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1. IIEJIX OCBOEHUSA JTUCHUIIJINHBI

1.1|OcHOBHO} 11€TBI0 MIPENOJaBaHUs UCHUIITUHBI «ITHOCTPaHHBIH A3bIK IPO(ECCHOHATBHOTO OOIIESHUS» ISl MATHUCTPOB SBISETCS
(hopMHpOBaHNE MHOSA3BIYHOW KOMMYHHKATHBHOI KOMIIETEHIIUH, TO3BOJIAIONIEH NCHONIB30BaTh MHOCTPAHHBIHN A3BIK B IIpOIIecce
YCTHOTO ¥ ITUCHMEHHOTO JIEJIOBOTO OOIICHNUS Ha YPOBHE, obecrednBaomeM 3pheKTUBHYIO MPpodecCHoHaNbHYIO0 JeTeIbHOCT.
IIpakTH9ecKoe BlaJeHIE HHOCTPAHHBIM S3bIKOM IIpEJIToNaraeT BllaJeHHe MEeTOaMI M CIIOcO0aMH OM3HeC -KOMMYHHKAIINH,
OuzHec-koppecnonaeHMuY. Llens 00yueHns: MarucTpoB HHOCTPAHHOMY S3BIKY 3aKII0YaeTCs B IPHOOPETCHUHU U AalbHEHIIEeM
pa3BUTHU NPO(ECCHOHANTBHON HHOA3BIMHON KOMIIETCHIIUH, HEOOXOAUMBIOHN IS 3(()EKTUBHOIO MEXIMIHOCTHOTO AEIOBOTO
00MIeHNS ¢ IPUMEHEHNEM NPO(ECCHOHANBHBIX SI3BIKOBBIX (JOPM U CPEJICTB.

2. TPEBOBAHUS K PE3YJIBTATAM OCBOEHMUSA JUCIHUATIIJINHBI

YK-4:CnocofeH npuMeHsITh COBpeMeHHbIe KOMMYHUKATHBHbIE TEXHOJOIHH, B TOM YHCJe HA MHOCTPaHHOM(bIX) si3bIKe(ax), /s
aKaJgeMH4ecKoro u npogecCMOHAIBLHOI 0 B3aUMOJeHCTBUS

B pe3ysbTaTe 0cBOCHUS IUCHHUIINHBI 00y4alOIMIiCH NOJIIKeH:

3HaTh:

-YHOTPEOUTENILHY 10 JIEKCUKY HHOCTPAHHOTO s3bIKa B 00beMe, He00OX0IMMOM Jyisi OOIIEHHs, YTCHUS U epeBOia MHOS3bIYHBIX TEKCTOB
npodeccuoHaNbHON HaIlPaBICHHOCTH;

- JIEKCUYECKHE U IPaMMaTHYECKHE CTPYKTYphI U3y4aeMOTo sI3bIKa; TIpaBHila YTEHUS U CIIOBOOOPa30BaHUS;

- IpaBuiIa OQPOPMIICHHS YCTHOW MOHOJIOTMYECKOH U ANAIOTHYECKON peun;

- 3HaTh 3aKOHOMEPHOCTH [ICJI0BOW YCTHOM M MMCHMEHHONH KOMMYHHKAIINK Ha HHOCTPAHHOM sI3bIKe(COOTHECEHO ¢ MHAnKaTopoMm YK- 4.1)

YMeTh:

- CHCTEMHO aHAJIM3HPOBaTh HHPOPMAIMIO U BEIOHPATh 00pa30BaTeIbHbBIC KOHIICIIIUH;

- IPUMEHSTh METOJIbI U CIIOCOOBI IEIIOBOIO OOIICHHS ISl HHTEIUICKTYalIbHOTO Pa3BUTHUS, IOBBILICHUS KYJIBTYPHOTO YPOBHS,
npodeccHnoHaIbHONH KOMIIETEHTHOCTH

- ACTIOJIb30BATh TEOPETHIECKUE 3HAHNUS VIS TeHEPallii HOBBIX HAEH- BOCIIPHHIMATD CMBICIOBYIO CTPYKTYPY TEKCTa; BBLIEISATH TJIaBHYIO U
BTOPOCTENICHHYIO HH(OpMAIHIO;

- IPUMEHSTh 3HAHUSI HHOCTPAHHOTO S3bIKA JUISl OCYLICCTBICHHUS MEKIMYHOCTHOTO U TPO(ECCHOHATBHOTO OOIICHHUS;

- YUTATh JUTEPATYPY 1O CIICHUATBLHOCTH, aHAJM3UPOBATH MOJIYUYCHHY IO HHPOPMAIHIO;

- IIepeBOAUTH Npo(decCHOHANBHBIC TEKCTHI (0e3 coBaps);

- COCTaBISATh Hay4YHBIC TEKCThI HA HHOCTPAHHOM SI3bIK(COOTHECEHO ¢ nHauKatopoM YK-4.2)

Buaaners:

HaBBIKAMU MyOJIMYHON peyuH, apryMEHTAIUH, BEJACHHS JUCKYCCHU; HABBIKAMH MTHCbMCHHOW peuw;

croco0aMu OpUEHTUPOBAHUS B MCTOYHUKAX MHPOpMAK (3KypHAJIbI, CaliThl, 00pa30oBaTeIbHbIE MIOPTAJIBI U T.11.);

OCHOBHBIMH HaBBIKaMH M3BJICUCHHM S TJIABHOM M BTOPOCTEIICHHOH HHPOpMAIIH;

HaBbIKaMU PUOOPETEHUS, UCIIOIb30BaHHs U OOHOBJICHUS I'YMaHUTAPHBIX, 3HAHUIA;

HaBBIKaMH BBIPAKEHHS MBICIIEH M COOCTBEHHOT'O MHEHUSI B MEXJIMYHOCTHOM U JIeIOBOM OOLIEHHH Ha HHOCTPAHHOM SI3BIKE;
HaBBIKAMHU J€J0BOH MICbMEHHOW M YCTHOH pedH Ha MHOCTPAaHHOM SA3BIKE;

HaBBIKAMH U3BJIEYEHUS HEOOX0ANMON HH(POPMAIIUK 13 OPUTHHAIBHOTO TEKCTa SKOHOMUYIECKOT'O XapaKTepa;

HaBBIKAMH COCTABIICHHUS KPATKUX TEKCTOB CIELHATU3UPOBAHHOTO XapaKTepa, aHHOTAMH(COOTHECEHO ¢ HHAUKaTopoM YK-4.3)

3. CTPYKTYPA U COAEP)KAHUE JUCIUITIMHBI

Kon HaumeHoBaHue pa3iesioB U TeM /BH/ 3aHATUSI/ Cemectp / | YacoB Komneren- JlutepaTtypa
3aHATUS Kvpe 100
Pa3zgen 1. «KoMMyHHKanusi M MeKIyHAaPOTHBIH
MAapKeTHHI»
1.1 1.1 1 2 YK-4 JI1.1J11.2 J11.3
Jlexcnueckue eTMHUIBL: BUIbI KOMMYHHKaIn. Pa3sTre JI1.4J12.1 J12.2

HaBBIKOB ayanOBaHm.Pamee HaBBIKOB aHAJIUTHYCCKOTI'O
yreHus: "DISKTPOHHOE MHUChMO Kak opma nenoBoit
KoOMMyHHKaiuu'". Hanmicanue npocToro e0Boro niuchma.

Mp/
1.2 1.2 Jlexcuueckue eIMHULBI: MapKETUHT. Pa3BuTHE HaBBIKOB 1 2 YK-4 JI1.1 J11.2 JI1.3
aynupoBaHus "Kax BbIINTH Ha MEKIyHapOJHBIH PHIHOK". JI1.4J12.1 J12.2

CioXHBIE CYNIECTBUTEBbHBIC. Pa3BUTHE HABBIKOB TOBOPEHUS
"Co3znanue riodansHoro openna" /Tlp/




1.3 Tema: Komanguposka. [Ipryactre npomemero BpeMeH . VK-4 JI1.1JI1.2 JI1.3
Hactosee coBepiieHHOE BpeMmsl. JI1.4J12.1 J12.2
Poccuiickas 3apy0esxHas Topropist. [Ipoctoe Oyayiiee Bpems.

/Cp/

1.4 UreHue: pa3BUTHE HABBIKOB aHAIN3a U pehepUpOBaHUS YK-4 JI1.1 J11.2 J11.3
HMHOCTPaHHOT'O TEKCTa JI1.4J12.1 J12.2
I'pammaTrka: Pa3BuTre HaBBIKOB yrOTpeOIICHHS
rpaMMaTHYECKUX CTPYKTYP BPEMEH aHIJIMICKOrO Iiaroja B
YCTHOM M MUCBMEHHOM peun
/Cp/

Pa3zgen 2. «CrtaHoBJIeHHe IeJIOBBIX CBsI3eii U cTpaTerun
ycmexa»

2.1 2.1 Jlexcuueckue eIMHMILBI: pAa3HOBUJHOCTH JICJIOBBIX VK-4 JI1.1 J11.2 JI1.3
B3aMMOOTHOIIEHUH. Pa3BuTre HaBBHIKOB TOBOPEHNUSI JI1.4J12.1 J12.2
"IIpoBenenne nmeperoBopoB". Pa3BuTre HaBHIKOB
aynupoBanus "JlenoBoe napraepctso" /I1p/

2.2 2.2 Pa3BuTHe HAaBBIKOB M3BJICUCHHS MH(DOPMAIIUK U3 TEKCTa YK-4 JI1.1J11.2 JI1.3
"TIyTts k ycnexy Kapioca Crnuma". IpedukcansHoe JI1.4J12.1 JI2.2
cioBooOpa3zoBanue. Pa3BuTie HaBBIKOB roBopeHHs "Benenue
neperosopos” /Cp/

2.3 Tewma: /lenoBbiec Ha3HaUEHUS. DKBUBAJICHTHI MOJAIEHBIX YK-4 JIT.1 JI1.2 JI1.3
riarosios to beable to, to have to.Kounctpykiuu as ... as, not so JI1.4J12.1 J12.2
... as. besmuunsle rnaronsl. Ymp. 1-8,Ymp. 3-7. /Cp/

24 Tema: B opuce. MogansHbIe THaronst can, may, must.Ilpsmoe VK-4 JI1.1JI1.2 JI1.3
M KOCBeHHOE JonojHeHre. O0CTOATENbCTBO LIEIIH, JI1.4J12.1 J12.2
BBIpQ)KEHHOE MHOUHUTHBOM. Y1Ip. 6-14. /Cp/

