJIb30BaTEICH
JI1.3 |Myprasuna 3. M., English for Professional Communication: mo Kazanb: Kasanckwuit Hayano | https://biblioclub.ru/inde
AwmmpoBa . T, mucouuinee «HOCTpaHHBIHN S3BIKY: yaeOHOe -HCCIIeI0BATENbCKHIA x.php?
AGHY.H.HI/IH . 11., mocooue TEeXHOJIOTUYECKUUN page:book&ld:259048
Ceicoes B. A. yuugepeuret (KHUTY), HEOTPaHWIEHHBIN JOCTYTI
2012 JUTSE 3apETUCTPUPOBAHHBIX
nojb30BaTeneh
JI1.4 |Jlykuna, JI. B. Kypc anrmmiickoro s3bika 111 Marucrpanrto. English|Boponesx: Boponexckuit http://www.iprbookshop.
Masters Course: yue6Hoe nocobue /71l MaruCTPaHTOB|rocyJapCTBEHHBIH ru/55003.html
M0 Pa3BUTHIO U COBEPUICHCTBOBAHMIO OOILIUX U apXUTEKTYPHO- HEOTPAHUYEHHBIN AOCTYI
NPEIMETHBIX (1€I0BOM aHITIMHCKHIA A3BIK) CTPOUTENBHEIH VIS 3aPEruCTPUPOBAHHBIX
KOMIIETCHIIUH yauepcutet, 9bC ACB noJb30BaTenen
9 b
2014
5.2. lonoiHUTeIbHAS JIUTEpaTypa
ABTOpBI, COCTaBUTENN 3arnaBue WznarenscTBO, roj Konunu-o
JI2.1 |Benpuuxkas, JI. B., JenoBoii anrmiickuii 361k = English for Business  [Mumnck: TerpaCucremc, http://www.iprbookshop.

Bacunesckas, JI. 1.,
Bopucenko, /1. JI.

Studies: yue6HOE MOCOOHE

Terpanur, 2014

ru/28071.html
HeOFpaHl/l‘-[eHHblﬁ JIOCTyl'l
VTS 3aPETUCTPUPOBAHHBIX

MIOJIb30BaTENEH




ABTOpBI, COCTaBUTEIH 3arnaBue W3narenbctBO, TOX Komma-Bo
2.2 |Ykpaunen U. A. WHOCTpaHHBIiA SI3bIK (aHTTIHHACKHIT) B Mocksa: Poccuiickuii https://biblioclub.ru/inde
PO eCCUOHATBHOM eI TENEHOCTH: YIeOHO- roCyJapCTBEHHbII x.php?
METOANIECKOE TTOcCo0He YHHUBEPCHTET TIPABOCYIHS page=book&id=439638
(PI'VII), 2015 HEOTPaHWYEHHBIN TOCTYII
JUTS 3apETUCTPUPOBAHHBIX
10JIb30BaTeNnei

5.3 Ilpo¢eccuonanbuble 6a3bl JAHHBIX H MH(POPMANOHHBbIE CIIPABOYHbIE CHCTEMBI

Koncynpranr +

lapant

Cambridge Dictionary https://dictionary.cambridge.org/ru/

l"azera Financial Times https://www.ft.com/

5.4. IlepeyeHs MPOrpaMMHOro odecreveHust

Libre Office

5.5. YueOHO-MeTOANYECKHE MaTepuaJbl AJd CTYACHTOB ¢ OrpaHUYC€HHBIMHA BO3MOKHOCTAMU 310POBbSA

[Tpu HE0OXOAMMOCTH TO 3asBICHHUIO OOYYAIOIIEroCs C OTPaHWYEHHBIMH BO3MOXKHOCTSAIMH 37I0POBBSI y4eOHO-METOJHYECKHE MaTepUalIb
MIPEIOCTABISIIOTCS B OpMax, aTalTHPOBAHHBIX K OTPAHUYEHHSM 3I0POBBSI M BOCTIPUATHS HHGPOpMAIWH. J{JIs TN ¢ HapyIIeHHSIMH 3pEHUS: B
¢dopme ayanodaiina; B neyaTHoil popmMe yBeIWYeHHBIM HIpUQTOM. J[Js UL ¢ HapyIIEHUSIMHU ciIyXa: B (JOpMe DJIEKTPOHHOIO IOKYMEHTA; B
neyatHOH (opme. s M| ¢ HApYIIEHUSIMA OTIOPHO-IBUTaTENBFHOTO anmapara: B GopMe 3JIeKTPOHHOTO JOKYMEHTa; B IeYaTHOH GopMe.

6. MATEPUAJIBHO-TEXHUYECKOE OBECIIEYEHHUE NUCIUILIINHBI (MOAYJIST)

IMomemeHus IS TPOBEICHHUS BCEX BHIOB PadOT, IPEAYCMOTPEHHBIX YUeOHBIM IIAHOM, YKOMIIIEKTOBAHBI HEOOXOINMOM
CIELHAIN3UPOBAHHON ydeOHON MeOebo U TEXHUUECKUMU CPEACTBAMU 00YUEHHS: CTOJIbI, CTYJIbsI, IEPCOHANBHBII KOMIIbIOTED (HOYTOYK
HEepEeHOCHOIT), IPOeKTOp, IKpaH/MHTEPaKTHUBHAS J0CKA.

7. METOAUYECKHUE YKA3ZAHUSA JJIS1 OBYYAIOIUXCSA 11O OCBOEHUIO JUCHUTIIJIMHBI (MOY JIST)

Meroaudeckue yka3aHHs 110 OCBOSHHIO TUCIUILIMHEI IpecTaBieHsl B [Iprioskernu 2 k padodeil mporpaMMe JUCIUIUIAHEL.




IIpunoxenue 1

1. OnucaHMe NoKa3aTe/jieid M KpUTepyeB OLleHUBAaHUA KOMIIeTEeH MU Ha
pa3/IMYHbIX 3Tanax uX GOpMUPOBaAHUSA, ONIUCAHUE LIKAJI OLle HUBAHUA

1.1 INoka3arenu u KPUTCPHUU OLICHUBAHHA KOMHCTGHHI/II\KJK

3VH, cocrasisrorme
KOMITETEHITHIO

IlokazaTenn
OLICHMBaHMS

Kpurepuu oneHuBanus

CpencTsa
OLICHUBAHMS

YK-4 cnocoben NPUMEHATDb COBPEMEHHbBIC KOMMYHUKATUBHDBIC TEXHOJIOI'HH, B TOM YUCJIC HA
HHOCTPAHHOM SI3BIKE JId AKAACMHU4YCCKOI0 U npmbeccnonanbnoro BSaHMOHeﬁCTBHﬂ

3HaHue: -
--yIOTPEOUTEITEHYIO
JIEKCUKY HHOCTPAHHOTO
SI3BIKA B 00bEME,
HEOOXOIUMOM IS
OOIIIEHMS, YTEHHS 1
TIePEBO/Ia HHOSI3BITHBIX
TEKCTOB
po¢eCCHOHATBHOM
HaTpaBJICHHOCTH;

- JIGKCUYECKUC U
rpaMMaTHYCCKHe
CTPYKTYPHI H3y9aeMOT0
SI3BIKA; TIPABUIIA UTCHUS U
CII0BOOOpa30BaHU;

- IpaBwiIa OPOPMIICHHS
YCTHOM MOHOJIOTUYECKOU
W JUAJIOTUYECKOM peun;
- 3HaTh 3aKOHOMEPHOCTH
JIeJI0BOM YCTHOU U
MMICHbMEHHOM
KOMMYHHUKAIIMH Ha
HWHOCTPAaHHOM SI3BIKE.

[IepeBoauT cioBa c
[PyCCKOTO Ha aHTJIMICKUI
1 C aHIVIMIICKOTO Ha
IPYCCKHIA, MPOU3HOCUT
CJIOBA, YUTAET TEKCT
BCILyX, OIIpeNieIieT U
Ha3bIBAacT
rpaMMaTHYeCKHe
CTPYKTYPHI,

M3MEHSET YacTh PeuH B
COOTBETCTBUH C
KOHTEKCTOM

ITonHOTA M CcOAEp>KaTEIBHOCTh OTBETA,
NPaBHJIBLHOCTH IIEPEBOJA, YIOTPEOICHUS
JIEKCUYECKUX €MHUIl ¥ IPaMMaTHIECKUX
KOHCTPYKIHUH, COOTFOIeHNEe
WHTOHAIIMOHHBIX ()OPM B COOTBETCTBHE C
3aJJaHHOM KOMMYHUKAaTUBHOW CUTyallUeH.