25 IMoaroToBKa JOKJIAIO0B IO MpoiaeHHsIM TeMam B Microsoft YK-4 JI1.1J11.2 JI1.3
Office, Libre Office J11.4J12.1 J12.2
/Cp/

2.6 [3auét/ YK-4 JI1.1 J11.2 J11.3

JI1.4J12.1 J12.2
Paznen 3. "3ansaTocTh M pucku"

3.1 3.1 Jlekcuueckue eMHULBL: TPYAOYCTPOICTBO, MOTHBALIUS VK-4 JI1.1 J11.2 JI1.3
ycnemHoi paboTel. PazBuTtre HaBBIKOB ayaupoBaHus " JI1.4J12.1 J12.2
OcHoBHI ycriemHoro 6usHeca". Pa3BuTHe HaBBIKOB TOBOPEHUS
:" [onGop nepconana Ha kimoueBsle no3uuuun". /Ip/

3.2 3.2. Jlekcu4eckue eqUHUIIBI : PUCKU BeleHHUs OU3Heca. THIIBI YK-4 JI1.1J11.2 JI1.3
PHMICKOB, KpH3HCHBIE CUTYallnu. Pa3BuTrHe HaBBIKOB JI1.4J12.1 J12.2
aynupoBaHus " YrpaBieHHue pruckamu. Kak BeiiTH U3
KpHU3HCHOU cuTyanun". Pa3BuTie HaBBIKOB aHAJTUTHYECKOTO
yreHus TekcTa " MHTepHaIMOHAIM3A1MS - PUCK W HOBBIE
Bo3moxkHoCTH." /TIp/

3.3 Tema : Paboune B3anmooTHomeHus. CobecenoBanue npu VK-4 JI1.1JI1.2 JI1.3
ycTpoiicTBe Ha pabory. CrpamatenbHbIi 3amor. Ymp. 1-4. JI1.4J12.1 JI2.2
Bpemennsie GpopMbl cTpanaTenbHoro 3ainora. Ymp. 1-7.

CyddukcanbHoe cnoBoobpazoBaHue.
CobecenoBanue npu ycTpoucTBe Ha padoty. /Cp/

34 Tema: CtpaxoBaHue OU3HECA OT PUCKOB. CTPAaXOBask MOJUTHKA YK-4 JI1.1J11.2 JI1.3
komnanuu. Hapeaus. JI1.4J12.1 J12.2
Hapeuus B anrimiickom si3pike. OOpa3oBaHHe aHTIIMHCKUX
Hapeunii. Crenenu cpaBHeHus. Ymop. 5-9. /Cp/

Paznen 4. "CTniu MeHeXKMEHTA M CIIOCOOBI
npuBieyeHue puHancupoBaHus'

4.1 4.1. Jlexcuueckue enuHuipl: CTUIIM MEHE)KMeHTa. Pa3Burue YK-4 JI1.1 J11.2 J11.3
HaBBIKOB aynupoBaHus "KiroueBbie (pakTopsl yCIIEITHOTO JI1.4J12.1 J12.2

MeHeUKMeHTa ". Pa3BUTHE HaBBIKOB aHAIUTUYECKOIO UTECHMUS:
"IIpenmy1iecTBa U HEJOCTATKU PA3IMYHBIX CTUIIEH
meHnemxmenTa'. /Cp/




4.2 4.2. Jlexcuueckue eauHuIbl: [IprBiicueHue GpruHaHCHPOBAHUS. 2 4 VK-4 JIT.1JI1.2 JI1.3
VYnpasnenue ¢puHancamu. Pa3sutue HaBBHIKOB TOBOpeHHS " JI1.4J12.1 JI2.2
Kakwue ciocoObl puBiieueHus] PUHAHCOB /ISl BEICHUS
MaJioro Ou3Heca JOCTYNHBI B Haleit ctpane?" /Cp/

4.3 Tema:Pabota B komanme. COBETHI KaK JIydIlle OpraHN30BaTh 2 4 YK-4 JIT.1J11.2 J11.3
paboty B KoMaHae. MozansHbIe TIaroibl. YIoTpeoaeHue JI1.4J12.1 J12.2
MOJAJIbHBIX TJ1arojioB ¢ nepHeKTHHIM HHGUHUTHBOM.

Yup. 1-5 /Cp/

4.4 UreHue: pa3BUTHE HABBIKOB aHHOTUPOBAHUS U 2 2 YK-4 JIT.1 J11.2 J11.3
pedepupoBaHus UHOCTPAHHOTO TEKCTA. JI1.4J12.1 J12.2
['paMMaTHKa: pa3BUTHE HABBIKOB YIIOTPEOICHUS
TPaMMaTHYECKUX CTPYKTYP BPEMEH aHIJIMHCKOTO TJiarojia B
JCUCTBUTEIBHOM M CTPaJaTeIbHOM 3aJI0TaX B YCTHOM U
nucbMeHHOM peun /Cp/

4.5 IToaroToBKa JOKIAI0B IO MpoiiaeHHEIM TemaM B Microsoft 2 4 VK-4 JI1.1J11.2 J11.3
Office, Libre Office JI1.4J12.1 J12.2
/Cp/

4.6 /3aqét/ 2 4 VK-4 JI1.1J11.2 J11.3

JI1.4J12.1 J12.2

4. ®OHJ] OLIEHOYHBIX CPEJCTB

CrpykTypa U conepxaHue GpoHIa OLEHOYHBIX CPECTB I IPOBEACHHS TEKYLIEH U IPOMEKYTOYHON aTTeCTAl[MK IPEACTABICHBI B
IIpunoxenuu 1 k paboyei nporpaMme JUCLUUILIHHBL.

5. YYEBHO-METOANYECKOE U UHO®OPMAIIMOHHOE OBECHHEYEHUE JUCHUITIJINHBI

5.1. OcHoBHast JuTEpaTypa

ABTOpBI, COCTAaBUTENN 3arjaBue H3naTenabcTBO, TON Konnu-Bo
JI1.1  [Myprtazuna 3. M., English for Professional Communication: mo Kaszann: Kazancknii mayuno | https:/biblioclub.ru/inde
AmumpoBa . T, IucouIiInee «THOCTpaHHBIHN S3BIK»: y4eOHOe -HCCIIeI0BaTEIbCKHI x.php?
AGI[yJUTI/IH n. LH., rnocooue TEeXHOJIOTMYECKUU page=b00k&ld=259048
Ceicoes B. A. yuusepcuter (KHUTY), HEOTPaHNIEHHBIH JOCTYI
2012 JUTS 3apPETUCTPUPOBAHHBIX
MOJIb30BaTeNeH
JI1.2  |[Imwunens E. A. JunakTHdeckne MaTepHasl 11 camocTosTensHol  |Cankr-IleTepOypr: https://biblioclub.ru/inde
pab6orsl o Kypcy «Business Englishy («lenoBoii MHCTHTYT CTeNMAaNbHOI x.php?
AHTJIMHCKUH 5131311()))1 yqeGHoe rmocooue MEJAarOrUKH U IICUXOJIOTHH, page=b00k&ld=438772
2015 HEOTPaHUYEHHBIH JTOCTYIT
JUTS 3apErUCTPUPOBAHHBIX
MoJIb30BaTeNe!
JI1.3 |Anucumosa, A. T. English for Business Communication: yue6uoe Kpacuonap: FOxubIit http://www.iprbookshop.r
MOCOOHE M0 ETIOBOMY aHITIHHCKOMY SI3BIKY ISt HHCTHTYT MEHEDKMEHTA, u/25955.html
CTY/ICHTOB, 00YYAaIOIHMXCsI 10 HATIPABICHHSIM 2013 HEOTPaHUYEHHBIH TOCTYI
«IKOHOMHMKaY, «MEHEIKMEHT JUTS 3apETUCTPUPOBAHHBIX
MoJIb30BaTeNel
JI1.4 |Jykuna, JI. B. Kypc anrmmiickoro s3pika aus marucrtpanTos. English| Boponex: Boponexckuit http://www.iprbookshop.r
Masters Course: yueGHoe nocobue /sl MaruCTPaHTOB | rocy napcTBEHHbIA u/55003.html
10 Pa3BUTHIO ¥ COBEPILICHCTBOBAHHIO OOIINX U APXUTEKTYPHO- HEOTPaHUYEHHBIH TOCTYII
MPEJAMETHBIX (I€I0BOM aHITIMICKUIA A3BIK) CTpOHTeIbHbIN JUTS 3apETUCTPUPOBAHHBIX
KOMTIETCHITUNA yausepeurer, 55C ACB MOJTb30BaTeNEH
b 9
2014
5.2. lonoxHATEIbHAS JUTEpPaTypa
ABTOpBI, COCTaBUTENN 3armasue W3natenscTBO, TOI Konnu-Bo
JI2.1  |Vkpaunen U. A. MHocTpanHblii A3bIK (aHTIMHCKKI) B Mocksa: Poccuiickuii https://biblioclub.ru/inde
po(heCCHOHATTBHON ACATEIFHOCTH: YIeOHO- roCcyaapCTBEHHbIi x.php?