Tectsr 1-2
VY CTHBIN 0npoc (TEKCTHI

1-10), Bompocs! k 3auderty (1

kypc -1-4; 2 xypc — 1-4)

YMmeHue: -- CHCTEMHO
aHATM3UPOBATh
nHdopmanuio U
BBIOMpATh
obpazoBarebHbIC
KOHIIEIIINH,

- TIPUMEHSITh METOMABI H
CIoco0BI JICIIOBOT'O
oO1eHus TUTS
HHTEJJICKTYaIbHOTO
pa3BUTHA, TIOBBIIIICHUA
KYJIbTYPHOTO YPOBHA,
npodeccruoHaTbLHOM
KOMIICTCHTHOCTH,

- HCIOJIb30BATh
TEOPETHYCCKUE  3HAHUS
JUIS  TEHEepaIlid HOBBIX
umiei- BOCIIPUHHUMATh
CMBICJIOBYIO  CTPYKTYpPY
TEKCTA,; BBIJICTISTH
TJIABHYIO u
BTOPOCTETICHHYO
nHPOPMALHNIO;

- MIPUMEHATH 3HAHUA
HWHOCTPAHHOI'O A3bIKA JIA
OCYILIECTBIICHHUS
MEXJIIMYHOCTHOT'O )5
po(eCCHOHATHHOTO
00IIEHUS;

[IepeBoaUT MpeIoKeHNs
B COOTBETCTBHU C
BaIaHHBIM CTHJIEM,
epeBOIUT
PKOHOMHMYECKHH TEKCT OT
2000 3HaKOB ¢ y4eToM
MpeIaraeMoro CTHIIA,
OTBEUaeT
ApryMEHTHPOBAHO Ha
BOTIPOCHI B (hopme
MOHOJIOTa HJIM JUaJIora

Copepxanne OTBeTa nepenano 6e3
HCKa)KEHUS TEKCTa, TPAaMOTHO U

CTUIIMCTUYCCKU BEPHO,

KoppekTHoe ynotpebieHue
rpaMMaTHYECKHX U CTHINCTHYECKUX

KOHCTPYKLHH.

Tectsr 1-2
Y CTHBIN 0npOC (TEKCTHI

1-10), Bompocs! k 3auerty (1

Kypc -1-4; 2 kypc — 1-4)




- YUTaTh JUTEPATypy IO
CHEHATBHOCTH,
aHATU3UPOBATH
MOJTY4CHHYTO
nH(pOPMAIIHIO;

- MIEPEBOANTD
npodeccroHabHbIE
TeKCTHI (0e3 cioBaps);

- COCTaBJIATh
HAay4HBIE TEKCTHI

Ha WHOCTPaHHOM

SI3BIK.

Buagenme- HaBbIKaMu
yOJIMYHOM peun,
apryMeHTaluH, BeICHNS
JIMCKYCCUH; HaBBIKaMU
[IUCBMEHHOU peun;

- cocobamu
OpPHEHTHPOBAHUS B
HCTOYHHUKAX
nHpOpManuu (KypHaJFbI,
calThl, 00pa3oBaTeIbHbBIC
MOPTAaJbl U T.1.);

- OCHOBHBIMH HaBBIKAMU
U3BJICYCHUS [T1ABHOU U
BTOPOCTEIICHHON
nHpopmanny;

- HaBBIKAMHU
nproOpeTeHus,
UCTIONIb30BAHUS U
OOHOBIICHHS
TYMaHUTAPHBIX, 3HAHNUI;
- HaBBIKAMU BBIPKEHHS
MBICJICH 1 COOCTBEHHOTO
MHEHUS B
MEXJINYHOCTHOM U
JIEIOBOM OOIIEHNH Ha
WHOCTPAHHOM SI3bIKE;

- HaBBIKaMU JIEJIOBOU
MUCBMEHHOM U YCTHOM
pedr Ha THOCTPAHHOM
SI3BIKE;

- HaBBIKAMH M3BIICUCHHS
HEOOXOIUMOI
HHPOPMALINH U3
OpPUTHHAIBHOTO TEKCTa
HKOHOMHYECKOTO
XapakTepa;

- HABBIKAMHU COCTaBIICHHS
KpaTKuX TEKCTOB
CHeLUaIu3uPOBAHHOTO
XapakTepa, aHHOTAIMH.

['OTOBUT M BBICTYIIAET C
ITOK/IaI0M 110
CaMOCTOSITEIBHO
BEIOPaHHOH TeMe;
IPedepupyer TekcT B
[MMCHMEHHOHN U YCTHOM
(bopmax,

['0TOBUT K OTBEYaeT
MOHOJIOT MJIM JTUAJIOT
[pedb 110 3a/laHHON TeMe

BeimosiHeHre KOMMYHHKATHBHOM 331444 B
IMOJIHOM 00BEME;
®doueTryeckoe ohopMIICHUE
COOTBETCTBYET MPABHUIIAM S3bIKA;
KoppekTtHoe ynoTpebiieHne TeKCuIeCKUuX
eIMHULL;

[MoHuMaHKe TPaMMaTHYECKHUX U
CTUIMCTUYECKUX KOHCTPYKIHA.
CaMOCTOSITEIbHOCTD BHIBOJIOB M CYXICHUH]
C COOTBETCTBYIOIIMM MPABHUIbHBIM
HCIIONTb30BAaHUEM JICKCUYECKHX H
rpaMMaTUYECKUX CTPYKTYp IO
IIPEJIOKEHHOU TEME

Tectsr 1-2
VY CTHBIN 0npoc (TEKCTHI
1-10), Bompocs! k 3auety (1
Kypc -1-4; 2 xypc — 1-4)

JIOKJIaJ] C MPE3EHTaUeN
(1-10),

1.2 IlIkanbl OIEHUBAHUS:
Texkyuuii KOHTPOJIb YCIEBAEMOCTH M MPOMEXKYTOUYHAsI aTTeCTalUsl OCYIIECTBISETCS B
paMKax HaKOMUTEIbHOUN OaTbHO-pEHTHHTOBOM cucTeMbl B 100-0amipHOM mIkane:

50-100 6anmoB (3auer)
0-49 GamnoB (He3a4eT)

2 TunoBbie KOHTPOJIbHBIC 32JaHUS WM HHbIE MATEPHAJIbI, He00X0AMMBbIE 1JIs1 OLICHKH 3HAHUI, YMEHMI,
HABBIKOB U (MJIM) ONbITA JESATEJbHOCTH, XapaKTEPH3YIOIIMX J3TAanbl (POPMHPOBAHUS KOMIIETCHU M B
npouecce 0CBOCHUs1 00pa30BaTeJbHOM NPOrpaMMbl



Bomnpocsl k 3a4ety

no aucuumiiie_MHOCTPaHHBIN A3BIK NPodeccHOHATLHOIO 00 IeH U

(AHrauiicKmii)
1 kypc
1. KommyHukanus
2. MexayHapOoaHbIH MapKETHHT
3. Drambl CTaHOBJICHUS JIEJIOBBIX CBS3CH
4. Crpareruu ycrexa
2 Kypc

3aHATOCTh B pa3HbIX cepax AesTeIbHOCTH
PasnoBuHOCTH PUCKOB

Crunmn MeHeKMEHTa

VYnpasnenue punancamu

~poODdDE

HNHcTpyKuus 1o BHINOJTHEHHUIO:
3ayer npoxoaAuT B popmare Oecesibl 110 NPONHJEHHBIM TEMaM B TEUCHHE CEMECTPA.
Kpurepun onenuBanus:
- Crynenty BoIcTaBisercs «3ader» (100-50 6amioB), eciii KOMMYHUKATUBHBIE 331a4H BBIIIOJIHEHBI [TOJHOCTBIO,
WCTIOJIb30BAHHBIN CIIOBApHBIN 3amac, TpaMMAaTHYECKUE CTPYKTYPBI, (POHETHUECKOE 0POPMIICHHE BHICKa3bIBAHUS
COOTBETCTBYET ITOCTABJICHHOM 3a/1a4¢;
- Crynenty BbIcTaBisieTcs «He3aueT» (49-0 6anioB), eciy OTBETHI HE CBSI3aHbI C BOIPOCAMH, HaJIU4ne
rpyObIX OMIMOOK B OTBETE, HEOHUMAaHKE CYIIHOCTH U3J1araeMoro BoIlpoca, HeyMeHHUe IPUMEHATh
3HAHUA Ha IPAKTUKE, HEYBEPEHHOCTh U HETOUHOCTh OTBETOB Ha JOIOJIHUTENIbHBIE U HaBOASILINE

BOIIPOCHI
TecTnl
1 kype
Tecr 1
A Complete the sentences with the words in the box.
bush  grapevine nutshell  stick wall
1. | hearditonthe ... you’ve been promoted.
2. | asked Rudy to say yes or no, but he just beat aroundthe
3 Look,ina ... , my trip to Singapore was a huge success.
4 | think you got the wrong end of the ... . I’'m not going on holiday, I’'m going on a business trip.
5 John just doesn’t listen. It’s like talking to a brick .
B Complete the multi-word verbs with off, on or up.
Lfthansa pilots have called 6 strike action planned for next week after new talks were set 7 with
the German airline.
The announcement late on Wednesday averted, or at least put 8 , a four-day stoppage that could have cost
Lufthansa tens of millions of Euros.
The Union’ action had built 9 the dispute into one of the worst to hit Germany in recent years, adding to
wave of industrial action across the European airline sector, which has also affected British Airways.
In the end, the stoppage ended after 24 hours when the two sides agreed to carry 10 negotiating.

Lufthansa says strike action costs it at least $25 m a day.
C Choose the correct words to complete each sentence.
11 We’re meeting tomorrow to discuss the new (market / marketing) strategy.

12 Can we discuss the (sales / price) figures? | was expecting an increase, not a decrease.
13 We’re excited about the launch of the new (product / brand) range in South America.



14 I’d like you to meet Liam. He’s the one who organised the successful advertising (image / campaign) in
London last year.
15 We have brand (loyalty / leader), we just need to increase our market share.

D Put the words in the correct order to make sentences.

16 morning strategy marketing purpose our of discuss the to meeting is this
LS

17 I’ve idea heard a best long the time for

That’s ........oeeereeeereeeerseesseeesene

18 they however are crazy want you all your ideas, think
[

19 other about ideas this we do can about what ?

L ST

20 New York City was thinking we maybe go should to

OTBeTHhI.

1 grapevine 2 bush 3 nutshell 4 stick 5 wall 6 off 7 up 8 off 9 up 10 on 11 marketing 12 sales 13 product 14
campaign 15 loyalty 16 The purpose of the meeting this morning is to discuss our marketing strategy. 17 That’s
the best idea I’ve heard for a long time. 18 We want all your ideas, however crazy you think they are. 19 Any
other ideas about what we can do about this? 20 | was thinking maybe we should go to New York City.

2 Kypc
Tecr 2
A Match the prefixes (56-60) to the words (a—¢).
lem
2 under
3dis
4 de
5 bi
a)  perform
b)  regulate
c) lateral
d) loyal
e)  power
B Choose the correct word from Exercise A to complete the sentences.
6 Itwas of John to tell our competitors about the new product launch.
7 The government is goingto the sector in the near future.
8. We don’t need someone who’s goingto ... the way Leon did. We need someone who can sell!
9. The two countries agreed to work hard to improve ... relations.
10 Ifyou ... employees — give them real control over their work - that increases productivity.
C Write the most appropriate modal verb (positive or negative) in each gap. The meaning is given in
brackets.
i have taken the train but the last one had left, so | got a taxi. (If there had been a train ...)
12. You ... have ordered more paper for the copier. I’d already ordered it. (It wasn’t necessary.)
13 They ... ... have left the office already. It’s only 3 p.m. (It’s impossible.)
14 There were only two people who could have written this note. It wasn’t Axel, soit .. have been Victoria.

(It could only have been.)
15 You have gone to the presentation on database management. It was great! (It was recommended.)



16. He have fired the best engineer due to the fact that our company turned into the less competitive in

the market.
D Match four of the five managers below with the team where they will be best suited.

Susan: creative, inspiring, diplomatic
Matt: decisive, competent, responsible
Benny: sociable, loyal, considerate, logical
Stella: supportive, sociable, flexible

lan: organised, efficient, logical

17 We have some brilliant and creative people in our team but we’re not always good at handling everyday
routines. We need someone to remind us about what to do and when — someone who knows where everything is
kept, and can suggest the best way to do things.

Person: ........

18 Ideally, our new team member should enjoy working with people and should get on well with others. He or she
should be able to explain things clearly to customers. And — as our work is never routine — it is important to be
able to adapt quickly to changing situations.

Person: ...

19 The ideal candidate must be able to deal with all kinds of difficult situations, and take control when something
goes wrong. He or she must be able to keep a clear head and not get distracted when things happen fast. Because
this person will manage a large team and a large budget, he or she must be sensible and able to make good
judgements.

Person: ........

20 We need someone who can produce new and effective ideas and can give other people a feeling of excitement
and a desire to do something great. This person also needs to deal politely and skilfully with our team of artists
and designers without upsetting them.

Person: ...

OTBeTBI

le2a3d4b5c 6disloyal 7deregulate 8 underperform 9 bilateral 10 empower 11 would 12 needn’t 13 can’t 14
must 15 should 16 should 17 lan 18 Stella 19 Matt 20 Susan

Kpurtepun onenuBanus:
MaxkcruManbHOE KOJIMYEeCTBO 0asioB, KOTOPOE CTYJIEHT MOXKeT HabpaTh — 20 6aysioB (3a KaX/Iblil paBUIIbHBIN
OTBET CTYJIEHT Iosryyaet 1 Gawn).

YcrHblii onpoc
1



Master the mix of continuity and change

Stefan Stern

What makes winning businesses
different from the also-rans? Having
better products and services helps.
Good leadership is essential. But the
strongest companies manage some-
thing else that is rare. They cope
with crises and big strategic change
without drifting off course. How rare
is this?

o Gerry Johnson, a professor at
Lancaster University Management
School, and two colleagues from the
Rotterdam Schoo! of Management,
George Yip, the dean, and researcher

s Manue] Hensmans, have been study-
ing companies that, over a 20-year
period, achieved almost uninter-
rupted success while dealing with
big changes. They have interviewed

v senior executives (past and present)
from some of these companies to
find out what went on, how deci-
sions were made and what the
prevailing atmosphere was like.

s The big danger, even for success-
ful businesses, is strategic drift, Prof

i

Johnson says. Companies start out
on the right track but they can all too
easily lose their way. When things
become critical, existing leadership
is kicked out, new leaders come in,
and the cycle starts again. But not, in
the case of a few exceptional busi-
nesses. Tesco, Cadbury and the
medical products group Smith &
Nephew all dealt with big changes
while avoiding disaster.

How? A combination of four char-
acteristics, or traditions as the
researchers call them, seems to be
crucial. The first is continuity. This
involves “the reinvention of the
company’s distinctive business
model” to fit in with prevailing mar-
ket conditions.

The second is anticipation. This is
where it starts to get tricky. To build
in anticipation, “alternative leaders™
have to be allowed to start work on
the future shape and direction of the
company but without undermining
the current leadership. At Tesco in

5

the late 1960s and early 1970s, 2
new generation of managers (includ-
ing future boss Tan MacLaurin)
began transforming the business
under the nose of the founder Jack
Cohen.

This leads to the third characteris-
tic of a winning business, which the
academics call “contestation™ or

difference that grows out
of conflict”. This is vital. Dynamic,
growing businesses benefit from the
creative tension of civilised dis-
agreement. The Smith & Nephew
culture was shaped by argument,
Prof Johnson suggests. A witness to
Tesco board meetings in the mid-
1980s told him that they were
argumentative and confrontational
“but like a family arguing rather than
a group of enemies™.

The final characteristic is mobil-
ity, meaning a flexible recruitment
policy that tries to put the best per-
son in the job, which prevents the
growth of a time-serving culture.