METOJHYECKOE TTOCOoOHE

YHUBEPCHUTET NPaBOCYINS
(PI'VID), 2015

page=book&id=439638
HeorpaHI/I‘IeHHBIﬁ JA0CTYyIT
A1 3apETUCTPUPOBAHHBIX
MOJIb30BaTeNeH




ABTOPBI, COCTaBUTEIN 3arnaBue W3patenscTBO, TOX Komnmna-Bo
JI2.2  |Benpurkas, JI. B., JenoBoif arrmuiicknii 361k = English for Business  |Munck: TetpaCuctemc, http://www.iprbookshop.r
Bacwesckas, JI. 1., Studies: yueGHOE ocobue Tetpaunur, 2014 u/28071.html
Bopucenko, /1. JI. HEOTPaHWYEHHBIN 1OCTYII
IS 3aPETHCTPUPOBAHHBIX
N0JIb30BaTEICH

53 HpO(l)eCCHOHaJ'Ile)Ie 0a3bl JAHHBIX U PlH(l)OpMalIPlOHHI)le CIIpaBOYHbIC CUCTEMBI

KoncynbTanT +

I'apant
Cambridge Dictionary https://dictionary.cambridge.org/ru/

I'azeta Financial Times https://www.ft.com/

5.4. IlepeyeHs MPOrpaMMHOT0 00ecTeYeHU s

Microsoft Office
5.5. YueGHo-MeTOAMYECKHE MATEePHAIBI VISl CTYAeHTOB ¢ OTPAHHYEHHBIMH BO3MOKHOCTSIMH 310 POBbS

ITpu HEOOXOIMMOCTH IO 3afBICHUIO OOYYalOIIETOCs C OrpaHMYEHHBIMH BO3MOXKHOCTSIMH 310pPOBbS y4eOHO-METOAMYECKHE MaTepHallbl
NPEAOCTABISAIOTCSA B JOpMax, aallTUPOBAHHBIX K O'PAaHUYEHUSM 310POBbS M BocHIpUsATUs HHGopMamu. Jjist nuI| ¢ HapyIeHUsIMU 3pEHHUS: B
¢dopme ayauodaiina; B neyaTHoOH (popme yBeNIUUEHHBIM mpUTOM. IS MLl ¢ HAPYHICHUSIMU ClyXa: B (hopMe 3JIEKTPOHHOT'O TOKYMEHTa; B
nedaTHol ¢opme. sl UL ¢ HAPYIICHUSAMH OIIOPHO-/IBUTaTENILHOTO arnmapaTa: B (JopMe dJIEKTPOHHOTO JIOKYMEHTA; B e4aTHOU dopme.

6. MATEPUAJIbBHO-TEXHUYECKOE OBECIIEYHEHUE JTUCHUIIJIMHBI (MOAY JIST)

ITomereHus IS IPOBEICHUS BCEX BHIOB paboT, MPETyCMOTPEHHBIX YIeOHBIM [UIAHOM, YKOMIUIEKTOBAHBI HEOOXOANMOM
CHENMAIN3UPOBAHHON yueOHOI MeOebIo U TEXHUYECKUMU CPEACTBAMHU O0Y4EHHsI: CTOJBI, CTYJIbs, HEPCOHANIBHBIA KOMITBIOTEp (HOYTOYK
HEPEHOCHOIT), IPOEKTOP, AKPAH/MHTEPAKTUBHAS JOCKA.

7. METOJIUYECKHUE YKA3AHUS JJIS1 OBYYAIOIINXCS IO OCBOEHHIO JUCIHUILIMHBI (MOIY.JIS)

MeTtonuueckue YKazaHus 10 OCBOCHHUIO JUCHUINIMHBI IIPEACTAaBJICHBI B HpI/IJ'IO)KeHI/II/I 2k pa60qel71 nporpamMme IUCHUIINHBI.




Ipunoxenne 1

1. OnucaHue nNokKa3sareJjen " KpUTEpUuEB OLICHUBAHUA KOMHETeHul/lﬁ Ha
Pa3/IMYHbBIX 3TANlAX UX (l)Ole/lpOBaHI/IH, OIMHMCaHHE IIIKAJI O€HUBAHUA

1.1 IokazaTenu u KpUTEPUU OLICHUBAHUS KOMITETCHIIUIA:

3VH, cocrasasonme
KOMITETEHIIAIO

Ilokaszarenu
OLIEHUBAaHUS

Kpurepun orniennBanus Cpenctsa

OLICHHUBAHUA

YK-4 cnioco6eH npuMeHATh COBPEeMEH
HHOCTPAHHOM fI3bIKe VISl aKaJIeMH4eCKOro U NpogecCHOHATBHOI0 B3aUMO/IeiCTBHSA

Hbl€ KOMMYHUKATHBHBIC TEXHOJOTUH, B TOM YHUCJIE€ HA

3Hanme: -
--yIOTpeOUTETHHYIO
JIEKCUKY HHOCTPAHHOTO
a3bIKa B 00BEME,
HEO0OXOIUMOM TSI
OOIIeHNs, YTCHUS U
MEPEBO/Ia HHOSI3BIYHBIX
TEKCTOB
npodecCHOHANTBbHON
HaINpaBJICHHOCTH;

- IEKCYECKHUE U
rpaMMaTHYecKue
CTPYKTYpPBI U3y4aeMOro
SI3bIKA; TPABUIIA YTCHUS U
CIIOBOOOpA30BaHUS;

- mpaBuiIa 0pOpMITEHHS
YCTHOM MOHOJOTHYECKON
1 JUAIOTUYECKON pedn;
- 3HATh 3aKOHOMEPHOCTH
JIEJIOBOI YCTHOHM 1
MMMChbMEHHOU
KOMMYHHKAI[UH HA
HWHOCTPAHHOM SI3BIKE.

[lepeBoaut cnoBac
[PYCCKOTO Ha aHIJIMMCKUI
1 ¢ aHINIMICKOTO Ha
IPYCCKHUi, IPOU3HOCUT
CJI0BA, YUTAET TEKCT
BCILyX, OIIPEIEISIET U
Ha3bIBAET
TpaMMaTUYECKHE
CTPYKTYPHI,

M3MEHACT Y4acTh PEYU B
COOTBETCTBUH C
IKOHTEKCTOM

Tector 1-2
Y cTHBIHM onpoc (TeKCTHI
1-10), Bompocs! k 3auety (1
Kypc -1-4; 2 kypc — 1-4)

[lonHOTa M conepKaTeNbHOCTh OTBETA,
NPaBUIBHOCTD MEPEBOJIa, YIIOTPEOIeHUS
JIEKCUYIECKUX €JUHUI] ¥ TPAMMAaTHIECKUX

KOHCTPYKIINH, COOIIoieHre
MHTOHAIIMOHHBIX ()OPM B COOTBETCTBHE C
3aJJaHHOM KOMMYHUKATUBHON CHTYalHEH.

YmMmeHnue: -- CHCTEMHO
AHAIM3UPOBATH
MHPOPMAIHIO
BBIOMpATh
o0Opa3zoBaTenbHBIC
KOHIICTIIHH;

- OPUMEHATH METOMBI U
CHOCOOBI JIETIOBOTO
oOmIeHHS Ut
HHTEJIEKTYyIbHOTO
pa3BUTHUS,  MOBBIIICHUS
KYJIBTYPHOTO YPOBHSI,
poheccCHOHaTHHON
KOMIIETEHTHOCTH;

- HCIOJIh30BaTh
TEOPETHYECKUE  3HAHUS
JUISL TEHepalid HOBBIX
Uaen- BOCHPUHHUMATH
CMBICIIOBYIO  CTPYKTYPY
TEKCTa,; BBIJICTISITh
[JIABHYIO u
BTOPOCTEIECHHYIO
WH(POPMAIIHIO;

- NPUMEHSTH  3HAHUS
HWHOCTPAHHOTO sI3bIKA JJIS
OCYIIECTBICHUS
MEXKITMIHOCTHOTO
IpodeCCHOHATEHOTO
00IIeHN;

nu

)51

[lepeBOAXT TP EITIOKECHUS
B COOTBETCTBUU C
BaJJaHHBIM CTHJIEM,
[epeBOAUT
PKOHOMMYECKHUH TEKCT OT
2000 3HaKOB C y4eToM
MpeasaraeMoro CTus,
oTBEYaeT
ApTryMEHTUPOBAHO HA
BOTIPOCHI B hopme
IMOHOJIOTA WA JIaJiora

Tectsr 1-2
YcTHBIN onpoc (TEKCTHI
1-10), Bompocs! k 3auety (1
Kypc -1-4; 2 kypc — 1-4)

CopeprxaHne 0TBETa IiepeaaHo 6e3
HCKa)XKEHUS TEKCTa, TPAMOTHO 1
CTHIIICTUYECKH BEPHO;
KoppekTtaoe ynorpebneHre
TPaMMaTHYCCKHUX M CTIITUCTHICCKIX
KOHCTPYKIIMH.




- YHUTATh JIUTEPATypy IO
CIEIHATbHOCTH,
AHAITM3UPOBATh
MOTYYCHHYIO
HHPOPMAIHIO;

- MePEBO/IUTh
npodecCHOHAIbHBIE
TeKcThI (0e3 croBaps);

- COCTaBJIATh
HAay4YHbIC TEKCTHI

HAa HHOCTPaHHOM

SI3BIK.

Bnanenne- HaBbIKaMU
MyOIMYHOM peun,
apryMeHTall1, BeICHHs
JIMCKYCCHHW; HABBIKAMHU
MTUCbMEHHOH peyun;

- cocobamu
OpPHEHTHPOBAHHS B
HCTOYHHKAX
nHpOpMamy (KypHaJbl,
caiiThl, 00pazoBaTeIbHbIC
MOpTaNbl U T.1.);

- OCHOBHBIMH HaBBIKaMHU
W3BJICYEHUS TJIAaBHOW 1
BTOPOCTENEHHON
nHpOpMAaIHN;

- HaBBIKAMH
proOpeTeHws,
WCIIONIb30BAHUS 1
OOHOBIIEHUS
TYMaHUTapHBIX, 3HAHWUH;
- HaBBIKAMH BBIPAKEHHS
MBICIIEl ¥ COOCTBEHHOTO
MHEHUS B
MEXINIHOCTHOM 1
JIEJIOBOM OOIIIEHHN Ha
WHOCTPAHHOM SI3BIKE;

- HaBBIKAMH JEITOBOM
MHCbMEHHOHN U YCTHOM
pedn Ha HHOCTPaHHOM
SI3BIKE;

- HaBBIKAMH M3BJICUCHHUS
HEOOXOANMOMH
nHpOpMaIMN 13
OPUTHHAIBHOTO TEKCTa
9KOHOMHYECKOTO
XapakTepa;

- HaBBIKAMH COCTABIICHHUS
KPaTKHUX TEKCTOB
CHeUUaIN3UPOBAHHOTO
XapakTepa, aHHOTALMM.

COTOBHT 1 BBICTYHAET C
JTOKITaZioM MO
CaMOCTOSITEIILHO
BBIOpAHHOM TeMe;
IPedepupyer TexcT B
MACHBMEHHOM U yCTHOM
(bopmax,

[oToBHT 1 OTBEYaET
MOHOJIOT MJTH THAJIOT
[pe€ub 1O 3alaHHON TEMe

BrinonHeHne KOMMYHHUKATUBHOM 3a/1a4K B
ITOJTHOM 00BEME;
donernyeckoe ohopmMIIeHHE
COOTBeTCTByeT IIpaBUjIaM s3bIKa,
KoppekTtHoe ynotpebiieHne JTeKCHIECKIX
€/IMHMII;

[NoHrMaHue rpaMMaTHYECKUX U
CTUIMCTHYECKUX KOHCTPYKIIUH.
CaMOCTOSTEIEHOCTh BBIBOJIOB U CYXKICHUHN
C COOTBETCTBYIOIUM IPABUIILHBIM
HCIOJIb30BAHUEM JIEKCHUYECKUX U
rpaMMaTHYeCKUX CTPYKTYP I10
MPEIOKEHHOM TeMe

Tectsr 1-2
VYcTHBIM onpoc (TeKCTh
1-10), Bonpocs! k 3auery (1
Kypc -1-4; 2 kypc — 1-4)

JOKJIa1g C Hpe?)eHTaHI/Ieﬁ
(1 -1 0) ’

1.2 [lIkaJjbl OLIECHUBAHUS:
Texymuii KOHTPOJIb yCIIEBAEMOCTH M IIPOMEKYTOUHAsI aTTeCTaIus OCYIISCTBIIICTCS B
paMKax HaKONMUTEIbHON OalIbHO-PEUTHHTOBOM cucTeMbl B 100-0amipHOM mKase:

50-100 6amnoB (3auer)
0-49 GamoB (He3auer)

2 TunoBble KOHTPOJIbHBbIE 3aJaHNSI WIH UHbIE MAaTePUAJIbl, HeO0OX0AMMBbIe /51 OLeHKH 3HAHUI, YMEHHUI,
HABBIKOB M (MJIM) ONBITA AeSATEJbHOCTH, XapaKTePHU3YIOIUX 3Tanbl (OpMHPOBAHMS KOMIIETEHIHI B
npouecce 0CBOeHUs1 00pa3oBaTeJIbHOM POTrPaAMMBbI



BOl'[pOC])I K 3a4eTry

o jucuuninHe MHOCTPAHHBIA A3bIK NPOGECCHOHANLHOIO OOIICHNS

1 kypc
KommyHukanus
MexayHapoaHbIlii MAPKETHUHT
DTarbl CTAHOBJICHHUS 1€JIOBBIX CBSI3El
Crparerum ycnexa

oD

2 Kype
3aHATOCTb B pa3HbIX cepax AesiTeIbHOCTU
PasHoBHIHOCTH pHCKOB
Ctunm MeHeKMeHTa
VYnpasnenue puHaHcaMu

A

HNHcTpyKuus 0 BHINOJIHEHHIO:
3auer npoXxoauT B popmaTe Gecerpl O MPOWICHHBIM TEMaM B TEUEHHE CeMECTpa.
Kpurtepuu onennBanus:
- Crynenry BoicTaBisiercs «3auet» (100-50 6aioB), eciiu KOMMYHUKATHBHBIE 331a4l BBIIIOJIHEHBI TOJHOCTBIO,
UCIOJIb30BaHHBIN CIIOBAPHBIH 3amac, FpaMMaTHYECKHE CTPYKTYPbI, (POHETHYECKOE 0(OPMIICHUE BHICKA3bIBAHUS
COOTBETCTBYET ITOCTABJICHHON 3aa4e;
- CryneHTy BbIcTaBIsieTCs «He3aueT» (49-0 6ansioB), eciau OTBETHI HE CBsI3aHbI C BOIIPOCAMH, HaJIU4YHe
rpyObIX OIIMOOK B OTBETE, HEMOHMMAHUE CYLIHOCTH U3J1araeMoro BoIpoca, HeyMeHHe IPUMEHSTh
3HaHUA Ha MPAKTUKE, HEYBEPEHHOCTh U HETOYHOCTh OTBETOB Ha JOMOJHUTEIbHBIE U HABOASIINE

BOIIPOCHI
TecThbl
1 kypc
Tecr 1
A Complete the sentences with the words in the box.
bush  grapevine nutshell  stick wall
1. | hearditonthe ... you’ve been promoted.
2 | asked Rudy to say yes or no, but he just beataroundthe
3 Look,ina ... , my trip to Singapore was a huge success.
I think you got the wrong end of the . I’m not going on holiday, I’'m going on a business
trip.
5 John just doesn’t listen. It’s like talking to a brick .
B Complete the multi-word verbs with off, on or up.
Lfthansa pilots have called 6 strike action planned for next week after new talks were set 7 with
the German airline.
The announcement late on Wednesday averted, or at least put 8 , a four-day stoppage that could have cost
Lufthansa tens of millions of Euros.
The Union’ action had built 9 the dispute into one of the worst to hit Germany in recent years, adding to
wave of industrial action across the European airline sector, which has also affected British Airways.
In the end, the stoppage ended after 24 hours when the two sides agreed to carry 10 negotiating.

Lufthansa says strike action costs it at least $25 m a day.
C Choose the correct words to complete each sentence.

11 We’re meeting tomorrow to discuss the new (market / marketing) strategy.
12 Can we discuss the (sales / price) figures? | was expecting an increase, not a decrease.



13 We’re excited about the launch of the new (product / brand) range in South America.

14 I’d like you to meet Liam. He’s the one who organised the successful advertising (image / campaign) in
London last year.

15 We have brand (loyalty / leader), we just need to increase our market share.

D Putthe words in the correct order to make sentences.

16 morning strategy marketing purpose our of discuss the to meeting is this
The

17 I’ve idea heard a best long the time for

That’s llllllllllllllllllllllllllllllllllllllllllllllllll

18 they however are crazy want you all your ideas, think

19 other about ideas this we do can about what ?

Y

20 New York City was thinking we maybe go should to

OTBeThI.

1 grapevine 2 bush 3 nutshell 4 stick 5 wall 6 off 7 up 8 off 9 up 10 on 11 marketing 12 sales 13 product 14
campaign 15 loyalty 16 The purpose of the meeting this morning is to discuss our marketing strategy. 17 That’s
the best idea I’ve heard for a long time. 18 We want all your ideas, however crazy you think they are. 19 Any
other ideas about what we can do about this? 20 | was thinking maybe we should go to New York City.

2 Kypc
Tect 2
A Match the prefixes (56-60) to the words (a—e).
lem
2 under
3 dis
4 de
5 bi
a)  perform
b)  regulate
c) lateral
d) loyal
e)  power
B Choose the correct word from Exercise A to complete the sentences.
6 Itwas ... of John to tell our competitors about the new product launch.
7 The government is going to ...... the sector in the near future.

8. We don’t need someone who’s going to ,..... the way Leon did. We need someone who can sell!
9. The two countries agreed to work hard to improve relations.

10 Ifyou ... employees — give them real control over their work - that increases productivity.

C Write the most appropriate modal verb (positive or negative) in each gap. The meaning is given in
brackets.

1.0 have taken the train but the last one had left, so | got a taxi. (If there had been a train ...)
12.You ... have ordered more paper for the copier. I’d already ordered it. (It wasn’t necessary.)
13They ... have left the office already. It’s only 3 p.m. (It’s impossible.)

14 There were only two people who could have written this note. It wasn’t Axel, soit .. have been

Victoria. (It could only have been.)



15 You have gone to the presentation on database management. It was great! (It was recommended.)

16. He have fired the best engineer due to the fact that our company turned into the less competitive in

the market.
D Match four of the five managers below with the team where they will be best suited.

Susan: creative, inspiring, diplomatic
Matt: decisive, competent, responsible
Benny: sociable, loyal, considerate, logical
Stella: supportive, sociable, flexible

lan: organised, efficient, logical

17 We have some brilliant and creative people in our team but we’re not always good at handling everyday
routines. We need someone to remind us about what to do and when — someone who knows where everything is
kept, and can suggest the best way to do things.

Person: ...

18 Ideally, our new team member should enjoy working with people and should get on well with others. He or she
should be able to explain things clearly to customers. And — as our work is never routine — it is important to be
able to adapt quickly to changing situations.

Person: ...

19 The ideal candidate must be able to deal with all kinds of difficult situations, and take control when something
goes wrong. He or she must be able to keep a clear head and not get distracted when things happen fast. Because
this person will manage a large team and a large budget, he or she must be sensible and able to make good
judgements.

Person: .

20 We need someone who can produce new and effective ideas and can give other people a feeling of excitement
and a desire to do something great. This person also needs to deal politely and skilfully with our team of artists
and designers without upsetting them.

Person:

OTBeThI

le2a3d4b5c 6disloyal 7deregulate 8 underperform 9 bilateral 10 empower 11 would 12 needn’t 13 can’t 14
must 15 should 16 should 17 lan 18 Stella 19 Matt 20 Susan

Kpurtepuu oneHuBanus:
MaxkcumanbHOEe KOJIMYECTBO 0alyioB, KOTOpOe CTyAEHT MOKeT HaOpaTh — 20 6aiioB (3a KaXkIblid MpaBUIILHBINA
OTBET CTYJEHT moiny4daet 1 0asr).

YcrHbiii onpoc
1



Master the mix of continuity and change

Stefan Stern

What makes winning businesses
different from the also-rans? Having
better products and services helps.
Good leadership is essential. But the
strongest companies manage some-
thing else that is rare. They cope
with crises and big strategic change
without drifting off course. How rare
is this?

o Gerry Johnson, a professor at
Lancaster University Management
School, and two colleagues from the
Rotterdam School of Management,
George Yip, the dean, and researcher

s Manuel Hensmans, have been study-
ing companies that, over a 20-year
period, achieved almost uninter-
rupted success while dealing with
big changes. They have interviewed

w senior executives (past and present)
from some of these companies to
find out what went on, how deci-
sions were made and what the
prevailing atmosphere was like.

5 The big danger, even for success-
ful businesses, is strategic drift, Prof

3

Johnson says. Companies start out
on the right track but they can all too
easily lose their way. When things
become critical, existing leadership
is kicked out, new leaders come in,
and the cycle starts again. But not, in
the case of a few exceptional busi-
nesses. Tesco, Cadbury and the
medical products group Smith &
Nephew all dealt with big changes
while avoiding disaster.

How? A combination of four char-
acteristics, or traditions as the
researchers call them, seems to be
crucial. The first is continuity. This
involves “the reinvention of the
company’s distinctive business
model” to fit in with prevailing mar-
ket conditions.

The second is anticipation. This is
where it starts to get tricky. To build
in anticipation, “alternative leaders™
have to be allowed to start work on
the future shape and direction of the
company but without undermining
the current leadership. At Tesco in

5

s

the late 1960s and early 1970s, 2
new generation of managers (includ-
ing future boss Tan MacLaurin)
began transforming the business
under the nose of the founder Jack
Cohen.