L ERNmmm— SR
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A guide to being a successful female boss

Lecy Kellaway
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The careerist: Pro bono work

Rhymer Rigby

Pro bono work is usually thought of
a5 the preserve of lawyers, but
organisations & varied 2s advertising
s firms zlso donate their staff's time 10
good canses - either for free or for
reduced fees. Although employees
should do peo bono woek for selfiess
reasons, yoar good deeds can also be
w0 rewardad it terms of your career.

How does pro bono work add to
my expericnce?
If yoo are relatively junior, it caa
be a very good way (o step up.
15 “People who do pro bono work
in the Accenture Development Part-
perships typically tzke on more
senior roles than they woald in big
corporate roles,” says Royce Bell,a
2 senior execotive 2t the coasultancy
firm. “You get to see a Jot of nats and
bolts and it's very good to get oat-
side the normal cosy corporate
world. You'd think that someose
2 who sets up an IT system in Chad
would have 2 broader view thaa a

pasonwbobasonlywottedm
Fortuns 200 companies.”

What about opportunities for
% building relationships?
Pro boao work often brings together
people from different parts of
who might not other-
wise meet. Phil Georgiadis,
15 chairman of Walker Media, the
Londoa agency, says it can cul
throogh hierarchies, 100. “T'm about
to do some work for the Great
Ormond Street Hospital for Childrea
@ and I'll enlist 2 couple of graduates
to work with me — that'll be the
accoant tzzm. So suddenly you have
a graduate who is reporting directy
to the chairman, which is very rare,”
& heexplaims.

What about job satisfaction?
Using yoar professional skills in the
service of good causes ofien adds 2
kind of ethical dimeasion to your
s career and can be very motivating.
Maya Mehta, 2 senior associate at

Clifford Chance, the law firm, says
that ber inspiration for starting the
Newham Asian Women's Project
s pro boro scheme came from reading
about foroed marriazes: “Tt gottothe
point where I couldn't just turn the
page. | wanted to do something
about it.” She says it is 2lso one way
@ of bridging the divide betweea
Canuy%nrfandthelmpﬁvi—
leged arezs that ssrround it.
Pmbonowrkanbcmtﬁng
in other ways, t00. Mr Georgiadis
& says you can be freer to be more
creative with work dooe for chari-
ties: “You oftea have the opportunity
t0 do some really inseresting market-
ing and you have more freedom than
% youmight have with, say, a breakfast
cereal.” Mr Bell adds that Accenture
Development Partnership projects
tead to be smaller and shorter than
their corporate counterparts: “It’s
7s much easier to see overall results
and understand the positive effect of

what you are doing.”



-Cocg:é‘ola;t*afge-tﬂs ;n;re— §1bn Chiﬂa—t;ands

Jonathan Birchall

Cocz-Cola already owns two of
China's three best-selling sparkling
drinks but by 2020 it wants to have
four more $1ba brands in what has
s become its thind-largest market by
revenue. The ambitious target
reflects Coca-Colz's confidence that
its Jong-term plans to more than tn-
ple sales in China are secure both
w from domestic rivals and from
potential political pitfalls.
Coca-Cola's revenoes have grown
by a compound annual rate of 19 per
ceat over the past five years 2nd it
15 claims to be wideging its lead over
its ivals. It s2ys it has double Pepsi-
Cola's total sales in Chima, supported
in particular by its stronger preseace
in still drinks, water and juices. The
» company has also coatinued fo
expand its range of non-carbonated
drinks where it competes with both
Jocal and international beands.
It has launched Glacean enhanced
% waer, 25 well as s first dairy and
' juice drink, Minute Maid Super

_

Pulpy Milky,entering 2 | billos-
case market where competitors
inclode Wahaha, Danoee’s former

» joint venture partner. Coke and

Sprite already each sell more than
$1ba anneally and Coca-Cola is
forecasting that its Yoan Ye tea brand
and its Ioe Dew bottled water - both

35 launched last year - will also be

§ b Chinz brands by 2000, inspie
of icing strong competiton from
Taiwan's Tingyi, which has aboot
half the total ready-to-drink tea

o markel.

In terms of political challeages,
the world's largest soft drinks
company suffiered 2 blow this March
when Chinas minisiry of commerce

& blocked its planned $2.4bn tzkeover

of China's largest juice company,
Huiyuan. Since the setback, Cocz-
Cola has contisued the kind of
high-level commitment to China

52 demonstrated by its sponsoeship of

the Beijing Olympics, recently
announcing plans to invest $2ba in

(China over the next three years.
Muhtar Kent, chief executive,

s poted that at 2 meeting with Wang

Qishan, China’s vice-premier for
economic affairs, Coca-Cola had
beea praised for being the oaly US
company {0 bave 2 pavilion at Jast

& year's Shanghai World's Expo. Mr

Keat says be regards the poteatial
obstacles 1o Coca-Cola’s China
ambitions coming from broader
political pressares as China's growth

¢ could sl Fll shoetof expectatioas.

He does not see this, inclding the
threat of potential natiosalist reac-
tion to Coca-Cola's US brand
identity. “Everyone's walking

» around with Nikes, and dricking

Coke and wearing Ozkleys. | think
there's a difference between that and
the view of the US — people doa't
worry 2t a consamer kevel, at a brand

s level,” says Doug Jackson, head of

Coke's China business unit.




Time for communication

to move towards ceptre stage

Paul Argenti

The last few years have scen the big-
gest collapse in confidence in
business in almost a century — to the
point where probably the least

s trusted spokespeople on the planet
today are corporale executives.
When intense mistrust prevails,
whatever a2 company does says
something sbout it, everything com-

w0 municates, and communication
affects cverything,

This is changing the definition of
communication. Communication
today is moce of a two-way dialogue

1s and this has been aided by the risc of
social media like Facebook and
Twitter and the explosion of infor-
mation.sharing online. Today’s
best-in-class companies, such as

20 Dellinthe US and Philips in Europe,
do not just engage in dialogue. They
use the latest technologry as a source
of ideas, opinions and competitive
intelligence, for product develop-

25 ment, employee engagement and
media monitoring,

In addition to rethinking the defi-
nition of communication, the best
companies are rethinking its struc-

30 ture. There is a greater need for

imtegration, collaboration and part-
nership among corporate Jeadership,
haoman capital, finance, sales and
legal teams.

35 Another change in communica-
tion by leading companies is the
rethinking of key themes. This was
the main finding of research by the
Tuck School of Business at Dart-

% mouth, conducted with Doremus, a
business-to-business communica-
tions sgency. It found that the
best-in-class companies have been
guided by six themes:

« a Focus on value and values
Stakeholders demand value for
moncy when buying goods and ser-
vices, but they also expect to se< a
strong set of corporate valucs in the

so companies with which they do busi-
ness, Walmart, Hyvundai and BMW
have used this theme in their adver-
{ising and communications,

b Evolve a sense of responsibll-

<5 ity Corporate responsibility today is
not just about philanthropy or being
green. It is about companies beng
responsible across all business prac-
tices, NGOs, consumers, employees

o and investors are ready to punish

companies that ignore evolving
sacial values, JPMorgan Chase has
done a fabulous job reflecting its
corporate responsibility initiatives

&5 on ils website and in advertising.

¢ Strategy must drive communi-
cation As Jon Iwata, [BM's senior
vice-president for marketing and
communications, puts =1: “Lincoln

2 suid, ‘Character is the tyee; repula-

tion is the shadow.' I'm afraid too
many people in PR, marketing and
adventising spend more Lime manip-
ulating the shadow than tending to

75 the tree”

d Shifting from the problem to
the solution Stakcholdzrs are most
receptive to realistic and optimistic
plans, and are often ready 10 pay

% less attention to probiems of the
past year,

¢ Not communicating is a com-
munication in itself You either tell
your stary or have it told for you.

& [ Re-evaluate positioning The
crisis has led 1o disruption in how
companies are thought of by con-
stituencies, which provides a
tremendous 0pportunity to reposi-

oo tion, rebrand and redevelop.




More about results than time

fhllln Manchesier

On the surface, flexible working
might seem to be about people
being able to choose their working
hours and. perhaps. spend some

5 time working away from the
office. But it is also a fundamental
change in the way people work -
and. more importantly. the way
they are managed. Flexible work-

wo ing is a shift from "time-based™ to
“results-based” working practices
and could herald the biggest
change in the workplace since the
start of the industrial revolution.