This leads to the third characteris-
tic of a winning business, which the
academics call “contestation™ or
“respectful difference that grows out
of conflict”. This is vital. Dynamic,
growing businesses benefit from the
creative tension of civilised dis-
agreement. The Smith & Nephew
culture was shaped by argument,
Prof Johnson suggests. A witness to
Tesco board meetings in the mid-
1980s told him that they were
argumentative and confrontational
“but like a family arguing rather than
a group of enemies™.

The final characteristic is mobil-
ity, meaning a flexible recruitment
policy that tries to put the best per-
son in the job, which prevents the
growth of a time-serving culture.

s — R
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A guide to being a successful female boss

Lecy Kellaway
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The careerist: Pro bono work

Rhymer Rigby

Pro bono work is usezlly thought of
as the preserve of lawyers, but
organisations 25 varied s advertising
s firms 2lso donzte their staff's tme 10
good canses —either for fres or for
reduced fees. Although employees
should do pro bono woek for selfiess
rezsons, yoar good deeds can zlso be
% rewzrdad ir terms of your career.

Howdosprobmomtaddto

my experience?
If yoo are relatively jumior, it can
be 2 very good way o step ©p.
15 “People who do pro bono work
in the Accenture Development Part-
. perships typically tzke on more
senior roles than they woald in big
corporate roles,” says Royee Bell, 2
2 senior execetive at the coasulizncy
firm. “You get to see 2 lot of nuts and
bolts 2nd it's very good to get oat-
side the normal cosy corporzie
world. You'd think that someoae
| 5 who sets up za IT system in Chad
| would bave 2 broader view than a

-

personwbohasonlywutedm
Fortunz 200 companies.”

people from different parts of
who might not other-
wise meet. Phil Georgiadis,
35 chairman of Walker Media, the
Loadoa 2gency, says it caa cut
throogh hizrarchies, too. “T'm 2bout
to do some work for the Great
Ormond Street Hospital for Children
o and I'll enlist 2 coaple of graduates
to work with me — that'll be the
account tezm. So suddenly yoa have
a graduate who is reporting directly
tothe chzimman, which is very rere,”
& heexplams.

What about job satisfaction?
Using yoar professioaal skills in the
service of good causes ofien adds a
kind of ethical dimension to your
% career 2nd cza be very motivating.
Maya Mehta, a senior associate at

Clifford Chance, the law firm, says
that ber inspiration for starting the
Newham Asian Women's Project
ss pro bono scheme came from reading
ahout foroed mariazes: “Ti got tothe
point where I couldn’t just turn the
page. | wanted to do something
zboat it.” She says it is 2lso one way
@ of bridging the divide betweea
Canary Wharf and the less privi-
leged arezs that sarround it.
Pro bono work can be rewarding
in other ways, too. Mr Georgiadis
¢ says you can be freer to be more
creative with work done for chari-
ties: “You oftza have the opportunity
10 do some really inferesting market-
ing and you have more freedom than
2 youmight have with, say, 2 breakfast
cereal.” Mr Bell adds that Accenture
Development Partnership projects
tend to be smaller 2nd shoster than
their corporate counterparts: “It’s
7s much easier to see overall results
and understand the positive effect of
what you zre doing.”



Jonathan Birchall
Coca-Cola already owns two of  Pulpy Milky, entering 2 | billioa- (China over the pext three years.
China's three best-selling sparkling ~~ case market where competitors Mubtar Kent, chief executive,
drinks but by 2020 it wants tohave  include Wahaba, Dasoce’s former 5 noted that 2t a meeting with Wang
four more $1ba brands in what has  » joint ventore partaer. Coke and Qishan, China's vice-premier for
s become ifs thind-largest market by Sprite already each sell more than economic affairs, Coca-Cola had
revenue, The ambitious target  Slba annually and Coca-Cola is beea praised for being the oaly US
refiects Coca Cola's confidence it forecastingthatits Youn Yeteabrand  company to have a pavilion at st
itslongerm planstomore than - andits foe Dew botled water-both - @ year's Saanghai World's Expo. Mr
ple sales in China are secure both s Jannched last year - will alsobe  Keat says be regards the poteatil
o from domestic rivals and from  SlbaChinabrands by 200, inspite  obstacles to Coca-Cola’s China
potential political pitfalls. of facing stroag competition from  ambitions coming from broader
CocaCola'srevenveshavegrown.  Taiwan's Tingyi, which has about political pressures as China's growth
byacompound annual pteof [9per  balf the total ready-to-drink tea & could sl fall shoet of expectations.
ceat over the past five years and it market. He does not see this, including the
15 claims to be widesing its lead over In terms of poliical challenges,  threat of potential nationalist reac-
itsrivals. llaysithasdouble Pepsi-  the world's fargest soft drinks tion to Coca-Cola's US brand
Cola'stotad sales in Chima supported  compeny suffered ablow thisMarch  identity. “Everyone’s walking
in particular by its stronger preseace whea China's minisry of commerce  » around with Nikes, and dricking
in sill drinks, water and juices. The & blocked its planned $2.4ba tzkeover Coke and wearing Oakleys. | think
» company has also contineed to  of China's largest juice company, there's a ifference between that and
expand its rnge of non-carbonated  Huiyuan. Since the setback, Coce- the view of the US - people doa’t
drinks where it competes with both  Cola Bas continved the kind of worry at a consumer fevel, at a brand
Jocal and international brands. high-level commitment to China Jevel,” says Doug Jackson, head of
Ithas launched Glaceanenhanced 50 demonstrated by its sponsorshipof  Coke's China business enit.
stm.aswcllasisﬁmdm:nd the Beijing Olympics, recently
juice drink, Minute Maid Sper  amnouncing plans to nvest $2ba in
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Time for communication

to move towards ceptre stage

Paul Argenti

The last few years have seen the big-
gest collapse in confidence in
business in almost a century — to the
point where probably the least

s trusted spokespeople on the planet
today are corporale executives.
When intense mistrust prevails,
whatever 2 company docs says
something about it, everything com-

w0 municates, and communication
affects cverything,

This is changing the definition of
communication. Communication
today is more of a two-way dialogue

1s and this has been aided by the rise of
social media like Facebook and
Twitter and the explosion of infor-
mation-sharing online. Today’s
best-in-class companies, such as

20 Dellinthe US and Philips in Europe,
do not just engage in dialogue. They
use the latest technology s a source
of ideas, opinions and competitive
intelligence, for product develop-

2s ment, employee engagement and
media monitoring.

Tn addition to rethinking the defi-
nition of communication, the best
companies are rethinking its struc-

30 ture. There is a greater need for

imtcgration, collaboration and part-
nership among corporate leadership,
haman capital, finance, sales and
legal teams.

5 Another change in communica-
tion by leading companies is the
rethinking of key themes. This was
the main finding of research by the
Tuck School of Business at Dart-

% mouth, conducted with Doremus, a
business-to-business communica-
tions agency. It found that the
best-in-¢lass companies have been
guided by six themes;

« a Focus on value and values
Stakeholders demand value for
moncy when buying goods and ser-
vices, but they also expect to seea
strong set of corporate valucs in the

so companies with which they do busi-
ness. Walmart, Hvundai and BMW
have used this theme in their adver-
tising and communications,

b Evolve a sense of responsibll-

ss ity Corporute responsibility today is
not just about philanthropy or being
green. It is about companies beng
responsible across all business prac-
tices. NGOs, consumers, employees

& and investors are ready to punish

companies that ignore evolving
social values, JPMorgan Chase has
done a fabulaus job reflecting its
corporate responsibility initiatives

es on its website and in advertising.

¢ Strategy must drive communi-
cation As Jon Iwata, [BM's senior
vice-president for marketing and
communications, puts =t: “Lincoln

2 said, ‘Character is the tree; reputa-
tion is the shadow.' I'm afraid too
many people in PR, marketing and
adventising spend more Lime manip-
ulating the shadow than tending to

75 the tree.”

d Shifting from the problem to
the solution Stakcholders are most
receptive to realistic and optimistic
plans, and arc often ready to pay

% less attention to probiems of the
past year,

¢ Not communicating is a com-
munication im itsclf You either tell
your story or have it told for you.

g5 f Re-evaluate positioning The
crisis has led 1 disruption in how
companices are thought of by con-
stituencies, which provides a
tremendous opportunity to reposi-

o tion, rebeand and redevelop.
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More about results than time

f_hllln Manchester

On the surface. flexible working
might seem to be about people
being able to choose their working
hours and, perhaps. spend some
time working away from the
office. But it is also a fundamental
change in the way people work -
and. more importantly. the way
they are managed. Flexible work-

1o ing 1s a shift from “time-based™ to

2

25

jo

3s

“results-based”™ working practices
and could herald the biggest
change in the workplace since the
start of the industrial revolution.

New employee legislation is one
of the main motivations for
employers to introduce flexible
working practices — but not the
only one. In Europe, for example,
employers are obliged to offer par-
ents with young or disabled chil-
dren the right to request flexible
working. While legislation is a
major catalyst to introducing flex-
ible working, there are cther rea-
sons. In the US, for example, the
fall in the price of mass market
computer and communications
technologies 1is encouraging
organisations to allow more home
working.