15 New employee legislation is one
of the main motivations for
employers to introduce flexible
working practices - but not the
only one. In Europe, for example,

20 employers are obliged to offer par-
ents with young or disabled chil-
dren the right to request flexible
working. While legislation is a
major catalyst to introducing flex-

25 ible working, there are other rea-
sons. In the US, for example, the
fall in the price of mass market
computer and communications
technologies is encouraging

j0 organisations to allow more home
working.

Flexible working is also likely to
appeal to a wider skill pool and
help with staif retention. Mary

35 Sue Rogers, human capital man-
agement leader at IBM Global
Servives, says that IBM has
embraced flexible working to help

with recruitment. "In Europe,
& companies have to provide flexible

working because of legislation —

but it is also a way to recruit from

a broader skill pool, including

women and older people. With an
<3 ageing workforce we have to find

ways to retain older staff, It also

gives greater scope to male

emplovees who increasingly want

flexible working to create a better
o work/life balance. A recent survey
of UK graduales [ound that
work/life balance was third on
their Jist of carcer prioritics.” She
adds that 55 per cent of IBM's
cnployees work flexibly and 90
per cent are “enabled” to do =0,
“To us, il is foremost a business
imperative. It is about staff reten-
tion, increased productivity and
cost reduction,” she notes,

A survey of 300 UK human
resource professionals in small to
medium-sized enterprises (SMEs),
commissioned by Arizona-bascd
telecommunications company
Inter-Tel, found that 40 per cent
found it difficult to attract the
right skills from their local mar-
ket and 30 per cent thought they
could attract stafl if they were
offered fexible working. But they
alzo had significant reservations -
with 93 per cent concerned that
staff were more likely to bend the
rules if they work from home.
Doug Neal, regsearch fellow at the
UsS Computer Sciences
Corporalion, identifies this atti.

£5

5

tude as being at the heart of ¢

ga cultural shift prompted by flexi
working: “The problem is not
with the worker - 1t is also w
the boss, Management has to £
a way to measure ‘results” ratl

g than time, We have to find n
ways to evaluate workers - ¢
their bosses,™

He adds that organisations m
find wavs to bujld trust betwe

92 employer and employee: “How ¢
evaluate people when I can't .
them? In formal terms, trust is
cutcome of a series of benefic
transactions. You have to buil

os culture of trust from work
together.”

Although new legisiation
forcing organisations to ad
flexible working practices, th

so0 are sound business reasons to g
cmployees more flexibil
Qrganisations which hi
embraced flexible working hi
found that it ¢can cut costs

sas improve productivity, More img
tantly, it enables them to recr
stalf from a much broader sl
pool and relain staff. But (¢ d
mean a fundamental change

uo the relationsiip betwecn staff @
management, Both must learn
trusl ecach other and focus
results rather than time spent
the office.

From the Saeaciel T1
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How to engage your employees

Michae! Skapinker

Ade Sodeinde, a 17-year-old
Nigerian, became famous last
week for making some of Britain's
trains run on time. Ms Sodeinde,
in her year working for Central
Trains before going to university,
solved the puzzle of why trains
leaving the depot ran late. She
found that the tracks in the depot
needed upgrading and were slow-
ing the trains’ journeys to their
starting platforms. Drivers and
conductors also had to wait before
boarding because of the time
taken for safety inspections and
cleaning. By refurbishing the
tracks and reorganising inspec-
tion and cleaning, Central was
able to eliminate the problem,
potentially saving itself £750,000
(8$1.37m) a vear in fines for late
running - and vastly reducing pas-
senger frustration and deilay.

Ms Sodeinde will no doubt be in
great demand when she gradu-
ates. But just how large, estab-
lished companies persuade
employees to put in that extra
effort is one of management's
great puzzles. Staff know where
the problems and opportunities lie
and there will always be employ-
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ees with ideas for new products or
better service. All it requires is for
them to speak up and for someone
to listen.

Most companies say they listen
to their people - but as managers
are often unhappy to have their
current strategies disrupted and
new ideas get trapped in corporate
bureaucracy, would-be innovators
become jaded, and cynical.

Yet there is a link between
engaged employees, satisfied cus-
tomers and corporate profitability,
according to a recent study by the
Forum for People Performance
Management & Measurement at
Northwestern University. The
Forum studied 100 US companies
to find out how engaged their staff
were and whether this had any
effect on corporate profitability.
The Northwestern researchers
wanted to look at employees, such
as Ms Sodeinde, who did not deal
directly with customers. What
impact did their attitudes have on
the company's success? Well, the
results were clear. The companies
with the happiest and most
engaged employees had the most
satisfied, highest-spending cus-
tomers.

So how do you make employees

70

75

S0

o
w
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more engaged and content? Roger
Martin, dean of the Rotman
School of Management at the
University of Toronto, argues that
people are happiest not only when
they are respected members of a
team they admire but when the
team and the company are
respected by the world outside,
Being part of a trusted, honest
group is an indispensable compo-
nent of emplovee happiness and
engagement. So is establishing
ties with colleagues you respect.
When groups appear to be per-
forming, companies should hesi-
tate before disrupting them. The
vogue for forming new teams for
each task may work in companies
small enough for everyone to
know each other. When people
constantly have to establish new
links of trust, customers will
probably suffer. Companies
should think hard, too, before they
outsource the work of a function-
ing team. The company you out-
source Lo may be a happy, engaged
bunch, but I would not count on it.

From the Financial Times



Nasa’s exercise in managing risk

By Vicoria Gt

The US space agency grounded its
three remaining space shuttles
after Columbia disintegrated upon
re-entry to Earth's atmosphere in
s February 2003, killing the seven
crew members. Yet even today, sci-
entists are still divided over
whether the management culture
at Nasa has changed enough to
wensure the shuttle's  safety.
Behavioural Science Technology,
the California-based consulting
group that works with other
industries such as railways on
15 safety issues, was hired 18 months
ago to help change the manage-
ment culture at the agency.
Nasa set out to improve employ-
ees’ relationships with supervi-
20 50rs to encourage dissent, empha-
sise teamwork and raise manage-
ment credibility, Although they
are still under pressure from bud-
gets and deadlines, Nasa man-
26 agers say they now take the time
to listen to concerns of engineers
and others on issues that may
compromise safety. BST measured
attitudes to safety and the work
10 environment in February 2004,
then again six months later, and
says the culture at Nasa has

changed. But although 40 per cent
of the managers surveyed said
they saw changes for the better,
only 8 per cent of workers said the
same,

James Wetherbee, a former
shuttle commander, has in recent
months questioned whether the
culture at Nasa has changed
enough to make safety a priority.
And a report released last month
from George Washington
University says the pressures of
getting the shuttles back into
space leads the space agency to
make questionable safety deci-
sions. The study places the cur-
rent chances of a catastrophic fail-
ure on the shuttle at about one in
55 for every mission, Despite Nasa
spending nearly $2bn over the past
two vears making safety improve-
ments to the shuttle, the risk
remains high enough to make any
astronaut's heart dance at take-off
and re-entry. In fact, the George
Washington researchers argue
that more money and effort
should be spent to come up with
an alternative to the space shut-
tles.

In the wake of the Columbia dis-
65 aster, an independent panel, the

Columbia Accident Investigation
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Board, was formed to investigate
the accident. Some of the findings
of the CAIB report were embar-
7o rassing for Nasa. Engineers had
expressed concern about the
falling debris, but their fears were
dismissed. The CAIB severely crit-
icised a lax safety culture at Nasa
75 as contributing to the disaster,
and issued a check-list of 15 points
to get the shuttles back up and
running.
Some critics believe Nasa
2a should be doing more to reduce
the number of manned missions.
Much of the cargo for the shuttle,
Lhey argue, could be transported
robotically. Others have called for
85 the space agency to adopt a more
agegressive schedule in developing
a replacement for the shuttle, But
those are issues for the medium
term. In the coming weeks, getting
sa the shuttle safely into space and
back to Earth will be the priority,
and the world will be waiting with
bated breath to see if Discovery
can get off its launch pad without
g5 mishap.*

From the Financial T¥mes

* In fact, the launch of Discovery was
suceessful.




Online shopping expected to grow
by 35% this year

AR BN ccoiaisstests

Consutners are expected to spend
33 per cent more buying a host of
items from clothes to CDs online
this vear, taking total spending for
52005 to an estimated £19.6bn,
according to the Interactive Media
Retail Group. In its first annual
report, published today, TMRG
said it expected 4m more Britons
w to shop online this year, taking the
total shoppers to 24m, more than
half the UK’s adult population.
The latest figures underline the
sharp growth of internet shop-
15 ping in the decade Since 1994,
While internet shopping account.
ed for just £300m of retail sales in
1999, by 2004 consumers were
spending £14.5bn online, accord-
20 ing to IMRG.

Online shopping is also counter-
acting sluggish consumer spend-
ing on the high street. Houschold
expenditure grew by only 0.2 per

25 cent in the fourth quarter of 2004,
“For a sector to have grown from
scratch in ten years with very lit-
tle investment suggests that the
internet’s time has come,” said

30 James Roper, IMRG chief execu-
tive.

The larger retailing groups -
Kingfisher, Argos, Dixons, Tesco
and Boots - are spending money

35 on developing their internet offer-
ing, but many retail chains are not
investing in online shopping,
which in turn is allowing entrants
such as figleaves.com, which sells

4o underwear, and asos.com, the
clothing e-shop, to gain a foothold
in the market.

I 2004, the IMRG estimated
that the top 100 retailers in the UK

45 spent just £100m on their internot
presence - and most of this came
from a handful of stores. But in
spite of the neglect from big retail-
ers, the growing popularity of

so online shopping looks set to con-

10

tinue as more people gain access
to the internet.
Figures out from 2004 from
Qfcom, the communications regu-
ss lator, showed that more than 56
per cent of homes had internet
access, with a third of those hay-
ing a broadband connection, The
emergence of maobile commerce
éo technology could also mean that
people will be able to shop online
from their mobile phones,
IMRG said electrical and cloth-
ing poods were experiencing
65 strong growth online, with more
than £2bn of electrical goods sold
over the internet in 2004, Digons,
the high street electrical retailer,
expects its online sales - currently
0 at £170m - to hit £1bn in the next
five years. Meanwhile, clothing is
another big expansion area, with
sales growing 37 per cent to £644m
in 2004.

From the Financial Times



Webhiker’s guide to galaxies

By David Baowen

One of the frustrations of peopie who
run large websites is that their efforts
are often judged on superficial
criteria. It is always nice to win an

5 award, but the sad truth is that
judges rarely have time 1o go into
sites in enough depth. So. what is
never analysed is whether the site
really functions properly and does

w what it is meant to do. This is not the
fault of the jJudges; it is because large
online presences are complex
beasts. You really have to get stuck
into them to see whether they are

15 coherent.

Few big organisations have just
one site = typically they have one at
the centre and a galaxy of others
covering countries, subsidiaries,

2a brands and other specialities. This
means we have o look both at the
way the central site works, and at the
way the galaxy spins around it (or
fails 10).

25 There are always reasons why a
web presence has the structure it
does, but they are rarely simple -
usually a mix of historical accident,
lack of budget, decentralised

sv organisation, internal politics, the
whimsy of bosses, and any number
of other factors.

So here are three questions to ask
yourseif to see just how ccherent

35 your own presence is. First, is your
central site one coherent beast, or is
it made up of a group of vaguely
co-ordinated offerings? The US State
Department site, for example, looks

40 neat — with nice bold links across the
top, which are the same wherever
you are in the site. But it soon
becomes clear that it is a federation
of sites that have little in common.

45 Some areas have no links back to
the main site, and are not covered by
the same search engine.

Second and third, can visitors
easily get to your country, business
so and other sites, and can they get
back? Many people will find a
corporate site by writing in the name
of the company and adding “.com’, or
by putting its name into Google. Now
ss you need to get them to the
information they need. A weli-
classified directory can do the trick,
but check aut IC) (wwveici.com), with

its neat expandable “pilot’

6o mechanism, Or UBS {(www.ubs.com),
with its logical service finder. Or look
at Thyssen Krupp's Base
{base.thyssenkrupp.com), a highly
sophisticated search engine that lets

&5 visitors find the relevant site or
information by product, customer
sector, location, subsidiary name, or
other criteria. The basic journey back
from an outlying site should be more

7a straightforward — a link to your home
page.

But can, say, a visilor (o your
French site get direct to the central
investor area? If not, why not? Can a

75 jobsesker in Singapere look for
positions across your entire
erganisation? Is a journalist in Brazil
getting the right mix of local and
global news? Thought not, These are

3o the subtletics that may not win you
an award — but they will make your
site work better. That is good for your
organisation, its customers and other
stakeholders, And of course, for your

a5 job.

From the Financial Times

I/IHCprKHI/IH IO BBINTOJTHCHHU IO

CryneHTy BblIaeTCs TEKCT JJIs YT€HUs, epeBojia U pedepupoBanusi. Bpems MoAroToBKu K OTBETY COCTaBIISET
30 mun. [lanee cTyaeHT yuTaeT pparMeHT TEKCTa BCIIyX, 3aUYUTHIBAET NEPEBO U peQepupyeTr TEKCT. Y CTHBIM
OIPOC MPOBOAUTCS 2 pa3a 3a Kypc B KOHIIE MPOX0XKJIEHHs KaXKA0ro paszaena. Bo Bpems ycTHOTo onpoca CTyIeHT
JIOJDKEH OTBETHTH Ha BCE BOIIPOCHI IIPEMoaBareds 1mo TeMe. Bpems oTBeTa cocTaBiseT S MUHYT.
Kuaroun NpaBUJIbHBIX OTBETOB
ITpu BeIMosHEHNH pedeprupoBaHUs HEOOXOIMMO UCIIONb30BaTh CIEAYIOIINE KIIHIIE:

1. Ha3BaHue cTaTbH, aBTOP, CTHJIb.
The article I'm going to give a review of is taken from... CtaTbs, KOTOPYIO 5 ceffyac Xouy MpoaHaTU3UPOBATH
us...
The headline of the article is— 3aromnoBok cratbu. ..

2. Tema. Jlornueckue 4acTu.

The topic of the article is...- Tewma craTbu

The key issue of the article is... —Kito4eBbIM BOTIPOCOM B CTaThe SBISICTCS

The article under discussion is devoted to the problem... —CraTbi0, KOTOPYIO MBI 00CYXk/1a€M, MTOCBSIIEHA
npoOueme. ..

3. Kparkoe conepxxanue.
The author starts by telling the reader that —ABTtop HaurHaeT, pacckas3bIBasi YUTATEIIO, YTO
At the beginning of the story the author ...—B nauane uctopuu aBTop
...describes — onuceiBaeT
...depicts —mu300paxkaeT
4. OTHOLIEHHE aBTOPA K OTAEJbHBIM MOMEHTAM.
The author outlines...—ABTOp onuckIBaeT
The article contains the following facts..../ describes in details...—CTtaTbst CONEPKUT ciaeayrone GakTol .... /
MOIPOOHO OMHUCHIBAET
Let me give an example...—Ilo3BoibTe MHE PUBECTH PUMED ...
5. BeiBoa aBTOpA.



In conclusion the author says / makes it clear that.../ gives a warning that...—B 3akitouenue aBrop roBopur /
HPOSICHSIET, UTO ... / JaeT MPEAYNPEeKACHHUE, UTo ...
At the end of the story the author sums it all up by saying ...—B koHIIe paccka3a aBTOp IOJBOJIUT UTOT BCETO
3TOTO, TOBODA ...