Flexible working is also likely to
appeal to a wider skill pool and
help with staif retention. Mary
Sue Rogers, human capital man-
agement leader at IBM Global
Services, sayvs that IBM has
embraced flexible working to help

“w
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with recruitment. “In Europe,
companices have to provide flexible
working because of legislation —
but it is also a way to recruit from
a broader skill pool, including
women and older people. With an
ageing workforce we have to find
ways to retain older staff. It also
gives greater scope to male
employees who increasingly want
flexible working to create a better
work/life balance, A recent survey
of UK graduates found that
work/life balance was third on
their Jist of carcer priorities,” She
adds that 55 per cent of IBM's
cmplovees work flexibly and €0
per cent are “enabled” to do so,
“To us, it is foremost a business
imperative. It is about staff reten-
tion, increased productivity and
cost reduction,” she notes,

A survey of 300 UK human
resource professionals in small to
medium-sized enterprises (SMEs),
commissioned by Arizona-bascd
telecommunications company
Inter-Tel, found that 40 per cent
found it difficult to attract the
right skills from their local mar-
ket and 30 per cent thought they
could attract staff if they were
offered Aexible working. But they
also had significant reservations -
with 93 per cent concerned that
staff were more likely to bend the
rules if they work from home.
Doug Neal, research fellow at the
US Computer Sciences
Corporation, identifies this atti-

tude as being at the heart of
ga cultural shift prompted by flexi
working: “The problem is not
with the worker - It is also w
the boss, Management has to f
a way to measure ‘resules” ratl
gs than time, We have to find n
ways to evaluate workers - ¢
their bosses.™
He adds that organisations m
find wayvs to bujld trust betwe
9o employer and employee: “How ¢
evaluate people when I can't .
them? In formal terms, trust is
outcome of a series of benefic
transactions. You have to buil
culture of trust from work
together”™
Although new legisiation
forcing organisations to ad
flexible working practices, th
are sound business reasons to g
cmployees more flexibil
QOrganisations which hi
embraced flexible working i
found that it can cut costs @
improve productivity, More img
tantly, it enables them to recr
staff from a much broader sl
pool and relain staff. But (¢ d
mean a fundamental change
the relationship betwecen staf¥ @
management, Both must leary
trust ecach other and focus
results rather than time spent
the office.
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How to engage your employees

Michaet Sk_aplnker

Ade Sodeinde, a 17-year-old
Nigerian, became famous last
week for making some of Britain's
trains run on time. Ms Sodeinde,
s in her year working for Central
Trains before going to university,
solved the puzzle of why trains
leaving the depot ran late. She
found that the tracks in the depot
10 needed upgrading and were slow-
ing the trains’ journeys to their
starting platforms. Drivers and
conductors also had to wait before
boarding because of the time
15 taken for safety inspections and
cleaning. By refurbishing the
tracks and reorganising inspec-
tion and cleaning, Central was
able to eliminate the problem,
20 potentially saving itself £750,000)
($1.37m) a vear in fines for late
running - and vastly reducing pas-
senger frustration and deilay.
Ms Sedeinde will no doubt be in
25 great demand when she gradu-
ates. But just how large, estab-
lished companies persuade
employees to put in that extra
effort is one of management’s
1o great puzzles. Staff know where
the problems and opportunities lie
and there will always be employ-

ees with ideas for new products or
better service. All it requires is for

15 them to speak up and for someone
to listen.

Most companies say they listen
to their people - but as managers
are often unhappy to have their

so current strategies disrupted and
new ideas get trapped in corporate
bureaucracy, would-be innovators
become jaded, and cynical.

Yet there is a link between

&5 engaged employees, satisfied cus-
tomers and corporate profitability,
according to a recent study by the
Forum for People Performance
Management & Measurement at
Northwestern University. The
Forum studied 100 US companies
to find out how engaged their staff
were and whether this had any
effect on corporate profitability
55 The Northwestern researchers
wanted to look at employees, such
as Ms Sodeinde, who did not deal
directly with customers. What
impact did their attitudes have on
¢o the company's success? Well, the
results were clear. The companies
with the happiest and most
engaged employees had the most
satisfied, highest-spending cus-
65 tomers,
So how do you make employees

5¢

more engaged and content? Roger
Martin, dean of the Rotman
School of Management at the
7o University of Toronto, argues that
people are happicst not only when
they are respected members of a
team they admire but when the
team and the company are
75 respected by the world outside,
Being part of a trusted, honest
group is an indispensable compo-
nent of employvee happiness and
engagement. So is establishing
ties with colleagues yvou respect,
When groups appear to be per-
forming, companies should hesi-
tate before disrupting them. The
vogue for forming new teams for
each task may work in companies
small enough for everyone to
know each other. When people
constantly have to establish new
links of trust, customers will
probably suffer, Companies
should think hard, too, before they
outsource the work of a function-
ing team. The company you out-
source Lo may be a happy, engaged
95 bunch, but I would not count on it.

S0

From the Financial Times



Nasa’s exercise In managing risk

By Victq!'ia anﬁth

The US space agency grounded its
three remaining space shuttles
after Columbia disintegrated upon
re-entry to Earth's atmosphere in
s February 2003, killing the seven
crew members. Yet even today, sci-
entists are still divided over
whether the management culture
at Nasa has changed enough to
wensure the shuttle’s safety.
Behavioural Science Technology,
the California-based consulting
group that works with other
industries such as railways on
15 safety issues, was hired 18 months
ago to help change the manage-
ment culture at the agency.
Nasa set out to improve employ-
ees' relationships with supervi-
20 50rs to encourage dissent, empha-
sise teamwork and raise manage-
ment credibility, Although they
are still under pressure from bud-
gets and deadlines, Nasa man-
26 agers say they now take the time
to listen to concerns of engineers
and others on issues that may
compromise safety. BST measured
attitudes to safety and the work
30 environment in February 2004,
then again six months later, and
says the culture at Nasa has

changed. But although 40 per cent
of the managers surveyed said
they saw changes for the better,
only 8 per cent of workers said the
same,

James Wetherbee, a former
shuttle commander, has in recent
months questioned whether the
culture at Nasa has changed
enough to make safety a priority.
And a report released last month
from George Washington
University says the pressures of
getting the shuttles back into
space leads the space agency to
make questionable safety deci-
sions. The study places the cur-
rent chances of a catastrophic fail.
ure on the shuttle at about one in
55 for every mission, Despite Nasa
spending nearly $2bn over the past
two yvears making safety improve-
ss ments to the shuttle, the risk
remains high enough to make any
astronaut's heart dance at take-off
and re-entry. In fact, the George
Washington researchers argue
that more money and effort
should be spent to come up with
an alternative to the space shut-
tles.

In the wake of the Columbia dis-
65 aster, an independent panel, the

Columbia Accident Investigation
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Board, was formed to investigate
the accident. Some of the findings
of the CAIB report were embar-
7o rassing for Nasa. Engineers had
expressed concern about the
falling debris, but their fears were
dismissed, The CAIB severely crit-
icised a lax safety culture at Nasa
75 as contributing to the disaster,
and issued a check-list of 15 points
to get the shuttles back up and
running.
Some critics believe Nasa
2a should be doing more to reduce
the number of manned missions.
Much of the cargo for the shuttle,
they argue, could be transported
robotically. Others have called for
85 the space agency to adopt a more
aggressive schedule in developing
a replacement for the shuttle. But
those are issues for the medium
term. In the coming weeks, getting
sa the shuttle safely into space and
back to Earth will be the priority,
and the world will be waiting with
bated breath to see if Discovery
can get off its launch pad without
55 mishap.*

From the Financial Times

* In fact, the launch of Discovery was
successful.




Online shopping expected to grow
by 35% this year

ERANBRINY. ot

Consumers are expected to spend
35 per cent more buying a host of
items from clothes to CDs online
this vear, taking total spending for
52005 to an estimated £19.6bn,
according to the Interactive Media
Retail Group. In its first annual
report, published today, IMRG
said it expected 4m more Britons
10 to shop online this year, taking the
total shoppers to 24m, more than
half the UK's adult population.
The latest figures underline the
sharp growth of internet shop-
15 ping in the decade since 1994,
While internet shopping account.
ed for just £300m of retail sales in
1999, by 2004 consumers were
spending £14.5bn online, accord-
20 ing to IMRG.

Online shopping is also counter-
acting sluggish consumer spend-
ing on the high street. Houschold
expenditure grew by only 0.2 per

25 cent in the fourth quarter of 2004,
“For a sector to have grown from
scratch in ten years with very lit-
tle investment suggests that the
internet’s time has come,” said

30 James Roper, IMRG chief execu-
tive.

The larger retailing groups -
Kingfisher, Argos, Dixons, Tesco
and Boots - are spending money

35 on developing their internet offer-
ing, but many retail chains are not
investing in online shopping,
which in turn is allowing entrants
such as figleaves.com, which sells

4o underwear, and asos.com, the
clothing e-shop, to gain a foothold
in the market.

2004, the IMRG estimated
that the top 100 retailers in the UK

&5 spent just £100m on their internet
presence - and most of this came
from a handful of stores, But in
spite of the neglect from big retail-
ers, the growing popularity of

so online shaopping looks set to con-

10

tinue as more people gain access
to the internet.
Figures out from 2004 from
Qfcom, the communications regu-
55 lator, showed that more than 56
per cent of homes had internet
access, with a third of those hav-
ing a broadband connection. The
emergence of mobile commerce
6o technology could also mean that
people will be able to shop online
from their mobile phones.
IMRG said electrical and cloth-
ing goods were experiencing
65 strong growth online, with more
than £2bn of electrical goods sold
over the internet in 2004, Dixons,
the high street electrical retailer,
expects its online sales - currently
0 at £170m - to hit £1bn in the next
five years. Meanwhile, clothing is
another big expansion area, with
sales growing 37 per cent to £644m
in 2004.

From the Financial Times



Webhiker’s guide to galaxies

By David Bowen

One of the frustrations of people who
run large websites is that their efiorts
are often judged on superficial
criteria. It is always nice to win an

5 award, but the sad truth is that
judges rarely have time 1o go inlo
sites in enough depth. So, what is
never analysed is whether the site
really functions properly and does

w what it is meant to do. This is not the
fault of the judges; it is because large
online presences are complex
beasts. You really have to get stuck
into them to see whether they are

15 coherent.

Few big organisations have just
one site - typically they have one at
the centre and a galaxy of others
covering countries, subsidiaries,

20 brands and other specialities. This
means we have 10 look both at the
way the central site works, and at the
way the galaxy spins around it (or
fails to).

25 There are always reasons why a
web presence has the structure it
does, but they are rarely simple -
usually a mix of historical accident,
lack of budget, decentralised

3o organisation, internal politics, the
whimsy of bosses, and any number
of other factors.

So here are three questions to ask
yourself to see just how coherent

35 your own presence is. First, is your
central site one coherent beast, or is
it made up of a group of vaguely
co-ordinated offerings? The US Siate
Department site, for example, looks

40 neat — with nice bold links across the
top, which are the same wherever
you are in the site. But it soon
becomes clear that it is a federation
of sites that have little in common.

55 Some areas have no links back to
the main site, and are not covered by
the same search engine.

Second and third, can visitors
easily get to your country, business
so and other sites, and can they get
back? Many people will find a
corporate site by writing in the name
of the company and adding “.com’, or
by putting its name into Google. Now
ss you need to get them to the
information they need. A weli-
classified directory can do the trick,
but check out ICI (wwweici.com), with

its neat expandable “pilot’

6o mechanism, Or UBS (www.ubs.com),
with its logical service finder. Or look
at Thyssen Krupp's Base
{base.thyssenkrupp.com), a highly
sophisticated search engine that lets

64 visitors find the relevant site or
information by product, customer
seclor, location, subsidiary name, or
other criteria. The basic journey back
from an outlying site should be more

7o straightforward — a link to your home
page.

Bul can, say, a visilor o your
French site get direct to the central
investor area? If not, why not? Can a

7% jobseeker in Singapore look for
positions across your entire
organisation? Is a journalist in Brazil
getting the right mix of local and
global news? Thought not, These are

30 the subtleties that may not win you
an award — but they will make your
site work better. That is good for your
organisation, its customers and other
stakeholders. And of course, for your

as job.

From the Financial Times

NHcTpyKkuys 1o BbINOJIHEHHIO

CryneHTy BBITAETCSI TEKCT JUISl UTEHUS, IEpeBoAa U peeprupoBaHus. BpeMs MOAroTOBKH K OTBETY COCTaBIISET
30 muH. Jlanee cTyieHT ynTaeT QparMeHT TEKCTa BCIYX, 3aUUTHIBACT MEePEBOJ M pedepupyeT TeKCT. Y CTHBIN
OIPOC TPOBOJUTCS 2 pa3a 3a Kypc B KOHIIE MPOXOXKIACHHS KaXXI0r0 pasneia. Bo BpeMs yCTHOro ompoca CTYASHT
JIOJDKEH OTBETHTH Ha BCE BOMPOCHI MPEMoaBaTels o TeMe. Bpems oTBeTa COCTaBIsACT 5 MUHYT.
Kiroun npaBuibHbIX 0TBETOB
[Tpu BeImONHEHNU pedeprupoBaHUs HEOOXOAMMO UCIIOIB30BATh CICAYIONINE KIIHIIE:

1. Ha3BaHue cTaTbH, aBTOP, CTHJIb.
The article I’m going to give a review of is taken from... CtaTbs, KOTOpPYIO 5 celiuac Xo4y MPOAHAIM3UPOBATH
u3...
The headline of the article is— 3aronoBok cratbu...

2. Tema. Jlornyeckue 4acTH.

The topic of the article is...- Tema cratbu

The key issue of the article is... —Kito4ueBbiM BOIIPOCOM B CTAThe SBJISETCS

The article under discussion is devoted to the problem... —CTaTbl0, KOTOPYIO MBI 00CYXAaeM, ITOCBSIICHA
npobJjeme. ..

3. Kparkoe coaep:xanue.
The author starts by telling the reader that —ApTtop HaunHaet, paccka3biBasi YUTATEIO, YTO
At the beginning of the story the author ...—B nauane ucropuu aBTOp
...describes — onuceIBaeT
...depicts —mu300paxaer
4. OTHOLIEHUE aBTOPA K OTAEJbHBIM MOMEHTAM.
The author outlines...—ABTOp onuceiBaeT
The article contains the following facts..../ describes in details...—CtaTbs cogepkut cieayromme GakTsi ... /
MOIPOOHO OIMHUCHIBACT
Let me give an example...—I103B0JIbTEe MHE IPUBECTH MTPUMED ...
5. BeiBOJ aBTOpA.



In conclusion the author says/ makes it clear that.../ gives a warning that...—B 3akroueH#e aBTOp roBOpHT /
HPOSICHSIET, YTO ... / AaeT MPEAYIPEeKACHHE, YTO ...
At the end of the story the author sums it all up by saying ...—B koHIIe paccka3a aBTOp IMOABOJMT UTOT BCEro
3TOTO, TOBODA ...

6. Bam BeIBOA.
Taking into consideration the fact that—IIpuaumasi Bo BHUMaHue TOT (aKT, 4To
The message of the article is that /The main idea of the article is—OcHoBHas uznes cratbu (mociaHue aBTopa)

I have found the article dull /important / interesting /of great value —f Haxoxy craThio cKyuHOU /
Ba)KHOW/UHTEPECH O/ MMEIOIIyI0 00JIbIIIOE 3HaUCHHE (IIEHHOCTh)

Kpurtepuu ouennBanus:
MaxkcuManbHOE KOJIMYECTBO 0asioB, KOTOPOE CTYIAEHT MoxeT Habpath — 40 OamoB (32 1 Kypc BBITOIHSACTCS
pedeprupoBaHHe IBYX TEKCTOB, 3a | Tekct — 20 6asuioB).

e 16-20 6. — KOMMYHHKAaTUBHBIC 3a/1a4¥ BBIIIOJHEHBl MOJHOCTHIO, HUCIIOJIb30BaHHBIA CIIOBAapHBIM 3amac,
rpaMMaTH4eCcKue CTPYKTYpbI, POoHEeTHUecKoe 0()OpMIIEHHE BBICKAa3bIBAHUS COOTBETCTBYET IIOCTaBIEHHOMN
3ajiaue;

e 14-16 6. - KOMMYHUKATUBHbIE 3aJaud BBIIOJHEHbl YAaCTUUHO, MCIIOJIb30BAHHBIA CIOBapHBIN 3amac,
rpaMMaTH4eCKHE CTPYKTYpHl, poHeTHUecKoe 0 OpMIICHHE BEICKa3bIBaHUS COOTBETCTBYET IOCTABJICHHON
3ajaye, HeOOIbIINE HAPYILIEHUS UCIIOIb30BaHUS CPEICTB JJOTHUECKON CBS3H;

e 5-13 6. — KOMMYHHMKAaTHBHBIC 3aJ]aud BBIIIOJHEHbl HE IOJHOCTBIO, HCIIOJIb30BaH OrPaHUYCHHBIN
CIIOBApHBIN 3aIac, rpaMMaTHYECKUE CTPYKTYphl U (QoHeTHdeckoe o(popMIIeHHE BbICKa3bIBAHUS UMEIOT
HEOOJIbIITNE HAPYIIICHHUS;

e 0-4 6. — KOMMYHUKaTHUBHBIE 33/1a4H HE BHIMOJIHEHBI, HATMYHE I'PYyObIX

olOOK B OTBETE, HEMOHMMAHHE CYIIIHOCTH M3JIaraéMOro BONpoca, HEyMEHHE IPUMEHSITh 3HaHUS Ha MPAaKTHKE,
HEYBEPEHHOCTh U HETOYHOCTh OTBETOB Ha JIOMOJIHUTEIbHBIE U HABOSIINE BOIIPOCHI

TeMbl J0KJIAI0B C NIpe3eHTaluel

o aucuunmHe IHOCTP AHHEIH A3LIK NDO(HECCHOHANLHOIO

. KommyHukanus B OusHece.

. Kapbepa

. Koukypennus

. Poccuiickast u MexayHapoaHast TOProBIIs.

. OCHOBBHI ycnenHoro 6u3Heca

DKOHOMHUYECKHE TIOKa3aTeNu MPEeAPHITHS

. CocraBiieHue rogoBoro or4éra

. bankporctBo npeampusTust

. [ImanupoBanue Npon3BoACTBA

0. VYnpaBneHue nepcoHagoMm

HNucTpykuus 1o BbINOJHEHHIO

CTyaeHT TOTOBUT 2 JIOKJIa/a B TeUEHUH Kypca. MeToqudyecKkue peKOMEeHJalluy [0 HAMUCAHUIO U TPeOOBaHUA K
0 OPMIICHUIO COIEPIKATCS B MIPUIIOKEHUHN 2

Kpurepuu onneHuBaHus:

Maxkcumanbaoe komrmaecTBo 40 6amtoB (1o 20 6ayoB 3a KaXKIbIA TOKJIAN)

e 16-20 6. - wu3NOXKEHHBIH MaTepHall PaKTHUECKU BEPEH, MIPUCYTCTBYET HAJTHMYHE TITyOOKHX
MCUEPIBIBAIONINX 3HAHUH 110 TTOJIrOTOBIICHHOMY BOITPOCY, B TOM YHCII€ OOIIUPHBIC 3HAHUS B LIEJIOM T10
JTUCLMILTIHE; TPAMOTHOE U JIOTMYECKH CTPOHHOE U3NI0KEeHHEe MaTepraa, IUPOKOe UCIOIb30BaHUE He
TOJIBKO OCHOBHO¥, HO U JIONIOJHUTEIBHON JIUTEPATYPHI;

e 14-16 OGamioB - U3JIOXKEHHBI MaTepuan BEpeH, HaJU4YMe IOJHBIX 3HAHMM B 00beME MpOileHHOH
IPOrpaMMBI 110 OJTOTOBJIEHHOMY BOIPOCY; I'PAaMOTHOE U JIOTUYECKH CTPOMHOE M3JI0KEHHE MaTepHraa,
HIMPOKOE UCIOJIb30BAHUE OCHOBHOW JIMTEPATYPHI;



e 5-13 6. — U3NOKEHHBIN MaTepual BEpeH, HAIMYKE TBEPAbIX 3HAHUI B 00beMe MPONAECHHON MPOrpaMMbl
M0 TOATOTOBJICHHOMY BONPOCY; H3JOXKEHHEe MaTephana ¢ OTACIbHBIMU OIIMOKaMHU, YBEPEHHO
WCIPABJICHHBIMU UCIOJIb30BaHNE OCHOBHOU JIUTEPATYPHI;

Menee 4 0. — paboTa He cBA3aHa C BbIOpaHHOW TeMO, HaIMuyue rpyObIX OMMOOK, HEMOHUMAHUE CYIIHOCTU
U3JIaraeMoro BOIpoca.

3 MeToauuyeckne MaTepualbl, onpeaejsionme Mpoueaypbl oleHUBAHUS 3HAHMI, YMEHUIl, HABLIKOB H
(n1u) oNbITA 1EATEIHHOCTH, XAPAKTEPHU3YIOIIMX ITaNbl (JOPMUPOBAHUS KOMIETEHIMIT

[Tpouienypsl OlleHUBAaHUS BKIIOYAIOT B €0 TEKYIINH KOHTPOJIb U IPOMEXKYTOUHYIO aTTECTALUIO.
Texymmii KOHTPOJIb yCIIEBAEMOCTH IIPOBOJUTCS C UCIIOJIb30BAHUEM OLIEHOYHBIX CPE/ICTB, IPEACTABIECHHBIX B
.2 JaHHOTO NpPUJIOXKEHHUS. Pe3ynbTaThl TEKyIIEro KOHTPOJSA JOBOJATCS 1O CBEAEHUS CTYAEHTOB [0
IPOMEKYTOYHON aTTECTALIUU.