6. Bau BeIBOI.
Taking into consideration the fact that—IIpuarmas Bo BHuMaH#e TOT BakT, 4TO
The message of the article is that /The main idea of the article is—OcHoBHas uzes cratbu (ociaHue aBTopa)

I have found the article dull /important / interesting /of great value —$ naxoxy crartbto ckyuHoiu /
BaXKHOM/MHTEpECHOM/ HMEIOIIYIO 0O0JIBIIOE 3HaUCHHE (IIEHHOCTB)

Kpurepun oueHuBaHus:
MaxkcruManbHOE KOJIHYECTBO OAJIOB, KOTOPOE CTYICHT MoKeT Habpath — 40 6amioB (3a 1 Kypc BBITIOIHSAETCS
pedepupoBaHue IBYX TEKCTOB, 3a 1 TekcT — 20 6ayioB).

e 16-20 6. — KOMMYHHKATUBHBIE 3371aU¥ BBIIIOJIHEHbI IOJHOCTBIO, HCIOJIb30BAHHBIM CIIOBapHBIA 3amac,
rpaMMaTH4ecKHe CTPYKTYpHl, (hoOHETHYECKOE 0(POPMIICHHE BHICKA3bIBAHNS COOTBETCTBYET MOCTABICHHON
3ajaue;

e 14-16 0. - KOMMYHMKAaTHBHBIE 3a/laydl BBINOJIHEHbl YaCTUYHO, MCIOJIb30BAHHBIM CIIOBapHBIN 3armac,
rpaMMaTH4ecKHe CTPYKTYphl, poHeTHYecKoe 0POpPMIICHHE BbICKA3bIBAaHUS COOTBETCTBYET IIOCTaBICHHON
3ajaye, HeOOIbIINE HAPYIIEHUS UCII0JIb30BaHMs CPEICTB JIOTMYECKOU CBS3H;

e 5-13 6. — KOMMYHUKaTUBHbIC 3a/ladd BBIIOJIHEHbl HE MOJHOCTHIO, HCIOJIB30BAH OrPAaHUYEHHBIN
CIIOBapHBIN 3alac, rpaMMaTHYecKHe CTPYKTYpHl U (hOHETHUYEeCKOe 0(OPMIICHUE BBHICKA3BIBAHUS UMEIOT
HeOoJIbLINE HAapYLLIEHMS,;

e 0-4 6. — KOMMYHHMKAaTHBHBIC 3a7]a4 HE BBIIIOJIIHEHBI, HATMYUE TPYObIX

OLIMOOK B OTBETE, HEMOHMMAHUE CYIIIHOCTH M3J1araéMoro BOIpoca, HEyMeHHe IPUMEHATh 3HaHUS Ha MPaKTHUKeE,
HEYBEPEHHOCTb U HETOYHOCTh OTBETOB Ha JOIOJIHUTENIbHBIE U HABOSIINE BOIPOCHI

TeMbI I0KJIAT0B ¢ MPe3eHTanuel

no nucruiuiiHe_VIHOCTpaHHBIH SI3bIK NPodeccHOHAIBLHOIO
00 IIeHUA(AHTINIACKHI)

. Kommynukanus B 6usHece.

. Kapsepa

. Konkypenuus

. Pocculickast 1 MexX1yHapoHas TOPrOBIIS.

. OcHOBBI ycrienHoro Ou3Heca

DKOHOMHMYECKHUE TIOKA3aTeNN MPEATPUSITHS

. CocraBieHue rogoBoro oT4éra

. bBankpoTcTBO MpeanpusTUS

. [InmanupoBaHue Mpou3BOACTBA

0. VYnpasieHne nepcoHaioMm

HNHCcTpyKus M0 BHINOJTHEHUIO

CryaeHT TOTOBUT 2 JIOKJIaJa B TEUCHUH Kypca. MeToanyecKkue peKOMEHIAINH 10 HATMCAHUIO U TPEOOBaHUS K
o opMIIEHHUIO COIePKATCS B TIPHUIIOKEHUH 2

Kpurepun ouennBanus:

MakcumanbHoe konuecTBo 40 6aitoB (o 20 6aIoB 3a KaXabld JOKJIaT)

e 16-206.- wu3N0XEeHHBIN MaTepual GaKTUYECKH BEPEH, IPUCYTCTBYET HATUUHE
IITyOOKHMX MCUEPIBIBAIOIIMX 3HAHUM 110 MOATOTOBICHHOMY BOIIPOCY, B TOM YHCIIE
OOIIMpPHBIEC 3HAHHS B IIEJIOM 10 TUCIUIUIHHE, TPAMOTHOE U JIOTHYECKH CTPOMHOE
U3JI0KEHUE MaTepHraa, IIMPOKOe HCII0JIb30BaHHE HE TOJIBKO OCHOBHOM, HO U
JOTIOJTHUTEIBHOM JINTEPATYPHI;

e 14-16 6any0B - U3NOXKEHHBIA MaTepUa BEpPeH, HAIMUKeE MOJIHBIX 3HaHUH B 00beMe
PO IEHHOM MTPOrpaMMBblI 110 OJrOTOBIEHHOMY BOIIPOCY; IPAMOTHOE U JIOTUYECKU



CTpOWHOE M3JIOKEHHE MaTepHuaia, IIMPOKOe HCIOJIb30BAHUE OCHOBHOM
JTUTEPaTypHI;
e 5-13 6. — U3NOXKEHHBI MaTepHaj BEpEeH, HAIMYME TBEPABIX 3HAHUH B 0O0beMe
PO IEHHOM MTPOrpaMMBI O MIOATOTOBICHHOMY BOTIPOCY; U3JI0KEHHE MaTepraa ¢
OTJENIbHBIMU OIIMOKaMU, YBEPEHHO HCIIPABIECHHBIMU HCIOJB30BAaHUE OCHOBHOMU
JTUTEPaTypHI;
Menee 4 6. — paboTa He CBs3aHa ¢ BBIOpAaHHON TEMOH, HAJIMYWE TPYObIX OMMOOK, HEMOHMMAaHHUE CYIIHOCTH
M3J1araeMoro BOIpoca.

3 Meroauyeckue MaTepHuaJibl, ONpeaeasaoiue Mpoueaypbl ONeHMBAHUS 3HAHUI, YMEHUd, HABBIKOB M
(nJin) onbITA 1EATEIbHOCTH, XapAKTEePU3YOIIUX ITANbl (GOPMUPOBAHUS KOMIIETEHIIUIA

[Tpouenypsl OLIEHHBAHUS BKJIFOYAOT B €€0s1 TEKYLIUI KOHTPOJIb U IPOMEKYTOUHYIO aTTECTALIUIO.
Texkymmii KOHTPOJIb yCIIEBAEMOCTH IIPOBOAMUTCS C UCIOIb30BAHUEM OLICHOYHBIX CPEICTB, IPEACTABICHHBIX B
.2 JaHHOTO IPWIOXKEHHA. Pe3ynpTaThl TEKYLIEr0 KOHTPOJIS JOBOIATCS JO CBEIEHUS CTYAEHTOB [0
IIPOMEXYTOYHOM aTTeCTalu.

IIpoMeskyTouHasi aTTecTalMs MPOBOAUTCS B (GopMme 3adera. 3adyeT MPOBOIUTCS IO PACITUCAHUIO
IIPOMEKYTOUHOM aTTecTaly B (hopme codece10BaHMs M0 MIPOIIEHHBIM TEMaM.



IIpunoxenne 2
METOAUYECKHUE YKA3AHUSA 11O OCBOEHUIO JTNCHUTIJIMHBI

Y4eOHBIM IIAaHOM MPEAYCMOTPEHBI CIICAYIONINE BUIBI 3aHATHH:

- IPAaKTHYECKHE 3aHATHSL.

B xozne npakTudeckux 3aHATUNA yriayOJsIFOTCS M 3aKpEIUISIFOTCS 3HAaHUS CTYJEHTOB I10 Psily BOIIPOCOB,
Pa3BHBAIOTCS HABBIKM YCTHOW M MUCHMEHHOM peYr Ha HHOCTPAHHOM SI3BIKE.

HpI/I IMOATOTOBKEC K NPAKTUYCCKUM 3aHATHUAM Ka)K[[BIfI CTYACHT HOJIKCH:

— M3YYUTh PEKOMEHIOBAaHHYIO Y4EOHYIO JINTEPATYPY;

— NOATOTOBUTH OTBECTHI HA BCC BOIIPOCHI 110 H3y‘IaCMOI>'I TEMC.

[To cornmacoBaHuIO C MpenojaBaTesieM CTYIASHT MOXKET IMOATOTOBUTH JOKJIAJ MM COOOIIEHHE MO TeMe
3aHaTHA. B nmponecce IMOAroTOBKHM K HNPAKTHYCCKHUM 3aHATHAM CTYACHTBI MOI'YT BOCIIOJbB30BATHCA
KOHCYJIBTAIMSIMU TIPETIOIaBaTEIS.