IIpomexxyTouHasi arrecTalusi NpoBOIUTCA B (GopMme 3auera. 3ayeT MPOBOAMUTCA IO PACIHUCAHUIO
MPOMEKYTOYHOU aTTecTaluu B popme codeceqoBaHusl M0 MPOIIEHHBIM TEMaM.



IIpunoxenue 2
METOANYECKHUE YKA3AHUSA 110 OCBOEHU IO JUCIUAIIJIMHBbI

VY4eOHBIM IUIaHOM NMPEAYCMOTPEHBI CAEIYIOIINE BUJIbI 3aHATHIN:

- IPaKTUYECKHUE 3aHATHUS.

B xone nmpakTHUeCKUX 3aHATUN YIIIYOJISIFOTCS M 3aKPEIIIIOTCS 3HAHMS CTYJIEHTOB IO PsIIy BOIPOCOB,
pa3BUBAIOTCS HABBIKM YCTHON M MUCbMEHHOM peyn Ha HHOCTPAHHOM SI3bIKE.

[Ipy moATroTOBKE K MPAKTUYECKUM 3aHSATUSM KaKIbIH CTYJIEHT JOJIKEH:

— U3y4YUTh PEKOMEHJOBAaHHYIO YUEOHYIO JTUTEPATYPY;

— IOATOTOBHUTH OTBETHI HA BCE BOMPOCHI 110 U3Yy4aEMOI TEME.

[To cornmacoBaHMIO C MpenojaBaTeiIeM CTYAEHT MOXKET MOJArOTOBUTH JIOKJIAJ WM COOOIEHUE O TeMe
3aHsATHS. B mporecce MOATOTOBKM K TMPAKTHUYECKUM 3aHATUAM CTYJEHTHI MOTYT BOCHOJIB30BATHCA
KOHCYJIbTAIIMSIMU TPEToaBaTels.

Bompockl, He paccMOTpEeHHbIE Ha MPAKTHUYECKUX 3aHIATUSIX, TIOJDKHBI OBITh H3YUYEHBI CTYJEHTaAMU B X0/
camocTosTeNbHON paboThl. KOHTpONIb camMocTOsATeNbHOM paboThl CTyIEHTOB Haj y4eOHOIl mporpamMmoi Kypca
OCYILECTBJISETCS B XOJA€ 3aHATUM METOJOM YCTHOI'O OIpOca MJM IOCPEICTBOM TecTupoBaHusi. B  xone
CaMOCTOSITENIbHOW ~ pabOThl  KaXIbld CTYIEHT OO0sf3aH MPOYUTATh OCHOBHYIO M IO BO3MOXKHOCTH
JOTIOTHUTENBHYIO  JIUTEpaTypy IO HM3ydaeMOM TeMe, BBINUCATh ONpPENeNIeHUsT OCHOBHBIX IOHSITHI;
3aKOHCIIEKTUPOBATh OCHOBHOE COJIEP)KAHKE; BBHIMUCATh KIIOYEBHIE CIIOBA; BBIMOJHUTDH 33JaHUS-OPUEHTUPHI B
IIPOLIECCE UTEHMS PEKOMEHIyEMOr0 MaTeprasa, IpOaHAIM3UPOBATh IIPE3EH TALIMOHHBIN MaTepuall, OCYILECTBUTh
0000111eHNe, CPABHUTD C PaHEE U3YUEHHBIM MAaT€pHAIOM, BBIICIUTH HOBOE.

[Ipu peanu3anmuu pa3aMYHBIX BHUAOB Y4eOHOW pabOThl HCHOJIB3YIOTCSA pazHOoOOpas3Hbe (B T.4.
MHTEPAKTUBHBIE) METObI OOYUCHHUSL.

JI71s1 MOATOTOBKY K 3aHSTHAM, TEKYIIEMY KOHTPOJIO U MTPOMEXYTOUYHOM aTTECTAlMN CTYJEHTHl MOTYT
BOCIIOJIb30BAaThCSl AJIEKTPOHHO-OMOIMOTEUHBIME cHUCTEMaMu. Takke oOydarommecs MOTYT B3SATh Ha JIOM
HEOOXOAMMYIO  JIUTEpaTypy Ha  aOOHEMEHTE€  YHUBEPCUTETCKOM OMOJMOTEKH WM BOCIOJIb30BaTHCS
YUTAIbHBIMU 3aJIAMU.

HoaroroBka qokaana ¢ npe3eHTanue

OpHolt u3 QOpM CcaMOCTOSITENBHON JEATENbHOCTH CTyJEHTa SBISETCd HaNHCaHHWE JIOKJIa/0B.
BrimonHeHne Takux BUIOB PabOT CrOcoOCTBYET (OPMHUPOBAHUIO Yy CTYJEHTa HaBBIKOB CaMOCTOSITENbHOI
HAyYHOU JEsITENbHOCTH, MOBBIIIEHUIO €ro TEOpPeTUYecKOH M Npo¢ecCHOHATbHONH MOATOTOBKH, JydIIEMY
YCBOEHUIO yueOHOI 0 MaTepuaia.

Tembl JOKIAJ0B ONPENENsIOTCS IMpPernofaBaTeIeM B COOTBETCTBHM C MPOrpaMMOM JIHCHUILIMHBIL.
Konkpertusaius TeMbl MOXKET OBITh CEIaHa CTYAECHTOM CaMOCTOSITEIbHO.

CrnenyeT akieHTHPOBaTh BHUMaHHE CTYAEHTOB Ha TOM, 4TO (OPMYIHPOBKA TeMbI (Ha3BaHUs) PabOTHI
OJDKHA OBITH:

— sicHOM 1o ¢opMme (He conepKaTh HEy1000UUTaeMBIX U (pa3 IBOIHOIO TOIKOBAHHUA);

— cojepXKaTbh KJIIOUEBBIE CJIOBA, KOTOPBIE PENIPE3EHTUPYIOT UCCIIE0BATENBCKYIO PadOTY;

—  OBITh KOHKPETHOM (HE COMEPIKATh HEOMPEICICHHBIX CIIOB «HEKOTOPBIEY, «OCOOBIE» U T.1.);

— coxepxartb B cede e CTBUTENBHYIO 3a/1a4y;

—  OBITb KOMIAKTHOM.

BpiOpaB Temy, HEOOXOIMMO MOM00OpaTh COOTBETCTBYIOIIMM HWH(OPMAIMOHHBIA, CTAaTHCTHYCCKUI
MaTepuanl U MPOBECTH €ro mpeaBapuTenbHbIi aHamu3. K Hambosee NOCTYyMHBIM HCTOYHUKAM JIMTEPATYPhI
oTHOCATCS (POHABI ONOINOTEKH, a TAK K€ MOT'YT MCIIOJIb30BaThCS AJIEKTPOHHBIE HCTOYHUKHU HH(OpPMALIUU (B TOM
yucie u Uatepuer).

BaxxupiM TpeOoBaHHEM, MPEIbABISEMbIM K HAlMCAHHUIO JOKJIAJOB HAa AHIVIMHCKOM S3bIKE, SBIISETCS
IPaMOTHOCTH, CTUJIIMCTUYECKAs aICKBATHOCTh, COAEPKATENHFHOCTh (TIOJTHOTA OTPAKEHUS U PACKPBITUS TEMBI).

Jloknaa JoMHKeH BKITIOYATh TAaKOM 2JIEMEHT KaK BBIBOJIBI, TOJydE€HHBIE CTYJCHTOM B Pe3yIbTaTe padoThI C
UCTOYHHKAMU HH()OPMAIIHH.

Jlokmaapl TPECTaBiSIIOTCS CTPOrO B OMpeneneHHOoe rpadukoM y4eOHOro mpolecca BpeMs U HX
BBITNOJIHEHUE SBJISETCS 00s13aTENbHBIM YCIOBUEM IS IOMYCKa K MPOMEXYTOUHOMY KOHTPOIIO.

IMpesentanus (B Power Point, Libre Office) mpencraBmsier coboii myOauyHOE BBICTYIJICHHE Ha
MHOCTPAaHHOM f3BIKE, OPHUEHTHPOBAHHOE Ha O3HAKOMIJIEHHE, YOEeXJEHuEe ciylaTeslell Mo ONpeaeeHHOoM
teme-ipodneme. OOecneynBaeT BU3YyaJbHO-KOMMYHUKATUBHYIO TMOAAEPKKY YCTHOTO  BBICTYIJICHHS,
crnocoOcTByeT ero 3((HEKTUBHOCTH U PE3yTbTaTUBHOCTH.



KauecTBenHas MMpE3CHTalMA 3aBUCUT OT CICAYIOIMUX IMMapaMCTPOB:

IIOCTAHOBKH TEMBI, LI€JIU U I1JIaHA BBICTYILICHUS;

OIpeNleNIeHNs] IPOJIOJDKUTENBHOCTH IIPEICTABIEHUS MaTepHaa;

yuera 0cOOEHHOCTEN ayTuTOPUH, aJpECHOCTH MaTepuala;

MHTEPAKTUBHBIX AEHCTBUI BBHICTYNAIOLIETO (BKJIIOUEHHE B 00CYXK/IEHUE CITyIIaTenei);

MaHepbl MPEICTaBJCHUs] MPE3EHTAlMU: COOJIIOJEHUE 3PUTEIbHOIO KOHTaKTa C ayJIuTOpUEH,

BBIPA3UTCIIbHOCTD, JKCCTUKYJIALMA, TCIIOABUIKCHUA,

HaJIMYWs WUTIOCTpalMil (He meperpyxarmumx n300paxaeMoe Ha SKpaHe), KJI0UYEBbIX CJIOB,
HY>KHOT'O 110100pa IIBETOBOI raMMBbI;
WCIOJIb30BAHUS YKa3KHU.

[IperonaBarenb 10KEH PEKOMEHA0BATH CTYJ€HTaM

HE YATaTh HAIMCAHHOE Ha JKPaHE;

00513aTeIbHO HEOJHOKPATHO OCYIIECTBUTH NPEJCTABIEHUE MPE3EHTAI[UH J10MA;

IPeyCMOTPETh MPOOJIEMHBIE, CIOXKHbIE I HOHUMaHUs (PparMeHThl U TPOKOMMEHTHPOBATH UX;
IPEeABUACTh BO3MOXHBIE BOIIPOCHI, KOTOpPbIE MOTYT OBITH 3aJaHbl IO XOAy M B pe3yJibTaTe

MpCABABIICHUS ITPC3CHTAIIUH.