BOHpOCBI, HC paCCMOTPCHHBIC HA NPAKTUYCCKUX 3aHATUAX, JOJIKHBI OBITE HU3YYCHBI CTYACHTAMHU B XO€
CaMOCTOATENHLHOM paboThl. KOHTpOIb caMocTOATENFHON PabOTHI CTYICHTOB HaJJ y4eOHOH ITporpaMMoi Kypca
OCYIIECTBISICTCA B XOJ€ 3aHATHH METOAOM YCTHOTO ONpOca WM TIOCPEICTBOM TecTUpoBaHUs. B xoze
CaMOCTOSATENILHON ~ pabOThl KaKABI CTYAEHT O0s3aH IPOYUTATh OCHOBHYIO W TIO BO3MOXKHOCTH
JOTOTHUTEIBHYIO  JINTEPAaTypy IO HM3y4aeMoil  TeMe, BBHINHCATh OIPEICIICHUS] OCHOBHBIX MOHATHM,
3aKOHCIICKTHPOBATh OCHOBHOE COJICp)KAaHHE; BBINKCATh KIIIOYEBBIC CJIOBA; BBHIMNOJHHUTH 33JaHUS-OPUEHTHUDPHI B
IpoIiecce YTEHUsI PEKOMEHIyEMOT0 MaTepuraa, MpoaHaIM3UPOBATh MPE3CHTAIIMOHHBIN MaTepHall, OCYIIECTBUTD
000011eHNe, CPAaBHUTH C paHEe U3YYCHHBIM MAaTEPUAIOM, BBIJICIIUTH HOBOE.

[lpu peanuzanuu pa3IUYHBIX BUAOB YYe€OHOH pabOTHI HCIOJB3YIOTCS pa3HOOOpa3Hbie (B T.U.
MHTEPAKTUBHBIC) METO/IbI OOYUCHHS.

JI71s1 TOATOTOBKH K 3aHATHUAM, TEKYIEMY KOHTPOJIIO ¥ ITPOMEKYTOYHOM aTTECTallMM CTYAEHTbl MOTYT
BOCIIOJIb30BaThCS ANIEKTPOHHO-OMOIMOTEUHBIME cUCTeMaMu. Takxke oOyuaromyecs MOTYT B3SATh Ha JIOM
HEOOXOMMYIO0  JINTepaTypy Ha  aOOHEMEHTe  yHUBEPCHTETCKOH OMOIMOTEKH WM BOCIOJIB30BaThCS
YUTAILHBIMH 3aJIaMHU.

IToaroroBka AokJyIaza ¢ npe3eHTanueil

OpmHO#l W3 (QoOpM CaMOCTOSTENFHOW NEATENIbHOCTH CTYACHTA SBISICTCS HANMCaHWE JIOKJIAIO0B.
BeinmonHenue Takux BUIOB pabOT CHOCOOCTBYET (OPMHMPOBAHUIO y CTYJEHTAa HABBIKOB CaMOCTOSATENbHOM
HAYYHOH JeSATENbHOCTH, IOBBIIICHUIO €ro TEOPETHYECKOW M MPO(PECCHOHATBHONH MOATOTOBKH, JIydIIeMy
YCBOCHMIO YU€OHOT0 MaTepuaia.

TeMbl JOKIIAJOB ONPEAETSIOTCS IperojaBaTesieM B COOTBETCTBHH C IPOTPAaMMON TUCIUILIMHEL.
Konkperu3zaius TeMbl MOXKET OBITh ClIeJIaHa CTYIEHTOM CaMOCTOSITEIBHO.

CrnenyeT akleHTUPOBAaTh BHUMaHUE CTYJEHTOB Ha TOM, YTO (JOPMYJIUPOBKA TEMbI (Ha3BaHUs) pabOThI
JI0JKHA OBITh:

= sicHOM 1o opme (He coaepxaTh HEY1000UUTAEMbIX U (Dpa3 ABOMHOIO TOIKOBAHMS);

— coJiepXaTh KIIOYEBbIE CJI0BA, KOTOPBIE PEMPE3CHTUPYIOT UCCIIE0BATENLCKYIO paboTy;

= OBITh KOHKPETHOH (HE CO/IepKaTh HEOTIPEICICHHBIX CIIOB «HEKOTOPBIE), «OCOOBIE» U T.11.);

— coJlepxaTb B ceOe AeHCTBUTENBHYIO 33/1auy;

— OBITb KOMIAKTHOM.

BriOpaB Temy, HeoO0XoAMMO MOJ00paTh COOTBETCTBYIOIIMN HMH(OPMAIIMOHHBIN, CTAaTUCTHUYECKHI
MaTepuall M MPOBECTH €ro IpeIBapHUTEeNbHBI aHamu3. K Hambonee MOCTYIHBIM HCTOYHHKAM JIUTEPATYPHI
oTHOCATCS (POHABI OMOIMOTEKH, a TaK K€ MOTYT UCIIOJIb30BATHCS JEKTPOHHBIE HCTOUHUKN MH(OPMALIUH (B TOM
gyucie u UaTepHer).

BaxubiM TpeOGoBaHUEM, NMPEIbIBIIEMbIM K HAMHMCAHUIO JOKJIAJ0B Ha AHIJIMHCKOM SI3BIKE, SIBISETCS
TPaMOTHOCTh, CTHJINCTHYECKAS aJIeKBATHOCTh, COJIEPKATEITHHOCTH (ITOTHOTA OTPAKEHUS M PACKPBITHS TEMBI).

Jlokaz 1oJkKeH BKIII0YaTh TAaKOH AJIEMEHT KaK BBIBOJIbI, IIOYYE€HHBIE CTYIEHTOM B pPe3yJIbTaTe paboThI C
WCTOYHUKAMHU HH()OPMAITIH.

Jloknazipl MpeCTaBIsAIOTCS CTPOro B OIpenesieHHoe rpadukoM ydeOHOro mporecca BpeMsi M HX
BBITIOJIHEHUE SBISIETCS 0053aTEBHBIM YCIOBUEM ISl TOMTYCKa K MMPOMEKYTOYHOMY KOHTPOJTIO.

[pesentanust (B Power Point, Libre Office) mpencraBnser co0oii myOauyHOE BBICTYIUICHHUE Ha
WHOCTPAaHHOM SI3bIK€, OPHUEHTUPOBAHHOE HA O3HAKOMJICHHME, YOEKIEHHE CIyllaTelell Mo onpeaeeHHOM
Teme-mipobneme. ObecreunBaeT BU3YaJbHO-KOMMYHHMKATHBHYIO TOJIEPKKY YCTHOTO  BBICTYIUICHUS,
crocoOcTBYeT ero 3 (HEKTUBHOCTH U PE3YJIbTaTUBHOCTH.



KauectBennas npe3eHTalys 3aBUCUT OT CIEAYIOIINX [TapaMeTPOB:

- TOCTaHOBKH TE€MbI, LIEJU U IJIaHa BBICTYIIJICHUS;

- ompeneneHus: NpoJ0JKUTEILHOCTH MPECTaBICHUSI MaTepHaa;

- ydeTa 0COOEHHOCTEH ayJIuTOpPHH, aJpeCHOCTH MaTepHaa;

- HMHTEPAKTUBHBIX JCHCTBHIA BBHICTYMAIONIETO (BKIFOYCHUE B 00CYKICHUE CITyIIaTeNeH );

— MaHepbl MpPEeICTaBICHMs] MPE3EHTAIMU: COOJIIOJIEHUE 3PUTEIBHOTO0 KOHTaKTa C ayAUTOpUEH,
BBIPA3UTEIbHOCTb, )KECTUKYJISALINS, TEIOABUKCHUS;

- HaIU4Ms WUTIOCTpaIuil (He meperpykarolux n300paxkaeMoe Ha SKpaHe), KIIFOUEBbIX CIIOB,

- HY)XHOTO 10100pa IIBETOBOW TaMMBI;

- HCIOJIb30BAHUS YKa3KH.

[IpenogaBatenp AOKEH PEKOMEHI0BATh CTYIEHTaM

- HE YUTaTh HAIMCAaHHOE Ha DKPAHE;

- 00s3aTe’nbHO HEOTHOKPATHO OCYIIECTBUTH MPEACTABICHUE MIPE3EHTALINH JI0MA;

- MpeayCcMOTpeTh MpoOJIeMHBIE, CIIOKHbIE 1711 TOHUMaHuUs (hparMeHThl U TPOKOMMEHTUPOBATh HX;

- TMpeABUACTh BO3MOXHBIC BOIPOCHI, KOTOPBIE MOTYT OBITh 3alaHbl TIO XOJy M B pe3yJIbTare
MpeIbABICHUS MPE3CHTAIUH.



